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As for most businesses, an ’08 country retrospective 
must be viewed in the context of economic tumult. 
Summer’s skyrocketing gas prices posed multiple 

threats to touring, soaking up much of the country base’s 
disposable income. The collapse of financial behemoths shook 
the economy’s foundations and initiated wild stock market 
swings. By contrast, the record business and radio share steady, 
if undesirable, trajectories. The, uh, good news in declining CD 
sales is that they don’t appear in danger of cratering as badly 
as Wall Street’s opinion of radio. But on Main Street, Country 
radio is, happily, still the focal point for fans of the genre, and 
country artists continue to create vibrant, compelling music. 

1 Penny For 
Your Stocks

The Falling Economics Of Radio
 Visions of high-flying stocks danced in the heads of major radio group owners 

who took the business public following ownership deregulation in 1996. But 
the clatter of acquisition and sugary stock market outlooks have plum dashed 
away, only to be replaced by penny stocks, plummeting ad revenues, layoffs, pay 
freezes and non-existent 401(k) contributions. Clear Channel’s departure from 
the public markets was a messy battle with investment banks that have lost faith 
in the medium. Other companies have eyed privatization as analysts downgraded 
stocks and the exchanges filed delisting notices. And so the radio industry’s once  
sparkling prospects have been left tarnished with the ashes and soot of a model that 
has long since gone up in flames.

Legend of the Fall
How rough has the sector been? If you had invested $245 to buy 

one share of each of the following 12 companies when they went 
public, your portfolio on December 1, 2008 would have been worth 
less than $20.

              Opening               1/2/08        12/01/08        +/-Since Open

Beasley (2/11/00)  15.00 6.13 0.06  -94.9%

CBS (1/3/06)   25.60 26.42 5.83  -77.2%

Citadel (8/1/03)   20.75 2.06 0.15  -99.3%

Cox Radio (9/27/96) 20.87 11.89 5.06  -75.8%

Cumulus (4/9/02)  17.59  7.77 0.79  -95.5%

Emmis (2/23/94)  15.50 3.54 0.30  -98.1%

Entercom (1/29/99) 30.00 12.38 0.96  -96.8%

Journal  (9/24/03) 16.10 8.80 2.15  -86.7%

Radio One (5/6/99) 28.00 2.35 0.30  -98.9%

Regent (1/25/00)  10.50 1.50 0.14  -98.7%

Saga (10/12/93)  19.75 5.99 2.61  -86.8%

Salem (7/1/99)   25.00 6.76 0.83  -96.7%

Would 
You 
Care To 
Meter?
PPM, Arbitron 
Challenged

Controversy dogged Arbitron and 
its Portable People Meter (PPM), which 
broadened its coverage from Houston 
and Philadelphia to include 12 more 
markets. The trouble came to a head 
in October when the PPM Coalition, 
a group of African-American and 
Hispanic station owners, successfully 
petitioned New York Attorney General 
Andrew Cuomo to threaten a lawsuit 
against Arbitron if it did not postpone 
the “currency” release of PPM 
ratings in New York. Charged with 
not accurately measuring minority 
listening, Arbitron vowed to fight and 
subsequently issued PPM figures for 
New York and Middlesex, NJ, among 
other metros. Cuomo and New Jersey 
AG Anne Milgram filed suit, and the 
issue remains unresolved. 

Also pending is a Cuomo probe 
concerning whether seven Arbitron 
executives, including Chairman/
President/CEO Steve Morris, may have 
improperly sold $8 million in company 

stock prior to the announcement of a delay in PPM’s rollout. Legal challenges aside, Arbitron has 
continued to issue monthly PPM numbers, which in December expanded to Dallas, Atlanta, Detroit 
and Washington, D.C. Late in the year, Cumulus and Clear Channel signed on with Nielsen for 
ratings in 50 markets, giving Arbitron a hefty new competitor and sending its stock plummeting. 

2

Cross 
Country
 Redefining “New” Artist

Talent, chops and that elusive “it” quality might not have been the most 
preferred attributes for aspiring country artists in ‘08. Increasingly, successful chart entrants 
are spring-boarding into the format from some other platform of recognition. 

Former pop singer/actress/reality star Jessica Simpson went back to her Texas roots and 
broke the Top 20 with “Come On Over.” Dancing With The Stars twirler Julianne Hough gave 
country fans “That Song In My Head.” The Eagles played the CMA Awards for the second year 
in a row, with Kid Rock earning one of the show’s standing ovations 
for his Top 5 country hit “All Summer Long.” Jewel was the flagship 
artist for Valory Music Co., taking “Stronger Woman” into the Top 
10 and album Perfectly Clear to a No. 1 debut. American Idol 
brought another country hopeful in Kristy Lee Cook, while 
cowboy actor Kevin Costner sauntered into town late in 
the year with his band Modern West. 

But the most notable addition to the genre was 
Hootie And The Blowfish lead singer Darius 
Rucker, who topped the chart with “Don’t Think 
I Don’t Think About It” as well as album Learn 
To Live in the same week. Rucker became the 
first African-American artist with a country No. 
1 in 25 years. The degree to which Rucker and 
his previously experienced cohorts continue 
to succeed may know no bounds. After all, 
Conway Twitty was a rock act before reeling off 
55 country No. 1s. 
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And Then There Was One Sirius & XM Merge

Stand 
Elect
ACM Lets Fans 

Pick Entertainer

 

The fact that a show built around “pitchy” amateur performances easily 

outdraws three hours of country’s superstars isn’t lost on the ACM’s 

Bob Romeo. So he and the ACM board made a bold play by making 

the Entertainer of the Year category a fan-voted award. The change 

acknowledges that at least part of the appeal of American Idol and other 

performance-based shows is the audience participation they encourage. 

People’s choice awards are certainly nothing new, but opening the top 

award to Internet voting created a stir, especially when winner Kenny 

Chesney said he opposed the shift in the backstage press room. “I’m 

proud of it and proud to say I’ll go down in the history books  

with Garth for winning four times,” Chesney said. “But 

it’s a different award if they continue to do this.”

Romeo’s response, that ACM’s tightly monitored 

fan-vote has more integrity than politically 

manipulated industry votes, gained 

some ground in the fall when Rascal 

Flatts were omitted from the CMA’s 

Entertainer category. The Lyric Street trio 

were left to wonder if they were joining the ranks 

of Tim McGraw and Toby Keith, who continue to 

be conspicuously overlooked by CMA voters.

Time will tell if ACM’s strategy will add 

viewers, but if the awards shows really 

want to spice things up they can always 

bring in judges. Right, dawg?
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 If the Guinness folks awarded 
a world record for longest merger 
approval, Sirius XM might find itself 
listed right next to those fat twins on 
motorcycles. The 18-month process, 

vigorously contested by the NAB and consumer groups, finally 
received the FCC’s blessing in July. Almost immediately, 
the satcaster began offering “Best of” packages from both 
brands and a la carte programming options, required as one of 

many conditions of the sale’s approval. As expected, the radio 
company also undertook a $425-million cost-savings initiative, 
consolidating channels and commencing personnel layoffs across 
all departments. 

Former XM programmer Jon Anthony 
was named VP/Country as the dual platforms 
integrated into six primary Country channels: 
The Highway, Prime Country, The Roadhouse, 
Outlaw Country, Willie’s Place and Bluegrass 

Junction. But by the time of the company’s full integration, Wall 
Street had already lost much of its interest. By November, three 
shares of company stock could be purchased for less than the 

cost of a single day’s subscription. There is hope, 
however, that a proposed reverse stock-split plan and 
efforts to shed more than $1 billion in debt due in 
2009 can make the company, with its 18.6 million 
subscribers, profitable. And that would set a record 
worth noting for posterity.

4
There’s A 
Hole In  
The Bucket

The CD’s Not So Slow Leak Continues
Anyone hoping album sales’ downward spiral would stabilize will be sorely 

disappointed with 2008’s projected final number. For the fourth consecutive 
year, country unit sales declined, dipping below 50 million for the first time 

since the advent of 
SoundScan. And 
following last year’s 
16% sloughing with 
an expected 25% 
decline isn’t music to 
anyone’s ears.

Well, maybe all 
those folks ripping, 
burning and file-
sharing aren’t 
losing sleep, but 
that’s only part of 
the recorded music 
industry’s challenge. 
The new singles-
driven paradigm 

means labels are either adjusting their benchmarks of success, or completely 
reworking their models. Warner Bros.’ Edgar Bronfman recently told a 
tech seminar crowd he has mandated multiple-revenue-stream “360” deals for 
all future artist signings, adding that the company is already in that type of 
relationship with as many as a third of its acts. 

Of course, several independent labels have already embraced, to differing 
degrees, aspects of the 360 deal. And whether other majors follow Warner 
Bros.’ lead or develop alternate strategies, there is reason for hope. Many 
observers speculate that tighter household budgets will make music a 
more attractive gift this holiday season. And there’s still ample evidence – 
awards ratings, ticket sales, media attention – of country music’s continuing 
popularity, even in the face of f lagging profitability.  
Hey, it’s something.

5 We’re 
Gonna 
Need A 
Bigger 
Boat
No Shortage Of 
Promotion Jobs

We tried counting the number 
of significant label promotion 
department job changes over 
the last 12 months and gave up 
– even after taking off our shoes 
and socks. Suffice to say, it’s a 
bajillion (technical term). During 
one two-month span, more than 
30 regionals, nationals or veeps 
changed chairs. Fueling this 
frantic migration – aside from 
wanderlust, antsy pants and GGS 
(greener grass syndrome) – is 
the continuing emergence of new 

labels and growing ranks of independent promotion companies. Not to mention a few noteworthy closings.
Midas shuttered its promotion department and Curb/Asylum folded into Curb, but the contractions were 

more than made up for by prodigious expansion. Country Thunder ramped up under new veep Bobby Young. 
Jeff Solima and Michael Powers formed Big Picture Promotions, contracting to work with the Zac Brown 
Band, as well as James Stroud’s new Stroudavarious labels, where promotion guru Bill Catino directs 
efforts. Nine North expanded its independent promotion team with the addition of label vet Tom Moran. 
And WhiteStar Entertainment, the freshest face on the indie label scene, put together a full staff under the 
direction of Carson James. Even Lyric Street got into the act, adding the new Carolwood imprint and a 
promotion staff to boot. Didn’t these people read No. 5?
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PayHear
Royalty Decisions In The News
 Three out of four ain’t bad. Or maybe, no news is good news – for 
radio, anyway. Three seemingly never-ending battles over Internet-
based royalty payments were resolved this year, and one hotly 
contested debate over performance royalties went nowhere. 
 First, several key music and website organizations – the RIAA, 
NMPA, NSAI, SGA and DiMA – forged a landmark agreement 
regarding online mechanical/performance royalty rates. Companies 
including Napster To Go and Rhapsody will pay songwriters, 

publishers and musicians 10.5% of revenues 
(retroactive to Jan. 1, 2008), and 8.5% for 
the period between 2001-2007. 
 Congressional approval of the 
Webcaster Settlement Act of 2008 gave 
streaming terrestrial broadcasters and 
pubcasters, as well as Internet music 

streamers, until Feb. 15, 2009 to negotiate new and more 
favorable performance royalty rates with SoundExchange. 
Also on the royalty front, the Copyright Royalty Board for 
the first time established mechanical royalty rates for songs 

distributed digitally. It locked in the existing 9.1-cent 
rate that digital music stores such as iTunes, Rhapsody, 

Amazon and MySpace Music must 
pay publishers for downloads. 
A new mechanical rate of 24 
cents for ringtones was also 
established. 
 Generating the most sound 
and fury, especially with the 
music industry and radio, was 
the disagreement over master 
performance royalties, which 

would have broadcasters and 
other music licensees paying 
a royalty to record labels, 
artists and musicians, in 
addition to the songwriting 
royalties already paid 
through PROs ASCAP, 
BMI and SESAC. As badly 
as radio doesn’t want to 
pay another license fee, 
the creative community is 
committed to getting paid 

when its recordings are played. Look for this battle 
to continue for some time.
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In Memoriam 
Jack Albert

Emmie Anderson Wisniewski
Glenn Barber

Mary “Katherine” Bradley
Ed Cearley III

Dr. James Coleman
Danny Davis

Chuck “Dees” Sagash
Phil Gernhard
Earle H. Hagen

Jim Hager 
Buddy Harman
Leo Jackson

Hugh T. Jarrett
Jack D. Johnson
Dee Kilpatrick 

Merlin Littlefield
Jay Miller
Ken Nelson

Dottie Rambo 
Gary Smith
Jean Sopha

Natalie Tachuk
Lloyd Thaxton
Charlie Walker
Jerry Wallace
Jerry Wexler
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Country: It’s America
CMA Week In Pictures

With apologies to Rodney Atkins, CMA Week 2008 
proved that while America may be a  Springsteen song, 
it’s much more appropriately a Country song. Here’s a 

look at just some of the week’s most memorable festivities.

Let Down Your Hair: The Big Machine and Valory Music Co. troops hang on the balcony during 
their CMA Awards post-party. Pictured (l-r) are John Zarling, Jack Purcell, Jack Ingram, Kate 
Coppola, Sandy Spika Borchetta, Jayme Austin, Kacey Coppola, Madalyn Hankins, Jeff Davis, 

Lindsey Jackson, JoJamie Hahr, Whitney Sutton, Kelly Rich, Andrew Kautz, Scott Borchetta, 
David Beller, Jimmy Wayne, Justin Key, Allison Jones, Harry Lyons, Jon Loba, Chris Loss, Erik 
Powell, Mandy McCormack, Ray Pronto, Natalie Kilgore, Adam Gregory and Danick Dupelle.

String-A-Long: Brad Paisley and Keith Urban rehearse their Awards-
opening performance.

I Think, Therefore I Jam: Darius Rucker celebrated his No. 1 single “Don’t Think I Don’t Think About It” at 
ASCAP. Pictured (l-r) are producer Frank Rogers, publisher Barbara Orbison, co-writer Clay Mills, Rucker, 
ASCAP’s Mike Sistad and publisher Clay Myers.

Song Show: BMI honored publishers and songwriters during its annual awards 
dinner. Pictured (l-r) are BMI’s Phil Graham, Sony/ATV’s Troy Tomlinson 
(Publisher of the Year), Casey Beathard (Songwriter of the Year), BMI Icon 
honoree Hank Williams Jr., Taylor Swift and BMI’s Del Bryant and Jody Williams.

Zoom With A View: UMG/Nashville partied in its building, overlooking the Ryman Auditorium and 
Sommet Center. Pictured (l-r) are Bill Anderson, UMG’s Luke Lewis, Jamey Johnson, Lee Ann Womack, 
Erv Woolsey Company’s Dottie Oelhafen and UMG’s Ken Robold.
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Quote Book
“Come get me.”

–Kenny Chesney to those who aspire to 
entertainer of the year

“There is nothing like holding my mama’s 
hand as they read off the nominees and 

knowing she knew exactly what it felt like.”
–Lady Antebellum’s hiLLAry sCott about 

her mother, Linda Davis

“The first joke I landed is the thing I’ll always 
remember. I care a lot about this show and I 

wanted to do a good show.”
–BrAD PAisLey backstage

“Trust me, it’s good to see all of 
you, too.”

–shAniA twAin responding to audience 
reaction to her appearance

“I will always remember this award and 
Brad’s quick change into the monologue. I’ve 

never seen so much of Brad Paisley.”
–CArrie UnDerwooD accepting Female 

Vocalist

“We started a band and now he’s decided to 
go solo. Fine. See how you do on your own. 

We’ll see how this works out for you.”
–PAisLey introducing Keith Urban

“I know, I flirted with her onstage.”
–Chesney, regarding twain, in the 

backstage press room.

“I think I just saw Kellie’s Pickler!!!”
–Facebook comment following Pickler’s 

CMA performance

Rock The House: Kid 
Rock and Lil Wayne 

jam at the
CMA Awards.

CMA Week In Pictures

Trophy Place: Sony/Nashville’s post-Awards party sported several execs and winners. Pictured (l-r, front) are Kenny 
Chesney, Miranda Lambert, Joe Galante, Carrie Underwood, Brad Paisley, Martina McBride, Kellie Pickler and 
Renee Bell. Back (l-r) are Kix Brooks, Paul Barnabee, Jake Owen, Butch Waugh and Tom Baldrica.

“You Look Really Good”: Kenny Chesney 
welcomes Shania Twain back to Nashville 
before delivering his Entertainer 
acceptance speech.

Three Lunch: Universal South hosted a luncheon performance for radio 
remote attendees, and introduced new signees Kevin Costner and Jonathan 
Singleton. Pictured (l-r) are Randy Houser, Mark Wright, Costner, Fletcher 
Foster, Singleton and Teddi Bonadies.

Peace Of My Heart: Taylor Swift visits 
2009 Country DJ Hall of Fame honoree 
and WGAR/Cleveland institution Chuck 
Collier during the radio remotes.

Going Green: Warner Bros. hosted a dinner for artists and 
executives following the awards, including new artist Jane 
Deere. Pictured (l-r) are CEO Tom Whalley, Blake Shelton, 
Jane Deere’s Susan Brown, Scott Hendricks, Jane Deere’s 
Danelle Leverett and James Otto.

RadiO: Sugarland’s Jennifer 
Nettles and Kristian Bush visit 

WQYK/Tampa’s Dave McKay 
(l) and Randy Price during the 

Premiere Radio Remotes.
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Fire In The Whole: Dierks Bentley hosted a bonfire and album listening 
party at his property outside of Nashville. Pictured (l-r) are KMPS/
Seattle’s Tony Thomas, WBCT/Grand Rapids’ Dave Taft, Bentley, KMLE/
Phoenix’s Gwen Foster and KMPS/Seattle’s Becky Brenner.

Coffee Mates: Capitol celebrated CMA night at Nashville’s Lime. Pictured (l-r) are Mike 
Dungan, Trace Adkins, Cindy Mabe, EMI’s John Bowen, Luke Bryan and Jimmy Harnen.



Broadcast Winners Discuss 
Their Big Week

On The TrOphy Case

Randy Price and 
Dave McKay

Richard Falklen, Al Voecks, Duncan Stewart and Mike 
Bohan wait for Gerry House, who says, “I was helping 
Shania into her dress.”

Andy Ritchie, Alison West
and Jimmy Holt

Brian Gary and 
Todd Harding

Lon Helton

 
WFMS/Indianapolis
Large Market Station
“It’s fun to be there knowing you’ve 
already won, unlike an artist who 
has to either graciously lose on 
national television or go up there 
and be emotional,” says PD Bob 
Richards. “When you see Gerry 
House, Mike Hammond, Mike 
Culotta and all the other station 
and personality winners, it’s an 
honor to be part of a group whose 
teams are passionate about radio. 
It recharges and re-energizes you. 
And the CMA really pampers the 
winners. I looked a few rows back 
and thought, ‘OK, we’ve got better 
seats than Rascal Flatts.”

WIVK/Knoxville
Medium Market Station
“For Kenny Chesney to win Entertainer for the fourth time, 
being a hometown boy; to see Kristian Bush, who’s also 
from this area, win a CMA; and for Andy and Alison to be 
there – it was special for me,” PD Mike Hammond says. 
“We have a nice trophy case in the lobby where listeners can 
see the awards because we feel like they play as much a part 
as we do. New artists will come in and say, ‘Man, I want one 
of those.’”

WGSQ/Cookeville, TN
Small Market Station
“I got to share an elevator with Kevin Costner,” says PD 
Gator Harrison. “I’m glad he didn’t mind when I belted 
out ‘I Will Always Love You.’ Getting a thumbs-up from 
Marc Chase and John Ivey – guys who gave you a shot when 
nobody knew or cared about you – made it more worthwhile 
than anything. Every person at our station earned this Award. 
Standing onstage  – where George Strait, Kenny, Keith, Brad 
and Carrie are going to be – like this big goober, next to 
heritage call letters like WIVK and WQYK, getting the same 
award as Gerry freaking House, you’re thinking, ‘What the 
heck am I doing here?’”              CAC

Randy Price & Dave McKay
Major Market Personality, WQYK/Tampa
“It all started when Bucky Covington called us on-air,” Price 
says. “He said WQYK had won Station of the Year, and we 
were excited, but with a slight twinge of disappointment as 
nominees. He was just about to hang up, and said, ‘Oh, by the 
way, you guys got the Major Market Personality, as well.’”
 “My phone was blowing up during the show with messages 
from high school friends, people I knew before getting into 
radio – even teachers,” McKay says. The suit I wore onstage 
was one that [the late, CMA Award-winning WQYK exec] 
Tom Rivers gave me. Wearing it was a tribute to Tom.”

Gerry House And The House Foundation
Gerry House, Mike Bohan, Duncan Stewart, Al Voecks,
Richard Falklen
Large Market Personality, WSIX/Nashville
“It was a whirlwind week,” House says. “I inducted  Michael 
McDonald into the Nashville Walk of Fame and worked with 
Brad Paisley on the CMA script. At the BMI Awards, I sat 
with Keith, Nicole, Tim and Faith. I have a room at home 
where my CMA Awards are. There’s a spotlight on them, 
and heavenly music plays when you open the door, and then 
the oil painting of me comes down...but it’s nothing special. 
After the awards, I wound up at Ronnie Dunn’s house with 
Reese Witherspoon, Nicole Kidman, Keith Urban, Tony 
Brown, Loggins & Messina, George Strait, Reba, Martina, 
Rascal Flatts. I thought, ‘What’s wrong with this picture? I 
shouldn’t be here. What a lucky dude.’”

Andy & Alison And The Morning Crew
Andy Ritchie, Alison West, Jimmy Holt
Medium Market Personality, WIVK/Knoxville
“Sugarland’s Kristian Bush told us he could remember being 
10 years old listening to WIVK at his grandfather’s house,” 
Ritchie says. “Right now, I’m driving home with the Award, 
so if I get pulled over I can tell the officer, ‘Let me check, 
I think my license is in this box with … oh, look! There’s a 
CMA! Where did that come from?’”
 “We went to James Stroud’s studio to preview some music 
he’s working on for Richie McDonald, Darryl Worley and 
others,” West says. “I walked into a sports bar and saw Little 
Richard, and I got to hear Kevin Costner talk about why he 
got into country music. I was the only woman in the winners 
group, there in my green dress among all the black suits and 
tuxedos. It was awesome.”

The Good Morning Guys
Brian Gary, Todd Harding
Small Market Personality, KUAD/Ft. Collins, CO
“Sitting amongst your heroes is surreal,” Gary says. “Two 
rows back, there’s George Strait! At the end of my row is 
Kid Rock. I’m thinking, ‘You know, if they had a radio 
show, they’d probably be up closer!’ We slept with the 
Award between us last night.”
 “We got to meet Heidi Newfield and thank her for being 
on our 28 Hours of Hope for child abuse prevention,” 
Harding says. “I told Jennifer Nettles, ‘I voted for you in 
a bunch of categories. This is going to be your night.’ She 
said, ‘Me? How about you? You just won an Award!’”

CMT Country Countdown USA With Lon Helton
National Personality
“The reality of actually having won set in a couple of 
hours before the telecast when all the radio station reps 
and personalities gathered for photos. Being among all 
these great talents and programmers produced a huge sense 
of pride in being part of the best radio format there is. A 
very special moment for me came right after the on-air 
announcement of the award. I was sitting two rows behind 
Keith Urban, who turned around, pointed at me, and said, 
“Congratulations, Lon!” (Or “Lawn,” as he says), “Very well 
deserved.” There are no words to describe that feeling.

WQYK/Tampa
Major Market Station
“Although everyone was excited when we found out we 
won, actually walking out on that stage felt just as if you 
didn’t know,” says PD Mike Culotta. “That night I wore a 
blazer Tom Rivers had his tailor make for me. It was kind of 
like Tom was with us. To stand onstage and see people you 
work with who are friends in the industry, cheering, yelling, 
making faces at you, sort of brought it all home. It’s a team 
effort at WQYK, and if we really were to do it properly, we 
should all be standing there.”

Beecher Martin
and Mike Culotta

Robby Greene and
Bob Richards

Mike Hammond

Gator Harrison and 
Phillip Gibbons
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Jo Walker-Meador, 1962-1991
 Connie B. Gay, an owner of several stations, was our founding President. I’d been doing PR 
work and didn’t know a thing about country music, but came to work December 8, 1958 as a gal 
Friday to set up the office, be bookkeeper, receptionist, stenographer – the works – for incoming 
executive director, [former WSM GM] Harry Stone. My salary was $235 a month. CMA 
intended to support itself through artists donating their time doing benefit shows. We did a couple 
– first in Louisville with Johnny Cash and His Tennessee Two, Jean Shepard, Carl Smith and 
others. We cleared a little money, but could see it wasn’t going to work. And when Harry left (by 
mutual consent) at the end of 1959 because CMA just didn’t have the money to pay him, I was the 
lucky one who got to stay.
 Our first slogan was “Best Liked, Worldwide” – we intended to be an international organization 
from the beginning. The biggest challenge was getting people to realize we were there to benefit 
everybody. There were many important live radio shows like the Grand Ole Opry, including 
the Louisiana Hayride, the Big D in Dallas, the Old Dominion Barn Dance in Richmond and 
the Midwestern Hayride in Cincinnati. WSM thought we had formed to help make those shows 
bigger, more competitive to the Opry, while people at those shows thought CMA was just another 
promotion arm for the Opry!
 Getting more country back on radio was most important. We studied markets and went after 
stations where we thought there was potential for Country. Several successful radio executives, 
PDs and DJs volunteered to visit stations to show them how to program the music and sell 
commercial time. At one point, five major market stations switched to Country within a few 
months, and it took off from there.
  In 1963, to help Country radio sell to the national market, we went to New York for the 
advertising community’s Sales Executives Club meeting at the Roosevelt Hotel. Gene Autry 
was our President, and I arranged for us to host a luncheon and give away a beautiful Tennessee 
Walking Horse away as a door prize. We brought the horse to New York and Gene rode it up the 
elevator and into the ballroom. It created quite a sensation. 
 In the late ‘70s, I wrote President Carter to see if he would be interested in hosting a reception 
for the board. He said he’d be delighted, and we had a state dinner with dancing in Washington. 
Tom T. Hall, Loretta Lynn and Conway Twitty performed, backed by Harold Bradley and 
four more session musicians. It was a long way for me – a farm girl from Tennessee – to be in the 
White House.

Ed Benson, 1992-2006
 In 1992, we were in the midst of the biggest boom in country music’s history, but there were 
sea changes going on. Superstar acts were beginning to become their own economic centers, 
and we would see artists become bigger than their labels. Another was the rapid consolidation of 
radio ownership, where before the labels had always been the “big dog” in their relationship with 
the independently owned stations. And lurking beneath was the biggest issue of all – the early 
evolution of digital delivery of music.
  In 1988 CMA integrated regular strategic planning into the mix, allowing the board to begin 
focusing CMA’s resources and energies. CMA would analyze its events, its market development 
initiatives and even its board structure, striving to do things to have the most impact on the health of 
the industry and the organization. CMA’s  success in executing its strategic direction helped keep the 
organization vital and in an important leadership role.
 From the very beginning, radio was understood to be integral to CMA efforts to broaden the 
awareness of country music to the world. So CMA always devoted considerable resources to a 
healthy Country radio environment to help radio market itself better and get a larger slice of the ad 
revenue pie. In 1989, we launched CMA’s biggest-ever initiative to sell Country to ad agencies and 

corporate marketers. The advent of the “America’s Sold On Country” campaign made CMA the first 
organization to go into ad agencies and corporate headquarters to pitch not a media vehicle, but a type 
of music. In the 1990s, CMA increased the number of radio representatives on its board and continued 
to actively support and be a lead sponsor of CRS.
 Among our biggest accomplishments during my time included moving Fan Fair to downtown and 
changing its name to the CMA Music Festival. And in 2005, two huge things happened: the first-ever 
CMA Awards in New York and the six-year deal making ABC the new network partner of the Awards.
 Some of my favorite memories were establishing CMA’s London office in 1982, and working 
with some of our industry’s talented and visionary leaders. The late Irving Waugh influenced me 
so much by his uncompromising standards for excellence. And, of course, the constant example of 
Jo Walker-Meador’s love and devotion to CMA. I also got to know some of the real characters in 
our industry like the great Joe Talbot, Merle Kilgore and Walter Miller. 
 And I will always be glad to have known and been inspired by so many gifted and brilliant 
creators of our music. There are the successes and accomplishments, but unquestionably what 
endures the most are the friendships and the relationships.

 Tammy Genovese, 2006-present
 My thoughts centralize around CMA being more of the business trade association for this 
community. Not that we haven’t done that in the past, but in these difficult times our industry’s 
having with the economy and within the digital world, it feels like this is the time when CMA should 
step up and do things our industry does not have the resources for right now.
 One of those is a major research project we’re in the middle of: who’s buying, where they live 
and how to market to them in the digital age. For CMA to be the focal point, the driving force 
behind the business – that’s where I want to be.
 More than 2,000 radio stations promote country. What they do for this music and their 
communities is huge, and they give us credibility. They offer such diversity – from more traditional 
artists like Brad Paisley to Taylor Swift, who reaches another demo in a whole different world. But 
it’s all still country music, and that’s the great thing about who we are as a format and what we do. 
            We were very pleased with the CMA Awards ratings and the record sales that followed. 
ABC couldn’t be happier; they’re the best television partners we’ve ever had. The promos were 
very reflective of our music and artists, and sent a fabulous message to the network TV world. 
The marketing committee of the CMA board worked very closely with our staff and ABC to 
determine strategically where we should spend our marketing dollars and whom we were going 
after. And it paid off.
 Certainly Jo and Ed, with their great wisdom, vision and judgment, set the tone for us to be able 
to enjoy what we have right now at CMA. I’ve been here a long time, but being able to sit with the 
top leaders of the industry is still almost humbling. I learn and grow every day.
            Our board members could walk in with their own burdens of life and the economy on their 
shoulders. But what’s most enlightening and refreshing is that they take off their own business hats, 
put on their CMA hats and ask, “What can we do for this genre?” They have been leaders in this 
business so long, and that they continue to make it a priority to come together for the good of the 
industry just makes me want to work that much harder to bring it all to fruition.  CAC

I
n 1952, WSM-AM/Nashville inaugurated an annual convention 
weekend honoring Country radio disc jockeys for playing Grand 
Ole Opry stars. That event spawned the Country Disc Jockey 
Association. But by the mid-’50s, the exploding popularity of rock 
‘n’ roll led to Top 40 rapidly displacing many full-time Country 

stations and Country segments of “variety” stations.
 By June 1958, a group of artists, managers, agents, promoters, 
publishers and others, realizing their livelihoods were at stake, 
convened with the struggling CDJA to establish an all-industry trade 
group. On November 20, 1958, the Country Music Association was 
born, not only to support various professional segments, but also, 
crucially, to protect and advance the viability of Country radio. Fifty 
years later, the three enduring executive leaders of the CMA reflect on 
the organization’s service, radio’s importance and their own place in 
its history.

CMA: Gold Certified
50 Years of Advancing Country

CMA’s original Board of Directors in 1959: (seated) Steve Sholes, Chairman Wesley 
Rose, President Connie B. Gay, Dee Kilpatrick, Cindy Walker, Pee Wee King, Cracker 
Jim Brooker; (standing) Len Ellis, Joe Lucas, Paul Ackerman, Ken Nelson, Don Pierce, J. 
William Denny, Mac Wiseman and Harold Moon

Tammy Genovese, Ed Benson, and 
Jo Walker-Meador
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Jason Michael Carroll
 “Skip is the only guy I know who wears more rings than I do. John not only 
looks like Kramer from Seinfeld, he drives like him, too. Jeri is the parental 
figure of the reps. When it’s a late night and I have an early event the next day, 
she’ll give me ‘the look.’ Then, when I’m draggin’ the next morning, I get the ‘I 
told you so’ look. 
 “Last month during our first radio event together, I introduced California 
native Diane to Cracker Barrel. It was a positive first-time experience. As 

for Lori Hartigan, I 
would describe her in 
one word – Queen. I 
remember doing our 
first West Coast radio 
tour run. At the time, 
we were promoting 
‘Lookin’ At You’ 
as the possible lead 
single. Lori came up 
with a very unique 
push idea. Instead of 
‘Lookin’ At You,’ her 
brilliance thought of 
‘Lookin’ At Ewe.’ She 
had laminates made 
with a big ol’ lamb 
on them and handed 
them out everywhere. 

The best part was when she showed 
up with a huge, inflatable lamb 
and told us we were to walk into 
every radio station with our mascot. 
We resisted, but luckily, KUPL/

Portland’s Rick ‘Bubba’ Taylor was 
much more interested in the lamb than I 

was. I autographed it and left it for him 
to enjoy!” 

Kristy Lee Cook
 “They’re all a lot of fun in different ways, all very outgoing, but very caring 
and always looking out for their artists. One time Jeri and I were at a restaurant 
playing pool and these guys came over wanting a game against the winning 
team, so we tried to lose on purpose. But it’s really clear with all of them that 
they want you to enjoy your time on the road. Work hard, but have fun, too.
 “It’s always so busy when we’re out – seven days a week, but sometimes you 
do get a day off. Lori has promised me Six Flags Magic Mountain next time 
we’re in San Diego, which I’ve always wanted to do.
 “I haven’t met one person at Arista I don’t get along with. They work hard 
for their artists, and I just want to tell them congratulations on being number 
one. You guys totally deserve it. You work super hard, but you’re also great 
people. And that’s a great combination.”

Jypsi
 Amber-Dawn: “Skip, aka Chief Three Bears, is one of the most amazing 
people we know. He’s always cheerful and never serious. He lights up every 
room he enters. He wears lots of rings and waves his fingers with a quick 
motion so his rings rattle as if he’s conjuring up some magic spell. Lori, or Lo 
Lo, is so fun to hang out with. Every time we go on a trip with her it’s never 
lacking for something fun to do. She has a kind and giving spirit.”
 Scarlett: “Skip is incredibly smart and tactful. You can sit in a room and 
listen to him talk for hours.  It is very obvious why he’s the head of Arista: he 
communicates well. Lesly always takes really good care of everyone. We’re 
always at home when we’re with her. John takes us to thrift shops and these 
cool, 24-hour dingy diners when we’re in Pennsylvania. Jeri is very classy with 
radio and fun to hang out with. She’s a girl’s girl, so naturally we have fun with 
her on the road. Tyler Waugh is young, hip and energetic. He’s a great new 
addition and I’m glad he’s here. Kates is so wonderful to be around and, oh my 
God, cute shoes!”
 Frank: “Skip once told us he and his dad used to go fishing in the winter 
in the freezing cold. He then said if anyone knows how difficult it is to catch a 
fish with your bare hands in freezing cold water, that’s how hard it is to market 
Jypsi. John is not afraid to get out a map.”

 Kix Brooks
 “A label of the year three-peat?! Hat’s 
off to them. You know, Ronnie and I have 
been a part of Arista almost since they 
opened their doors in Nashville, and while 

some of the faces have changed over the years, 
the one thing that hasn’t changed is their 

commitment and dedication. As an 
artist, what more could you ask 

for from your label team?
     “Promotion isn’t an easy 
job – lots of rejection along 
the way. But you’d never 
know from their spirit. 
Seemed like we saw Sigler 
at almost every show this 
year. I thought we were 
on the road a lot, but that 

guy may beat us! We 
can always tell we’ve 

hit the West Coast part of 
a tour when Lori shows up. 
She’s been trying to get us 
to call her ‘the Queen’ since 
we met her. Now it looks like 
we may have to start! And 
with Skip and Lesly at the 
helm, I’m betting this Label 
of the Year title could be 
in place for awhile. And 
besides, Skip’s the only 

guy I know with hair almost 
as crazy as Ronnie’s. He 
deserves the honor for that 

reason alone!
   “Big congrats 
to the whole team 
from me and 
my partner Mr. 
Dunn. You guys 
earned it!” CAC

2008
TOP TEN
LABELS
1
15.8%

2
13.1%

3
9.4%

4
8.2%

5
7.4%

6
6.6%

7
6.5%

8
6.2%

9
4.8%

10
4.5%

Arista extended its chart 
share in 2008, climbing from 
14.7% in ’07 and 14.8% in 

’06. The imprint led the charge for 
Sony/Nashville, which snared an 
astounding 35.7% of the chart, up 
from last year’s 31.4%.
  Second-place Capitol also cut 
a bigger piece of the pie in ’08, 
bringing in 13.1%, over the 9.5% 
drawn in ’07. MCA vaulted from fifth 
to third, BNA from sixth to fourth, 
and Big Machine from eighth to 
sixth, while Columbia and Warner 
Bros. made top 10 debuts this year.

LABELOF
theYEAr

This is getting to be a habit. Country Aircheck has produced 
three year-end issues in its short history, and we’ve yet to 
write a Label of the Year story about anyone other than Arista/

Nashville. And it’s easy to understand why.
 Of this year’s Top 100 (page 17), Arista owns 14 including three of 
the top 10, five of the top 20 and nine of the top 50. Moving over to 
Top Performers (page 22), Arista has three of the overall top 10: Brad 
Paisley (2), Carrie Underwood (3) and Alan Jackson (7). And finally, of the 13 songs Arista placed in the Top 15 this year 
(page 20), 10 were top 5 and nine went all the way to No. 1. All told, Arista owned the chart pinnacle in 2008 for 19 weeks.
 Astounding as that stat is, Arista’s story is about more than superstar artists, great music and chart positions. As in any 
organization, it’s also about a team of people working together toward a common goal. And for a rarely tapped perspective 
on this particular group, we asked Arista’s artists for their thoughts on VP Skip Bishop; National Lesly Tyson; regionals Jeri 
Cooper, Lori Hartigan, Diane Monk, John Sigler and Tyler Waugh; and Coordinator Kates Rogers.

Arista

Dude Naps In A Circle: 
The Arista team 
catches their leader 
Skip Bishop, um, 
meditating during 
one of his famous 
8am to 11pm staff 
retreats. Pictured 
ringing their boss 
(from top left) are 
Lesly Tyson, Tyler 
Waugh, Diane Monk, 
Lori Hartigan, Jeri 
Cooper and John 
Sigler.
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1 JAMES OTTO                    Just Got Started Lovin' You (Warner Bros.)

2 TRACE ADKINS You're Gonna Miss This (Capitol)

3 RODNEY ATKINS Cleaning This Gun (Come...) (Curb)

4 CHRIS CAGLE What Kinda Gone (Capitol)

5 GEORGE STRAIT I Saw God Today (MCA)

6 ALAN JACKSON Small Town Southern Man (Arista)

7 BRAD PAISLEY Letter To Me (Arista)

8 BLAKE SHELTON Home (Warner Bros.)

9 BRAD PAISLEY I'm Still A Guy (Arista)

10 PHIL VASSAR Love Is A Beautiful Thing (Universal South)

11 GARY ALLAN Watching Airplanes (MCA)

12 TAYLOR SWIFT Our Song (Big Machine)

13 LADY ANTEBELLUM Love Don't Live Here (Capitol)

14 KEITH ANDERSON I Still Miss You (Columbia)

15 KENNY CHESNEY Don't Blink (BNA)

16 CARRIE UNDERWOOD All-American Girl (19/Arista)

17 ALAN JACKSON Good Time (Arista)

18 MONTGOMERY GENTRY Back When I Knew It All (Columbia)

19 RASCAL FLATTS Winner At A Losing Game (Lyric Street)

20 JIMMY WAYNE                   Do You Believe Me Now (Valory)

21 DARIUS RUCKER                 Don't Think I Don't Think... (Capitol)

22 MONTGOMERY GENTRY What Do Ya Think About That (Columbia)

23 JASON ALDEAN Laughed Until We Cried (BBR)

24 KENNY CHESNEY Shiftwork (BNA)

25 CHUCK WICKS Stealing Cinderella (RCA)

26 TAYLOR SWIFT Picture To Burn (Big Machine)

27 SUGARLAND Stay (Mercury)

28 KENNY CHESNEY Better As A Memory (BNA)

29 MIRANDA LAMBERT               Gunpowder & Lead (Columbia)

30 RASCAL FLATTS Every Day (Lyric Street)

31 KEITH URBAN You Look Good In My Shirt (Capitol) 

32 CARRIE UNDERWOOD Last Name (19/Arista)

33 BILLY RAY & MILEY CYRUS Ready, Set, Don't Go (Disney/Lyric Street)

34 DIERKS BENTLEY Trying To Stop Your Leaving (Capitol)

35 BRAD PAISLEY Waitin' On A Woman (Arista)

36 LOST TRAILERS Holler Back (BNA)

37 TOBY KEITH She Never Cried In Front... (Show Dog)

38 TAYLOR SWIFT Should've Said No (Big Machine)

39 BROOKS & DUNN Put A Girl In It (Arista)

40 SUGARLAND All I Want To Do (Mercury)

41 CRAIG MORGAN International Harvester (BBR)

42 CARRIE UNDERWOOD Just A Dream (19/Arista)

43 JOSH GRACIN We Weren't Crazy (Lyric Street)

44 KENNY CHESNEY Everybody Wants To Go To... (Blue Chair/BNA)

45 KID ROCK All Summer Long (Top Dog/Atlantic/CO5)

46 DIERKS BENTLEY Free And Easy (Down The...) (Capitol)

47 JOSH TURNER                   Firecracker (MCA)

48 GEORGE STRAIT Troubadour (MCA)

49 KEITH URBAN Everybody (Capitol)

50 LUKE BRYAN Country Man (Capitol)

51 GEORGE STRAIT How 'Bout Them Cowgirls (MCA)

52 BROOKS & DUNN God Must Be Busy (Arista)

53 BUCKY COVINGTON It's Good To Be Us (Lyric Street)

54 CLAY WALKER Fall (Curb)

55 HEIDI NEWFIELD Johnny And June (Curb)

56 JOSH TURNER f/T. YEARWOOD                Another Try (MCA)

57 JASON MICHAEL CARROLL Livin' Our Love Song (Arista)

58 CARRIE UNDERWOOD So Small (19/Arista)

59 CHUCK WICKS All I Ever Wanted (RCA)

60 GARTH BROOKS More Than A Memory (Pearl/Big Machine)

61 TIM MCGRAW Let It Go (Curb)

62 BUCKY COVINGTON I'll Walk (Lyric Street)

63 CRAIG MORGAN Love Remembers (BNA)

64 JAKE OWEN Something About A Woman (RCA)

65 GARY ALLAN Learning How To Bend (MCA)

66 JEWEL Stronger Woman (Valory)

67 ZAC BROWN BAND Chicken Fried (Atlantic/Home Grown/BPP)

68 JAMEY JOHNSON In Color (Mercury)

69 MONTGOMERY GENTRY Roll With Me (Columbia)

70 TOBY KEITH Get My Drink On (Show Dog)

71 REBA MCENTIRE Every Other Weekend (MCA)

72 KELLIE PICKLER Things That Never Cross... (19/BNA)

73 TAYLOR SWIFT Love Story (Big Machine)

74 JOE NICHOLS It Ain't No Crime (Universal South)

75 JASON ALDEAN Relentless (BBR)

76 CRYSTAL SHAWANDA You Can Let Go (RCA)

77 LADY ANTEBELLUM Lookin' For A Good Time (Capitol)

78 LEANN RIMES Nothin' Better To Do (Curb)

79 JULIANNE HOUGH That Song In My Head (Mercury)

80 TOBY KEITH She's A Hottie (Show Dog)

81 ASHTON SHEPHERD Takin' Off This Pain (MCA)

82 JASON MICHAEL CARROLL I Can Sleep When I'm Dead (Arista)

83 SUGARLAND Already Gone (Mercury)

84 RASCAL FLATTS Here (Lyric Street)

85 KELLIE PICKLER Don't You Know You're... (19/BNA)

86 TIM MCGRAW Suspicions (Curb)

87 ASHTON SHEPHERD Sounds So Good (MCA)

88 SARA EVANS As If (RCA)

89 BRAD PAISLEY & KEITH URBANStart A Band (Arista)

90 TRISHA YEARWOOD This Is Me You're Talking To (Big Machine)

91 EMERSON DRIVE You Still Own Me (Midas)

92 JESSICA SIMPSON Come On Over (Columbia)

93 RASCAL FLATTS Bob That Head (Lyric Street)

94 RANDY HOUSER Anything Goes (Universal South)

95 BILLY CURRINGTON              Don't (Mercury)

96 PAT GREEN Let Me (BNA)

97 TIM MCGRAW Kristofferson (Curb)

98 JACK INGRAM Maybe She'll Get Lonely (Big Machine)

99 BLAKE SHELTON She Wouldn't Be Gone (Warner Bros.)

100 GARTH BROOKS & H. LEWIS Workin' For A Livin' (Pearl/Big Machine)

Top100 
 oF 

2008 
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Artist Title     Label
Peak Position 
(wks. at No.1)

Peak  
Date

Wks. on 
Chart

2008 
Rank

A

TRACE ADKINS
JASON ALDEAN
JASON ALDEAN
GARY ALLAN
GARY ALLAN
KEITH ANDERSON
RODNEY ATKINS

You’re Gonna Miss This
Laughed Until We Cried
Relentless
Watching Airplanes
Learning How To Bend
I Still Miss You
Cleaning This Gun (Come...)

(Capitol)
(BBR)
(BBR)
(MCA)
(MCA)
(Columbia)
(Curb)

1 (3)
5

14
1 (1)

12
2

1 (2)

4/14/08
4/7/08

9/22/08
2/18/08
8/4/08

8/25/08
3/3/08

17
22
23
15
21
33
17

2
23
75
11
65
14
3

b

DIERKS BENTLEY
DIERKS BENTLEY
GARTH BROOKS
BROOKS & DUNN
BROOKS & DUNN
LUKE BRYAN

Trying To Stop Your Leaving
Feel That Fire
More Than A Memory
God Must Be Busy 
Put A Girl In It
Country Man

(Capitol)
(Capitol)
(Pearl/Big Machine)
(Arista)
(Arista)
(Capitol)

6
14
2

12
3
9

7/7/08
11/17/08
11/26/07
3/24/08
8/11/08

10/13/08

27
8
2

20
17
32

34
 --
60
52
39
50

c

CHRIS CAGLE
JASON MICHAEL CARROLL
KENNY CHESNEY
KENNY CHESNEY
KENNY CHESNEY
KENNY CHESNEY
BUCKY COVINGTON
BUCKY COVINGTON
BILLY CURRINGTON              
BILLY RAY & MILEY CYRUS

What Kinda Gone
Livin’ Our Love Song
Don’t Blink
Shiftwork
Better As A Memory
Everybody Wants To Go To... 
It’s Good To Be Us
I’ll Walk
Don’t
Ready, Set, Don’t Go

(Capitol)
(Arista)
(BNA)
(BNA)
(BNA)
(Blue Chair/BNA)
(Lyric Street)
(Lyric Street)
(Mercury)
(Disney/Lyric Street)

3
6
2
2

1 (1)
1 (2)

9
9

13
4

3/24/08
11/26/07
12/3/07
3/10/08
6/23/08

10/13/08
3/31/08

11/17/08
11/17/08

2/4/08

22
2
2

17
15
13
22
27
17
15

4
57
15
24
28
44
53
62
95
33

E SARA EVANS As If (RCA) 10 12/10/07 6 88

I JOSH GRACIN We Weren’t Crazy (Lyric Street) 9 7/21/08 38 43

J

ALAN JACKSON
ALAN JACKSON
ALAN JACKSON
JEWEL
JAMEY JOHNSON

Small Town Southern Man
Good Time
Country Boy
Stronger Woman
In Color

(Arista)
(Arista)
(Arista)
(Valory)
(Mercury)

1 (2)
1 (3)

12
11
11

3/24/08
7/28/08
11/8/08
4/14/08

11/17/08

20
18
7

18
31

6
17

  --
66
68

K
TOBY KEITH
TOBY KEITH
TOBY KEITH
KID ROCK

Get My Drink On
She’s A Hottie
She Never Cried In Front...
All Summer Long

(Show Dog)
(Show Dog)
(Show Dog)
(Top Dog/Atlantic/CO5)

11
11

1(1)
3

2/11/08
6/2/08

10/20/08
9/29/08

12
14
18
16

70
80
37
45

L
LADY ANTEBELLUM
LADY ANTEBELLUM
MIRANDA LAMBERT              
LOST TRAILERS

Love Don’t Live Here
Lookin’ For A Good Time
Gunpowder & Lead
Holler Back

(Capitol)
(Capitol)
(Columbia)
(BNA)

4
13
7
9

6/2/08
11/10/08

8/4/08
9/22/08

30
22
33
28

13
77
29
36

M

REBA MCENTIRE
TIM MCGRAW
TIM MCGRAW
TIM MCGRAW
MONTGOMERY GENTRY
MONTGOMERY GENTRY
MONTGOMERY GENTRY
CRAIG MORGAN
CRAIG MORGAN

Every Other Weekend
Suspicions
Kristofferson
Let It Go
What Do Ya Think About That
Back When I Knew It All
Roll With Me
International Harvester
Love Remembers

(MCA)
(Curb)
(Curb)
(Curb)
(Columbia)
(Columbia)
(Columbia)
(BBR)
(BNA)

14
13
14
4
3

1 (1)
3

10
10

7/14/08
2/4/08
6/2/08

11/17/08
1/7/08

6/30/08
11/17/08

3/3/08
11/17/08

22
11
15
17
10
21
15
17
27

71
86
97
61
22
18
69
41
63

N HEIDI NEWFIELD Johnny And June (Curb) 9 9/29/08 29 55

O JAMES OTTO                    
JAKE OWEN

Just Got Started Lovin’ You
Something About A Woman

(Warner Bros.)
(RCA)

1 (2)
14

5/12/08
5/5/08

27
25

1
64

P

BRAD PAISLEY
BRAD PAISLEY
BRAD PAISLEY
BRAD PAISLEY & KEITH URBAN
KELLIE PICKLER

Letter To Me
I’m Still A Guy
Waitin’ On A Woman
Start A Band
Things That Never Cross A...

(Arista)
(Arista)
(Arista)
(Arista)
(19/BNA)

1 (3)
1 (4)
1 (1)

8
14

2/11/08
6/9/08

9/15/08
11/17/08
3/31/08

14
18
16
10
22

7
9

35
89
72

R

RASCAL FLATTS
RASCAL FLATTS
RASCAL FLATTS
RASCAL FLATTS
LEANN RIMES
DARIUS RUCKER                 

Winner At A Losing Game
Every Day
Bob That Head
Here
Nothin’ Better To Do
Don’t Think I Don’t Think...

(Lyric Street)
(Lyric Street)
(Lyric Street)
(Lyric Street)
(Curb)
(Capitol)

2
2

13
7

12
1 (2)

2/11/08
6/9/08
9/1/08

11/17/08
12/10/07
9/29/08

13
17
12
11
7

25

19
30
93
84
78
21

S

BLAKE SHELTON
GEORGE STRAIT
GEORGE STRAIT
GEORGE STRAIT
SUGARLAND
SUGARLAND
SUGARLAND
TAYLOR SWIFT
TAYLOR SWIFT
TAYLOR SWIFT
TAYLOR SWIFT

Home
How ‘Bout Them Cowgirls 
I Saw God Today
Troubadour
Stay
All I Want To Do
Already Gone
Our Song
Picture To Burn
Should’ve Said No
Love Story

(Warner Bros.)
(MCA)
(MCA)
(MCA)
(Mercury)
(Mercury)
(Mercury)
(Big Machine)
(Big Machine)
(Big Machine)
(Big Machine)

1 (1)
3

1 (2)
6

1 (2)
1 (1)

5
1 (3)

3
1 (2)
1 (2)

7/7/08
12/17/07 
4/28/08
10/6/08
1/21/08

8/4/08
11/17/08

1/7/08
5/12/08
8/18/08

11/17/08

25
7 

14
18
11
13
12
9

18
15
10

8
51 
5

48
27
40
83
12
26
38
73

T JOSH TURNER                   
JOSH TURNER F/T. YEARWOOD

Firecracker
Another Try

(MCA)
(MCA)

2
13

12/17/07
6/1/08

7
27

47
56

U

CARRIE UNDERWOOD
CARRIE UNDERWOOD
CARRIE UNDERWOOD
CARRIE UNDERWOOD
KEITH URBAN
KEITH URBAN

So Small
All-American Girl
Last Name
Just A Dream
Everybody
You Look Good In My Shirt

(19/Arista)
(19/Arista)
(19/Arista)
(19/Arista)
(Capitol)
(Capitol)

1 (2)
1 (1)
1 (1)
1 (2)

5 
1 (1)

12/3/07
3/10/08
6/16/08
11/3/08

1/7/08
8/25/08

6
15
15
19
10
15

58
16
32
42
49
31

V PHIL VASSAR Love Is A Beautiful Thing (Universal South) 2 5/26/08 29 10

W
CLAY WALKER
JIMMY WAYNE                  
CHUCK WICKS
CHUCK WICKS

Fall
Do You Believe Me Now
Stealing Cinderella
All I Ever Wanted

(Curb)
(Valory)
(RCA)
(RCA)

7
1 (2)

5
12

11/26/07
9/8/08

3/10/08
10/13/08

6
25
18
28

54
20
25
59

Z ZAC BROWN BAND Chicken Fried (Atlantic/Home Grown/BPP) 2 11/17/08 20 67
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 1. Carrie Underwood (19/Arista)
 2. Taylor Swift (Big Machine)
 3. Miranda Lambert (Columbia)
 4. Kellie Pickler (BNA)
 5. Ashton Shepherd (MCA)
 6. Heidi Newfield (Curb)
 7. Jewel (Valory)
 8. LeAnn Rimes (Curb)
 9. Sara Evans (RCA)
 10. Reba McEntire (MCA)

 1.  Kenny Chesney (BNA)
 2.  Brad Paisley (Arista)
 3.  George Strait (MCA)
 4.  Alan Jackson (Arista)
 5.  Keith Urban (Capitol)
 6.  Dierks Bentley (Capitol)
 7.  Gary Allan (MCA)
 8.  Trace Adkins (Capitol)
 9.  Toby Keith (Show Dog)
10.  James Otto (Warner Bros.)

 1.  Kenny Chesney (BNA)
 2.  Brad Paisley (Arista)
 3.  Carrie Underwood (19/Arista)
 4.  Taylor Swift (Big Machine)
 5.  George Strait (MCA)
 6.  Rascal Flatts (Lyric Street)
 7.  Alan Jackson (Arista)
 8. Montgomery Gentry (Columbia)
 9.  Sugarland (Mercury)
10.  Keith Urban (Capitol)

 1.  Rascal Flatts (Lyric Street)
 2.  Montgomery Gentry (Columbia)
 3.  Sugarland (Mercury)
 4.  Lady Antebellum (Capitol)
 5.  Brooks & Dunn (Arista)
 6.  Lost Trailers (BNA)
 7.  Zac Brown Band (Atlantic/Home Grown/BPP)
 8.  Emerson Drive (Midas/Big Machine)
 9.  Eagles (ERC/Mercury/Lost Highway)
10.  Little Big Town (Capitol)

 1.  James Otto (Warner Bros.)
 2.  Lady Antebellum (Capitol)
 3.  Chuck Wicks (RCA)
 4.  Darius Rucker (Capitol)
 5.  Lost Trailers (BNA)
 6.  Kid Rock (Top Dog/Atlantic/CO5)
 7.  Ashton Shepherd (MCA)
 8.  Heidi Newfield (Curb)
 9.  Jewel (Valory)
10.  Zac Brown Band (Atlantic/Home Grown/BPP)
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Kenny Chesney continues his reign as Country radio’s Most-Heard artist and 
the format’s Top Male Performer, titles he has held four of the last five years. 
The ACM and CMA Entertainer of the Year posted a pair of No. 1s that topped 

the charts for a combined three weeks.
 Closely chasing Chesney in the Overall group was Sony stablemate Brad Paisley, 
who had three singles spend more weeks at No. 1 – eight – than any other artist in 
2008. Carrie Underwood completes the 2008 Sony Trifecta, coming in third in the 
Overall Most-Heard category and leading the Top Female Performers list for the 
second consecutive year. Carrie had four songs spend six weeks at No. 1. She was 
followed closely by Taylor Swift, who led all women artists with seven weeks at 
No. 1 from three singles.

 Rascal Flatts are Country Aircheck’s top audience-getting Duo/
Group for an amazing sixth consecutive year. Four major hits 

launched the guys to these airplay heights, which played a 
huge hand in them appearing before more than one million 
fans this year.
 This year’s New Artist list is quite an eclectic group. 
It’s led by James Otto, whose two week No. 1 “Just Got 
Started Lovin’ You” is the Most-Heard song of 2008. 
Award-winning Lady Antebellum, Lost Trailers and 

the Zac Brown Band also broke through in 2008. Chuck 
Wicks paced the new solo artists, while Heidi Newfield 

emerged from Trick Pony to notch her first Top 15 solo hit. 
Rounding out this bunch is a group of artists who have achieved 

stardom in other formats. Led by Hootie and the Blowfish lead singer 
Darius Rucker, this contingent of Country newcomers – including Kid Rock and 
Jewel – notched their first Top 15 hits in this format in 2008.
 A total of 194 songs charted in 2008, up from 190 last year. There were 86 
songs reaching the Top 15, with 27 going all the way to the top. Seventeen artists 
posted No. 1 hits in 2008, with 12 of them posting multiple-week No. 1s a total of 
45 weeks.
 The comeback, feel-good story of the year belongs to Jimmy Wayne. After a four-
year absence from the charts (his last Top 15, “I Love You This Much,” peaked at No. 
6 in March 2004), Wayne  took “Do You Believe Me Now” to No. 1 this September. 

This year’s list of artists 
notching their very first Top 
15 Country hit is as wide-
ranging as any class to have 
achieved this milestone. All 
at once it’s a trio of Top 40 
royalty, a singer/songwriter 
who had the year’s No. 
1 song after a few stops 
and starts along the way, 
the former lead singer of a 
group who wrote a huge 
hit for her debut solo effort 
and a couple of bands who 
toiled in clubs for years 
before this first taste of radio 
acceptance. Two artists 
– James Otto and Darius 
Rucker – saw their songs 
hit the top of the charts in 
2008, while the Zac Brown 
Band took their hit to No. 1 
the first week of the 2009 
chart year (11/24/08).

Jewel
(Valory)

Kid Rock 
(Top Dog/Atlantic/CO5)

Lady Antebellum
(Capitol)

Lost Trailers
(BNA)

Heidi Newfield
(Curb)

James Otto
(Warner Bros.)

Darius Rucker
(Capitol)

Chuck Wicks
(RCA)
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Tonya Campos 
KKGO/Los Angeles 
 “When Compassion International approached me about 
going to Nicaragua and doing an on-air tie-in, I said yes in a 
split-second. We planned my trip to take place before our on-air 
promotion. Our goal was to get 300 children sponsored, which 
entails $32 a month, and ensures the child receives one hot meal 
a day and pays for school uniforms, pencils, paper, etc. It was 
the best thing I’ve ever done. It was a life-changing experience. 
I broke down at my first glimpse of poverty and they told me 
that was normal. It’s a shock if you’ve never seen it. 
 “After a day of playing with about 150 children, this little 
girl came and tugged at my sleeve. She said, ‘I want you to 
have this,’ and handed me her purse. I had told her earlier 
how beautiful it was, but I didn’t want to take it from her. She 
told me to take it because she had another one. I lost it. She 
represented all those children who have nothing, and here she 
was giving me something to take home. It’s with me all the time 
as a reminder.
 “I went down there with the idea of sponsoring one child. I 
ended up sponsoring two. Veronica was the first. She was very 
cautious and shy at first. Later that day she put her arm around 
my neck and I thought, ‘This is it.’ Tatiana was love at first 
sight. There were kids everywhere and my eyes just zoned in on 
her. A few hours later we were all set to tour a child’s home. I 
had no idea this was pre-planned; it happened to be her house. 
Later that night I kept thinking of her and her mom. They have 
so much love in their house, and just need help with basic items. 
I had only budgeted for one child, but I said to myself, ‘I cannot 
go home and not sponsor her.’ I had a hard time getting on that 
plane to come back. You want to help all of them. 
 “We came back Sept. 25 and had a ‘Day of Compassion,’ 
when I would tell stories of various children. We had people 
who didn’t have enough money pool with a couple of friends 
to sponsor a child. One man in particular sponsored 10 children 
in one phone call. There were tears throughout the day. I think 
my going there made it real for listeners. We got more than 250 
children sponsored. If all goes according to plan, I do want to 
go back in April to visit my sponsor children and take them the 
basics. I cry every night for those children. At least for these 
two, I can help.”

Holly Gleason
Joe’s Garage
 “The Yummy List connected me with people I love through 
small details of a life lived in the wind. Beyond the sweet 
replies, the only thing ever to show for it was an eventual screen 
credit in Cameron Crowe’s Elizabethtown and the occasional 
nudging invitation from Travis Hill – aka Scooter Carusoe: 
‘Don’t you wanna write a song?’

 “Songs are magical. But somehow not for the likes of me, in 
spite of a career as a music critic, lover of songs and midwifer 
of dreams. So the tide of invite and demure went. Until two bad 
days and an even worse morning...

 “’You still wanna write?’ I asked the man who’d penned 
‘Anything But Mine,’ long before 9am on a Tuesday.
 “’Let me get my book.’
 “Two days later, I was at Carnival Music offering up the line 
I’d used to deflect men in bars as an underage kid with pinwheel 
eyes and a love of music being made: ‘I’m better as a memory 
than as your girl.’
 “There’s a simplicity to that. Knowing you’re perfect, a 
unicorn versus possibly hurting them because your dreams were 
a little too big for where you are. Rather be honest and willing 
than let someone project a fantasy you can’t embody.
 “It came fast. Two verses, a bit of chorus. Random lines 
Travis stitched together. My girlfriends were wild for it. ‘You 
have to give it to Kenny...’
 “I’d never. Even writing as Lady Goodman – Penny Lane’s 
real name in Almost Famous – it seemed too presumptive. But 
peer pressure won.
 “Left on his bunk at his tour opening, not a pitch, but a 
lullabye for ‘a hillbilly rock star’ drowning in post-show 
adrenalin. The album was done, but road momentum only 
grows. Let it rock him to sleep, then.
 “’Where did you get that song?’ he asked. It’d been cut on 
Scooter’s computer...on my way to the airport. It was that rough.
 “’He...just wrote it...,’ I hedged.
 “’I’m cutting it Tuesday.’ And he did. With a great big open 
heart and a level of vulnerability I’ve never heard from him.
 “’I’m just a dreamer, nothing more...’
 “’Built to fade like your favorite song...’
 “’My only friends are pirates, it’s just who I am...’
 “Aren’t we all? Certainly Kenny Chesney. Not an obvious 
choice, but certainly a piece of his soul. When I heard it on the 
radio – fresh from screening the Rolling Stones’ Shine A Light 
– everything melted away. The guitar swelling up, the organ 
spreading, Kenny Greenberg’s electric guitar melting everywhere.
 “There are no words. Nor for watching strangers, eyes closed, 
murmuring along with my friend, the words everyone had lived. It is 
our memories that make us rich – the things we keep, but especially 
the things we let go. Every time it comes on the radio, I’m reminded of 
something I started scrawling in my 7th and 8th grade school books all 
those years ago.”

Lee Adams
Broken Bow 
 “Growing up I was really into country music, which was 
rather odd for a teenager from Baltimore. My friends were 
listening to KISS and AC/DC and I was into Willie Nelson, Kris 
Kristofferson and Waylon Jennings. Then Alabama came out, 

and suddenly it was cool to like country. They were more like 
The Marshall Tucker Band or Skynyrd; they were young, good-
looking, and ran around the stage with a lot of energy. I first 
saw them when I was 16, and I stood in line at the Baltimore 
Civic Center for two-and-a-half hours just to meet them. That 
solidified my love of them and their music. 
 “I was in college in the mid-‘80s and working for a radio 
station when my PD got two tickets and passes for Alabama. 
I pestered him horribly for them – part-timers rarely got the 
honor – and he relented. That was the show where the first 
picture was taken. 
 “A friend from college recently said to me, ‘It’s funny 
you work with Randy Owen because your dorm room was 
plastered with Alabama memorabilia.’ My first day out with 
Randy I was very nervous, and I told his manager about my 
‘fan’ status. I swore him to secrecy, but within the first two 
minutes of our drive to WKIS/Miami he told Randy about it. It 
was quite humiliating for me, but they all got a kick out of it.
 “The most surreal moment for me was when I was able to 
witness Randy writing a song on the bus. I was texting family 
and friends saying, “OMG, this cannot really be happening!” 
But I’m not the only one in awe of him: I see many PDs acting 
the same way when we visit stations. He’s an icon and has a 
strong presence. It’s been an amazing experience to work with 
someone who is so gracious and talented and has brought so 
much to the format.”

The year’s biggest stories received 
their due in the opening pages of 
this publication. As in previous 

years, however, Country Aircheck has 
made a point of seeking and accepting the 
personal stories and remembrances that 
provide a different yet equally relevant 
perspective on the year that was. Enjoy.

Tonya Campos and Tatiana

Kenny Chesney and Holly Gleason

Randy Owen and Lee Adams

Better As A

Memory
Personal Remembrances Of 2008
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Jimmy Harnen
Capitol 
 “My son Luke has become a huge KISS fan so we took a 
father-and-son trip to Lake Tahoe for a weekend to see them in 
concert. Just the thrill of a lifetime from beginning to end! To 
make it even better, each of the guys in KISS was totally cool 
– everything that, as a kid, you’d want your rock ‘n’ roll idols 
to be.”

Robin Rhodes
Mediabase
 “I saw Criss Angel (The Mindfreak Magician) onstage at the 
ACMs, and it seems I made some type of high-pitched squeal 
that only dogs could hear. That is according to my date, and I 
think this is just embellishment on his part. But I will admit to 
being a bit of a Criss Angel groupie. I stalked him backstage 
until I got to speak with him and have our picture taken. You 
would have thought I was a 12-year-old girl who met one of the 
Jonas Brothers because I kept telling people I met Criss Angel 
and showing them the picture. 

 “Two weeks later, Jill Gleason got a group of friends 
together for my birthday and presented me with the Coffee 
Table Book. It had the picture of me and Criss, as well as others 
that were photoshopped to no end. It’s truly priceless and 
everyone who has seen the book cries tears of laughter.”
 
Robynn Jaymes
WSLC/Roanoke
 “I had just gotten home from 
CRS and had to rush my mom to 
the hospital. We thought she was 
having a heart attack and found 
out that she had lung cancer. 
The woman has never smoked in 
her life. Once word got around 
the industry, I received many 
emails and phone calls with 
encouragement and prayers. 
 “One call in particular was 
so very cool. I was at a lunch 
meeting and my cell phone rings 
and the number shows up as 
‘private caller.’ Now, I have a 

pretty good idea of who all has my number, and out of curiosity 
I try to answer the call. It was so loud in the restaurant that I 
couldn’t understand who was on the other end. I explained that I 
was at lunch and couldn’t hear and could they please call back. 
I hear the woman on the other end say something about being 
sorry she caught me at a bad time and she would try later.
 “I missed the next call completely, and ended up kicking 
myself when I heard the message. It was Jewel. I had written 
George Briner an email telling him how the song ‘Stronger 
Woman’ was inspiring to me. I know it’s a breakup song, but 
I just channeled the positive message for both my mom and 
myself. George passed the email along to Jewel and she left 
such an encouraging message.
 “Mom is going on eight months in remission and we 
continue to be thankful. And we still turn up the volume when 
we hear ‘Stronger Woman.’”

Tom Baldrica
Sony/Nashville 
 “When I walked into that room to be inducted into the 
Virginia, Minnesota Hall of Fame and saw all those people, I 
knew I was going to have a helluva time getting through the 
speech. This was at the beginning of very emotional week with 
all these friends, family and people I hadn’t seen for a long 
time, and the look on my mom and dad’s faces was the most 
amazing thing of all.
 “It’s really been important 
to me that there’s some 
sort of legacy for me in 
my hometown. As I’m here 
facing my mid-life crisis at 
46, you really start to realize 
how important that is and 
how important home is. For 
people to say, ‘You haven’t 
forgotten your roots, and 
we thought strongly enough 
about what you’ve done and 
who you are to put you in 
here’ is pretty cool.
 “My high school band director, John Vukmanich, did the 
induction. As a tuba player, my high school years were all about 
being in that marching band. Mr. V was the absolute natural 
person because my identity is very much wrapped in that tuba; 
there’s no two ways about that.
 “There’s a plaque now hanging in the city hall alongside 
that of winemaker Robert Mondavi, the man who invented the 
Greyhound bus system, the inventor of the Dick Tracy watch 
and Dr. Audrey Baumgartner, a NASA rocket scientist who 
developed software that space agencies around the world use. 
It’s pretty heady stuff – I’m just making hillbillies famous.”

Brook Stephens
KZPK/St. Cloud, MN
 “In early April, our morning show received word that a 
13-year-old Sauk Rapids girl had been severely burned in a fire 
pit accident. Taylor Strand had third-degree burns over 80% of 
her body and was in the burn unit in the Twin Cities. Here’s a 
local girl whose life has changed in mere seconds, and the only 
thing her family asked was that we mention her Caring Bridge 
web page. 
 “Instead, our morning team put together a fundraiser that 
night at one of our remote broadcasts. When planning a typical 
promotion, fundraiser or event, we try to give it as many days 
of talk as possible. This time, we only had hours. Amazingly 
enough, you would have thought we’d had this planned for 

months. Close to 500 people made their way to the event and 
we raised more than $6,000 for Taylor’s family, who were 
commuting back and forth between St. Cloud and the Twin 
Cities to be with Taylor. We even had a listener show up and 
auction off his ponytail. Yes, his ponytail! It brought in $500 
and then was donated to Locks of Love. 
 “At the end of that day, without the bat of an eye, we decided 
that we would help be the driving force behind the support of 
the Strand family, and in later weeks participated in many more 
fundraisers. Taylor has had more than 20 surgeries and is now at 
the Shriner’s Hospital in Cincinnati with her mother by her side. 
She’s a fighter and we are so proud to have been a part of such 
an amazing story of strength and courage. That 13-year-old has 
more fight in her than our whole staff put together.”
 
Emmie Anderson Wisniewski
A Remembrance From Those Who Loved 
Her At UMG/Nashville
There is an appointed time for everything...
A time to be born, and a time to die; a time to plant, and a time 
to uproot the plant. 
A time to kill, and a time to heal; a time to tear down, and a 
time to build. 
A time to weep, and a time to laugh; a time to mourn, and a 
time to dance. 
 –Ecclesiastes 3:1-4

 “Emmie Anderson Wisniewski (Dec. 1, 1974 – Oct. 21, 
2008) grew up loving country music. She was part of artist 
fan clubs, listened to Country radio and subscribed to Country 
Weekly – all so she could keep up with her favorite artists 
including Wynonna Judd and Reba McEntire. She and her 
family even made annual trips to the Nashville Fairgrounds to 
take part in Fan Fair. After graduating from LSU, she decided 
she was going to make the move to Nashville and pursue her 

dream of working in the country music industry. Without 
wasting time (those who knew her know how efficient she was 
with her time), Emmie signed up with a temp agency and was 
placed at MCA for a part-time, short-term position. She quickly 
endeared herself to the staff and became an invaluable asset. 
It was with MCA that Emmie started her career and, 10 years 
later, where she ended it.
 “Emmie was a true gift to everyone who knew her personally 
or had the privilege of working with her. Whether your dealings 
with her were on a regular basis or just a moment in passing, 
she made an impact. She was a smart and beautiful person with 
a glowing smile and an infectious laugh. She was a deeply 
spiritual person and was always there to listen or lend a hand. 
 “We all have fond memories of her and the one the thing we 
will never forget is her love for the music, artists and people 
with whom she worked. She took pride in everything she 
did, and did so with the greatest enthusiasm. We learned a lot 
from Emmie, but it was her unparalleled passion that taught 
us the most. The artists she worked with weren’t just artists, 
they truly were her passion. And her co-workers weren’t just 
people with whom she shared an office, they were her family. 
She reminds us all to care – care about the work you do, care 
about the music and care about the people with whom you 
work. It is easy to get jaded in this industry, but, as evidenced 
in Emmie’s untimely passing, life is too short. Emmie’s death 
reminds us all to reflect on how lucky we all are to be working 
in such a great community.
 “Emmie, we love you and miss you. Geaux Tigers!”    CAC

The Year In Memories

KISS, Jimmy and Luke Harnen

Robynn James and 
her mom

KZPK Strand Fundraiser

Tom Baldrica

Emmie Anderson 
Wisniewski

Criss Angel And Robin Rhodes
(original at bottom, right)
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1720 Entertainment
 Jamie O’Neal’s 1720 debut single “Like 
A Woman” continues to be the focus for VP/
Promotion Bill Macky and staff. The label 
expects to have O’Neal’s album completed 
and in stores before spring. Meanwhile, Rissi 
Palmer is busy working on new music. “We 
hope to have something for Country radio in 
the first quarter,” Macky says.

Arista
 Skip Bishop and his crew are charging 
full steam ahead into 2009. First up, Jason 
Michael Carroll’s “Where I’m From,” from 
his sophomore album, is at radio now. The 
album will be available in March. Bishop 
says, “Jason returns with his signature style 
of honesty and country grace and a song that 
touches all of those familiar heart-strings.
 “Alan Jackson’s ‘Country Boy,’” Bishop 
continues, “has shot inside the Top 15 in just 
eight short weeks. The follow-up to back-
to-back No. 1s from Good Time continues to 
research, sell and request – the triple crown for 
radio,” says Bishop. And up next from Jackson 
is “Sissy’s Song.” Bishop describes it as “one 
of the most powerful singles in the format in 
years. We have purposely kept this touching, 
real-life-inspired ballad waiting in the wings. 
One listen will tell you why.”

Big Machine
 The Big Machine rides into its fourth year 
of operation on a “White Horse,” Taylor 
Swift’s second single from her sophomore 
release Fearless. VP/Promotion Jack Purcell 
promises “a number of major announcements 
to roll out in Q1 on behalf of Taylor’s 
skyrocketing career that will not only support 
your playlists, but will arm morning shows 
with plenty to share with listeners.”
  Jack Ingram steps into ’09 with “That’s A 
Man,” and a new album project expected early 
in the year.
 The “Adam Gregory Experience” is setting 
up for a first-quarter North American album 
release. His current single “What It Takes,” 
which he co-wrote, is already at radio. Sr. Dir./

New Media & National Promotion Strategy 
John “I Need More Words In My Title” 
Zarling says, “Adam’s involvement with 
Cricket Wireless this fall has provided stations 
a direct link to co-brand this new-to-the-U.S., 
platinum-selling Canadian artist with an 
already established and expanding brand.”
 The new year also brings the official 
set-up and launch for Kate and Kacey 

Coppola. “Family harmony has always been 
an integral part of country music,” explains 
Purcell. “That sibling synergy, combined with 
enviable songwriting chops and an abundance 
of personality, point to a bright future.” Prior to 
inking a deal with Big Machine Records, Kate 
and Kacey were contestants on the CMT series 
Can You Duet?

Black River 
 The River surges into 2009 with a new 
single from Jeff Bates titled “One Thing.” VP/
Promotion Rick Baumgartner says the ballad 
is “in the tradition of Bates’ hits ‘Love Song’ 
and ‘Long Slow Kisses.’” The song will ship 
in December and go for adds in January. Bates 
also has an extensive touring schedule in place 
for 2009. 
 The first new act from BRMG, Sarah 
Darling, will emerge in early 2009. This 
singer/songwriter wrote or co-wrote all of 
the songs on her debut project, working with 
Jeff Dayton, David Pack and David Malloy. 
Her first single is expected late first quarter. 
Baumgartner beams, “I am thrilled for radio 
to get a chance to see and hear Sarah. She is a 
breath of fresh air and a tremendous talent.” 

BNA
 “We are very exited about Pat Green’s 
upcoming album,” raves VP/Promotion Bryan 
Frasher. “We are having great success with 
the current single ‘Let Me,’ and I feel like Pat 
has put together a masterpiece.” Street date 
1/27/09.
 Kellie Pickler has just launched “The Best 
Days Of Your Life,” which she co-wrote with 
Taylor Swift. Frasher tells us, “This single will 

take Kellie into the first quarter of next year 
and brings a lot of sass and tempo to the radio. 
She was very involved in the recording of her 
new album, and it shows. It’s an album that 
offers a glimpse into the artist herself.”
 The “football” version of Lost Trailers’ 
“Holler Back” will be featured on the 
Westwood One Super Bowl broadcast, and 
MRN has put together a NASCAR version 
using excerpts from the song’s video. 
 Kenny Chesney plows on with his second 
single from Lucky Old Sun, and Frasher 
expects to have more music from that record 
by the end of the first quarter.

Broken Bow 
 “BBR has a very busy first quarter,” VP/
Promotion Lee Adams says. Jason Aldean 
introduced his new single “She’s Country” on 
the recent CMA Awards telecast. It’s the lead 
single from his third BBR album, due out in 
spring ‘09.
 The second single from Randy Owen’s solo 
album One On One is the Megan Mullins duet 
“Holding Everything.” “The song, written by 
Dolly Parton, got an overwhelming response 
when the BBR staff played music for radio this 
past fall,” says Adams. It’s due out after the 
first of the year.
 Also Q1, BBR will be introducing Jackson, 
TN native Ash Bowers at CRS. Adams gives 
us some background: “Ash and his band have 
toured the U.S. extensively, logging as many 
as 300 shows each year and performing for 
crowds as large as 15,000. Overseas tour stops 
included Korea and Japan.”

Capitol
 The first new single from Capitol Records 
in ‘09 will be from Eric Church. Radio will 
receive the new single priority delivery on 
Monday, Dec. 22, going for airplay on Jan. 12.
 Emily West just wrapped up recording 
sessions in Nashville with producer Mark 
Bright, and her new single will ship to radio in 
early January.
 Dierks Bentley will release his next CD in 
February. It is led by the first single “Feel That 
Fire,” which SVP/Promotion Jimmy Harnen 
points out “has become the fastest-rising single 
of his career. Look for Dierks out on tour in 
January with Brad Paisley and Darius Rucker.”
 Luke Bryan is also in the studio, again 
working with producer Jeff Stevens, recording 
the follow-up to his debut album I’ll Stay Me. 
The first single ships to radio in February.
 Keith Urban is in Nashville putting the 
finishing touches on his new album, co-
produced with Dann Huff. “If the first single 
‘Sweet Thing’ is any indication, we can expect 
another in a line of great Keith Urban albums,” 
assures Harnen. 

Carolwood
 Lyric Street’s sister is off to a running start 
with Jessica Andrews’ “Everything.” The song 
continues to be the label’s priority through 

the first quarter, but keep your eyes peeled for 
other acts to join the roster. 

Cold River
 “Katie Armiger is coming off of a breakout 
year in which she released two singles 
from her critically acclaimed second album 
Believe,” cheers Cold River’s Pete O’Heeron. 
“She also became the highest-charting 
independent female of the year, scored her 
first Top 40 Hit with ‘Unseen,’ became the 
No. 1 Artist on GAC for Fan Time Spent and 
launched the smash hit GAC-TV web series 
Kapturing Katie.” The new year brings a new 
single for Armiger, “Trail of Lies,” co-written 
with Lisa McCallum and Quinn Loggins.

Columbia
 VP/Promotion Jimmy Rector and his staff 
are looking forward to 2009, which will bring 
“Big Red” new music from Montgomery 
Gentry, Miranda Lambert and Gretchen 
Wilson. 
 The newest addition to the label’s roster 
is actor Christian Kane. “We’re very exited 
about Kane,” Rector says. “If you want a gritty 
country singer, we’re about to give you one.”

Country Thunder
 Former Trick Pony member Keith Burns 
has teamed up with Michelle Poe to form the 
duo Savanna. Their song “Always A Woman” 
is shipping in December, impacting in January, 
with an album to follow in the second quarter. 
 Singer/songwriter Brad Wolf, who was 
previously signed to Warner Bros., is set 
to release his single “Take Me Back (To 
When We Had It All).” Shawn Hammonds’ 
self-titled album is due out in March. SVP/
Promotion & Artist Development Bobby 
Young says, “Hammond’s single ‘Everything’ 
is getting great response at radio.” The label 
is also still on target for a Bluefield album in 
March or possibly second quarter. 

Curb
 The dynamic duo of  VPs April Rider and 
Adrian Michaels are looking forward to new 
singles from Bomshel, Lee Brice and Jo Dee 
Messina. Also expected is music from Tim 
McGraw’s upcoming album. 
 Of course, the label is continuing to focus 
on singles already at radio, including Heidi 
Newfield’s “Cry, Cry (‘Til The Sun Shines)” 
and Rodney Atkins’ “It’s America,” which he 
debuted at the 42nd Annual CMA Awards. 

Dolly
 Dolly Parton will be releasing, in 
conjunction with her Broadway show 9 to 5, 
her fourth single and title track from her most 
recent album Backwoods Barbie. The musical 

PlANs FoR ’09
First-Quarter Music Preview

What Decline?

Repeat after us: “We are not in a recession. We are not in 
a recession.” Not working? Yeah, didn’t think so. But hey, 
look at the bright side. The last time the economy was 

this bad we got Jimmie Rodgers and The Carter Family building the 
foundation of this genre. Who knows? Maybe the artists and music 
Nashville’s labels are planning to unleash in Q1 ‘09 will usher in a 
shining new era in country music. C’mon, you know the drill: “Yes 
we can! Yes we can!”

Christian Kane
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Jamie O’Neal
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opens April 23 at the Marquee Theatre. “The 
show has received critical acclaim from its 
L.A. premieres,” the label’s Bruce Reiner 
says. “And this single is the main song in the 
show. Look for some major announcements 
coming in 2009 from Dolly.”

Decca
 One Flew South is warming up for the 
release of their second single “Life” in early 
2009, with what Pamela Jill Newman calls 
“a retooled promotion force.” OFS’ Chris 
Roberts and Billy Mann penned the follow-
up to “My Kind Of Beautiful.” “The song has 
been a passionate favorite with radio and fans 
alike,” Newman says. “It talks about rolling 
with the punches and trusting that everything 
in life happens for a reason.” 

lofton Creek
 Mike Borchetta and team head into the 
New Year with Mark Chesnutt’s latest, 
“Things to Do in Wichita.” The single is off 
his Rollin’ With the Flow CD and goes for 
adds Dec. 15. “This is the choice of many of 
the programmers and is also a fan favorite,” 
says Borchetta.
 Pat Roper just finished recording sessions 
with Darran Smith and went for adds with 
“Now We’re Getting Somewhere” in early 
Dec. Donnie Vondra’s next single “If I Didn’t 
Love You” is already going for adds, and an 
extensive radio promotion tour through Texas 
is planned with Lofton Creek’s Brad Taylor. 
Also look for new Bailey Grey music early in 
the year. 

lyric street
 VP Kevin Herring is looking into the 
New Year and sees new music from virtually 
every act. Billy Ray Cyrus will launch his 
next single “Back To Tennessee” as part of the 
Hannah Montana movie out in April. The label 
is hot on the case with Josh Gracin’s single 
“Telluride” through first quarter.
 Sarah Buxton’s “Space” continues to be a 
focus with a new album on the way. A Rascal 
Flatts album and first single are also expected. 
New material from Bucky Covington, SheDaisy 
and Trent Tomlinson are all in the pipeline. 

MCA
 Under the direction of newly appointed VP/
Promotion Van Haze, MCA is expected to 
bring an as-yet-undetermined third Ashton 
Shepherd single, shipping sometime in Q1. 

Mercury 
 VP/Promotion Damon Moberly and UMG 
SVP Royce Risser bring fresh sounds to 2009. 
Jamey Johnson’s second single is expected 
in February, but the jury is still out on what it 
will be. They are taking nominations at damon.
moberly@umusic.com or royce.risser@umusic.
com. In addition, Billy Currington’s second 
single from Little Bit Of Everything is expected. 

Montage 
 Minnie Murphy’s debut single “Take Me to 
Texas Tonight” ships to mainstream reporting 
stations in January. It will be followed by her 
self-titled album, expected to have an early ’09 
street date. 
 Andy Griggs is back in the studio with 
Montage’s A&R guru Anthony Martin 
working on the single “Cut Throat, Montana,” 
which is set for a late-February release.
 The Road Hammers are completing their 
second Montage album, The Road Hammers – 
II, which is set for release in Canada Feb. 17. 
The debut single, “Homegrown,” has already 

been released north of the border and will hit 
the States next year.

Nine North
 Label honcho Larry Pareigis continues to 
work a multitude of projects. The company’s 
relationship with Tracy Lawrence’s Rocky 
Comfort Records will bring new act Jaryd 
Lane and a debut single in Q1. The project is 
being produced by Lawrence and Julian King.  
 Vanguard/Sugar Hill has teamed up with 
Nine North to bring Joey+Rory’s “Cheater, 
Cheater” to radio, and the song will be 
followed by a second single from The Life Of A 
Song sometime in Q1.
 Moon & Stars Studios is working with 
Nine North on the Monty Lane Allen cover 
of Steve Winwood’s “Back In The High Life 
Again.” “The Nine North team is proud to 
work this effort from Monty’s Great Big World 
to Country radio,” Pareigis says. 

RCA
 Nat’l Dir./Promotion Doug Baker 
checks in with RCA’s plans for the New 
Year: Chuck Wicks’ single “What If You 
Stay” will be released as the follow-up the 
Top 5 “Stealing Cinderella” and Top 15 “All 
I Ever Wanted.” In late January or early 
February, look for Chris Young’s “Gettin’ 
You Home.” Jake Owen’s sophomore 
album is currently under construction but is 
due out Feb. 24. Martina McBride’s album 
should see a March street date. 

Rhythm House 
 Brynn Marie continues to be the primary 
focus for Rhythm House/Nashville and Daryl 
Price. Her single “Start Now” hits radio Jan. 
26, and she’ll be supporting the release with a 
radio tour throughout January. 

Robbins
 VP/Promotion Tony Benken is upbeat 
about the label’s first release from Shane 
O’Dazier, “I Hate This Town.” “Shane is right 
in the pocket for radio listeners with his young, 
fun, compelling storytelling, and this song 
proves it,” says Benken. O’Dazier has been 
playing the SEC college circuit in anticipation 
of the single release, which is set for Jan. 5. 

show Dog
 VP/Promotion Rick Moxley and his team 
will have several new pieces to work in early 
‘09: Trailer Choir are putting the finishing 
touches on a new single. Carter’s Chord are 
working on four new tracks, with Toby Keith 
producing. Mica Roberts is also cutting fresh 
tracks. All three will have music out in Q1. 

stroudavarious 
 Coming in early 2009 is the debut 
Stroudavarious single from singer/songwriter 
Anthony Smith. Darryl Worley and 
Richie McDonald have albums coming 
out in early spring. Also on the schedule is 
Stroudavarious’ first group, Houston County, 
who are currently in the studio with producer 
James Stroud.

Universal south
 VP/Promotion Teddi Bonadies and staff 
are gearing up for the debut single from 
singer/songwriter Jonathan Singleton. “He 
is coming off his first No. 1 song as a writer 
with Gary Allan’s ‘Watching Airplanes’ and 
currently has the latest single from Billy 
Currington, ‘Don’t’,” Bonadies says. Expect 
the first single from Jonathan Singleton 
and The Grove’s Dan Huff-produced album 
in the first quarter. 
 Joe Nichols has been in the studio with 
producers Mark Wright and Brent Rowan. 
“They have cut some amazing songs that 
will definitely break out in the New Year,” 
vows Bonadies.
 “Anything Goes,” the title track from 
Randy Houser’s album, is expected to peak in 
the quarter, making way for a second single. 

Valory
 The VMC team plans to keep laying bricks 
for singles launched in 2009. Jewel’s “Till It 
Feels Like Cheating” and Jimmy Wayne’s “I 
Will” are among them. As for Wayne, “Many 
believe it could be even bigger than ‘Do You 
Believe Me Now,’’ says VP/Promotion Jon 
Loba. Justin Moore and Emerson Drive also 
remain priorities.

Warner Bros. 
 The first ‘09 project out of the gate is a 
solo John Rich album. The single is called 
“Another You,” and former VP/Promotion 
Nancy Tunick describes it as “a powerful song 
of love and regret.” 
 Jessica Harp, formerly of The Wreckers, 
is taking the leap as a solo artist with “Boy 
Like Me.” “Jessica’s distinctive voice sells this 
playful song about finally finding ‘a boy like 
me,’” Tunick explains. A second single from 
Blake Shelton’s new album Startin’ Fires is 
also expected in the first quarter. 

Whitestar
 Carson James, the head of WhiteStar’s 
brand-new promotion team, is jumping in 
headfirst in the New Year. “It’s all about 
George Ducas and his debut single ‘Walk 
Through This World,’ out Jan. 12,” James says. 
“George may have been gone awhile, but he 
has been unbelievably busy as a songwriter.” 
Ducas co-wrote “Real Fine Place To Start,” for 
Sara Evans, his first No. 1 as a writer. He also 
has credit on Radney Foster’s “Just Call Me 
Lonesome,” Garth Brooks’ “Beer Run,” as well 
as the new Eli Young Band single “Always The 
Love Songs.” 
 Also new in ‘09, WhiteStar will be introducing 
music from Jason Meadows, who is featured 
in the new Dodge Truck Ram Challenge 
commercials. Watch for duo Thompson Square 
sometime in Q1 as well.     CAC

Plans For ’09
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Country Aircheck: What were your overall 
impressions of the show?
Joe Galante: I thought it was a well-balanced 
presentation of what is going on. We opened 
with two of our best [Brad Paisley and Keith 
Urban singing the current single “Start A 
Band”], and you could see the camaraderie. That 
was great TV because they were having a blast 
and they got to be themselves. Closing with the 
Eagles was another great anchor for us in terms 
of putting the two pieces together. You never 
felt stuck in presentations; it was a very music-
intensive show. The stage, graphics and all the 
packages were phenomenal in showcasing our 
best and brightest. It was well done.

Any of the results surprise you?
You’re always surprised. You hold your breath 
for the entire show, and you’re never sure 
why some things work and some don’t. It is 
what it is. But, there were some pretty strong 
contenders in the Vocal Event category, and 
then Robert [Plant] and Alison [Krauss] win. 
That’s one of the awards where I went, “Boy, 
that’s strange; that’s really different.”

What did you think of Kenny Chesney 
inviting the Wailers to sing with him and 
having Kid Rock on the show?
It mixed up the show, musically; you didn’t 
know what to expect next, which I thought 
worked really well. Kid Rock had a huge 
record in this format this year; why would 
he not be represented? The Wailers are part 
of Kenny’s influence, and that made sense, 
too. I didn’t have any issues with anybody 
who appeared on the show. I don’t remember 
anytime we’ve had reggae, hip-hop and 
classic rock all on the same show; it was 
really interesting.

Kenny won his third consecutive 
Entertainer of the Year Award and fourth 
in the last five years. You’ve been with him 
since almost the beginning. What is it you 
know about him that the rest of us don’t?
He just never stops. I know he doesn’t rest. 
He’s consumed by this, in a good way. It’s 
not 24/7, because when he goes away, he 
goes away. But he never stops thinking about 
how to make it better for the fans. He is so 
comfortable where he is. That’s why going 
out there with the Wailers or doing the Lucky 
Old Sun album helps develop him as an artist 
and feeds him artistically. And, as opposed to 
getting the same run-of-the-mill records that 
we can line up on somebody’s career over a 
period of time, I think it’s great. It’s great when 
Alan [Jackson] goes out and does Precious 
Memories and then works with Alison Krauss. 
It broadens what to expect of these artists and 
goes against the tendency to get so narrow. My 
biggest concern about our format is that we 
have such a narrow bench of superstars. If they 
keep making the same record every 18 months, 
they can’t ever surprise anybody or add 
dimension to their music. We’re just so focused 

on Country radio and scans. Every once in 
awhile, letting an artist breathe, like Timeless 
did for Martina [McBride], allows them to 
explore something that they normally can’t.

You oversee the Arista, BNA, Columbia 
and RCA Country imprints for Sony. 
What is the culture you try to cultivate in 
your company?
The artists and the songs are at the center 
of everything. That’s why we exist. Every 
morning I check sales reports and statements 
and marvel at how much money we still make 
from what [former RCA label chiefs] Chet 
[Atkins] and Jerry [Bradley] did. So, I have 
a sense of obligation, knowing that we actually 
have two of the three oldest labels in town with 
Columbia and RCA. Half of the people in the 
Hall of Fame are from those labels. You ask, 
“What am I doing to add to the legacy?” And 
that really comes back to, “What are we doing 
with our artists and what kind of songs do we 
have to support those careers?”
 After that it’s about trying to instill similar 
values in people about supporting the artist in 
every way they possibly can, and being honest. 
The biggest thing we’ve got to have today, 
and in what we do here, is just being honest, 
open and transparent. If we’re successful in 
our mission in getting records up the chart and 
selling, then everybody benefits. This isn’t 
about, “I like this artist better than anybody 
else, and therefore we’re going to do this.” It is 
about the marketplace. There’s only so much 
we can do with the time we have. So the artist, 
the management, the label – everybody – all 
need to be on the same page.
 It’s also about having honest conversations. 
Record companies are probably in a better 
position than most in the music chain to feel 
economic or behavioral changes. Before the 
sub-prime mess was in the headlines, we felt 
it. Before there was a change in CD sales, 
we felt it. We’ve felt our audience’s lack 
of response – as of yet – to digital, even as 
people have been asking, “Why aren’t you 
going there and why aren’t you doing this?” 
It’s like, “Dumb ass! Don’t you think we’re 
trying? But they’re not biting.” We’re on the 
front lines, we see what’s going on. We also 
have a really good understanding of what’s 
going on with best practices around our 
labels, what’s going on in the country and 
what promotions are working at what radio 
stations because we’re sharing information.
 We’re competitive as hell within the 
company, but we’re trying to give everybody 
the best shot at getting something done. We 
talk to artists and their management and teach 
them as much as we possibly can. We talk to 
them about what’s going on and show them 
the research we’re getting. So, a lot of our 
culture is about educating people, giving them 
the tools and giving them the responsibilities. 
This is not the old days when I could sit here 
and micro-manage this stuff. There’s too much 
going on. 

 It’s really all about understanding our 
operating principles: Respect the artist and 
respect the music first. From there it’s about 
building the attributes of the brand – how do 
we differentiate one act from another and give 
them the support we need to give? That’s a big 
part of this thing. And, being honest. In this 
environment, nobody’s got time for bullshit.

How have you handled the artists coming 
into your culture when Arista and Columbia 
came under your purview?
In both cases, we went out of our way to 
make sure we spent time getting to know 
every artist while also giving them as much 
time as possible so they understand us. 
[I’m] talking again about the culture and the 
philosophy, asking what they needed, what 
they wanted. It’s really pretty simple: If you 
keep your word, you don’t have a whole lot of 
problems. But I think that’s what it is – it’s the 
commitment where people know that you’re 
going to keep your word. And if there’s a 
change in what you said, you have to go back 
to them. There’s a lot of conversation; I don’t 
want people to be surprised. 
 Hey, we don’t have all the answers. We 
never pretend to have all the answers. All we 
can do is present the issues that are there and 
try to find mutual solutions, because at the 
end of the day, we’re all trying to do the 
same thing. Sometimes our approaches 
may be different than at other labels; 
there’s no doubt about that. But a lot 
of it is because we’re so focused. 
People refer to that as “control.” And 
the reality is, “No, we’re agreeing 
on the goal. But we gotta be really in 
sync if we’re going to get there.” And 
it just depends; the system isn’t right 
for everybody. Some people don’t like 
that kind of focus. They would like 
to meander a little bit more, and 
that’s fine. That just doesn’t 
work here.

How do you manage the 
four labels in terms of, 
on one hand, being 
one company under 
one big umbrella, 
and on the other 
hand, fostering 
competition for 
chart share, for 
No. 1s …
And for resources 
and for mom and 
dad’s time? I’m 
fortunate enough 
to have great 
partners like Butch 
Waugh, Renee Bell, 
Paul Barnabee, Cathy 
Woods and so many others 
here who understand we’re 
all here to do the same thing: 
help each person in the 
company do the best they 
possibly can. But again, the 
honesty under which we 
operate is very transparent. 
If we don’t think they’re 
doing the right job, we will 
change them. And that is a 
written rule. Everyone understands: 
you’re here to do the best you can 
for the artists. I don’t want to have a 
conversation that an artist didn’t have 
a hit or sell records because someone 
wasn’t competitive enough. So yeah, 
we have a lot of very competitive people 
here. But they understand the reality of the 
marketplace. There are days you can’t walk 
down the hallway because two of the labels are 
going for No. 1. It’s jump ball, because that’s a 
free marketplace.

Having that kind of rule in place 
really raises that bar.
That’s what it’s supposed to do. 
But at the same time, there’s 
nobody that has been let go from 
this company that hasn’t been given 
time to prove themselves. It’s never hair-
trigger time. People are given the resources 
and the training to get things done. If they 
can’t compete, or if we don’t feel like they’re 
doing the best job for our artists and for 

this company, we move on. If you’re in this 
building, bring your “A” game.

What are the marching orders for the 
promotion VPs?
It’s about airplay and moving forward on 
a regular basis. It’s also about building the 
presence of the artists. It’s not just about 
getting the easiest song on the album up the 
charts, and that’s all there is. We argue about 
how we move the ball forward; there’s a lot of 
blood on the walls about singles. Part of the 
problem is this town is too focused on airplay 
and not focused enough on producing sales. 
So these [promotion] guys are charged with, 
“OK, we may not get the chart position you 
want, but if we’re getting the sales, we’re OK.” 
Brooks & Dunn’s Believe is a prime example. 
It wasn’t a No. 1 record, but it was the Song 
and Single of the Year and sold three-quarters-
of-a-million records. I’ll take those song all 
day long.

Physical sales are way off again this year. 
Where do you expect 2008 sales to come in?
In ‘05 and ‘06, [Country] did 75 million units. 
In ‘07 we did 63 million, including three 
million from the Eagles and two million from 

Garth Brooks. This year we’re 
going to do 45 million. You 

have to go back to the 
‘80s to find that level 
of sales. We’ve gotten 
so used to the numbers 
we’re doing now. New 
acts do 100,000 units 

The InTerview

Let’s Build More Stars

Joe
Galante
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he transferred to the Nashville division as Manager/Administration. In 
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in 1990 to head RCA Records Label-U.S. He returned to Music City in 
1994 as Chairman of the RCA Label Group, which included RCA and 
BNA. RLG welcomed Arista to its fold in July 2000 and added Sony/
Nashville’s Columbia in the spring of 2006. Country Aircheck talked 
with Galante a few days after the CMA Awards.
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and people are jumping up and down and 
making another record on somebody. As 
a town, we haven’t adjusted to these sales 
levels yet. We’re still doing a lot of things 
the same way, and still spending money the 
same way. We’ve got to adjust our mindset. 
I don’t believe what we’re seeing right now 
is cyclical; I believe this is a permanent 
change. There is a digital movement that 
hopefully, in the course of time, grows for 
the country consumer. Although, with the 
economic crisis we have right now, I’m 
not sure how many people will be 
making a transition to iPods in 
our format.

So we’re at the lowest sales levels 
since the ‘80s and there’s a lag for 
digital. And, it might even take a 
generation until Country fans move 
to the digital age. How much pain is 
this town gonna suffer?
Next year is going to be really 
difficult for everybody. To a certain 
degree, this is the last hurrah. You’re 
seeing radio cutting back left and 
right on marketing and other things. 
How many controllables can you 
reduce before you finally have to lay 
off people?
 I don’t think we’ll lose the 
presence of major labels in Nashville. 
We’ve seen a plethora of independent 
labels grow up here the last couple 
of years, and I wonder whether they 
can be economically supported in this 
environment. It’s not just a matter 
of radio; you’ve got to look at the 
accounts, which aren’t carrying the 
same number of SKUs they used to. 
The cost of doing business is getting 
higher, prices are declining and the 
volume is declining. Now, I may not 
be the best business guy in town, but 
those don’t sound like great reasons to 
go into business.
 And, publishers aren’t getting as 
many cuts. Labels are beginning to 
get off records faster – they just can’t 
ride ‘em out the way they used to 
because it doesn’t make any sense. 
Why would you stay on records if 
they’re not selling, if they’re not 
producing any real value? So, from 
a songwriting/publishing standpoint, 
things are only going to get worse 
as time goes on, because labels just 
can’t make their resources about the 
chart, the chart, the chart. And we still 
have that mentality in town. I honestly 
believe there will be a shift as time 
goes on. Because records that chart but 
don’t sell do not produce careers. They 
may be producing airplay, but ask a 
buyer or an agent, “If somebody has a 
No. 1 record, does his price go up by 
$15,000 or $20,000 the way it did 
a couple of years ago?” And they’ll 
say, “No, it doesn’t.” 

What’s going on at retail? I hear there’s 
been a change in the way stores are 
stocking records.
Everybody’s bringing down the available 
supply. We’ve gone from stores having a 
12-week supply two years ago to where 
many now only stock enough inventory to 
last two to four weeks. The bad news is an 
artist can have a hit record that is actually 
starting to sell, and it’ll be out of stock. And 
that will happen for a period of weeks until 
we are able to build the case to grow. This 
will require more vigilance on our part and 
more patience on the artists’ part because 
this is retail’s way of saying to us, “If you 
don’t turn, we’re not going to take care of 
you.” This is not the same business it was a 
couple of years ago. These are all [publicly 
traded companies] that are looking at their 
numbers, and they’re very conscious of 
their inventory.

What are your expectations for 
Christmas sales?
This is going to be a very difficult Christmas 
across the board. We’re really nervous about 
everything because of all the anecdotal 
information coming out where people are just 
saying, “We’re cutting back, we’re cutting 

back.” And then more people read that and 
think, “Well, then we need to cut back, too.” 
But, while we may actually have some bright 
spots through the holiday, I’m worried about 
coming into January and the switch gets shut 
off and we suffer a quick drop.

What’s your sense of the Country radio 
business today?
Both sides used to spend a lot more time 
on music. The great thing about this format 
is there’s still more one-on-one than in 

any other format, and there’s still a hunger 
from a programming standpoint to build 
relationships. But everyone at radio is 
juggling a lot of balls, and they can’t do 
what they did before. Everybody’s watching 
over everybody’s shoulder. Everybody’s 
worried about not losing, as opposed to 
trying to win, and it’s changed the focus 
and the attitude about what goes on. 
     People look at the singles chart success of 
some of these records and anoint somebody 
as the “new star.” But you say, “You don’t 
have a star yet. We’re a long way from 
defining somebody.”
     I’m disappointed that we still are taking 
radio real estate and trading it for free shows 
and all the stuff that goes on at various places, 
as opposed to really trying to invest and 
build. This format needs to identify people 
and invest in them. We all need to build more 
stars, and we’ve got to do it quickly.

What do you mean when you say you want 
radio to invest in artists?
Many in radio are still looking at the charts. 
They should ask, “What’s behind the chart 
number? What else does the artist have going 
for them?” Take Jake Owen. He was part of 
(CMA’s) Vocal Event nomination, so he’s now 

presenting on the Awards show. And he’s part 
of ABC-TV’s red carpet online promotion. 
So all of a sudden, he’s above the fray of a 
lot of these guys that just show up in town. 
Programmers need to look at the value a 
company brings to separating an act from 
the pack, like putting Jake in front of Kenny 
Chesney and Brad Paisley (in concert). 
Radio needs to look beyond the charts and 
ask, “Who’s going to help you separate that 
act, to help build your audience, to make 
your audience aware of the artist?” They 

don’t have the marketing dollars to do that. 
 That’s how we can be working better 
together. There has to be more than, “Will 
they come in and do my free show?” I’m not 
denigrating free shows, because they do have 
value when you start to move through the 
system. But some of these acts, you put ‘em 
on live, they’re terrible.
 The reality of the marketplace is that 
radio has the real estate, and they need to 
be smarter about how they approach this. 
Because that real estate is how people enter 
this format. There’s no denying that radio 
is the driver in this format. Everybody else 
stands behind them, in a distant second place. 
So, programmers have to come back the other 
way. If they’ve got less time and resources 
these days, they should look to the people 
who do artist development and partner with 
them, and invest in those acts.

The “360 deal,” where labels share in all or 
many of an artist’s revenue streams seems 
to be all the rage these days. How do you 
see them?
This is one of my favorite subjects, and I 
know I’m going to piss off a bunch of people. 
But I find it interesting that when we go to 
the [performing rights organizations] awards 

dinners we had just recently, they put the 
songwriters and publishers up there. And I can 
honestly tell you that nobody on that stage had 
anything to do with getting that record to the 
top of the chart. Labels are completely left out 
of that loop. But not a day goes by that I don’t 
get a call or email from a writer or a publisher 
saying, “We’re down in spins. What’s going 
on?” We are the promotion department for all 
those people. But what’s the value for me in 
driving a record from No. 10 to 5 to 1 if I’m 
not receiving anything? If it’s not selling or not 

selling at the level it did before, why do 
I care? And that’s a question that’s going 
to come up more in the future than ever 
before.
    Along that same line, artists and 
managers say, “I need these records up 
the charts to drive my dates.” OK. And 
their investment in this is what? We’re on 
the hook for the recording, the marketing, 
for all our people out there, all the T&E, 
covering backstage meet-and-greets, 
all that stuff – our dime. I’m not saying 
that there isn’t an investment from the 
managerial standpoint. But the way it’s 
working right now is the big pile of money 
is [in] live, merch and performance. Record 
sales is the smaller pile.
    But the question is whether there’s a 
justification for us to be sharing in more of 
everything. Do we need to give up some 
of our upside and they give up some of 
their upside to us? Yeah. There needs to be 
a more collaborative effort. But it’s not the 
solution unless you’re able to break artists 
to the same level that the stars are on. In 
order for this to succeed, we’re committed 
to people that want to be in business with 
us. We’re not committed to people that 
want to use us. There has to be a better 
relationship than that.

Sony recently purchased BMG’s share 
of Sony BMG. Do you have a sense 
yet of what the change will mean for 
Sony/Nashville?
It’s going to be much better for us. Rolf 
[Schmidt-Holtz] is our Chairman, and 
I’ve known him for 15 years. Rolf is 
the heart and soul of this company. And 
having one guy who reports to [Sony 
Corp. of America President/CEO] Sir 
Howard Stringer will be beneficial.
 Sony is a content company. 
Bertelsmann was in a joint venture, and 
it was pretty much just, “How much are 
you paying me?” Bertelsmann had no 
desire to be in the vagaries of the record 
business, where you go, “Oh – the record 
didn’t make the quarter; it’s moving into 
the next quarter.” And they ask, “How is 
that possible?” It was very dictatorial in 
that sense: “You must be in the quarter.” 
Well, that’s not the way it works. 
Sometimes product development slips; 
that’s just what happens. I’m not telling 
you that’s what we should be doing; 
that’s what’s happening.
 Sony also allows us to be more 

integrated in terms of content. For instance, we 
have the PlayStation SingStar Country game. 
They’re focused on trying to integrate all our 
products directly to their TV, to the PlayStation 
and on film projects. We didn’t have those 
opportunities before. 
 They understand that this takes longer. The 
joint venture produced profits for both parties. 
Everybody was happy with what they got. 
Sony has made a very intelligent investment, 
in terms of the overall music group. When you 
look at what EMI paid versus what Sony paid 
to own a company that’s three times the size of 
EMI, it’s a good deal. But at the end of the day, 
it comes back to the fact Sony is in the content 
business and there is better synergy for us.

You’ve outlined the challenges this business 
faces. But as difficult as things may be 
today, what gets you out of bed in the 
morning? What gets you excited?
No matter how bad I’m feeling, it always 
amazes me how [EVP/A&R] Renee [Bell] 
or [VP/A&R] Jim [Catino] will send over a 
song that just changes my entire day and I 
go, “Damn! That’s it.” Or, an artist brings in 
their latest session that really lights me up and 
reminds me that, at the end of the day, for me, 
it’s still all about the music.   CAC
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