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BORN HERE LIVE HERE DIE HERE DELUXE
6 NEW SONGS, AS WELL AS HIS CURRENT SMASH “DOWN TO ONE”

MAKE SURE TO CATCH LUKE FOR THIS YEAR’S 
CRS 2021 ARTIST INTERVIEW LIVE ON 
FRIDAY, FEBRUARY 19TH AT 1PM CT

LIVE AT THE RYMAN FEB. 18
12 NOON CST

DON’T MISS THE VIRTUAL EXTRAVAGANZA OF 2021!
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BORN HERE LIVE HERE DIE HERE DELUXE
6 NEW SONGS, AS WELL AS HIS CURRENT SMASH “DOWN TO ONE”

AVAILABLE 4/9
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NEW FACES & MORE
MICHAEL BRYAN

CHARLIE MORGAN

THE INTERVIEW

COUNTRY RADIO

HALL OF 
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LABEL CONTACTS 
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GET READY FOR

INCREDIBLE SIBLING HARMONIES
EXCITING AND UNIQUE SONGWRITING & MELODIES

THE DEBUT SINGLE
"MET ME NOW "

IMPACTING MARCH 1
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★ Shoot a quick video of the 
amenities in your home, voicing it 
with “Welcome to the Homni!” and 
descriptions of each. Play as a loop on 
your bedroom television.

★ Use hotel soaps and shampoos 
brought back from prior travels 
(remember when that was a thing?!).

★ Add room numbers to bedroom doors 
on sticky notes; refer to your master 
bedroom as the label suite.

★ Leave a fi ver on your unmade bed 
each morning as an incentive to come 
back and make it. Plus, hey, fi ve bucks!

★ Put a cupcake next to your bed to 
fi nd when you get back to your room 
after drinking.

★ Set up pipe and drape in your hallway 
and continually tell housemates, “You 
can’t go back there.”

★ Make everyone in your household 
wear old CRS laminates. 

★ Every time you see your signifi cant 
other – or pet – give them fi nger-guns as 
you walk by and say, “It’s you again!”

★ Replace the “Live, Laugh, Love” sign 
in your kitchen with a homemade Barlines 
sign. Require all who enter to show ID.

★ Make plans to meet up with 
colleagues for dinner each night, then 
blow them off to drink.

★ Stream the seminar to multiple 
televisions in different rooms and pop in 
and out of each during various panels, 
exiting loudly each time.

★ Place a cowboy boot on a table 
near your home offi ce door and drop a 
business card in it when you enter.

★ Stream the artist performances 
to your living room and use your 
children’s stuffed animals to create your 
own audience.

★ Learn to whistle like Becky Brenner and 
employ liberally during performances.

★ Order a Panera boxed lunch and sit on 
a wood plank to watch the UMG Luncheon.

★ Stand in front of a mirror with a drink 
in your hand and have an impossible-
to-hear conversation with yourself over 
music you’ve turned up way too loud. 

★ Purchase life-size artist cut-outs to 
place around your house for 
selfi e opportunities.

★ Pass out old business cards to your 
mailman, Amazon delivery guy and Uber 
Eats driver. Make sure you’ve scratched out 
your old email address and added your 
newest title in black ink pen.

★ Print out a picture of Charlie Monk’s 
face and fashion into a mask for your pet.

★ Dress a cutout of Josh Easler in 
different costumes each day.

★ Stay up too late, drink too much, eat 
a huge lunch the following day and try 
to not nod off in your chair during an 
afternoon session.

★ Celebrate Warner Wednesday by 
working Espo’s favorite word into as many 
conversations as possible. 

★ Sleep through four alarms and two 
phone calls the morning after the New 
Faces show, freak out about missing your 
outbound fl ight, then text Travis Moon to see 
if he wants to split an Uber to the airport.

★ Wear actual pants.

For 51 years, Country Radio Seminar has brought together Country programmers, 
personalities and industry professionals for three days of educational panels, 

networking opportunities and once-in-a-lifetime performances in Nashville. Number 
52 is going to be a little different. Okay, a lot different.

The people and events will be largely the same, but the venue – now virtual 
(thanks, COVID) – means no glasses raised at Barlines, no stuffi ng 24 people at a 
time into a single elevator and no searching for open seats in dark rooms when 
you show up late. Luckily, there are a few ways to give your WFH life some of that 
in-person CRS magic.
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George Beasley
Celebrating its 60th anniversary 
this year, Beasley Media Group has 
grown from one station in North 
Carolina to 64 in large and medium 
markets under the guiding hand of 
Founder/Chairman George Beasley. 
From humble beginnings, he built 
a family business into one of the 
nation’s foremost broadcast companies 
and – still – a family business. CEO 
Caroline Beasley, COO/EVP Brian 
Beasley and President Bruce Beasley 
discuss their father’s drive, integrity 
and personal and professional affi nity 
for country music and Country radio.
Bruce: When he put his fi rst station on the air, he was 
also a high school principal, doing that job during the 
day, going to the radio station at night and selling on 
weekends. The whole family learned from that, as well as 
the way he handled himself and how he treated people 
who worked with him. He was gracious to all and still is.

Brian: His second or third station, Country WFMC-
AM/Goldsboro, NC is what moved him from being a 
part-time radio guy and full-time principal into being 
all-in on radio. 

Caroline: We moved from Denton to Goldsboro in 
1969. He and my mom became very involved in the 
community, brought all these famous singers to play 
Goldsboro, then invited them over to the house.

Brian: I was supposed to be in bed asleep, but I would 
look out the window and see buses parked in our 
driveway. My mom would cook them breakfast, and 
they’d sit around shooting the breeze – Loretta Lynn, 
Porter Waggoner, Merle Haggard, Dolly Parton and 
others of that era. Later, Garth came by the house. 

Brian: We’d visit radio stations during summer family 
vacations. I started working in high school doing 
horrible jobs at the station. That was back when you 
had to audit your own logs. Once we got old enough, 
that’s what we talked about. Some people talk about 
politics, but we talked about radio.

Bruce: Like all founders and CEOs, he expected you 
to get your job done, but he never really meddled in 
whatever any of us were doing. And he taught us to 
treat people the way we’d like to be treated.

Brian: The biggest thing he did when we were growing 
up was include the family in big decisions. He would 
set us down on a Sunday afternoon and say, “Hey look, 
guys, I’m getting ready to go into Cleveland. We’re 
putting stakes down and pushing it all in.” And he 
would ask everybody what they thought. He did that 
with Cleveland and with WXTU/Philadelphia – he was 
gambling the whole company at the time. He also did 
that when he went into Los Angeles. That was pretty 
cool, though I didn’t understand the magnitude, being 
in junior high or high school at the time.

Caroline: Going into Philadelphia was a big barrier 
he was able to overcome for Country radio. WXTU 
became a top Country station in the Northeast and 
has been since the early ‘80s. It’s a heritage station. 

Bruce: First of all, he bought a station that had a 
really good signal but a poor format. Everybody tried 
to dissuade him from taking it Country, but he saw 
a hole in the market. No other station was playing 
it in the eight-county metro, but we focused on the 
seven-county suburban. We just ignored Philadelphia 
County. Whether people were willing to talk about 
the station with their friends was something we dealt 
with. Heck, when I went there in the early ‘90s, they 
were still calling it Country & Western. As the music 
became more popular, particularly in the early ‘90s 
with Garth Brooks and others, we saw the radio station 
grow pretty quickly. We made money on that station 
from the very beginning. People sometimes didn’t 

want to show their country pride, but they listened 
anyway. It’s certainly not like that today. They show it.

Brian: I don’t think he ever bought a station based 
on the format. The approach was, “Here’s a station 
in a great market. It has a great signal. Now, we 
can do radio and make it work.” Early on, people 
assumed we would do Country when we entered a 
market since we were from North Carolina. And 
we did change a lot of big signals back in the day 
– ‘XTU, WKML/Fayetteville, WRNS/New Bern, 
KCYE/Las Vegas. Decades later, they’re still very 
successful Country stations.

Bruce: We were always striving to have the strongest 
signals in our markets. I remember him emphasizing 
that if you put a format on an inferior signal, someone 
with a larger signal could quickly take that format 
away from you. Big stick theory – if you have one, you 
can take advantage or defend yourself, if necessary. 
He also worked very, very hard. We learned you have 
to have a passion for whatever you do in the radio 
business – programming, sales or otherwise.

Brian: We started at ground level or, as I tell people, 
I started under the ground and then worked my way 
through. And we learned from other people in our 
industry. Granted, I’ve learned a hell of a lot from 
George, but it wasn’t, “This is the way you sell,” or 

“This is the way you do an air shift.” George was more 
of a deal guy.

Caroline: He wouldn’t take no for an answer. He 
would ask a question of me and, being the CFO at the 
time, sometimes the answer would be “no.” Thirty-
minutes later he would return and ask the same 
question in a different form. Then another way the 
next day. He would ask over and over until either he 
got the answer he wanted, or he recognized the fact 
that it was really “no.” I was fortunate to learn that 
persistence from him.

Brian: He is a Southern gentleman. And if he ever 
tells you something, it is the truth. Several people 
have told me they did a handshake deal with him and 
he never, ever went back on his word. That was the 
kind of integrity he had and still has to this day.

Caroline: He treats people with respect and invokes that 
same kind of respect. Everyone isn’t like that, but he is, 
and our employees are family. That is what he taught us.

Bruce: This is a big honor to him because of his love 
for the format. One reason for that is he came from 
the rural Blue Ridge Mountains in Virginia, where 
he was exposed to bluegrass and country music. He 
started his career with a Country station, and today 
we have seven in great markets – Boston, Philly, Las 
Vegas, Charlotte, Tampa, Augusta and Fayetteville. 
He’s even said over the years that his favorite radio 
station has been WXTU. To be honest, I think he 
likes the lyrics and how wholesome it is ... and he’s a 
wholesome kind of guy.

Caroline: My dad’s career is the American dream. 
Born in rural Virginia, raised on a farm, joined the 
Army so he could get a college education after he 
completed his service, then worked in education 
during the day and in radio at night to build a 
company. He truly came from humble beginnings, 
and his story is a testament to his character and drive.

Caroline: Country has played an important part in 
the growth of our company. On the fl ip side, I think 
we have been able to provide an outlet for country 
music to an expanded audience. So, I know he is very 
honored and humbled by this.                             CAC

Human Resources: The extended Beasley family.

An American Dream



Jim Duncan
A Multi-Faceted Infl uencer

PAGE 6 • FEBRUARY 2021

With a career spanning seven 
decades, all in major markets, Jim 
Duncan has touched all corners of 
the business, including on-air talent, 
MD, PD, syndicated host and Radio 
& Records VP/Country Editor. 
Along the way, Duncan served the 
format on the CMA and CRB boards 
and was instrumental in the career 
development of infl uential industry 
leaders. He continues his work as a 
voiceover artist and production and 
recording engineer via his own Jim 
Duncan Creative.

I had polio when I was a kid and was in and out 
of hospitals most of my early life as one of the 
Salk babies. Dr. Jonas Salk lived in San Diego and 
developed the polio vaccine used to cure me. My dad 
was a Naval offi cer in the submarine service, so I only 
saw him approximately six months out of the year. 
Every time he went to Japan, he would get me and my 
brother and sisters gifts – porcelain Geisha dolls for 
the girls and new silk jackets for the boys. One year, he 
came in with a small box – a transistor radio. The fi rst 
voice I ever heard on that radio was Wolfman Jack. He 
taught me how to be wacky and have fun, and “The 
Real” Don Steele at KHJ/Los Angeles taught me how 
to deliver a break. 

I met my best friend, “Shotgun Tom” Kelly, at a 
taping of The Regis Philbin Show, which fi lmed at 
KOGO-TV/San Diego. Tom and I were there to see 
the radio station that was also in the building. We 
were 16 or 17 and, as we started talking, I asked if he 
was a Regis fan, and he said he was there to sneak into 
the radio station and meet the disc jockeys. I was there 
for the same reason, and we were instant friends! Tom 
later managed to convince Gary Owens’ producer 
at KMPC/Los Angeles to let us sit in on Gary’s show. 
That day, Gary told us a story about how he’d gotten 
the job on Laugh-In by striking up a conversation at 
a urinal. I never forgot that story, and Gary became a 
lifelong mentor for both Tom and me.

Wolfman Jack was being broadcast from Rosarita Beach 
in Mexico. That’s about a half hour drive from San 
Diego, just past Tijuana, where there’s a tower. Tom and 
I were still in high school and decided to go down there 
to see him. We started rattling on the gate around the 
transmitter, and a guy came outside with a machine gun 
screaming at us in broken English. We said we wanted 
to meet Wolfman, and he told us the show was taped 
and told us to scram. I did end up meeting Wolfman 
Jack a number of years later at a urinal shortly after I 
started at R&R. Long story short, he asked me to be the 
imaging voice for his syndicated show. Don’t worry about 
résumés, kids ... just hang out in bathrooms!

I studied radio, television and fi lm at San Diego 
State and was part of the drama department, as 
well. We would put on musicals, and I had thoughts 
of becoming an actor. But one of my teachers told 
me acting could be tough to break into and that I 
should consider pursuing my passion of radio. One 
of the radio teachers, Ms. Elizabeth, listened to my 
demo and told me to give up on my dream because 
I’d never make it in the industry. My fi rst column for 
R&R was entitled, “Dear Ms. Elizabeth,” and it was 
about why you should never quit pursuing a passion.

After college, I got my fi rst gig as a board op at KLRO/
San Diego inside the US Grant Hotel. It was a great 
training ground with just two turntables and a mixing 
board. When we signed off at midnight, we’d wait 
an hour and then turn it back on! We were basically 
running a pirate radio station in overnights and taking 
turns doing 15-minute shows with stupid on-air names 
like Al Catraz. When I started at KSON, I had to come 
up with an on-air name. I had a manager I really liked 
when I was working at a Kay Jewelry store whose name 
was Tom Duncan, so I decided I’d merge my legal 
name – James Chandler – and become Jim Duncan.

Rip-and-read serious news could be diffi cult, because 
you’d have a lot of Russian names and info about 
international relations. As a fi ll-in guy, I hardly ever 
got a copy of the pronunciation key for the week, so I 
remember times when I’d say the fi rst part of a name 
as best I could then just put my fi nger between my lips 
and make a noise! 

The call to be the Country editor at Radio & Records came 
while I was at KSON/San Diego, but I didn’t know if I 
could be a writer. I had taken some journalism in college 
and knew how to conduct an interview, but the job was 
outside of my comfort zone. Bob Wilson hired me and, 
when I asked about hours, said I had a set salary and had to 
have my column in by 6pm every Tuesday. There were no 
computers – they were setting type – old-school printing. 

Tuesday was always a big night around R&R, because 
record companies would come in and bring food. But 
once my column was in, I was gone, because there were 
no restrictions on hours. I took a radio job just in case they 
determined I wasn’t good enough to keep around.

At one time, I had three full-time jobs. I was doing 
the morning show on the Westwood One satellite 
network; the afternoon drive show on KZLA/Los 

Angeles, which started as a fill-in job and lasted for 
two years; and my job at R&R. They used to call 
me the Goose Gossage of radio. Goose was a relief 
pitcher – a closer – and was someone you could 
bring in if your guy went on vacation or was gone 
for a couple of weeks. It didn’t matter what shift it 
was, I could step in. That was my life for around 30 
years ... just filling in. 

I was proud to serve on the CRB and CMA Boards, 
and I always campaigned on behalf of radio. It was 
during a CMA Board meeting one January that I 
spoke up and said, “Artists come up to accept their 
CMA Awards, and they thank God, their mom, their 
teams and typically radio in their speech. Radio is 
such an important part of country music, and if it 
weren’t for the stations and personalities, none of 
this would be happening. I’d like to propose that 
every station or personality that wins a CMA Award 
should also come to Nashville and be recognized 
on the CMA Awards telecast.” To this day, both the 
CMA and ACM acknowledge radio winners. 

Going into the Country Radio Hall of Fame was never 
a plan or a goal. A lofty dream, maybe, but I can’t say 
I ever held myself in such high esteem as those who 
have gone in before me. I have been lucky to take the 
career journey I’ve taken, meet the people I’ve met 
and do something I’ve been passionate about since I 
was 14. This honor is really a cherry on top of a 
giant sundae.                                                            CAC

Potty Mouths: Duncan (l) and “Shotgun Tom” 
Kelly pay homage to their mentor, Gary 
Owens, at one of Duncan’s favorite places 
to land a gig – the urinal.





Chuck Edwards
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A love of radio bloomed in Chuck 
Edwards the moment the self-
proclaimed radio geek began 
broadcasting from a pretend radio 
station in his childhood bedroom to 
his fi rst listener (his mom). That love 
– and a little lot of support along the 
way – grew into a very real decades-
long career that rescued him from a 
lifetime of selling billboards. It also 
put him on a path winding through 
Knoxville, Memphis and Dallas to 
a 20-year stint at WYCD/Detroit. 
Through good times and playing 
two songs simultaneously, Edwards 
maintained it’s not a personality that 
makes a great show. It’s the listeners.

Because I had been a radio geek for many years, I had 
a mock radio station in my bedroom at nine years old. 
I thought I had a leg up when it came to taking the 
radio broadcast class in high school and got a really big 
head. My teacher, Dr. Alan Johnson, said he can’t teach 
anything to someone who already knows everything. My 
fi rst job was doing weekends at a Top 40 station. For my 
fi rst show, my parents, family and friends were all up at 
2am listening ... and I totally bombed. After having two 
songs playing at the same time, jingles fi ring off and 
not knowing what I was going to say on-air, the woman 
who was training me said, “This is not for you.” I was 
16 years old, but that lit a fi re in my belly to prove her 
wrong. It wasn’t a very good start, but thank God I had 
the tenacity to keep going.

I have been blessed to have a lot of people in my 
corner throughout my career, starting with Phil 
Hunt, who got me into Country radio. If it weren’t 
for a fateful call from him, I was going to work as a 
billboard salesman for Lamar Outdoor. My young 
family and I were struggling – I was out of work and 
we had too much month left at the end of the money. 
The folks at the billboard company said, “We’re going 
to hire you. The bad news is it’s going to be a month 
before we can send you to Alabama for training.” Phil 
was PD at a Country station in Knoxville and looking 
for a morning guy. He knew I hadn’t been in the 
format but brought me in anyway, and I really started 
enjoying the music. It was a lot like pop music, but 
with bad grammar. That bridge from Phil would lead 
me to mentors including Bill Mayne, Rusty Walker, Les 
Acree, Ted Stecker and Tim Roberts.

Coming to Detroit from Dallas, one of the best 
memories is becoming good friends with Richie 
McDonald and the guys from Lonestar. My 14-year-
old daughter was a high school sophomore, and she 
had to break up with her boyfriend, who was still in 
Dallas. Richie and the band knew, and they just so 
happened to have a concert in Detroit around the 
time we moved. When the show started, Richie got up 
on the mic and called my daughter on stage in front 
of 15,000 people. He talked about his friendship with 
me and the love Amber left behind. The song she and 
her boyfriend loved so much was “Smile,” so they kept 
her onstage while they performed it. He told her life 
would move on, that one day she would get married 
and he would play at her wedding. Lo and behold, 
she met the man of her dreams 10 years later, and 
Richie – on his own dime – fl ew to Dallas and sang at 
the wedding. 

Linda Lee and I got a call in the middle of the show from 
a lady named Joan. This was my fi rst month at WYCD/
Detroit in 1999. She sounded distressed and, when we 
asked her what was wrong, she said, “You’re going to be 
the last voices I ever hear. I listen to you every day and 
feel like we’re family. I’ve gone through too much. I’m 
so depressed that I can’t take it anymore.” We tried to 
get ahold of law enforcement, EMTs, someone to trace 

her call, but they weren’t successful. We kept her on the 
line for three hours, throwing our show out the door 
and just segueing songs. We took that time to talk to 
Joan, telling her how valuable her life was, how much 

we appreciated her and her depression and anxiety 
were only temporary. Suicide is permanent. After three 
hours, we started getting somewhere with her. This past 
December, I received my 20th Christmas card from 
Joan. I’ve had the pleasure of working with a lot of great 
people and doing a lot of cool things, but that was a 
watershed moment.

Linda and I were broadcasting on location a number 
of years ago and found out at the last minute we 
were going to get a call from Keith Urban. About 20 
minutes later, the board op says, “Keith’s on a satellite 
phone call from Australia.” He pipes Keith through, 
we start talking, cutting up and having a great time 
when I asked, “What’s it like when Tom Cruise comes 
to the house?” There was a pregnant pause ... then 
a click. I felt horrible – like the guy who accidentally 
tells a kid there’s no Santa Claus. Everybody’s up in 
arms and the boss is calling me, saying, “You insulted 
Keith Urban. You shouldn’t have asked that question.” 
About 20 minutes later, the board op pipes in, “Keith 
Urban’s back on the phone.” He puts him through, 
and I start with, “Keith, I am so very sorry I asked 
you about Tom Cruise.” He stopped me, explained 
the phone just dropped out, and answered, “When 
Tom comes to the house, it’s great. I love him.” Boy, 
was I relieved. I’ve known Keith a long time and was 
worried I dishonored him in some way.

Fast-forwarding from that Country station in 
Knoxville to today, my career almost seems chaotic 
and disjointed. There were great times and there were 
hard times, but it all came together like a fi ne novel 
in the end. Hearing that I was going to be inducted 
into the Country Radio Hall of Fame was the greatest 
moment in my radio life. I’ve always believed a good 
radio personality lets the listeners do the show for 
them. If you’re making the right connections, saying 
the right things, engaging and being provocative 
at times, people will call in and do the show. That’s 
what people really want to hear. They love hearing 
me and their other favorite radio personalities, but 
I’ve always believed if you’re doing it right, they do 
the show for you.                                                   CAC

Brooks & Fun: Edwards and Linda Lee (c) 
backstage with Garth Brooks and Trisha 
Yearwood at Detroit’s Ford Field.

As Fate Would 
Have Him



TOBY KEITH CLAY WALKER

– BIG VOICES, BIG HITS & A BIG YEAR! –– BIG VOICES, BIG HITS & A BIG YEAR! –

Thank You Country Radio & Streamers for your early support.
A big Clay Walker Hit AND Incredible New Toby Music coming soon!







Mark “Hawkeye” Louis
Make Them Laugh
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With more than three decades in 
Country radio under his belt – all 
of them in either San Antonio or 
Dallas – Mark “Hawkeye” Louis 
has combined a love of sports, well-
honed stand-up comedy chops and 
a passion for community service to 
create a personal brand that sets him 
apart, even amid the most decorated 
of colleagues. During his career, 
Hawkeye has worked alongside two 
previously inducted Hall of Famers, 
Randy Carroll and Terry Dorsey, 
and now takes his place next to them 
while continuing to helm the longest-
running FM morning show in Dallas.

My brother and I each got our own small portable 
radios when I was in fourth grade, and I would listen 
to baseball. In high school, I thought I wanted to 
play sports professionally but realized quickly I wasn’t 
anywhere near good enough. My sophomore year of 
college, I decided to pursue radio and transferred to 
San Antonio College, because they had a great radio, 
television and fi lm department at the time. 

Ms. Jean Longwith ran the department at San 
Antonio College. I was working in the college radio 
station and was in Ms. Longwith’s offi ce when she 
received a phone call from a station looking for a 
weekend jock. As she was telling her secretary about 
the opening, I said, “Hey, I would like that job!” 
She wrote the information on a piece of paper and 
told me to call the program director. That’s how I 
got my fi rst job – at Christian KSLR. Shortly after 
I got there, they purchased a Spanish AM. We had 
to take shifts playing Spanish Christian music on 
the AM station with only six albums, and I spoke 
zero Spanish. My girlfriend’s dad at the time was 
Hispanic, so he wrote out six phrases for me to rotate 
throughout the night. For a while, I was the most 
fl uent jock on the station!

Later, I transferred to the University of North Texas. 
After graduation, I took a job in New York City 
doing video production, but I didn’t really enjoy it, 
so I moved back to San Antonio. Within a week, I 
found a weekend job at a Rock station and worked 
at a record store during the afternoons. We had an 
in-store with Dwight Yoakam. I loved him and the 
music immediately, and I started buying records 
from different groups at that time. I still have the 
autographed Dwight album from that in-store back 
before I came to Country radio!

I eventually shifted to doing traffi c, which gave me the 
chance to interact with morning talent and showcase 
a bit more of my personality – and gave me the name 
“Hawkeye.” I got a call from [KAJA/San Antonio 
morning host] Randy Carroll, who is in the Country 
Radio Hall of Fame Class of 2015. I had known him from 
working at KSLR, and he said they were looking to take 
the show to another level. He asked if I’d thought about 
going full-time on a Country station, and I honestly 
never had. But ... they had health insurance! Within the 
fi rst ratings period, we were No. 1 25-54.

At KAJA, our consultant was Ted Stecker. A new GM 
came in who let Ted go, but he was also the OM for 
KSCS/Dallas at that time. I decided to leave radio and 
start pursuing my stand-up comedy career full-time, as 
it was going quite well. Then the phone rang, and it 
was Ted asking if I wanted to work with Terry Dorsey 
at KSCS. To get that call was like a high school kid 
getting a call from Derek Jeter asking if you wanted to 
come play for the Yankees! 

It was 1988, and I had never seen anyone do a show 
the way Terry Dorsey did. He never had consultants 
but created a modern morning show in 1988, well 
before anyone and was doing those things. Terry had 
been on KPLX but moved to KSCS when I arrived, so 
we actually started on that station at the same time. 

Soon, the format blew up, the station was gaining, and 
our show was huge. I was learning new things all the 
time and seeing the possibilities for morning radio 
were greater than I’d ever imagined. 

Terry was already so far ahead of the curve, the 
country boom fed into what we were already doing. 
Terry showed me how he laid out his show, and 
we planned bits and benchmarks. He had his own 
subscription service, and before I worked with him, 
I knew how far Terry could take things. Until I was 
doing it every day, though, I didn’t realize how much 
I would thrive in that environment. I fi t into the 
system Terry had, and my background in stand-up 
comedy played into his plans. 

It was never a conscious decision to marry the market. 
I had job offers to leave the area, and I did consider a 
few, but what kept me at KSCS was Terry. My only goal 
each day was to make Terry laugh. If I could do that, 
I fi gured his audience had the same sense of humor, 
and that would be the mark of success for me. If I 

could sum up my job description for those decades 
with him in one line, that was it: Make Terry laugh. 

Things have obviously changed in radio over the years, 
and since Terry retired in 2014, I’ve served as the host 
with different partners. I always thought when Terry 
retired, I’d leave, too, but I wasn’t ready to retire at 
that point. I didn’t know what my future would be 
at KSCS, but I have lucked out getting to stay and 
continue to build my brand. The show had to evolve, 
of course, because it’s not The Dorsey Gang anymore. 

Radio needs to be part of your overall brand. I have 
a YouTube channel and thousands of followers across 
various social media platforms. The technology is in 
everyone’s hands, so a great personality has to be able 
to elevate the product. When I speak to students, I 
tell them radio is very much a viable career, if they are 
willing to work hard and use it as part of a big-picture 
career as a multimedia personality. You need to be 
great on the radio, but you also need to be compelling 
in front of the camera and convincing on paper – 
video, social media and blogs are all part of the overall 
radio product now. I’m still passionate about radio and 
have established a scholarship fund at my alma mater. I 
spoke in 2019 at a scholarship award ceremony, and the 
work the students are doing there blew me away. 

Throughout my career, I’ve been involved in 
several charities, and I’ve served on multiple boards 
and worked in various capacities throughout the 
community. I got involved with the Dallas Marathon 
raising money for the Texas Scottish Rite Hospital for 
Children. It started as a station promotion but led to 
me being on the board and eventually being named 
Chairman of a multi-million-dollar charity. It’s outside 
of my comfort zone, but I bring a different set of skills 
that nobody on the board has. When I retire from 
radio, it’s a passion I’d like to continue to pursue. We 
may retire to Utah; I wouldn’t mind working in some 
capacity for the Olympics organizing committee. As a 
guy who started thinking about broadcasting because 
of my love of sports, it would be a full circle ending to 
an amazing ride of a career.                                    CAC

Sweet Music Men: Mark “Hawkeye” Louis (r) 
joins Kenny Rogers (l) and Terry Dorsey for an 
in-studio interview in the morning co-hosts’ 
early years together on KSCS.
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Over more than three decades with 
Capital Cities/ABC/Disney, Sansone 
held a variety of sales, management 
and market oversight roles. Among 
his charges were legendary Country 
properties KSCS/Dallas and WKHX/
Atlanta. He steered the former to 
ratings and revenue triumphs 
including 21 consecutive rating 
periods at No. 1. That success was 
replicated with his 1997 move to 
Atlanta, where WKHX enjoyed a 
10-year run of similar dominance. 
More than achievement, however, 
Sansone’s fondest memories are of the 
people he worked with and the service 
they rendered to their communities.
Radio was never on my radar. I wasn’t a guy that 
dreamed about it. I got in by accident – more because 
my dream of owning a jazz club in Syracuse in the 
‘70s wasn’t all it was cracked up to be. A friend who 
I bought radio time from for my club – Champagne 
Lenny Bilotti – threw me a life raft when it went 
bust. He said, “Come work for me selling radio.” His 
sell line was, “Nobody knows what we do, we make 
better than average money, we get better seats to stuff 
than the mayor and we have trades for food at cool 
restaurants.” Who wouldn’t want to do that?

I didn’t know WFBL-AM/Syracuse was less than 
average. Actually, I didn’t know anything, I just sold it 
like he wanted me to. Salespeople left – I didn’t know 
why, nor care – but I got more accounts because of it 
and did even better. I was on my way and stayed there 
for two or three years. Then I had a chance to leave 
Syracuse for a job in Buffalo with the legendary WKBW-
AM and the even more legendary Norm Schrutt. This 
was real radio – Capital Cities – and a mentor who 
could only help us live better. That was 1977 and really 
began a 35-year love affair with CapCities, ABC and 
Disney.

In that life, I had the typical growth: slow. The 
company didn’t promote throngs of people to 
management ranks, but I learned I’d found a good 
company that cared about me, where my kids went to 
school and how I lived. As long as I earned, I was in a 
good place.

We had a small pipeline – major markets, though – 
and the managers didn’t turn over. That said a lot 
to me about how a good business runs. CapCities 
believed in the investment in people. “Hire good 
people; let them do their jobs.” I got in that line and 
grew, rising to Operating President/GM of KSCS/
Dallas, then back to WKHX & WYAY/Atlanta before 
returning to Texas. I retired 12 years ago.

Radio was at its best then. We had fun, paid our 
people and were part of the community in every sense. 
I loved using our resources to help worthy charities in 
our market and learned early on that if you love what 
other people love, they love you back. I found that to 
be a coincidental but meaningful part of how we won 
in our markets. We tried to be part of big things that 
elements of the community embraced. One by one, 
we became the face of many. I loved raising more than 
$1 million the fi rst year we did a Country Cares for St. 
Jude radiothon then making it part of our annual plan. 
Doing things that are client-driven are essential, but 
you can’t pat yourself on the back because your beer 
client wants your help at an event that sort of qualifi es 
as charity. You do them, but that’s just commerce. The 
joy was making a difference; you felt it in the building.

Being major market, Country and big, those stations 
were of national signifi cance. That led to an 
importance in the industry that relies on having a 
great working relationship with us. I got involved with 
the CMA when Joe Galante – speaking of legends 
– came to Atlanta and asked if I would serve on the 

board. The company was great about it and felt it was 
important to have insight into decisions being made 
industry-wise that could affect our business. That 
experience lasted for years, and I served in leadership 
as CMA board President, then Chairman. Hopefully 
I contributed, because I certainly learned a lot. For 

instance, I developed a different empathy about the 
label/radio relationship, what to expect from artists 
when they come to your town and – even more – I 
learned about the power of the song. The times that 
made me smile the most in that era were in being part 
of great musical moments. Those invigorated me. 
All in all, it was great run. A life gone right. The 

stations were successful – printing money. My time 
with the CMA was personally and professionally 
gratifying. And my family was whole and happy.

The “career impact moments” list is a big one. Radio was 
always in motion. But winning – at anything – lifts you 
up. Those long strings of owning the market and having 
the highest profi t margins was what got you attention 
in our company, so that charged me when I had them. 
Getting a call from John Rich who wanted help building 
a statue at an army base in Georgia, and getting it done 
with a concert, charged not just me but our whole staff. 
Having Clarence Spalding play me “Believe” on the bus 
with Brooks & Dunn before it was released. Being on the 
planet to hear the evolution of great songs like “Live like 
You Were Dying,” “The Dance” and “In Color” reminds 
you that you are more than a sales building. And having 
an 18-year-old girl, wide-eyed and full of energy, knock 
everyone out in your conference room before going on 
to become the Taylor Swift the rest of the world got to 
know – all are special moments.

Having spent 35 years around energetic, motivated and 
talented people who did dream to be in or on the radio 
makes me smile the most. Working around Danny 
Neaverth, Moby, Rhubarb Jones, Terry Dorsey, Cadillac 
Jack and all the dedicated people who make local radio 
a part of their communities – and all the artists I’ve 
watched grow into superstars – makes me think I did 
something more than make money for the company. 

My old friend Lon Helton called me with the news. I 
laughed and told him, “I thought I’d have to die fi rst! 
Out of sight, out of mind.” But I’m genuinely grateful 
and happy there are people who remember me, how 
we worked together and also what we accomplished 
together. And they thought that was good enough for 
their vote!                                                                       CAC

The Cowboy Way: With (l-r) Dallas Cowboys 
owner Jerry Jones, Tracy Lawrence and fellow 
inductee Mark “Hawkeye” Louis.
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“You’d sound good on the radio.” 
Tim Wilson called his classmate’s 
bet and raised him a 45-year 
Country radio career. His journey 
started inside a two-watt campus 
radio station barely heard past the 
parking lot, continued through an 
old farmhouse with a transmitter in 
a cow pasture and concluded with a 
26-year stint at WAXX/Eau Claire, 
WI, where he spent time as PD, MD 
and an on-air personality. Despite the 
journey’s end in 2003, with his focus 
now on voiceover work, Wilson says 
Country radio is still who he is and 
who he will always be.

When I was a 17-year-old freshman at St. Olaf 
College studying music theory and composition, 
I had no idea what I wanted to do with my life. A 
classmate told me, “You’d sound good on the radio,” 
so, I went to the campus station, KSTO – a two-watt 
carrier current station that could barely be heard 
past the parking lot. I remember how nervous and 
excited I was playing the fi rst record and stumbling 
through a few words, but I felt it. This radio thing 
might be something special. I was hooked and 
needed a plan. It was off to Brown Institute School 
of Broadcasting in Minneapolis, followed by 
graduating, marrying Pam and heading off in a ‘62 
Ford Falcon to start our lives together. 

My dad strongly encouraged me to get a fi rst-class radio 
license, and he was right. My fi rst job was at KWBG/
Boone, IA, and I wasn’t hired because I had any 
on-air skills. I didn’t. I did have that license, though, 
so I could cut power and go directional with the AM 
station. After a year or so of doing my air shift from 
an old farmhouse with the transmitter out in a cow 

pasture, I moved on to WLBH/Mattoon, IL, which 
they were taking Country. I didn’t know anything about 
country music, other than the Tammy Wynette’s hits 
album a buddy lent me in high school, and I didn’t 
especially like country music. So, of course, I was the 
perfect guy for the job. The station owner had strong 
opinions on what was (and was not) country music, and 
I could only play artists he approved of. John Denver, 
Ronnie Milsap – even Don Williams – weren’t country 
enough. But I received an education on the history 
and heritage of the genre and developed a love of it in 
between swap shop and reading news, sports, weather, 
obituaries and farm reports. 

The fi rst country show I emceed was one of those 
Grand Ole Opry packages they used to have just south 
of Mattoon featuring Bill Monroe, Grandpa Jones, 
George Morgan and Jerry Clower. I was young, not 
used to being in front of people and so nervous I could 
hardly see straight. Jerry Clower picked up on that and 
encouraged, guided and helped me through it. I’ll 
never forget his kindness. It showed me fi rsthand the 
kind of people there were in country music.

I went from a two-watt carrier current station to a 
blowtorch. WAXX/Eau Claire, WI’s 100,000 watts of 
power on a 2,000-foot tower. Seeing something in me, 
Station Mgr. Bob Holden taught me how to do good 
radio, running the station on creativity, audience 
involvement, community service and fun. A lot of fun. 
We strived to be a great radio station that happened 
to play country music. We were fully immersed in 

our huge coverage area, doing everything from 
chicken fl ying to lefse throwing contests. I remember 
bringing in some new guy named Randy Travis for 
our annual Fourth of July picnic. Over the years at 
WAXX, I had a lot of positions, from on-air to MD, 
PD, station imaging and promotion. Everyone worked 
hard, cared about radio and believed in what we were 
doing. One of those people was [Country Radio Hall 
of Famer] Tim Closson, who went on to do great 
things everywhere he went. 

I got to WAXX before the big country music festivals 
we have today, before country artists were doing 
arena and stadium tours. To help popularize the 
genre and Country radio up here in the Northland, 
we started booking shows ourselves at the local high 
school auditorium. If we needed a bigger venue, 

we booked it at the local university. We had ushers 
that were handing out programs we had printed up 
with coupons from clients in them and, man, we had 
everybody up here. Johnny Cash, Conway Twitty, 
Statler Brothers, Oak Ridge Boys, Ricky Skaggs, 
Emmylou Harris, George Strait. It was before the era 
of meet-and-greets and, because of that, I had many 
memorable one-on-one interactions with artists. 
One of those special moments was just sitting on a 
couple of stools to the side of the stage with Tammy 
Wynette. We were chatting as we watched The 
Kendalls perform, and she was commenting on a 

million things, including how Jeannie Kendall’s voice 
sounded similar to that of Dolly Parton.

When I won CMA Disc Jockey of the Year in 1981, my wife 
Pam and I fl ew down to Nashville for the awards. We were 
driven to the Opry House in a limo and I got to stand up 
on national television to be recognized by host Barbara 
Mandrell. The award totally says who I am: a Country DJ. 
The following year, NBC Radio Network brought me in to 
be a roving reporter for their coverage of the CMA post-
awards party, which back then, was at the Opry House. It 
was before everybody split up and went to separate parties. 
There was only this one. big. party. I was paired with 
producer Carson Schreiber, and our job was to fi nd artists 
and send names to the network producer, and we’d get a 
red or green light back. We interviewed a couple of artists, 
like Ronnie Milsap and Eddy Arnold, but then Carson 
must have gotten bored because he starts radioing, “We 
have [hilarious fake name],” and they’re radioing back, 
“Who the hell is he?” We kept repeating the same thing 
a few times, and we could tell the network producer was 
getting a little miffed, but it all stopped when we ended 
up laughing too much. 

I’m very thankful the station sent me to CRS for 25 
years straight. I can’t overstate how important those 
events have been professionally and personally. It was 
an incredible learning experience. I’ve always been 
impressed and amazed, really, with all of the major 
market programmers who would share ideas and talk 
about what they were doing at their stations with a 
small market guy like me. You learn as much or more 
in the hallway just being around those guys. 

One of the greatest gifts of being in Country radio 
was all of the wonderful people I’ve met, learned from 
and became friends with. I’m fortunate and blessed 
to have known leaders in our industry including Jaye 
Albright, Beverlee Brannigan and Joel Raab. There 
are those people you want to more like once you 
get to know them: Bob Kingsley, David Haley, Lon 
Helton and Jim Fogelsong. It’s an honor to even be 
mentioned in the same breath with those other Hall 
of Famers. Though my radio career ended in 2003, 
Country radio is still who I am and, because of it, I’ve 
been blessed with unforgettable moments and lifelong 
friends. I could have never imagined being a Country 
DJ would lead to such a great life.                          CAC

Insta-Jam: Interviewing Randy Travis at 
Country Jam USA.

Prom King: With George Strait at one of the 
shows WAXX booked at the local high 
school auditorium.
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Faces For Video
Learning how to slow down. That’s what 
2020 was. You don’t need to make your career 
happen every single day … you can take a 
couple of days here and there for yourself to 
focus on the things that really matter: family 

and friends. It was a challenge being off the 
road and learning how to do that.

I was lucky, because during the fi rst 
part of quarantine, I had pretty much 
every radio station asking me to take 

over their Facebook or Instagram to go 
live and meet with their listeners. I got to stay 

connected that way.

I got creative in making music, because 
I was writing a ton over Zoom. My producer 
and I would be on Zoom — using a link called 
Audiomovers and listening to the musicians 
recording in their home studios. I recorded fi ve or 
six new songs completely distanced from people. 
It’s still not my favorite way, but once you get over 
the hurdle of not being able to sing together and 
talking over each other, you get used to it and 
learn to make the best of it. It was great to be 
able to stay creative and continue making music 
during the weirdest time in our lives.

I love CRS, getting to chat with all of the 
stations. It’s a mini radio tour all in one room. 
And I got to meet some amazing artists — there’s 
Keith Urban walking around or Blake Shelton. 

It’s really, really cool to have all of the artists, 
many of whom are my idols, in one room.

A lot of people have shared advice with 
me, but one of my favorites about the music 
industry is … nobody really knows what they’re 
doing. That gave me so much comfort. It’s art, 
it’s music, people are going to like it, people 
are not going to like it. You have to stay true 
to who you are and get too caught up in the 
trends of what’s popular in music right now. 
You have to stick true to yourself.

My manager got my publisher and label 
on the phone and told me I was a New 
Face. This is the highlight of 2020, ending 
the year with such exciting news and then 
knowing that coming into 2021, we have all 
this momentum. We get to be in front of so 
many important people who are watching the 
New Faces show. I’m working on something 
interactive for them.

Radio can expect a new single at some 
point — super excited about how well 
“Somebody Like That” is doing — but I know I’m 
going to have to put out another single soon. I 
think we’ve picked a song I wrote in quarantine, 
so it wouldn’t have happened if 2020 wasn’t 
the way that it was. I’ve got fi ve or six songs, 
but I’m not sure if we’ll promote them all as 
singles or as a project. Have to wait and see.

I’ve fi gured out the exact 
balance I like between being 
home and traveling. It’s been rough 
not being on the road. A lot of my 
personality is loving the journey 
and the constant new experiences 
touring brings, but on the fl ip side, 
I’ve gained a lot of perspective on 
the things that made me fall in love 
with country music in the fi rst place 
— the outdoors, family and home. 
When things get back to normal, 
I’ll know exactly where I want to 
balance it all to stay creative 
and excited.

It’s been a huge test on how to 
adapt when things change, but my 
team and I got creative this year. 
Virtual concerts, Zoom hangs with 
fans, IG Q&A — it’s been fun to fi nd 
new ways to connect with fans.

Great friends and supporters
at Country radio and streaming 
services helped promote the EP 
during a crazy time. A big part of 
the promotion was word-of-mouth 
and fans being excited for new 
music. We couldn’t play shows or 
do conventional interviews, so in a 
way, we had to throw it out there 
and hope for the best.

The silver lining has been doing 
the things I miss the most on the 
road: fi shing, spending time with 
my girlfriend and watching my 
nieces and nephew grow up. I love 

touring and traveling the world, 
but it’s easy to let time fl y by in the 
grind of things. This has helped me 
fi nd the middle ground.

The fi rst time I played the UMG 
luncheon at the Ryman was a 
moment I’ll never forget. I played 
my fi rst single, “David Ashley 
Parker From Powder Springs,” and 
the crowd laughed and loved it. It 
was an amazing feeling. 

Damon Moberly called my 
manager about New Faces, 
and I just happened to be sitting 
there when he told her. I defi nitely 
shouted some happy obscenities. 
It’s been one of the biggest goals 
I’ve had, and it’s a huge honor. I’m 
such a fan of everyone else on the 
show and am excited to be on it.

I love and feed off of live 
energy, so missing that during the 
New Faces show will be different, 
but it’ll be a great opportunity for 
everyone to try something new and 
show who we are individually. 

In 2021, Country radio can
expect new music and (hopefully) 
some cold drinks and catching 
up when this pandemic is over. 
I can’t tell you how much I’ve 
missed seeing my friends in radio 
across the country, and I hope 
they feel that during the New 
Faces show.

Travis Denning 
Mercury

Tenille Arts 
19th & Grand

Five Artists Celebrate A Virtual First
Faces For Video
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I grew a lot in 2020. With so much time at home, everyone 
got to dive deep creatively and personally. This time 
period of isolation/quarantine just reiterated to me that my 
friends, family and time together with those people is most 
important. Professionally, I also put out my debut album in 
2020, so I learned a lot through that process about myself 
as an artist and what it take to put out a record. 

Between promoting my second single and putting out 
my record, we had to get creative. We did the livestream 
thing a few times, and fi gured out production stuff with strict 
COVID protocols for video shoots and content. We launched 
The Hardy Show late last year to give a unique look at my life 
off and on the road and the things I enjoy doing. We’ve made 
lemonade every step of the way, and I had one of the best years 
of my career ever despite it all, which I’m very thankful for.

To promote my single and album, we Zoomed … 
like lots and lots of Zoom. We also tried to get creative 
with socials and digital, creating new, safe content and 
still being authentic with who I am as an artist. It was challenging at times, but 
again, I love what we ended up creating and what this year produced.

I’m only writing for other people for a while. That’s what I told my team after I 
fi nished writing for my record – unless there’s something really, really special. I’ve 
taken a lot of this time to write with some people I’ve never gotten to write with 
before — both veterans and brand new songwriters in town, as well as some artists 
that I’m a huge fan of. It’s been a blast. And, of course, getting to spend time with 
my family, my girlfriend and her family has been a huge blessing. I never would have 
had this time in a regular year.

My favorite CRS memory is waking up in my hotel 
room at the Omni at 5am and answering the ringing 
hotel room phone. “Hey, tell her I know you” is all the 
voice said. It was Morgan Wallen, and he had to crash in 
my room, but the front desk lady had to confi rm that we 
knew each other to let him up the elevator. Apparently, 
he had been calling for quite some time. The next day he 
had a full day of interviews, etc. and he had to borrow all 
my clothes. So, if anybody has a picture of Morgan from 
CRS in a vest with a black and blue checkered shirt and 
a black rope hat, those were my clothes.

I was blown away when I found out about New 
Faces. So stoked. Some artists I absolutely love got 
their start with and really broke out through the show, 
so to be chosen as a part of that is an honor and 
extremely exciting.

Like every other show these past 11 months, it will 
be a huge bummer not to perform live and in person 
for these folks. The energy in the room when you play 
a show is unbeatable, and you can’t replicate that. 
I’m still really excited to play our set, to get my band 

together again and get show ready. It will be one of the fi rst times I’m playing cuts 
from my new record for an audience, so I’m really looking forward to it.

This year is going to be big! My next single, “Give Heaven Some Hell,” launched 
at radio in late January, and it’s maybe my favorite of the songs I’ve sent to radio so 
far. I’m excited to hear what people think about it. I’ve had a lot of fans reach out 
and tell me that the song means a lot to them and helped them cope with loss, so I 
hope that even more people get to hear it and that, maybe, it will do something for 
them, too. I got into music to write and sing songs like this, so I can’t wait to see 
what happens.

Oh boy. What an eye-opener 2020 turned out 
to be. I learned that while I identify to the outside 
world as a songwriter and an entertainer, I also 
self-Identity that way. The feeling of losing one’s 
identity isn’t one I would wish on any person ever. 
Once that feeling sets in, I found out just how lazy 
I truly can be. But then my senses returned to me, 
and my bootstraps invited me to pull myself back 
up. Even though 2020 showed me how weak I 
can be, it also illuminated how strong I can be and 
how much bounce-back I have. 

Releasing a record at the start of a pandemic 
was pretty interesting. Unable to tour, of course, 
we tried to keep fans and new listeners within 
reach by doing weekly (and sometimes multiple 
per week) livestreams. Inviting fans into my living 
room like so many other artists was fun and a 
good way to stay in touch. We also changed up 
the merch side of things in an effort to keep fresh 
conversations with fans and give them and us 
something to look forward to. This was a time I 
had to really put all of my trust in my team in every 
area — and I gotta say, they are an impressive 
group of folks. 

We had some TV opportunities, and those 
had to be safely pre-taped, but we were happy 
to do that. Beyond that, this is when you trust 
your radio promo team to execute on a high 
level. I adore my radio team. Getting a single 

into the Top 10 during a pandemic is no joke. I 
love those guys and gals. 

I really love the chaos of CRS. I love the sense of 
go, go, go — jump on stage, perform, get to the next 
thing and go, go, go. I even loved playing to a hotel 
room stuffed full of folks. I’m the same way during 
CMA Fest and other fests. I love that kind of thing. 

I got a text from Anna Cage, my National at 
Warner, about New Faces first. I was tickled! 
I love everybody in this class. I’m stoked to 
perform and just rock the shit out of CRS
this year.   

A major con of CRS going virtual is not 
performing for a live audience. The jitters and 
the energy that come from that is irreplaceable. I 
miss it so much. I reckon an advantage would be 
that since it’s fi lmed, if something goes wrong, 
we can do another take. Even that feels a little 
like cheating to me. If an amp blows up and we 
have to think on our feet, I wanna do that. I want 
to recover and make the best of it. This year, 
though, we’re gonna make the best of being 
virtual and be thankful we get to perform and do 
it in a way that’s safe for everyone. 

I’m gonna be in there like hair in a biscuit in 
2021! We have singles to work and — *wink wink* 
— maybe some new music to rehearse.         CAC 

I learned a lot in 2020, but probably the biggest lesson 
is to make sure not to take anything for granted. I know 
that’s kind of a cliche, but it’s so true. Playing live music 
and being in crowds is such a blessing, and I’m going 
to make sure and treat it as such when we’re able to do 
those things again. 

My team and I tried to stay as creative as possible. 
For me, that meant a lot of songwriting via Zoom, 
as well as livestreaming. We performed some full 
concerts that were streamed, as well. We also shot a 
music video that featured me playing 13 characters so 
we could follow the COVID-19 rules. 

Luckily, a lot of stations and media outlets have 
embraced the livestream model, so we’re able to do 
some of that when promoting new music, but it’s not 
the same. At the end of the day, you just hope songs 
get their chance to be heard and let the chips fall 
where they may. We’re very lucky to have the tech to 
get music out there, even in these strange times. 

The biggest silver lining has defi nitely been the 
extra time to write songs. The music that comes out of 
this time will be very strong because of the extra time 
spent writing. 

I like to joke that I ate every meal during my fi rst 
CRS at Bar Lines in the Omni. It was my stomping 

grounds, for sure. I met a lot of Country radio and 
music business folks there. I think the reason anyone 
gets into the music business — be it artists, writers, 
on-air personalities, PDs and the like — is because 
they have a passion for music, so meeting people with 
a similar passion makes for easy conversations and 
quick friendships. 

I found out from my manager that I had been 
chosen for New Faces, and I was beyond excited. 
Country radio means so much to me. It’s how I fi rst 
heard the music of my heroes. Fast forward, and 
Country radio changed my life again by believing in 
my music. It means the world to me to be one of the 
New Faces artists.

The main con with CRS and the New Faces show 
being virtual is that we can’t all be in the same room 
rocking out. Hopefully sooner than later, we can safely 
return to some kind of normalcy where live music is 
back in a big way. The biggest pro is that we have the 
tech that gives us the option to do it. I don’t know what 
we would’ve done a couple of decades ago.

The Year of the Mule. That’s what my team and I 
are calling 2021 because we are going to grind every 
chance we get. We can’t wait to get back at it when 
the time is right. You can expect us to be as close to 
everywhere as we can be, all the time. 

Hardy
Big Loud

Matt Stell
Records/Arista

Ashley McBryde 
Warner/WMN
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Sarah Trahern
More than 25 years into her Nashville-
based country industry career, CMA CEO 
Sarah Trahern continues to expand both 
the organization’s involvement with and 
her personal profi le at CRS. 
I moved to Nashville in 1995 to oversee music specials for TNN 
and was assigned to Turn Your Radio On fi lmed during CRS in 1996. 
By the following year, I knew CRS was a can’t-miss event. It’s always 
been a place to see and hear people in an unguarded situation. 
During my time with GAC, we set up a camera at the Bridge Bar at 
the Renaissance during CRS and had our GAC Nights radio show, 
for which I was responsible. With CMA, it’s a completely different 
level of engagement. The week is an opportunity to see our radio 
friends and CMA members we don’t get to see throughout the year.

This is a relationship-driven business, which is evident at 
CRS. Someone you sit next to may be your boss someday. The 
relationships you form in this industry carry you throughout your 
career, and CRS is a fantastic way to form and fortify those. Radio 
continues to be an important constituent for our fans in fi nding 
the music. Now we can add DSPs into that mix. Any way fans can 
discover artists and music, it’s important for the CMA to be there. 

When we brought Ken Burns’ Country Music documentary preview 
and [series writer/producer] Dayton Duncan to CRS, I loved 
walking through the hallways the rest of the week and talking to 
attendees about how much it impacted them. I was able to listen 
to stories from radio professionals who helped tell those stories 
in real time as the artists’ careers were developing. And, I can’t 
tell you how nervous I was to do the Rascal Flatts Q&A last year 
in front of a room of people who make their living interviewing 
artists! It was a fantastic panel, and if that opportunity were to 
present itself again, I would love to host another session.

Every year, I leave CRS thinking I need to make more time to 
attend everything. I’m excited to see this year’s virtual platform, as 
it may lend itself more easily to consuming every bit of information 
offered up during CRS. I worked with [former CRB Exec. Dir.] Bill 
Mayne on the very fi rst special I did in 1996, as he was with Warner 
at the time, and I continued to work closely with him during his 
tenure at CRS. Now, [current CRB Exec. Dir.] RJ Curtis is bringing 
new vision to the table and has done a fantastic job at pivoting 
to program this year’s virtual event. That growth and evolution 
excites me, as I’ve seen CRS move from the Opryland Hotel to the 
Renaissance to its current home at the Omni.

CRB President Kurt Johnson called to tell me I was receiving this 
award, and I was both surprised and honored. There are so many 
people I know, respect and have been honored to call friends 
and colleagues who have previously received this recognition. I’m 
humbled and appreciate the sentiment.

Rascal Flatts
Since their founding in 2000 and breakout Top 5 song 
“Prayin’ for Daylight,” Rascal Flatts have racked up 17 
No. 1s; amassed more than 6 billion streams; and sold 
more than 23 million albums, 35 million digital 
downloads and 11 million concert tickets. Gary LeVox, 
Jay DeMarcus and Joe Don Rooney have also earned 
more than 40 trophies, making them the most-awarded 
country group of the past decade.

JD:  My earliest memories of music are sitting around in the living room on Friday and 
Saturday nights with my entire family singing and playing everything from bluegrass to 
gospel to country. I’d pick up whatever instrument was laying around and fi gure out how to 
play something on it. 
GL: For me, it’s singing “The Old Rugged Cross” at seven years old with my Grandpa. He 
played the guitar, and we would duet for hours.

GL: The fi rst time I remember performing in front of an audience was at a Christmas play in 
church, He’s The Reason For The Season.
JD: I was fi ve years old singing “Green Acres” and an old bluegrass song called “I Know” at a 
retirement party for one of my mom’s friends that she had been asked to sing at. 

GL: We were all together on the bus the fi rst time we heard ourselves on the radio. 
JD: We were coming back from a leg of our fi rst radio tour, and it was on WSIX/Nashville’s 
“Shine the Light or Turn The Lights Out” segment. I’ve never been more nervous in my 
life. The fi rst call was good, the next three were negative, then the next fi ve or six were all 
positive. Whew!

GL: When “I’m Movin’ On” came out and we saw the true impact of what that song 
was doing in people’s lives, I knew we’d made it. Alcoholics Anonymous used it in their 
12-step programs, churches were using it in their sermons, and it was life changing for 
people and us.
JD: Our fi rst couple of singles were kind of ditties … a lot of fun, but not much meat on the 
bone, so to speak. One night, standing on the Opry stage performing “I’m Movin’ On,” I was 
stopped in my tracks by the crowd singing our song back to us, word-for-word. So loud, in 
fact, I couldn’t hear our monitors.

JD: There are no immediate short-term plans. The tour was canceled last year, and we were 
heartbroken. I don’t believe we will ever just quit. We’ll make music, in some capacity, for the rest 
of our lives together; our fans and music mean too much to us to just walk away from it forever. 

GL: The Artist Career Achievement honor is a product of our hard work, sacrifi ces, 
relationships with our fans and Country radio and the two record labels that took a chance 
on three boys who were hungry and had passion.
JD: It represents the tenacity of a brotherhood; a brotherhood that had a dream, and 
absolutely would not stop, even against early criticism that we were too different. For better 
or worse, we were committed to each other, believed in what we were doing and believed 
our music could literally touch and change people’s lives. In the end, after all of these years 
of hearing stories from our fans, I know we’ve accomplished just that, and I am forever and 
eternally grateful.                                                                                                                     CAC

Rascal FlattsSarah Trahern

Tennessee Flatts 
Top Box: Trahern 
(third from left) 
with Rascal Flatts’ 
Gary LeVox, Jay 
DeMarcus and 
Joe Don Rooney 
(l-r) prior to their 
onstage Q&A at 
CRS 2020.
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CEO Shannon Houchins 615-733-9983 shannon@averagejoesent.com 
D/BD Nathan Thompson 615-733-9983 nathan@averagejoesent.com 

Austin Tolliver, Bubba Sparxxx, Camo Brian, Colt Ford, 
Cypress Spring, Devin Burris, Eddie Montgomery, 
DJ Cannon Banyon, Hatcher, Josh Mirenda, Jeremy 
McComb, Lenny Cooper, Sam Grow, Sarah Ross, 
Shelbykay, Tommy Chayne

CONTACTS

EVP Rick Froio 615-780-3070 rfroio@blackriverent.com 

SVP/PR Mike Wilson 615-557-8884 mwilson@blackriverent.com 

SND Bill Macky 615-202-8135 bmacky@blackriverent.com 

RP/WC Dave Dame 714-366-7606 dame@blackriverent.com 

RP/NE Jane O’Malia 412-480-4871 jomalia@blackriverent.com 

RP/MW Joe Carroll 615-779-8382 jcarroll@blackriverent.com 

RP/SE Theresa Ford 615-504-4865 tford@blackriverent.com 

MG/PR Bailey White 623-693-3656 bwhite@blackriverent.com

Kelsea Ballerini, Abby Anderson, MaRynn 
Taylor, Pryor & Lee  

VP Carli McLaughlin Kane 516-314-6145 carli@bigskymusicgroup.com

VP/SPD EJ Bernas 615-496-6963 ejbernas@bigskymusicgroup.com

D/A&R/AD Christine Hillmann 619-851-6711 christine@bigskymusicgroup.com

CO Ella Bibler 262-804-0024 ella@bigskymusicgroup.com

M/SP Amy Sovine 615-586-0856 team@bigskymusicgroup.com

Stephanie Quayle

P Larry Pareigis 615-332-5511 larry@ninenorthmail.com 
EVP/GM Kevin Mason 615-974-1999 kevin@edgehillmusic.com 
D/PRM/WC Greg Stevens 214-287-6606 greg@ninenorthmail.com 
D/PRM Angel Jennings 864-423-0803  angel@ninenorthmail.com

Ashley Sisters, DA Cole, Nick Brennan, Raise, Sarah 
Dunn Band, TJ Harris  

VP/PR Jim Malito 480-203-4808 jim@19thandgrand.com
ND Dave Collins 480-223-8337 dave@19thandgrand.com
RP/MW Suzanne Durham 615-828-9493 suzanne@19thandgrand.com
RP/SW Kellie Longworth 937-232-0574 kellie@19thandgrand.com
RP/W Rick Young 818-926-8189 rick@19thandgrand.com
RP/SE Jim Dandy 813-422-1947 dandy@19thandgrand.com
CO Anna Bea Major 615-584-3771 annabea@19thandgrand.com

Tenille Arts

O/MP/CSO Nancy Tunick 615-403-6121 nancy@grassrootspromotion.com 
O/AIP/SR/PR Teresa Johnston 615-456-0187 teresa@grassrootspromotion.com 
VP/PR Renee McClure 615-646-3912 renee@grassrootspromotion.com 
VP/M Jim Alderdice 615-268-9876 jim@grassrootspromotion.com 
VP/AD Mandy West 615-226-3355 mandy@grassrootspromotion.com 
MG/MR RJ Jordan 615-335-0718 rj@grassrootspromotion.com 
MG/B/AP Scott Whitehead 615-429-7476 scott@grassrootspromotion.com 
D/MR/PR Heather Stupeck 219-895-2488 heather@grapevinepromotion.com 
SM&SR/M John Griffi n 615-500-3676 John@grassrootspromotion.com 
PR/MG/A Shannon Hall 615-557-863 shannon@grassrootspromotion.com 
MG/RT Jamie Fierberg 413-221-9155 jamie@grassrootspromotion.com 
MG/PR/Radio Ashlee Wall 615-436-4989 ashlee@grassrootspromotion.com 
AIP Chris Taylor 615-448-8039 chris@grassrootspromotion.com

Major label and leading independent artists

Canaan Smith, RaeLynn, Chris Bandi

P Dale Connone 212-991-5110 dale@in2unemusic.com
GM Cat Collins 770-682-0318 cat@in2unemusic.com

Eric Chesser, Johnny Rogers

GM JD Chesser 800-227-7765 bigbigentertainment@gmail.com 

PR  Russ Ruhnke  800-227-7766 bigbigentertainment@gmail.com 

RP/MW Clay Hennenan 800-227-7767 bigbigentertainment@gmail.com 

RP/WC Jomae Stephens 800-227-7768 bigbigentertainment@gmail.com 

RP/NE Mike Gasteier 800-227-7769 bigbigentertainment@gmail.com 

Aaron Watson

EVP/PR Tony Morreale 615-260-6853 tony@biglabel.net 
RP/LC Greg McCarn 615-243-1276 greg@biglabel.net 

VP/PR Lee Adams 615-500-2961 ladams@brokenbowrecords.com 
VP/PR Shelley Hargis Gaines 615-610-2112 shelley@brokenbowrecords.com 
RP/SW Dawn Ferris 214-924-1020 dawn@brokenbowrecords.com 
RP/WC Layna Bunt 615-473-9010 layna@brokenbowrecords.com 
RP/SE Scotty O’Brien 615-610-2124 scotty@brokenbowrecords.com 

Jason Aldean, Dustin Lynch, Chase Rice, Craig 
Morgan, Tyler Farr, Everette, Lainey Wilson 

Jimmie Allen, Lindsay Ell, Parmalee, King Calaway, 
Track45   

Granger Smith, Runaway June, LoCash, Blanco 
Brown, Elvie Shane, Sykamore

P/BMG Jon Loba 615-610-2104 jonloba@bbrmusicgroup.com 
SVP/PR Carson James 615-610-2108 carson@bbrmusicgroup.com 
SVP/BBRMG JoJamie Hahr 615-610-2126 jojamie@bbrmusicgroup.com 
VP/RSGS Renee Leymon 615-610-2118 renee@bbrmusicgroup.com 
VP/AR Sara Knabe 615-610-2095 sara.knabe@bbrmusicgroup.com 
PRSC&SY Matthew Holmberg 615-425-9030 matthew@bbrmusicgroup.com 
EA (Jon Loba) Sarah Powers 615-432-0211 sarah@bbrmusiggroup.com

VP/PR Adrian Michaels 615-477-0545 adrian@stoneycreekrecords.com 
ND/MW Stan Marczewski 615-610-2122 stan@stoneycreekrecords.com 
RP/WC Matt Vieira 916-844-7821 mattv@stoneycreekrecords.com 
RP/NE Lexi Willson 707-410-6617 lexi@stoneycreekrecords.com 
RP/SE Mary Forest Campbell 615-525-7683 maryforest@stoneycreekrecords.com
CO Ashley Wojcinski 615-610-2134 ashley@bbrmusicgroup.com 

VP/PR Ken Tucker 615-584-7100 ken.tucker@wheelhousebbrmg.com
ND Jennifer Shaffer 904-386-5050 jennifer@wheelhousebbrmg.com 
RP/NE Brittany Pellegrino 248-420-1125 brittanyp@wheelhousebbrmg.com
RP/WC Kendra Whitehead 408-316-2534 kendra@wheelhousebbrmg.com 
RP/MW/SE Cait Gordon 319-750-3296 caitlyn@wheelhousebbrmg.com 
CO Ashley Wojcinski 615-610-2134 ashley@bbrmusicgroup.com 

Danielle Bradbery, The Cadillac Three, Callista 
Clark, Jackson Dean, Brock Gonyea, Ray Wylie 
Hubbard, Tim McGraw, Midland, Carly Pearce, 
Noah Schnacky, Payton Smith, Sugarland

Florida Georgia Line, Lady Antebellum, Brett 
Young, Riley Green, Laci Kaye Booth  

Brantley Gilbert, Eli Young Band, Aaron Lewis, Justin 
Moore, Thomas Rhett, Tyler Rich, Avenue Beat, Heath 
Sanders, Abbey Cone   

GM Clay Hunnicutt 615-651-8714 clay.hunnicutt@bmlg.net 

SVP/PR/DG Kris Lamb 615-846-7750 kris.lamb@bmlg.net 

ND/PR Erik Powell 615-324-7774 erik.powell@bmlg.net 

RP/NE Brooke Diaz 615-324-6074 brooke.diaz@bmlg.net 

RP/SW Tracy Wilkinson 828-244-2827 tracy.wilkinson@bmlg.net 

RP/MW JC Coffey 615-846-7749 jc.coffey@bmlg.net 

RP/WC Bill Lubitz 615-846-7752 bill.lubitz@bmlg.net 

RP/SE Jeff Davis 615-324-7776 jeff.davis@bmlg.net 

CO Samantha Kane 615-651-8722 samantha.kane@bmlg.net

P/CEO Jimmy Harnen 615-324-7790 jimmy.harnen@bmlg.net

SVP/PR Matthew Hargis 615-324-7902 matthew.hargis@bmlg.net

Sr. ND/PR Michelle Kammerer 615-846-7751 michelle.kammerer@bmlg.net

RP/NE Andrew Thoen 571-247-1851 andrew.thoen@bmlg.net

RP/SE Liz Santana 772-473-8116 liz.santana@bmlg.net

RP/SW Andi Brooks 815-621-1155 andi.brooks@bmlg.net

RP/WC Stella Prado 818-854-0283 stella.prado@bmlg.net

P George Briner 615-324-7782 george.briner@valorymail.com 

VP/PR/DG Ashley Sidoti 615-574-7827 ashley.sidoti@valorymail.com 

VP/PR Chris Palmer 615-846-7748 chris.palmer@valorymail.com 

RP/MW Adam Burnes 615-324-7901 adam.burnes@valorymail.com 

RP/WC Amy Staley 615-513-6009 amy.staley@valorymail.com 

RP/SW Christy DiNapoli 615-651-8720 christy.dinapoli@valorymail.com 

RP/SE Brooke Nixon 615-651-8709 brooke.nixon@valorymail.com 

RP/NE Don Gosselin 615-846-7676 don.gosselin@valorymail.com 

CO Athena Puharic 615-846-7679 athena.puharic@valorymail.com 

Rodney Atkins, Lee Brice, Hannah Ellis, Filmore, Mo Pitney, 
Dylan Scott  

SVP/PR RJ Meacham 615-715-2764 rmeacham@curb.com 
ND/PR Mike Rogers 615-406-4132 mrogers@curb.com 
RP/MW Samantha DePrez 260-715-1226 sdeprez@curb.com 
RP/SW Brooke Meris 713-598-9355 bmeris@curb.com 
RP/WC Lori Hartigan 760-929-1019 lhartigan@curb.com 
RP/NE Allyson Gelnett 484-888-1181 agelnett@curb.com 
CO Maddi Bayer 615-410-8210 mbayer@curb.com

VP/PR Stacy Blythe 615-887-9860 stacy@bigloud.com

ND/PR/USA Ali Matkosky 615-300-9656 ali@bigloud.com

ND/PR/RM Kenny Jay 612-704-9780 kenny@bigloud.com 

D/PR/WC Dave Kirth 916-903-7865 dave@bigloud.com

D/PR/SE Tyler Waugh 615-870-2040 tyler@bigloud.com

D/PR/NW Nikki Wood 901-378-2346 nikki@bigloud.com

D/PR/MW John D’Amico 412-862-6539 john@bigloud.com

D/PR/SW Brittani Koster 308-293-4242 brittani@bigloud.com

CO/PR Sarah Headley 704-475-2194 sarah@bigloud.com

Chris Lane, Jake Owen, Morgan Wallen, Hardy, MacKenzie Porter, 
Ernest, Mason Ramsey, Sean Stemaly, Larry Fleet, Madison Kozak, 
Ashland Craft, Hailey Whitters, Ben Burgess, Lily Rose

Timo Somers, Darin Jones, Cory Michael

P/PR Dan Hagar 615-430-2560 dhpromoman@gmail.com
SVP/AR Brad McFarland 615-944-8700 brad.mach3@gmail.com

Tim Dugger, Jackson Michelson, American Young

VP/PR/ME Craig Powers 928-201-8040 cpowers@curb.com
D/PR Todd Thomas --  tthomas@curb.com

O Jeff Solima 615-294-4787 jeff.solima@newrevolution.us.com 
RD Joe Schuld 913-579-9385 joeschuld88@gmail.com 
RD Joe Putnam 615-491-7688 joeputnam@me.com 
RD Jon Conlin 818-399-1885 jon.conlon@newrevolution.us.com 

Walker Hayes, Brandon Ratcliff, Teddy Robb, 
Caitlyn Smith, Alex Hall

GM Katie McCartney 615.995.4614 katie.mccartney@sonymusic.com
SVP/PR Drew Bland 602.317.0533 drew.bland@sonymusic.com
M/RP Katelyn Lester 443.244.1126 katelyn.lester@sonymusic.com
D/RP Lisa Mastrianni 415.902.9400 lisa.mastrianni@sonymusic.com
D/RP Steve Pleshe 559.307.8148 steve.pleshe@sonymusic.com
CO/PR Kiera Scognamiglio 516.661.4799 kiera.scognamiglio@sonymusic.com

Rayne Johnson

 P Mark Liggett 513-515-5879 mark@mountainroadrecords.com
D/PR Dan Pearson 516-993-9446 dan@mountainroadrecords.com
D/N/PR Maurisa Pasick 818-573-7134 maurisa@mountainroadrecords.com
D/WC/PR Tara Shayne 615-428-9708 tara@mountainroadrecords.com

Garth Brooks, Trisha Yearwood

GM Lesly Simon          – leslysimon@pearlrecordsinc.com 
SVP/PR/MAS Mandy McCormack          – mandymccormack@pearlrecordsinc.com 
PR/ND Glenn Noblit 214-282-6092 glennnoblit@pearlrecordsinc.com 
D/PR Hilary Hoover 317-695-9971 hilaryhoover@pearlrecordsinc.com 
D/PR Chris Waters 615-300-1590 chriswaters@pearlrecordsinc.com 

Mark Leach, Anita Cochran, Farewell Angelina, Lefroy

P Chris Allums 615-300-5321 allums@quarterbackrecords.com

Lucas Hoge

P Laura Lynn 818-429-3655 laura@forgeentgroup.com

Shenandoah, Austin Merrill  

VP/PR Rick Baumgartner  615-491-0935 rick@foundry-records.com

P Pamela Newman 615-356-0535 pamelajillnewman@aol.com
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A Assistant
AD Artist Development
AE Artist Engagement
AIP Activator & Indicator 
 Promotion
AM Administration
AP Audio Production
AR A&R
B Business
BO Booking
BR Brand Strategy
C Content
CA Catalog
CD Client Development
CO Coordinator
CR Creative
CS Chart Strategy
CSI Content Strategy
 & Innovation
CSO Content Strategy Offi cer
CT Central
D Director
DG Digital
DI Digital Initiatives
DM Digital Marketing
DMS Digital Media Strategist
DS Digital Streaming
DSM Digital Sales & Marketing
EA Exec. Asst.
EC East Coast
IM Integrated Marketing
LC Label Consultant
LR Label Resources
M Marketing
MAS Marketing &
 Artist Strategy
ME Media & Publishing
MG Manager

MP Managing Partner
MR Music Row Promotion
MW Midwest
N National
ND National Director
NE Northeast
O Owner
OC Original Content
P President
PD Production
PR Promotion
PRM Promotion & Mktg.
PRS Promotion Strategy
PTM Project Manager
R Regional
RC Radio Consultant
RD Regional Director
RI Radio Initiatives
RM Radio Marketing
RP Regional Promotion
RS Radio & Streaming
RSGS Radio Syndication 
 & Group Strategy
RT Radio Tour
S Secondary
SC Senior Coord.
SD Senior Director
SND Senior National Dir.
SPD Strategic Partnerships
 & Development
SE Southeast
SM Social Media
SP Special Projects
SR Streaming
ST Specialist
STM Strategic Marketing
SW Southwest
SY Radio Syndication
TX Texas
WC  West Coast

SVP/PR Bob Reeves 615-347-9499 bob@riserhouse.com 
EAST Jeff Davis 615-260-4975 jeff@riserhouse.com 
CENTRAL Sally Allgeier 260-466-2253 sally@riserhouse.com 
WEST Roger Fregoso 760-532-8521 roger@riserhouse.com 

Dillon Carmichael, Meghan Patrick, 
Mitchell Tenpenny (JV w/Sony-Columbia) 

SVP Rick Moxley 615 293-6468 rick.moxley@showdogmail.com 

VP/PR Teddi Bonadies 615-496-6352 teddi.bonadies@showdogmail.com 

RP Greg Sax 214-676-7833 greg.sax@showdogmail.com 

RP/SE Blake Nixon 615-498-0988 blake.nixon@showdogmail.com 

RP/NE Denise Roberts 818-679-5479 denise.roberts@showdogmail.com 

RP/WC Ron Bradley 702-334-1898 ron.bradley@showdogmail.com 

A Laurie Gore 615-423-7266 gorelaurie@gmail.com  

Toby Keith, Krystal Keith, Waterloo Revival, 
Clay Walker 

LABEL PROMOTION
SVP/RS Kristen Williams 615-214-1563 kristen.williams@wmg.com

VP/RS Tom Martens 615-214-1417 tom.martens@wmg.com

VP/RS/M Chad Schultz 615-214-1423 chad.schultz@wmg.com

ND/RS James Marsh 713-927-6302 james.marsh@wmg.com

EA/RS Taylor Niemi 661-210-9672 taylor.niemi@wmg.com

VP/SR Tim Foisset 615-726-7861 tim.foisset@wmg.com

D/SR Jenni Tay 615-214-1507 jenni.tay@wmg.com

MG/SR Erin Duvall 615-214-1457 erin.duvall@wmg.com

MG/CA Brette Moseley 615-214-1442 brette.moseley@wmg.com

CO/SR Morgan Quaintance 615-214-1473 morgan.quaintance@wmg.com 

  

ND/RS Michael Chase 404-388-1715 michael.chase@wmg.com 

M/R/RS Charlie Dean 612-718-4406 charlie.dean@wmg.com 

M/R/RS Heather Propper 602-317-0551 heather.propper@wmg.com 

M/R/RS Jenna Johnson 626-484-3382 jenna.johnson@wmg.com 

M/R/RS Kimmie Trosdahl 615-598-0175 kimberly.trosdahl@wmg.com 

CO/RS Jessica Rouse 252-521-5339 jessica.rouse@wmg.com 

   

ND/RS Shari Roth 312-590-3229 shari.roth@wmg.com 

MG/R/RS Chris Fabiani 859-466-3097 chris.fabiani@wmg.com  

MG/R/RS Diane Monk 310-663-4151 diane.monk@wmg.com 

MG/R/RS Stephanie Hagerty 610-883-0533 stephanie.holzer@wmg.com 

MG/R/RS Ray Mariner 770-298-7365 ray.mariner@wmg.com 

CO/RS Kayla Burnett 615-214-1479 kate.myers@wmg.com 

   

ND/RS Anna Cage 317-730-7671 anna.cage@wmg.com 

MG/R/RS Bridget Herrmann 412-498-1796 bridget.Herrmann@wmg.com 

MG/R/RS Lou Ramirez 210-240-4001 Lou.Ramirez@wmg.com 

MG/R/RS Mark Niederhauser 214-914-6550 markn@wmg.com 

MG/R/RS Justin Newell 304-580-1133 justin.newell@wmg.com 

CO/RS Kati Salverson 615-214-1430 kati.salverson@wmg.com 

   

Chris Janson, Dan + Shay, Gabby Barrett, Ian Munsick, Shy 
Carter, Troy Cartwright, Tucker Beathard  

A Thousand Horses, Devin Dawson, High Valley, Ingrid 
Andress, Kenny Chesney, Michael Ray, Morgan Evans, Ryan 
Griffi n, Tyler Braden

Ashley McBryde, Bexar, Blake Shelton, Brett Eldredge, 
Cody Johnson, Cole Swindell, Drew Parker, Robyn 
Ottolini, Trea Landon  

Nate Barnes, Ben Gallaher

VP/PRM April Rider 615-714-1749 april@quartzhillrecords.com

ND/RPM Matt Galvin 615-414-4843 matt@quartzhillrecords.com

ND/RPM/SY/STM Clay Henderson 615-429-0262 clay@quartzhillrecords.com

D/RPM Will Robinson 813-205-3355 will@quartzhillrecords.com

VP/PB/IM Natalie Kilgore 615-337-2038 natalie@quartzhillrecords.com

D/SR/DM/BR Karen Tallier 615-210-2130 karen@quartzhillrecords.com 

CO/AR/CR/AM Josh Brown 530-646-9360 josh@quartzhillrecords.com
Cam, Russell Dickerson, Scotty McCreery

P Norbert Nix 615-429-6672 norbert@tripletigers.com 

SVP/PR Kevin Herring 615-308-1103 kevin@tripletigers.com 

NP/PR Raffaella Braun 973-930-9118 raffaella@tripletigers.com 

RP/WC Annie Brooks 360-903-1348 annie@tripletigers.com 

RP/NE Diane Lockner 443-253-9194 diane@tripletigers.com 

RP/SE Parker Fowler 256-630-1821 parker@tripletigers.com 

RP/SW Julianna Vaughn 615-545-4164 julianna@tripletigers.com 

M/PD Laura Hostelley 216-952-2495 laura@tripletigers.com 

CO Hope Garrison 207-776-0031 hope@tripletigers.com

Sam Riddle, Ashley Barron, Dylan Gerard, Wes 
Hayden, Alexandra Demetree, Branch & Dean, 
Andy Griggs, Jarrod Turner, Chelsea Rae  

CEO/AR Dean Scallan 615-254-2053 dean@ssmnashville.com 

P Patti Olsen-Garafola 615-254-2053 patti@ssmnashville.com 

D/M Jordan Smith 615-254-2053 admin@ssmnashville.com 

D/SM/SR Jayne Hamblin 615-254-2053 info@ssmnashville.com 

D/PR Mackenzie Ammons 615-254-2053 promotion@ssmnashville.com 

Chris Young, Dolly Parton, Kane Brown, 
Miranda Lambert, Old Dominion, Rachel 
Wammack, Pistol Annies, Seaforth

SVP Dennis Reese 615-301-4357 dennis.reese@sonymusic.com 

D/RP Dan Nelson 615-497-4000 dan.nelson@sonymusic.com 

D/RP Elizabeth Sledge 615-481-7300 liz.sledge@sonymusic.com 

D/RP Larry Santiago 818-294-0035 larry.santiago@sonymusic.com 

D/RP Mallory Michaels 615-815-5478 mallory.michaels@sonymusic.com 

ST Nicole Walden 615-301-4417 nicole.walden@sonymusic.com 

MG/N/PR Sami Shea 615-301-4409 sami.shea@sonymusic.com

Mitchell Tenpenny, Luke Combs, Maren Morris, Tenille 
Townes, Jameson Rodgers 

SVP/PR Shane Allen 615-301-4311 shane.allen@sonymusic.com 

RP/WC Paige Elliott 703-346-5233 paige.elliott@sonymusic.com 

RP/NE Lyndsay Church 615-301-4458 lyndsay.church@sonymusic.com 

RP/SW Mark Janese 214-763-7816 mark.janese@sonymusic.com 

RP/MW Lauren Longbine 620-341-0573 lauren.longbine@sonymusic.com 

RP/SE Mark Gray 704-906-4970 mark.gray@sonymusic.com 

ST Christy Garbinski 615-301-4426 christy.garbinski@sonymusic.com

Brad Paisley, Brooks & Dunn, Lanco, Matt Stell, 
Adam Doleac, Robert Counts, Ryan Hurd

VP/PR Josh Easler 615-301-4368 josh.easler@sonymusic.com 

RP/SE Ali O’Connell 615-301-4425 ali.oconnell@sonymusic.com 

RP/SW Rusty Sherrill 615-301-4461 rusty.sherrill@sonymusic.com 

RP/NE David Berry 214-695-9777 david.berry@sonymusic.com 

RP/MW Luke Jensen 615-301-4362 luke.jensen@sonymusic.com 

RP/WC Lisa Owen 310-614-2325 lisa.owen@sonymusic.com 

D/PR&AD Ryan Sanders 615-301-4423 ryan.sanders@sonymusic.com

EVP/PR/AD Steve Hodges 615-301-4420 steve.hodges@sonymusic.com 

ND Lauren Thomas 615-301-4421 lauren.thomas@sonymusic.com 

PD/C Adam Davis 615-301-4448 adam.davis@sonymusic.com

EVP/PR Royce Risser 615-524-7588 royce.risser@umusic.com

VP/PR David Friedman 615-524-7539 david.friedman@umusic.com

D/RM Donna Hughes 615-524-7584 donna.hughes@umusic.com

VP/PR/RM Chris Schuler 615-524-7517 chris.schuler@umusic.com

Adam Hambrick, Carrie Underwood, Caylee Hammack, 
Darius Rucker, Dierks Bentley, Jon Pardi, Keith Urban, 
Little Big Town, Luke Bryan, Mickey Guyton

VP/PR Bobby Young 615-524-7555 bobby.young@umusic.com 

RP/NE Annie Sandor 954-529-3380 annie.sandor@umusic.com 

RP/SE Ashley Laws 615-524-7592 ashley.laws@umusic.com 

RP/WC Megan Youngblood 310-926-8114 megan.youngblood@umusic.com 

RP/SW Mara Sidweber 469-231-6302 mara.sideweber@umusic.com 

RP/MW Katie Bright 615 788-2203 katie.bright@umusic.com 

CO Megan Kleinschmidt 720-320-2053 megan.kleinschmidt@umusic.com 

Eric Church, Alan Jackson, Brandon Lay, Jon 
Langston, Brothers Osborne, Gary Allan, Kylie 
Morgan, Chrissy Metz

VP/PR Jimmy Rector 615-524-7562 jimmy.rector@umusic.com 

RP/SE Trudie Daniell 770-253-1784 trudie.daniell@umusic.com 

RP/WC Connor Brock 479-366-7306 connor.brock@umusic.com 

RP/SW John Trapane 281-323-4053 john.trapane@umusic.com 

RP/NE Mike Krinik 615-524-7590 mike.krinik@umusic.com 

RP/MW Jackie Stevens 626-676-6344 jackie.stevens@umusic.com 

CO Briarman Whitfi eld 615-524-7688 briarman.whitfi eld@umusic.com 

Vince Gill, Kip Moore, George Strait, Josh Turner, 
Sam Hunt, Jordan Davis, Kassi Ashton, Kacey 
Musgraves, Parker McCollum

 SVP/PR Katie Dean 615-524-7553 katie.dean@umusic.com 

RP/NE Michelle Tyrrell 810-794-7193 michelle.tyrrell@umusic.com 

RP/MW Donna Passuntino 847-531-6164 donna.passuntino@umusic.com 

RP/SE Briana Galluccio 781-572-9658 briana.galluccio@umusic.com 

RP/WC Anna Widmer 615-983-0610 anna.johnson@umusic.com 

RP/SW Miranda McDonald 615-524-7537 miranda.mcdonald@umusic.com 

CO Kaileen Mangan 615-524-7566 kaileen.mangan@umusic.com 

Lauren Alaina, Billy Currington, Maddie & Tae, Chris 
Stapleton, Shania Twain, Travis Denning

VP/PR Damon Moberly 615-524-7520 damon.moberly@umusic.com

RP/WC Sally Angeli 615-337-1411 sally.angeli@umusic.com

RP/SE Jack Christopher 412-916-9314 jack.christopher@umusic.com

RP/SW Jill Brunett 615-351-8273 jill.brunett@umusic.com

RP/MW Nick Kaper 513-207-3280 nick.kaper@umusic.com

RP/NE Summer Harlow 931-638-3954 summer.harlow@umusic.com

CO Jeannie Sullivan 615-524-7514 jeannie.sullivan@umusic.com

Chris Bandi, Matt Stell, Jennifer Smestad, Lathan 
Warlick, Chase Martin, Dylan Brady  

P Ash Bowers 731-616-9866 ash.bowers@recordsco.com

Co-Head/PR Jamice Jennings 615-243-6779 jamice.jennings@recordsco.com

Co-Head/PR Andy Elliott 615-585-4101 andy.elliott@recordsco.com

P Michael Powers 615-438-6372 mpowers@starfarmnashville.com 

EVP/GM Matt Corbin 615-330-2863 mcorbin@starfarmnashville.com 

RP Doc Gonzales 615-678-2522 docg316@gmail.com 
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“The move with Ithaca wasn’t about the end of Big 
Machine; it was about the next chapter of it,” Borchetta 
says. Of particular importance to him was looking his 
118 employees in the eye. “There have been sale rumors 
forever, and I repeatedly told the staff that if we ever do 
this, it will be for the right reasons with a company that 
understands and supports who we are, leaves us alone and 
is simply a great partner.”

Almost two years in, Borchetta believes he found exactly 
that in Ithaca’s Scooter Braun. “Scooter and I talk a couple 
times a week but, operationally, nothing has changed.” 

The business at large, however, has seen tremendous 
change. Keeping up keeps Borchetta energized. “We 
continue to be students of the game, and it’s changing so 
fast,” he says. “I still have an incredible desire for us to be 
successful. There’s more to do.”

Hoop Dreams
Technology has clearly remade the landscape for artist 

development and discovery, and EVP/A&R Allison Jones
is on the front line of BMLG’s work in that area. “Scott 
and I both use our gut,” she says. “I still fall in love with 
an artist who has a unique vision and voice – 
their voice along with strong work ethic and 
hit songs. There’s no replacement for those 
things, but these platforms have been a great 
trampoline for artists who want to make the 
most of them.”

A near-complete shutdown of the live music 
business accelerated the importance of online 
platforms. “Quarantine changed Avenue 
Beat’s life, because they decided to develop a 
fanbase on TikTok and it worked, as it did for 
Noah Schnacky,” Jones says. “That doesn’t work for every 
artist’s narrative, but at least they have a tool for taking 
their career in their own hands when they can’t book 
themselves and do gigs the way FGL did.”

Adapting to global musical upheaval has led the label 
to facilitate other development, as well. “Mike Eli had 
never really done home demos,” Jones says. “Out of all 
of our artists, he’s now the one that’s killing it with Zoom 
writes and home demos. And the vocals he’s recording at 
home are better than any he’s ever done.”

Jones is also enthused about the growth of her team. 
“We have a lot of extremely talented young people with 
amazing ideas and hustle,” she says. “We’ve still gone to 
writers’ nights – in COVID compliance – and looked for 
artists, but they’ve also been scouring social media. You 
can’t replace the intangible star thing you feel in the 
room, but we also need this new generation that is savvy 
on all the platforms.”

Building a roster with depth and versatility is a point of 
pride. “Five years ago, Thomas Rhett was on the cusp of 
becoming a headliner, and today he is Entertainer of the 
Year,” Borchetta says. “Florida Georgia Line with their ACM 

Decade Awards, obviously, dominated the last decade.  I’m 
proud of all of our kids but look at how Eli Young Band 
continued to carve their own path and have a very successful 
career 20 years in, and the same with Rascal Flatts.”

Being at a point where artists have been in the fold 
for a decade or more isn’t lost on him.  “Justin 
Moore has been around for 13 years, we’re 
coming up on 10 years with Brantley Gilbert 
and nine years with Thomas Rhett,” Borchetta 
says. “They are pillars of the company. Then 
you look at the success of Brett Young, who’s 
become a staple. Someone like Tim McGraw 
gives you gravitas and great interest – an asset 
for our publicity teams to represent superstars. 
How are you going to use that leverage, break 
new artists and create new superstars?”

The 2018 departure of Taylor Swift for Universal is 
also part of the process, as Borchetta indicates. “I often 
compare BMLG to the Lakers,” he says. “Whether it’s 
Kareem Abdul-Jabar, Magic Johnson, Kobe Bryant, Shaq 
or LeBron, we’re always going to have superstars. Having 
that superstar power combined with making sure we 

always have a deep bench is a key ingredient to 
our continued success.”

And Borchetta is as involved in coaching 
that talent as ever, at least as Carly Pearce tells 
it. “Last year was very diffi cult for me in losing 
[producer] Busbee and my relationship failing,” 
she says. “Scott was very hands-on and quick to 
tell me to close the chapter on an album we put 
out in February. He said, ‘I want you to go onto 
new things and dive into what I know you are, 
which is a real artist who writes real songs. I want 

you to feel the things you need to feel, and I’ll be on the 
other side of the mountain for you.’ I don’t think a lot of 
people at his level care like that.”

For Pearce, the connection with Borchetta is about 
sharing a mindset. “When ‘Every Little Thing’ came out, 
I got a lot of attention and labels were quickly like, ‘Wait, 
you have a song now!’ So, I was taking meetings. Busbee 
and I met with Scott, who I’d never met, and he knew the 
song was selling. It was a fi ne meeting, but it wasn’t a sign-
you-immediately reaction. And I really wanted to be at Big 
Machine, because I felt connected to the A&R team there. 

“I was getting ready to send Scott a thank-you card for 
the meeting when a girlfriend suggested I invite him to 
the video shoot for ‘Every Little Thing.’ Having been 
independent the whole time and doing it all on my own, 
I’d set up the video myself. So, he came, looked around 
and said, ‘You did this on your own? Nobody helped you?’ 
I was like, ‘Yeah.’ The next day, he took me to lunch and 
offered me a deal. 

“The reason I love that story is he didn’t buy into the 
song, even though the song was doing something for 
people. Instead, he bought into the underdog, someone 

who wasn’t waiting around for a record deal to get things 
done. I think he saw a lot of himself in me.”

You’ve Got Mail
 Not unlike the roster, the executive ranks are a mix 

of long-tenured pros and fresh new voices. “A lot of the 
same people are still in place, but they have tackled 
completely new challenges,” Borchetta says. “ When we 
started this thing 15 years ago, we were still the young 
guns. Now there’s some younger executives who are 
doing really exciting, interesting things, and I learn from 
them as much as they learn from me.”

The 2017 restructuring that led to the closing of Dot 
Records also offered lessons ... and growth. “Even though 
there was real success with Zac Brown Band and Maddie 
& Tae, it was one-too-many imprints for our internal 
math,” Borchetta says. “It gave some great executives 
new opportunities that didn’t exist without the creation 
of Dot, including three of the best promo execs in the 
business – Kris Lamb, Michelle Kammerer and Bill Lubitz 
– who have all risen in the BMLG family.”    

Facilitated by the rise of streaming, among other 
factors, the label group’s business is more 
global than ever. “We have our own team on the 
ground in London that does real business for 
us,” Borchetta says. “Same in Toronto. As much 
as we can be a global company with the music we 
represent, we are. I’m so proud of the job the ex-
US team does. It’s really the envy of the industry, 
because we were ahead of the curve.”

Perhaps the greatest success in the last fi ve 
years is the development of publishing arm 
Big Machine Music. “We always wanted to have 

a publishing company and thought it would be a nice 
module that would run alongside us,” Borchetta says. 
“Not to take anything away from what we wanted it to be, 
but the vision [BMM GM] Mike Molinar had and what he 
has built ... we’re only seven or eight years old, but we’re 
a top six publishing entity nationally, all-genre. The songs 
of the year we have – ‘10,000 Hours,’ ‘The Bones’ – our 
publishing company is hauling the mail.”

Daydream Belieber
“Publishing companies take a while to get off the 

ground, but if you do it right you will see the cascade 
of activity we’ve had,” says Molinar. “And if you’re really 
lucky, you end up with a year like 2020 where there was 
activity on almost everything. We were the No. 2 country 
publisher – beating Sony/ATV, Universal, BMG and 
Kobalt. That’s not going to happen every year as an 
independent, but it’s been good.”

He credits Borchetta for understanding what success 
would take. “The mistake most labels make when they 
set up a publishing entity is focusing fi rst on it being 
there to feed and service the label,” Molinar says. “That 
compromises a lot of decisions you make with talent 
you’re trying to attract.”

Molinar was clear with Borchetta about his vision. 
“We’re going to be an independent music publishing 
company that happens to be aligned with a record label,” 
he says. “We’ll have some eyes in your organization, and 
you’ll have some eyes in ours, but Allison isn’t forced to 
cut my song.” Likewise, Big Machine Music wasn’t forced 
to hold their best songs for the label. 

“To Scott’s credit, he got it,” Molinar says. “If someone 
writes a particular type of hit song, and Big Machine 
doesn’t have that kind of artist in their recording cycle 
but another label does, we can’t pull that song back. We’d 
be doing the writer a disservice.”

While the CEO may have understood, it took a beat for 
other companies to get there. “We had trouble getting 
labels to see us not as their competitor – not as Scott 

Mike Molinar

Allison Jones

Big Machine Label Group President/CEO Scott Borchetta should 
be on a beach somewhere. After selling his company to Ithaca 
Holdings in 2019 for a reported $300 million, he could probably 

build his own island from loose change. Instead, company executives 
and artists paint a picture of someone who may be more engaged 
than ever in daily operations. As the company rounds the corner on 15 
years, the continuing development of artist careers, the emergence of 
a winning publishing arm and a stable of fl ourishing brand extensions 
speak to the continued focus of BMLG and its leader.

Machine  Learning
Scott Borchetta & Team    Open A New Chapter

Machine  LearningMachine  LearningMachine  Learning
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Borchetta,” Molinar says. “One time we took our writers 
to play for a label, and no one showed up. They sent 
their most junior person. One of the songs we played that 
day was ‘Guy Walks Into A Bar.’ Within the next couple 
of days, we were doing a publisher crawl at Loser’s and 
our writer, Jonathan Singleton, played that song. Tyler 
Farr was there and asked to hold it. Somehow, it got 
back around to that fi rst label, and they asked to hold it 
for a big artist. Obviously, Tyler got the song. That really 
changed a lot of the tone around us as a publisher.”

If that changed the tone, 2020 changed the volume. 
Molinar, BMM VP Alex Heddle and writer Jessie Jo 
Dillon got a preview of things to come. “A bunch of us 
were in New York for different reasons, mainly the AIMP 
gathering in June 2019,” Molinar says. “Riding in a cab, 
we heard ‘Speechless’ and sent a picture to Dan + Shay, 
who replied that they were in town as well. We met up 
later that night. Dan + Shay had just recorded ‘10,000 
Hours,’ which Jessie Jo is a writer on. One at a time, Dan 
took us up to his room to hear it and, right before he put 
the headphones on each of us, he said, ‘By the way, Justin 
Bieber is on it.’ We were freaking out and then, of course, 
rocked it out until the wee hours. I was on a panel at 9am, 
still feeling some Irish beer.”

Value Proposition
Publishing is only one way the Big Machine world 

has grown in the last few years. Starting with Big 
Machine Vodka, brand offshoots now extend to 
whiskey, rum and, of course, hand sanitizer. “I didn’t 
know a thing about this when I started it, but I was 
interested and asked questions,” Borchetta says. “What 
are the foundational things we can do to continue 
growing a deeper bond with the brand? People aren’t 
usually bringing a physical piece of music into their 

homes, so when they bring one of our spirits home 
to use as part of a celebration or just to enjoy in 
downtime, that attaches in a different way.”

Working with alcohol led to the sanitizer spinoff. “Early last 
March, a friend sent me a note about a distillery in the islands 
that started making it,” Borchetta says. “My brother Mark runs 
the distillery for me, so I sent him a note. His team deserves 
all the credit for understanding WHO standards, determining 
the recipe, sourcing the bottles and everything else. It’s a really 
good product and immediately became a real business for us. 
There have been a lot of Johnny-come-latelies jumping in with 
junk product, but ours is going to survive beyond this moment.”

A lifelong love of motorsports now fi ts even better 
into Borchetta’s world. “They’re all connected,” he says. 
“I’ve always had some kind of Big Machine moniker in 
racing but, honestly, it was more of a vanity thing. Now 
we can have Big Machine Vodka, hand sanitizer or other 
products on a car.

Started in 2015, Music Has Value is also a passion 
project, but in a different way. “Streaming was starting 
to become prevalent, and the message was, ‘We’re going 
from making dollars to fractions of pennies, so educate 
yourself,’” Borchetta says. “I literally started wearing 
it on my sleeve; people would ask, and it was a perfect 
intro to the discussion. That grew when we began having 
conversations about making it mean something more 
than just a grenade in a still pond.”

The fi rst of 15 $10,000 grants marking BMLG’s 
anniversary have been made to fi ve non-profi t 
organizations. “Our focus is music education, but it’s also 
music therapy,” Borchetta says. “If you’ve ever seen the 
documentary Alive Inside, you see people who’ve been 
bottled up inside themselves in rest homes come to life 
when they hear music for the fi rst time in years. 

“Most of us have probably gone through those cognitive 

REP IT OUT
Heads of promotion for 
BMLG’s three imprints 
share a winning memory 
from the past fi ve years.

“One of the brightest for us was Thomas Rhett being crowned ACM Entertainer of the 
Year,” says Valory VP/Promotion & Digital Ashley Sidoti. “It’s a moment that most artists 
dream of, and the promo team behind them dreams of that moment alongside them. 
Launching an artist’s career takes a village, and there is nothing more rewarding than 
seeing all that hard work and talent recognized. We could not be prouder of TR and our 
Valory team!”

“Five days prior to servicing a single we had chosen from Tim McGraw’s latest No. 1 
album Here On Earth, Big Machine GM Clay Hunnicutt told me about a very special 
song Tyler Hubbard wrote while quarantining on his tour bus from a positive COVID-19 
test,” says Big Machine SVP/Promotion Kris Lamb. “The song’s message and the 
passion from McGraw, Tyler and Scott made the pivot at radio easy but also scrapped 
our ironed-out plans for the previous single. We got to work immediately and constructed 
a strategy with the potential to break records. The rest is actual history as ‘Undivided’ 
impacted with 152 adds, becoming the most-added single in the history of Country 
Aircheck. There’s nothing more gratifying than watching the highest level of execution 
from a team you consider family.”

“In April of 2016, our team went for adds on Brett Young’s fi rst single, ‘Sleep Without You,’” 
says BMLG Records SVP/Promotion & Marketing Matthew Hargis. “The moment our 
team started his launch, we had immediate reaction from fans, listeners and programmers. 
In addition to his incredible talent as a songwriter, vocalist and performer, Brett’s competitive 
background with athletics was another huge weapon. We walked into every situation with 
the mindset to win every room with the music while creating lasting relationships with 
Country radio and fans. Since then, all of Brett’s six radio singles have gone to No. 1. We’ve 
taken time to stop – often with beer in hand – and proudly refl ect as a team, but we’re 
always looking ahead to the next challenge and the journey to that victory. We look forward 
to celebrating seven-for-seven by taking ‘Lady’ to the top in the coming months!”

issues with someone they know, and we went through 
it with Glen Campbell,” Borchetta says. “We did his last 
recordings, and he came to a release celebration at the 
Country Music Hall of Fame. I went up to his wife Kim and 
asked how he was. She said, ‘I didn’t think we were going 
to make it. He was trying to take his clothes off, trying to 
get out of the car – it was insanity. But as soon as we pulled 
up and he saw people, cameras, lights and fans, he came 
to life.’ He put his hand on my shoulder and said, ‘How 
are you doing?’ He may not have known it was me, but 
he sensed it was someone he knew, and we talked for two 
minutes. That was the last conversation I had with him.”

Light House Keeper
Looking ahead, there’s likely even great change on 

the horizon. The connection to Ithaca Holdings is part 
of that equation. “Plugging into Ithaca gives us access 
to so many other incredible content makers and places 
we can connect our music, whether it’s our gaming arm, 
100 Thieves, or the things we’re doing with Bitcoin,” 
Borchetta says. “We’re really plugged into what I’ve 
always wanted to be – a pure entertainment company. 
Of course, we manage the biggest pop artists in the 
world and have access to players in other spaces who 
are equals. We can get them on the phone, get them 
engaged and move a lot more content.”

BMLG’s core business is also likely to evolve. “The 
next fi ve years is about being nimble and understanding 
what my artists and executives need. When we do this 
again in fi ve years, I think we’re going to look 50-60% 
different. The most dramatic changes in the business are 
right in front of us.”

What may not change is Borchetta’s drive and 
involvement, according to those close to him. “I went 
through the transition away from Dot and of Scooter 
Braun buying the label with him,” Pearce says. “The 
industry has changed a lot, the company has grown, he’s 
brought Tim McGraw onto my imprint and, still, it has 
felt consistently the same. Scott is a constant.”

McGraw, of course, returned to the label for a second 
time, as announced last year at CRS. “I love the passion 
that Scott Borchetta and the entire Big Machine team 
bring to the table,” he says. “Across every part of the 
label they have really dedicated executives and are great 
partners in taking the music we make to our industry 
and the fans. I have tremendous respect for this label 
and am proud to call it my home.”

Molinar says the team-wide work ethic comes from 
the top. “After the fi rst night of our online retreat in 
December, I told him I could see how much work he, 
personally, did – not that he handed off to somebody. 
Pen to paper, writing and planning his vision, then 
taking the action steps for it. When you think about 
large companies and all the things a chief executive 
is dealing with, then add in the effort, time and 
vulnerability it takes to do that, it speaks volumes. 

“It reminded me of when I was fi rst hired and learned 
about the light in the window. There was one offi ce you 
knew if the light was on, Scott was still there and working 
– like the queen being in Buckingham Palace. There was 
a year of my life when my wife went to Johns Hopkins 
for a clinical internship, so I worked late a lot – 9pm or 
10pm regularly. And every night, the light was still on 
when I left. I never beat him. That’s a company leader.”

Over fi ve years that have been, arguably, the greatest 
period of transition since Big Machine’s launch, Scott 
Borchetta has kept the light on. “As long as I’m in this, 
I’m going to compete at the highest levels,” he says. 
“To do that, I don’t see how we can slow down. When 
I’m done, you’ll know it, but there’s way too much to 
continue to fi gure out on a daily basis.” But, he says, “I 
still go to the beach.”                                                  CAC

Kris Lamb

Matthew Hargis

Ashley Sidoti

Machine  Learning
Scott Borchetta & Team    Open A New Chapter

Full Speed: Borchetta waves ‘em around at the Brickyard; cheers Tim 
McGraw’s return at CRS; toasts Thomas Rhett with George Briner; 
celebrates with FGL’s Tyler Hubbard and Brian Kelley – as well as 
Jimmy Harnen – and opens the Big Machine Neighborhood at Monroe 
Carrell Children’s Hospital in Nashville with Rhett, Rascal Flatts, 
Sheryl Crow, Sandi Spika Borchetta and Carly Pearce. 
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What is your understanding of how this idea started within Apple, before you were 
in the picture?
Michael Bryan: Beats 1 had been in operation for fi ve years as a really innovative 
radio experience. As new leadership took over at Apple Music, the appetite to 
add companionship grew. Integrating Beats 1 into the Apple Music family more 
effectively became a strategic goal. The way [Apple Music Head/Label & Artist 
Relations] Jay Liepis shares it, he got a phone call from [Apple Music Head] 
Oliver Schusser, who said, “What do you think about doing country on the radio 

side like we have done 
with Beats 1?”

Having been on the 
ground in Nashville for 

about a year at that point, he probably gave a typically direct answer like, “This city 
represents an opportunity to do something really different because it’s the hub 
of the whole genre. You can get a lot things done from the connectivity that 
Nashville has with artists and how they are trained, coming up through 
radio tours.” It just made a lot of sense.

They began to put that plan into motion. Jen Walsh, who was 
put into oversight of Beats 1 and Apple Music Radio around the 
time Oliver Schusser took over Apple Music, began to collect 
ideas from people inside Apple about what this could be and 
what the team would look like. 

Charlie Morgan: Jay is defi nitely our birth father, whether 
he knew it or not. He created a Nashville operation that we 
could put roots in and fl ourish. Jen is an amazing collector 
of talent, including the initial host talent – Kelleigh Bannen 
and Ward Guenther. They had been having conversations 
without specifi c goals in mind for the better part of a year, 
letting it percolate and grow naturally into what became 
part of a broader radio strategy you now see as Apple Music 
1, Apple Music Hits and, of course, Apple Music Country.

How did each of you get pulled in?
MB: I got a call in November, 2019 from Kelleigh, who was 
the fi rst artist I met when I moved to Nashville in 2012. She 
said, “I know you’re in love with the job at CAA and things 
are going really well, but I was asked if there was anybody who 
might be a good candidate for a business lead job for something 
they’re building. Do you have any interest?”

I was really happy with what I was doing – collecting 
opportunities on behalf of artists. At the same time, having to 
ask a gatekeeper to support this thing that I’ve put a bunch of 
heart, soul and development time into was different from what my 
natural calling had been over my career. Also, I’ve been an Apple 
fanboy since I was a teenager and bought every device. It’s the most 
innovative company in the world, and continues to change culture. 
So, absolutely, I agreed to that conversation. Within a few days I 
talked to Jen Walsh and it developed over time. Getting into Apple 
is not an easy path. There are a lot of interviews. We were all under a 
non-disclosure  cloak of secrecy trying to learn bits and pieces, then 
having to fi ll in the blanks.

The pitch to me was, “We build things that haven’t been built before 
in a way that people haven’t done them. Do you want to be a part of 
building the next iteration of radio as we know it?” The answer had to 
be yes.

What about you, Charlie?
CM: The twist for me is Ebro Darden, who was my morning host at 
Urban WQHT/New York and afternoon host for Beats 1 at the time. 
Unbeknownst to me, Jen was literally sitting in the Hot 97 studio with Ebro 
one day in 2019, doing what she does so well, which is looking for people 
she should know. She described what she was looking for, which at the time 
was someone to build a talent development team. Ebro said, “Well, he’s 
right down the hall.” They then called me, but Ebro never calls me. Ever. 
For four years, all our interactions were either him wandering into my 
offi ce, sitting down, interrupting and taking over, or texts. I thought, 
“Why is Ebro calling me? I’ve got no time for this.” I didn’t take the 
call! 

Anyway, he connected us, with the theory being if Apple was 
building something in Country, I could tell them who the good 
people were and who to avoid. The plan was to have lunch with Jen 
in Nashville before the CMA Awards. When I landed that morning 
at BNA, I had a series of texts from her saying, “I couldn’t tell you 
this before, but we just launched in Nashville today. Would you prefer 
to come to our space at Layman Drug Co. and see what we built instead of 
meeting for lunch?” I thought, hell, I’d like to see what Apple’s built. 

What I didn’t know is that when you walk into Layman, you’re instantly in 
the meeting whether you want to be or not, just because of how it’s laid out. 
So I walk into the middle of a meeting they’re having with Scott Borchetta and 
Scooter Braun. I quietly went around the side and upstairs. Over the course 
of an hour-and-a-half in which they didn’t ask me any of the questions I was 
prepared for, I met Jen, Zane Lowe, James Bursey, Oliver and Eddy Cue. I got 
back to the hotel and told my wife, “That was the weirdest 90-minutes of my life 
and nothing I thought it was going to be.” 

Apparently, that was my interview because the next phone calls with Jen 
was, “Would you ever consider coming to work here? I’d like you to build this. 
We’re growing our talent pool and need to be more intentional about creating a 
supportive organization.”

How did your talent development role shift into heading Apple Music Radio?
CM: After I had done that for three or four months, Jen called to say, “We do 
succession planning here and I just realized I put your name down as my successor 
without asking if you were willing. Nothing’s imminent. This is just what we do 
at Apple. Don’t freak out.” What am I going to say? No? Fast forward two more 
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Launched last August, 
Apple Music Radio is 
helmed by long-tenured 

radio executive Charlie 
Morgan, who rose to the 
position in October, just a 
few months after joining 
the company. Among the 
three stations he oversees, 
Apple Music Country is led by 
Country radio and industry 
vet Michael Bryan. Together, 
they offer a fascinating view 
of a creative-forward platform 
devoid of several tough 
challenges faced by their 
terrestrial radio colleagues.
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To The World
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months and she tells me she’s up for an international 
leadership job and the process will likely move quickly. 
So in October I get the unenviable task of following 
someone Michael and I have just professed so much 
respect for. Usually, you take over a job because the 
person before you was incompetent and you can’t 
help but look a little better. I had the misfortune of 
following somebody who, by our collective admission, 
is one of the most spectacular leaders we’ve been 
around. 

In what ways is Apple Music Country the kind of radio 
our readers will recognize, and how is it different?
MB: It’s a 24/7 broadcast and big parts of it are 
delivered in a similar way. It just happens to be online, 
not over the air. It’s live in 165 countries, which makes 
it pretty unique, but it is a linear, recorded-as-live 
broadcast. We have rotations, priorities and different 
types of shows. 

Most of what we do is also available in bite-sized 
on-demand morsels as well. The live stream is in front 
of the paywall. You need a subscription for the on-
demand content. We have lean-back, traditional music 
fl ow with personalities that talk over songs. What’s 
really distinct is we have perhaps the most unique 
collection of talent in history on a Country radio 
station. The biggest artists in the genre doing their 
own shows from their point of view, big taste makers 
who have not been radio hosts, and also people like 
Ty Bentli, who has hosted important radio shows in his 
career. And there are no commercials. 

CM: This is similar to what we have all grown up 
calling radio. It’s free, live, 24-hour, seven day a week, 

curated, hosted audio delivery. But it is not bound by 
things we’ve all grown up understanding about radio. 
I have crassly described the job of a broadcast PD as 
choosing the content, music and host that would collect 
the largest collection of human ears we could then 
lease out in 30 and 60 second increments. That was the 
business model. By defi nition, radio wasn’t going out 
to the boundaries and exploring variation. You chose 
the most centrist, popular, big-tent things. That’s why 
playlists are shorter – it’s what the business requires.

Because we’re not selling ads, this team was allowed 
to create something much more diverse in every 
articulation of country music. We can explore every 
possible side road to towns off the beaten path, while still 
having a main highway of music made by our superstars. 
Many of whom, by the way, are hosts on our station. We 
get to discover that they, like us, are just fans of music. 

Can you elaborate on the programming philosophy?
MB: Delight country music fans and introduce them 
to things they may have never heard before. Discovery 
– not just new music, but new voices – is wildly 

important. There are no limits.
How do we move this culture forward? How do 

we change the narrative for what country music can 
be? It’s as if we’re trying to colonize a new planet, if 
you will. People like Zane Lowe and Ebro Darden 
already landed on Mars. We’re trying to create a new 
community based on the things the audience has told 
us through many years of programming radio stations. 
We’re trying to represent those desires in a way that 
takes this beautiful product and community to parts of 
the world that have never heard it.

This is our love letter to the world from Nashville, 
and we’re doing it through the point  of view of some 
of the top songwriters and biggest artists. One of the 
things I say to artists about coming in is, “We don’t 
want this to be the thing you have to do for Apple on 
Monday because it’s part of your promotional plan. 
We want this to be the thing you look forward to doing 
because it represents your heart and a deeper level of 
connection.” If we do this right, it will be a gateway to 
many more people fi nding country music and having 
a bond with voices they otherwise would never have 
been introduced to.

On the radio studio wall is a picture of Susan, 
a 35-year-old teacher and soccer mom who the 

personalities focus on as they 
go through their day. Who is 
on the wall of the Apple Music 
Country studio representing 
that audience?
CM: The picture on the wall is 
all of us as music fans, people 
who love country music, in 
particular. And we’re playing 
stuff for each other. “Have you 
heard this?” That’s the spirit 
of this because metrics are not 
the way we measure success. 
Our measure is more, are we 
doing things that haven’t been 
done? Are we exposing artists 
and music? Are we nurturing 
the growth of the format in 
general? That’s the connective 
tissue to the work Jay does. If 
Apple Music is where music 
lives, Apple Music Radio needs 
to be an articulation of that.

MB: Radio used to introduce 
the audience to what’s cool. 
Because of ratings systems 
and business constraints, that 
industry became very different. 
This gets us back to sharing 
what we think is cool and explaining why, rather 
than asking the audience what they think is cool and 
feeding them that over and over.

For instance, Dave Cobb is one of the most creative 
producers on the planet. He wanted to do a show for 
us mainly because he loved Elton John’s show, Rocket 
Hour. He also said, “I didn’t come to country music 
until a little bit later in my life, but here’s some music 
that led me in that direction.” It’s a really interesting 
exercise in bringing new fans to something they 
oftentimes think they’re intrinsically opposed to. 

No metrics? Seriously?
MB: Of course we see metrics, but to Charlie’s point, 
my Key Performance Indicator is cultural relevance. 
We’re seeing huge growth in surprising places. 
We’re seeing spikes of audience in Asia that we did 
not anticipate. We knew it would be big in English-
speaking countries. When we discover other places 
that are also wildly interested in country, you wonder 
what it might be like to have a show from there. Ingest 
that culture into the Nashville experience while we’re 
taking Nashville to them.

CM: I’m the Head of Radio for Apple Music and I 
go days without looking at any metrics. My friends in 
broadcast radio may not believe that, but it’s not how 
we measure success. It’s available to us if we want to 
fi nd, as Michael said, something we could encourage 
and build on, but we measure ourselves with our ears, 
whether we matter to the community and how we’re 
growing the universe of country music.

MB: It’s about the audience. They may hate a song 
in the moment and turn us off because of it. But 
they got something they’d never heard before and, if 
that happens often enough, some of those songs will 
connect to create an environment they have to keep 
coming back to. 

CM: And if they turned it off, it’s likely they’re 
clicking into a playlist or something else in Apple 
Music. We don’t fear them going to the competition.

Apple is a business, though. Not to be too cynical, but 
the idea that there’s a level at which revenue isn’t even 
in the equation seems farfetched ...
CM: It does seem farfetched, doesn’t it? But if Oliver 
were on the call, he’d lead with, “Make great content 
and all the right metrics will fl ow from that.” As 
counterintuitive as it may feel, when he took over 
Apple Music, that became our north star. Make great 
content, surprise and delight your audience, and the 
rest will take care of itself.

What does Charlie Morgan do on a daily basis? 
CM: Webex. What Charlie Morgan wishes he could 
do is consume a lot more of our radio product as 
it’s playing live, but to be available to Michael and 
the other team members, I listen more on-demand. 
Beyond that, I talk about music and radio. What if we 
moved this show there? What’s a twist we can put on 
this or that? It’s all the things that drew me to radio 
and I’ve loved doing all these years, without some 
of the things  you used to have to do to get to the 
good stuff. Creative process, experimentation and 
innovation. We talk about content all the time.

What percentage of your day is spent on Country?
CM: On any given day, it may skew heavily to one of 
the three stations, but over time it balances out. Maybe 
a little more on Country and Hits, because they’re 
newer. Apple Music 1 has a fi ve-year history and 
thus a lot of people who’ve been in the Apple Music 
world longer. A big part of it is bringing the stations 
together. What is our holistic radio strategy in addition 
to the individual station strategies? 

Michael, what do you do on a day-in, day-out basis?
MB: It’s my job to look after the country music 
radio business in Nashville. So, I am sourcing 
and negotiating new artist deals, working on 
where things go and how to maximize people 
and resources. A big chunk of the job is clearing 
hurdles out of the way for the people making 

each individual show. It’s also ideation. If [Exec. 
Producer] Emily Parker is in the weeds every single 
day, I’m often 90 days out. What are we launching 
next? And I’m very involved with the week-to-week 
music process with Coord./Music Bree Wagner. 

The basis for rotations and categories is the spoke 
strategy. You can play anything you want as long as 
you play hits on each side. If we’re going off-road to 
do something really interesting, the next show needs 
to come back to the center. The difference with what 
Charlie and I used to do is that if you ventured too 
far off the main highway, you got pulled over and 
arrested. In this case, it’s encouraged. 

How is the team structured?
MB: It’s a mix of contractors, vendors and full-time – 
north of 40 people when you add talent, and way north 
of that if you add the artists, who are obviously vendors. 
Obviously, a songwriter who’s got four songs on the chart 
is not working for Apple full-time. They’re spending 
an hour or two of their day working on this, so that’s 
a vendor relationship. It’s been wild to see the level of 
talent we acquire on all levels, not just on-air. Everywhere 
you look in this organization you fi nd an expert.

Who’s in the staff meeting though? Is it six people, is it 
eight people?
MB: We have check-ins with all our teams in different 
ways. There are north of 30 in our producer’s meeting, 
and that happens twice a week. We have music meetings 
with Madison Hanten from our editorial team, Bree 
and myself. There are meetings with the two or three 
producers plus a talent typically assigned to every show.

CM: It’s hard to answer this question because things 
overlap so much. It’s not as siloed as you might imagine. 
The meetings ebb and fl ow based on the topic. 

MB: Video people, designers, marketing, PR – we pull 
them in as needed. I don’t think we’ve ever said, “We’re 
having an Apple Music Country meeting.” There are too 
many people and their focuses are too specifi c. There’s 
almost a mini-radio station around each show.

Has anything surprised you about being at Apple and/
or putting this together?
CM: It’s a million little things – the intentional way 
collaboration happens across all disciplines. And it’s 
so energizing to work with people who love music as 
much or more than I do. To all be in one place and 
have this toy box? Forget it.

MB: A decent portion of the weekly one-to-one 
Charlie and I have is us saying, “Can you believe this 
shit? Can you believe what we’re getting to do? Can 
you believe the amount of talent?” I don’t ever feel 
like I’m the smartest person in an Apple meeting. I’m 
always learning, growing and excited every single day.

Having done almost all of this in a pandemic, is there 
a vision for what it can be on the other side of that?
CM: Let me start with the fact that Michael and I have 
never met in person.

MB: We’ve defi nitely been in the same room over 
the years, but we’ve never met.

CM: Michael essentially snubbed me most of my 
career. (laughs) It’s so hard to answer that question 
because this is how we started. And, by the way, it’s 
somewhat miraculous what Michael and the others 
have created in this environment. One of the things 
I am excited about as a soon-to-be Nashville resident 
is all we’ll be able to do in our facility for the creative 
community. It is a physical manifestation of our 
mission to be where music lives.

MB: It’s a playhouse for creatives – a beautiful 
opportunity to make magic happen. Jay and I were 
talking about our groups being together and asking 
how often we think artists will be in the building. The 
answer is, every day. 

CM: If this is a place full of people who love music, 
can you imagine how fun it will be when we are 
together? That human connection and spirit of sharing 
a common love for this art form is so much harder to 
do on a Webex. And it will happen organically and 
repeatedly when we are able to be together.           CAC
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