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GREATER THAN SELF
KCLR/Columbia, MO
Country Station of the Year

KCLR has an aggressive local service posture, but PD 
Jamie Mac wishes there was room to do even more. 
Making a difference, he says, is at the heart of everything 
the station does.

Community service is a main focus and that 
comes from the top and local owners Don and John 
Zimmer. It’s what differentiates us from the pure 
plays, Pandora, Spotify and others. We’re actively 
involved with the Children’s Miracle Network, 
Special Olympics, Polar Bear Plunge, Susan G. 
Komen, American Cancer Society, American Heart 
Association, local food banks and more.

One of the cool events we spearheaded this year 
was Stealing Back Christmas. Toys for Tots has storage 
units here locally and someone broke into one less 
than a month before Christmas and stole everything 
– $10,000-$15,000 worth of stuff. We labeled that guy 
or gal “the Grinch” and went from there. Listeners 

and local businesses got behind it and helped raise 
$20,000 in cash. We fi lled four or fi ve vans with 
goods for Toys for Tots. It was just one of those great 
community service moments you like to see. When 
you walk into the main conference room and it’s 

stacked with toys, the little kid 
in you comes out.

We’re getting ready for our 
annual Honor Flight Radiothon. 
We found out Honor Flight was 
struggling locally and didn’t know 
how many more fl ights they could 
do. We met with organizers and 
in the fi rst year raised $48,000. 
It helped put the organization 
back on the map because people 
weren’t aware they needed to 
donate to it anymore. In three 
years we’ve raised more than 
$250,000 for the organization. I 
can’t say enough about our staff 
and this community.

It comes down to being part of something that’s 
greater than yourself. Time and time again people 
come back to us and say, “You helped make a 
difference.” That’s what radio has the ability to do and 
that’s what we’re all about.

IT’S PERSONAL
WBBS/Syracuse, NY
Country Station of the Year

WBBS has enjoyed multiple award 
nominations over the years – CMA and 
ACM honors among them. This is the 
station’s fi rst Marconi nomination, 
however, and that makes PD and 33-year 
station vet Rich Lauber a very happy guy.

We can all play the right music,
but what it’s really about is the 
relationship with the community. This is a pretty nice one, 
too. I remember 20 years ago telling my morning show 
that you could probably shake the hand of every listener 
in the market over time, and I think they probably have.

One my favorite signature events is the radiothon 
we do for the local children’s hospital. We started it 15 

years ago when the hospital was announced. I 
remember when my daughter was little and fell off 
a piece of furniture. We took her in to check on her 
arm and they were wonderful. Every family in the area 
at some point or another has had an experience with 
that facility and that makes it very relatable to our 

audience. Being able to impact kids and 
families is pretty rewarding.

Our personalities get involved
personally. In fact, Becky from the 
morning show developed breast cancer 
a couple of years ago. She wanted 
to be on the air as much as possible 
during her treatment, so we set her 
up with a home studio. She was able 
to share the progress and the setbacks 
she experienced, which was emotional 
and compelling for all of us. I’m happy 

to report that she’s now in remission and has 
made it her goal to promote that listeners get 
mammograms. That relationship with the audience 
is so important.

It’s an honor to receive recognition from the 
industry. We’re thrilled to be nominated for a Marconi.

HEART & SOUL
WKTI/Milwaukee
Large Market Station

PD Ryan Wild took control of the young station just more 
than a year ago and community service was a focus right out 
of the gate. “We’re a now a local Country station with a big 
heart,” he told the staff, who then got right to work.

We spend a lot of our time thinking about 
promotions, but we’re always thinking about how to 
impact our community. We work with Hunger Taskforce, 
which helps provide healthy food options for inner city 
families in need. We also work with the local humane 
society, and have a good streak of adopting out dogs – 40 
at this point. There are many other local charities we tie 
into as well, so we stay very busy with that.

Truck for the Troops is an effort we’re really proud 
of. The USO told us they needed a new truck to serve 
their crew at Fort McCoy, Wisconsin. This thing is like an 
ice cream truck to soldiers who are out doing extended 
deployment training missions. The idea is to kind of 
stock it with the comforts of home and distribute it to 

soldiers, but the one they were using was old and just 
couldn’t be repaired anymore. We approached Lynch 
Chevrolet of Mukwonago, 
who sold us the truck at a 
greatly reduced price. In 
the end we raised $47,000, 
which not only paid for 
the truck, but supplied 
and staffed it.

You don’t see a lot of 
blood drives anymore, 
but we did the ‘KTI Bleeds 
Country Blood Drive, which 
was wildly successful. We 
had Brandon Lay and 
Josh Gracin come out and 
play, and pulled in more 
than 500 people that day. 
We plan to continue the 
event and add another 
around Halloween, which 
we’ll call Out For Blood.

To see people respond and react to those things 
is very special. The number one thing I’ve always 

preached to the staff is that 
we can make contests all 
day long and can create 
all kinds of crazy winning 
experiences, but if you’re 
not thinking about your 
community fi rst then 
you’re missing the point of 
why we even do this.

This station has never
been nominated for 
a Marconi. We’re still 
pinching ourselves having 
been in existence for only 
three years. We spent a lot 
of time pinching ourselves 
over being recognized 
with some iconic stations. 
It’s humbling and we 
intend to keep at it.

YEAR WON 
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The NAB honored this year’s Marconi Awards recipients as this issue 

was being printed, but in standard acceptance speech parlance 

– the honor is in being nominated. Here’s a look at a number of 

Country stations recognized for their ratings success, awards, community 

involvement and promotions. Not featured: WUBE/Cincinnati, WWKA/

Orlando, WYCT/Pensacola, FL (Country Station); KKBQ/Houston (Legendary 

Station); KKNU/Eugene, OR’s Barrett, Fox & Berry (Medium Market 

Personality); and KCLR/Columbia, MO’s Scotty & Catryna (Small Market 

Personality). All have been recently profi led in a quarterly edition.

Honor Role: KCLR staff present a check to Central Missouri 
Honor Flight. Pictured (l-r) are the station’s Scotty Cox, 
Honor Flight’s Mary Paulsell, and KCLR’s Catryna Craw, 
Samantha Martin, Josh Ryan, Aric Bremer and Jamie Mac.

Bear Necessities: 
The WBBS morning 
team broadcasts live 
as teddy bears are 
collected for patients 
at Upstate Golisano 
Children’s Hospital. 
Pictured (l-r) is Bear 
Team volunteer Glenda 
Stowell, and morning 
hosts Becky Palmer 
and Tom Owens.

Tour de Force: WKTI’s Karen Dalessandro 
(front, second from left) with local scouts 
after touring the station to earn 
communication badges.
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WHAT’S IN A NAME?
WSOC/Charlotte
Large Market Station

Community is literally part of WSOC’s name, so it’s no 
wonder the station is so good at serving it. Dir./Marketing 
Events & Promotions Chele Fassig says there’s nothing 
more important.

WSOC actually stands for “We Serve Our 
Community.” That’s a huge and powerful mantra for 
us. We know we exist because of all the people we 
serve – listeners, clients, patrons – they’re the reason 
we have a great radio station and why we’re here, so 
we make a point to give back.

Our prom dress event is a good example and one 
that’s special to me personally. Probably fi ve years 
ago, I was at a station event and had heard someone 
crying. When I looked up, I saw an upset young girl 
who really wanted a dress she’d found for prom. Her 
mom told her she couldn’t afford it and that she may 
not even be able to go. I related to that because I was 
raised by a single mother after my dad passed away. 
We never had much money to spend on birthdays 
or events, but when I was a junior and senior in high 
school, my mother always made sure I had a prom 
dress. That moment really struck a chord and I knew 
we could make a difference.

We lobbied local bridal shops, retailers and listeners 
to donate dresses and created Project Glam. One of our 
partners is a local cleaner who cleans them if needed, 
but most turned out to be brand new. We partner 
with a mall to create a big prom-focused shopping 
area to stage the event. Every single girl that comes in 
there with their families, mothers, boyfriends, friends, 
whoever, can pick out a dress and take it absolutely 

free. They don’t have to even return 
it, though we encourage them to pay 
it forward. Everyone pitches in, from 
staff to clients, everything we need to 
execute it is donated, and we don’t 
make any money. It’s truly something 
we give back. Next year will be our 
fi fth and we usually have at least 5,000 
dresses.

We have employees from Texas
and you couldn’t turn anywhere 
without hearing about Hurricane 
Harvey, so it made sense to help 
last year. We partnered with a local 
company who had 18 wheelers and 
loaded seven of them with more than 
$2.8 million worth of very specifi c, 
brand new donated household items. 
They didn’t go to some warehouse; 
we took them to eight or 10 shelters 

that we identifi ed so they could be properly 
distributed. It was truly a great event that made a 
difference for a lot of people.

This is such a prestigious award and one that 
represents the power of local radio. We’re a for-profi t 
organization, which is terrifi c, but at the end of the 
day we want to be known for what we did for the local 
people in our community. 

LISTENER UP
WHKO/Dayton
Medium Market Station

Station vet, PD and morning host 
Nancy Wilson says any Marconi her 
station wins belongs to the listeners, 
who never miss an opportunity to 
step up.

We play country music, we 
give away prizes and folks call 
in to win things, but fi rst and 
foremost we are a local radio 
station. I cannot emphasize 
that enough. There’s only one 
person on our airstaff that isn’t 
from the Miami Valley. We 
know these people and they 
know us. That’s what really sets 
us apart from some of the other 
stations in town; we don’t forget this is who we are and where we’re from. 
The Cares for Kids Radiothon is something we’ve been doing since 1998 to 
benefi t Dayton Children’s Hospital, which is part of the Children’s Miracle 
Network. We broadcast live from the hospital three days in November and every 
patient tells stories about what the hospital is about. It’s a big part of who we 
are and a big part of our listener’s lives.

Years ago I got to know a 
little boy, Landon, because 
his mother would call in 
and request songs as they 
listened together in his 
hospital room. He’d been 
kicked in the head by a 
horse and was in a coma at 
the time, and there were 
certain favorite songs he 
seemed to react to. They 
weren’t sure if he was 
going to make it, but he 
eventually came out of 
the coma. We went down 
to visit him sometimes 
and followed his recovery. 
He’s a teenager now and 
still learning to walk, but 
we stay in touch. He’s like 
family, and positive endings 

like that are very special to us and highlight the importance of what we do.
This nomination belongs to the listeners who let us come into their homes 

every day, who address the community’s needs and even tell us about needs 
we may not have heard of. They always surprise us, and being a fi nalist for this 
Marconi is because of them. I’m not going to lie, it’s nice to be nominated, but 
we’d really like to win!

BIG & SMALL
KVOX/Fargo, ND
Small Market Station

PD Chris Daniels is a market veteran who’s 
been with KVOX since 2015. People in his 
city have a big heart, he says, and jump at 
any chance to help out their neighbors.

Community service is the best way
to connect to your listeners. Almost 
everybody has some kind of connection 
to a charity or local interest, or knows 
somebody that does. It’s just a great way 
to serve. Being out in the public and 
helping various causes is vital for both 
sides. We make a point to get out in the 
community as much as possible, and 
that’s as true for small events as it is for 
big ones.

We started Firehouse Friday in May.
We go to area fi rehouses and broadcast 
live as they open to the public. Adults 
and kids get to come check out the fi re 
trucks, and we give them donuts and just have fun. It’s an opportunity to introduce 
not only ourselves to the community, but local fi refi ghters and members of the 
community to each other. The departments have been very excited about it and we 
plan to keep doing it.

We also have the Teddy Bear Posse where we collect 5,000-6,000 teddy bears to give 
to children at local crisis centers through the police and fi re departments. When they 
have kids that are in a tough situation, we have free teddy bears to give them. Fargo is 

just a very close-knit community and people are willing to help each other out. 
The American Heart Association, North Dakota Autism Center and our local 

children’s hospital are other places we help. The radiothon for Children’s Miracle 
Network is important. The hospital basically serves the entire state, as well as good 
chunks of Minnesota and South Dakota. The best thing is to meet patients who’ve 
been helped or even cured and get to know their families. It’s important to our 
audience and to us to be involved.

Dress Test: WSOC’s Rob Tanner and Chris Allen with local 
high school students at the Project Glam prom dress event.

Check Mates: WHKO’s Nancy Wilson (second from left) and Frye Guy (far right) present patients 
and staff of Dayton’s Children Hospital with a check following the station’s 2017 radiothon.

Taking Care Of Business: KVOX’s Ben Merritt and Natalie 
Nash broadcast live during the station’s Cares For Kids Radiothon.
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some summer...

“Everything’s Gonna Be Alright”
  with David Lee Murphy 
 CMA Vocal Event nominee
 #1 Single from the Chesney/Murphy/Buddy Cannon-produced No Zip Code

1.3 million fans
   19 stadiums
        11 attendance records shattered,
   plus the millionth ticket at Gillette Stadium, the all-time record at MetLife
               & a whole lot of music —

“Everything country learned from arena rock is in the mix 
 “…the music gives him heroic, wide-open spaces.”
   —The New York Times

   “Country music’s only true long-term stadium act”
      —Variety—Variety

Songs for the Saints
 ALL proceeds go to the Love for Love City Fund
 benefitting US and British Virgin Islands rebuilding/recovery work
      #1 selling debut Billboard Album Chart * #1 Country Album

“maps a cycle of grief and despair transformed into healing and resilience.”
  —RollingStone

 “Get Along”
 two week #1
 Kenny’s 30th chart-topper
 Billboard’s Most Country Single #1s by any artist
  another record

“Chesney makes you FEEL better, better about yourself, better about life, 
   and especially better about the potential for kindness in the human race.“
     —The Cleveland Plain Dealer

Live from No Shoes Nation
 Certified platinum • #1 Billboard Top 200 • #1 Country Album
plus 19 singles and every album certified multi-platinum, platinum or gold

“Only a handful of artists rises to stadium level even once, 
  let alone stretching it for more than a decade.     
           …(he) sustained that popularity with high-energy performances, 
a crack band, just the proper amount of exposure 
       and a feel for the right songs at the right time.”
 —The Pittsburgh Post-Gazette

KENNY 
CHESNEY
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KWYO is the second oldest station in Wyoming and 
it’s run old school. We want to protect the license and 
serve the community, so every single thing we do on 
the air we do with that in mind. It’s all local – news, 
advertisements, you name it. We don’t do public 
service announcements without some representative 
from the group coming in to help us produce it. We 
do that for free. They actually help write the copy, 
record the audio and appear on the air.

Our stock and trade started with a local restaurant 
owner and is called Dining For A Cause. He decided 
to donate all his profi ts from a single day to various 
community organizations, which they have to apply 
for. We started running commercials to get it going 
and have been doing it now two years. Lunch and 
dinner is donated to the group that is selected for a 
particular month and a variety of causes have been the 
focus – from arts programs to western-themed public 
tourist attractions. We’ve gotten up to $10,000 for a 

single group from this. In four months he’s written 
checks totaling $56,000.

Sheridan is a historic “Old West” town with lots 
of attractions. We’re right off I-90 in the Northeast 
Wyoming, which is the route between the Black Hills 
and Yellowstone Park. Our tourist trade comes alive 

in the summer and we really get busy 
with lots of local events. We’re near 
the Bighorn Mountains, which is real 
pretty. Custer’s Last Stand happened 
just up the road and auditions for one 
of Buffalo Bill Cody’s Wild West Shows 
happened here.

Walking Main Street is like walking 
back in time. Everything has been kept 
old school with no big, gaudy electric 
signs. Rodeo is a big a deal during the 
summer and the town basically shuts 
down. We shut the radio station down, 
too, and broadcast from there all day. 
It’s like a six-hour remote with all hands 
on deck. For the rest of the year, it’s just 
an old, quaint western town at the foot 
of the Bighorn with a lot of outdoor 
recreation. It’s a great place.

KWYO was the only radio station
in Sheridan for 27 years, so it’s 
important to the community. We’re 
AM, but we also run it through FM 

translators. We do local news, sports and weather, 
and generally augment the classic country music 
with lots of local programming, and we want to keep 
it that way. We haven’t won a Marconi yet, but I think 
we’ve been nominated before. Winning one would 
be something else.

We have a seven-person airstaff and everybody 
lives in the community. We do fundraisers for ALS, 
diabetes, Alzheimer’s, local shelters, boys and girl’s clubs, 
American Cancer Society, Leukemia & Lymphoma 
Society, not to mention food banks, Toys For Tots and 
others. Community service is a part of everything we do.

The big focus every year is St. Jude Children’s 
Research Hospital. Across 11 years and many events 
we’ve raised more than $4.2 million. You may have heard 
of Team WFRE, but they’re a group of local listeners 

with no affi liation with the radio station. They’ll sit at 
Wal-Mart for hours to raise a few hundred bucks time 
and time again. Obviously we do some other fundraisers, 
too, both big and small, and it adds up. But it’s a blessing 
to be associated with such an amazing group of people 
who work full-time jobs and spend their free time raising 
money with us. One is Chris Kennedy, who works out of 
Baltimore but lives here. I’m not sure what line of work 
he’s in, but he’s dedicated. He doesn’t have kids and I 
don’t know that he has a connection to the hospital, but 
he helps every chance he gets. It’s great to see.

It’s amazing to be associated with the people in 
this building. Management lets us do radio the old-
school way and gives us the tools we need. The sales 
staff helps out, not to mention the engineering and 
promotions departments, which I can’t speak highly 
of enough. They’re great. 

We’ve been nominated for a Marconi three times 
and it’s still great. I think I speak for everyone when I 
say that’s amazing. To win it, though, we’d be ecstatic.

Rosie: It’s a wonderful community and one I kind of took for 
granted since I born and raised here. It was Chris who opened my 
eyes, telling me, “You know, it’s not like this everywhere else.”

Chris: One big push we have each year is Chris & Rosie’s Coats 
For Kids drive. There were kids in our area missing school because 
it was so cold and they didn’t have a coat to wear while waiting for 
the bus, which was something we didn’t realize was happening. 
So last year along with a local nonprofi t we collected more than 
1,000 coats, which is one of many things we do. We do at least 
one fundraiser a week, sometimes as many as four.

R: We started a radiothon with our local children’s hospital 
seven years ago. Two years ago I remember being in the atrium of Children’s National 
Medical Center broadcasting for a two-day event. This little boy comes in, bald, in a 
hospital gown, 10 years old with his IV rack. He starts watching us and taking in what 
we’re doing. I can’t remember what I was talking about, but I stopped, walked over to 
him and started talking to him.

R: His name was Ollie.
C: He was battling cancer for a second round. We got to know so 

him well that he kind of became our little mascot. Things weren’t 
very good for him, but he pulled through, and comes to our 
radiothons every year. It struck me that that we weren’t raising money 
just to hit a goal; we were raising money to help save kids’ lives.

R: This is a great place with good people. I was diagnosed with 
breast cancer early this year and decided to share the experience 
with our audience. A lot of people asked me if I really wanted to do 
that, and of course I did. They’re part of my life and I hope I’m part 
of theirs. I talked about the surgery, chemo and the radiation I’m 
about to start. The response has been so overwhelming.

C: So we’re launching an effort to promote mammograms that 
will be a major focus of our show.

R: When we sign off Chris always thanks the audience 
for listening and says, “God gave you a great day, now go do 
something with it.” And people have started repeating it back to 
us. One person even tattooed it on his arm!-

C: I was doing an event at a local mall on July 4th. This guy walked by and 
repeated it to me. Then his girlfriend said, “Well aren’t you going to show him your 
tattoo?” And he rolled up his sleeve and there it was, the size of a dinner plate!

R: It’s amazing to have some impact on peoples’ lives and to have them 
impact ours.

The public service aspect of radio has always been 
important to me, but it was really instilled by our 
former owners. At their direction, we started doing 
a lot more community service in 1989, and I saw the 
beauty of how much good we could do and realized 
what an important duty that is. And our listeners keep 
listening and keep showing up year after year, so we 
are doubly blessed.

A trademark event is our Radiothon To End Child 
Abuse, which we started again in 1989. We spend 24 
hours talking about the problem and trying to do 

what we can do to solve 
it. The people here 
are not necessarily the 
highest income earners 
in Minnesota, but they 
are quite generous, 
giving tens of thousands 
of dollars every year. So 
we’re thrilled to be the 
vehicle for them 
to do that, and 
hopefully, to help 
make this very diffi cult 
problem go away.

I’m part of a local 
fundraiser with the community food shelf every 
year called Stuff A Truck. The goal is to build up the 
supplies of food in advance of the holidays, and it’s a 
huge thing for us. We’re also involved heavily in the 
United Way. 

I do some things on my own. I 
was involved in committees this 
past winter and spring to fi nd a 
new school superintendent, and 
interviewed a number of great 
candidates. I was happy to serve in 
any way I could. Serving in that way 
is really enjoyable to me. So there’s 
a long list of different things we 

do, both as a station and personally. It’s what I enjoy 
most about being a broadcaster.

There’s something special about community service 
in smaller communities. People have an especially strong 
connection to their local radio station. I’m not saying 
they hang on our every word, but it does feel like you’re 

their pal. We all kind of know each other in small towns, 
and when we get on a cause, that helps build credibility 
for the local listener. It’s like, “Well, I’ve known this guy for 
years and he’s saying that we ought to try to help hungry 
people. Maybe I should contribute, too.”                     CAC

A FRONTIER CLASSIC
KWYO-AM/Sheridan WY
Small Market Station

For locals, KWYO-AM ranks right up there with 
Buffalo Bill Cody and Custer’s Last Stand on the list 
of Sheridan, WY’s biggest calling cards. It’s yet to win 
a Marconi, however, and PD Tommy B is hoping that’s 
about to change. 

Food For Thought: KWYO staffers present a check to The Food 
Group, a local organization that feeds hungry children. Pic-
tured (l-r) are the station’s Bob Grammens and Christina Oien, 
TFG’s Missi Hubert and Lesley Thompson, Miss Wyoming Chey-
enne Buyert, Frackleton Restaurant’s Manager Dave Youngren, 
TFG’s Arin Waddell, Everett Mcglothlin and Mary Hogarty, 
Frackleton’s Mike Adams, TFG’s Patrick Henderson and the 
station’s Kim Love.

GoFundMe: The staff of WFRE celebrate another 
successful St. Jude Fundraiser. Pictured (l-r) are the 
station’s Tom Whalen, Katie Ryan, Patrick Hanes, 
Gabby, Laura, Brian Mo and Dave Conrad.

HOME TEAM
WFRE/Frederick, MD
Small Market Station

PD Brian Mo has been with the station since 2014 and 
has led it for more than a year. St. Jude is at the center of its 
many charitable efforts, thanks in no small part to the long-
celebrated listener-populated Team WFRE.

TATTOOED ON THIS TOWN
Chris & Rosie, WUSQ/Winchester, VA
Small Market Personality

After 18 years together on WUSQ, this morning duo has made 
their mark on the community. Literally.

SMALL TOWN USA
Todd Haugen, KBHP/Bemidji, MN
Small Market Personality

PD/morning host Todd Haugen came to Bemidji in 1975 
for college and never left. Beautiful scenery, good neighbors 
and their willingness to help good causes are among the 
reasons why.

Jar Head: 
With another 
pile of cash 
during the 
station’s 
annual 
Radiothon 
To End Child 
Abuse. 

Skin Deep: A Chris & 
Rosie listener shows off his 
show-inspired tattoo. 

2 0 1 8  M A R C O N I  N O M I N E E S





RYAN
GRIFFIN



RYAN
GRIFFIN





PAGE 11 • OCTOBER 2018

ARTISTS & MUSIC AIRPLAY

Before fi nding a way into the business and working 
up to positions esteemed enough for inclusion in this 
list, they were fans. Country Aircheck’s annual reader-

voted Power 31 ranks those with the greatest infl uence over 
Airplay decisions, as well as those with the greatest infl uence 
in shaping the Artists & Music fueling that airplay. Once upon 
a time, however, all of them were drawn in just for the love of 
music, radio, artistry, entertainment or some combination thereof. 
Below, they recount moments in which they’ve recaptured that pure joy.

1JOHN ESPOSITO
Warner Music Nashville Chairman/CEO
“It would, of course, have to be Bruce Springsteen and 

specifi cally Springsteen on Broadway. Everyone who knows me knows I’m a fanatic 
for Bruce, and that I’ve seen him north of 50 times. But this Broadway show has 
nothing to do with 
all of the Springsteen 
concerts I’ve seen up 
to this point. It’s an 
intimate look into the 
soul of a man and what 
motivated so many of 
the songs that have 
become the soundtrack 
of my life. The two 
hour show probably 
only had an hour of 
music, but the way he 
introduced it brought 
new life to songs I’ve 
been listening to for 
40 years. He takes you 
through his journey 
in an incredibly 
vulnerable way, with 
images in his head that 
turn familiar songs 
into something fresh. 
The magic and the intimacy of that experience on Broadway, and hearing his 
stories behind the songs, was beyond mesmerizing.”

2MIKE DUNGAN
UMG/Nashville Chairman/CEO
“The day it came out, after work I went to Target and bought Paul 

Simon’s 2016 album Stranger To Stranger on CD. When I heard ‘Wristband’ I 
thought, ‘My God, this guy is 75 years old!’ Our greatest living songwriter.” 

1ROD PHILLIPS
iHeartMedia
EVP/Country Programming Strategy

“We’re surrounded by so many great 
songs, so for one to stand out and 
make an impact on me personally was 
unique. I ran across Scotty McCreery’s 
Opry performance of “Five More 
Minutes” well before he had put 
together a team to work it to radio. The 
song spoke to me, my life and my family. 
As my Dad struggles to beat back cancer, 
I never want to regret missing those 
fi ve minutes. I have kids that are at the end of their athletic careers and I 
know they would love fi ve more minutes on that fi eld. A special song that 
organically found its way to the public.”

2CHARLIE COOK
Cumulus VP/Country, Nashville OM, WSM-FM PD
“My daughter Izzy met Garth in December and he engaged her in a 

conversation about her future. She wants to perform and he was supportive and 
encouraging along with being a dad and reminding her that she still needed 

college. He spent 
10 minutes in 
a one-on-one 
conversation and 
really cared about 
her goals. It was 
also the fi rst time 
she had seen a 
Garth show and 
she since has 
become a fan of his 
performance and 
music. That was a 
high point for me.”
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3SCOTT BORCHETTA
Big Machine Label Group President/CEO
“On the fi nal night of a European vacation in 

September 2015, Sandi and I went to see U2. What I fully 
expected to be a normal pre-show meet-and-greet turned into 
a private conversation with Bono and The Edge. What blows me 
away to this day is not only how friendly and interested they were, 
but also how inquisitive they were about what was happening in the 

business. Streaming was 
just beginning to take hold in 
the States, Apple Music had 
launched the prior June and 
we had been off of Spotify for 
nearly a year. There were all 
kinds of questions about the 
unknowns and strategies as to 
how to slay the dragon. Then, 
the show. One of the most 
inspired I’ve ever seen. What 
keeps U2 at the top of their 
game 40-plus years into their 

career is their amazing musical passion and desire to be in the conversation, 
whether leading it or following it. Heroes indivisible.”

4RANDY GOODMAN
Sony/Nashville Chairman/CEO
“As my daughter got into her later teen years she became a real portal 

for me to discover a lot of new music. She wanted to see Father John Misty at 
the Ryman, which fascinated me because he was just beginning to get some 
radio play so he was being discovered through streaming. I listened to some 
music and it was pretty damn wordy for me, but I got tickets and we went. As 
we’re walking in the alley from Fourth to Fifth before the show, we see him 
and I suggest we speak to him. She says, ‘No! We can’t do that.’ I’m like, ‘I do 
that all the time!’ So we met him and talked, but I didn’t tell him what I did. 
He dug the fact I came with my daughter, who had turned me on to his music. 
Then we went in for the show and I was blown away. It was completely out of my 
framework, but seeing her excitement level and experiencing music that way 
was really refreshing.”

5CINDY MABE
UMG/Nashville President
 “I grew up in a small farming town in North Carolina. I knew about 

tobacco fi elds, sweet potatoes, Jesus, country music and not a whole lot more. At 
19 I was attending UNC/Chapel Hill, waitressing and delivering mail at RJ 
Reynolds, but I was increasingly discouraged about what I was doing with my 
life. I made a list of everything I was passionate about. Country music was fi rst, 
but I had no real musical talent or connections. Everything I knew came from 
listening to my local station, WTQR//Greensboro. I counted on them for The 
Judds’ concert info, Bob Kingsley’s countdown (my encyclopedia), Winston Cup 
racing, bluegrass hours and, of course, Aunt Eloise. 
“So at 19 years old, a shy kid with no obvious talent called WTQR, got a meet-
ing with the VP/GM and eventually spent more than an hour asking questions 
about how radio works and why big country artists visit the station. That meeting 
is where I realized a whole music business world existed on the other side of the 
Smoky Mountains. He was one of the fi rst people to take the time to answer my 
questions and tell me my dreams weren’t that crazy. He gave me hope that set 
the course for where I am now.”

6JIMMY HARNEN
BMLG Label Group EVP, BMLG Records President
“Two years ago, Josh Hoge played me a great new song he wrote that 

Montgomery Gentry were recording called ‘A Letter To Me.’ I was just getting 
to know Troy Gentry around about that time, though my wife and children 
were already friends with his wife Angie 
and daughter Kaylee. Last September, 
Troy died in a helicopter crash and our 
daughter Katie called me from school 
crying. Our family was devastated. Less 
than a week later, we were at Troy’s 
funeral service and heard a song he 
recorded called ‘Better Me.’ I listened 
wondering, ‘Where have I heard this 
before?’ I realized it was the song Josh 
had played me years before, but Troy 
changed the lyrics to refl ect where he was 
in his life. I was blown away with the twist 
in meaning as well as the sad timing and instantly welled up. Troy brought so 
much joy to this world, had a great sense of humor, lived life to the fullest and 
always tried to better himself. I regret I didn’t get to know him sooner.”

7JON LOBA
BBR Music Group EVP
“Shortly after graduating with degrees in Finance and Economics, I took 

a trip to Cookeville, TN to meet some relatives. I planned to spend a week with 
them, then go home and decide which New York investment banking training 
programs I wanted to pursue. That plan turned upside down when I spent a 
day exploring Nashville. I fell in love with Music Row, its energy and the sense 
of community you could feel just walking around. I began having romantic 
thoughts of blowing off an assured $80,000-plus salary to jump into the music 
business, which I knew nothing about.

“Shortly after my trip, I was mowing with headphones on, riding around like 
Forrest Gump, trying to decide. My head said 
New York, my heart said Nashville. I prayed, 
‘God, I know I’m a hot mess and haven’t been 
to church regularly enough, but I really need 
your help. And please make the answer is strong 
and obvious.’ Literally 10 seconds later Garth 
Brooks’ ‘The River’ came through my head-
phones. I got chills and started crying. I walked 
into the house and told my parents I was moving 
to Nashville, which I did three weeks later with 
$500 in my pocket. When I told Garth that story, 
in typical Garth fashion, he defl ected credit and 
said, ‘Have you told [songwriter] Victoria Shaw 
that story? That will mean the world to her.”

3ROYCE RISSER
UMG/Nashville SVP/Promotion
“Watching my kids become students and complete 

lovers of music, which they are fully immersed in now. Musical 
theatre is where it started and then it escalated with Hamilton, 

which became the only thing they didn’t fi ght over in the car. 
Taking them to see the actual show in Chicago was incredible. 

One of the huge 
advantages of their 

participation with live theatre 
has been the development of 
a core group of friends who 
really do see themselves as 
family. The ability of music 
to form connections between 
people is a benefi t that 
repeats itself and, honestly, 
is one of the main reasons I 
love what I do.”

4KRISTEN 
WILLIAMS 
SVP/Radio 

& Streaming
“My last ‘stop you in your 
tracks, tears down your face, 
soul-jarring’ moment was 
when I watched The Greatest 
Showman with my then 
10-year-old daughter. The 
music was incredible, the message even more so. Everything about the movie 
and the soundtrack was spectacular and inspiring – but even more so as I 
watched it with a young girl who is just learning to fi nd her way in a world 
that seems to have lost its way. The musical is a celebration of humanity – the 
family unit, the American Dream and the differences that can unite us. I want 
to believe we can celebrate those things again. Music, no matter when or how 
it hits you, moves people – it’s why I do what I do.”

5MIKE MOORE
Entercom/Portland VP/Programming
Dir./Country Programming, KWJJ PD

“Ed Sheeran’s Seattle stadium show was amazing. I took my daughter and was 
simply blown away how a guy with just a guitar, a loop pedal, a keyboard and 
no one else onstage had a stadium full of people in the palm of his hand. A 
remarkable talent whose performance showcased the connection people have 
to well-written songs.”

6STEVE HODGES
Sony/Nashville EVP/Promotion 
& Artist Development

“My wife Katharine and I went to see 
Journey and Def Leppard recently at 
Nashville’s Bridgestone Arena. The 
show was sold out and the crowd was 
all ages. Neither band has had a major 
hit in more than 20 years and they’ve 
had one or two lineup changes. Still, 
they were both incredible and it was a 
testament to their catalogue of hits. The 
early discovery process that leads to a 
lifetime of music-memory making is so 
special – that direct correlation between 
the emotion of a song, a lyric, a guitar 
riff, or a drum beat and a particular 
person, place or time. How lucky I am 
to be in the business that helps make 
that discovery process happen, daily, for 
many. Kudos to the many talented artists 
who create those moments for us. I’m a 
fan and reminded daily how blessed I am 
to be a small part of this amazing music 
business.”

7KURT JOHNSON 
Townsquare SVP/Programming
“The night before high school graduation I saw Bruce Springsteen 

at Alpine Valley. Twenty-thousand people were springing to their feet or 
back down again on the electricity of one syllable. Music is still the biggest 
rush, and now I’m getting to experience that power through the eyes of my 
daughters as their hearts soar with Taylor’s songs at Cowboys Stadium or Eric 
Church at Bridgestone. We don’t have careers, really, we have been given a gift 
to be in the entertainment business and create those experiences for people.”

8JOHN MARKS
Spotify Global Head of Country Programming
“In elementary school I’d go to the YMCA on weekends to swim, play 

basketball and goof around. We were standing in the refreshment area and 
someone put Roy Orbison’s ‘Oh, Pretty Woman’ on the jukebox. The minute 
I heard that drum part and guitar lick, I fell in love with music. That moment 
captured me, created a passion and in some way drove me toward the profession 
I’m in today.”

9BECKY BRENNER
Albright & O’Malley & Brenner 
Consulting Partner

“David Nail sat down at a piano in the Mother Church 
of country music during one of Universal’s early CRS 
lunches and sang ‘The Sound Of A Million Dreams.’ 
As I listened to those powerful lyrics I thought of every 
song that had ever touched my heart, and how fortunate 
I have been my whole life to bring that music to people 
through the radio. It brought tears to my eyes. There are 
two reasons I got into radio – to connect the community 

for charitable causes and to share the music with our listeners. These lyrics 
captured all of that in one powerful song.”
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8CLARENCE SPALDING
Maverick Management President
“Before Jason Aldean’s fi rst show back after the 

Vegas tragedy, one of the agents for one of the format’s 
most successful female artists called and said she was going 
to fl y to Tulsa to support Jason. She didn’t want to sing or be 
acknowledged in any way – just wanted to be there to support him. 
We fl ew over, she walked into the dressing room and gave Jason a big 
hug. I thought to myself, she’s just a great friend.”

9KERRI EDWARDS
KP Entertainment Owner/President
“I took all the girls in my family – seven of us – to see Dolly Parton play 

in Florida. I stood and sang every word to every song. Who can sit down when 
Dolly is singing? Such a fun night, and I got to experience music from the 
cheap seats.”

10 SHANE MCANALLY
SmackSongs Owner, Monument Records Co-President
“Bruce Springsteen on Broadway was a reminder that our stories 

and memories are almost all rooted in music. He’s from a different generation, 
a different part of the country 
and has a different religious and 
fi nancial background than me, 
but we are the same. The songs 
and the stories connected hearts, 
and the audience became like 
family. I make music because it is 
a direct line to human emotion 
and it brings people together. I 
witnessed this fi rsthand sitting 
10 feet away from an American 
legend. Even better, I had this ex-
perience with one of my favorite 
collaborators and friends, Walker 
Hayes.”

11SCOTT HENDRICKS
Warner Music 
Nashville EVP

“Very rarely do I go to concerts of people I have nothing to do with. I’m literally 
always working. The last time I saw something that really blew me away must 
have been several years ago at a NARAS event where Ringo Starr and Paul 
McCartney were onstage together at the same time. The Beatles are the reason 
I’m here. I saw them on the Ed Sullivan Show, grabbed my broomstick and ran 
outside to pretend to be them under the streetlight. Those four guys put me on 
a course that changed my life. “

12 TROY TOMLINSON
Sony/ATV Nashville President/CEO
“Mac Davis opened the funeral service for FAME’s Rick Hall with 

his classic ‘I Believe In Music’ followed by Shenandoah with ‘Sunday In The 
South,’ Randy Owen with ‘Angels Among Us,’ Alison Krauss and Jamey Johnson 
with ‘Go Rest High,’ Randy Houser with ‘Lead Me Home’ and a song written 
by Billy Lawson about Rick’s legacy titled ‘On Avalon.’ The entire service 
reminded me once again that words make you think, music makes you feel, and 
a song makes you feel a thought.”

13CORAN CAPSHAW
Red Light Management Founder

14 BEN VAUGHN
Warner/Chappell 
President

“On a random Tuesday night 
a few years ago, my wife and I 
slipped over to the Grand Ole Opry
as civilians. We didn’t even really 
know who was on the bill. Want-
ing to simply enjoy the music, we 
soon realized John Conlee was 
performing. I freaking love John 
Conlee. Sitting in mecca for a 
country fan and watching him get 
after it while wearing some rose 
colored glassed brought me back 
remembering why I pushed so 
hard for a career in music – coun-
try music, specifi cally.”

15BRIAN O’CONNELL
Live Nation President/Country
“An artist had just received the fi nal master of their latest single 

and needed a place to hear it for the fi rst time with a quality audio system. They 
asked to use the system on my bus. I sat, listened and watched as the artist/
co-writer heard their art for the very fi rst time – the same way the public would 
hear it in perpetuity. Just the artist and me. The excitement and pride this artist 
expressed was not only genuine, but emotional as well. It makes me want to 
move mountains for them.”

10CARSON JAMES
BBR Music Group SVP/Promotion
“In January, my 84-year-old mother fell and broke 

her neck in two places. Surgery was successful but she crashed 
in recovery – heart attack, lungs collapsed and a broken sternum 

and ribs during resuscitation. We were not optimistic, but she 
made it from a ventilator in Intensive Care to respiratory rehab to an 

occupational facility. Progress was slow through April. 
“She’d always had a beautiful singing voice and was in the church choir 

for more than 60 years. She’d been having a hard time communicating and 
remembering much of anything until they brought in a musical therapist. Asked 
what she might like to sing, I suggested ‘Amazing Grace.’ From the beginning 
of the song she knew every word and even broke into harmony. She went on 
to sing more songs that day and therapy continued three times a week. She was 
released to go home May 16 and is there today. The miracle of music was the 
absolute turning point in her recovery. I saw it happen!”

11BOBBY YOUNG
Capitol VP/Promotion
“Mile markers go back to seeing The Beatles on the Ed Sullivan Show. 

Yes, the original showing. Also, The Kinks up close and personal in Hobart 
College’s gymnasium. And fi nally, Emerson Lake and Palmer in 1972. I was still 
a kid and they completely blew me away with their performance and, of course, 
the music they made with only three people. Growing up in rural upstate New 
York, I had an awareness of Country artists and music, but didn’t develop a 
passion for it until a friend introduced me to the music of Waylon, Willie, 
Tompall Glaser and Larry Gatlin in the late ‘70s. I soon discovered the songs 
and lifestyle of Kris Kristofferson and decided Nashville is where I belonged.”

12 JOHNNY CHIANG
Cox/Houston Dir./Ops, KKBQ PD
“Fourteen years ago I hired Kevin Kline from an Alternative 

station to helm our morning show. He was a typical rock guy – edgy, angry. As 
our fi rst radiothon for Texas Children’s Hospital approached, he pulled me 
aside to say he wasn’t really 
into participating. Just not 
his bag. So I asked him to 
give me one day and, after 
that, he could run the 
board. No problem. That 
day during the radiothon, 
a pre-teen girl named 
Chelsey approached Kevin 
and started bugging him 
about his job, what he did 
and how it worked. She 
looked perfectly healthy, 
so he didn’t immediately 
realize she was one of the 
hospital’s patients. The 
next year, Kevin decided 
to run from Dallas to San 
Antonio to Houston to 
raise money and awareness, 
and to experience hardship at a level that echoed what those sick kids deal 
with. Chelsey died a few years after that fi rst meeting, but Kevin was forever 
transformed. He and his wife started the Snowdrop Foundation and he has 
pushed himself ever harder each year. They’ve raised $3 million to date and 
he’s currently training to run the South Pole. Seriously. Treadmill in a walk-in 
freezer. That’s the power of radio.”

13 GEORGE BRINER
Valory GM
“’What A Wonderful World’ was written in 1967 and fi rst re-

corded by Louis Armstrong. Its impact still rings true 51 years later and, yes, 
I’m old enough to remember when it came out. I was introduced to it by my 
father, Jack Briner, who always had jazz on in our home. As the years have 
gone on, it’s more than a favorite. I’ve celebrated life with this song at wed-
dings, the passing of family and friends, and on days where I feel blessed that 
someone is sending me a message from above. Some days I start my morning 
with it, other days I use it to wind down in the evening. Always brings me back 
to center. Timeless and powerful.”

14 GATOR HARRISON
iHeartCountry Brand. Coord., iHeartMedia/Nashville SVP/
Programming 

“There are so many, but the one that stands out was Sept. 8, 2017. I was 
sitting with my family in my absolute favorite church when it happened. I 
had watched this kid learn how to play his fi rst chords on guitar and craft 
his fi rst lyrics, bought his fi rst EP, wore his merch, maybe even changed a 
diaper at some point. But on this night I was witnessing Judah & The Lion’s 
fi rst of two sold out shows at The Ryman Auditorium. I wasn’t a PD, I didn’t 
go backstage. I bought my own tickets and was just Judah’s uncle and a fan 
of a kid who had become a true artist with something important to sing and 
share. It was an unforgettable night reminding me of the power of music 
and the importance of always dreaming big.”
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ANTHOLOGY LIVE • VOL III
256 page book that includes 5 discs with 52 LIVE recordings, 

100+ amazing LIVE photos and augmented reality experiences

TRIPLE LIVE • 3-DISC SET
all new LIVE music recorded at Garth’s #1 Tour in North American History

GARTH @ NOTRE DAME STADIUM
History in the making -- country superstar Garth Brooks, 

the first solo artist to perform at Notre Dame Stadium -- October 20th, 2018

ALL DAY LONG
The first smash-hit single from Garth’s anticipated new Studio Album coming in 2019

WRAP UP THE YEAR WITH

GARTH!
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16  CRAIG WISEMAN
Big Loud Owner/Managing Partner
“I was driving home from work late one night 

when ‘Everything’s Gonna Be Alright’ came on and totally 
chilled me out. People ask what my favorite song is and might 
think it’s something deep, but really it’s just any song that works. 
If it transports you somewhere – even if it’s to a party, having a drink, 
talking to girls. I was going a million miles an hour and hearing that song 
calmed me down, cooled me off. I texted David Lee Murphy, Kenny Chesney 
and the writers to let them know how good that song is. Job well done.”

17         DANN HUFF
Producer
“You do this thing all your life and you tend 

to become numb to things, but I remember hearing 
‘Burning House’ by Cam the fi rst time. That was a mo-
ment. The collision of voice and melody, the simplicity – 
those took me back to a pure love of sound. Transcends 
even the song. A combination of elements that makes 
something magical. At the CMA Awards I asked Randy 
Goodman if I could meet her. Just a fan moment want-
ing to speak to someone who made something I love 

listening to every time it comes on the radio.”

18ROB BECKHAM
William Morris Endeavor Entertainment Partner

19 CLINT HIGHAM
Morris Higham President
“In a world where everyone wonders what’s 

in it for them, Boston radio executive Ginny Brophey is the 
fi rst to ask, ‘How can I help?’ But more than lip service, 
she opens her heart, her rolodex and relationships. When 
Kenny Chesney wanted to do something for the amputee 
survivors of the Boston Marathon bombing, Ginny was 
someone we could trust. She not only knew the city and 
the community, but how to get us to the people who truly 
needed the long-term help. She served as a sounding 
board, cheerleader and connection to the hospital. She 
helped spread the message for the Spread The Love Foundation as we were 
fi guring out how to do this kind of large-scale, but specifi c charity endeavor. We 
were outsiders when Kenny began STL efforts, but the way she loves her city, the 
people who love country music and the artists who make it sets a very high bar 
for why we do this. She make me proud to be part of this industry I’ve loved and 
studied since I was a child.”

20SALLY WILLIAMS
Opry Entertainment SVP/Programming & Artist Relations 
Grand Ole Opry GM

“Visits to our cabin in the redwoods of Santa Cruz, CA remind me in the 
simplest ways how much I love music and why I feel so fortunate to be work-
ing in this business. There’s no land line, no internet, no television and cell 
service only down the road in town. We fi ll much of the time playing vinyl, most 
recently ranging from Ray Charles’ Modern Sounds in Country and Western Music
to Herb Albert’s Tijuana 
Brass Whipped Cream & 
Other Delights, and from 
Merle Haggard Big Sky 
Country to John Coltrane 
A Love Supreme. We also 
listen to a lot of KPIG/
Santa Cruz. They boast 
‘live, free-range DJs’ and 
in one 24-hour period 
I heard gems by Lynyrd 
Skynyrd, Bent Cobb, 
Dwight Yoakam, Ryan 
Bingham, Jason Isbell, 
Mark Knopfl er, Joan 
Baez, Etta James, Robert 
Earl Keen, Parker Milsap, 
Jerry Jeff Walker, Lake 
Street Dive, Guy Clark, Johnny Cash,  the Beatles and a slew of little known local 
and regional artists. I love not knowing what will come next – it’s like a music 
treasure hunt. Both experiences take me back to the beginning – the luxury of 
simply focusing on the music.”

21ROD ESSIG
CAA Agent

22MIKE CURB
Curb Word Entertainment Chairman
“My great radio music moment was when my best friend, Casey Kasem, 

created the American Top 40 countdown format and we became one of the prime 
sponsors. American Top 40 combined the beautiful history of our artists, the producers 

and other music-
related people. Casey 
had an amazing way 
to present history and 
feature Top 40 hits, 
combining the best of 
Pop, Country, R&B, 
Alternative, Gospel 
and Rock, which is so 
important now that 
the industry is digital 
and global. Our new 
artists can now reach 
multiple worldwide 
formats with their 
new music and 
catalogs.”

15JOEL RAAB
Joel Raab 
Country 

Radio/Media Consulting
“Hearing certain songs for the 

fi rst time on the radio simply 
as a listener, not as a professional, 

have blown me away. As a child 
hearing ‘Hey Jude’ for the fi rst time in the 
family car going to Burger King. Much later 
hearing ‘Picture’ by Kid Rock and Sheryl 
Crow while driving on the Pennsylvania 
Turnpike. Driving home across the railroad 
tracks near my offi ce I heard ‘Remind Me’ 
by Brad Paisley and Carrie Underwood for the fi rst time. I remember because 
someone had told me it wasn’t very good, but I had the complete opposite 
reaction. I loved it and still do. The magic music and radio create together is 
just priceless.”

16KATIE DEAN
MCA VP/Promotion
“We moved around 

constantly during my childhood, and 
many times the only refuge I had 
from being the new kid outcast was to 
retreat to my room, play Heart albums 
on vinyl, and try to emulate my guitar 
idol Nancy Wilson. Taking music 
classes and majoring in ‘Undecided’ 
in college, my dad pointed out there is 
no ‘Rock Star’ major, so I transferred, 
studied music business and moved 
to Nashville after graduation. My job 
allows me to indulge in guitar lessons 
and spend a week each year at a rock 
and roll camp that also funds summer 
rock camps for the next generation 
of female rockers. I’m still a hack 

musician at best, but am so grateful to have a career that fuels my passion, and 
afforded me the opportunity to check off my life’s single biggest bucket list 
item: Playing guitar alongside Nancy Wilson.”

17BOBBY BONES
The Bobby Bones Show Host
iHeartCountry VP/Creative Dir.

“My fi rst concert at 10 years old was Diamond Rio at Magic Springs Theme Park 
in Arkansas. That show started my love for both the band and country music, 
and I still love both today. I recorded Diamond Rio’s “Meet In The Middle” on 
cassette from the radio and listened to it so many times it was practically worn 
out. I remember singing along to that song at the show, and couldn’t believe I 
was actually hearing it live. I’ll never forget that moment.”

18MIKE MCVAY
Cumulus EVP/Programming
“Radio is a great conduit to deliver emotion in an intimate fashion. 

I’m listening when ‘our song’ comes on and am suddenly transported to that 
fi rst date, remembering the birth of our children – all the highs and lows of life. 
Radio does that for me every day.”

19               MATTHEW HARGIS
BMLG Records
SVP/Promotion

“My wife and I welcomed our fi rst 
child in December 2014 and very early 
started taking her to a Kindermusik 
class. I thought it was just a way to burn 
some energy in hopes she would sleep 
better at night, as other parents can 
relate. Much to my surprise, the class 
has set the table for what seems to be 
a true love of music in my daughter’s 
life. No matter where we are, she wants 
to have music playing while she sings 
and dances along. She’s learned the 
fundamentals of music and has already 
started piano lessons. Perhaps the best part is nightly dance parties in our 
kitchen before bedtime. Needless to say, we have now started our second 
daughter in classes at the age of four months.”

20GREGG SWEDBERG
iHeartCountry Brand Coord.
Western Great Lakes RSVPP

KEEY/Minneapolis OM/PD
“Brad Paisley and Keith Urban were booked on our Fan Jam in 2003, fairly 
early in their careers. I don’t remember who, but one asked the other to join 
them onstage. Two artists who are just hitting the big time proceed to do an 
eight-minute version of ‘Workin’ Man Blues,’ of which about six minutes is 
trading guitar licks. I was standing on the side of the stage watching their faces. 
They looked like they had blocked out the crowd of 15,000 and were simply 
entertaining each other, big smiles on their faces. Two brilliant guitar players 
showing off, and I got to be 20 feet away. Brilliant.”

21TIM ROBERTS
Entercom/Detroit VP/Music 
Programming, WYCD PD

“Nothing compares to radio when it comes 
to the amazing and fascinating people you 
meet along the way. Not just the big stars. 
When I fi rst started in radio at WMHW/
Mt. Pleasant, MI, I met great radio talent 
Lori Johnson. Almost 40 years later we are 
still together with three wonderful children, 
too. It started with our love of music and 
radio, and it’s still going strong!”
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Radio/Media Consulting
“Hearing certain songs for the 

fi rst time on the radio simply 
as a listener, not as a professional, 

have blown me away. As a child 
If it transports you somewhere – even if it’s to a party, having a drink, 
talking to girls. I was going a million miles an hour and hearing that song 

Wilson, Dean

Curb, Kasem

Janaki (top) and Nithya
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23JASON 
OWEN
Sandbox 

Entertainment President/
CEO, Monument Records 
Co-President
“Since becoming a dad, I have 
been reminded about the power 
of music in how it affects children. 
Specifi cally, I am now obsessed with the 
Moana soundtrack. There’s something 
incredibly moving about music without 
an agenda, simply bringing happiness 
and imagination into the world. I see that 
through my son Leo.”

24KEN ROBOLD
Sony/Nashville EVP/COO
“Seeing U2’s The Joshua Tree Tour 2017 at Indianapolis’ Lucas 

Oil Stadium. In the middle of their set they played the entire album start to 
fi nish. That album came out 30 years prior when I was a senior in college and 
it became one of the seminal albums in my life. I had no idea at that time that 
I would be in the music business. Thirty years later I was standing about 20 feet 
from the band and realized how fortunate I am to have the career I have. To be 
able to work with creators, artists and so many talented people is something I 
never imagined as a kid, but it is what I was absolutely meant to do.”

25BRIAN WRIGHT
UMG/Nashville EVP/A&R
“Being in the room for Tom Petty’s 2017 MusiCares Person of the Year 

acceptance speech. He talked about everyone but himself and, after he spoke, he 
and The Heartbreakers blew everyone away. I will never forget that night.”

26JOHN 
ZARLING
Sony/

Nashville EVP/
Marketing & New 
Business
“My daughter Brooklyn 
took part in a musical 
theater camp this 
summer, and as part 
of the program, the 
instructor exposed the 
children to three classic 
rock and roll anthems: 
‘Hound Dog’ by Elvis 
Presley, ‘Twist And 
Shout’’ by Bill Haley & 
The Comets and ‘Tutti 
Frutti’ by Little Richard. 
Ever since, she has been 
enthralled with looking 
up videos of Elvis on 
YouTube (‘He is so 
handsome!’ she quips) 
and asking Google Home 
to play ‘Tutti Frutti.’ She 
then proceeds to dance 
and sing her heart out. 

This all reminds me about the joy music can bring to people of any age, and 
how music from long ago can still have a big impact on the next generation.”

27SETH ENGLAND
Big Loud Partner
“As a kid I would go to the record store every Tuesday to fi nd out 

what was new, popular or about to break. I’m that same kid today, sprinting to 
on-demand streaming apps on Fridays for discovery or to observe instant fan 
feedback. This has been a proving ground for many new artists. At Big Loud, we 
share our “fresh fi nds” and “early bets” in A&R meetings. I still remember when 
someone played Ella Mai’s ‘Boo’d Up,’ Mitchell Tenpenny’s ‘Drunk Me’ and 
Benny Blanco’s ‘Eastside.’ We looked at each other and had that feeling these 
songs were special. Then watching them work their way to radio and having 
explosive reactions is very inspiring. It’s been a great reminder to not overthink 
and to let myself be that kid who just loved to share new music with friends.”

28ALLISON JONES
BMLG SVP/A&R
Last year, I took my son 

Dylan to see Snoop Dogg. Since this 
was for him, I threw caution to the 
wind and paid for the VIP meet-and-
greet experience. My expectations were 
minimal, but when we got to the front of 
the line to meet Snoop, he exceeded my 
imagination. He was beyond gracious, 
kneeled down to talk to Dylan one-on-
one, asked him several questions about 
music and let us take multiple pictures. 
He had his road manager bring us some 
VIP merch and invited us to watch the fi rst 
part of his show onstage. Not side-stage, on
stage right behind him. He had no idea I 
work in the business. He did this because 
he could tell Dylan was such a huge 
fan. The concert was pure entertainment, 
my son was beyond inspired and it’s a 
memory neither one of us will ever forget. 
Snoop has no idea the impact he made on 
an aspiring hip hop producer/musician. 
For me, it was a huge reminder of how 
much I love this crazy wonderful business 
and the power of music.”

22LESLIE FRAM
CMT SVP/Music Strategy & Talent
“I don’t remember hearing Bob Dylan’s speaking 

voice before being in the audience as he accepted MusiCares 
Person of the Year in 2015. He talked for more than 30 minutes 

and no topic was off limits, which was rare. He was funny, outspo-
ken and controversial – and it was surreal hearing him talk about the 

Outlaw Country years, Johnny Cash, Kris Kristofferson and other musical 
heroes of mine. He relayed a Sam Cooke comment when someone told Cooke 
he had a beautiful voice. ‘Well that’s very kind of you, but voices ought not to be 
measured by how pretty they are. Instead they matter only if they convince you 
that they are telling the truth.’ Another rock history lesson was seeing Bruce 
Springsteen give the Keynote Speech at SXSW in 2012. I’ve seen him more than 
30 times and his talk on ‘The Meaning Of Music’ was unfi ltered and magical. 
Everyone in the music business should hear it.”

23JEFF GARRISON
Cox Country Format Leader
San Antonio Dir./Operations, KCYY PD

“Front row for the last stop on Rush’s last tour. They were the fi rst concert I saw 
in 1979, so it was surreal to be in the front row in Las Vegas with my best friend 
since 1983. The only thing missing was the pot.”

24KRIS LAMB
Big Machine VP/Promotion
“One of my fi rst concerts was an outdoor summer show in 

Scottsdale, AZ. A giant monsoon rolled through the valley as I watched Garth 
Brooks climb all over the stage with rain and lightning in the background. 
Surreal and sparked a young child’s imagination. I’ve been chasing that fi re 
ever since. I’m constantly reminded that music is a celebration of life, good 
and bad. Most recently in a call from a mother who just lost her 16-year-old 
daughter to cancer. She wasn’t asking for anything, she just wanted to share 
the story of her child, who was listening to Taylor Swift’s music as she passed. 
We are privileged to expose music and shape popular culture – and the effects 
of that can be profound.”

25DAMON MOBERLY
Mercury VP/Promotion
“A good friend recently lost his grandfather and I shared The Steel 

Drivers’ song ‘Where Rainbows Never Die’ with him. That song was played at 
my father’s memorial service and it’s one of my favorite songs ever. A few weeks 
later, my friend got to meet Chris Stapleton, who had been in that band and 
sang that song. He was able to tell Chris how much the song had meant to him 
and his family and, later that evening during his show, Chris played the song 
for my pal. A simple gesture for someone who needed it in the moment and a 
reminder of the power of music.”

26                       KENNY JAY
WUSN/Chicago PD
“The Brantley Gilbert song ‘One Hell Of An Amen’ took on new 

meaning when I met my neighbor Heidi in Minnesota. She just had been 
diagnosed for a second time with cancer, which she nicknamed ‘Charlie.’ Her 
treatments were brutal, but she lived 
by the lyric, ‘My heart is right and 
I believe.’ The story has a happy 
ending: She ‘kicked Charlie’s ass’ 
(her words) a second time.”

27   LEE ADAMS
Broken Bow VP/
National Promotion

“In February of last year I randomly 
asked my parents who their all-
time favorite singer was. Without 
hesitation they both said Neil 
Diamond. He was coming to 
Baltimore that June, so my sister and 
I surprised them with tickets. We 
had no idea that six months later he 
would retire due to illness. Seeing 
my 77-year-old parents on their feet, 
singing the words to every song is 
an unforgettable memory. And the 
concert was amazing.”
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29KOS WEAVER
BMG EVP
“I often say to myself, ‘I can’t believe I get paid to 

do this.’ The most recent example being a Ray Wylie Hubbard 
show. I work with him but, would have been there regardless.”

30JOHN PEETS
Q Prime South Founder
“For better or worse, I tend to become bonded to the people I work 

for, and it is often times diffi cult to detach from the things that they go through. 
Recently and in a very short period of time three deaths in my world took people 
before their time. The punches landed like I was being mugged and I remember 
hitting my bathroom fl oor when the third call came – trying to process the pain 
of those I care for deeply. My job had never brought me to my knees before. I 
didn’t know what to do, so I walked. In silence. Eventually, I turned to music and 
hit shuffl e. John Prine’s ‘Blue Umbrella’ was served up. I didn’t remember the 
song, but the magic and healing power of music came bursting through. ‘Just give 
me one good reason, and I promise I won’t ask you any more/just give me one 
extra season, so I can fi gure out the other four.’ And I wasn’t alone. I was thankful 
for the genius of songwriting, the power of artists. I knew my calling was true and 
I would continue to do my small part to bring music to people.”

31KENT EARLS
Universal Publishing EVP/GM
“Coming home from kindergarten one day, my daughter Avery 

was excited because she had signed herself and three friends up to perform 
in the school talent show. What was she performing? Not Moana or The Great-
est Showman like the other kids. No, these four six-year-old girls were ada-
mant about performing ‘Thunder’ by Imagine Dragons. I reached out to the 
Imagine Dragons 
team (working in 
the music business 
does have perks) 
and got the tracks. 
The girls gave a 
spirited perfor-
mance that would 
have made Dan 
Reynolds proud. 
Things got a little 
lost in the bridge, 
but they brought 
it back heartily for 
the fi nal chorus 
and received a 
standing ovation.”

28JOSH EASLER
Arista
VP/Promotion

“Listening to music at dinner 
with my nine-year-old son Henry 

as we usually do, he played me 
a song that took my breath away. 

I’d never heard it or of the artist – 
‘Hopeful’ by British pop duo Bars and Melody. 

The song’s about bullying and, fortunately, 
Henry has never experienced that to our 
knowledge. But he’s really aware of it and 
played me the song a few times. I was amazed 
by the heaviness of it, as well as Henry’s desire 
to talk about the subject. Truly was an amazing 
life moment all because of a song.” 

29JR SCHUMANN
SiriusXM Sr. Dir./Country Programming
“Being at the Meadowlands as Kenny Chesney became the record 

holder for most concert tickets sold at the stadium, even outselling Bruce 
Springsteen, followed up by topping 1 million tickets in Foxborough was it for 
me. All those adoring fans spending their hard-earned money, arriving early 
and staying late, braving inclement weather and stadium evacuations completely 
undeterred from their original mission of celebrating country music and their 
favorite artists – pretty humbling.”

30NATE DEATON
Empire KRTY/San Jose GM
“We recently held a songwriters round in a great outdoor venue. 

After a long week and perhaps some challenges along the way, we can forget 
how special songs and artists can be. Well, after almost two hours, Ashley 
McBryde introduced and played her fi fth song of the night, ‘Bible And A 
.44.’ There were 700 people there and for three-and-a-half minutes not one 
made a sound. Especially me. In a world of picking singles, looking at chart 
position and worrying about monthly billing, we sometimes forget how words 
and melody connect us all. This one song on this one night reminded me how 
special this thing we call work really is.”

31STACY BLYTHE
Big Loud Records
VP/Promotion

“The end of 2015 brought 
multiple personal challenges for 
me and my husband Tyler. On 
Jan. 11, 2016 I was driving home 
from a family funeral feeling 
like I was getting hit while I was 
down. I thought, ‘What else can 
possibly go wrong?’ A Lauren 
Daigle album was playing, the 
song ‘Trust In You’ came on and 
I was cut to my core. The song 
took me to a place of comfort and 
reminded me that I’m not always 
in control of my life, but it’s okay 
to sit back and trust God’s plan. I 
played it on repeat for fi ve hours 
on that drive back to Nashville. 
When I got home, I found out I 
was pregnant with my daughter, 
Frankie. Those prior trials now 
seemed to make sense. Any time I 
feel out of control or lost, I return 
to the power of that song.”   CAC
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“He’s making great quality 
music with depth and 

sincerity…it’s music for 
grown ups, and for people 

dealing with the stuff 
grown ups deal with.”

“Nothing and no one can 
get in his way.”

“A star who found the peak 
by charting his own path.”

“The best representation 
of all his skills, from being 

a true fan of acoustic 
instruments like the 

mandolin and banjo, to 
raising a glass to his 
partying crowds and 

delivering arena-sized 
anthems.”

“Marks one of the most 
joyful, brazen, and cohesive 

collections of his career.”

17 CAREER #1 SINGLES • 7TH #1 COUNTRY ALBUM • HIGHEST CAREER 1ST WEEK DEBUT

L A U R E N  A L A I N A
F O R  Y O U R  C M A  C O N S I D E R A T I O N  •  B E S T  N E W  A R T I S T

     

Achievements
2018 ACM New Female Vocalist (Winner)
2018 CMA New Artist of the Year (Nominee) 
2017 CMA Best New Artist (Nominee)
2017 ACM New Female Vocalist (Nominee)

“Road Less Traveled”
#1 Billboard US Airplay Single

CMT Breakthrough Video of the Year
MusicRow Breakthrough Artist-Writer of the Year

“What Ifs” (with Kane Brown, 2017)
#1 Billboard US Airplay Single

RIAA Triple Platinum Single
CMT Collaborative Video of the Year (170M views)
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Arista
As fall rolls in, Lanco are celebrating their latest hit 
“Born To Love You” as well as a CMA Vocal Group Of 
The Year nomination. Newcomer Carlton Anderson is 
making his way up the charts with “Drop Everything.” 
Look for an album from Anderson sometime next 
year. Seth Ennis is back with his new song “Call Your 
Mama,” featuring the harmonies of Little Big Town. 
“2018 has been a rollercoaster ride for Walker Hayes,” 
says VP/Promotion Josh Easler. “Coming off the 
incredible success of ‘You Broke Up With Me’ and his 
album boom., he’s back with ‘90’s Country’ and sound-
ing better than ever.” Brad Paisley offers new music 
this fall, and is once again co-hosting the CMA Awards
in November.

Average Joes
Newly signed Adam Wakefi eld will deliver several new 
singles in the fourth quarter, leading up to his debut 
album. Montgomery Gentry released “Drink Along 
Song” in September and Sr. Dir./ Business Develop-
ment & Marketing Nathan Thompson says the song is 
already garnering support from stations and listeners 
nationwide. Vernon Springs, FL trio Cypress Spring
will deliver their second album, American White Trash, 
in October. Look for a project from new artist Devin 
Burris and the EP Wind from platinum-selling Sister 
Hazel, who made their Grand Ole Opry debut earlier 
this year. “Average Joes Entertainment will mark its 
10th anniversary this fall by releasing a special 10-year 
compilation album,” says Thompson.

Awal/In2une
VP/Promotion Jamice Jennings reports the com-
pany will continue to work Smithfi eld’s “Our World” 
through the end of 2018. “Austin Burke’s single 
‘Whole Lot In Love’ is chart-bound,” says Jennings, 
who adds that 2016 The Voice winner Sundance Head
will release his fi rst single to Country radio, “Leave Her 
Wild,” Oct. 1. 

Big Big Entertainment
While Eric Chesser is on the fall leg of his Tailgate 
Tour, he’s also currently working on his next project, 
scheduled for an early 2019 release. “Stay tuned for 
updates on Eric’s tour dates and new project which will 
have fi ve self-penned songs that continue to capture 
his strong vocal and storytelling country lyrics,” says 
GM Jim Chesser. Johnny Rogers is just coming off his 
Buddy and Beyond Tour, which was dedicated to the 
life of the late Tommy Allsup. Rogers will release new 
music in October. Lil Toni has teamed with the US Air 
Force and CBS to produce a music-based documentary 
about real-life situations that impact our military, with 
a planned 2019 release.

Big Label
Label Head Tony Morreale reports in addition to 
the ongoing radio efforts on Aaron Watson’s “Run 
Wild Horses” and on the heels of the recent al-
bum Live At The World’s Biggest Rodeo Show, Watson 
will release his fi rst Christmas album in October. A 
Watson Family Christmas showcases eight classics and 
two new songs – “Lonely Lonestar Christmas” writ-
ten by Watson and “She Stared At Him All Night” 
by Drew Womack. Look for three or four holiday 
tracks arriving at radio soon. Watson is also record-
ing a new studio album that will come out in June 
2019. “The demos I’ve heard are amazing and this 
new album will take another leap forward in Aaron’s 
creativity and brand building,” says Morreale, who 
teases the label will soon add another artist on the 
roster. “Our new distribution deal with ADA and the 
addition of some key staff over the summer has put 
us in position to execute phase two of our expansion 
plan,” he says.

Big Loud
“His reputation as one of Nashville’s hottest new 
songwriters (Florida Georgia Line’s “Simple,” Morgan 
Wallen/FGL’s “Up Down,” Chris Lane’s “I Don’t Know 
About You”) is just part of the story,” says Pres. Clay 
Hunnicutt about new signee Hardy, whose debut EP 
is due Oct. 19. Hardy will open for the label’s Morgan 
Wallen this fall and plans to support four major tours 
next year. 

Big Machine
The Machine roars into the fourth quarter with 
Sugarland and Taylor Swift’s “Babe” climbing the 
chart. Both acts are wrapping their respective tours 
domestically, with Swift about to head overseas to 
continue her stadium tour. Carly Pearce is helping 
lead the charge for females at Country radio. “Hide 
The Wine” is on the brink of Top 10 and Pearce has 
toured with Blake Shelton, Rascal Flatts and Luke 
Bryan. ACM New Group of the Year Midland were 
also nominated for three CMA awards as “Burn Out” 
rolls through the 20s. “Consumers are absolutely 
voting for Midland with their pocketbooks,” says VP/
Promo Kris Lamb. “Their club dates have all sold out, 
they’re moving over $10/ head in merchandise at 
live shows and the masses are picking up their debut 
album On The Rocks.” The trio are currently on tour 
with Thomas Rhett and in the studio recording their 
second album. Also in Q4, Rascal Flatts will release 
“Back To Life,” impacting Oct. 8.

Black River 
“We’re proud to say our new artist Abby Anderson is 
on tour with Brett Eldredge this fall supporting her 
debut single ‘Make Him Wait’ and debut EP I’m Good,” 
says SVP/Promotion Mike Wilson. Kelsea Ballerini
continues on Keith Urban’s Graffi ti U Tour, will be a 
coach on the new season of The Voice and will also join 
fellow coach Kelly Clarkson’s Meaning Of Life Tour next 
year. Wilson says she has a few more surprises to share 
with Country radio and fans before the end of the 
year.

BMLGR 
Florida Georgia Line’s “Simple” has been the No. 1 
single at iTunes for weeks since its release and the 
duo is putting the fi nishing touches on their new 
album, set for February, according to SVP Matthew 
Hargis. Brett Young’s “Here Tonight” is already at
radio, from his upcoming album Ticket To LA, out 
Dec. 7. Riley Green’s fi rst single “There Was This 
Girl” cracked the Top 30 just four weeks after its 
add date. Green’s 40-city headline tour continues 
throughout the fall and his debut album will be out 
in the fi rst quarter of 2019. “Danielle Bradbery and 
Thomas Rhett’s “Goodbye Summer” is heating up 
fall playlists everywhere,” says Hargis. “Danielle just 
wrapped up a string of dates with Thomas through-
out Europe while getting ready to head back into the 
studio to work on her followup album.”

Broken Bow
Three-time ACM Entertainer Of The Year Jason 
Aldean follows up his 21st No. 1 with “Girl Like You” 
from his gold Rearview Town. Dustin Lynch proves a 
small town boy knows a ‘Good Girl’ when he sees one,” 
says VP/Promo Lee Adams, “and radio does too, as the 
song climbs the charts.” New duo Everette “Slow Roll” 
into fall, while Chase Rice’s No. 1 most-added “Eyes 
On You” continues to gain momentum every week.

Capitol 
With three chart toppers including the three-week 
No. 1 “Most People Are Good,” Luke Bryan’s What 
Makes You Country is the album that keeps on giving. 
Listen for a new single from the album Oct. 15. Bryan 
continues on the road with the What Makes You Country 
Tour and Farm Tour. Carrie Underwood’s “Love Wins” 
from her fi rst Capitol Nashville album, Cry Pretty, was 
just released. Look for her on tour next year. “We’re 
proud to have her in the Capitol family!” says VP/Pro-
mo Bobby Young. Keith Urban’s latest single “Never 
Coming Down” follows his recent No. 1, “Coming 
Home.” “The initial response from programmers is 
exactly what you hope for and gives us every indica-
tion this will be another big hit for Keith,” says Young. 
Urban continues on the Graffi ti U Tour into November. 
Dierks Bentley’s “Burning Man” features Brothers 
Osborne and he’s celebrating another tour and host-
ing the inaugural Seven Peaks Festival in Buena Vista, 
CO. Darius Rucker’s all-star “Straight To Hell” features 
Bryan, Jason Aldean and Charles Kelley, as Rucker 
continues on his co-headlining tour with Lady Antebel-
lum. You’ll fi nd songwriter Adam Hambrick currently 
on radio tour. “His songs refl ect a fresh outlook on life 
and relationships, often taking a curious approach,” 
says Young. Jon Pardi follows his three No. 1s from 
California Sunrise with his latest single, “Night Shift,” 
while touring with Bryan as well as headlining his own 
shows. Little Big Town have been on the road touring 
with Miranda Lambert while also working on their new 
album, with hopes for a new single this fall.

Cold River/Placer Music
Terre Haute, IN native Dylan Schneider’s debut 
single “How Does It Sound” continues to make noise. 
“His young age combines nicely with his deep vocal 
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and pure country lyric,” says label SVP John Ettinger. 
“Dylan is becoming the Shawn Mendes of our for-
mat. He is really the only brand new artist who can 
be counted on to move the young listeners strongly 
while bringing music their parents love.” Drew Bal-
dridge is currently in the studio, prepping his second 
project for the label. He’s “absolutely growing and 
redefi ning everything you can expect,” says VP Jim 
Dandy. “We’ve had so much fun launching Uncle 
Si & The Sicotics over the past year,” adds Dandy. 
“They’ve played to bigger and bigger audiences in 
markets across the country.”

Columbia
“In August, Tim McGraw played us the music we’ve 
all been waiting to hear,” says SVPP Shane Allen. 
“It’s going to be huge and we can’t wait to share it 
with you!” Singer/songwriter Tenille Townes is fresh 
off the Miranda Lambert and Little Big Town Band-
wagon Tour, and has released her debut single “Some-
body’s Daughter.” Allen adds, “#ColumbiaStrong 
will also be in full effect with Luke Combs’ ‘She Got 
The Best Of Me,’ Maren Morris’ ‘Rich’ and Mitchell 
Tenpenny’s ‘Drunk Me.’” Look for Tenpenny’s debut 
album in December.  

Curb
On the heels of back-to-back hits “My Girl” and 
“Hooked,” Dylan Scott’s next single ships to radio in 
October. Rodney Atkins continues to build a story at 
radio with “Caught Up In The Country.” “Rod has 
such a passionate fan base and songs that country 
fans everywhere know by heart,” says VP/Promo RJ 
Meacham. “And Lee Brice puts out career records that 
stick around and become part of the fabric of modern 
country music. ‘Rumor’ is sexy, melodic, soulful and 
universally relatable.”

EMI Nashville
Eric Church’s “Desperate Man” preps the album of 
the same name, due in stores Oct. 5. “Eric continues 
his tradition of being a voice for those that do not 
have one,” says VP/Promo Jimmy Rector. Coming off 
the Kenny Chesney Trip Around The Sun Tour, Bran-
don Lay releases his second single, “Yada Yada Yada.” 
“Hello world, meet Jon Langston,” says Rector of the 
32 Bridge/EMI Nashville artist’s debut single “When 
It Comes To Loving You.” “With a bluesy lick and a 
country vocal, it’s exactly what the audience is crav-
ing.” Two-time, reigning ACM and CMA Vocal Duo of 
the Year Brothers Osborne’s “I Don’t Remember Me 
(Before You)” goes for adds Oct. 8, while Gary Allan
and Alan Jackson are working hard in the studio.

Forge Entertainment 
Group
Lucas Hoge is wrapping up his latest single “Power 
Of Garth” while new partnerships with Southwest Air-
lines, Taylor Guitars and Uncle Nearest Whiskey were 
added to the existing list of Bass Pro/Cabela’s, Wran-
gler and Gamble Family Vineyards. “We are excited to 
release another original Christmas song this year, and 
Lucas is in the studio recording new music for early 
2019,” says Pres./CEO Laura Lynn.

MCA 
VP/Promotion Katie Dean reports that in addition to 
the current Clare Dunn, Jordan Davis and Kip Moore
singles being worked at radio, Josh Turner will release 
the new album I Serve A Savior Oct 26.

Mercury
Chris Stapleton continues selling out arenas and 
amphitheaters while current single “Millionaire” 
rises on the charts. Travis Denning’s debut single 
“David Ashley Parker From Powder Springs” sets 
up the launch of his debut album in the new year. 
“Maddie and Tae are hard at work as ‘Friends Don’t’ 
tells the fi rst chapter of a very cool story that fans 
will hear when their album drops in 2019,” says VPP 
Damon Moberly. Billy Currington has been in the 
studio with Jesse Frasure working on a new record. 
Look for the fi rst single “Bring It On Over” Sept. 
24. Lauren Alaina will pay homage to the artists who 
paved the way for her with “Ladies Of The 90’s,” out 
in mid-October.

Nine North
Pres. Larry Pareigis says, “We’ll be on the road visit-
ing radio through the fall with Midland, TX native 
singer/songwriter Abi as we continue to grow her 
single ‘A Day Without.’ Nine North is also working 
debut singles from Jason Owens (“Firecracker”) and 
Flo (“Sincerely, Not Really) and new songs from 
Isabella Stefania, Rick Knowles, Brian Bender and 
Abby Stephens. 

Pearl
“All Day Long,” Garth Brooks’ follow-up single to the 
No. 1 “Ask Me How I Know,” will be on his new studio 
album released next year. In addition, Brooks recently 
announced the free download of the Fan-Mix of his 
upcoming release, Triple Live, exclusively through 
Ticketmaster. The three-disc set and the next volume 
in Garth’s Anthology book series will be released this 
fall. “October is going to be an especially exciting 
month, when Garth will be the fi rst artist ever to 
perform at Notre Dame and will be making an even 
bigger announcement from the famed stadium for 
the ‘blueprint’ of what’s to come from him and Pearl,” 
says GM Lesly Simon.

RCA
“Rachel Wammack is an artist that we spent most of 
2018 setting up,” says SVP/Promo Dennis Reese. 
“’Damage’ is our fi rst single and we thank our early 
supporters and believers.” You can see Wammack this 
fall with Brett Young as part of CMT’s Here Tonight 
Tour. Reese promises some “special surprises” com-
ing with the new Pistol Annies (Miranda Lambert, 
Ashley Monroe and Angaleena Presley) album. As Old 
Dominion fi nish with “Happy Endings,” they follow 
up with “Make It Sweet,” impacting Nov. 5, from their 
2019 album. They’ll hit the road on a headline tour 
in January. Kane Brown’s Experiment is out Nov. 9, with 
a second single coming before the end of the year. 
Reese says Brown will headline his own tour in early 
2019 and then join “a major superstar as direct sup-
port in May.”

Rebel Engine 
“All of us at Rebel Engine are so proud of our fl ag-
ship artist Stephanie Quayle and the single ‘Selfi sh’ 
from her latest album Love The Way You See Me,” says 
VP Carli McLaughlin. “We are celebrating a break-
through campaign for a solo indie female artist and 
we’re grateful for all the support at Country radio 
and beyond.”

Red Star
Following a tour that included stops in California, Col-
orado and the U.K. and the release of the title track 
of California Dreamin’, Denny Strickland will release 
“sultry” single “Don’t Ya Wanna” this fall, reports the 
label’s Neal Kring. 

Reviver/1608 
“’Tha’s Coo’ [translation: “that’s cool” or dare I 
say “Everything’s Gonna Be Alright”] ... This is the 
phrase most uttered by our very own David Lee 
Murphy,” says SVP/Promotion Bob Reeves. The 
label continues to work his “I Won’t Be Sorry,” the 
follow-up to the No. 1/gold-selling aforementioned 
single with Kenny Chesney. Newest signee Tenille 
Arts is hoping for lots of radio love for “I Hate 
This.” “She’s an amazingly gifted songwriter and an 
incredible singer that’s being discovered at radio 
and on television,” says Reeves, who adds that the 
new Michael Tyler single “Remember These Words” 
going for adds Oct. 22 “could be a virtual lock for the
engagement/wedding/love song of the year.” Duo 
Haley & Michaels continues “Taking Off” on their 
Reviver/Hickory Records radio run. The single will 
ship in December and impact in January. 1608’s Josh 
Gracin is working on new music that will also ship 
in December and go for adds early next year, while 
recent CMMA winner Aaron Goodvin preps “Bars & 
Churches.” “Soon the wait will be over,” says Reeves. 
“We don’t plan to keep Aaron a secret much longer!”

Show Dog
VP/Promo Rick Moxley reports the label’s fourth 
quarter will feature new music from Toby Keith in 
conjunction with the 25th Anniversary of “Should’ve 
Been a Cowboy.” Also look for new singles from Water-
loo Revival, Krystal Keith and Lance Carpenter.

Stoney Creek
Randy Houser returns to the radio with “What Whis-
key Does” (featuring harmonies from co-writer Hillary 
Lindsey) from his fi rst new album in two years, Mag-
nolia. “This is a down-the-middle country song that is 
sure to sound and feel right at home on any country 
radio playlist,” says VP/Promo Byron Kennedy. New-
comer Jimmie Allen’s debut single “Best Shot” has 
hit the mark and continues to climb, while Lindsay 
Ell toasts radio with “Champagne,” the second single 
from The Project.

Thirty Tigers 
Wheeler Walker Jr. releases the Dave Cobb-produced 
WW III Nov. 30, which the label says “takes you on the 
journey of love, marriage and the joys of parenting.” 
New artist Ross Ellis released “Ghosts,” which was one 
of Sirius XM’s The Highway’s most played songs. Bran-
don Ray’s “Bring Your Love Back” has been featured 
on the iHeart Country Top 30 Countdown and Ray 
has toured with Bobby Bones. Ray continues to tour 
throughout the fall and release new music, including 
“Second Thoughts” and “Small Talkin’.” 

Triple Tigers 
“Currently, our plan is to be laser-focused on current 
singles ‘Blue Tacoma’ and ‘This Is It’ to make sure 
both achieve maximum airplay and streaming poten-
tial as we solidify both Russell Dickerson and Scotty 
McCreery as consistent hit makers,” says SVP promo 
Kevin Herring. Dickerson will be continuing his tour 
with Lady Antebellum into October before heading 
to Europe, while McCreery will be headlining his 
fi rst Live Nation tour, which begins in November and 
continues into early 2019.

Valory 
Thomas Rhett’s platinum-certifi ed Life Changes has 
already spawned four No. 1s and now Rhett will 
release the album’s fi fth single “Sixteen” this fall. 
Newcomer Tyler Rich continues his march up both 
the airplay and consumption charts with “The Differ-
ence.” He just released his self-titled EP and will be 
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on the CMT’s Here Tonight Tour with Brett Young. Eli 
Young Band went into the studio earlier this year and 
emerged with “Love Ain’t.” They’ll be supporting that 
this fall on tour. “Justin Moore has been in the studio 
with producers Jeremy Stover and Scott Borchetta, 
and has quite simply outdone himself,” says VP/
Promo & Mktg. Chris Palmer. “The new songs harken 
back to his earlier music and mark a real return to his 
roots, the same roots that have garnered him seven 
No. 1s at Country radio.” Brantley Gilbert will be in 
the studio in between tour stops creating the follow-up 
to The Devil Don’t Sleep.

WAR
Dan + Shay follow the multi-format success of their 
two-week No. 1 “Tequila” with “Speechless.” The duo 
just notched four CMA nominations between them; 
catch them on tour this fall with Chris Young and 
Morgan Evans. CMA New Artist of the Year nominee 
Chris Janson’s “Drunk Girl” will carry him into the 
fall season. “Janson continues to dominate the stage 
with his live show,” says VP/Radio & Streaming Tom 
Martens. “He has been on the road all summer with 
Jake Owen and has earned soon-to-be Entertainer 
of the Year projections from everyone who sees him. 
And Ashley McBryde is a force to be reckoned with at 
radio. She’s bringing her powerful vocal and storytell-
ing lyrics to the stage this fall in the States, in addition 
to a run of U.K. dates with Luke Combs.”

Warrior 
Jessica Meuse continues her radio tour and con-
cert dates singing songs from her debut album 
Halfhearted. “Her first single, ‘Thank God It Didn’t 
Work,’ is easily relatable to anyone who has faced 
challenges in their life and then looked back later 
grateful that they didn’t work out,” says Pres. Jim-
my Ervin. “Once you hear Jessica, you appreciate 
her artistry and drive. We’re committed to helping 
this true singer/songwriter achieve great things in 
the coming year.” 

WEA
Michael Ray’s “One That Got Away” sets the mood 
this fall as he goes out on tour with Old Dominion. 
Following a record-setting summer stadium tour 
that sold 1.2 million tickets, CMA Entertainer of 
the Year nominee Kenny Chesney will follow up his 
multi-week No. 1 “Get Along” with “Better Boat.” 
“This song is important, relatable and will heal 
people,” says SVP/Radio & Streaming Kristen Wil-
liams. “Kenny captures the emotion and uncertainty 
of trying to rebuild your life after encountering 
any sort of devastation. It’s a song that needs to be 
heard.” Morgan Evans will launch his debut album 
Things That We Drink To in the states Oct. 12, featur-
ing the No. 1 “Kiss Somebody” and the follow-up 
single “Day Drunk,” which has already spent seven 
weeks at No. 1 in his native Australia. Evans tours 
with Chris Young and Dan + Shay this fall. Devin 
Dawson is back out on the road supporting label 
mate Brett Eldredge and on his own headlining 
dates through the end of the year. Look for a new 
single from Dawson this fall.

Wheelhouse 
“King of all media Granger Smith – name another 
artist with a No. 1 single, a No. 1-selling book and a 

No. 1 podcast – continues to connect with ‘You’re In 
It,’ his infectious, up-tempo love song,” says VP/Pro-
motion Ken Tucker. Smith is direct support on the 
upcoming Kane Brown tour. Tucker says Craig Camp-
bell’s playful “See You Try” is researching strong 
while Runaway June’s “Buy My Own Drink” has radio 
stepping up to the bar. The trio will travel coast to 
coast on Carrie Underwood’s The Cry Pretty Tour 360. 
LoCash have a label home and a partnership with 
Pepsi that’s helping propel “Feels Like A Party” up 
the charts. Meanwhile, multi-genre artist Kid Rock
will connect with the country core via “Po-Dunk,” an 
early fall release.

WMN
As Blake Shelton entered his 15th season on The 
Voice, he also recently celebrated his 25th No. 1 and 
released the new single “Turnin’ Me On.” Brett 
Eldredge’s single “Love Someone” is currently work-
ing its way up the chart, but look for a re-release of 
his Christmas Album Glow including fi ve new songs. 
His annual Christmas concert will expand into a 
holiday tour this year featuring a 12-piece orchestra. 
Cole Swindell’s All Of It debuted at No. 1 in August, 
featuring the hit single “Break Up In The End” and 
“Dad’s Old Number.” Look for him on the second 
leg of his Reason To Drink ... Another Tour featur-
ing Dustin Lynch and Lauren Alaina. RaeLynn is 
back on the scene with “Tailgate,” co-written by 
RaeLynn, Corey Crowder and FGL’s Tyler Hub-
bard. “Warner Music Nashville joined forces with 
CoJo Music to introduce Cody Johnson’s ‘On My 
Way To You’,” says Natl. Dir./Radio & Streaming 
Katie Bright. “Cody comes to radio with numbers 
that cannot be denied. In 2017, he sold more than 
350k hard tickets and he now boasts more than 350 
million on-demand streams. Cody Johnson is taking 
Country radio by storm. Look for his new album in 
early 2019.”                                                          CAC
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Call it a numbers game. Country Radio Seminar 
Executive Director Bill Mayne has led the 
organization for the last 10 years after a 

storied career in radio and the record business that 
started when he was 18 – 50 years ago. In February, 
CRS will hold its 50th confab and, shortly 
thereafter, Mayne will step down. Country Aircheck 
asked for his favorite memories, views on the 
current industry and how he navigated fi ve 
decades in service to a business he loves.

CA: What’s different about this job now from 10 
years ago? 
BM: Everything, starting with the scenario I walked into. 
If things had been going well at that time, it should be the 
same. But they weren’t going well at all. In fact, I was sent in 
with a hemostat to clamp off the artery and make a determi-
nation if the patient had any kind of probability of survival. 
The world has changed so rapidly during our lifetimes 
and we’ve all seen periods in which there’s a real need for 
something – a need that then completely goes away. I was 
very open minded, diligent in fi nding out what was really 
going on, and prepared to report back to the CRB executive 

committee and board that it was time to turn off the lights 
and go home. The good news was, it wasn’t that time. What 
I found was the organization had suffered due to its very 
early success. The old adage “if it ain’t broke, don’t fi x it” 
had been going on for 40 years. Unfortunately, the world 
changes and you can’t do the exact same thing that many 
times in a row and expect to be relevant.

What were the big issues?
First, content. We’d spent 40 years sitting in a circle being very 
proprietary and doing the same things with the same people. 
Consequently, attendance had been in a double-digit death 
dive for a number of years. There’d been some head scratch-
ing about declining attendance, but when you serve the same 
meal every day people stop coming to your restaurant. 

The other side of it was pricing and the budget structure, 
which was built solely on registrations. I went in 90-some 
days before CRS 2010, the economy had just tanked and we 
had contracts with escalating food and beverage minimums 
– things that just were not going to be possible anymore. 
Every industry was going through that – renegotiating deals. 
In all that, however, I was able to bring together radio and 
the industry in agreement that there was a greater need 
than ever for this industry service organization. The mission 
was still valid, we just weren’t doing it right.

Where did you start?
The organization had been very Victorian and punitive in 
its approach, telling constituents “no” rather than fi nding 
ways to help make their magic happen. I told the staff when 
I took over, “I still have a lot of discovery to do, but one thing 
changing as of today is attitude. We will not say no to direct 
questions. The most negative thing I want to hear come out 
of anybody’s mouth is, ‘I don’t know the answer to that, but I 
will get you an answer. Let me see what we can do.’”

The other thing we had to do was completely rebuild the 
budgetary system. At that time, the early bird rate was $699. 
Really expensive and sponsorship sales came down to one 
person asking labels to pick up the shortfall from registra-
tion. My fi rst ask of the board was to cut registration rates 
40%. Companies weren’t paying for employees to attend 
educational conferences, but everyone who has attended 
and experienced what I call the magic of CRS was hooked. 
We had a responsibility to make it affordable for them to 
pay out of their own pocket. Making up that six-digit hole 
in our budget meant jumping into the 21st century with 
corporate sponsorship. To my knowledge, there are no self-
liquidating major events that don’t have that aspect. It took 
a few years of education because corporate sponsorships are 
usually public facing. They were looking at quantity where 
what we offered was quality – all the industry’s infl uentials 
in one place at one time.

What was the case you made?
We used analogies like, “We are the country 
music equivalent of the Detroit Auto Show. 
Everything you see at CRS in the fi rst 
quarter is going to be coming out and 
airing on the radio over the course of the 
next year.” We were expecting to lose 
a massive amount of money that fi rst 
year, but through renegotiations and a 
lot of hard work by the team and the 
board, we barely broke even. That was 
a whole lot better than the six-digit hit 
we expected to take.

What hasn’t changed about CRS?
I have been very blessed to have 
solid support from the board and 
executive committee with very little 
resistance or bickering. When I was 
in radio I would tell my team the 
competition wasn’t going to beat us, 
we were going to beat ourselves if 
we have infi ghting and are unable 
to pull together toward the com-
mon cause. 

I’m on my third board president 
and have been fortunate to have 
the president I needed at the time 
they served. In the beginning, I was 
tasked with reimaging perception 
of the organization and I had Mike 
Culotta – a promotions and market-
ing guy – guiding and working with 
me. Then comes Charlie Morgan 
as, after 16 years, we’re faced with 
leaving a very comfortable fi t at the 
Renaissance Hotel and Nashville 
Convention Center, with really no 
other choice than the Omni. And they 
knew it. Charlie’s business acumen was 
perfect for helping me with everything 
from politicking Metro government to 
negotiating with the hotel and service 
companies. Now I’m with Kurt Johnson, 
who as the head of programming for Town-
square is one of the busiest guys on the planet, 
but always accessible and a huge help in dealing 
with a lot of today’s issues.

You have a pretty good view of radio and 
certainly Country radio. What stands out 
to you as you look over the landscape?
When I took this job, someone pointed out to 
me that after 17 years in radio and 15 at Warner 
Bros., no one could be better genetically engi-
neered for the position than I. And it is certainly 
helpful to bring both backgrounds to bear, but even more 
the relationships I bring from both. With radio specifi cally, 
the more things change the more they stay the same. It’s 
almost hysterical how many times terrestrial radio has been 
pronounced dead during my career. Cassettes, CD, MTV, 
pure plays – streaming. The fact of the matter is, there is 
room at the table for everybody. 

One of the cornerstones of CRS has been doing research 
projects that are so massive from a 30,000-foot view that 
no station or group of stations would ever take it on. What 
those continually show us is consumers evolve and adapt, 
but nothing has ever caused them to completely wipe the 
slate clean of music, personalities and information. The 
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new tech gets mixed in and radio continues to be the 
900-pound gorilla, especially in country. The reason is 
that they are in touch with their communities, for the 
most part. Live and local is not just a slug line to be 
used twice an hour on the air. It is a recipe for success 
in truly holding your listeners. We’ve seen it time and 
time again in the research.

You are an advocate for radio, but I wonder 
when you made that jump from radio to re-
cord label – did you drink the promotion guy 
Kool Aid? 
I was one of the fi rst real carpetbaggers in the format 
who came out of radio and went into promotion, 
eventually running the label as GM. I’d sat in the PD’s 
seat with record people on the other side of the desk 
doing their cha-cha, so I knew what that was all about. 
My approach to promoting records was understand-

ing, and I wanted my people to connect with stations, 
learn what they were trying to accomplish and step in 
to support that with our artists and music. And, boy, 
that approach took off.

I never got into the negativity and was, in fact, the 
exact opposite. I had my people talking to radio about 
other labels’ records that were really working, espe-
cially if it supported what the station had said they 
were trying to do. There was negative promotion from 
some of the independent promoters, but the industry 
was smaller then and we were better at self-policing. 
When the label boom hit and we shot from something 
like seven labels to 32, then people started doing 
stupid stuff that made it not about the music.

Aside from the universe lining up around the 
numbers 50 and 10, are there other reasons 
now is the time to step away?
There are a couple. The fi rst is, when I took this job I 
had a vision for what we needed to do. Not to sound 
immodest, but we have accomplished that vision. 
Looking down the road, this is the time to let some-
one come in with a new vision. Not that I couldn’t do 
that, and the board offered me an extension not too 
long ago. I thanked them and said the end of the cur-
rent agreement was the right time. This was an oppor-
tunity to fi nd a successor before the 50th so we could 
work together in transition rather than walk right out 
the door as someone new walks in. To me, that never 
made sense if you have people who can work together.

I’ll be 68 this year and would like to enjoy life 
a little bit, though someone did tell me not to use 
the “R” word upon my leaving. I had a consulting 
company before I did this and I’m sure at some point 
a couple things will interest me in being involved – 
and I look forward to that. My immediate plans – and 
most people don’t know this – from the age of 13 to 
19 I was the world’s most mediocre professional rock 
and roll guitar player. In 1969 the U.S. government 
offered me an all-expenses-paid trip to Southeast Asia 
and I decided I’d be better suited at Southwest Texas 
State University in San Marcos where I met Erv Wool-
sey. I was a freshman and he, I think, was a seventh-
year senior. In going to school I had to sell all my gear 
because I was a broke college student. I gave guitar up 
cold turkey and haven’t even held one in 40 years, but 
I already have three. So I’m looking forward to getting 
40 years of rust off.

Do you wish you’d stayed on the music side?
One of the joys of life is embarking on a journey with-
out a clue where it’s going to take you. That sounds 
funny coming from somebody who prides himself on 
being a professional strategic planner, but even in that 
it’s best to allow yourself to take these elegant side 
trips along the way. One of the big choices in my ca-
reer was, do I take the artistic side or the management 
side? As a musician, not only was I the most mediocre 
player, but in every band there’s a person who serves 
as the manager. That was always me. When we got a 
manager, no one else in the band wanted to deal with 
him, so I had to do that, too. The same thing hap-
pened in radio. I started as an air talent, but when the 
opportunity came to go into management I realized 
I’m really better at that. 

So the career path wasn’t all intentional?
If someone had come to me when I was programming 
CHR and told me in three years I’d be programming 
Country, I’d have probably fallen on the fl oor laugh-
ing. If they’d told me in Austin my next programming 
gig would be in Los Angeles, I’d have hit the fl oor. If 
someone said, “One day you’ll live in Nashville and 
run Warner Bros.” I’d have said, “What are you smok-
ing?” But all those things happened.

Going to work for Cap Cities was very intentional. I 
knew deregulation would do away with the ownership 
caps and that KASE/Austin owner Roy Butler would 
take it when someone came in with a wheelbarrow 
full of money. And I’d be in the parking lot with my 
hands in my pockets. So I started looking at some of 
the acquiring companies. I knew no one at Cap Cities, 
but they had just fl ipped WKHX/Atlanta to country. I 
called the station, asked who the PD was and intro-
duced myself to Ted Stecker. Contrary to saying he 
didn’t know me, he said, “Bill, I’m from San Antonio. 
Every time I go home to be with my parents, I drive to 

San Marcos so I can listen to KASE. You have the best 
sounding Country radio station in America, and I’ve 
stolen a million ideas from you.” We set up a meeting 
and got together personally at CRS, which started a 
long relationship that, nine months later, led to me 
programming KZLA/Los Angeles. The largest radio 
market in the country. Our studios were at 5700 Sun-
set Boulevard, so I’d pull up, park, get out of the car 
and look up at the Hollywood sign

I was there two-and-a-half years until Rupert Mur-
doch tried to do a hostile takeover of Cap Cities. Our 
chairman Tom Murphy said, “Don’t worry about it, 
Billy. Me and my Nebraska buddy have a plan.” I didn’t 
know who Warren Buffett was in 1984, but they had 
little Cap Cities buy ABC Entertainment. The minnow 
swallowed the whale, but took on some of its character-
istics. I got transferred to KSCS & WBAP/Dallas and 
was there three years before [Warner Bros./Nashville 
promo exec] Nick Hunter told me – at a ballgame – 
I’d be good in the record business. It took about six 
months of convincing. [Label head] Jim Ed Norman 
invited me to Nashville for two days. My wife Sally and 

I looked around and decided we didn’t want to live 
there. But the way Warner Bros. was run reminded me 
of the best of Cap Cities. It was the artist friendly label 
in those days of Mo Ostin, Lenny Waronker and Russ 
Thyret. I ended up there for 15 years.

What are the highlights as you look back?
I’ve said for at least 20 years, if it all ended tomor-
row I’ve led one of the most blessed lives in doing 
something I am so passionate about and experienc-
ing amazing things. I have a picture from a COPD 
Foundation benefi t where Paul Simon did an acoustic 
set. I’m in the front row with Mike Dungan, Karl Dean 
– Bob DiPiero and Brett James were there, too. All of 
us were drooling like 12-year-olds. 

When I was at Warner Bros. I heard John Fogerty’s 
Blue Moon Swamp album, called [Warner CEO] Russ 
Thyret and told him I’d already identifi ed three country 
singles. He called me back, fl ew me to New York and I 
had a meeting with Fogerty before seeing his show at the 
Hammerstein Ballroom. I spent three hours in his hotel 
suite, where he was ecstatic I was interested because the 
pop side wasn’t. He asked what I would need him to do 
and, off-the-cuff, I explained CMA Fest, remotes, having 
radio out at the tour stops. He goes, “Okay, I’m in.” I 
mean, this is an iconic guy. When I left the meeting I 
called Harry Sumrall, the other guitar player from my 
band back in the day, and said, “I’m in a New York hotel 
where I just spent the last several hours giving John Fo-
gerty career advice. This is unbelievable!” And the show 
that night was two hours of solid hits.

What are you going to miss?
Without question I’ll miss being exposed to as much 
music and the day-to-day relationships with friends in 
the business. What I won’t miss are the politics. That 
was one of the challenges I faced and questions I asked 
when I took this job. I’m a pretty straight-shooting guy, 
but I’ve had to learn the ugly baby lesson I had to teach 
an artist one time. He had dissed another act and I 
was yelling at him and asking why. He said, “It was the 
truth.” My response was, “Do you tell proud new par-
ents their baby is ugly? No. Even though it’s the truth.” 
So I’ve had to learn not to have a comment on every-
thing and a lot of that is just maturing in the business.

What else?
The old Music Row. The best hang ever was back-
stage at Fan Fair and that sense of community. All the 
labels hung out at each other’s shows. I’m also really 
proud seeing where the pups end up. Jack Purcell was 
working in the Warner’s mailroom and I told Jim Ed 
I wanted him calling Gavin stations. We’d never done 
that before. He had a desk in the hall outside my of-
fi ce because there wasn’t any other space in that build-
ing. And there are so many others. Not to mention 
bosses, including Jim Ed. I learned so much from him.

The only time we ever went toe-to-toe was over giving 
people too much rope. I knew he was trying to be a 
wonderful human being and humanitarian by keep-
ing an artist on the roster, but they’d been there eight 
years and we’d spent $750,000 without even a bump. 
His favorite line was, “Bill, just hang in there with me.” 
So I said, “Is there something you truly believe is going 
to turn the corner here we should hang in for?” He’d 
say no, I’d ask if I could please take care of it and he’d 
agree. And that could be for an employee, too.

When I started at KASE & KVET/Austin they had 
twice as many people as those stations needed on staff. 
They had two copywriters who weren’t making much 
money and it’s never pleasant but I had to fi re one 
who’d been there about two years. The other guy had 
been there 29. He was cool about it, but fast-forward 
about fi ve years and I’m at DFW changing planes when 
I hear a voice yell, “Bill!” I look up and see this guy 
running at me. I thought I might get taken out, but 
he throws the biggest bear hug on me. He says, “I owe 
you an incredible thank-you. I would have stayed at the 
station making $700 a month the rest of my life, but 
you pushed me out of the nest. I did what I’d always 
dreamed of, started my own ad agency.” I congratulated 
him and asked how business was. He got a shit-eating 
grin on his face and said, “The fi rst year was hard, but 
after that I got a big client and it’s been golden.” That 
client: Southwest Airlines. And he still has them today.

Can you give us a tease for CRS 50?
Even I have been surprised by the talent that’s going 
to be showing up to pay homage and entertain. I 
don’t have them all 100% nailed down yet, but that’s 
the nature of this beast. I’m a licensed professional 
cat juggler. I can say there will be stellar talent, special 
speakers and some changes to the structure people 
will notice. The New Faces show will be like none 
you’ve ever seen before. That’s really all I can say.

So ... no?
Even though it’s our 50th anniversary, it is still going 
to be CRS 2019. This is not going to be a fl ashback 
CRS, no retro logo, the panels won’t be about how it 
was back in the day. The CRS will continue to be the 
innovative, groundbreaking in-the-moment content 
we are known for. There will be some concise refer-
ences to the past on the video wall, but it’s going to fi t 
and fl ow in a way that makes sense.                       CAC

THE INTERVIEW

”

“ Live and local is 
not just a slug line to 

be used twice an hour on 
the air. It is a recipe for 
success in truly holding 
your listeners. We’ve 
seen it time and time 
again in the research.

The Offi ce: With CRB staff (l-r) Chasity 
Crouch, Darcie Van Etten, Shereé Latham, 
Jean Williams and Brooke Sanders. 





from the new album 
of the same title, 
available october 5th on 
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