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Friends In Tow Places

Don’t Tread On Me
“I was driving the van to a broadcast about 25 

miles away,” says KHLR/Little Rock’s Mike Kennedy. 
“On the interstate, I kept hearing this ‘tick, tick, 
tick’ sound. So, I pulled over and walked around the 
van and saw nothing unusual. I continued down the 
interstate and three miles later started hearing the 
sound again. Then ‘clunk’… all the tread on one of 
the tires came completely off. I wasn’t excited about 
changing a tire on the side of the interstate, but you 
gotta do what you gotta do. Got out the spare tire 
and realized there was no jack anywhere in the van. 
So, I drove slowly on the gravel shoulder and actually 
made it to the broadcast on time. I had two that day 
and didn’t want to miss the second one, so I called 
a tow truck to come out during the fi rst broadcast 
and change the tire. I paid for it myself. When I gave 
the bill to the GM to be reimbursed the next day, he 
didn’t want to pay, because – and I quote – ‘I don’t 
believe the loose tire tread theory.’”

Live And Let Ride
“Paul McCartney was in Nashville with Wings 

fi nishing an album for Capitol in the summer of 
1974,” says Middle Tennessee State University’s 
Paul Allen. “At the time, I worked for WKDA-
AM, which was the top Country station in the 
market, and WKDA-FM (now WKDF) was an AOR 
station. When the few of us who were there to 
interview him had asked all of our ‘Are the Beatles 
ever going to get back together?’ questions, I asked 
him if he’d pose next to the logo of the news car. 
Instead, he jumped on the hood and gave me a 
perfect pose. Capitol later used my color version 
of the photo and created special posters for the 
Nashville market promoting Venue and Mars.”

Float Like A Butterfl y
 “WKJJ/Louisville gave away a gorgeous white Trans 

Am while I was there in the late ’70s,” says radio vet 
Holly McGowan. “We parked it in front of the fi shbowl 
window on Muhammad Ali Blvd to ensure the jock 
on duty could keep an eye on it. Which he did ... as 
the garbage truck hit it. Too bad it wasn’t insured. We 
gave it away as-is with $1,000.”

Traffi c School Dropout
“I was doing a remote for WSIX/Nashville in 2006 

or 2007 down in Franklin, TN at a car lot – as you do,” 
says Silverfi sh Media’s Patrick Thomas. “WSIX had two 
trucks at the time, and one could only be described 
as a casino or airport shuttle bus. It was totally gutted 
with no seats and plenty of space for gear inside. We 
were rocking a Marti mast and telescoping tower, 
which altogether was probably 10 feet off the top. 
There was a blinking light inside to tell you when the 
tower was up so you wouldn’t drive away, but one day, 
the light was out. I left the remote after an appearance 
and asked the two remote techs if they had it from 
there. Five minutes later – you guessed it – I get a call. 
The techs have knocked down a stoplight, which was 
sitting on the hood of the vehicle in front of them. 
The mast that used to be on top of the station vehicle 
was now on top of the car behind them. But, hey, it’s a 
good way to get your station vehicle noticed as you’re 
having traffi c diverted around the wreckage!”

Tyrannosaurus Wrecks
“When I worked at WXTU/Philadelphia, we had 

a 40-foot RV called ‘The Country Cruiser,’” says 
Good Company’s Keith Gale. “It was navy blue with 
the station logo in metallic gold. While leaving an 
event with me behind the wheel, a car crashed into 
the driver’s side at a high rate of speed and actually 
spun a multi-ton vehicle 180-degrees on a NJ highway. 
The impact created a massive hole in the fi berglass 
side. Happy to report nobody was injured, except the 
vehicle, which I believe was eventually sent to Beasley 
sister station WKML/Fayetteville, where it still may be 
living out its life.”

Putting The Fun In Funeral
“One Saturday morning, I was doing the 6-10am 

show on WSAI-AM/Cincinnati,” says radio and label 
vet Dale Turner. “The sales department had sold a 
remote at a new car dealership in Milford, which 
was clear across the city from the station. They 
expected me to be there for the fi rst ‘live’ spot at 
about 10:20am. I arranged for the engineer to go 
ahead of me and set up the equipment. I would 
drive the van over as soon as I got off the air and 
our station mascot, Chicken Man, would accompany 
me. However, he was running late and barely made 
it to the studio by 10. After negotiating downtown 
traffi c, we jumped on the Columbia Parkway, which 
eventually turned from four lanes to two. As I 
merged into the one lane of traffi c, I was horrifi ed 
to see I had accidentally gotten into the middle 
of a funeral procession. The van was right behind 
the hearse and the family town car. Adding to this 
moment of humiliation, our mascot was at that 
moment placing his yellow Chicken Pecker over his 
head by sticking it out the passenger side window 
to allow it to fi t. I slowed down and meekly got out 
of the way of the remaining cars in the funeral. We 
stuck out so badly with this bright green ‘Country 
Fresh’ van with call letters painted large as life across 
it on both sides. You can imagine what happened the 
following Monday. The GM called me into his offi ce, 
and I had to reach out to both the funeral home 
director and the family of the deceased to apologize. 
Yikes!” (Ed. Note: Read more industry stories in Dale’s 
book Turner’s Big Radio & Record Adventure.)

Station Vehicle Stories
Whether you’re a PD, personality, promotions director or intern, you’ve likely 
driven, ridden in or been pulled over in a station vehicle. Once normal-looking 
cars wrapped in brightly-colored – often fl aking – vinyl, emblazoned with 
disproportionate images of on-air talent and artists, a partially disassembled 
tent poking out of its stuff sack, crumbling cardboard boxes of t-shirts or bumper 
stickers, and someone you barely know whose driving record is seriously in question 
crunching through a bag of Doritos in the seat beside you. Can’t you just smell the 
nostalgia? And by nostalgia, we mean the co-mingling of sweat and stale fast food.

Long And 
Winding Road: 

Paul McCartney 
strikes a pose.

Wreck Creational Vehicle: 
Gale with the Cruiser.
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Curious George
“KIKK/Houston was on hand for the 1997 grand 

opening of the recently-completed Sam Houston 
Tollway/Beltway 8 at the base of the Jesse H. Jones 
Memorial Bridge,” says The Brand’s Rowdy Yates. “The 
bridge was an architectural and aesthetic masterpiece 
that would not only allow four million commuters 
annually to save considerable time and money on their 
daily drive, but also provided a magnifi cent view of the 
picturesque Port of Houston and its famous ship chan-
nel. The event was a media frenzy: Radio stations, TV 
crews and future President George W. Bush in a guarded 
limousine, waiting to be the fi rst citizen in the state to 
cross over miles of freshly-poured super slab. Precisely at 
10am, the ribbon was cut, the crowd cheered and KIKK’s 
Danny Boze – the street-fi ghting promotions person I 
admire most – puts pedal-to-the-metal and roars the 
station’s jet-black F-350 Super-Stretch Ford Econoline 
toward the top of the bridge, leaving ‘W’ in the dust! 
Texas history is required in our schools, but there will 
never be a chapter written on this moment, because 
not one law enforcement person was at the other side 
of that bridge to arrest the traffi c trespasser known as 
Danny Boze. We laughed for weeks.”

Wambulance
“KSON’s fi rst ambulance had an electrical short and 

caught fi re two minutes after leaving a sales remote,” 
says Entercom/San Diego’s Chris Turner. “Before my 
crew could even call me, it showed up on social media, 
and all the local news organizations ran stories about 
it. Our PD, Kevin Callahan, said if he had known how 
much coverage you could get from burning down an 
ambulance, he would have started torching them years 
ago. Our new ambulance, luckily, runs just fi ne!”

Netfl ix & Swill
“Back at WOKQ/Portsmouth, NH, my morning guy 

Ted Garland was headed back from the Topsfi eld Fair 
with ‘Pignella,’ the biggest of the station vans,” says 
Good Company’s Cliff Blake. “On the curving onramp 
to I-95, the left front wheel went fl ying off ahead of the 
van! Thank goodness it was the left front, as the van was 
turning left. If it had been the right front, the big van 
would have ditched. Oh yeah, the vendor who replaced 
the tires didn’t tighten the lug nuts. Oh, fudge.”

Son Of A Beach
“When I was at WSYN/Myrtle Beach in the early 

‘90s, we had this ridiculously ugly RV called the 
‘Beach Bus,’” says Valory’s Chris Palmer. “It looked 
like a blue and orange version of the urban assault 
vehicle in the movie Stripes. Anyway, the story involves 
me, a drunk Native American (who used to drive the 
Beach Bus) and a strip club. I just can’t tell the story.”

Nice Jug
“We have a 14-foot fi berglass ‘Jug’ on a trailer, original 
to the station since 1992,” explains KKJG/San Luis 
Obispo, CA’s Pepper Daniels. “It’s very famously 
known as the ’14-foot Jug’ on-air. We say it constantly. 
One time, a promotions assistant thought it was a 
‘nine-foot Jug’ and drove under a 10-foot bridge. 
#Jugisdown #tipitonback” 

Aqueduct, My Friend
“When giant, rolling boombox vehicles were a thing, 

we had one at Classic Hits WOLX/Baraboo, WI,” says 
WWQM/Madison, WI’s Fletcher Keyes. “We also had 
a very low bridge/aqueduct on one of the main streets 
near downtown. The station owner was pulling the 
boombox behind a station pickup, but apparently had 
never gotten the memo about not driving beneath 
the aqueduct on Park Street. Picture an old-school 
boombox, big speakers on each end and a large handle 
running its 25-foot length across the top. Right after 
that pickup passed under at 30 mph, that whole handle 
sheared right off. Good thing the owner was driving.

“Same aqueduct several years prior at Top 40 
WZEE, our station vehicle was a GMC motor home 
that had previously been a mobile ambulance at UW 
Hospital. Very long; very tall. The Promotions Dir. 
was at the wheel and actually slowed down when 
approaching the aqueduct, but not enough to avoid 
getting wedged under the overpass. The solution was 
to let the air out of the tires, lowering the vehicle 
enough to squeeze it back out.”

Dead End
“Country Aircheck ran a story in the Sept. 2008 issue 

about the Teddy Bear Drive I did for the kids at the 
Day One Agency in Providence,” recalls WIRK/West 
Palm Beach’s Tim Leary of his time doing mornings 
on WCTK. “Their basement had fl ooded, and in three 
hours we collected 1,300 teddy bears. We fi lled the 
station SUV and had to use three additional vehicles to 
transport all the bears to the agency. We followed the 
station vehicle’s lead and merged up onto the freeway. 
Unfortunately, going with the fl ow of traffi c, we merged 
from the on-ramp right into the middle of a passing 
funeral procession. Not only was there nothing we 
could do, the station vehicle ended up fourth in the 
procession. We were calling each other trying to fi gure 
out how to get off, but there were no exits because we 
were going to cross the water. So that morning as we all 
passed over the Providence River, people saw a funeral 
procession hearse, three town cars and (then a bright 
royal blue SUV with artist heads proclaiming, ‘Twelve 
songs in a row on Southern New England Country WCTK 
98.1!’ It looked like the worst remote ever sold in radio.”

Guaca-mole Is Extra:
“Luckily, I haven’t had anything horrible happen 

while driving the station vehicle, but there was a 
period of time that my face was on the back of the 
vehicle and I was sporting a big mole, thanks to where 
the bolt was on the window,” laughs KFRG/Riverside’s 
Kelli “Green” Barajas.

Burnin’ Thing Afi re
(Ed. Note: This story fi rst appeared in the February 2015 

issue, but it’s so good it deserved a reprint.) “In the mid-’90s, 
I was working a club gig for KDGE/Dallas sponsored by 
Tabasco, which had just come out with those tiny little 
bottles,” says Big Machine’s Alex Valentine. “The venue 
was a lot closer to the Oklahoma border than it was to 
Dallas, and both OU and OSU football players were 
in attendance. We decided to have a Tabasco drinking 
contest and my promotions assistant, a geeky kid who 
we’ll call Vincent, was charged with opening the bottles 
and handing them to the contestants. These guys were 
putting down 30, 40, 50 of these, and he was opening all 
of them. After it was all over, my friends and I stayed and 
partied a little bit before hopping in the limo that was 
going to take us back to the station. We’re driving down 
I-75 late in a pouring rainstorm and someone in the car 
yells, ‘Hey, is that the Edge Jeep?’ We slow down and, sure 
enough, it’s the station vehicle on the side of the road 
with Vincent standing in front of it slapping at the hood. 
We stop and fi nd out he had pulled over to relieve himself 
and, in the most painful way possible, fi gured out he still 
had Tabasco all over his hands. With his dingus on fi re, he 
was scooping rainwater off the hood of the Jeep into his 
pants. Luckily, our limo driver told us his last client had 
been a couple on their anniversary and had left a can of 
whipped cream in the car. So we handed that to Vincent 
as a cooling agent, jumped back in the limo and rolled on 
back to town.”                                                            CAC

Remember The Alamole: A regrettably-
placed bolt on KFRG’s van. 

Where My Hose At: KSON’s ambulance 
meets an ironic end.





A B B Y  A N D E R S O N

OVER 1/3 RD OF THE PANEL 
ALREADY ON BOARD

CURRENTLY ON ROB THOMAS’
CHIP TOOTH SMILE TOUR
5 . 2 8  R E D  B A N K ,  N J
5 . 3 0  B A T T L E  C R E E K ,  M I
5 . 3 1  N O R T H F I E L D ,  O H
6 .0 1  R O C H E S T E R  H I L L S ,  M I
6 .0 3  C I N C I N N A T I ,  O H
6 .0 4  I N D I A N A P O L I S ,  I N
6 .0 6  H I G H L A N D  P A R K ,  I L
6 .0 7  M A D I S O N ,  W I
6 .0 8  P R I O R  L A K E ,  M N
6 . 1 0  D E N V E R ,  C O
6 . 1 1  S A LT  L A K E  C I T Y ,  U T
6 . 1 3  S E A T T L E ,  W A
6 . 1 4  P O R T L A N D ,  O R
6 . 1 6  S A R A T O G A ,  C A
6 . 1 8  L O S  A N G E L E S ,  C A
6 . 2 0  S A N  D I E G O ,  C A
6 . 2 1  L A S  V E G A S ,  N V
6 . 2 3  P H O E N I X ,  A Z
6 . 2 5  A U S T I N ,  T X
6 . 2 6  I R V I N G ,  T X
6 . 2 8  S U G A R  L A N D ,  T X
6 . 2 9  N E W  O R L E A N S ,  L A
6 . 3 0  T U S C A L O O S A ,  A L
7 .0 2  B O C A  R A T O N ,  F L
7 .0 3  O R L A N D O ,  F L
7 .0 5  S T  P E T E R S B U R G ,  F L
7 .0 6  J A C K S O N V I L L E ,  F L
7 .0 8  A T L A N T A ,  G A
7 .0 9  N A S H V I L L E ,  T N
7 . 1 1  R A L E I G H ,  N C
7 . 1 2  W A S H I N G T O N ,  D C
7 . 1 3  P H I L A D E L P H I A ,  P A
7 . 1 5  B E T H L E H E M ,  P A
7 . 1 7  E N G L E W O O D ,  N J
7 . 1 8  B O S T O N ,  M A
7 . 2 1  C A N A N D A I G U A ,  N Y
7 . 2 3  S Y R A C U S E ,  N Y
7 . 2 4  S A R A T O G A  S P R I N G S ,  N Y
7 . 2 5  G I L F O R D ,  N H
7 . 2 7  A T L A N T I C  C I T Y ,  N J
7 . 2 9  N E W  Y O R K ,  N Y
7 . 3 0  N E W  Y O R K ,  N Y
8 .0 2  P O R T  C H E S T E R ,  N Y
8 .0 3  M O R R I S T O W N ,  N J
8 .0 4  U N C A S V I L L E ,  C T



The travelogue winds from rural 
Missouri to Dallas, Washington, 
Austin, Detroit, Fresno, San 
Francisco and back to Dallas. For 
KSCS & KPLX PD Mac Daniels, 
the scenery has changed, but the 
motivation hasn’t. An unwavering 
belief in the medium and the music 
has served him well every step along 
the way.

When I was a kid I would go to the McClain County 
Fair in Bloomington, IL to show my animals for 4H. 
I’d take care of them and then go watch the guy 
broadcasting live on the legendary WJBC-AM. I’d 
follow him around as he interviewed different people 
at the fair. Most of the time I just watched, but I’d 
help out if they needed something done or picked up. 
I just ate it up.

Radio drew me in, but I grew up around country 
music and always loved it. People will say they didn’t 
want their friends to know they liked country. Well, it 
didn’t make any difference to me. I’ve always been a 
fan and consider myself an historian.

My fi rst job at KALM & KAMS/Thayer, MO was 
an opportunity to run the controls, play the music 
and talk to people. This was social media before 
that existed. A lot of the lure of those platforms 
is the ability to reach a lot of people and create 
communities. That’s what radio was for me – that and 
knowing everything fi rst. 

So much of what I learned isn’t relevant now. When 
you’re the kid, you get nights and weekends, of 
course. So, making sure to sign the station off at 
night. Making sure the teletype has plenty of ribbon 
and paper because if it runs out, the morning shift 
will have no news or weather. And you learn how 
to improvise. I’ll never forget fi tting a Marti mast 
on a trailer hitch of the engineer’s pickup so we 
could drive around and do broadcasts. We had an 
engineer who used a BB gun to shoot ice off the tower 
antennas. We don’t worry about that today, because 
we have heaters that melt the ice. The bigger lesson 
was, you can do anything. Figure out how, give it a try 
and if it doesn’t work, move on.

The crossroads when I graduated was whether I 
would go to college, but I could do that any time. 
Fortunately, the late John Daugherty, known in radio 
as Johnny Dark, took me under his wing. Originally 
from Memphis, he was doing afternoons at Country 
WJJD-AM/Chicago and invited me up over spring 
break. His wife and family welcomed me into their 
home; I went to work with him every day and learned 
so much. He sat me down in the production studio 
and helped me craft my fi rst legitimate aircheck then 
set up an interview with the PD. I was 16-years-old 
sitting in a Chicago PD’s offi ce, and he’s airchecking 
me. I was very blessed. Johnny continued helping 
me – a word of encouragement, advice, airchecks 
to study. I stayed in touch with him and got the 
opportunity to tell him just what his help meant 
before he passed.

The only position open after I graduated was sales, so 
I would sell ads during the day then work on the air at 
night. After the station signed off, I’d do production 
on everything I’d sold that day. Getting people 
to agree to advertise was easy. The hard part was 
collecting. On-air was a heck of a lot more fun than 
that, so I decided to stay on the programming side. 

Memphis was the big local market, and I would call 
the air talent at Country WMPS. I got to know two of 
them pretty well – Debbie Connor and Jay Marvin. 
Jay told me about an opening in Dallas that might 
work for me. I sent a package to the PD, who called 
me a few weeks later. He offered me the job at KBOX. 
I accepted, packed up my 1975 Oldsmobile Cutlass 
Supreme and drove down with my dad. 

The station I’d been at had the transmitter in the 
next room and all the music was on vinyl. Walking 
in to KBOX and Beautiful Music sister KMEZ, they 

were playing music off carts with auto-tones and 
fl ashing lights giving you a 30-second warning. 
Instead of one telephone, they had six lines. Music 
logs. A clock. It was magical and sort of intimidating 
at fi rst. It would take me forever to fall asleep when 
I got home. 

Radio had changed, revenue wasn’t what it should 
have been and KBOX made some cuts. I got home 
from a shift at 6am and the phone rang. The PD was 
[future RCA promotion exec] Jack Weston. He told 
me it wasn’t about my performance, they gave me 
vacation pay and severance, and that was it. Three 
days later, I lost everything I owned in an apartment 
fi re in the middle of the night. The newspaper 
delivery guy was banging on my door and got me 
out. He saved a lot of lives doing that. 

I’d already talked to people at KPLX/Dallas, which 
had signed on as a Country FM. They brought me in 
part-time, and I was also working part-time at Top 40 
KNUS where my roommate worked. KPLX brought in 
Dan Halyburton as OM and he hired Bobby Kraig as 
PD. They kind of purged the staff, but I stuck around. 
Bobby likes to say I was an overnight guy who showed 
up on time. I stayed with the station from 1980 
through 1993. 

Long before computers, I was sending out research 
mailers to contest winners and any other P1s we had 
addresses for. When they sent the survey back, we mailed 
them an album. That was my fi rst foray into music 
research; I learned a lot that way. Eventually they moved 
me to nights and offered me the MD job. When I started 
we’d write down the songs we played in a book, then we 
went to a music log, then a computerized log. 

When Bobby Kraig left for Arista, I interviewed for the 
open PD position and didn’t get the job. I fi gured that 
I’d been typecast as an APD/MD and started looking 
around. [KNIX/Phoenix VP/Programming] Larry 
Daniels referred me to Charlie Ochs, who was looking 
for a PD at WMZQ/Washington. They offered and I 
took the job as APD/middays with the understanding 
that I would work my way up to PD. Three years later, 
Charlie made me the PD. So my fi rst programming job 
was a top 10 market. Who does this happen to?

The Telecom Act went into effect [in 1996], and I 
worked for fi ve different companies without having 
to ever leave the station. There were always new 
corporate guys, and eventually I was consolidated 
right out of a job. By that time, I had some cushion 
and time to look around. Dusty Black was the MM for 
Capstar in Austin. He had been DOS at KBOX when I 
was there, so we had history. I went down to program 
KVET, and a few months later the KASE PD left and I 
was given oversight of both stations. 

I’d tried to get back to Dallas, it just never really lined 
up. While I was in Fresno, Cumulus was signing on a 
Nash station in San Francisco and asked me to drive 
up and babysit, which I did until they asked me to 
stay. For a variety of reasons, that didn’t work out. But 
Cumulus/Dallas Market Manager Dan Bennett, who’s 
been here 30 years, started as a part-timer and I’m 
the one who taught him how to run the board. Long 
story short, the programming job for KSCS & KPLX 
opened, and we managed to come to a deal. 

My cellphone rings and Bob Kingsley’s on the line. 
We carry his countdown, he lives here and we have 
a friendship. I answer and, in my best Bob Kingsley 
voice, say, “Bob Kingsley. What’s on the Country Top 40
this week?” He laughs and tells me he’s got CRB’s RJ 
Curtis on the line. “We wanted to let you know you’re 
one of the latest inductees into the Country Radio 
Hall of Fame.”  To have an iconic personality in radio 
tell me that was just amazing. When I think about that 
moment I get choked up because it means that much 
to me. I love country music. I love radio. 
I love Country radio.                                                CAC
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Mac Daniels
Country And Radio 
And Country Radio

Greatest Promotion Idea Of All Time: With 
Gordon Jump, aka WKRP’s Arthur Carlson (r); 
and with Bob Kingsley (c) and Charlie Ochs (r).



Nacogdoches to San Antonio is about 
a fi ve-hour drive, but for Cox Country 
format leader and KCYY PD Jeff 
Garrison, it’s the journey of a career 
– with more than a few stops along 
the way. From helping the late Dene 
Hallam launch KKBQ/Houston to 
South Carolina to Phoenix and back, 
with a pivotal run as CBS Radio’s 
Format Captain, Garrison has covered 
some ground. But they’re used to that 
in Texas.

Music was my passion. So much so that I became a 
drummer. My band was one of four contestants in the 
Longview High School talent show and played REO 
Speedwagon’s “Ridin’ The Storm Out.” It wasn’t that 
great, but in that show was a band whose lead guitar 
player was future country singer Ricky Lynn Gregg. 
They won. Second place went to the school’s stage 
band, which had a guy in it named Mark Bright – who 
went on to produce Carrie Underwood – and a guy by 
the name of Russell Terrell, who’s one of Nashville’s 
biggest studio background singers. Four of us end up in 
the country music scene? Crazy.

I played music, hung out in record stores, and bought a 
quadrophonic eight-track. My mom got me into theater 
because I stuttered back then. I was just out of high 
school, doing community theater and working at a night-
club hanging out with the DJs. They started taking me up 
to the radio station. Radio kind of found me.

The guy who owned the radio station where I was 
hanging out was my next door neighbor. One of the 
DJs said I should make a tape. I knew his daughter, and 
she said she’d take it to him. He called me about 15 
minutes later and invited me to the station. When I got 
there, he said, “Well, I’ve seen you perform theater and 
you’re working at the night club. If you can do that, 
you can do this. Let’s get you on the air.” That was the 
summer of 1983, and I’ve been in radio ever since.

I got a job doing overnights at Country KJCS/
Nacogdoches. I remember playing The Judds, Eddy 
Raven and Alabama. One of the guys who helped me get 
the job there ended up going to Top 40 KKBQ/Houston. 
Shortly thereafter, he brought me in to run weekend 
countdowns. I worked overnights in Nacogdoches 
Monday through Friday, nightclubs at night, then I’d drive 
to Houston getting in at 3am Saturday, sleep two hours on 
the couch and then run countdowns until 10am. Crash, 
go out, wake up Sunday, run another countdown, then 
drive back. I don’t remember a lot of those drives. I do 
remember drinking a lot of strong coffee.

My fi rst goal was to work in a market that had an 
airport, which happened in San Angelo. I became a 
Radio & Records reporter there and, all of a sudden, I 
had a lot of friends. That was fun, but then I said, I’d 
like to work somewhere that has jet service. So I got 
a job in Midland-Odessa. My fi nal goal was to work 
somewhere that had an NFL team. 

I have a lot of respect for and pride in small market 
radio. You’re the promotions director, the music 
director, the engineer and the remote crew. That 
experience helped mold me into who I am today. 

I didn’t have any money, but I put $300 on a 
credit card to register for the NAB Radio Show in 
New Orleans in the late ’80s. I drove over from 
Nacogdoches and met a guy who let me stay in his 
room. I’d never been exposed to research, but they 
had Bolton Research’s Ted Bolton interviewing a 
diary keeper. I took notes the whole time and that 
became a tipping point for me to being a successful 
programmer. I didn’t know how I was going to pay 
that $300, but I knew if I didn’t invest in myself, 
nobody else would.

The main takeaway was, it’s about the listener, not 
about me. As a young programmer, I thought I knew 
everything, but that changed my whole paradigm. Think 
about what the audience expects from a station and give 
it to them. Always ask, is it right for the listener?

About nine years passed from when I started in radio to 
when I got permanently into Country. I was doing a Hot 
AC remote at South Padre Island in the early ’90s and they 
were playing Garth Brooks’ “Friends In Low Places” in a 
college club during spring break. There were 3,000 kids 
singing along. Milli Vanilli were having their Grammy taken 
away, Top 40 was playing Michael Bolton, Ice T was talking 
about killing cops. I looked at my buddy and said, “Top 40 
is in big trouble.” I kind of knew where the ball was going to 
go. I didn’t know my station, KFRQ/McAllen, would soon 
fl ip to Country, but when they did I was the PD, and within 
one book we were two shares away from KTEX.

That was the heyday of Garth, Clint Black, Reba and 
George Strait. I felt like I was in the right place for my 
career. Then, obviously, the relationships; it felt more 
like a family than Pop did – not just the artists but 
everybody around it. My fi rst meet-and-greet was 
Reba. I remember how comfortable it felt and how 
genuine she was about the station supporting her by 
playing her music. I’d never felt that before.

We had a 27-share at K-Frog and consultant Lee 
Randall recruited me. He invited me to dinner at the 
Holiday Inn and said, “Your station sounds really good 
and the ratings prove it.” That relationship helped 
launch my career. Without it, I don’t know if I would’ve 
gotten out of Nacogdoches. He got me to San Angelo, 
got me into using research and introduced me to Joel 
Raab,  Larry Rosin and [the late] Dene Hallam. Not just 
the art of radio, but the science of it.

I did not know about Dene Hallam’s reputation 
when I got the job in Houston. We were 10th row at a 
Rockets game one night and he said, “Pal. It’s a long 
way from Nacogdoches to where you’re sitting right 
now!” We were close. When consolidation happened, 
I had the opportunity to program two stations in 
Greenville, SC. I’d been with Dene for two years but 
felt that was where the puck was going in the business. 
I told him, and he said – using one of my many 
nicknames – “Gomer, I’ll be honest. I’m not sure I 
know where that is. Is it anywhere near Mayberry?”

The AM/FM days were great and we launched a lot of 
artists. Mick Anselmo, Mac Daniels, Gregg Swedberg 
and others in that group would come together, listen 
to a project and commit to it. We broke acts including 
Rascal Flatts, Brad Paisley and Sara Evans – really one 
of the fi rst radio groups to do something like that, 
which today is pretty common. That forged a lot of 
great relationships.

CBS Radio hadn’t really been in the Country format. 
After a couple of years working with Dan Mason, Scott 
Herman and those guys, they asked me to be format 
leader. I remember going to 1515 Broadway in New 
York City where, not like today, people kind of were 
like, “What do you boys do? Ride horses, get on cows 
and wear big hats?” It was a great experience, though, 
working with so many great PDs.

I’ve been blessed to have a passion for this business 
and be part of a community. We started the fi rst St. 
Jude radiothons in Phoenix and Houston, raising 
more than $10 million. Being a companion during 
the hurricane in Houston – you never know when 
you’re going to make a difference in someone’s life. 
And music helps people, too. The relationships, the 
communities and the people I’m still friends with 
from every stop along the way – this is really more 
their award. Only credit I can take for myself is I asked 
a lot of questions and listened to a lot of people who 
were smarter than me. It’s humbling to be recognized. 
God, I hope they put Charlie Monk last.               CAC

Jeff Garrison
A Career As 
Big As Texas

Gone Country: Rockin’ out at KDEY (above) 
and pulling a hat trick with the late Dene 
Hallam, and Clint Black (c).
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on his induction to the 
Country Radio Hall of Fame

We are very proud of you!

JEFF GARRISON
Cox Media Group congratulates
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A dyed-in-the-wool believer in the city 
of Knoxville and Country radio, the 
late Bobby Denton was as local as 
they come. An iconic fi gure both on 
air and in the community, Denton 
spent decades with WIVK/Knoxville 
as an on-air talent, PD, GM and VP. 
Lauded for community engagement 
and aggressive marketing and 
promotions, Denton helped turn 
WIVK into a powerhouse Country 
radio institution while launching 
the careers of other Hall of Famers – 
artists and radio personalities alike. 
He’s remembered here by several who 
knew him well.
Nephew Ron Morton 
Most people would probably say Bobby’s greatest 
contributions were refl ected in the growth of WIVK. 
But he would tell you his biggest contributions were 
refl ected in the people he surrounded himself with. 
Bobby was the type who hired the person others thought 
was the least likely to succeed, for no other reason than 
he saw something special – a passion or a spark. He 
could fi nd the truest form of someone’s talent and help 
them hone their craft to become something remarkable. 
When he passed away, so many people came forward 
with stories about Bobby plucking them out of obscurity 
and helping them build a career.

He formed a lot of great relationships through 
radio – people at WIVK, Country artists, community 
leaders and sports fi gures. He was an early supporter 
of Kenny Chesney, and he was very involved in Peyton 
Manning’s life. He made time for people. He once 
told me, “Ron, I always call people back the same 
day.” I would see him in his offi ce, and sometimes all 
he would do for an entire day was return calls. But 
he thought it was important to be respectful of other 
people’s time and make that effort. He cared about 
people, whether he had met them or not, because he 
cared about the community.

Aside from radio, Bobby was big into motorsports. He 
served as the public address announcer at Talladega 
for 16 years. He was also the announcer at UT football 
games for 48 years, and he never forgot a player’s 
name or their stats. He was wonderful with name 
recognition. At the stadium, any number of the 
100,000-plus people would walk up to him and, time 
after time, he would recount their name and how 
they’d known each other – even if it had been years 
since they’d seen one another. 

Knoxville Radio Vet Ed Brantley
For more than 30 years, Bobby taught me how to 
effectively sell radio, the importance of promoting 
new talent, ideas and so much more. He was the best 
idea man I’ve ever seen. But, as the story goes, he 
might not have been the best date. How do I know? I 
once asked Dolly Parton! Dolly had apparently dated 
Bobby when she was young, and I once asked her 
how it went. As only Dolly can, she replied, “Well, 
he took me to the drag strip, and all he cared about 
were the cars!”

Former WIVK Morning Co-Host Alison Mencer
Bobby took care of everyone at that radio station. It 
was like a family with everyone helping to make WIVK 
great. We worked hard, but we also played hard under 
Bobby’s leadership. He taught us that people matter, 
and WIVK became legendary within the community 
and the radio industry as a whole for putting people 
fi rst. He made everyone feel important, from the 
receptionist to the on-air talent. Everyone inside the 
station and across the listening area loved him.

Andy and I were only the third morning show in WIVK 
history, and Bobby took a chance on us based on an 
aircheck we sent him. After getting the job, I told 
Bobby I was going to have a hard time convincing my 
13-year-old son to move to Knoxville. Bobby said he 
would take care of that and  arranged to have lunch 
with my son. Not only did Bobby’s personality win my 

son over, but he also promised to pay for my son to go 
to the University of Tennessee’s basketball camp if we 
made the move. Bobby hooked him up with swag and 
a signed basketball from the UT coach, too. Needless 
to say, my son wanted to know how soon we could 
move. Thank goodness, because it was the best move 
I – and my son – ever made.

Former WIVK Morning Co-Host Andy Ritchie 
Bobby was an idea guy, and he taught me to think big. 
In fact, he encouraged everyone around him to do 
so and, without his support, Alison and I would have 
never been able to successfully pull off some of the 
promotions and stunts we attempted.  We were free to 
think and plan without barriers or limitations, and he 
was the biggest cheerleader for our show.

He was so ingrained in the community that it’s still hard 
to imagine Knoxville without Bobby Denton. He knew 
people were the foundation of the station’s success, and 
his impact on those who were lucky enough to know him 
has been profound. Ask anyone who ever worked for or 
with Bobby, and you’ll get similar stories of his kindness, 
generosity and humor. Some of those stories are fi t for 

public consumption. Some are not.

He threw the station family a fi esta-themed bash with 
prizes, margaritas, a mariachi band and more. Bobby 
lived in the ritzy part of Knoxville called Sequoyah Hills, 
and a day or two after the WIVK fi esta, the society section 
of the local newspaper ran a story describing the party 
and mentioned that one of Bobby’s older neighbors had 
called the police to complain that the party was so loud 
she couldn’t hear her television. Bobby’s response was 
so very Bobby: “Well, tell her to turn it up!” That was 
Bobby Denton.

KILT/Houston’s Chris Huff [WIVK MD 1996-1999]
Bobby Denton helped oversee WIVK’s move to Country 
in the mid 1960s, its embrace of FM in the early 1970s, 
and its rise as one of the most dominant stations in the 
nation. As an essential part of WIVK for nearly 40 years, 
Bobby served as an on-air personality, PD, GM, and VP, 
but it was his community involvement that resonated 
with me most. Everyone in Knoxville knew Bobby, and 
it seemed that he knew everyone in Knoxville!

Bobby was also a champion of the format and its 
up-and-coming artists. My favorite story involves a 
time when he was doing afternoons at WIVK, and a 
guy stopped by the station to drop off a copy of his 
band’s new single. This guy comes rolling up in an El 
Camino he had been driving around the southeast, 
stopping at every radio station he could fi nd. Bobby 
invited him in and took one of the 45s he was 
handing out, and as the guy was rolling out of town 
in his El Camino, he heard Bobby start talking about 
this new group called “The Alabama Band.” It was 
the fi rst time Randy Owen ever heard himself on the 
radio. Randy remembers that to this day, and when 
I had the chance to talk to him a few years back, 
I mentioned how I used to work at WIVK. Randy 
started rattling off that story and told me Alabama 
would have never had the success they had without 
the support of Bobby Denton.

That willingness to be aggressive and progressive
helped build WIVK into an unparalleled Country 
radio powerhouse over the past 50 years. The station 
owns the longest No. 1 streak in Arbitron/Nielsen 
history, and WIVK is totally unique in its place in 
Country radio history. I can’t help but think we owe a 
lot of that to Bobby Denton.                                 CAC

Bobby Denton
For The People

Frog-get Me Not: Bobby Denton with station 
mascot WIVICK The Frog.
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As an on-air talent, MD, PD and 
GM, Gregg Lindahl’s 20-year 
Country radio career took him to 
10 stations in seven markets. As an 
executive, it was his ability to remain 
humble in his accomplishments 
and eager to learn that made him 
a respected leader. Lindahl joined 
the radio ranks at age 15 and never 
looked back, turning that part-time 
position into a multi-faceted media 
career that includes work in the 
research, digital and interactive 
realms. Lindahl, who was shocked to 
be nominated for induction, tells us 
about his journey. Spoiler alert: he 
thinks he’s been quite fortunate. 

My Country radio career is a lot like the Mark Wills 
song – it was 1970-something and 1980-something. 
I didn’t pursue it, but when the radio bug bit, it bit 
hard and got way down deep in my blood. I even 
loved the smell of radio stations. To this day, being on-
air is my favorite thing I’ve ever done.

I was 15 years old and got a call from one of the 
owners of KDIO/Orntonville, MN asking me to 
join their staff as the high school part-timer. My 
actual response was, “Well, it beats carrying out 
groceries.” This was a little daytime radio station in 
my hometown, which was a farming community, but 
it employed 14 full-time people and there were three 
owners. You don’t fi nd that today.

The fi rst record I ever played was Charley Pride’s 
“Kiss An Angel Good Morning.” I cleared my throat 
an awful lot, and every time I made a mistake, I said 
I was “sorry” in my thick Minnesota accent. My mom 
and dad told me I didn’t have to say I was sorry every 
time I made a mistake. Without that fi rst part-time 
opportunity in high school, the rest of my career 
wouldn’t have happened, and I’m honored to have 
one of the owners of that fi rst radio station at the Hall 
of Fame ceremony.

We moved around every three to four years for a 
promotion or new opportunity. I met my wife, Libby, 
in Oklahoma City, and we’ve been married for 36 
years. She was the continuity director at the station, 
and we were both new to the building. She has always 
been the continuity director of our lives. I couldn’t 
have done it without Libby.

I had a lot of great mentors, bosses and friends 
during my career, but I was lucky to have Dan 
Halyburton as my fi rst PD at my fi rst big-time Country 
station, WDGY/Minneapolis. Dan taught me about 
making a radio station fun and giving it personality. 
Paul Johnson, who I had the opportunity to work with 
in Charlotte and Oklahoma City, taught me about 
research and clocks. My time in Nashville at WSM-AM 
taught me about the inner workings of the business. 

When I was MD at WDGY/Minneapolis, Charlie 
Daniels was at the peak of his career arc. He was 
playing a sold-out show in the market one Saturday 
night, and he stopped by the station that afternoon. 
I wasn’t in the studio because I was at a car 
dealership doing a remote, so he called me. Charlie 
said, “Where are you? Give me the address, and I’ll 
come by.” Wouldn’t you know it? Charlie Daniels 
pulls up in a limo at the car dealership and stood 
outside signing autographs. Talk about impressing 
your dealership client!

I was on a plane from Nashville to Oklahoma City 
in 1985 when I found myself sitting next to George 
Strait during a layover in Dallas. He didn’t have his 
hat on, so most people didn’t recognize him. I knew 
who he was, of course, and we had met before, so I 
started chatting with him about the business. I was 
young and plucky and started telling King George 

why the texture of songs like “Fool Hearted Memory” 
tested better in call-out research than songs like 
“The Fireman.” He acted genuinely interested and 
was gracious, but in the years following, I’ve marked 
that as one of my most embarrassing moments. For 
a while, I couldn’t listen to a Strait song on the radio 
without turning red just thinking about what an idiot 
I was that day.

WSM is such a special place that on any given day, I 
could look out my offi ce window and see cars with West 
Virginia, Kentucky or Ohio license plates in the parking 
lot. People would come by just to scoop dirt out of the 
fl ower garden as a souvenir, and that has always served 
as a reminder how much the format, the artists and the 
music means to people across the country.

I was lucky enough to program two of the stations I 
listened to growing up: WLS/Chicago and 

KOMA/Oklahoma City. They were 50,000-watt clear 
channel Rock ‘n’ Roll radio stations. Both times, I was 
hired to fl ip them to Country. When I was called to 
fl ip KOMA, my fi rst response was, “I don’t want to 
take that Country! It’s one of my favorite Rock ‘n’ Roll 
stations!” But, I did, and we had great success.

Nick Trigoni was a mentor, friend and supporter 
my entire career. He offered me a job programming 
KIKK/Houston, and I told him no. As luck would 
have it, not three months later Nick called and 
said, “I’m going to Cox, and I want you to be a GM 
for me.” After Nick introduced me to the staff at 
WSOC/Charlotte, he said, “Just run it like you own 
it.” That was terrifi c advice, and I took it to heart. But 
six weeks later, Nick called and said, “Hey, remember 
me? I’m your boss, and you don’t really own the place. 
I’d like to hear from you once in a while.” 

I was still at WSOC when Hurricane Hugo came 
through in 1989. Charleston took the brunt of it, but 
by the time it got to Charlotte, it was still a Category 
3. We provided coverage that so many of our team 
members would later say was a career highlight despite 
the devastation within the community. The service we 
provided is something we are all proud of to this day. 

I booked Garth Brooks to play our station’s Family 
Reunion Concert in September 1990. I locked him in the 
day after he played a now-infamous showcase luncheon 
at CRS, and if memory serves, I paid $5,000. As the date 
in September got closer, we kept waiting for him to pull 
out of the show because he had released “Friends In 
Low Places” and his career was blowing up. Not only 
did he play the date, but when I saw him at Capitol’s 
CMA Awards after party a few months later, he came up 
to me and thanked me for hiring him for that show. 
You never forget moments like that.

The last time I worked in a Country radio station was 1997, 
and that’s a lifetime ago. But I got lucky because I got to 
have two careers. I’ve spent the past two-plus decades [with 
Cox Media Group as SVP/Digital & Strategy until retiring 
in 2012] trying to help media companies fi gure out what 
they should be doing with all of the opportunities the in-
ternet offers. The ability to marry my backgrounds and stay 
involved in the business this long has been a dream.

I’m from Minnesota, and we don’t like when people 
call attention to us, so this honor has been both over-
whelming and embarrassing, to some degree. I got 
more out of this career than I ever contributed. I have 
lifelong friends all over the country, and I got to live life 
with a backstage pass. I’ve been trying to put it in per-
spective since I found out, because it wasn’t something 
I expected or sought out. I don’t know that I belong, 
but it’s nice that my work is remembered and, in some 
small way, to feel like I’ve made a contribution to some-
thing I love. I just got lucky.                                        CAC

Gregg Lindahl
With A 
Little Luck

Willie Good Radio: With Willie Nelson at 
WDGY/Minneapolis in 1979. 

Turn, Turn, Turntable: As a teenager spinning 
records at KDIO/Orntonville, MN in 1972. 





The Honorary (and self-proclaimed) 
Mayor of Music Row, Charlie 
Monk, has a lot of fi rsts under his 
belt. He hosted the fi rst daily broad-
cast from Music Row. He signed 
Kenny Chesney to his fi rst songwrit-
ing deal. He’s also co-founder of a 
little event called Country Radio 
Seminar, and he hosted New Faces 
for more than 40 years. Somewhere 
over the course of a decades-long ca-
reer, Monk realized he’ll never be the 
best anyone else. But he’ll always be 
the best Charlie Monk.
My story is a little different in the sense that a 
lot of people think I made my bones in the music 
business and don’t realize I started in radio in 
1956. Which is quite a 60-year career, you know? 
Tom McEntee and I were the guys that kind of 
pulled together CRS. Over the years when we 
finally started the Hall of Fame, I was actually the 
first chairman of the event. From that, a lot of 
people thought I either went into it or I didn’t 
qualify because I was in the music business. Later 
on, CRS honored me with the President’s Award, 
and a lot of people got confused because they 
thought that was the night I went into the Hall of 
Fame. I’ve had a lot of careers – voice work, acting, 
songwriting, publishing and I’ve managed talent. 
I’ve told so many lies about my career, I never 
know which ones I should focus on. 

The most fascinating thing, of course, is meeting the 
artists, but I think I’ve always felt differently about 
radio. I always thought I was as important as the 
music, because everybody has the music, but not 
everybody had Charlie Monk on their radio station. 
Radio is communication between two people. I 
happen to play records, but I was hopeful that people 
would tune in to my radio show to hear my silliness, 
my stories or me just being ridiculous. I’ve been a 
radio fan since I was a child, but I’ve enjoyed the 
characters as much as the music. Radio was a world 
I wanted to be part of because I wanted to be an 
actor. I realized God gave me wit, charm, good looks 
– everything except talent. Had he given me a talent, 
I’d have been a superstar.

I lived in a small town. We didn’t have concerts, so 
I never got to meet a celebrity until I actually left 
my hometown, wound up in Mobile, AL and went 
to work for a radio and television station. This was 
1959. The TV station did a live morning show, and 
one of its stars was the Carter Family’s Anita Carter 
and her husband Don Davis, who was a famous steel 
guitar player. They brought in a guy from Georgia 
who had just released a record – Bill Anderson. He 
was a nobody working at a small radio station. I was a 
nobody, too. So  he was the fi rst celebrity I ever met. 
I was awed by that, and I’ve been awed by that man 
ever since. 

Jim Reeves’ widow, Mary, brought me to town. She 
bought a station in Murfreesboro, TN, WMTS. I had 
programmed the No. 1 station in Mobile and we 
became friends, so they brought me up to program 
and be on-air. I was the fi rst person to do a daily 
interview show from Music Row. All the Grand Ole Opry
stars would come by – Marty Robbins, Reeves, Little 
Jimmy Dickens – you name them. More importantly, I 
got to play the records about the time that they were 
recorded, because they would bring the acetates.

One of my favorite stories is getting invited to 
host a gospel concert at the White House when 
Jimmy Carter was President, which was really an 
unusual thing for a boy from South Alabama. 
There were 3,500 people and the most powerful 
man in the world, and I’m doing what I did, 
introducing acts. Another memory has to do with 
the music business in 1974. Frank Sinatra came 
to town, and they invited me to a cocktail party 

for him and about 50 people. He was one of the 
biggest acts in the world at the time. I idolized 
Sinatra. He was my favorite singer of all time. He 
walked right up to me and stuck out his hand 
saying, “Hi, I’m Frank Sinatra.” I thought, “Yeah, 
you really are, you know.”

I’m still fascinated by radio. We’ve taken the 
personality out of it and made the music the most 
important thing. That’s been a mistake for a lot of 
reasons. Nashville’s had some of the greatest radio 
personalities – not just somebody who introduced 
music. Arthur Godfrey said, “Make sure that if 
you’re on the air, speak as though you’re speaking 
to one person multiplied by the thousands who 
might be listening.” Never try to talk to a group. 
When I go to a concert they yell, “How are you all 
doing?” I think, hey, stick to me. I came. I paid. Or 
when somebody in radio goes, “Well, I’m glad you 
all are listening.” Well, there’s nobody in the car 
but me. So, I treat it a little differently, and maybe 
that’s because I came from a different era.

I hosted and produced New Faces for more than 
40 years, so I introduced at least 400 acts to radio. 
I got to introduce Tim McGraw when the whole 
music and radio business fi rst heard “Don’t Take The 
Girl,” which was an amazing, fall-down, astonishing 
moment. But, I’d never heard it, and nobody in 
the audience had ever heard it. To have introduced 
Alabama, Brooks & Dunn, George Strait ... I can go on 
and on.

I had good instincts, and I was doing what I wanted 
to do. I was in show business, but I wasn’t the person 
out front. Radio gave me that opportunity a lot of 
times, but I’m a showbiz groupie. I love hanging 
around with talented people. They make me feel 
important. Over the years, I’ve found that I had 
some reluctance to stick my hand out, but eventually 
got to the point I would stick out my hand every 
time. If I walked up to you this morning, I’d say, 
“Hi, I’m Charlie Monk.” If I ran into you in the 
afternoon, I’d stop and say, “Hi, I’m Charlie Monk.” 
I fi nally realized that I was the best Charlie Monk in 
town. I was not the best anybody else. I tried to be a 
better Charlie Monk when I went to radio, because 
my job was to be Charlie Monk.       CAC

Charlie Monk
The Least 
Bit Bashful

You Make Me Feel So Fun: With Ol’ Blue Eyes.

Monk-y Business: With Tim McGraw.
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EARLY BELIEVERS:

KXLY
WKLB
WGNE
KUPL
WJVC
KUBL

WKLI
KTOM
KHGE
KZSN
WTHT
WOGI

KBQI
KSOP
KTEX
WXCY
KJUG 
KRTY 

KVOO
WGH
WPCV
WNOE
KBUL



A rarity in radio, the furthest 
Kyle Cantrell ever worked from 
Nashville was about 30 miles 
south in Murfreesboro, TN. From 
the beginning, his radio ambitions 
were centered around what he 
has always considered one of the 
greatest stations in the history of 
broadcasting: WSM-AM/Nashville. 
And in 1982, at just 20 years old, 
he started a two-decade tenure at 
the institution, during which he 
served as board operator, producer, 
PD, OM and, his favorite job of 
all, announcer for the Grand Ole 
Opry. At SiriusXM’s Bluegrass 
Junction channel since 2005, 
Cantrell sums up his radio career 
in one word: blessed. 
I was in college at the University of Tennessee 
and didn’t know if I really wanted to be in radio 
or not. That’s what I was studying, but your fi rst 
year of college you take all kinds of courses. So, I 
decided I would get a summer job. I called every 
station around Middle Tennessee and couldn’t fi nd 
anything. Nobody wanted to hire someone without 
experience. I fi nally got in touch with a guy named 
Dan Jaynes at WMTS/Murfreesboro and sent him 
a tape and résumé. I didn’t hear back and called a 
couple of weeks later. He said, “That’s the worst tape 
I’ve ever heard. When can you start?”

I always wanted to work at WSM-AM, and I heard 
there was an opening. I had a couple years of 
experience and was  overly self-confident to even 
think I could get on there. But I did. I actually 
ended up taking a cut in pay, but I was able to 
finish school. By the time I graduated, I had a full-
time job and ended up working there for 21 years.

I was always interested in country music and pretty 
much spent my entire career working in some form of 
it. We had a lot of bluegrass connections at WSM – the 
Grand Ole Opry is where bluegrass 
began – so I knew a lot of those 
artists. But I never really entertained 
the idea of programming full-time in 
that fi eld until XM came along. 
Satellite radio is a completely 
different enterprise. We aren’t 
so concerned with ratings as we 
are with keeping our subscribers 
satisfi ed with what we bring them. 
You have to get in a little different 
way of thinking. Also, because we 
have so many channels, we can 
afford to drill down a bit into 
formats traditional radio can’t do.

Charlie Chase is just a gem. He really 
helped me a lot in those early days. 
When I was working with WMTS, our 
PD said, “If there’s anybody I want 
you guys to sound like it’s Charlie 
Chase on WSM, so listen to him and 
sound like that.” Getting to work with 
him and have him show me some 
of the things he knew about the 
business – having him believe in me – 
that was another thing. I don’t know 
why he did, and I still think he’s half 
crazy, but he did.

Charlie Douglas came to work at WSM 
about a year after I got there. Charlie had been a well-
known air personality and, more than that, a well-known 
programming visionary. I worked 10 years for him – one 
of the greatest people I’ve ever known. He showed me 
how to operate, teaching me what was important and 
what wasn’t. In a lot of ways, he was like a second father. 
I miss him every day. Then, there was Ray Knight, who 

hired me to take over the XM bluegrass channel and 
displayed so much confi dence in what I was doing.

The worst interview I ever did was with Willie 
Nelson. I hope he doesn’t remember it. I was 
very, very green in the business. Charlie Douglas 
hooked me up to do a television interview with 
Willie for TNN, saying, “I want you to fly down to 
Austin tomorrow for this interview.” I had never 
done anything for television ... or even so much as 
been on a commercial fl ight before. I bet I didn’t get 

a wink of sleep that night, and the next day I arrived 
in Austin on the hottest day of the year, completely 
exhausted. I had a camera crew, we went in and I 
sat down in front of Willie thinking, “Now what?” I 
had no idea what to talk to him about. Years later, 
I listened to an audio tape I have of that interview 
thinking, “Well, this is probably not going to be so 
bad.” It was worse than I remembered.

One of the fi rst interviews I did at WSM was with 
Bill Monroe, which was sort of prophetic. He was 
not the kind of guy you think would be an incredibly 
sparkling interview, at least on the surface. Keith 
Bilbrey called and said, “My wife has gone into labor, 
and I need you to do my show for me.” After I agreed 
but before I hung up he said, “Oh, by the way, Bill 
Monroe is your guest.” I prayed Bill wouldn’t show 
up. As it turned out, he was extremely kind, a good 
interview and animated. I had been so convinced 
it wouldn’t be any good that I didn’t record. Now I 

wish I had. About 25 years later, I 
was at church one Sunday and this 
lady introduced me to her son, 
who was visiting from Mississippi. 
He said, “Kyle Cantrell, didn’t you 
work at WSM? Didn’t you used to 
do the Friday night Opry warm-up 
show?” I told him no, but that I’d 
fi lled in a few times. He said, “Well 
I thought I heard you interviewing 
Bill Monroe.” I told him it was 
one of the fi rst things I did for the 
station and he said, “You know 
what? I think I’ve got a tape of that 
somewhere.” This guy had taped 
that off the air.

If I had my career to do over, I’d 
do it all again. When I started out, 
I thought the end-all for me would 
be to work at WSM and to be an 
announcer on the Grand Ole Opry. 
It’s not because of my ability, it’s 
because of God’s blessings I was 
able to do those things by the time 
I was 23. This business, for whatever 
reason, has been incredibly good 
to me. I simply loved radio and 
didn’t care if anybody knew who I 
was. When I heard I was going in 

the Hall of Fame, I was incredibly surprised because 
I didn’t think it was going to happen. I am incredibly 
honored. Maybe what I’ve done over these years has 
been noticed, worthwhile and perhaps that closes the 
loop for me. Maybe that’s it … having something I’ve 
done be meaningful to someone. Maybe that has made 
it worthwhile.     
         CAC

Kyle Cantrell
Finding Meaning 
From The Start

Through The Yesteryears: Late Nashville journalist Otto Kitsinger, the late 
Eddy Arnold, Cantrell and Country Music Hall of Famer Bill Anderson (l-r) at 
a taping of Anderson’s radio show,  Yesteryear.
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The Business 
Of People
Capping a decade as CRB Executive 
Director with this year’s 50th CRS, 
Bill Mayne also celebrated a career 
marked by service to the radio and 
music industries. As a personality, 
PD, label executive, consultant and 
philanthropist, Mayne has touched 
nearly every facet of the business. 
Likewise, his legacy extends to 
countless individuals who have 
called him a colleague, coach, mentor, 
boss and friend. The subject of 
The Interview in this publication’s 
October 2018 issue, Bill gets to sit 
out the customary profi le for this 
honor as others share their 
favorite Mayne events.

WYCD/Detroit’s Tim Roberts:
Bill has been a huge 
infl uence, but he also has a 
great sense of humor. As PD 
at KSCS/Dallas, Bill hired 
Chuck Edwards for nights, 
but it was a very volatile 
relationship. Chuck – well 
known as one of the biggest 
pranksters in radio – ended 
up with us in Detroit and Bill 
became a label head. On a visit 
to the station, I hid in my offi ce 
and locked the door as Bill went to 
VP/MM Debbie Kenyon’s offi ce, where 
they summoned Chuck to “meet the new PD.” 
I overhead Bill’s typically unique greeting, “Hey, big 
boy! I decided to get back in the saddle!” Chuck was 
completely stunned. “Where’s Tim?” Debbie replied, 
“We’ll discuss that later.” The charade lasted seven or 
eight minutes before Debbie broke down laughing 
and told Chuck it was a joke. He went crazy cussing 
and shouting before admitting, “That was the 
greatest punk of all time.” It’s another reason to love 
Bill. Amidst all the chaos of the business, we have 
laughed a lot along the way.

Incoming Hall of Famer Gregg Lindahl: I was 
programming WSM-AM and Bill was programming 
KZLA/Los Angeles when he recruited me as his 
APD. I turned him down – you’re welcome, RJ Curtis! 
What blossomed was a friendship that led to other 
opportunities. In 1999, I was president of a digital start-
up called mp3radio.com back when “mp3” was a dirty 
word to labels. Bill was GM at Warner/Nashville, and 
not only did he invite me to speak to his team, but he 
sponsored the fi rst-ever live streamed and on-demand 
concert from the Ryman featuring his artists. It was a 
visionary move, and a gutsy one, too, as it ran counter to 
label guidance. Bill is a creative innovator and the best 
advocate for anything and anyone in which he believes.

CRB’s RJ Curtis: Bill would have you to believe our 
long relationship began when he found me abandoned 
in a bassinette on the side of a dirt road, sparing me 
from being raised by a pack of wolves. In fact, we met 
in December 1983 when Bill came to KZLA as our new 
PD. Bill, whose philosophy about on-air talent was, “You 
either got it, or ya ain’t,” quickly concluded I belonged 
in the “ain’t” category. However, he saw my potential 
for programming, which is probably the only reason 
I was able to have a long career in radio. Since then, 
I have never made a single career decision without 
seeking his counsel. The Bill Mayne “coaching tree” 
extends deep and wide in the country music industry; 
I’m proud to be a small branch of that tree.

Peer Music’s Michael Knox: I wish I could tell a single 
story about Bill that sums up our relationship, but 
that’s not the case with us. I wouldn’t be where I am 

today without his guidance, though. And, I 
wouldn’t have the nickname “Foxy Knoxy.”

Summit’s Beverlee Brannigan: Bill 
spent most of the ’80s and ’90s 

recommending me for jobs in 
bigger markets and pitching 
me on new 
opportunities. I was happy 
in Des Moines and always 
politely declined, but he 
never quit bringing up my 
name when there was an 
opening. Bill has always been 

my fan club president, and 
I’m proud to call him a friend.

BMLG’s Scott Borchetta: In 1989, 
Bill was the Warner/Nashville VP/

Promotion, and I had just started my 
own independent promotion company. 

Warner had one of my favorite artist rosters at 
the time, but trying to get Bill to take a phone call, 
let alone hire me, proved extremely diffi cult. After 
months of phone calls, we met in Bill’s offi ce to 
discuss Carlene Carter’s “I Fell In Love.” Following 
brief pleasantries, I said, “Bill, I think Carlene’s fi rst 
single is a smash, and I’ll work it for free to show 
you what I can do.” He agreed to let me work it – 
for free – and we ended up with a Top 5 single on 
Carlene. Then, the tight-ass fi nally started hiring me! 
I became his go-to indie, and we had great success 
together until I went to work for MCA. That’s classic 
Bill. He’d make you earn it, but once you were in, 
you were in. 

Emmis/New York’s Charlie Morgan: Bill is equal parts 
passion and compassion. His boundless passion for 
everything he engages in is what fi rst pulls you to him. 
But just as important is his compassionate heart. Bill 
sees the best in you, cares deeply for your success and 
supports you unconditionally. It is little wonder he has 
had such impact on so many people in the country 
music industry. I am lucky to be one of those people. 

EMCo’s Jack Purcell: Fresh out of the mailroom, I 
worked for Bill in the old Warner Bros. building on 
Division. He would greet me each morning with the 
reminder, “I am Gumby gawd-dammit!” Other Bill 
Mayne truth-isms: “I’ve forgotten more about radio 
than he’ll ever know,” “That’s bullshit, and you know 
it” and, of course, the Bill Mayne mic drop, “He’s 
a f***ing idiot!” I’d like to think I escaped a few of 
these remarks, but thank God I didn’t. He is a Music 
Row treasure. As for the rest of our stories? Those will 
remain locked in the vault.

Arista’s Lisa Owen: After a career in Pop sales and 
marketing, Bill hired me to train his regionals at 
Warner/Reprise. He asked if I would ever consider 
Country and some months later, I reached out. He 
had an opening in Chicago, but as a California girl, 
it wasn’t something I considered. This earned me 
the nickname “Princess.” He eventually called with 
a West Coast offer, to which I jokingly said I didn’t 
see a proposal or a big rock on my fi nger. He came 
back a few hours later with a nice contract and said, 
“Princess, here is your big rock. I’m down on one 
knee; please say yes.” I eventually accepted and have 
spent the last two decades in Country.

CRB’s Chasity Crouch: Bill Mayne is an exceptional 
leader, encourager and mentor. One of his favorite 
job responsibilities while at CRB was to mentor those 
just starting their careers. He takes great pride in the 
stories and life experiences he’s accumulated over 50 
years, and has always been willing to share those to 
help guide others.

iHeartMedia’s Rod Phillips: When I offi cially moved 
to Music City, Bill was the fi rst person to not only 
reach out to me directly, but to show up in my offi ce 
and shake my hand. He was perfectly cordial in 
fi nding a way to say hello and offer help as I learned 
my way around. And it only took 95 minutes! I’m 
kidding ... sort of. 

BMLG Records’ Michelle Kammerer: For me and 
numerous others, he picked up the phone late at 
night when we’ve needed advice, walked us through 
career changes, and has  been there for us more times 
than we can count. Plus, his homemade smoked ribs 
would make your mama cry.

Warner’s John Esposito: During my fi rst meeting 
with Bill, the CRB and its CRS event were in decline 
and in need of massive repair and support. There 
was talk that the organization’s best days had 
passed. Though only playing the role of acting 
director, the case Bill made to me to trust him 
and give them a second chance was so compelling 
that I rallied the crew and made the decision to 
offer further support. Due in large part to Bill’s 
campaigning, CRS had an uptick that year, not only 
in attendance, but in quality according to people 
who had gone for years. If not for Bill Mayne, I’m 
fairly sure CRS wouldn’t exist today. Not only did 
he save its butt, he led it on a path to thriving like it 
never had before. Bravo!                                   CAC

The Business 

Bill 
Mayne

‘80s Babies: Emmylou Harris visits KZLA/Los 
Angeles. Pictured (l-r) the station’s Des Phelan, 
RJ Curtis and Vern Orne; Harris; and the 
station’s Bill Mayne and Tom Fenno.
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ACM Radio 
Winners 
In Vegas

Clearly, broadcasters are a little off. Living at the 
intersection of art and science – what iHeart’s Bob 
Pittman likes to call “math and magic” – they’re 

up for wearing a chicken suit in 90-degree heat and 
pushing radiothon results to ridiculous heights. And 

let’s face it, they live and die by a monthly and 
quarterly report card system that can be fl at out nuts. 
Happily, it all makes sense at times – like when they’re 
the only people in the world who travel to Las Vegas 
knowing they’ve already won. These are their stories.

Pinch Hitter
SMALL MARKET STATION
KHAY/Oxnard, CA

Justin Taylor succeeded the retiring Chris Cox as OM/PD just one month prior to the ACM 
win. Timing is everything. 

My VP/MM Sommer Frisk got the call, and we pulled everybody in like we 
were having a staff meeting. It was pretty much chaos the rest of the day. We 
let everyone go home early. Just like, “Hey, thank you for your hard work. 
Let’s have lunch, and then feel free to get out early for the rest of the day.” 

This area had so much happen – the fi res and the shooting in a local country 
bar. We super-served the community, and that’s probably a big reason we won the 
award. And we’ve got more planned, including a free concert series to give back 
to Ventura County, which desperately needs great things after the fi res, mudslides 
and shootings. We talked here like, “What can we do for this area?”

I didn’t go to Vegas but sent Sommer and Chris Cox, who I replaced. I just felt 
he was the man to accept the award. I said to Sommer, “Chris retired, but I think 
we should give him the option to accept this award. So we called, and he went. 
They went to everything – including events the record companies were doing.”

Frisk sums, “What happens in Vegas stays in Vegas, but KHAY was treated so well 
by the ACMs, it’s hard not to brag to anyone who will listen. Having been a part of 
the many successes of the last 20 years, winning this award was truly the highlight.”

Game of Porcelain Thrones
MEDIUM MARKET STATION
WIVK/Knoxville

PD Nikki Thomas talks about riding solo in Las Vegas and taking a gamble on 
some tacos.

We were honored and humbled to win considering how strong the 
competition is in our market size. Having KATM in the category was really 
special because of my ties to the station and the staff. (Ed. Note: Thomas spent 
nine years with KATM, and 
fi ve as PD, before joining 
WIVK in 2016.)

This was our fi rst win 
with a new morning show 
and a few other new key 
players. [Personalities] 
Tony, Kris, Gunner and 
Mac are all consummate 
professionals, and I’m 
proud of their 
commitment to the station 
and the community. ACM 
weekend, they were all busy 
with local charity events. 
It was great being in Las 
Vegas, but I really missed 
having my team there.

I defi nitely gambled in 
Vegas – if you count that 
trip to Roberto’s Taco 
Shop. I was so sick before 
the radio winners’ 
reception on Saturday. Looking at the pictures, I was on the verge of passing out 
and going full-on Linda Blair, either from the questionable food at Roberto’s or 
the deluge of sequin jackets inside the South Las Vegas outlet mall. 

I did not get a picture of Nikolaj Coster-Waldau, who plays Jaime Lannister 
on Game of Thrones and was at the awards. I’m a ridiculous fan, so it was all I 
could do to keep in my seat. I could’ve taken him to Roberto’s and threatened 
to feed him those tacos to get the show ending out of him, but I didn’t. 

The Past Is Present
LARGE MARKET STATION
KUBL/Salt Lake City

PD Travis Moon uses the ACM submission process as an 
opportunity to analyze and grow his station every year. 
Winning isn’t too bad, either. 

I was in the daily morning show meeting when my 
phone started blowing up with “Congrats!” At fi rst, I 
thought it was because my oldest daughter was due. Then, 
I saw one from somebody in radio. Well, they don’t know 
my daughter. Then I said, “Wait…did they just announce 
the ACM winners?” I got the breaking news from Country 
Aircheck and dropped my phone when I saw it. We came 
out of a song and broke the news on the radio right away.

The coolest thing was being able to send as many staff as 
possible. Morning show hosts Lexi and Banks, Matt Ramone 
and I went, as well as a few people from promotions, our 
Dir./Marketing and MM. I’m guessing we had 12 people. 
A lot of people who went had never been to an awards 
show before, let alone experienced ACM week. 

My favorite part of the process might be putting 
together the submission. Once a year, you get to do a 
deep dive on your station and really analyze what you’ve 
done in the community, what you’ve done to show 
leadership in the format and identify where there’s room 
for growth. The other thing is fi nding a better way to 
promote the actual format. Sometimes, there’s multiple 
Country stations in a market, and the easy thing to do is 
toot your own horn, but we’ve got to do a better job of 
promoting the actual format to our listeners. It’s just 
going to raise all boats.

Pair-O-Dice City: Tim Barden, Cox, Frisk, Warner/WEA’s 
Ingrid Andress and Stoney Creek’s Jimmie Allen (l-r) at 
the ACM radio winners reception.

Over The Moon: Team KUBL/Salt Lake City at the ACM 
radio winners reception. Pictured (l-r) are Lexi, Banks, 
Ingrid Andress, Moon, Matt Ramone and Jimmie Allen. 

Holding 
Her Own:
Thomas accepts 
on behalf of 
her team while 
trying to hold 
down her lunch.
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A Family Affair
MAJOR MARKET STATION
KNIX/Phoenix

iHeartMedia/Phoenix EVP/Programming Steve Geofferies and 
APD/MD Lois “Double L” Lewis discuss putting the “fun” in 
function by bringing the entire KNIX team to accept the award.
SG: We also mixed in a night out on the Las Vegas Strip. 
This award is recognition for everyone from the morning 
show to our part-time promotions staff. 
LL: I went to my first “proper” Vegas nightclub – Chateau 
at Paris – and may have ended up dancing on a table. 
No photos were taken. I made sure everyone signed my 
standard “What happens in Vegas stays off the ‘Gram” 
non-disclosure agreement.
SG: Meanwhile, I gambled. In three-card poker, there’s 
usually someone at the table getting destroyed while their 
friend is winning hand after hand. I was losing; Arista 
Nashville VP/Promotion Josh Easler and RCA’s Old  
Dominion were winning. I took the punishment as any 
good friend would.
LL: King Calaway were everywhere, and Jordan Davis 
stopped by our team dinner, but seeing Morgan Wallen at 
Loser’s while wearing my mullet cutoff was my personal 
highlight.
SG: Jimmie Allen was a great radio reception host, but I have 
to credit Pearl’s Glenn Noblit, who changed his flight so he 
could take photos and video of the presentation for us. That 
very simple and sincere act of kindness meant so much. 
LL: The actual ACM Award is so much heavier than we 
could’ve imagined! Carly, we feel you, girl! 
SG: We haven’t talked about where the trophy will live yet, 
but if I were to guess, it will be on Double L’s nightstand, 
strapped to Barrel Boy’s Jeep, or next to the other five 
ACM Awards. 

Gotta Touch ‘Em All
SMALL MARKET PERSONALITY
Brent Lane & Candy Cullerton
WYCT/Pensacola

The WYCT morning team shares how touching the community – and 
a bunch of beards – led to an epic win in Vegas.
CC: We have a mission statement to super-serve the  
community, which is why I love working here. 
BL: Our Spring Jam was a first for us this year. We were able 
to identify an issue in Santa Rosa County and help provide 
funding. 
CC: Meeting Lon Helton, Leslie Fram and others I admire 
was maybe the best part of the entire weekend. The craziest 
thing that happened was almost getting my butt kicked by a 
showgirl. She was on the street, and I was in a hurry to get 
back to the hotel. I maybe said a word I shouldn’t have said, 
and she shoulder-checked me. I got a mouthful of feathers. 
Oh, and I got to touch Jordan Davis’ beard, which has  
become a “thing” for me – photos of touching artists’ beards.
BL: The craziest thing I saw in Las Vegas was Jimmie Allen  
enjoying some downtime at the end of one of the rows of 
dollar slots alongside an 80-year-old lady who probably had  
no clue who he was. Also, in five minutes of blackjack I  
managed to go down $100. That was the end of the gambling 
for me. Jimmie told me later that playing those slots and a 
round or two of roulette put him up $7,000. From now on, I’ll 
play wherever Jimmie is stationed. 
CC: There was a casino at the Steak-n-Shake where I lost $60, 
but at least I got a burger, fries and a shake.
BL: And, we get to keep the trophies! 

Is This Thing On?
MEDIUM MARKET PERSONALITY
Mo & Styckman 
WUSY/Chattanooga
Each has won before, but this is their first win together since 
joining for afternoons last year.
M: This was monumental for a lot of reasons. First, it 
was our first win as a duo, which is exciting. But also, 
it’s one of the first times I’ve not been pregnant for the 
ACMs. My husband and I were free from children, so 
we got to be adults for the first time in a while. I  
partook a little after the show.
S: She was functionable, but ...
M: My husband, I can’t speak for.
S: As for me, I’m boring. I don’t drink and I don’t have 
enough money to gamble. But I love to people-watch, 
and you can see some crazy stuff.
M: Working together now, we have a good dynamic.
S: I’m the guy who doesn’t care a bit about getting 
loud and silly ... maybe even dumb. She brings me back 
around.
M: At the remotes, it had been a while since we’d caught 
up with Keith Urban, and he was the first one up. It was 
a fantastic interview, but after he left we realized the mics 
were muted. We were devastated. Of course, Keith is the 
sweetest soul. He came back for another interview.
S: Mo asked the first question, and I’ve got my head 
down watching the meters to make sure it’s all working.
M: Keith answered in a whisper. It really threw  
Styckman for a loop. 
S: He pulled a fast one, and it was hilarious. Then he 
grabbed the mic and said, “Check-one-two” so loud it 
distorted.

Beardiful: Jordan Davis (c) tells Lane how to 
grow a beard Cullerton will appreciate

Silent Treatment: Styckman 
(l) and Mo with the 
Entertainer of the Year.

Let Me Mullet Over: 
KNIX APD/MD Lois 

“Double L” Lewis 
fangirls over Big 

Loud’s Morgan 
Wallen.

ACM
RADIO 
WINNERS



THE BRAND NEW SINGLE 
FROM YOUR CMA AND ACM 

ENTERTAINER OF THE YEAR!!!
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One For The Thumb 
NATIONAL PERSONALITY
Lon Helton
Country Countdown USA
Westwood One

With his most recent win in the category, Lon Helton now has a fi st 
full of ACM trophies to his name.

The events leading up to the ACM Award show itself are 
full of more surprises than the Las Vegas craps tables I’ve 
been known to frequent. And the fun and games started 
Feb. 28. I was in the studio, cutting lines for the next week’s 
countdown when George Achaves – the only writer and 
producer the show has had in its 27-year run – began 
waving his phone from across the glass. He was pointing to 
a Country Aircheck “Breaking News” – which is how I found 
out we had won the ACM’s National Personality of the Year 
award for the fi fth time. 

That was the beginning of another magical ride through 
awards weekend. Friday’s “Stories, Songs and Stars” featured a 
fabulous twist to the standard guitar pull with stars joining the 
songwriters in the second round to sing their hits together. 
Little Big Town singing “Girl Crush” with Lori McKenna was a 
highlight, as was Thomas Rhett singing “Look What God Gave 
Her” with co-writer – and dad – Rhett Akins. Late Friday night 
was the Sony showcase, which always includes spending time 
with Loser’s proprietor Erv Woolsey. Nobody hangs like Erv!

As always, the ACM Saturday night party honoring the 
ACM radio winners was fi rst class, with Jimmie Allen as emcee.  
Nothing feels better than sharing the evening with folks who 
know that special feeling of being on the air and being part of 
a great radio station. Honored to share the night with George 
and raise a glass to the third part of our team, Jo Hunt.    CAC

Wearing It Well
LARGE MARKET PERSONALITY
Jim Denny, Deborah Honeycutt, Kevin Freeman
WFMS/Indianapolis

This is the show’s second ACM win, complementing their 
three CMAs.
DH: It went faster than I remember – a real whirlwind. 
KF: It’s fun, because the stars are stuck there, too. Not 
like in Nashville where they can go home, so there’s 
more time and they’re more willing to visit.
DF: People ask, “Who was the nicest one?” The answer 
is, everybody. That’s the great thing about this business.
JD: They’re real people. They all seem like someone 
you could go have coffee with.
DH: But they didn’t invite you.
JD: I got there, and they didn’t show up.
DH: During the awards, people were texting, “Tell us 
what you’re wearing.”
KF: I was wearing Tractor Supply.
DH: I make a point of not doing social media during 
events, because you end up watching through your 
phone instead of as a fan. I loved Luke Combs’ perfor-
mance, and Reba has such a natural ability to interact 
with a crowd. 
JD: We go to a lot of shows, and you can get a little 
jaded. But having my daughter there, getting a break 
from the eight-month-old at home, dressing up and 
being a person – looking at her face during the show 
and seeing her tear up – I just had a ball.
DH: There’s a perception that it’s a vacation going out 
for the show, but it can be exhausting. There’s a lot to 
do, and I’d love to have celebrated more, but we did go 
get a steak dinner. The boss said we should do that.
KF: He didn’t say he was going to pay for it, just to do it.

Las And Found
MAJOR MARKET PERSONALITY
Tanner In The Morning
Rob Tanner, Catherine Lane, Chris Allen, Captain Jim, Mimi
WSOC/Charlotte

Nominated three times previously, this was the WSOC morning team’s 
fi rst win.
RT: Vegas was great. The amazing thing is how approachable the 
artists are. I worked in Top 40, and it was diffi cult to get those 
artists to show up, let alone do something like this.
CL: They spent more time with us than they were supposed to. 
Their handlers had to drag them off. 
RT: And I reminded Jason Aldean that I started at the station 
about the same time his career was getting going. He was one of 
my fi rst interviews. Now he’s winning Artist of the Decade, and 
I’m still employed! We were also impressed with Vegas itself. You 
tend to think of debauchery, people stealing left and right, but it 
wasn’t like that.
CL: Apparently Sin City isn’t as sinful as everyone thinks. Before 
the awards ceremony, I noticed my pocketbook was gone. I went 
into a panic looking for it at slot machines and in the bathroom. 
A lady in there said someone found it and turned it in. I thought 
that was wonderful, but I didn’t think there’d be anything left 
in it. Well, I picked it up and nothing was missing. I was super 
impressed by the people of Vegas.
RT: The best thing was someone left her a card where she could 
call some girl. They’re so friendly out there! 
CL: This is defi nitely the highlight of our career. They treated us 
like gold. 
RT: We have to thank Beasley for giving us the time to go, 
Westwood One and, of course, the ACM.

Staged Photo: Denny, 
Freeman and Honeycutt (l-r).

Remotes Control: Tanner, 
Lane and Captain Jim (l-r).

ACM
RADIO 
WINNERS

Four For Five:
Tenille Townes, 
Achaves, Helton 
and Jimmie Allen.
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ACM WEEK WITH 
ASHLEY MCBRYDE

Awards Week 
Schedule

Friday
 11am Westwood One Remotes

 2:40pm Pickup at MGM Grand

 3pm Filming w/ Criss Angel

 4pm Return to MGM

Saturday
 10:30am NashVegas Live! Remotes

 12pm Lunch break

 1:30pm Crew Call: “Girl” Rehearsal, 

  MGM Grand Garden

 2:30pm Ashley Call: “Girl” Rehearsal

 3:30pm On-site interviews: 

  ACM EPK, I

 3:40pm SiriusXM interview

 7:30pm Eric, Ashley Call: “Snake”  

  Rehearsal

 Sunday
 10:30am Ashley Call: Dress Rehearsal, 

  MGM Grand Garden

 11am Dress Rehearsal

 3:45pm Red Carpet

 5pm 54th ACM Awards

All Ashley McBryde can eke out is a faint, 
“Hi.” Sitting in the WIL/St. Louis booth at the 
Westwood One remotes, she’s just been 
interrupted while reading liners. And in the 

best way possible.
It’s a Las Vegas weekend of firsts and fun for 

the Academy of Country Music’s New Female 
Artist of the Year. First major award (she’s also 
nominated for Female Artist), not one but two 
performances, magic, reptiles, costumes, betting 
on bourbon and one stunning moment that left her 
at a loss for words.

McBryde’s fi rst offi cial ACM experience – in 2018 
– had her on the red carpet as a brand new artist. 
“It was a really good way to break me in for my fi rst 
major awards show,” she says. “I asked my publicist 
as we walked on to the carpet, ‘How do I stand?’ She 
says, ‘Stand like this but put your weight on that leg.’ 
Oh, okay. Now I know!”

Just A Dream: Learning about her 2019 win for 
New Female Artist involved an “unknown caller” 
popping up on her phone. Adopting the gruff tone 
she reserves for robo-calls, McBryde was surprised 
by what she heard. “It’s an unmistakable voice,” she 
says. “There we are, burning trash in a barn lot and 
Carrie Underwood calls. You can’t make this shit up. 
It’s not in the video, but she did tell me I get to play 
my song on the show. The whole conversation was 
like spinning around in an offi ce chair.”

McBryde was already aware she would be 
performing with Eric Church on his song “The Snake.” 
“That’s the fi rst song I heard from his new record and 
might be my favorite,” she says. “I’m always honored 
and surprised when Eric wants me to do something, 
so for him to trust me to help represent a song like 
that on the ACMs is super cool.”

The trickier performance is “Girl Goin’ Nowhere,” 
which has to be edited to fi t the shorter slots 
allotted to “New” category winners. “It’s a really 
weird thought process,” she admits. “Which limb 
don’t you want? You’re trying to stuff 3:50 into 1:50 
and not stumble all over yourself. I focused on 
the song’s message and how short I could make 
it while still conveying that. So it was fi rst verse, 
chorus, bridge. You can take the song out that 
way. My fi rst try I got it down to 2:46, then we got it 
down to 1:42. I didn’t want it to feel like a Pop-Tarts 
commercial, and it doesn’t.”

Turn On The Radio: Arriving Thursday night, 
McBryde kicks off her schedule the next morning 
at the remotes, where she does a station-supplied 
shot of tequila before the aforementioned incident 
happens. She’s just fi nished an interview with WIL’s 
morning team, who have cleared out as she sits with a 
microphone reading liners. “Hey this is Ashley McBryde 
on New Country Ninety-Two (voice trails off) ... Three?”

Suddenly, Reba McEntire is in the booth, leaning 
over the mic. “Hi, Ashley McBryde, this is Reba 
McEntire, I’m your biggest fan.” A quick hug, and 
Reba’s back out as fast as she appeared, continuing 
on her interview rounds. Cue McBryde’s weakly 
croaked, “Hi.”

“I’m sweating,” she says moments later, still 
recovering from her fi rst time meeting the Country 
Music Hall of Famer. “Between the tequila and that 
Reba McEntire just hugged me ... watch me not 
stutter now.” The meeting happened so fast, no one 
grabbed video or a photo. Fortunately, WIL captured 
the audio.

After the remotes, a profi le with ET Canada
presents her with a decision. “They said, you can 
choose between a puppet show and an illusion,” 
she says. “I’m like, wait. Stop. Both are magical.” 
Later she adds, “That was a rapid fi re question one 
time in an interview: ‘What makes you nervous?’ 
Ventriloquism. That’s some weird shit. Getting 
your voice to come out of your body and go into 
something else.”

Clearly, there’s something about puppets, but 
magic wins out and a trip to Criss Angel’s MindFreak 
theater comes midafternoon. She won’t get to see 
the show, but a personal experience with Angel 
himself – sandwiched by the interview – is more 
than a little consolation.

In the limo afterward, McBryde and crew 
Boomerang a champagne toast. “The reason I can’t 
go to his show tonight is we have to do hair drills,” 
she says. “We do it all the way up for red carpet, with 
a metal snake woven in. Hair all the way down for the 
‘Girl’ performance. Then a three braids on each side 
faux hawk for ‘The Snake.’

“I asked, ‘Can we please use copper eye shadow 
since I’m the copperhead?’” she continues. “I can’t 
wait. I’m never excited about dressing up.” Her 

friend Rachel adds, “This is childhood Ashley’s 
dream right now. Magic. Dressing up. A snake.” 

McBryde chimes in: “I have a deck of cards 
touched by an actual illusionist. I’m allowed 

to drink. The car is fancy. A reptile is 
involved. Twist off champagne. Only the 

next-to-best for us!”
Southern Babble On: The 
evening plan is low key. “I can get 

out of the Spanx, get into some 
sweats, we can think about 

what we might like to do for 
dinner and then it’s hair 

Girl  Interrupted
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up, hair down, hair up, hair down,” she says. “From 
the carpet to the first performance we have an hour, 
and from the first performance to the second we 
have an hour. It will take all of both of those hours to 
get it done.”

After styling practice, she cuts loose. “I don’t 
gamble,” she says. “I don’t have anything against 
it – high moral ground or anything – I just like to 
get something when I give my money away. Mostly 
drinks. I’m going to bet this money on im Beam, 
and I’m going to win.”

Instead of slots or cards, she plays a different 
game ... or two. “All my girl crew, bass player and 
manager dressed up in wigs, track suits and visors,” 
she says. “We played beer pong at a sports bar for 
no particular reason.

“I have an alter ego named Maxine verstreet – 
an old lady who just says mean things,” McBryde 
explains. “She wears a white wig and purple bla er. I 
was telling my stylist about it and she said we should 
all dress up as old people. She got us all teal track 
suits and it was ama ing.”

Saturday morning brings more radio remotes, but 
the day is dominated by rehearsals. “My biggest 
fear, even in college and high school, is not knowing 
where to stand,” McBryde says. “I am the kind of 
person who worries where my guitar wireless pack 
comes from. Where are my ears going to come 
from? It doesn’t take long to figure out someone is 
assigned to tell you where to stand. All you have to 
do is follow the guy with the ashlight and not fall 
down. That makes it a lot easier.”

ther than cutting the song down, the “ irl” 
performance is relatively stress free. “That song 
helps me diffuse nerves,” she says. “This is me. I 
can do me all day – doesn’t matter who’s watching.” 
As for “The Snake,” there’s a bit more to it.

“I did watch the graphics first to see what they 
were doing,” she says. “I wanted to figure out if 
they were timed to anything – and they weren’t. 
Also, I’m not used to working with a teleprompter 
and if one’s out there, I will look at it. That’s 
not how to perform. That’s reading. Your face 
becomes kind of stupid and blank, and I’m just 
not going to let that happen. The first two times 
through, I read the teleprompter. After that I just 
glanced at it. That was the kind of thing I needed 
to work on and rehearse. I had to feel it.

“And ric and I had to walk from the end stages 
to the center stage while the entire stage is covered 
in fog and I’m wearing black jeans and black boots,” 
she continues. “That was another ‘don’t fall down, 
Ashley’ moment. It really isn’t that hard, but you do 
have to rehearse it.”

A L ittle Div e Bar: Sunday brings a new and 
unwelcome addition to the team. “ verybody in my 
little crew got sick on Saturday,” Ashley says. “ adio 
remotes might have been to blame. r it could be we 
played beer pong in the lobby of a casino, the ball 
bounced all over the oor and we stuck that ball in a 
cup and drank the contents. It’s egas.”

ress rehearsal goes smoothly, despite a 
near-incident at check-in. “We’re standing at the metal 
detector, I’ve got my bag open and they’re sifting 
through it,” McBryde says. “Behind me, someone 
says, ‘Hey, move faster! You’re holding us all up.’ 
I wheel around with my finger out ready to destroy 
whoever said it ... and it’s eba. So that’s okay.”

Also okay: the red carpet. “ or some reason I was 
more relaxed than I had ever been doing on-camera 
interviews,” she says. “They kept asking what’s it like 
already winning. There were still some nerves for the 
other category, but knowing the most stressful part 
was over was a treat.”

After the show, McBryde stopped by a few parties, 
including the Warner Music ashville gathering, 
where she “ate little tiny food on toothpicks.” 
Then, she went to Loser’s – because that’s what 

ashvillians do when they’re in Las egas. “We 
watched endell Marvel’s set, and I accidentally 
drank all the drinks.

“It wasn’t that bad the next morning,” she says. “I 
was still on cloud 9,000 from the night before, which 
helped any kind of hangover I might have had. But 
what a wild adventure it was. Like a lot of things, I 
was really nervous for rehearsals but calm, for the 
most part, when it came to the performance. The 
response has been huge. It was terrifying and fun 
and how soon can I do it again?”

Did I Stutter? After Reba’s fly-by with WIL’s 
Kelly From Arnold, Bud Ford, Jerry Broadway 
and Becca Walls, and (below, right) with 
McEntire backstage during the awards.

A Twisted Living: Maxine, aka Ashley, gets her 
groove on.

Le Freak: With Criss Angel and 
ET Canada’s Keshia Chanté, and 
Angel’s autograph (inset).

Girl  Interrupted
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Calls/City                               12+ Shares                12+ Cume (00)               Revenue (in millions) 
ALPHA MEDIA  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017

KGNC/Amarillo, TX 7.6 6.7 433 401 $1.0 $1.0

KBRJ/Anchorage, AK 7.3 5.1 288 260 $1.5 $1.6

WHKX/Bluefi eld, WV 1  -- 15.2  -- 206  -- $0.9

WHQX/Bluefi eld, WV 1  -- 0.0  -- 0  -- $0.0

RATINGS & REVENUE 
C O M P A N I E S

C O U N T R Y ’ S  T O P

COUNTRY COMPANIES REVENUE RANKER
Here’s how the companies listed on these pages rank by 2016 Country revenue 
(in millions of dollars). The data is compiled from individual station revenues for each year as provided 
by BIA. For comparison purposes, previous years’ total company revenues and revenue rankings fol-
low, with each company’s rank for that year following the revenue fi gure.

        
Calls/City                                  12+ Shares       12+ Cume (00)   Revenue (in millions) 
  ALPHA MEDIA  (continued) Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017

WCCQ/Chicago* 0.6 0.6 1,194 1,390 $1.7 $1.6

WCLI/Dayton+ 1.8 2.5 356 445 $1.1 $1.2 

KCOB/Des Moines 0.0 0.0 0 0 $0.0 $0.0

WFLS/Fredericksburg, VA 8.5 8.0 540 636 $2.9 $2.8

KZKX/Lincoln 5.2 6.4 291 403 $1.5 $1.5

KLLL/Lubbock, TX 6.8 7.2 409 376 $1.5 $1.5

KDES/Palm Springs, CA 1.2 1.8 150 213 $0.6 $0.6

WXCL/Peoria 2 7.7 7.8 500 513 $2.0 $2.0

KUPL/Portland, OR* 3.2 4.1 2,622 2,258 $5.4 $5.5

WCEN/Saginaw, MI 5.5 6.0 531 513 $1.3 $1.3

KLQL/Sioux Falls, SD 3.2 2.7 127 101 $0.5 $0.5

KTPK/Topeka, KS 6.7 8.2 227 309 $1.1 $1.1

WIBW/Topeka, KS 6.2 7.2 321 300 $1.9 $1.9

KYKX/Tyler, TX 3.6 2.7 304 243 $0.9 $1.0

KKUS/Tyler, TX 3.3 6.2 201 303 $1.0 $1.0

WIRK/W. Palm Beach* 3 3.3 4.0 1,238 1,568 $4.6 $4.8

        
 Calls/City   12+ Shares         12+ Cume (00)     Revenue (in millions)  

BEASLEY  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WKXC/Augusta, GA 6.2 6.7 775 717 $3.1 $3.1

WKLB/Boston*  3.5 4.4 5,627 6,452 $10.2 $8.6

WSOC/Charlotte* 7.3 5.9 4,393 4,298 $6.5 $7.4

WKML/Fayetteville, NC 10.3 8.1 677 625 $2.9 $3.4

KCYE/Las Vegas* 3.1 3.8 2,180 2,032 $2.4 $2.1

WXTU/Philadelphia* 1 4.7 4.0 7,164 6,038 12.5 12.5

WQYK/Tampa* 6.1 5.1 4,043 4,388 $6.4 $6.7   

        
 Calls/City   12+ Shares         12+ Cume (00)     Revenue (in millions)  

BONNEVILLE  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017

KYGO/Denver* 5.2 6.1 4,022 4,294 $9.2 $9.3

KNCI/Sacramento* 1 4.9 4.6 3,001 3,067 $7.2 $5.7   

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue  
  2018 7 41.2 2,485,900 $31,475,000
  2017 6 34.0 1,851,200 $40,625,000
  2016 5 30.6 1,234,400 $27,325,000
  2015 5 32.1 1,243,500 $26,175,000
  2014 5 36.5 1,253,200 $26,000,000

1. Beasley acquired WXTU from Entercom in Sept. ‘18. Its audience numbers are included in Beasley’s totals; its 
revenues in Entercom’s totals. 
Beasley also operated three HD Country stations in 2018, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue  
  2018 2 10.1 702,300 $16,400,000
  2017 1 6.1 429,400 $9,300,000

1. Bonneville operated KNCI under an LMA with the Entercom Divesiture Trust from Nov. ‘17 until acquiring it in Aug. ‘18.
Country outlets operated by Bonneville in 2018 included two HD stations and one translator, according to BIA.

      
 Calls/City    12+ Shares  12+ Cume (00)       Revenue (in millions)

COX  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017

WHKO/Dayton 1 10.1 10.9 1,701 1,748 $6.2 $6.4

KKBQ/Houston* 4.6 4.6 9,801 11,042 $17.0 $16.6

KTHT/Houston*+ 2.1 2.2 4,555 4,466 $0.7 $0.7

WWKA/Orlando* 4.9 4.2 2,428 2,362 $7.2 $7.3

KCYY/San Antonio* 6.7 5.7 6,089 6,043 $7.2 $7.2

KKYX-AM/San Antonio*+ 2.0 1.6 1,360 1,405 $0.3 $0.3

KWEN/Tulsa  6.2 6.5 1,169 1,251 $3.4 $3.4

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue  
2018 8 36.6 2,710,300 $42,095,000

 2017 8 35.7 2,831,700 $43,825,000
 2016 8 37.7 2,792,500 $49,225,000
 2015 8 40.6 3,021,400 $53,850,000
 2014 8 40.9 2,849,700 $56,300,000 

1. WHKO was sold to Apollo Global Management in Feb. ‘19.
Country outlets operated by Cox also included one station in a non-rated market, three HD
stations and one translator, according to BIA.

COUNTRY COMPANIES REVENUE RANKER
Here’s how the companies listed on these pages rank by 2018 Country revenue 
(in millions of dollars). The data is compiled from individual station revenues for 
each year as provided by BIA. For comparison purposes, previous years’ total 
company revenues and revenue rankings follow, with each company’s rank for 
that year following the revenue fi gure.

COUNTRY COMPANIES AUDIENCE RANKER
Here’s how the companies listed on these pages rank by 2018 metro weekly 
Country 12+ cume audience, according to Nielsen Audio information 
provided by BIA. Previous years’ cume and cume rankings follow, with the 
company’s rank for that year following the cume fi gure. 

Country Aircheck’s annual overview of America’s top radio 
companies shows that 17 groups each generated at least $10 million 
in revenues from their Country stations in 2018. Collectively, the 
441stations owned by these 17 operators entertained almost 40 million 
people, off from last year’s just over 43 million. Total revenues for these 
groups total more than $890 million, off from last year’s $922 million. 

In PPM markets, the Fall shares and cume represent the Nielsen Audio 
Sept.-Oct.-Nov. 12+ average (6+ fi gures are not available) as obtained 
from BIA, which is also the source of revenue fi gures. This report 
provides year-to-year trends in both categories and stations-owned by 
each operator, plus ratings, cume and revenue comparisons. If your 
company or station has inadvertently been omitted, please let us know. 

LEGEND: Following each station’s call letters and market are Nielsen Audio 12+ shares 
and cume fi gures from Fall 2018 and 2017. After that are the station’s 2018 and 2017 
revenues, shown in millions, except in “Totals,” where actual fi gures for cume and revenue 
are listed.
   BIA is the source for all ownership, revenue and Nielsen Audio share and cume data. The 
“Number of Stations” column shows stations owned by each operator at the end of 2018. 
Revenues and audience from HD stations and translators are included in the totals. “Na” 
means not available or “not applicable.” A “+” indicates a Classic Country outlet. A “*” 
indicates a PPM market; all others are diary markets.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue 
  2018 41 81.7 973,200 $30,200,000
  2017 51 124.0 1,271,600 $36,175,000
  2016 54 131.9 1,573,000 $47,743,000
  2015 47 98.3 1,049,300 $41,955,000
  2014 17 71.4 854,100 $21,400,000

1. Alpha sold WHKX & WHQX to First Media in Sept. ‘18. Their ‘18 numbers are not included in Alpha’s ‘18 totals.

2. WXCL was sold to Midwest Communications in Feb. ‘19. Its ‘18 numbers are included in Alpha’s ‘18 totals. 

3. WIRK was sold to Hubbard in Nov. ‘18. Its ‘18 numbers are included in Alpha’s ‘18 totals.
Country outlets also operated by Alpha in 2018 included 23 Country stations in non-rated markets and fi ve transla-
tors, according to BIA.

 Owner 2018 2017 2016 2015 2014
 1 iHeartMedia $302.1 $316.4/1 $327.1/1 $331.6/1 $336.0/1
2 Entercom $139.5 $37.7/7 $37.0/7 $37.6/7 $28.6/6
3 Cumulus $125.9 $129.2/2 $136.3/2 $152.2/2 $161.9/2
4 Townsquare $66.9 $66.4/4 $78.3/4 $80.4/4 $84.5/4
5 Cox $42.1 $43.8/5 $49.0/5 $55.0/5 $56.3/5
6 Beasley $31.5 $40.6/6 $27.3/8 $26.2/8 $26.0/7
7 Alpha Media $30.5 $36.2/8 $47.7/6 $42.0/6 $21.4/8
8 Hubbard $24.1 $19.3/10 $19.4/9 $19.1/12 $20.6/9
9 Midwest $20.1 $20.7/9 $18.2/10 $17.6/13 $16.3/14
10 Saga $18.3 $17.7/12 $17.5/11 $20.2/11 $16.9/12
11 Bonneville $16.4   --   --   --     --
12 SummitMedia $15.4 $15.5/13 $15.0/14 $15.4/15 $16.4/13
13 Forever Media $14.3 $15.1/14 $16.5/13 $16.9/14  --
14 Hall $12.0 $13.3/15 $13.6/15 $13.1/17 $13.3/16
15 MGTF $10.6 $10.5/16 $10.6/16 $10.6/18 $11.3/17
16 Curtis $10.5 $10.3/17 $10.1/17 $10.5/19 $10.8/18
17 Mt. Wilson $10.0 $9.8/-- $8.8/-- $9.9/-- $10.5/9
 -- CBS Radio  -- $112.7/3 $117.8/3 $117.5/3 $124.2/3
 -- EW Scripps  -- $17.8/11 $17.2/12 $20.3/10 $15.5/15

  

 Owner 2018 2017 2016 2015 2014
1 iHeartMedia 13,634,000 13,832,100/1 14,766,100/1 15,408,000/1 14,593,800/1
2 Cumulus 6,985,100 7,732,700/2 8,539,700/2 8,555,270/2 7,959,700/2
3 Entercom 6,179,900 2,142,300/5 2,142,300/5 2,340,900/5 1,920,500/5
4 Cox 2,710,300 2,831,700/4 2,792,500/4 3,021,400/4 2,849,700/4
5 Beasley 1,769,500 1,851,200/6 1,234,400/8 1,243,500/8 1,253,200/7
6 Townsquare 1,589,100 1,553,000/7 1,612,200/6 1,651,400/6 1,812,820/6
7 Hubbard 1,258,700 971,500/9 1,085,700/9 1,255,900/7 1,114,800/8
8 Alpha 973,200 1,271,600/8 1,514,500/7 1,049,300/9 854,000/11
9 Mt. Wilson 943,400 1,002,900/-- 1,118,000/-- 1,123,200/-- 889,900/10
10 SummitMedia 706,800 478,600/13 478,900/13 511,000/14 523,000/14
11 Bonneville 702,300  --  --  --  --
12 MGTF Media 525,200 605,300/11 535,600/12 506,100/15 633,800/12
13 Hall 492,300 485,000/12 577,500/11 568,500/12 554,500/13
14 Midwest Communications 476,100 541,600/14 451,600/14 428,200/16 397,800/16
15 Curtis Media 291,600 301,400/15 355,600/15 352,300/17 327,400/18
16 Forever Media 222,200 272,800/16 354,300/16 258,100/18  --
17 Saga 153,100 117,500/17 139,700/17 185,500/19 184,300/19
 -- CBS Radio  -- 6,059,900/3 6,447,200/3 6,799,400/3 6,715,000/3
 -- EW Scripps  -- 627,100/10 649,200/10 652,900/11 344,100/17  
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  1 KILT/Houston (Entercom)  $18,500,000
  2 KKBQ/Houston (Cox)  $17,000,000
  3 WUSN/Chicago (Entercom)  $16,000,000
  4 KPLX/Dallas (Cumulus)  $14,500,000
  5 KEEY/Minneapolis (iHeartMedia)   $13,900,000
  6 KSCS/Dallas (Cumulus)  $13,500,000
  7 WXTU/Philadelphia (Beasley)  $12,500,000
  8 WUBE/Cincinnati (Hubbard)  $11,500,000
  9 WYCD/Detroit (Entercom)  $10,500,000
10 WKLB/Boston (Beasley)  $10,200,000
10 WQDR/Raleigh (Curtis)  $10,200,000
12 KKGO/Los Angeles (Mt. Wilson)  $10,000,000

In 2018, 12 Country stations generated at least $10 million in 
revenue, according to BIA. 

COUNTRY RADIO’S MILLION MASTERS
In 2018, 12 Country stations generated at least $10 million in 

COUNTRY RADIO’S 

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 19 79.4 6,179,900 $139,525,000

  2017 10 41.5 2,014,000 $37,725,000
  2016 10 44.8 2,142,300 $36,975,000
  2015 7 44.7 2,340,900 $37,550,000
  2014 8 42.1 1,920,500 $28,600,000 

1. Entercom closed on its purchase of CBS Radio in Nov. ‘17. 
2. WNSH and WHHL were swapped to Entercom by Cumulus in Feb. ‘19. Their numbers are not included in 
Entercom’s 2018 totals.
2. WHLL-AM went Classic Country Dec. ‘18 while owned by Cumulus.
3. Beasley acquired WXTU from Entercom in Sept. ‘18. Its audience numbers are included in Beasley’s totals; its 
revenues in Entercom’s totals. 
Country outlets operated by Entercom in 2018 included seven HD stations and two translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 15 27.4 222,200 $14,325,000

  2017 15 25.4 272,800 $15,125,000
  2016 14 38.5 354,300 $16,475,000
  2015 13 42.2 258,100 $16,925,000

1. Forever bought WXCY from Delmarva in Feb. ‘19. WXCY’s 2018 numbers are not included in Forever’s 2018 totals.
Country stations operated by Forever Media in 2018 included nine Country stations in non-rated markets and 
four translators, according to BIA.

        
Calls/City                                     12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  CUMULUS  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
KBCY/Abilene, TX 4.1 4.6 155 162 $0.3 $0.4
WKAK/Albany, GA 2.9 3.2 98 105 $0.2 $0.3
KBZU/Albuquerque  2.0 2.4 457 465 $0.4 $0.3
KRST/Albuquerque 3.4 2.6 930 886 $2.0 $1.8
WCTO/Allentown 9.1 10.1 1,175 1,265 $4.7 $5.0
KARX/Amarillo, TX  0.7 2.0 69 134 $0.1 $0.2
KPUR/Amarillo, TX 3.6 1.7 159 91 $0.3 $0.2
WWWW/Ann Arbor, MI 4.5 4.3 259 265 $2.0 $2.2
WPKR/Appleton, WI 1.0 1.4 190 250 $0.8 $0.8
WKHX/Atlanta* 3.9 3.3 4,557 5,297 $4.5 $6.5
KAYD/Beaumont, TX 2.1 1.6 271 141 $0.3 $0.4
WBWN/Bloomington, IL 7.5 7.5 226 225 $1.1 $1.2
KIZN/Boise  1.8 2.8 326 406 $1.0 $1.3
KQFC/Boise  2.2 2.0 312 321 $0.5 $0.5
WIWF/Charleston, SC 1 1.8 2.2 534 568 $0.5 $0.5
WOGT/Chattanooga 2.2 2.1 397 321 $0.2 $0.3
WNNF/Cincinnati* 1.7 2.1 1,553 1,558 $1.0 $1.0
KATC/Colorado Springs 3.9 3.2 567 493 $1.5 $1.6
KBBM/Columbia, MO 1.3 0.6 74 67 $0.3 $0.3
KPLX/Dallas*  4.0 5.1 9,197 10,465 $14.7 $16.4
KSCS/Dallas*  4.3 4.2 7,427 8,927 $13.5 $10.8
KHKI/Des Moines 5.5 6.0 899 1,063 $2.7 $2.5
KJJY/Des Moines  5.0 5.3 774 797 $1.2 $1.2
WDRQ/Detroit* 2.0 2.3 3,395 4,028 $1.6 $1.7
WXTA/Erie, PA  7.0 5.9 256 376 $0.7 $0.7
KAMO/Fayetteville, AR 4.7 5.4 284 350 $0.4 $0.2
WFBE/Flint, MI  4.0 4.4 347 348 $0.6 $0.8
KLSZ/Ft. Smith, AR  0.3 0.6 46 80 $0.03 $0.03
KOMS/Ft. Smith, AR+ 9.8 8.3 453 380 $0.6 $0.5
KRMW/Ft. Smith, AR 0.0 0.0 0 0 $0.5 $0.6
WYZB/Ft. Walton Beach, FL 2.1 2.6 127 154 $0.2 $0.2
KSKS/Fresno  4.1 4.1 953 899 $2.5 $2.3
WTNR/Grand Rapids 2 3.3 2.5 272 793 $0.7 $0.8
WZCY/Harrisburg 1.6 2.5 322 463 $0.7 $0.7
WWFF/Huntsville, AL  1.1 1.1 222 188 $0.1 $0.1
WFMS/Indianapolis* 7.3 7.0 2,578 2,837 $3.8 $3.7
WKOS/Johnson City, TN 0.4 0.7 0 119 $0.1 $0.1
WIVK/Knoxville 11.9 13.1 1,576 1,562 $5.6 $5.9
KXKC/Lafayette, LA 4.9 3.6 533 562 $0.7 $0.6
KQLK/Lake Charles, LA  2.2 2.6 136 164 $0.2 $0.2
KYKZ/Lake Charles, LA 9.0 9.5 327 725 $1.7 $1.7
WIOV/Lancaster, PA 8.8 7.0 694 725 $2.8 $2.9
WLXX/Lexington 4.2 3.1 541 464 $1.0 $1.1
WVLK/Lexington  1.3 0.6 168 126 $0.1 $0.1
WDEN/Macon, GA 6.2 7.2 510 586 $1.7 $1.6
WHKR/Melbourne, FL 3.9 3.8 435 495 $0.9 $0.8
WGKX/Memphis* 4.5 4.8 1,369 1,313 $2.3 $2.6
KATM/Modesto, CA 8.4 13.8 799 901 $4.1 $3.9
WLWI/Montgomery, AL 5.0 4.9 440 465 $1.4 $1.5
WLTI-AM/Muncie, IN 0.0 0.0 0 0 $0.03 $0.03
WMDH/Muncie, IN 9.2 7.7 300 260 $0.8 $0.8
WLAW/Muskegon, MI 3 2.4 1.8 116 66 $0.1 $0.1
WLFF/Myrtle Beach, SC 1.3 2.1 194 240 $0.2 $0.2
WKDF/Nashville* 4.0 3.4 2,048 2,352 $2.3 $1.8
WSM-FM/Nashville*  6.0 5.4 2,285 2,547 $2.5 $2.2
WRKN/New Orleans 0.5 0.7 0 na $0.3 $0.5
WNSH/New York* 4 2.1 2.4 8,797 8,941 $5.3 $5.5
KHAY/Oxnard, CA 3.1 3.8 404 398 $2.4 $2.5
WXBM/Pensacola, FL 2.7 3.1 367 369 $0.7 $0.9
WFYR/Peoria, IL 3.7 3.4 310 265 $0.6 $0.7
KBUL/Reno, NV 6.5 3.6 668 565 $1.2 $1.2
KUBL/Salt Lake City* 3.5 4.4 2,567 3,080 $3.6 $3.5
WJCL/Savannah, GA 3.7 2.9 360 330 $1.4 $1.3
KRMD/Shreveport, LA 6.0 4.6 307 396 $1.3 $1.1
WKKO/Toledo, OH 8.9 11.0 864 1,033 $3.2 $3.2
WMIM/Toledo, OH 0.0 0.0 0 168 $0.5 $0.6
KTOP/Topeka, KS  2.4 4.8 113 186 $0.3 $0.3
KIIM/Tucson  8.4 8.6 1,420 1,268 $3.9 $4.2
KLUR/Wichita Falls, TX 10.8 12.2 230 235 $0.9 $0.9
KOLI/Wichita Falls, TX 1.7 1.6 43 51 $0.1 $0.1
WSJR/Wilkes Barre 1.5 1.9 304 298 $0.2 $0.2
WORC/Worcester, MA  0.8 1.4 131 137 $0.4 $0.4
WQXK/Youngstown, OH 6.5 7.1 634 631 $2.6 $2.9

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

ENTERCOM (continued) Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
KMNB/Minneapolis* 1 3.3 3.6 3,618 4,458 $7.9 $8.0
WNSH/New York* 2 2.1 2.4 8,797 9,566 $5.3 $5.5
WXTU/Philadelphia* 3 4.7 4.0 7,164 7,028 $12.5 $12.5
KMLE/Phoenix* 1 3.6 3.2 4,736 5,760 $9.8 $10.0
WDSY/Pittsburgh* 1 4.2 4.7 2,947 3,164 $5.8 $6.0
KWJJ/Portland* 3.6 3.9 3,003 3,195 $6.1 $6.2
KFRG/Riverside* 1 4.5 4.5 3,247 3,329 $8.8 $9.0
KXFG/Riverside* 1 0.1 0.3 228 125 $0.8 $0.8
WBEE/Rochester, NY 8.1 9.4 1,583 1,716 $5.7 $5.8
KSON/San Diego* 4.7 4.3 3,560 4,139 $9.0 $9.0
KKWF/Seattle*  4.1 3.2 4,322 4,234 $5.8 $5.9
WHLL-AM/Springfi eld, MA+ 2 0.0  na 19  na $0.0  na
WGGY/Wilkes Barre 6.1 7.0 974 859 $2.6 $2.7 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 FOREVER MEDIA Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WOGG/Pittsburgh* 1.4 1.7 621 681 $1.2 $1.1
WOGI/Pittsburgh* 1.1 0.6 519 879 $1.2 $1.2
WBGI/Wheeling, WV 4.6 5.4 147 185 $0.5 $0.5
WLYI/Wheeling+  8.4 8.1 205 233 $0.7 $0.6
WYLY/Wheeling+  2.3 0.0 44 0 $0.0 $0.0
WXCY/Wilmington, DE 1 4.3 4.5 441  na $2.5 $2.5
WGTY/York  9.6 9.6 686 750 $3.0 $3.0

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 78 292.2 6,985,100 $125,900,000

  2017 82 301.0 7,732,700 $129,155,000
  2016 82 297.4 8,539,700 $136,340,000
  2015 86 316.6 8,555,270 $152,240,000
  2014 89 353.5 8,467,400 $172,702,000

1. WIWF fl ipped to Classic Hits Dec. ‘18.
2. WTNR (94.5) began simulcasting Country with WBBL (107.3) in early Jan. 2019. In mid-Jan. 94.5 became 
Alternative WKLQ. In Feb. 2019, WBBL adopted the WTNR call letters.
3.  In Apr. ‘19 WLAW moved from 92.5 to 97.5 in a frequency swap with AC sister WWSN. 
4.  WNSH went to Entercom in a multi-station swap in Feb. ‘19.
Country outlets operated by Cumulus in 2018 included fi ve stations in non-rated markets, two HD stations and 
one translator, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 5 7.0 291,600 $10,500,000

  2017 5 7.3 301,400 $10,250,000
  2016 4 7.3 355,600 $10,125,000
  2015 4 7.8 352,300 $10,500,000
  2014 5 11.1 327,400 $10,800,000

1. WPCM-AM fl ipped to Sports in 2018.
Country outlets operated by Curtis Media in 2018 included three stations in non-rated markets and three 
Country translators, according to BIA.

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

CURTIS MEDIA  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WPCM-AM/Greensboro* 1  -- 0.0  -- 100  -- $0.1
WQDR-AM/Raleigh*+  0.2 na 102 104 $0.3 $0.4
WQDR/Raleigh* 6.8 7.3 2,814 3,014 $10.2 $10.2

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 9 18.0 1,258,700 $24,050,000

  2017 9 14.7 971,500 $19,250,000
  2016 9 14.2 1,085,700 $19,400,000
  2015 9 14.2 1,255,900 $19,100,000
  2014 9 15.7 1,114,800 $20,550,000

1. KNUC/Seattle fl ipped to Country Dec. ‘17. 2. WIRK was sold to Hubbard by Alpha in Nov. ‘18. Its ‘18 num-
bers are included in Alpha’s ‘18 totals. Country outlets operated by Hubbard included four stations in non-rated 
markets and three HD stations, according to BIA. 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

HUBBARD  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WUBE/Cincinnati* 8.5 7.5 3,824 3,841 $11.5 $11.2
WYGY/Cincinnati* 0.9 1.1 947 950 $1.3 $1.4
KNUC/Seattle* 1 2.6 na 3,444 na $4.4 $4.5
KIKV/St. Cloud, MN 0.0 0.0 0 0 $0.0 $0.0
WIL/St. Louis*  6.0 6.1 4,372 4,924 $6.8 $6.7
WIRK/W. Palm Beach* 2 3.3 4.0 1,238 1,291 na $4.8

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

IHEARTMEDIA  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WOBB/Albany, GA 5.9 7.0 170 161 $0.4 $0.4
KBQI/Albuquerque 4.4 4.0 805 757 $1.3 $1.3
KASH/Anchorage, AK 3.8 3.5 224 223 $0.9 $1.0
WKSF/Asheville, NC 14.1 13.0 708 669 $4.0 $4.0
WUBL/Atlanta* 3.4 4.3 5,286 5,753 $9.1 $9.0
WLUB/Augusta, GA  4.6 2.8 496 436 $1.0 $1.1
KASE/Austin*  5.4 4.6 2,708 2,789 $6.4 $6.4
KVET/Austin*  4.7 6.9 2,784 2,952 $5.7 $5.7
WPOC/Baltimore* 5.5 6.8 4,035 3,686 $9.8 $10.7
WYNK/Baton Rouge 5.0 4.2 861 934 $2.2 $2.2
KYKR/Beaumont, TX 7.2 6.2 522 403 $1.0 $1.1
WKNN/Biloxi, MS 4.8 3.9 419 393 $0.9 $0.9
WBBI/Binghamton, NY 1.0 1.9 61 110 $0.1 $0.1

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 4 34.0 492,300 $11,975,000

  2017 4 38.0 485,000 $13,300,000
  2016 4 42.3 577,500 $13,550,000
  2015 4 45.8 568,500 $13,100,000
  2014 4 45.7 554,500 $13,275,000

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  HALL  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WOKO/Burlington, VT 9.3 12.0 567 654 $2.5 $2.6
WPCV/Lakeland 9.1 9.1 887 919 $4.2 $4.8
WCTY/New London, CT 7.7 8.8 372 337 $1.7 $2.0
WCTK/Providence* 7.9 8.1 3,097 2,940 $3.6 $4.0

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 ENTERCOM  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WUSY/Chattanooga  9.5 11.9 1,383 na $4.9 $5.0
WUSN/Chicago* 1 3.6 3.9 8,065 9,066 $16.0 $15.5
WYCD/Detroit* 1 5.0 4.7 5,443 6,233 $10.5 $10.7
WPAW/Greensboro* 5.7 6.2 2,109 2,274 $2.8 $2.8
KILT/Houston* 1 3.7 3.5 9,580 9,235 $18.5 $18.5
WDAF/Kansas City* 4.3 4.6 2,300 2,675 $4.1 $4.1
WLFP/Memphis * 2.6 2.5 986 951 $1.0 $1.2
WKIS/Miami* 1 2.7 2.2 3,715 4,658 $7.6 $7.5
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Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

MIDWEST COMMUNICATIONS Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WNCY/Appleton, WI 8.6 9.5 699 765 $5.2 $5.3
WGEE/Appleton, WI+  2.6 4.3 284 361 $1.6 $1.6
WDKF/Appleton, WI+ 0.0 0.0 0 0 $0.0 $0.0
KDKE/Duluth, MN+ 5.3 9.9 200 276 $0.5 $0.5
KTCO/Duluth, MN 5.3 5.7 232 265 $0.5 $0.5
WLYD/Evansville, IN 1 3.7 4.5 252 295 $0.9 $1.0
KVOX/Fargo, ND 4.8 6.8 306 318 $1.9 $1.9
KMJO/Fargo, ND+ 4.8 3.4 161 375 $0.4 $0.4
WNWN/Kalamazoo, MI 2.9 1.9 163 160 $0.7 $0.7
WDKW/Knoxville+ 2.8 3.1 430 549 $1.2 $1.1
WWDK/Lansing, MI+ 4.5 3.7 307 344 $0.8 $0.9
WXCL/Peoria 2  na  na  na  na  na  na
WBFM/Sheboygan, WI 9.8 9.6 169 191 $0.7 $0.7
KTWB/Sioux Falls, SD 11.7 11.3 425 398 $3.0 $3.0
WTHI/Terre Haute, IN  17.9 16.7 573 526 $1.9 $1.7
WDEZ/Wausau, WI 9.6 8.3 560 528 $1.5 $1.5

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

SAGA  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WCKN/Charleston, SC  3.0 3.1 539 615 $1.3 $1.5
WOGK/Gainesville 1 11.8 10.9 1,043 3,100 $3.1 $3.2
WSIG/Harrisonburg, VA+ 14.3 9.6 203 160 $1.0 $1.1
WPOR/Portland, ME 6.2 6.0 709 802 $1.9 $2.2
WNAX/Sioux City, IA 3.5 1.7 80 75 $0.7 $0.7

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

MOUNT WILSON Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
KKGO/Los Angeles* 2.5 2.4 9,434 10,029 $10.0 $9.8

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  SUMMIT MEDIA Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
WZZK/Birmingham 6.0 5.6 1,475 1,733 $6.2 $6.2
WCYQ/Knoxville 1 4.5 3.4 735 752 $1.9 $2.0
WQNU/Louisville 4.3 4.1 1,247 1,028 $2.4 $2.4
WRKA/Louisville 2.7 2.3 373 754 $0.5 $0.5
WKHK/Richmond 7.3 6.7 1,562 1,271 $6.3 $6.4
KTTS/Springfi eld, MO 1 10.3 14.5 671 780 $4.0 $4.1
KFDI/Wichita 1 9.6 7.8 910 858 $3.4 $3.5
KFTI-AM/Wichita+ 1 2.0 1.4 95 94 $0.4 $0.4

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

TOWNSQUARE MEDIA Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
KEAN/Abilene, TX 8.9 9.3 264 255 $0.8 $0.9
KSLI-AM/Abilene, TX 1.4 1.3 30 30 $0.1 $0.1
WGNA/Albany, NY 5.0 7.1 1,051 1,167 $4.9 $5.0
KATP/Amarillo, TX 4.4 4.4 268 260 $0.5 $0.5
WPUR/Atlantic City, NJ 4.8 5.1 346 321 $1.5 $1.5
WEBB/Augusta, ME 8.0 10.7 161 214 $0.9 $0.9
WQCB/Bangor, ME 10.2 12.4 392 362 $2.0 $2.0
KCTR/Billings, MT 12.3 9.6 247 291 $1.5 $1.6
WHWK/Binghamton, NY 8.1 10.9 382 437 $1.9 $2.0
KUSB/Bismarck, ND 4.2 4.7 129 133 $0.7 $0.7
KAWO/Boise, ID 3.1 3.4 555 571 $1.6 $1.6
WYRK/Buffalo  9.2 10.7 1,683 1,669 $7.3 $7.5
KHAK/Cedar Rapids, IA 11.7 12.0 406 393 $3.5 $3.5
KLEN/Cheyenne, WY 3.4 2.2 57 54 $0.1 $0.1
WDBY/Danbury, CT 4.0 3.9 168 170 $1.0 $1.0
KKCB/Duluth, MN 7.2 6.1 269 297 $0.6 $0.6
WKDQ/Evansville, IN 10.1 11.3 520 542 $2.2 $2.2
WLCO-AM/Flint, MI 0.0 0.0 0 0 $0.1 $0.1
KUAD/Ft. Collins, CO 5.4 4.4 490 6 $3.2 $3.2
KEKB/Grand Junction, CO 7.5 5.5 197 181 $0.6 $0.6
WZAD/Hudson Valley, NY 0.0 0.0 0 0 $0.4 $0.4
KUSJ/Killeen-Temple, TX 5.4 4.0 416 397 $1.0 $1.1
KMDL/Lafayette, LA 8.0 7.5 792 835 $1.9 $2.1
KNGT/Lake Charles, LA 6.7 6.3 262 264 $0.9 $0.9
WITL/Lansing, MI 8.3 7.9 736 682 $2.8 $2.8
KQBR/Lubbock, TX 4.6 4.5 329 280 $0.7 $0.7
KNFM/Odessa-Midland, TX 4.1 5.6 281 286 $1.0 $1.1
WPKQ/Portland, ME 0.0 1.3 0 226 $0.6 $0.6
WOKQ/Portsmouth, NH 6.7 9.1 615 765 $4.0 $4.0
WKXP/Poughkeepsie, NY 2.1 3.1 136 15 $0.9 $0.8
KBOB-AM/Quad Cities, IA-IL 0.3 0.6 43 54 $0.1 $0.1
KWWK/Rochester, MN 6.8 6.9 222 224 $1.2 $1.2
WXXQ/Rockford, IL 5.7 6.8 413 480 $1.7 $1.7
KGKL/San Angelo, TX 6.3 7.8 141 172 $0.6 $0.6
KKCN/San Angelo, TX 2.7 2.6 60 47 $0.4 $0.4
KXKS/Shreveport, LA 5.8 3.6 275 337 $1.3 $1.2
KIKN/Sioux Falls, SD  2.4 2.3 165 161 $1.1 $1.2
KXRB-AM/Sioux Falls, SD  0.0 0.0 0 0 $0.4 $0.4
KXRB/Sioux Falls, SD  4.4 3.5 187 108 $1.2 $0.9
WWJO/St. Cloud, MN 7.9 na 457 na $1.5 $1.7
KKYR/Texarkana, TX-AR 11.4 12.4 300 271 $1.3 $1.4
KORD/Tri-Cities, WA 5.3 5.4 278 273 $0.9 $1.0
WFFN/Tuscaloosa, AL 3.8 4.2 209 178 $0.6 $0.6
WTBC/Tucaloosa, AL  0.5 1.6 37 58 $0.03 $0.03
KEZJ/Twin Falls, ID 9.6 13.0 225 249 $0.9 $0.9
KNUE/Tyler-Longview, TX 8.9 8.1 521 524 $1.7 $1.6
WFRG/Utica, NY 9.1 10.9 528 597 $1.6 $1.7
KOEL/Waterloo-Cedar Fallls, IA 11.6 11.1 314 266 $1.1 $1.2
KWFS/Wichita Falls, TX 5.0 8.1 149 181 $0.4 $0.4
KDBL/Yakima, WA 3.6 4.7 185 247 $0.6 $0.5

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

IHEARTMEDIA (continued) Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018  2017
WINR-AM/Binghamton, NY+ 2.0 1.9 105 81 $0.1 $0.1
WDXB/Birmingham 4.0 3.8 1,191 1,340 $1.6 $1.5
KBMR-AM/Bismarck, ND 6.7 7.0 93 96 $0.5 $0.5
KQDY/Bismarck, ND 8.3 7.8 195 196 $1.2 $1.2
WBWL/Boston* 2.0 2.4 3,616 4,046 $4.9 $5.0
WYNR/Brunswick, GA 5.6 5.8 127 121 $0.6 $0.7
KAGG/Bryan, TX 3.4 2.4 294 244 $0.5 $0.5
KKSY/Cedar Rapids, IA 4.4 4.7 183 223 $1.1 $1.1
WEZL/Charleston, SC 4.1 5.1 803 747 $1.6 $1.5
WKKT/Charlotte* 6.5 5.5 4,229 4,403 $7.2 $7.3
KOLT/Cheyenne, WY  6.8 7.5 116 118 $0.4 $0.4
WEBG/Chicago* 1.4 1.8 6,072 6,728 $3.6 $3.6
WGAR/Cleveland* 6.0 6.9 2,905 3,289 $7.4 $7.5
KCCY/Colorado Springs 4.8 5.0 708 625 $1.9 $2.0
WCOS/Columbia, SC 7.4 6.2 765 807 $3.2 $3.2
WSTH/Columbus, GA 2.2 3.1 160 189 $0.6 $0.6
WCOL/Columbus, OH* 13.5 11.6 4,225 4,425 $9.8 $9.4
KRYS/Corpus Christi, TX 9.9 6.5 909 738 $1.2 $1.2
WIZE-AM/Dayton 0.1 0.0 25 0 $0.0 $0.0
KWBL/Denver* 1 3.0  -- 2,426  --   $0.5  --
WATQ/Eau Claire, WI+ 5.6 6.2 169 174 $0.6 $0.6
WQRB/Eau Claire, WI 9.3 7.5 297 268 $1.7 $1.7
KHEY/El Paso  5.3 6.5 893 917 $1.3 $1.3
KKIX/Fayetteville, AR 10.0 8.2 774 715 $2.1 $2.1
WEGX/Florence, SC 7.0 9.2 268 270 $0.9 $0.9
KHGE/Fresno  2.9 2.7 706 662 $1.1 $1.1
KIIX-AM/Ft. Collins, CO 0.4 0.0 29 0 $0.2 $0.2
KXBG/Ft. Collins, CO 3.4 3.6 352 378 $0.9 $0.9
WCKT/Ft. Myers 2.7 4.1 701 657 $1.2 $1.2
WAVW/Ft. Pierce 4.6 3.6 593 648 $2.2 $2.2
KMAG/Ft. Smith, AR 8.8 7.7 643 583 $0.6 $0.6
KSNR/Grand Forks, ND-MN 2 4.5 5.7 121 100 $0.4 $0.4
WBCT/Grand Rapids 8.0 8.7 1,463 1,498 $4.1 $4.2
WTQR/Greensboro* 6.0 6.8 2,241 2,278 $2.7 $2.7
WESC/Greenville, SC 6.1 6.1 1,619 1,470 $3.1 $3.2
WSSL/Greenville, SC 7.1 6.2 1,614 1,421 $3.2 $3.2
WRBT/Harrisburg 4.9 4.5 633 722 $3.1 $3.1
WKCY/Harrisonburg, VA 9.2 12.3 255 243 $2.1 $1.9
WWYZ/Hartford* 7.9 6.9 1,861 1,734 $6.5 $6.7
WTCR/Huntington, WV-KY 9.1 12.3 533 566 $1.9 $1.9
WDRM/Huntsville, AL 9.5 10.2 968 1,016 $3.9 $4.0
WMSI/Jackson, MS 4.2 4.6 366 462 $2.4 $2.5
WQIK/Jacksonville* 6.6 12.8 2,162 2,585 $5.9 $6.0
KWNR/Las Vegas* 4.5 5.1 2,127 2,443 $3.3 $3.3
WBUL/Lexington 10.8 9.6 1,204 1,140 $3.0 $3.1
WIMT/Lima, OH 15.5 17.2 408 497 $1.6 $1.7
KMJX/Little Rock+ 4.7 5.7 750 654 $1.8 $1.8
KSSN/Little Rock 7.5 5.9 841 885 $4.8 $4.9
WAMZ/Louisville 6.0 5.6 1,486 1,503 $5.8 $5.9
WIHB-AM/Macon, GA+ 1.3 1.4 163 152 $0.2 $0.2
WIHB/Macon, GA 2.0 2.4 264 217 $0.3 $0.3
WMAD/Madison 3.2 2.8 581 489 $1.9 $1.8
KTEX/McAllen  8.5 9.2 1,823 2,158 $3.0 $3.2
WMIL/Milwaukee* 6.7 4.5 2,899 2,697 $8.3 $8.5
KEEY/Minneapolis* 4.9 4.7 4,500 4,914 $13.9 $14.0
WKSJ/Mobile  6.7 7.3 788 868 $4.3 $4.3
KOSO/Modesto, CA  2.4 1.3 293 174 $1.2 $1.1
KTOM/Monterey 4.2 2.9 527 584 $0.8 $0.8
WMUS/Muskegon, MI 7.8 6.5 239 230 $1.1 $1.2
WGTR/Myrtle Beach, SC 6.4 6.8 571 558 $1.0 $1.2
WSIX/Nashville* 5.1 5.0 2,263 2,525 $3.8 $3.7
WRWB/Newburgh-Middleton, NY 0.0 0.0 0 0 $0.3 $0.3
WNOE/New Orleans 4.5 4.1 1,558 1,577 $3.9 $4.0
KTST/Oklahoma City 4.3 5.3 1,760 1,547 $4.6 $4.6
KXXY/Oklahoma City+ 3.2 3.0 1,034 923 $1.9 $1.9
KXKT/Omaha  7.7 9.9 1,079 1,293 $5.2 $5.2
KFFF/Omaha  2.7 2.8 466 478 $1.0 $1.0
WPAP/Panama City, FL 9.0 7.1 276 279 $0.9 $0.9
WNUS/Parkersburg, WV 10.3 7.7 285 219 $0.6 $0.6
KNIX/Phoenix* 4.7 4.0 6,237 6,537 $9.9 $10.0
WPGB/Pittsburgh* 3.4 3.0 2,081 2,092 $3.5 $4.0
WTBU/Portsmouth, NH 1.2 0.9 159 135 $0.5 $0.5
WRWD/Poughkeepsie, NY 3.2 3.4 196 257 $2.4 $2.2
WLLR/Quad Cities, IA-IL 17.0 15.3 846 862 $3.3 $3.4
WNCB/Raleigh* 2.5 3.4 1,622 2,098 $3.3 $3.3
WYYD/Roanoke, VA 5.2 5.2 480 528 $1.4 $1.4
KMFX/Rochester, MN 6.1 5.6 231 204 $1.2 $1.2
WNBL/Rochester, NY 0.5 0.6 197 0 $0.2 $0.2
KBEB/Sacramento* 3 2.4 1.8 2,495 1,882 $3.4 $3.5
WWFG/Salisbury, MD 7.2 8.9 575 635 $1.6 $1.7
KAJA/San Antonio* 5.0 4.5 4,942 4,747 $7.9 $8.0
KRPT/San Antonio*+ 0.7 0.4 756 586 $0.8 $0.8
WCTQ/Sarasota 1.8 1.8 381 406 $1.4 $1.5
KIIX/Spokane 4  -- 1.5  -- 319  -- $0.8
KZFS/Spokane 4 0.7  -- 155  --  $0.4  --
WRNX/Springfi eld, MA 3.5 5.4 601 506 $0.9 $1.0
KSWF/Springfi eld, MO 4.7 7.5 381 504 $1.5 $1.5
KSD/St. Louis*  4.2 3.6 3,917 4,147 $4.4 $4.4
WBLJ/Sunbury, PA 0.0 0.0 0 0 $0.0 $0.0
WBBS/Syracuse 11.2 9.9 1,037 979 $5.2 $5.3
WTNT/Tallahassee, FL 4.1 3.9 356 276 $1.4 $1.5
WFUS/Tampa*  5.1 5.5 4,775 4,704 $5.6 $5.6
WCKY/Toledo  1.1 1.0 219 212 $1.0 $1.0
KYWD/Tucson  1.1 1.0 451 266 $1.3 $1.3
KTGX/Tulsa  3.2 3.9 629 732 $1.5 $1.5
WTXT/Tuscaloosa, AL 4.4 4.2 252 220 $0.6 $0.6
WACO/Waco, TX 10.4 12.3 423 466 $1.7 $1.8
WMZQ/Washington, DC* 3.0 3.6 4,009 4,334 $9.5 $9.7
WOVK/Wheeling, WV 10.7 11.5 280 280 $0.9 $0.9
KZSN/Wichita  6.5 5.5 661 771 $2.5 $2.5
WBYL/Williamsport, PA 4.5 2.7 100 91 $0.3 $0.3
WDSD/Wilmington, DE 2.5 2.2 434 465 $1.9 $2.0
WUSQ/Winchester, VA 16.1 16.0 462 465 $2.4 $2.5
WBBG/Youngstown,OH  3.3 2.1 329 288 $0.8 $0.8

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
2018 17 94.3 476,100 $20,500,000

  2017 17 105.4 541,600 $20,700,000
  2016 16 89.6 451,600 $18,222,000
  2015 16 79.2 428,200 $17,580,000
  2014 14 69.8 397,800 $16,300,000

1. Classic Country WLFW became Country WLYD in Oct. 2018. 2. WXCL was bought from Alpha in Feb. ‘19. Its 
‘18 numbers are included in Alpha’s totals. Country outlets operated by MWC included two stations in a non-
rated market and three translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2018 17 38.8 257,400 $18,275,000
  2017 14 20.9 117,500 $17,675,000
  2016 13 35.5 139,700 $17,500,000
  2015 13 46.7 185,500 $16,400,000
  2014 12 41.6 184,300 $16,900,000

1. Saga bought WOGK from Ocala in Oct. ‘18. Its audience numbers are included in Saga’s 2018 totals; revenues 
are not. Country outlets operated by Saga in 2018 included 12 stations in non-rated markets, eight HD stations and 
11 translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2018 1 2.5 943,400 $10,000,000
  2017 1 2.4 1,002,900 $9,800,000
  2016 1 2.3 1,118,000 $8,800,000
  2015 1 2.4 1,123,200 $9,000,000
  2014 2 3.1 889,900 $10,500,000

Mt. Wilson operated one HD Country outlet in 2018, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 8 46.7 706,800 $15,375,000

  2017 4 18.7 478,600 $15,500,000
  2016 4 17.3 478,900 $14,950,000
  2015 4 18.5 511,000 $15,375,000
  2014 4 22.8 523,400 $16,375,000
1. SummitMedia acquired these stations from EW Scripps in Aug. ‘18. The fall shares are incuded in SM’s totals; 
the ‘18 revenue is not.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2018 70 285.9 1,589,100 $66,850,000
  2017 70 297.9 1,553,000 $66,375,000
  2016 68 274.0 1,612,200 $78,315,000
  2015 69 292.7 1,651,400 $80,415,000
  2014 70 346.4 1,812,800 $84,510,000

Country stations operated by Townsquare in 2018 included 20 stations in non-rated markets and four translators, 
according to BIA. 

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 138 626.1 13,634,100 $302,075,000

  2017 140 638.3 13,832,100 $316,350,000
  2016 141 650.8 14,766,100 $327,050,000
  2015 123 696.9 15,408,100 $331,585,000
  2014 140 715.6 1,459,300 $336,035,000 

1. KWBL went Country in Dec. ‘17. 2. KNSR was placed in the Sun & Snow Station Trust in Oct. ‘18. 3. KBEB changed to 
Soft AC Nov. ‘18. 4. KZFS fl ipped to Country Mar. ‘18 following KIIX’s move to Alternative as KFOO. Country outlets op-
erated by iHeartMedia included 22 stations in non-rated markets, 62 HD stations and 16 translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2018 2 8.5 525,200 $10,550,000

  2017 2 10.0 605,300 $10,500,000
  2016 2 8.3 535,600 $10,600,000
  2015 2 8.3 506,100 $10,600,000
  2014 2 11.8 633,800 $11,300,000

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

MGTF MEDIA  Fa ‘18 Fa ‘17 Fa ‘18 Fa ‘17 2018 2017
KBEQ/Kansas City* 4.1 3.9 2,548 2,905 $4.6 $4.5
KFKF/Kansas City* 4.4 6.1 2,704 3,148 $6.0 $6.0
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THE INTERVIEW

Clint Higham
This Business Is Personal

Starting as an intern at what was then 
called Dale Morris & Associates, Clint 
Higham worked his way up to being 

a partner with Morris in the renamed 
Morris Higham Management. Well known 
for his key role in the career of Kenny 

Chesney, Higham has had a prime view of 
country’s changing dynamic for more than 
two decades. Underpinning his insight into 
issues the genre faces is an understanding 
that some things – the most important 
things – don’t change.

CA: You’ve worked with an artist management icon for a long time. How has the dynamic between you changed 
over the years?
CH: This has been my only job in the music business. I came in the door as an intern and eventually became a 
50% partner with Dale. What I didn’t know at the time is the value of a mentor. To this day, there’s a friendship 
that is very much intact. He always wanted to be the best boutique company, and we’re working to keep that as 
our centerpiece with our hands, personally, on every client we manage. We don’t want to scale too large. 

Music is a creative thing, and I don’t care what business you’re in, you have to change with the times. As we saw 
the business shifting and record companies changing, we started staffi ng up to meet those needs, because it was 
a little scary there for a while. The record business has since started to scale again, which is nice.

I’m a fi rm believer that 90% of what we do is the music and the song, and I don’t ever want to get away from 
that. I surround myself with people who think that way and are listening for their taste in the music. You don’t 
want to wake up one day and you’ve outgrown your own business.

As other managers consolidated and expanded into more traditional label functions, how did you balance that 
staffi ng need with the emphasis you place on keeping the approach more personal?

I can’t be in the content business. We work for the artists – our clients are everything. You can’t scale too large 
with satellite offi ces or various partners and be at it for 30 or 40 years. I have to be able to look my clients in the eye 
and have them know we’re focused, not scattered, as we come alongside them and their life’s work.

Selling Morris Higham’s booking business to Paradigm late last year was a big change – something 
you’d resisted despite many offers along the way. Now that you’re down the road a bit, how has it 
changed your view of management or the agency business?

The health of an organization is the key. We’ve always had an amazing culture, and I didn’t want 
to bring in partners that shifted that. We love the culture Paradigm [CEO] Sam Gores and his 

team have created. We wouldn’t make 
a move like that with [MH agency 
heads] Mike Betterton and Nate 
Ritches shifting over if it wasn’t a 

better opportunity and bigger for our clients. I’m still talking to those guys daily, and it feels 
like a great time to be in the Nashville agency business. 

We weren’t an agency just to do it, we were an agency solely to service our management 
clients. At the point where we had 10-12 management clients, you have to ask, “Are we a 
management company or an agency?” It was beyond just working with Kenny Chesney 
or just Alabama, who are franchises. Now you’re growing artists from a van and trailer 
or less. Looking at Old Dominion, it took a lot of focus from Nate to get them to 
all those levels. We couldn’t do that as well with 10 or 12. This opportunity with 
Paradigm as our partner is an extension of what we’re doing.

We’ve seen mentions of associations with Scooter Braun and Irving Azoff. Does 
Morris Higham have alliances with other management companies? 

We do with Scooter Braun. Irving was a partner for a lot of years, and I loved 
working with him. When he helped merge Ticketmaster with Live Nation, he went 
back into private practice. We were independent for a while and Scooter came along. 
My good friend and colleague Jason Owen [with Sandbox, Monument and a partner 
with Braun] had to give the okay, because Scooter wasn’t trying to be all things in 
Nashville, but it’s been a really good partnership going on almost fi ve years now.

He saves several steps in what I call the “Rolodex process,” because he can get 
somebody on the phone I may not be dealing with on an everyday basis. Or he’s 
playing with stronger cards in an area that could benefi t my client. What doesn’t 
change is I have to do the job in Nashville growing my artists from here outward. If I 
don’t do that there’s nothing any partner is going to be able to do in Los Angeles, New 
York or wherever. I’m keenly aware I have to mind the store here.

Congrats on Old Dominion’s recent ACM win. What’s that ride been like so far?
People say bands are tough because you have multiple decision makers in the 

process, but someone pointed out to me, “Well, you’ve got adults.” And they are. They 
have a clear mission and focus. They’re musicians and songwriters who know what it is to 
be hungry. We were turned down by pretty much every label in town, and I remember sitting 
down with them at that point, looking at their faces and hearing them say, “We were making it 
work before any of these showcases, and we’ll continue to.” I thought, if they can do that, I can 
stick with it. Most artists would fold in that situation – especially a band. But it’s been textbook. 
We still have a lot of mountains to climb, but they have reinvigorated me.

You mentioned the roster growing. What’s the right number, and how do you make those 
decisions on who to support and build careers with?

We’re about as big as we’d like to be in terms of numbers of clients. When we sign somebody, 
we get involved at the most granular level, which is a longer process. A lot of people would 
call that the research and development aspect of it, but I love growing an artist from the 
beginning. My good friend [tour promoter] Louis Messina always says, “I only want to work 
with artists who want to work with me,” and I share that philosophy. We have a new artist who 
just got a publishing deal, and we could be looking at about a four or fi ve year process. About 
half our roster is in that place. When singles can take close to a year – and even though people 
talk about DSPs and other opportunities, which are real – you still have to have a terrestrial 
radio hit for most of what we do. There aren’t many like Kasey Musgraves, and I applaud her 
doing it her way. But with terrestrial radio as important as it is and as long as it takes, we’re 
where we want to be with the roster.

Moving Kenny from Sony to Warner Music Nashville is one of the bigger jumps we’ve seen 
in a while. What goes into that thought process as you’re exploring options?

Well, Kenny’s an artist who’s played close to 200 stadiums and continues to be 
on top of his game. The records are the fuel for the engine and [WMN CEO 
John] Esposito has so much passion and excitement. Kenny needed somebody 
to come along with that much enthusiasm. He wants to make relevant records. 
He doesn’t want to conform to fads or trends. Working with Espo and [Warner 
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CEO] Max Lousada has been invigorating. When Dolly Parton was ending her days 
at RCA, she told [label head] Joe Galante she loved and respected him, but “I need a 
new lover.” That was the case here, even with the pull of Kenny’s catalog being at Sony.

Did you learn anything from all of that?
No disrespect to Sony because I continue to work with them in a major way, but 

they went through a lot of transition. Joe Galante had birthed Kenny’s career; we went 
through a regime change and then a third with [current Sony Music Nashville CEO] 

Randy Goodman. Kenny still 
has that fire in his belly to 
compete and win. I can’t call 
the decision anything more 

than gut and wisdom. He just trusted John. All the labels in town can do the job for 
any artist, but who is going to bleed for you the most? And with [Warner execs] Cris 
Lacy and Ben Kline, as well, it was the perfect storm. 

Over the years you’ve worked with most of the labels as well as a variety of artists. Do 
you have any rules of thumb for what makes a good fit?

Management is a lot like dating or being married: what might be right for one may 
not be right for the other. I tell any potential client I’m meeting with, “Hopefully 
you’re meeting everyone who has qualified themselves to see who you’re most 
comfortable having a relationship with. Who is going to fight hardest for you?” We’ve 
always worked on a handshake, and I don’t want any artist here if they don’t feel we’ve 
doing our best and have their back. 

Kenny just wrapped the arena tour. How was that adjustment?
Well, he loves the outdoors; it just goes with who he is. After several years doing 

stadium and amphitheater we’ve been missing a lot of markets that don’t have either. He 
called me from Oklahoma City after four encores just totally fired up. It had been years 
since he’d played the market, and the audience was cranked up. There were only 23 
dates, but he’s glad he did it. Pivoting in and 
out of buildings, amphitheaters and stadiums 
is really hard from a production standpoint. 
It’s a long week. So it was good to get back to 
some places where it’s still large crowd, just in 
more of a contained environment.

Kenny has such a connection to his 
audience. In marketing or business 
meetings, he’s the best. A&R, he’s the best. 
There are a lot of artists who can do parts 
of it, but Kenny’s hands are on everything 
from the lighting to the video to, of course, 
his music. He grew into those shoes without 
one of those crazy records that gets an artist 
through the doors, but is then hard to live 
up to. He built it bit by bit and was maybe 
eight years into the process before we really 
started selling tickets. So when it came, he 
was ready. He’s been able to pivot a few 
times and keep going. It’s kind of crazy to 
wake up and realize it’s been 26 years.

How’s the rum business going?
Great. We’ll hit north of 200,000 cases this year; the benchmark to hit was 100,000. 

We sure learned on the job. It’s a lot more expensive than we ever realized, and it 
takes a village. We made some mistakes, but now we’re really dialed in. We’ve had 
double digit growth, and we’ve only been out for four years. They say we’ll be inside 
the top eight of all rums worldwide this year. We’ve got a record with a bullet, so to 
speak, just have to keep it going.

International seems so hot right now, but that’s been touted before in this town. 
Clearly, many artists have found success overseas, but the global country explosion 
has never really materialized. Is this more crying wolf, or is it really changing?

Honestly, I’m not convinced. From a digital standpoint, there are more 
opportunities for our music to grow, but culturally it hasn’t gone over like some 
genres have. Australia certainly offers a bigger playing field. You’ve got London or 
the UK, but I don’t think you go over there if you’re going to put a spreadsheet 
against it. It’s a longer term play. How that plays out? I’m hoping we see more upside. 
Artists [do best when they] go in from the beginning – Old Dominion have been 
three times now, and they’re seeing growth.

As you mentioned, streaming is beginning to change the financial dynamic for labels after 
years of decline. Does that shift the balance between record companies and managers? 

I don’t know. People talked about the power being all with the manager, but 
we need each other, and that won’t change. I don’t want to be in the record 
business. They’re in the management business financially with 360 deals, but I 
look at the record company as our partner. Old Dominion were out playing even 
if there were three people, but we had a major league opportunity when [then-
Sony CEO] Doug Morris signed us out of New York. And you can just look at 
what’s happened in four years. You couldn’t script that, and Sony’s been a good 
partner. Our missions complement each other. I’m in the career business, and 
they may be in a fiscal year or a three-year cycle before it goes to catalog. I don’t 
see them in an adversarial way.

As labels make more money from streaming, does the 360 deal become less prevalent?
I hope so. Right now, you’re trying to grow the pie together. It’d be great if 

they could be scalable on their side alone, but the label business is coming from a 
different, smaller place. We were down to just Walmart and Target. Now you have 
DSPs, Pandora, SiriusXM – it’s a lot of small pots starting to scale.

Stepping back from the trees we’re all chopping, how healthy is the forest? How’s 
country doing overall?

Country will be around forever. There’s always the tension with pop and country 
– back to Glen Campbell “By The Time I Get To Phoenix” and Webb Pierce “There 
Stands The Glass.” Someone is going to come along in that traditional space, bust it 
wide open and make that cool again. 

Sadly, we’ve cut the middle class out of the music business, and songwriters are 
working in silos. They’re becoming managers, parts of a production company, signing 
writers and artists, curating records and putting all their eggs in one basket. Kenny 
writes, but also wants the town to write for him. But some of those wells have dried up. 

When I came to town, a writer could get one cut a year on a Reba album and make 
enough in mechanical royalties to keep writing and 
not work at PetSmart. That’s not reality now, so I don’t 
blame songwriters for going to that tribal model. But if 
you’re not one of those, where do you find your tribe?

We spend a lot of time and are way more involved 
in A&R as a management company. We’re connecting 
with songwriters, publishers and producers at a 
much earlier stage. I used to get calls from record 
companies about artists they wanted us to meet who 
were launching in 30 or 90 days. Now, by the time 
they’re signed to a label they’ve already got their 
team. To compete, we’ve got to be doing that as well.

What’s the best part of the job? What’s the toughest part?
The hardest is when music doesn’t get an 

opportunity to find out if there’s something there 
or not. I’ve never seen the chart this crowded, but 
there are still only 10 slots in the top 10. If you’re 
going to get one, you have to take it. If the song and 
artist are good enough, but don’t get that shot, it 
breaks my heart. 

The best is taking an artist from totally unknown to 
seeing the public react with, “Yeah, I like this dude.” 

Being at a live show and watching music affect people where you can tell it’s in the 
fabric of their lives – that energy exchange. That’s the best.

When did you know music was going to be that important to you?
I became a country fan when I was nine or 10 and started working in radio in my 

teens. I found out there was a school for this, moved to Nashville and had Belmont 
music business professor Bob Mulloy scare the hell out of us that there were no jobs. It 
became real for me. “How do I feed myself?” Back then, you practically paid to have the 
job, but there was nowhere else I could go, because there was nothing else I wanted to 
do. I was in the right place because it was my passion. And it continues to be. 

I’ve never felt like I made it. There are more mountains to climb and I like the 
competition. I like to see others win, but I love having our team – our family – at the 
peak. Looking back at when Kenny started winning, I don’t know if I was having fun 
because it was so 24-7. Now, I’m having fun. I care about Nashville and our format. It’s 
important to me. Charley Pride helped Ronnie Milsap, and Ronnie said, “Well, I owe 
you a bunch.” Charley replied, “No, just pass it on down.” Dale was such a generous 
mentor to me, and that’s what I want to be to other folks.             CAC



THE NEW ALBUM - AVAILABLE NOW

“CAUGHT UP IN THE COUNTRY (FEAT. THE FISK JUBILEE SINGERS)”

+ RIAA CERTIFIED GOLD

+ LONGEST-RUNNING SINGLE IN BILLBOARD COUNTRY AIRPLAY HISTORY

“WATCHING YOU” - RECENT RECIPIENT OF BMI’S “MILLION-AIR”

AWARD FOR RADIO PLAYS OF MORE THAN FOUR MILLION

IMPACTING RADIO COAST TO COAST

30 MILLION ON-DEMAND STREAMS

+ ON TOUR WITH LAUREN ALAINA, FALL 2019

+ NATIONAL TV DEBUT – NBC’S TODAY, MAY 2019

+ GRAND OLE OPRY DEBUT, JUNE 2019

650 MILLION ON-DEMAND CAREER STREAMS 

9TH CONSECUTIVE SINGLE TO REACH RIAA CERTIFIED GOLD

150 MILLION ON-DEMAND STREAMS

#1 COUNTRY SONG ON PANDORA TOP SPINS CHART

#1 ON SIRIUSXM THE HIGHWAY

PERFORMED ON NBC’S TODAY
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