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A&O&B: Apps, Digital And ... Beyoncé
 Expressing the message “country music is really hot, don’t screw it up” 
in the form of some well-chosen emojis, consultants Becky Brenner and 
Kenny Jay got the 30th Albright & O’Malley & Brenner Pre-CRS 
Seminar started with some laughs Wednesday morning (2/28) at the Omni 
Nashville Hotel.
 They shared the results of their latest “RoadMap” study of country 
listeners, where the key takeaway was that “the new battle” for listeners 
“is on a phone home screen.” Noting that country fans who use streaming 
services to listen to music on their phones has risen from 69% in 2022 to 
79% this year, Jay said that home screen is “the No. 1 preset battle … your 
app needs to be there.”
 Brenner said 52% of those surveyed have downloaded a station app, 
adding, “That’s great, but we need more.” Among the ways to increase that 
number is to make sure station apps work consistently. Jay joked that when 
a station’s over the air stream goes down, there are “bells, whistles, nuclear 
codes and people running around” to fix it, but when an audio stream goes 
offline, it’s often met internally with a shrug. In addition to stressing that 
this needs to be treated with the same urgency, they also recommended 
boosting the stream’s functionality with “seamless ad injections” and 
creating more app engagement, such as contesting.
 Among the study’s other findings, Facebook remains the “cume leader” 
for country among social media platforms. Yet Brenner noted that stations 
should be making better use of their email databases in their digital plans as 
well, since a high percentage of listeners still use email. But she cautioned 
stations to make sure their emails “provide value.”
 Concert tickets remain the most coveted contest prize in this year’s 
study, followed by $1,000, $500, backstage passes and gas gift cards. 
Morning shows – particularly their humor – remain important, with 58% of 

those surveyed reporting that they listen to their favorite station in AM drive 
five days a week; 91% answered affirmatively when asked if their favorite 
morning show had made them laugh in the past week.
 Joined by A&O&B founding partner Jaye Albright, the consultants also 
discussed music, with Jay joking that the traditional CRS first day greeting of “When 
did you get in” has been replaced this year by, “Are you playing Beyoncé?”
 Noting that the singer’s new country offerings may not be in Country 
radio’s gold libraries down the road, Albright, said, “Long-term, we don’t 
need to be the format that’s playing Beyoncé, but it’s news right now.” 
Agreed Brenner, “It’s a novelty song, but you have to play it.” Jay concurred 
on the buzz-worthiness of “Texas Hold ‘Em,” even while noting that for the 
client stations that have researched the song already, “It’s the most hated 

A&O&Bey:  A&O&B‘s Jaye Albright, Nashville Harbor‘s 
Greylan James, A&O&B‘s Becky Brenner, Kenny Jay, and 
Nashville Harbor‘s Ryan Dokke at the consultancy’s 30th seminar 
Wednesday (2/28).
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right now.” Albright clarified that “most hated” stat, noting that “P1s are 
going to be the most protective of the format, so are the most likely to react 
negatively” to new music from an out-of-format star.
 The seminar concluded with an energetic three-song set from Nashville 
Harbor artist/songwriter Greylan James, who noted that his performance 
was powered by “two shots of whisky and a pop tart.”                 –Phyllis Stark

Warner Lunch: Shefani
 “It was amazing and painful explaining CRS to her,” joked Blake 
Shelton, who was joined by first-time attendee Gwen Stefani for a 
surprise performance of “Nobody But You” and new duet “Purple Irises” 
during today’s (2/28) Warner Music Nashville Luncheon. 
 Kicking off the annual event, SVP/Radio & Commercial Partnerships 
Kristen Williams introduced Bailey Zimmerman.“I felt like y’all didn’t 
even know that song,” laughed Zimmerman, clearly not used to sharing the 
spotlight with (surprisingly decent) roast beef sandwiches and turkey club 
wraps, after his performance of “Where It Ends.” He added before “Holy 
Smokes,” “But that’s okay, because this one is new.”
 Both Zimmerman and, later, Cody Johnson expressed their gratitude ... 
and surprise for the support they’ve received from Country radio. The former 
thanked radio for “not being assholes” and the latter for taking a chance on 
an artist who was told “the cowboy hat will never work. You’re from Texas. 
You’re out. You’re not getting played on the radio.” 
 Johnson — the future Entertainer and Male Vocalist of the Year, if you 
ask Williams (and probably Becky Brenner, who took Williams’ earlier 
suggestion to “not lose that Broadway spirit” to heart) — played “’Til You 
Can’t,” “Dirt Cheap,” “The Painter” and “Long Live Country Music.” 
 It was a great day for tattoos, cross necklaces and artist development with 
stripped-down performances from Warren Zeiders (“Heartbreaker” and 
“Pretty Little Poison”) and Chase Matthew (“Love You Again” and “Darlin’”). 
Dan + Shay, joining via video, played “Bigger Houses,” and Ashley 
McBryde’s two-song set included “The Devil I Know” and “Blackout Betty.” 
Austin Snell made his CRS debut with “Pray All The Way Home,” shipping to 
radio May 6, exactly two years after he made the move to Nashville. 
 “The relationships I’ve been able to build with some of the familiar 
faces in this crowd have changed my life,” said Johnson. “[Fans] gravitate 
to Country radio because they’re hungry for stories, for authenticity, for 
country music to sound like country music.” 
 Like and follow for more sandwich reviews.                    —Caitlin DeForest

Kissing Angels: Good Morning
 Breakfast was served, literally, as CRS 2024 opened Wednesday 
(2/28) with the “Y’all Means All: Diversity Matters” session. CMA’s Mia 
McNeal moderated, opening by asking how the country industry can 
do a better job making sure all voices are heard. Panelist Frank Ray 

Play All The Way Here: Warner Music Nashville previews (a few 
of) the label’s priorities at today’s (2/28) luncheon. Pictured (front, l-r) 
are WMN’s Ben Kline, Kristen Williams, Austin Snell, Ashley 
McBryde, Bailey Zimmerman and Cris Lacy and the CRB’s RJ 
Curtis; (back, l-r) WMN’s Tom Martens, Chase Matthew, Cody 
Johnson and Warren Zeiders. 
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joked, “Play my music.” BMG’s Jon Loba admitted to an uncharacteristic 
pulled-punch from the label that stymied Ray’s rollout to radio. “We got 
safe,” he said, opting away from the Latin-infused sound of his most reactive 
song, “Streetlights.” “If we would’ve led with what makes Frank special 
and unique, we would’ve been miles ahead.” Consultant Jaye Albright 
related a story from the early ‘70s about introducing a then relatively 
unknown artist at a KUZZ/Bakersfield event. “The audience did not know 
Charley Pride was black,” she said. “Of course at the end of the show, the 
audience gave him a standing ovation.” The moral of the story? “Give the 
audience some credit ... they won’t let you down.” Lily Rose agreed and urged 

resistance to pigeonholing. “Gay should not be in front of ‘country artist,’” she 
said. “Hell no. And [Frank Ray’s] not the ‘Latino country artist.’ He’s a country 
artist. Those are the least interesting things about us.”                       –Chuck Aly

Jelly Cycle: Doobie Bothers
 The “Cycle of a Song: Jelly Roll ‘Son Of A Sinner’” panel ended 
with another milestone: presentation of a double platinum plaque. Jelly 
Roll said he would mark the occasion the way he does all his plaques: 
“I roll a doobie up on it.” It was a full-circle moment for the song that 
also got its start in a marijuana haze, as he shared earlier in the session. 

Strong Of The South: EMI Nashville‘s Tyler Hubbard invites CRS attendees to preview Strong at the UMGN offices.
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ON YOUR NEW EP AND SINGLE

CONGRATULATIONS

http://anniebosko.com/
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Moderator Chris Loss led the discussion among Amazon Music’s Global 
Programming Lead for Country Emily Cohen Belote, manager John 
Meneilly, BMG/Nashville Exec. VP JoJamie Hahr and WKHX/
Atlanta PD Mike Moore recounting the song’s organic rise. Its journey 
included old-school listener phone requests, tracking Shazams, viral 
popularity and a music festival crowd singalong when the singer said he 
thought, “This song is fixing to change my life.” Hahr said the label initially 
had no plan for taking it to Country radio, and also told the story of his fans 
crashing the New Faces voting system the year he was nominated. Jelly Roll 
said success hasn’t changed him: “In all of this, I’ve lost zero of my white 
trashiness.”                   –Sarah Skates

O Brother: Streams Vs. Spins
 The age-old debate about the root causes of turntable hits and airplay 
deficient sales monsters resurfaced at Wednesday’s (2/28) “Data Defining 
Hits: How To Know Your Numbers” panel. SiriusXM/Pandora’s Alina 
Thompson leaned toward consumption and data, while WWKA/
Orlando’s Steve Stewart tilted toward experience, audience focus and 
gut. The panel’s label representatives – Big Loud’s Patch Culbertson and 
Warner’s Michael Chase – tried to thread that needle. 
 “Yes, data is a huge part of it,” Stewart said. “Predictive call out 
and potential scores – and even an M score as long as it looks good 
– but this is what makes programmers great. There’s a human element.” 
Added Thompson, “With all that data comes a lot of confusion. I 
would encourage any PD to [learn how individual DSPs] function and 
what their data really means [so] you’ll know what resonates with 
your station ... versus maybe feeling overwhelmed when all this data is 
shared with you.” 
 Left mostly unaddressed was that many (most?) songs reach No. 1 
despite not being the unequivocal hottest song in the format – and that there 
are quite defensible reasons for that reality. Maybe next year? –Chuck Aly

I Saw Pod Today
 “The Podcast Opportunity with Tom Webster” offered insight into the 
burgeoning medium. Webster, owner of Sounds Profitable, told attendees 
there is a large, pent-up demand for music-related podcasts. In fact music-
video podcasts are already popular on YouTube, where they can thrive 
because the “licensing has been figured out.” Webster shared research 
showing that podcasting is positively perceived, listenership grows every 
year, and 37% of people have listened to a podcast in the last week. For 
advertisers, he recommends a mix of radio and podcast buys, because radio 
creates overall brand awareness and podcast audiences skew younger.

I’m Myth Stupid
 Misconceptions about streaming data, music programming and 
social media engagement were busted at CRS Wednesday’s (2/28) 
“Debunking Industry Myths” panel. Spotify Head/Nashville Label 
Partnerships Tim Foisset and YouTube Head/Nashville Industry 
Relations Margaret Hart explained the lengths their companies go to 
in stopping data fraud, and weighed the value of organic success versus 
editorial playlisting. On the radio side, iHeartMedia SVP/Nashville 
Programming Gator Harrison tackled the influence of national 
programming methods and the use of streaming data to make music 
decisions. Former TikTok Lead/Music Partnerships Marisa Jeffries shut 
down the discussion of social media platforms’ intentional cuts to user 
exposure saying, “Shadowbanning does not exist.” 
 When it comes to editorial playlist exposure, Foisset said “getting on 
a playlist is not a marketing plan ... editors are real people looking at all 
kinds of things when considering what goes on a list.” Moderator Annie 
Ortmeier (Co-President/Triple Tigers) posed the question of whether 
music is a competition or collaboration between radio and digital. Per 
Harrison: “It’s more collaborative than it’s ever been and, if anything, needs 
to be even more collaborative for the sake of our music.”      –Gideon Dean
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Zimmerman Rocks On
 “Cycle of a Song: Bailey Zimmerman’s 
‘Fall In Love’” highlighted the song’s fast journey 
to No. 1 as well as the singer’s relationship with 
radio. As a new artist he had heard negative things 
about the radio industry, but found the complete 
opposite to be true. “It really lightened the pressure 
off me when I realized you guys weren’t assholes,” 
he told the audience.  On songwriting he said, 
“Stop trying to write radio songs and write songs 
that you really love and believe in.” Warner 
Music Nashville VP/Artist Development Jamie 
Younger moderated the discussion which also 
featured VP/A&R Rohan Kohli and National 
Dir./Radio Stephanie Hagerty, with Amazon 
Music Artist Relations Mgr. Jenni Tay and 
The CORE Pres. Tracy Martin. Kohli recalled 
meeting Zimmerman three years ago for a 
socially-distanced burger lunch. He signed to 
the label two months later, which Kahli said is 
representative of his overall “fast and furious” rise. 
“Everything with him happens faster because of 
his drive.” Manager Martin also recalled meeting 
the artist around the same time. “During Covid...the 
entire world just wanted authenticity and there was 
no one more authentic than him.” –Sarah Skates

The Days Ahead
Thursday, 2/29

8:00am-4:30 pm (closed noon-1:30 pm)
Registration open
Omni, Level 2, Broadway Hallway

8:30-9:20am
AI Interactive Town Hall: Reflecting On A 
Year Of Growth And Learning And Looking 
Forward To What’s Ahead
Zena Burns, Fred Jacobs, Buzz Knight, Mike McVay
Omni, Level 2, Legends Ballroom D-G

9:30-10:30am
CRS Research Presentation, But They Have 
A Great Personality: On Air Talent And Their 
Role On All Platforms

Presented by Smith Geiger
Omni, Level 2, Legends Ballroom D-G

10:30-11:30am
The Artist Interview: A Conversation Between 
Trisha Yearwood & Lainey Wilson
Sponsored by ASCAP
Omni, Level 2, Legends Ballroom D-G

11:30am-1:50 pm
Team UMG At The Ryman Luncheon
Kassi Ashton, Priscilla Block, Luke Bryan, Dalton Dover, 
Luke Grimes, Hueston, Tyler Hubbard, Sam Hunt, 
Parker McCollum, Brothers Osborne, Jon Pardi, Darius 
Rucker, Chris Stapleton, Keith Urban, The War And 
Treaty, Anne Wilson
Ryman Auditorium

2:30-3:00 pm
Here I Grow Again On My Own: Step Out Of 
Your Comfort Zone
Granger Smith, Heather Froglear, Katie Dean, Steve Reynolds
Omni, Level 2, Legends Ballroom D-G

2:30-3:00 pm
Personal Branding: It’s Not Ego, It’s Branding
Brooke Taylor, Cassie Petrey, Jennie Smythe
Omni, Level 2, Legends Ballroom A-C

3:05-3:55 pm
CRS Honors
Country Radio Hall of Fame class of 2024 is revealed. 
Kane Brown, Tim Leary, The War and Treaty, (co-hosts Kurt 
Johnson, RJ Curtis) among those recognized or participating.
Omni, Level 2, Legends Ballroom D-G

4-4:50 pm
Passing The Torch: Why Mentors Matter
Clarence Spalding, Jennifer Johnson, Kelsey Schuler, 
Kristen Williams, Mark Schecterle, Raffaella Braun
Omni, Level 2, Legends Ballroom D-G

4-4:50 pm
Your Remote Sucks! Let’s Fix It!
Alek Halverson, Kenny Jay, Kristy Beebe, Nick Steele
Omni, Level 2, Legends Ballroom A-C

4-6 pm
George Birge No. 1 party
Barstool (123 2nd Ave. North)

6:30 pm
Red Street Records Hangover Cure
(coffee and tea service)
Omni Lobby, Bongo Java

7:00-9:30 pm
Bob Kingsley’s Acoustic Alley
Sponsored by Country Top 40 With Fitz, Skyview Networks, 
and First Horizon Bank with bar sponsored by ASCAP
Keith Urban, Jason Aldean, Fitz, Rhett Akins, Emily 
Weisband, JT Harding, John Morgan, Scooter Carusoe, 
Brent Anderson
Omni, Level 2, Legends Ballroom D-G

9:30-11:30 pm
The BBR Music Group Decades Party: Hits Of 
The ’70s, ’80s, ’90s & Beyond
Parmalee, Chayce Beckham, HunterGirl, Blair Garner
Omni, Level 2, Broadway Ballroom

10:30 pm
B-Dub Radio Suite Sounds
Jessie G, Jacquie Roar, Matt Wynn
Omni, Suite 1214

Friday, 3/1

8:00am-6:30 pm (closed noon-1:30 pm)
Registration open
Omni, Level 2, Broadway Hallway

7:30-8:45am
Women’s Networking Breakfast
Sponsored by Nuvoodoo Media Services
Abby Leigh, Athena Puharic, Blake Carter, 
Brooke Taylor, Charlene Bryant, Jessica “Carsen” 
Humphreville, Karina Farias-Day, Katie Dean, Katie 
McCartney, Krista Hayes, Laura Hostelley, Melissa 
Quinones, Mia McNeal, Michelle Tigard Kammerer, 
Sarah Kay, Zena Burns
Omni, Level 3, Cumberland Rooms 5&6

8-11:40am
Workshop Alley
Omni, Level 3, Cumberland Rooms 1-3

Social Track
8-8:50am Social Media Videos (Brent Michaels)
9-9:50am Your Social Hook (Krista Horton)
11-11:50am Monetizing Your Socials (Gabe Mercer)

https://song.space/2mngud/song/2557506


Page 9February 28, 2024

©2024 Countr y  Aircheck™ — Al l  r ights  reser ved.  S ign up f ree at  w w w.countr yaircheck .com.  Send news to  news@countr yaircheck .com

Imaging/Production Track
8-8:50am AI In Imaging (Bo Matthews)
9-9:50am Imaging Tips And Tricks (Cowboy Kyle)
11-11:50am Creating Effective Endorsement Spots 
(Kenny Jay)

Podcasting 101 Track
8-8:50am Podcasting Principles (Kevin Sokolnicki)
9-9:50am Promotional Strategies (Krista Hayes)
11-11:50am Exploring Creative Approaches (“Mike D” Deestro)

8:50-9:40am
Grand Theft Promo: The Best Bits To Steal
Sponsored by Promosuite
Lois Lewis, Marie Bradshaw, Ryan Scheinrock, Stephanie Waford
Omni, Level 3, Cumberland Rooms 1 & 2

8:50-9:40am
On Air Personalities: The OG Influencers
Caroline Hobby, India Mayer, Kevin Manno, Ricki 
Sanchez, Victoria Cappelli, Zac Woodward
Omni, Level 2, Legends Ballroom A-C

8:50-9:40am
Diversi“tea”: Spilling The Data On Inclusive 
Programming
Elaina Smith, Jada Watson, Jess Wright, Travis Moon
Omni, Level 2, Legends Ballroom D-G

10-11:00am
Your Brain Is A Liar: Recognizing And 
Understanding The Impact Of Your Mental 
Health Featuring Jason Prinzo
Omni, Level 2, Legends Ballroom D-G

11:10-11:40am
Al: Work Smarter, Not Harder
Bo Matthews, Joey Tack, Scott Lindy, Todd Zarnitz
Omni, Level 2, Legends Ballroom D-G

11:10-11:40am
One Man Band: Tools For Today’s Programmer
Brent Michaels, Dusty Panhorst, Giselle Boilling
Omni, Level 2, Legends Ballroom A-C

11:10-11:40am
Howdy Partners: The Potential Of Great Partnerships
Bekah Digby, John Shomby, Scott Roddy, Shelley Hargis
Omni, Level 3, Cumberland Rooms 1 & 2

11:45am-12:00 pm
Pre-lunch Performance by Billie Jo Jones
Sponsored By Get Joe Records
Omni, Level 2, Broadway Hallway

12:00-1:50 pm
Lunch and Performance Sponsored By BMLG
Lady A, Mackenzie Carpenter, Jackson Dean, Riley 
Green, Greylan James, Chris Janson, Brian Kelley, 
Carly Pearce and other special guests
Omni, Level 2, Broadway Ballroom

2-2:50 pm
Unapologetically Unemployed
Carly Evans, Dan Mason, Marie LeMaitre, Monta Vaden
Omni, Level 3, Cumberland Rooms 1 & 2

2-2:50 pm
AI Chat GBT: The Good. The Bad. The Truth
Anna Chauvet, Ashley Elzinga, Charlie Cook, Heather Cohen
Omni, Level 2, Legends Ballroom A-C

2-2:50 pm
Cycle of a Song: Megan Moroney’s 
“Tennessee Orange”
Megan Moroney, Jackie Augustus, Juli Griffith, Liz Cost, 
Steve Hodges, Taylor Lindsey
Omni, Level 2, Legends Ballroom A-C

3-3:50 pm
Leadership, Strategy and Optimizing 
Country’s Surge In 2024
Sponsored By CMA
Ben Kline, Cindy Mabe, Cris Lacy, Jon Loba, Randy 
Goodman, Sarah Trahern
Omni, Level 2, Legends Ballroom D-G

5:15-6:45 pm
New Faces Cocktail Reception
Sponsored by Futuri Media
Omni, Level 2, Broadway Hallway

6:30 pm
Red Street Records Hangover Cure 
(coffee and tea service)
Omni Lobby, Bongo Java

6:30-10:00 pm
New Faces Of Country Music Dinner & 
Performance
Sponsored by ACM and Charity Partner St. Jude 
Children’s Research Hospital
George Birge, Dillon Carmichael, Corey Kent, Megan 
Moroney, Conner Smith
Omni, Level 2, Broadway Ballroom

10 pm
B-Dub Radio Suite Sounds
Drew Baldridge
Omni, Suite 1214 CAC


