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TRADITION CONTINUES
WYCD/Detroit
Major Market Station

Entercom/Detroit VP/Programming and WYCD PD 
Tim Roberts explains how stationality and a heritage brand 
continue to propel the group forward while keeping the needs 
of listeners at the forefront.

WYCD is extremely active in the community, 
and that is a pillar of the station we are very proud 
of. Our staff and the listeners support hundreds of 
local community events annually, and we are always 
looking to fi nd new ways to rally around the Detroit 
listening area. Entercom/Detroit, and WYCD in 
particular, support MDA, Susan G. Komen, Bravo 
fi ghting breast cancer and St. Jude Children’s 
Research Hospital. We also support veterans with our 
Stars & Strings event, and we are tied to Make-A-Wish 
and Rainbow Connection.

The money we have raised and the impact 
we’ve had in the community this year have been 
overwhelming. Our Musictown Songwriting School
with MCA’s Kacey Musgraves was free to high school 

and college-aged students, and it gave aspiring 
songwriters an opportunity to work with and 
learn from stellar writers. This cause is important 
for the future of our industry, but it also helps 
the community, because so many public school 
systems have been eliminating music programs and 
opportunities for music education. We were also 
named St. Jude station of the year and have raised 
more than $500,000 to date – an achievement of 
which we are all extremely proud.

The annual WYCD Hoedown, the Faster Horses 
Festival and our Ten Man Jam events continue to 
solidify our heritage “Young Country” brand. The 
fun stationality we have is thanks in part to our 
production whiz, Terry Phillips, who keeps us 
relevant and sounding local with great imaging. 
Hoedown is our marquee event and will celebrate its 
37th year in 2020. It has continued to evolve, and 
has served as a launch pad for multiple superstars. 
This year, Pearl’s Garth Brooks returned to Hoedown, 
marking the 30th anniversary of his 1989 Hoedown
appearance. It was a surprise for our attendees and 
a special moment for the staff; his appearance and 
performance are no doubt highlights of the year.

WON AT A TIME
WKHK/Richmond, VA
Medium Market Station

Keeping localism at the center by improving the 
community one family at a time is WKHK/Richmond, VA 
PD Garret Doll’s priority.

It’s a tremendous honor to be recognized by fellow 
broadcasters in this capacity, because it means we are 
making a difference. The Marconi Award is the one 
any programmer strives to live up to earning, and every 
member of the WKHK team has been unafraid to put 
in the work to make it happen. We all understand the 
responsibility we have to the Richmond community, and 
we take it very seriously.
    Community service is a large part of our daily 
programming, and we have our benchmark events 
each year, but we also look for small ways to help 
people in our listening area. Every staff member is 

involved in hosting community events and participates 
in community outreach. From helping a family get 
back on their feet after a trying time to utilizing the 
power of radio to raise funds for charity initiatives, our 
air staff are passionate about giving back.

One of our most important yearly events is Feed 
Richmond, during which we partner with a local grocery 
chain to collect food items. This year, we added a 
partnership with the local Boy Scouts and combined their 
brown bag door-to-door food drive with ours to help grow 
both initiatives. The result was more than one million 
meals being donated to feed central Virginia.

We also rallied around the family of Major Robert 
Gooch, who was killed outside of a convenience store in 
front of his daughter. Major Gooch served three tours 
of duty overseas and was set to retire the week after 
his murder. Our team held a community event called 
Chesterfi eld Strong and raised more than $16,000 in one 
evening for an education fund for the Gooch children.

In a world of disconnect and radio losing its 
localism through cross-market voice tracking and 
syndication, it is our goal to continue to serve the 
community and put our team in the neighborhoods 
we serve.

COUNTRY’S 2019 MARCONI NOMINEES

Much Too Young 
Country: Pearl’s 
Garth Brooks makes 
a memorable return 
to WYCD/Detroit’s 
Hoedown.

Honorees were celebrated Sept. 26 during the NAB Marconi Radio Awards Dinner & 
Show, but Country radio’s 12 nominees are all worthy of a cheer, regardless of that 
night’s outcome. Country Aircheck commends all the Country fi nalists for achieving 

broadcast excellence in ratings success, awards and community service.
 The fi ve who have been recently profi led in previous quarterly publications – WHKO/Dayton, 
OH (Medium Market Station); KWYO-AM/Sheridan, WY (Small Market Station); KIIM/Tucson’s 
Buzz Jackson (Medium Market Personality); WUSQ/Winchester, VA’s Chris & Rosie (Small Market 
Personality); and KCLR/Columbia, MO’s Scotty & Catryna (Small Market Personality) – are 
represented in photos.
 We take a deeper look at the other seven nominees: WYCD/Detroit (Major Market Station); 
WKHK/Richmond, VA (Medium Market Station); WSSL/Greenville, SC (Medium Market Station); 
WYCT/Pensacola, FL’s The Cat Pak Morning Show (Medium Market Personality); WDSY/
Pittsburgh VP/Programming Mark Anderson (Legendary Manager); WXFL/Florence, AL GM 
Nick Martin (Legendary Manager); and KVMK/Bryan-College Station, TX VP/GM Ben Downs
(Legendary Manager).

SERVICE STATIONS

Just Kids-ing: WKHK/Richmond, VA’s (l-r) 
Jason Paige, Jessie Wright, Lori Kelly and 
Garret Doll celebrate a successful Country 
Cares For St. Jude Kids radiothon.

DIFFERENCE MAKER
Ben Downs
KVMK/Bryan-College Station, TX
Legendary Manager

Inclusion and innovation are always top-of-mind for Bryan 
Broadcasting/Bryan-College Station, TX VP/GM Ben Downs.

Community service is not just about what I say is 
important. Our staff are on community boards and 
involved in educational outreach throughout the area. 
They know the resources of our station are available to 
groups they are associated with when needed. We’ve 
always fought the battle of whether to serve the audience 
that wants to be community-focused or the audience that 
wants us to shut up and dance. Now we fi nd ourselves 
in a world where the all-music people have a plethora 
of resources for music-intensive playlists, and we are the 
only way the other group of listeners can get what they 
want, which is personalities and community information.

We are the only 
locally owned media 
in town, so we have 
to compete with 
the largest groups 
in America. We 
can never become 
comfortable, and 
we continue to push 
ourselves to greater 
heights and tackle 
new challenges. 
We repurpose our 
morning shows into 
podcasts daily and 
stream everything. 
We believe in HD radio, even on an AM signal. We think 
being local means having an obligation to host a real, 
live news department, a sports staff, having management 
that lives in the same town as the station and providing 

20 percent commission to our sales force. It’s not cheap 
or easy, but it’s what makes our station different.

We have our local Congressman on the air every 
Wednesday (thanks, Congressman Flores), and 
we visit with the Mayors of both cities and the city 
departments regularly. During election season, we 
host and broadcast political forums, and we never yell 
at someone who disagrees with us.

You hear it said that just being nominated is an 
honor, and as trite as it sounds, this is about as cool a 
nomination as there is. I plan to put the nomination 
plaque in the very center of my door. Of course, if I 
do win the Marconi, I’ll add fl ood lighting.

The staff is pretty proud that I was included in the 
fi rst year of the Legendary Manager category. It’s great 
to work with people who want the best for you – and 
aren’t your mom. I’ve made a point of not reading the 
nomination they wrote for this honor, but I hope when 
I do feel comfortable enough to read it, I fi nd that 
most of what they wrote is true.

Ben There, Done That:
Bryan Broadcasting/
Bryan-College Station, 
TX VP/GM Ben Downs



PAGE 4 • OCTOBER 2019

914 18th Avenue, South
Nashville, TN 37212

615-320-1450

Publisher/CEO
Lon Helton

lon@countryaircheck.com

VP/GM
Chuck Aly

chuck@countryaircheck.com

VP/Sales & Marketing
April Johnson

april@countryaircheck.com

Radio Editor
Monta Vaden

monta@countryaircheck.com

Associate Editor
Caitlin DeForest

caitlin@countryaircheck.com

Manager/Graphics & Administration
Kelley Hampton

kelley@countryaircheck.com

Coordinator/Graphics & Circulation
Shelby Farrer

shelby@countryaircheck.com

Art Direction
Jerry Holthouse

 jerry_holthouse@comcast.net

Additional Editorial
Wendy Newcomer

Volume 14, Issue 3, October 2019

PAK MENTALITY
Brent Lane and Candy Cullerton, 
The Cat Pak Morning Show
WYCT/Pensacola, FL
Medium Market Personality

WYCT/Pensacola, FL PD/morning host 
Brent Lane reveals the secret to the duo’s ability 
to pull off big initiatives with zero budget.

Our show is about refl ecting our 
community and has several community 
initiatives interwoven in its structure. 
Success through service has worked well 
for us. A Marconi nomination across all 
genres says that we are recognized by our 
peers as having a high standard in our 
craft and continually rising to meet the 
challenges of our community.

Christmas Wishes, which has grown to one 
of the largest pay-it-forward Christmas help 
programs in our community, has become a 
staple of our show. Each year, we start with 
no budget and let people wish for whatever 
they want. Every year to date, we have been able to pull off one wish per day – from the Monday 
after Thanksgiving through Christmas Day – with the help of local businesses and sponsors. 
Our show has granted wishes ranging from an adoption with the help of a local credit union to 
hosting a Christmas party for a local elementary school thanks to Whataburger. The program 
continues to gain strength each year.

We recently completed our fi rst Cat Country Cares For Kids Radiothon, which raised funds 
for our four-month-old Children’s Hospital. With the support of our listeners, The Cat Pak 
Morning Show raised more than $73,000 for The Studer Family Children’s Hospital. It was 
very inspiring, and our community responded.

Powers Cat Be: WYCT/Pensacola, FL 
The Cat Pak Morning Show duo Candy 
Cullerton and Brent Lane.
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WHISTLELAND DELIGHT
WSSL/Greenville, SC
Medium Market Station

WSSL/Greenville, SC PD Kix Layton describes what makes Whistleland a unique place to live, work and 
come together and how that unity provides for members of the community year-round.

There is only one WSSL Whistle 100, and we call this area “Whistleland.” It’s a geographical 
state of mind and, when you’re listening, you are a part of who we are. It’s a community made of 
those who love country music and work together to make a difference by doing good.

Our process is to identify a need then gather our listeners and sponsors together and rally 
for the cause. In 2018, we partnered with a local grocery chain to form a successful water and 
supplies relief effort for our state’s hurricane ravaged neighbors. That same chain helps us 
with our Fill The Backpack initiative to provide meals and snacks for school children who benefi t 
from a weekday lunch program but whose weekend home life is a diffi cult one. Our morning 
team has also hosted their Stuff The Truck For Toys For Tots campaign since 2001, which has 
become the biggest one-day Christmas toy drive for the Marines and Marine Corp Reserves. The 
team also hosts The Ellis And Bradley Turkey Fry for the Miracle Hill Mission to provide a warm 
Thanksgiving meal for those who don’t have much over which to say grace. The event has grown 
from 47 turkeys fried in 2006 to nearly 700 turkeys fried in 2018, giving us the opportunity to 
feed thousands of men, women and children served by local missions.

WSSL also has a long history of supporting St. Jude Children’s Research Hospital via our 
annual radiothon, the WSSL 100 Acoustic Jams and Pickin’ In The Park. We produce these shows 
internally, which is something you can’t do unless you have strong relationships in Nashville and 
your local community to provide the artists and venues that host them.

Even though the technology has evolved exponentially since Guglielmo Marconi became the 
father of the wireless, the true benefi t remains: to connect, to be a part of something and to 
share. As hometown broadcasters, it is what we do every day at WSSL, and to be honored by an 
award that bears Marconi’s name means a great deal.

Pickin’ Partners: Columbia’s Tenille Townes, BMLGR’s Riley Green, MCA’s Jordan 
Davis and Riser House/Columbia’s Mitchell Tenpenny with WSSL/Greenville, SC 
personalities during a Pickin’ In The Park event. Pictured (l-r) are the station’s 
Aaron Michael and Kix Layton, Townes, Green, the station’s Beth Bradley, Davis, 
Tenpenny and the station’s Bill Ellis.

O-Kay: KIIM/Tucson’s Buzz Jackson (Medium Market 
Personality) joined the 10-gallon club of blood donors 
this year after having given more than 80 pints of blood 
since arriving in Tucson 18 years ago. “I have O-negative 
blood, which anyone can receive, so if you’ve ever had a 
surgical procedure, there might be some Buzz Jackson 
coursing through your veins,” he says.

Raise ‘Em Up: “Our radiothon for Dayton Children’s 
Hospital raised more than $300,000 this year, we helped 
raise a similar amount for the Dayton Food Bank and 
we’re now partnering with the Dayton Foundation to raise 
money for the victims and families of the tragic mass 
shooting we recently experienced,” says WHKO/Dayton, 
OH VP/Market Manager Nick Roberts (Medium Market 
Station), pictured here with station staffers and Dayton 
Children’s Hospital staff and patients. 

Think Pink: Following WUSQ/Winchester, VA morning co-
host Rosie’s (r) March 2018 breast cancer diagnosis, she 
and Chris & Rosie (Small Market Personality) host Chris 
Mitchell (l) turned the entire year into an opportunity 
to raise awareness about the disease. “We had guests 
on the show discussing how to conduct self exams, how 
to get an affordable mammogram and highlighting all 
the local resources we’re fortunate enough to have for 
breast cancer patients in our community,” says Mitchell. 
“The result of Rosie sharing her personal story with our 
listeners was a noticeable uptick in local women getting 
checked, seeking mammograms and talking to their 
doctors about breast cancer. A fantastic win coming from 
such bad news!”
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GAME CHANGER
Mark Anderson
WDSY/Pittsburgh
Legendary Manager

For Entercom/Pittsburgh VP/Programming Mark Anderson, 
community starts inside the building and refl ects outward.

Localism is the heartbeat of everything we do at these 
stations, and there are countless great service stories, the 
pinnacle of which was December’s A Concert For Unity
produced by our stations and starring Warner/WAR’s 
Dan + Shay. It was the fi rst offi cially sanctioned benefi t 
event for Tree of Life, the Pittsburgh synagogue that was 
tragically affected by the infamous mass shooting hate 
crime that October. The event raised more than $56,000.

Today, Y108 is the market’s top Country station with an 88% share lead over its closest 
competitor, but we struggle with the same “down 7% from last year” challenge that everyone else 
does. In such a competitive market, being No. 1 doesn’t mean much when we’re really seventh 
or eighth Persons 25-54 and outside of the top fi ve. Unfortunately, most of the discussions I 
have with peers end up in blame shifting or denial, neither of which is going to solve any of 
our format’s short or long-term problems. I hope we can turn toward each other to fi nd great 
solutions to make country stronger than ever. I don’t want us to squander this very special 
situation we have created, because I couldn’t imagine doing anything else each and every day.

Getting involved in Country radio 10 years ago saved my programming career. The passion for 
charity, connection to fans, identity of community and camaraderie from artists, management, 
labels, concert promoters, programmers and personalities that are the lifeblood of this genre was 
reinvigorating and has helped me to appreciate all the good that we collectively do in making our 
local markets a better place.

The award may bear my name, but it refl ects a team effort. I am privileged to have served 
with so many great broadcasters over the years, but the drive, innovation and community service 
orientation of the product teams are purely world class.

Mark His Words: Entercom/
Pittsburgh VP/Programming 
Mark Anderson

BIG GIVER
Nick Martin
WXFL/Florence, AL
Legendary Manager

Big River/Florence, AL GM Nick Martin thinks unity and 
individuality build stronger teams.

Big River donates more than $500,000 of on-air 
support annually to organizations in the community. I am 
a fi rm believer that you get back what you put into it, and 
our team understands that philosophy. It is an integral 
part of what we do each day, and every on-air personality 
has causes they personally champion throughout the year.

One of our morning hosts, Big Farley, started a 
promotion last fall soliciting pledges for a 96-mile walk, 
which was tied to our 96.1 dial position. Leading up to the holidays, he raised money for Toys For 
Tots, and the 96th mile was tied to the Florence Christmas Parade. He gathered all available staff 
members to walk that fi nal mile with him. It was a fantastic team-building event, and it showcased 
our united front to the community while also giving back.

From our Kix Cares and Q Cares platforms, we have launched Pay It Forward Friday, helped 
local animal shelters, started Shoals Scholar Dollars, assisted volunteer fi re departments, partnered 
with the American Cancer Society and American Heart Association and championed St. Jude 
Children’s Research Hospital. These programs provide a platform to increase awareness and 
garner support while allowing us the opportunity to create a unique bond with our audience 
and the communities we serve.

Among our most important initiatives is Shop Local, which emphasizes the importance of 
small business owners who create jobs and tax revenue for the area and keep money circulating 
throughout the community. Last year, we started airing messaging in support of local businesses, 
and the feedback and impact was felt immediately. After all, we are also a local business!

The fi rst thing I thought when I saw my name in the Legendary Manager category was that I 
must be getting old! But, in all seriousness, to have this industry recognition for a small market 
station is validation of everything we try to accomplish each day as an organization – to serve 
the community and be the best we can be. It is a tremendous honor for our entire team, and I 
am personally honored and humbled to be considered.                  CAC

Shoal ‘Nuff: Big River/Florence, 
AL GM Nick Martin

When Mother Nature Calls: When surrounding 
communities were hit with spring tornadoes and massive 
fl ooding, KCLR/Winchester, VA morning co-hosts Scotty 
Cox (r) and Catryna Craw (l) of Scotty & Catryna (Small 
Market Personality) hit pause on programming as usual 
to share needed information in the immediate aftermath. 
“We’re lucky that in today’s radio landscape, we still get 
to work for a family owned company steeped in small 
market radio tradition,” says Cox.

Damned Ol’ Rodeo: KWYO-AM/Sheridan, WY (Small 
Market Station) Dir./Programming Tommy Braaten 
broadcasts live from the Sheridan WYO Rodeo during the 
station’s 85th anniversary year. “Everyone is on board 
when the rodeo comes to town,” explains Braaten. “We 
provide continuous, wall-to-wall coverage of the parade, 
activities and events surrounding the rodeo, and our live 
broadcasts are streamed with live video elements. We 
receive shout-outs from all over the United States and 
varying parts of the world as we keep our local community 
connected to its landmark, marquee annual event.”
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EP AVAILABLE OCT. 25 
FEAT. THE HIT SONG “NOW YOU KNOW”

WRAPPING UP THE “SUNSET REPEAT TOUR” 2019 WITH LUKE BRYAN

SOLD OUT FIRST HEADLINING NASHVILLE SHOW OF HIS 23 DATE “BIRD DOG” TOUR
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1ROD PHILLIPS
iHeartMedia

  EVP/Country Programming Strategy

  • Tim McGraw/Telluride: This lesser-known song   
   might be the actual reason I turned into a true fan of  
   country music. How was this not a hit?
  • Shania Twain/When You Kiss Me: Our wedding  
   song ... ‘nuff said.
  • Trace Adkins/Just Fishin’: Instantly gives me all   
   the feels of the love you can only have for a daughter. She is special, and so  
   is this song.
  • Zac Brown Band/Homegrown: Still my jam and    
   feels like the soundtrack to my life right now living in Brentwood, TN.
  • Luke Bryan/Drink A Beer: We had an iHeart event with Luke on my very  
   fi rst day on the job as Brand Manager. What a song!

2ROYCE RISSER
UMG/Nashville SVP/Promotion

  • Billy Joel/My Life: My introduction to the music my older  
   brothers and sisters loved. I was probably eight   
   or nine and had several Joel albums memorized word  
   for word.
  • John Travolta/Greased Lightning: Listened to the  
   Grease soundtrack on vinyl repeatedly for hours. Saw the  
   movie 10 times in the theater. Olivia Newton-John was my fi rst crush. Still  
   kind of have one for Sandy.
  • Styx/Too Much Time On My Hands: The fi rst band I locked into of my  
   own accord. Loved them, still do, and saw them in concert last year for the  
   fi rst time.
  • The Alarm/The Stand: My favorite band in high school. As close to   
   obsessed as I’ve ever been. Followed them for a three-day concert run in  
   Southern California.
  • Vince Gill/I Still Believe In You: I had just started answering phones  
   at MCA when this came out. Honestly, it was the reason I locked into this  
   job and decided to make it a career. 
  • George Strait/Easy Come, Easy Go: The song and album that 
   pulled me in further and solidifi ed my decision to stick it out in the 
   music business. 

AIRPLAY ARTISTS/MUSIC

On the way to being ranked in Country Aircheck’s reader-voted Power 31, the folks who infl uence 
Airplay decisions and those who shape the Artists and Music fueling that airplay hit a few milestones. 
This year, we asked them to put together a playlist – a mixtape, if you will – of the music that marks 

pivotal moments in their personal and/or professional lives. After all, everyone’s a programmer.

1MIKE DUNGAN
UMG/Nashville Chairman/CEO

  • The Beatles/I Want To Hold Your Hand: It changed  
   everything, didn’t it? It sure did for me.
  • Jimi Hendrix/Hey Joe: Brooding. Cool. Dark. Dangerous.  
   Life (and music) would never be the same. 

•  Foster & Lloyd: What kind of crazy hillbilly shit is this?!
• Rodney Crowell/Above And Beyond: Maybe I should  

   move there.
  • Alan Jackson/Here In The Real World: Perfection. I am home.
  • Al Green/Love God (And Everyone Else): I watched a terrible movie  
   called Michael on an airplane, but the soundtrack was good, and this end
   title monster was (and still is) the most uplifting thing I have ever heard.  
   Hallelujah, I am going to be ok!

2SCOTT BORCHETTA
Big Machine Label Group President/CEO

  • Alice Cooper/18: I left home at 18, and the adventure to  
   fi gure out my life began.
  • Waylon Jennings/Are You Sure Hank Done It This  
   Way?: In 1981, I came to visit my dad in Nashville from  
   SoCal, and Waylon and Willie had the fi rst country music  
   that made sense to me ... and made me want to know  
   more. I never moved back to LA.
  • Lynyrd Skynyrd/Working For MCA: My fi rst “real” record company gig  
   started January 16, 1991. Operation Desert Storm launched the next day. I  
   went to MCA and started a war. We dominated. MCA had never been “Label  
   of the Year,” as Joe Galante’s RCA were the ones to beat. We did just that  
   from the fi rst year I was there until the day I got fi red in 1997.
  • The Rolling Stones/Shattered: I was lucky. Within 48 hours of being   
   fi red from MCA, I had serious inquiries from DreamWorks, Disney/Lyric  
   Street and Sony. I had over a year left on my MCA contract and wanted to  
   spend every dollar they owed me. So between label meetings and ultimately  
   choosing DreamWorks, I went racing, courtesy of those MCA paychecks.
  • Reba/Till You Love Me: I met my wife Sandi while working at MCA. She  
   was Reba’s personal stylist and designer. When I would go out on Reba tour  
   dates as part of the MCA team, Sandi and I would meet side stage just  
   before this song and slow dance. 
  • Velvet Revolver/Big Machine: Loud, aggressive, a little bit crazy. Explains  
   a lot.
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3KRISTEN WILLIAMS
Warner Music Nashville

     SVP/Radio & Streaming

• Billy Joel/Uptown Girl: I remember my mom playing  
   Michael Jackson, Diana Ross and The Supremes and  
   loving all of them, but Billy Joel – and this song specifi cally  
   – was truly my introduction to music. It made me feel  
   something and sparked my love of music forever.
  • BlackHawk/Goodbye Says It All: In eighth grade I had a big crush on  
   one of the junior high varsity basketball players. I was sitting behind him on  
   the bleachers one afternoon and asked what he was listening to. Turns out  
   it was BlackHawk, and thus my love of country music was born. I then found  
   Little Texas, Garth Brooks, Faith Hill and more ... and never turned back.
  • Alan Jackson/Gone Country: At 19, I packed my bags and moved from  
   Baxter, MN to Nashville to study music business at Belmont University. It  
   was 1999, and I loaded up my Alan Jackson, Tim McGraw and Kenny  
   Chesney CDs and made the 1,000-mile, 15-hour journey south in my red  
   Honda Civic. The decision to “go country” was life-changing in every way.
  • Blake Shelton/Some Beach: This was my very fi rst radio add (WUSN/ 
   Chicago) as the Midwest Regional for Warner Bros. I remember the rush of 
   getting that commitment and being able to tell the team what I had 
   accomplished. I’ve been working at Warner Music Nashville in this crazy 
   business of record promotion for 16 years, and you never forget your fi rst.

4TIM ROBERTS
Entercom Country Format Captain

         Entercom/Detroit VP/Music Programming, WYCD PD

  • George Strait/Amarillo By Morning: First concert I  
   booked after graduating was with KVOP/KATX, George  
   Strait with special guest Younger Brothers at Wayland  
   Baptist University Arena in Plainview, TX.  Since we lived  
   in West Texas, this song meant a lot. Show sold out  
   10,000 seats in 10 minutes.
  • Randy Travis/On The Other Hand: I was fortunate    
   to be in the Carolinas when Randy came out of nowhere    
   and became the biggest artist in the format. We played this song at WKKT/ 
   Charlotte before he signed to Warner, then they re-released it.
  • Garth Brooks/Friends In Low Places: Garth made his debut at the  
   Hoedown here in 1989 and blew away fans this year by returning as a 
   surprise guest 30 years to the day later. I also remember playing the song in  
   my CD player and calling then-SVP/Promotion Bill Catino at Capitol to tell  
   him it’s the best country song I’ve ever heard and will be Song of the Year!
  • Kenny Chesney/All I Need To Know: He played the whole album for me  
   in a hotel room with my wife Lori (then my MD) and asked us what we  
   thought of it all. “Fantastic!” we yelled ... ‘cause it was!
  • Taylor Swift/Tim McGraw: We were the earliest major market believer,  
   and a few years later when she headlined at the Palace, VP Jack Purcell  
   took us to a small area at the back of the venue. Taylor came out and sang  
   the song to me, Lori and our daughter Kelcie as a thank you. Very special,  
   magical music moment.
  • Luke Bryan/All My Friends Say: We had him play Hoedown when no  
   one had ever heard of him, and we became friends. Had so many good  
   times with him on the club scene – you never forget those.
  • Kid Rock/All Summer Long: Not surprising, we were the fi rst Country  
   station to play it, and it summarizes everyone’s childhood in Michigan in  
   some way. We played it about 1,500 times before everyone else clued in.  
   Loved when it showed up as the No. 1 gold song in Country a few years  
   later. Ain’t no party like a Detroit Party!

5STEVE HODGES
Sony/Nashville EVP/Promotion & Artist Development

  • Hank Williams, Jr: Hank helped me discover country  
   music and its powerful sonics and lyrics way back in  
   1980. It’s now 2019, and I’m still in awe of the important  
   lyrics and moving music I get to experience daily. I’m more  
   than blessed and grateful for having a small part in many  
   artists’ fi rst No. 1s and stadium tours. There’s nothing  
   more special in our world than three minutes of emotional  
   magic that mark a time stamp moment in our life.

6CHARLIE COOK 
Cumulus VP/Country

    Cumulus/Nashville OM, WSM-FM/Nashville PD

   • Bob Seger/East Side Story: In high school we would  
   fi nd our way to the Hideout in East Detroit to see Seger,  
   my fi rst rock and roll hero. Admission was 50 cents. This  
   was his fi rst single ... on Hideout Records ... and a big  
   Detroit hit.
  • Freddie Hart/Easy Loving: This was the fi rst, or close  
   to fi rst, country song I played on the radio, without knowing it   
   was a country song. Heck, at that point I knew nothing about country music.  
   (Royce Risser: do not say it.)
  • Steve Wariner/The Weekend: I do not like boats and I do not remember  
   her name, but the song has touched every guy at some point.
  • Years and years of country music: It is so well written that I stop 10-20  
   times a year and marvel at the lyrics and how songs are built. Every week, I  
   keep looking for the next special song.

7JOHN MARKS
Spotify Head of Country Music

  • Roy Orbison/Pretty Woman: The song that made me  
   want to be in the music business. I was just a kid, but  
   hearing that drum intro with the guitar and Orbison’s voice  
   left a major impression.
  • Florida Georgia Line/Cruise: The history-making song  
   created a seismic shift in the country landscape.
  • Country Music - A Film by Ken Burns/Deluxe  
   Soundtrack: The documentary and music contained within are a dramatic  
   reminder of the greatness of our history and future.

3RANDY GOODMAN
Sony/Nashville Chairman/CEO

4JOHN ESPOSITO
Warner Music Nashville Chairman/CEO

  • Blake Shelton/Hillbilly Bone: The day I met Scott
   Hendricks, he handed me this on a disc and said,   
   “Welcome to Nashville, here’s your fi rst No. 1 record.”  
   Not only was he right, but it was the beginning of building  
   this wonderful label we call Warner Music Nashville into something much stronger.
  • Kenny Chesney/Get Along: Kenny believing in us and leaving his home of  
   23 years because of his love of our musical sensibility and passion was the  
   next milestone and an indication we really had arrived.
  • Jason Mraz/The Remedy (I Won’t Worry): As the new  
   President of WEA, I fell in love with Jason’s debut album. I
   went to a show and saw the audience singing every word,  
   despite the fact that we had only sold 20,000 albums, 
   and this was long before music was easily accessible on  
   the Internet. I thought, We have to throw some fuel on  
   this fi re. So I started an “adopt the artist” program at  
   WEA. I made sure everybody in the company knew we  
   had to turn every rock over for this artist. Elektra’s Greg  
   Thompson was a very integral and important partner in this process, and I am  
   so proud our commitment paid off. The song fl ew up the charts, propelling  
   the album north of 1.5 million units.
  • Bruce Springsteen/Kitty’s Back: I realized the magic of Bruce the night in  
   1973 I heard The Wild, the Innocent & the E-Street Shuffl e for the fi rst time.  
   This might be my favorite from the album.
  • Frank Sinatra/What Is This Thing Called Love: Listen to everything from  
   the Capitol years, and you’ll understand. When he was in full command vocally,  
   he owned the world. My desert island disc – and I truly mean that, if I only  
   got one record to listen to for the rest of my life – is In the Wee Small Hours.  
   Listen to this one and tell me you didn’t get moved.

5CINDY MABE
UMG/Nashville President

6JON LOBA
BBR Music Group EVP

  • Garth Brooks/The River: After graduating from college  
   with a fi nance degree, I asked God to give me a sign on  
   whether I should go to New York for fi nance (money) or  
   Nashville for music (passion). This came on almost immediately. A couple  
   weeks later, I packed my bags and headed south.
  • Alabama/Mountain Music: When I was 10, we moved from Los Angeles  
   to a huge farm in Michigan. While I enjoyed all that small town farm life 
   provided, I was the hip/cool kid from Cali and refused to listen to country.  
   I so wanted to see Rick Springfi eld at the Ionia Free  
   Fair. My Mom refused, thinking he was too salacious (go  
   fi gure) and instead bought tickets to a new country group  
   I had never heard of. I gave in under threat of grounding  
   and am so thankful she strong-armed me. That show and  
   this song made me fall in love with country music. 
  • Guns N’ Roses/Sweet Child O’ Mine: I may or may not  
   have “become a man” during this song, if you know what I  
   mean. 
  • Skid Row/Piece Of Me: My Nana, who I was incredibly close to, slipped  
   into a coma after suffering a diabetic episode (all that pasta is NOT good  
   for your health) when I was in college. I fl ew out to LA to visit her in the hospital.  
   My little sister Renee – a huge Skid Row fan – was out there as well. She  
   got tickets to this video shoot at The Reseda Country Club and asked me  
   to go. While we were waiting to get into the club, casting directors pulled  
   me out of line to be a “thug” rioting over a police car in the opening scene 
   (I think since deleted because my acting was so bad). That song and video  
   always bring me back to that week and how special the quiet time in the  
   hospital with Nana was, holding her hand for hours. She couldn’t say a word,  
   but I know she knew I was there and felt my love for her as much as I felt hers. 

7 JIMMY HARNEN
BMLG Records President/CEO

  • Toby Keith/How Do You Like Me Now?! As the  
   Northeast rep for DreamWorks, I played this song for  
   every radio person in my region while passionately   
   promoting the album’s fi rst single “When Love Fades,” which  
   unfortunately received a lukewarm response from fans and  
   radio. Toby and I were sitting at Pat’s Cheese Steaks in Philadelphia after a  
   show for WXTU when he asked if I thought we could get every station on the  
   current single – or more – on this if we fl ipped to it as the    
   single. Without really thinking about the impact of my answer, I confi dently said,  
   “Absolutely!” Toby called James Stroud and Scott Borchetta to update them on our  
   conversation. You can imagine what Scott thought of my somewhat impetuous  
   response. He called me later in the day and very respectfully and calmly said, “James,  
   I assume you will accomplish this goal in your region on  the fi rst week?” I had no  
   choice but to say, “Absolutely!” Thank the Lord, I ended up getting every one of my  
   stations (except one) to play this week one, and it went on to be a fi ve-week  No. 1.
  • Trace Adkins/Honky Tonk Badonkadonk: When his song “Arlington”  
   fell off the chart after reaching top 15 because PDs of stations near military bases  
   were getting calls that listeners didn’t want to think about a loved one not coming  
   home, this was the follow-up. The initial response was horrible. Comments varied  
   from, “I’ll play Elvis before I play this!” to “This is a joke, right?!” Naturally, I thought  
   my career was over. If we missed on two songs in a row from Trace, I was confi dent  
   Mike Dungan would show me the door. Praise God, again, it was No. 1 most added  
   its fi rst week and went on to sell millions of singles and albums. A big shout out to  
   Fletcher Foster who came up with the idea of doing a dance mix of the song, which  
   made the video hugely popular.
  • The Band Perry/If I Die Young: I was probably the loudest voice in  
   the room suggesting we go with “Hip To My Heart” as the fi rst single.  
   Questions about the subject matter made me very apprehensive. I was  
   wrong. Scott, Kelly Rich and I came up with giving the song away free as  
   iTunes’ Single of the Week while still promoting “Hip To My Heart.” We ended  
   up with 478,000 free downloads, creating so much excitement that fans  
   were creating their own cover videos and posting them to Facebook. As the  
   second single, it lost its bullet twice, but went on to No. 1, CMA Single and  
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8CARSON JAMES
BBR Music Group SVP/Promotion

  • The Beatles/She Loves You: I remember sitting in our  
   den in Oceanside, CA when I was six and seeing them on  
   The Ed Sullivan Show for the fi rst time. That’s when the  
   music bug hit me, and I’ve never looked back. I distinctly  
   remember my mother saying, “Look how long their hair is!”
  • Queen/Killer Queen: I was a high school senior when  

Sheer Heart Attack was released. The combo of incredible vocal melodies on  
   top of Brian May’s monstrous guitar riffs was inspiring.
  • Rush/2112: Playing bass in a band, I was never more challenged than when  
   I heard Geddy Lee play for the fi rst time on this album.
  • George Jones/He Stopped Loving Her Today, Ricky Skaggs/Country Boy:  
   I had just come off the road playing with a rock band for the past 10 years.  
   I had to have a job, so I got one at a local Country station in Greenville, AL .  
   I was never a fan of the format until I heard these two songs. I’ve been a P1  
   ever since!

9KATIE DEAN
MCA SVP/Promotion

  • Heart/Barracuda: Picture Christmas, 1985, Palatine, IL.  
   Santa brought me a Sears Roebuck stereo with a dual cassette  
   deck. My grandparents knew I liked Heart and gave me  
   some of their older albums on cassette. The fi rst thing to  
   ever be blasted out of those speakers at max volume was the  
   opening riff to this, thus cementing my continuing shero worship  
   of the band.
  • Mary Chapin Carpenter/Goodbye Again: I saw her on Austin City Limits
   when I was in high school and couldn’t get to the mall record store fast 
   enough to buy State Of The Heart. I credit this song and my dad wearing out  
   Rosanne Cash’s King’s Record Shop album as my gateway drugs to the  
   country format.
  • Josh Turner/Hometown Girl, Jordan Davis/Take It From Me: I have  
   been super fortunate to play a part in a lot of No. 1 singles during 14 years  
   at UMG, but these two hard-fought battles really encapsulated the scrappy  
   MCA promo family team dynamic I love so much. The group text threads  
   were epic and hilarious, though maybe not suitable for print. In all seriousness,  
   No. 1 runs can be draining on both radio and record people, but ringing  
   the bell really does change people’s lives, and it’s so gratifying to be able to  
   celebrate those successes with everyone who makes it happen.
  • Sugarland/Stay: I totally stained my nephew’s fi rst birthday party during  
   this No. 1 battle. We woke up about 80 points behind, and I was driving to  
   North Carolina to see my family. My dad literally dog cussed me for working  
   during the birthday party as we were closing the gap. By 11pm that night, my 
   whole family was watching real time on the home computer as we started  
   trading paint for No. 1. I was up until 3am, texting with Damon, waiting for the  
   chart to close. We were all exhausted by the end of it but pulled out the win  
   by 14 points.

10KURT JOHNSON 
Townsquare SVP/Programming

  • Eli Young Band/Crazy Girl: First song I added at 
   Townsquare. 
  • Frank Sinatra/New York, New York: The staff did a  
   Rockettes kick line to this at the fi rst of our many No. 
   1 ratings parties in NYC.
  • All Justin Moore songs: Because Briner’s grinding me on  
   those has brought us closer together.
  • REO Speedwagon/Can’t Fight This Feeling: Was No. 1 when Terri and I  
   got engaged. The most pivotal event in my career or life.

11BECKY BRENNER
Albright & O’Malley & Brenner Consulting Partner

  • Barbara Streisand as Fanny Brice/Rain On My Parade:
   I was so fortunate that my parents loved music and dancing.  
   My Mom also loved musicals, and Funny Girl was one of  
   her favorites. At 10 years old I saw that movie and heard  
   this. My rose colored glasses, eternal optimism and 
   determination came from inspirational tunes like this one.
  • Trisha Yearwood/The Song Remembers When: The fi rst time I heard it,
   so many amazing memories rushed back into my head – happy and sad. It  
   made me appreciate all of the music I listened to the fi rst 35 years of my life.  
   Encapsulates what music means, similar to David Nail/Phil Vassar’s “Sound  
   Of A Million Dreams.”
  • Tim McGraw/Live Like You Were Dying: So powerfully written and such  
   an anthem for appreciating what you have and making the most of the life you
   were given. You hear it and can’t help saying, “Hell yeah, I’m telling every 
   special person in my life I love them, then getting that bucket list out and getting it done.”
  • Artists of Then, Now and Forever/Forever Country: I have heard this  
   and seen the video 30+ times, and I still get tears in my eyes. I played, and  
   loved, all three of these songs on the radio when they were new. This powerful  
   montage showcases the depth and breadth of what our format contributes to  
   people’s lives. If it doesn’t move you, you’re not human.

12JEFF GARRISON
Cox Country Format Leader

        San Antonio Dir./Operations, KCYY PD

  • Jamey Johnson/In Color: Came at a time when I had lost  
   my Dad, and its story refl ected his life. Also the fi rst song I  
   have ever called the label about to say it should be  
   nominated for a Grammy.
  • Perfect Stranger/You Have The Right To Remain Silent:  
   Dene Hallam and I found the song on CDX. After Dene launched it on air, the  
   band got a deal on Curb. Ironically, I had played golf with their drummer Andy  
   Gin. We both grew up in Nacogdoches!
  • Brooks & Dunn/Believe: A song my Dad and I loved. We played it at his  
   funeral and it always reminds me of him and his faith. 

13GATOR HARRISON
iHeartCountry Brand. Coord.

             iHeartMedia/Nashville SVP/Programming

  • Jesus Loves Me: First song I ever learned and still my favorite to sing. #GodFirst

   Song trophies and the band took home Best New Artist at the ACMs. To  
   date, it is the fourth most downloaded song in the history of country music.
  • Florida Georgia Line/Cruise: Unless you have been    
   on the moon for the last seven years, there’s no need to explain   
   why this highlights a pivotal moment in my life and career. Aside from all of  
   the record breaking stats and success, it’s the friendships we all have built  
   with Brian, Tyler and team FGL that have truly touched our lives.
  • Jimmy Harnen with Synch/Where Are You Now: Three minutes   
   and forty-two seconds that changed my path forever. I will never be able  
   to thank my mom and dad enough for letting their crazy son skip graduate  
   school to chase his dream. This song and the journey it took me on during  
   its fi rst release in 1986 – and then again in 1989 when it went to No. 3 AC  
   and No. 10 on Billboard’s Hot 100 – gave me a Harvard-like education in the  
   music business. The song has also introduced me to so many amazing radio  
   and music industry executives. And of all titles for a “one hit wonder” to have!

8SHANE MCANALLY
SmackSongs Owner, Monument Records Co-President

  • Glen Campbell/Southern Nights: It’s the fi rst song  
   I remember hearing. I was in my mom’s Monte Carlo with  
   red vinyl seats, it was hot, the windows were down and  
   I just wanted to hear it over and over and over. I still feel  
   that way about that song.
  • George Strait/Easy Come, Easy Go: I was a teenager  
   playing music in Texas and this sentiment really hit me.  
   The idea that you would end a relationship and both know it was for the  
   best. I have chased this song as a songwriter most of my career. It’s so sad,  
   but it’s got this underlined “I don’t give a damn-ness” that makes you 
   wanna drink.
  • Goo Goo Dolls/Iris: The fi rst two lines of the chorus, “I don’t want the world  
   to see me, cause I don’t think that they’d understand.” I was 23 years old and  
   so afraid of people fi nding out that I was gay. I know that’s not what the song  
   was written about, but it said everything I was feeling.
  • Eddy Arnold/You Don’t Know Me: This song has been recorded by  
   almost every legend in music, and there’s a reason for it:    
   “To you I’m just a friend, that’s all I’ve ever been ... but you   
   don’t know me.” This made me want to write songs.

9SCOTT HENDRICKS
Warner Music Nashville EVP

  • Restless Heart/I’ll Still Be Loving You: One of the   
   biggest songs of the ‘80s and one of the fi rst to crossover.
  • Alan Jackson/Don’t Rock The Jukebox: Randy Travis   
   and Alan brought our format back towards the center with   
   songs like this.
  • Brooks & Dunn/Neon Moon: I never grow tired of this    
   melody. Classic for all time.
  • Faith Hill/Wild One: I’m still looking for another song like this that speaks  
   to every parent and their kids.
  • John Michael Montgomery/I Swear: Maybe the biggest crossover song  
   of the ‘90s.
  • Blake Shelton/God’s Country: Simply an amazing song that speaks to  
   every person and will stand the test of time.

10KERRI EDWARDS
KP Entertainment Owner/President

  • Willie Nelson/Pretty Paper: As a kid and even into   
   adulthood I remember my Dad singing this as loud as he   
   could trying to sound like Willie. Brings a smile to my face.
  • Dolly Parton/9 To 5: Every girl across the country sang   
   this at the top of their lungs pretending to be Dolly. Okay,   
   maybe I still do, and throw in a little “Two Doors Down”   
   and I’m done!
  • Tina Turner/What’s Love Got To Do With It: My fi rst concert. I was in  
   junior high.
  • Bon Jovi/You Give Love A Bad Name: High school anthem; have seen  
   them 14 times. Yep! 
  • Brooks & Dunn/Rock My World Little Country Girl: They invited all the  
   females at the label to sing on this, so I was offi cially big-time to my parents.
  • Luke Bryan/Roller Coaster: Co-written by clients Cole Swindell and  
   Michael Carter, so three of my best friends on one body of  
   work. I never get tired of hearing it.

11CLARENCE SPALDING
Maverick Management President

  • Tina Turner/Missing You: Huge fan. Ike and Tina’s  
   Workin’ Together was the fi rst album I ever bought.
  • Al Green/Tired Of Being Alone: Are you kidding? Al  
   “Fucking” Green, 1975 – the year I graduated high school.
  • Willie Nelson/My Heroes Have Always Been   
   Cowboys: The start of my love of country.
  • Mike Reid/Call Home: One of the fi rst singer-  
   songwriters I ever managed.

12DANN HUFF
Producer

  • Bill Withers/Grandma’s Hands: Live At Carnegie Hall  
   was the fi rst album I owned as a teenager that rarely left  
   my turntable. Thankfully, I was exposed to this soulful record early in my  
   musical life. It has affected every bit of music in my career.
  • Foreigner 4: I heard this album at 21 when I began my career as a session  
   player in Nashville. The songwriting and production (Mutt Lange) were as  
   good as it gets in commercial rock music. The fi rst power chord in “Juke Box  
   Hero” changed my life. I owe Mutt a debt of gratitude for the education I  
   received listening to everything he recorded and, 20 years later, for his advice  
   to jump into production myself.
  • Randy Travis/On The Other Hand & The Judds/Mama He’s Crazy: I  
   heard these two records in my late 20s while working as a session guitarist  
   in LA. The great songwriting and the interpretation by the artists blew me  
   away. Even though I grew up in Nashville, I was possessed by rock and  
   pop music, which led me to move to the west coast. When I heard these two  
   brilliant records, I simultaneously missed home and realized how much I had  
   to learn in the musical landscape. A foreshadowing of my future.
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  • Sugarhill Gang/Rappers Delight: My go-to karaoke song  
   and the song that my big brother Hawk played non-stop in his   
   bedroom, which I wasn’t allowed in. Did I mention that we shared that  
   same bedroom that I wasn’t allowed in?
  • Michael Jackson/Rock With You: The fi rst 45 and piece of  
   music I bought with my own money. Shout out to the ‘70s
   hairy-chested medallion-wearing salesman at the Sound Shop in  
   Cookeville, TN.
  • Garth Brooks/The Dance: The song and show that made me  
   fall in love with country music.
  • Lenny Kravitz/Are You Gonna Go My Way: This song forced    
   my hawt wife, Tennille, to fall in love with me. Seriously, who else has    
   Lenny as “their song”?
  • Jack Johnson/Lullaby: The song I sing to my girls, Roman  & Ezra, every night  
   at bedtime. Mainly because they prefer it over the bedtime song I personally wrote  
   for them. #LilJerks
  • Judah +The Lion/Let Go: ‘Cause Judah’s my nephew, and ESPN is playing the  
   crap out of this song all fall!

14JOHNNY CHIANG
Cox/Houston Dir./Ops, KKBQ PD

  • Rascal Flatts/Mayberry, Sara Evans/Perfect, Keith   
   Urban/Days Go By: When I became interim PD of KKBQ in  
   2004, I was petrifi ed at having zero Country experience. Not  
   just Country radio, but country music in general. Having grown  
   up in Los Angeles, my musically formative years were dominated  
   by the likes of Guns N’ Roses and Van Halen. Country was nothing  
   but sh** kicking, backwards music. These were the fi rst three songs I listened to  
   when I walked into my new offi ce. I remember thinking, if this is country music, I  
   can love it and have fun!

15 BOBBY YOUNG
Capitol VP/Promotion

  • The Beatles/I Want To Hold Your Hand & I Saw Her
   Standing There: Hearing these was the fi rst time I realized music  
   could have impact on society. Then came the Stones, The Kinks,  
   The Who, Zeppelin, etc. Such a great time of discovery.
  • Johnny Cash/Sunday Morning Coming Down: Introduced  
   me to Merle, George Jones, Waylon Jennings and Ronnie 
   Milsap’s music and all those great Kristofferson songs.
  • George Jones/He Stopped Loving Her Today: Another discovery period, and  
   old enough this time to do something about it by moving to Nashville.  
  • Kentucky Headhunters/Walk Softly On This Heart Of Mine: I was the   
   National at Mercury, and this song proved to me that you could make a difference  
   and enjoy what you do. Other label and radio professionals were telling me “you’ll  
   never get that band played on Country radio.” Pickin’ On Nashville went on to sell  
   more than two million albums, the band was CMA Vocal Group of the year twice,  
   ACM named it Album of the Year and it won a Grammy.
  • Billy Ray Cyrus/Achy Breaky Heart: A great era working with everyone at Mercury  
   including Eddie Mascolo, Paul Lucks, Harold Shedd, Steve Popovich, Luke Lewis,  
   and other great artists including The Statlers, Kathy Mattea and Sammy Kershaw.
  • Taylor Swift/Tim McGraw: Another landmark project I am thrilled to have been  
   associated with while at Big Machine. 
  • Chicago/Color My World: That’s exactly what Heather, my wife, did back in   
   2000! I’m a lucky man and thank God every day for this life and the gifts he has  
   given me. I’ve defi nitely had my unequal fair-share of blessings.

16 BOBBY BONES
The Bobby Bones Show Host

              iHeartCountry VP/Creative Dir.

  • Hootie & The Blowfi sh/Hold My Hand: Darius Rucker was 
   my fi rst-ever interview when I was 17, which spawned a friendship  
   20 years later. 
  • Garth Brooks/If Tomorrow Never Comes: The fi rst CD I  
   ever bought was the album Garth Brooks.
  • Beastie Boys/No Sleep Till Brooklyn: Mind blown. Skinny,  
   dorky white guys rapping. 
  • John Anderson/Swingin’: My grandma, who raised me, had this tape from a gas  
   station and played it in her old Buick anytime we left the house.
  • John Mayer/Stop This Train: The fi rst song that ever spoke to/for me as a person.  
   From my favorite album of all time.
  • Diamond Rio/Meet In The Middle: My fi rst concert in Hot Springs, AR, and the  
   song I waited all show for them to play.

17NATE DEATON
Empire KRTY/San Jose GM

  • Garth Brooks/Much Too Young To Feel This Damn Old:  
   May be the fi rst Country song I truly loved in my transition from  
   metal. With 50 events a year, it’s still so true.
  • Keith Urban/Who Wouldn’t Wanna Be Me: I have the greatest
   job in radio, and this song was from Golden Road, which   
   changed the sound of the format.
  • Eric Church/Creepin’: Lead off Chief, which was also a changing of the sound.
  • Jon Pardi/Dirt On My Boots: Can’t have a successful station without boots on 
   the ground, and this song told the world what we in Northern California already 
   knew: Jon Pardi is a star.
  • Luke Bryan/Play It Again: Perfect song title for a radio station guy and arguably  
   the biggest song from a guy who has meant the world to me and the station since  
   day one.
  • Thomas Rhett/Dream You Never Had: No better way to describe the feelings  
   anyone who does what we do has for their spouse or signifi cant other. This is a  
   new song, but so meaningful.
  • Jake Owen/Yee Haw: Really? The perfect way to describe the amazing opportunities  
   we are given by doing this thing we call a job.

18SHANE ALLEN
Columbia SVP/Promotion

  • Mel Tillis/Coca-Cola Cowboy: I would walk around the house  
   singing it as a little kid. When I was around seven, my parents  
   and grandparents brought me along to a honkytonk named   
   Vance’s in Kenosha, WI to see Mel as my fi rst concert. Grandpa  
   knew someone in the road crew and was able to get Mel to   
   dedicate this to me. Pretty sure that’s when the seeds were   
   planted for my love of the format.

  • Chris Whitley/Living With The Law: I will never forget hearing this record   
   at Sony/New York in 1991. We were mixing a record for a band I was in   
   called Giant. I was humbled and baffl ed by the utter simplicity, depth, soul, and  
   emotional intelligence of Chris’ music. It made me feel as if I knew nothing and   
   that I needed to start over. 
  • Cam/Burning House: Made me aware of how much I love music. When you   
   work day and night making records, it is easy to become numb and forget why   
   you do what you do. When I heard this on the radio, it made me want to become  
   better at what I do.

13BRIAN O’CONNELL
Live Nation President/Country

14BEN VAUGHN
Warner/Chappell President

  • The Oak Ridge Boys/Elvira: My earliest musical memory as a  
   six-year-old in Kentucky. Lying on the fl oor and pushing that skip- 
   back button on our 8-track stereo over and over again .... high  
   technology!
  • George Strait/Love Without End, Amen: In high school a  
   family member gave me a cassette and told me to listen to this.  
   I got hooked on the craftsmanship in the songs. This led me to  
   want to take a job at our local Country station to be   
   around music.
  • Alan Jackson/Chasin’ That Neon Rainbow: At 16 I got the  
   weekend DJ gig on our local station and literally learned every  
   vinyl record and CD in the place. Songwriters, producers, artists,  
   publishers – you name it. That place was  my own personal     
   library. Being around so much music I loved pushed me to move    
   to Nashville and try living that Music Row life.

15SETH ENGLAND
Big Loud Partner

 • Deep Purple/Smoke On The Water: My dad was into classic  
   rock, and it was these guitar riffs that made me want to pick up  
   a guitar in the fi rst place. In middle school, my parents signed  
   me up with a local insurance salesman who gave guitar   
   lessons in his basement at night. It was a very small town way  
   of learning to play the guitar, but it was so inspiring. I would pick  
   out the fun songs I wanted to learn and he would teach me, then  
   tell me the details of what I just learned. I was hooked. 
  • Brooks & Dunn/Neon Moon: Still my favorite country song. I wasn’t really into  
   country music when I fi rst heard it. I heard Ronnie sing it live for the fi rst time, and  
   I was changed forever. Not only is Ronnie my all-time favorite country voice, this  
   song sets the bar.
  • Bren Joy/Henny In The Hamptons: He’s a young kid from Nashville who   
   went to Belmont. In May I returned from a vacation and my A&R team was   
   eager to play me the album he made in his friend Caleb’s bedroom for $2,500. It’s  
   groundbreaking and so rare that you hear stories like this. Very much a diamond in  
   the rough. The musicianship and lyric writing are incredible, not to mention Bren’s  
   voice. I was reminded that anything is possible and to just follow inspiration.

16CORAN CAPSHAW
Red Light Management Founder

17KEN ROBOLD
Sony/Nashville EVP/COO

  • Shania Twain/Any Man Of Mine: We released this single  
   in 1995, the year after I moved to Nashville, and it launched   
   Shania’s career into superstardom.
  • George Strait/I Hate Everything: The lone single from the  
   50 No. 1s project. It was the smash that George, and we,   
   needed for that project, which far exceeded expectations.
  • O Brother Where Art Thou/I Am A Man Of Constant   
   Sorrow: We took a risk on an expensive soundtrack to a Coen  
   Brothers movie starring George Clooney, and this song was the  
   catalyst. It scanned more than seven million copies and stunned  
   the Staples Center by winning the Grammy for Album Of The Year.
  • Maren Morris/My Church: The fi rst artist the new team signed  
   at Sony in 2015. This was the impact song that launched   
   her career and, I think, let people know that Sony was back in  
   contention for the top talent in the business.
  • Kane Brown/Heaven: One of our earliest signings and we had to prove to a   
   lot of people that Kane was – and is – an authentic country artist. This was his   
   second No. 1 and, I believe, proved his authenticity.
  • Luke Combs/Hurricane: The fi rst of now six consecutive No. 1s in an   
   astounding start to a career.

18MIKE CURB
Curb Word Entertainment Chairman

19BRIAN WRIGHT
UMG/Nashville EVP/A&R

  • George Jones/He Stopped Loving Her Today: My   
   Dad taught me at a very early age this was the greatest country  
   song ever. He is still right.
  • Lee Ann Womack/There’s More Where That Came From: 
   I hope angels can sing half as good as LAW. 
  • Jamey Johnson/In Color: The song that changed my   
   life. Jamey, Lee Thomas Miller and James Otto painted a   
   masterpiece.
  • George Strait/Troubadour: One of my favorite songs of all  
   time. It has been my ringtone since the day it came out.
  • Peter Gabriel/In Your Eyes: Only one person will know why. 

20CRIS LACY
Warner Music Nashville EVP/A&R

 • Glen Campbell/Rhinestone Cowboy: The fi rst 45 my mom played for me at  
   age three. She and I sang it together on road trips for years to come.
  • Dolly Parton/Coat Of Many Colors: The fi rst song I actually    
   studied because of its exquisite storytelling – age nine.
  • Def Leppard/Pour Some Sugar On Me: Hysteria Tour at 15.    
   First time I felt the anticipation, the energy that comes from an    
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  • George Strait/Run: One of the fi rst singles I worked to the Gavin chart (only   
   a few years after Royce Risser had been MCA’s Gavin rep), and also one of my  
   favorite all-time songs from The King. I remember betting David Haley (miss him  
   very much) and Bill Macky about going from No. 5 to No. 1. When it happened, I  
   realized how much I liked the rush of promotion adrenaline.  
  • Joe Nichols/Brokenheartsville: First single and No. 1 I worked as a regional.  
   West Coast for Universal South. Bryan Switzer and Denise Roberts gave me 
   that fi rst shot.  
  • Luke Bryan/All My Friends Say: The fi rst single I worked at Capitol after Mike  
   Dungan, Jimmy Harnen and Steve Hodges brought me in. Add day ended up   
   being a bit disappointing but, in true Luke fashion, he and his manager Kerri   
   Edwards brought over tacos and a cooler full of beer to celebrate the launch of his  
   radio career.
  • Jon Pardi/Up All Night: The Capitol promo staff wanted it so bad for Jon, who  
   never stopped working tirelessly no matter how frustrating some days were. This  
   song had a number of very sweet victories during its life on the chart. It’s when we  
   knew that radio was being convinced of something we’d known for a while – that  
   Jon is a star.
  • Luke Combs/Hurricane: Some time around July 2016, Steve Hodges sent me  
   an email with this attached and the subject line, “Listen to this!” The title and that  
   simple sentence were the perfect intro to what was about to happen next.

19LESLIE FRAM
CMT SVP/Music Strategy & Talent

  • Jackson Browne/Late For The Sky: One of the greatest   
   songwriters ever! The fi rst time I met him it was a defi nite 
   Saturday Night Live moment that we’ve all had when we meet  
   one of our musical heroes. I showed him photos of when I was  
   a kid sitting on the front row of one of his concerts in Mobile, AL  
   and said, “Remember when you played...” I literally 
   embarrassed myself.
  • Bruce Springsteen/Jungleland: Yes, I am one of those people who has seen  
   Bruce 30+ times and will continue to see every tour. This song is particularly   
   memorable because I did an entire college essay on it!
  • Joni Mitchell/A Case Of You: Blue is one of my all-time favorite albums. Joni   
   was at a Grammy event I attended last year and I was like, “I am in the same room  
   as Joni Mitchell!” It’s nice to be a fan. 
  • The Eagles/I Can’t Tell You Why: When I was 20, their manager Irving Azoff  
   offered me a seat on his plane to fl y back home to Mobile from a concert. I didn’t  
   realize it was Irving, the band and me. I didn’t say a word the whole time.
  • Elton John/Mona Lisa And Mad Matters: When I worked in Atlanta at   
   99X, Elton invited me and my morning show co-host, Jimmy Baron, over to 
   dinner at his penthouse. He gave us a tour of his home, including his    
   color coordinated sock drawer!
  • Johnny Cash/Hurt: This is when my love for country music started. My two   
   worlds started to collide – I was working in alternative radio and really starting to  
   appreciate and fall in love with all things Johnny Cash.

20MATTHEW HARGIS
BMLG Records SVP/Promotion

  • Florida Georgia Line/Cruise: On the fi rst day of the radio  
   tour, we had a wonderful dinner with Jeff Kapugi and Marci Braun  
   in Chicago, then piled into the band’s 15-passenger van and  
   headed to Milwaukee. Our visit with WMIL’s Kerry Wolfe was  
   the next morning, and when we arrived that night, I checked in  
   and got three rooms for Brian Kelley, Tyler Hubbard and their  
   four band guys. When I handed them the keys they said, “Wait. 
   All six of us don’t have to share a room?” They were truly taken  
   back at getting their own beds.They’d been touring for years in  
   that road-dog spirit of doing anything they could to make it work. That humble attitude  
    remains today.
  • Eli Young Band/Crazy Girl: The fi rst single our team took to No. 1 after I joined  
   what was then Republic Nashville. We hatched a plan to re-launch the band at radio   
   and the guys visited more than 100 radio stations prior to the single going   
   for adds. Even though EYB had an extremely successful touring business, they   
   never skipped one step in the process.
  • Brett Young/Mercy: We all know going four deep on a debut album these days  
   is rare air. Not to mention we were following up three consecutive No. 1s. So   
   there was quite a bit of self-induced pressure to close out the cycle batting 1,000.  
   What made this song even more special was the live reaction it had been getting  
   on tour well before it was a single. Anybody who works in this industry can attest,  
   seeing fans truly connect with a song and an artist is pure magic.
  • Led Zeppelin/Stairway To Heaven: As cheesy as this sounds, this was the   
   fi rst song I learned on guitar, and that started my lifelong obsession with music.  
   I only applied to one college and knew I had to move to Nashville and be a part of  
   this insanely fun business.    
  • Pearl Jam/Ten: Being a teenager and playing in garage bands when this album  
   came out truly changed my life.  We would have been shot after any gig had we  
   not played at least three or four songs from this album during every set. 

21GREGG SWEDBERG
iHeartCountry Brand Coord.

               Western Great Lakes RSVPP
               KEEY/Minneapolis OM/PD

  • Thin Lizzy/The Boys Are Back In Town: I started doing radio  
   in college, and our town had a Dino’s Bar & Grill. Made for a  
   cool theme song.
  • The Clash/Train In Vain: My fi rst full-time job lasted six months  
   playing an aggressive punk playlist on an AM station with a   
   crappy signal. While it lasted, the music was extremely cool,  
   though.
  • Prince/1999: You have to understand that Prince didn’t get played on Minneapolis  
   radio. When I worked at Top 40 WLOL, we started playing him. Turned out to be a  
   good idea. Station went from a four to a 10 share in one book.
  • Garth Brooks/The Thunder Rolls: I hated the idea of programming Country, 
   but after I joined K102, this song completely changed my mind. And that extra   
   verse Garth does live ... goose bumps.
  • Brad Paisley/He Didn’t Have To Be: In the AM/FM days, a few of us would 
   descend on Nashville and get to hear the hits early – Hall of Famers like Hallam,   
   Roberts, Garrison, Daniels and Clossen. That jerk Paisley made me cry with this  
   song, and he was supposed to just be the guitar player at a session for two other  
   artists. I might have poked a hole through Mike Dungan’s chest demanding it get  
   put on Brad’s album. A rare occasion when I was right.  
  • Kip Moore/Faith When I Fall: Kind of my attitude about life. Listen. It’s on his  
   fi rst album.

   arena full of rabid rock fans, and how that fervor is amplifi ed by  
   staging and lighting.
  • Tom Waits/(Looking For) The Heart Of Saturday Night:  
   Age 27. I originally heard Mary Chapin Carpenter sing this, so  
   her version could be included here as well. I heard Tom perform  
   this in a theater in Austin. He was so unbelievably present – a  
   reminder that true artistry doesn’t require a big stage, tons of  
   lights, a big backing band. This was one of the most captivating  
   shows I’ve ever attended.
  • In The Garden: The hymn inspired by the Gospel of John. My grandfather fi rst  
   played this song for me years ago, and it has been a constant in my life since.

21RUSTY GASTON
Sony/ATV Publishing

  • Jesus Loves Me: The fi rst song I remember learning. I can still  
   hear my grandmother singing it while I would play on her porch  
   and she would shell peas for dinner. 
  • George Strait/The Fireman: I was born and raised in Texas.  
   They revoke your citizenship if you don’t publicly proclaim your  
   undying love for The King. 
  • Jimmy Buffet/Margaritaville: I fi rst saw him in concert when  
   I was 18 and immediately became a ParrotHead. I’ll never forget  
   the parking lot full of tailgaters six hours before show time. The    
   lifestyle he created through his music was infectious and still is today. 
  • Guns N’ Roses/Welcome To The Jungle: The soundtrack to    
   my teenage years.
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22CRAIG WISEMAN
Big Loud Owner/Managing Partner

  • Brooks & Dunn/Believe: My fi rst write with Ronnie Dunn
   started with me just dropping off a song and us talking. We   
   started the idea. Six months later, we got back together and,  
   after a few hours of nothing, went back to the thing we had   
   started six months before (no notes, lyrics, recordings, etc.). I  
   thought we had a fi ve-minute song no one would ever cut. Then  
   Ronnie Dunn did a Ronnie Dunn. Love the new duet with him  
   and Kane, as well.
  • Blake Shelton/Hillbilly Bone: Luke Laird and I wrote it, and I only sang the   
   melody line once – Luke rapped the verses, and I sang the chorus. It was just   
   two old songwriter friends having fun, but I loved it. I told Scott Hendricks to do it  
   like that and he said the fans weren’t ready ... not long after, “Dirt Road Anthem”  
   came out. Scott and I still smile about that. It started Blake’s run of 20-something  
   No. 1s, and I had a few of those. I love and am honored to have been a small, small  
   part of the “Blakephenom” we all live in.  
  • Florida Georgia Line/Anything Goes: This little band we found had a song   
   called “Cruise,” and it became apparent it was just as hard to get a cut on my   
   own acts as it was to get a cut on other super hot acts. LOL! This song was   
   the result of a year-and-a-half of trying to write something good enough to make  
   the FGL grade. Very proud of the song and the boys, and I still get a little teary   
   when I see 25,000 fans singing it at concerts.  

23CLINT HIGHAM
Morris Higham President

  • Linda Ronstadt: She reminds me of my growing up in
   California. The ultimate female badass. Anyone who can pivot  
   from country to pop and doing records with the Nelson Riddle  
   Orchestra to opera – and do it all equally well – is my hero. 
  • Stevie Wonder/Songs In The Key Of Life: A genius record  
   from a musical genius. Enough said.
  • Barbara Mandrell: She’s the reason I chose to get into the  
   country music business, so she has a permanent place on my playlists. She’s   
   often credited as a great entertainer, and rightfully so, but her rich alto voice was  
   pure blue-eyed soul.

  Never fails to make me 
smile. It’s everything that 
makes Country radio such 

enjoyable listening.  
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22JOEL RAAB
Joel Raab Country Radio/Media Consulting

• Johnny Cash/A Boy Named Sue: I’ve always loved 
 Country’s great sense of humor.

  • David Allan Coe/You Never Even Called Me By My Name:  
   I courted my future wife long distance by sending her funny  
   songs like this.
  • Brad Paisley/I’m Gonna Miss Her: I couldn’t stop laughing  
   the fi rst time I heard it.
  • Big & Rich/Save A Horse, Blake Shelton/Some Beach: Loved the attitude.
  • The Notorious Cherry Bombs/It’s Hard To Kiss The Lips At Night That  
   Chew Your Ass Out All Day Long: The fact that Vince Gill’s dad gave him  
   the title makes it even funnier.

23KRIS LAMB
Big Machine VP/Promotion

  • Garth Brooks/Thunder Rolls: I was nine when this was
   released, and one of my most vivid memories is sitting in my   
   parents’ living room listening to No Fences after school. The  
   spark that started it all. 
  • 311/Down: I discovered rock in my early teenage years,   
   and it was a game changer. Started playing the guitar,   
   wearing JNCOs and Dr. Martins, and turned into a punk!
  • Tupac/Changes: Heavy rotation in my black F-150 rollin’ thru Scottsdale as  
   a high school senior. I still love jamming to old school hip hop.
  • Rascal Flatts/While You Loved Me: I’ve worked with Flatts for 15 years ...  
   and that’s intentional. This was on a sampler from their fi rst radio tour while I  
   was a DJ at KMLE/Phoenix. It completely changed my view of country music.  
   My pivot from radio to records can largely be attributed to this song and the  
   art they’ve created.
  • Eric Church/Before She Does: Sinners Like Me may be the best modern  
   country album. Period. I was never affi liated with the project, but I’m still 
   jealous of those who were.
  • Drake White/Makin’ Me Look Good Again: I’ve never met a star who  
   shines brighter than Drake. He’s the real deal, and his music is the truth.

24CHRIS PALMER
Valory VP/Promotion

  • Steve Wariner/Baby I’m Yours: When this song came   
   out I was playing drums in a hair metal band. This made me
   say, “I think I like country music!” A few months later, I was   
   doing overnights at Country WHWK/Binghamton, NY.
   • Lari White/Stepping Stone: Ten years later, Lyric Street
   opened and hired me for Northeast. This was the label’s fi rst  
   release and the fi rst single I ever worked. We had 65 fi rst   
   week adds and would eventually peak the song inside the top 20.
  • Rascal Flatts/I’m Moving On: We had released three top 10s from the  
   debut album, the second album was recorded and “These Days” was cued  
   up. That’s when WSIX/Nashville’s Gerry House played this out of the blue  
   one morning. Then-PD Mike Moore called us. “Guys, the reaction to that 
   one spin has been unbelievable! You need to release this.” We had sold half  
   a million copies of the album at that point. We released the song and scanned  
   an additional million. The song peaked at No. 3 and changed their career. Mine, too.
  • Frankie Ballard/Helluva Life: I was hired to head up the new WAR Team,  
   launching with Frankie and working his fi rst couple singles into the 20s. As  
   he was recording new music for us, we lost our friend and teammate Lindsay  
   Walleman. It was a very diffi cult time for the team. This became our fi rst No. 1,  
   but bittersweet for sure. Frankie would later dedicate the song to her at the  

New Faces Show. An amazing moment. #FTL #FTLSarcomaFund
• Thomas Rhett/Life Changes: My life changed at the end of 2017 with  
 restructuring at Warner. I was fortunate to fi nd a new home with the amazing  

   folks at Valory, where this was the fi rst TR single I was apart of from start to  
   fi nish. With the amazing track record built by those who came before me, the  
   song sailed to No. 1!

  • Merle Haggard: He’s truly the poet of the common man. Growing up in a  
   small farming town in central California, Merle was always a huge part of the  
   fabric of my life. No one interprets a song like Merle Haggard.
  • Shane McAnally, Shane McAnally: Curb Records, circa 1998. I 
   was managing Shane back in those days. This album and Shane were ahead  
   of their time. I couldn’t be more proud to see Shane become the star he  
   deserves to be. He continues to greatly impact so many lives with his brilliant  
   art and craftsmanship.   

24ALLISON JONES
BMLG SVP/A&R

  • The Carpenters/Close To You, Crystal Gayle/  
   Don’t It Make My Brown Eyes Blue, Olivia Newton- 
   John/Hopelessly Devoted To You: A three-way tie  
   for my fi rst favorite elementary school song, sung at the  
   top of my lungs in my bedroom with Mr. Microphone. Those  
   women inspired me to pursue music, learn guitar and piano  
   and, thanks to Olivia, become a musical theater geek. I was in my hometown  
   production of Grease. Thank God there were no videos back then!
  • Alabama/Mountain Music, Reba/Somebody Should    
   Leave: And everything else they did in the ‘80s started my love affair with  
   country. I showed quarter horses, competed barrel racing and wanted to be  
   a country artist, so obviously Reba was my idol. And still is!
  • U2/Pride (In The Name Of Love): The fi rst song and band that made  
   me realize music could make a difference socially and politically on a   
   global level. They started a movement. As a very naive 19-year-old attending  
   summer school in London, I used all of my “emergency money” to take the  
   train, ferry, another train and then a very expensive cab to Dublin in hopes of  
   fi nding Bono at Killiney or Windmill Lane (their fi rst recording studio). I guess  
   that’s what we now call a super fan.
  • John Anderson/Seminole Wind: My fi rst job after college was at the  
   newly formed BNA Records, and this was the fi rst No. 1 we celebrated with  
   John (and is there anyone cooler?). There was a Seminole reservation  
   and burial ground on my dad’s hunting lease near Okeechobee, and he  
   would take me to visit. The video was shot close to that property, and it’s still  
   one of my favorite videos and songs of all time.
  • Patty Griffi n, Dixie Chicks/Fly: Killed me the fi rst time I heard it and still  
   does. The perfect example of a timeless song with a classic  melody and a  
   brilliant yet simple lyric that rips your heart out.  
  • Lori McKenna, Tim McGraw/Humble And Kind: The fi rst time I heard  
   it, Lori performed it in the round at The Bluebird, and I ugly cried. It’s   
   musical perfection. It says everything I would want my son to hear and know,  
   delivered in a way that only Lori could write. Tim was the perfect artist to  
   record it, and it was beyond an honor to be associated with that record and  
   its much-deserved awards and accolades with Lori.

25JASON OWEN
Sandbox Entertainment President/CEO

      Monument Records Co-President 

  • Dan Seals & Marie Osmond/Meet Me In Montana:  
   Reminds me of growing up in Arkansas and taking road  
   trips with my family. My sister Sarah would sing the Marie  
   Osmond part, and I would sing Dan Seals. 
  • The Judds/Rockin’ With The Rhythm Of The Rain:  
   One of the fi rst concerts I ever saw on their Love Can  
   Build A Bridge Tour in Pine Bluff, Arkansas. I so vividly 
   remember the production of that show, and their 
   performance of this song was such a moment.
  • Shania Twain/Man! I Feel Like A Woman: 
   Self-explanatory.

26KELLY RICH
Amazon Sr. Mgr./Label Relations

AIRPLAY ARTISTS/MUSIC









PAGE 26 • OCTOBER 2019

25KENNY JAY
WUSN/Chicago PD

26TOM MARTENS
Warner Music Nashville VP/Radio & Streaming

  • Steve Winwood/Higher Love: The fi rst single I ever   
   reported as an add to The Gavin Report in 1986.
  • Blackstreet/No Diggity: The fi rst single I worked as a new  
   record rep after programming for 15 years.
  • No Doubt/Don’t Speak: My fi rst No. 1 as a new Midwest   
   Regional for Interscope.
  • Frankie Ballard/Helluva Life: My fi rst country No. 1 as
   the new Southeast for Warner Music Nashville’s WAR Team.
  • Cole Swindell/Break Up In The End: My fi rst No. 1   
   single as the Warner Music Nashville VP.
  • Dan + Shay/Speechless: No. 1 for four weeks!  

27LEE ADAMS
Broken Bow VP/National Promotion

  •  Willie Nelson/On The Road Again: When I was 13 I saw Willie in Honeysuckle  
   Rose and knew country music would be my career. I told my parents I  
   wanted to be a country music D.J. My dad still hasn’t recovered.
  • Garth Brooks/The Dance: I remember Scott Donato   
   and I ripping open the package, running to the production   
   room, listening one time and immediately putting it on the air   
   at WHYL/Carlisle, PA.
  • Rhett Akins/That Ain’t My Truck: The fi rst song I worked   
   after moving to the record side in 1995. It took us 25 weeks  
   to get it to the top, which was unheard of back then.
  • Craig Morgan/Almost Home: When I started at BBR in   
   2001, people told me it would ruin my career. Then we released this, our fi rst  
   top 10 single. We were on the map.
  • Jason Aldean/Hicktown: Another huge game changer for BBR. It went 
   top 10, despite the use of the phrase “butt crack,” and the album went 
   platinum, leading him to be named the ACM Top New Male Vocalist in 2006.  
   He’s the crown jewel of my career.
  • Jason Aldean/Crazy Town: The writers hit the nail on the head with this  
   one. Every time I hear it, I think, “Yep, that’s us. Chasing and   
   catching those neon dreams.”

28MICHAEL LEVINE
KKGO/Los Angeles Station Manager/PD

29BEVERLEE BRANNIGAN
Summit VP/Programming

      Summit/Wichita President 

  • Randy Travis/Forever And Ever, Amen: He and the 
   neo-traditional movement were so good for Country radio,   
   and set things up for the boom years.
  • Garth Brooks/Calling Baton Rouge: Speaking of the   
   boom, my absolute favorite crank-it-up Garth song.
  • Brooks & Dunn/Brand New Man: Smack into the best 
   cold intro country song ever. Let’s make it the Reboot version   
   with Luke Combs.
  • Ingrid Andress/More Hearts Than Mine, Gabby
    Barrett/I Hope: Finishing with two new women artists who
   have incredibly good songs right now. I keep hitting replay
   on both because the premises and writing are original and relatable.

30    DAMON MOBERLY
Mercury VP/Promotion

  • The Beatles/Yesterday: I would sit on the end of my
   mom’s bed while she’d get ready for work so I could listen   
   to WKED/Frankfort, KY on the small clock radio on her 
   nightstand. This is the fi rst song I remember falling in love with. 
  • Billy Joel/New York State Of Mind: My dad would come
   pick me up for the weekend, blaring the radio and singing at the top of his  
   lungs all the way to the farm where he lived. I can remember him singing this  
   and trying to pay attention so I could memorize the lyrics to sing along with  
   him. I always thought my dad was the coolest and the fact that he could sing  
   harmony with Billy Joel cemented my love for this one.   
  • Sugarland/Stay: Mercury’s fi rst No. 1 after we had made staff changes;  
   my fi rst as VP. I remember Katie Dean and I texting into the wee hours of
   the night (she was under the covers at her parents house trying not to wake  
   everyone up, and I was locked in my small offi ce starting at the computer  
   and burning up the phone).   
  • Soggy Bottom Boys, Dan Tyminski/Man Of Constant Sorrow: Never
   a single at radio but we worked the song to morning shows for a couple of  
   months around the release of the O Brother Where Art Thou? soundtrack. Won  
   a Grammy for best album and sold 10 million copies. They don’t all have to top the  
   radio chart to be impactful. Still love to listen when it comes up on a random playlist.
  • Lauren Alaina/Road Less Traveled: After working more than a handful  
   of singles on Lauren and hearing and seeing the heartbreak when I had to  
   call her to let her know one had not made it, we were fi nally able to help her  
   celebrate a chart topper. 

31JR SCHUMANN
SiriusXM Sr. Dir./Music Programming

  • Huey Lewis & The News/Hip To Be Square: Fore! was 
   the fi rst cassette I ever bought.
  • Michael Jackson, Thriller: My fi rst vinyl album (and the   
   only one I had for almost a year).
  • Hank Williams, Jr./The Conversation: Prior to going
   to my fi rst Hank Jr. show at 10, I bought the Hank Live
   album because I wanted to be sure I was prepared. Fell in love with this  
   song, and have yet to attend a show where he’s performed it.
  • The Beatles/Let It Be: Hits me exactly where I needed it to, no matter the  
   situation. Rarely will this song come on that it doesn’t stop me in my tracks.
  • George Strait/Baby’s Gotten Good At Goodbye: I can’t really explain it,  
   but this is my all-time favorite George Strait song. It’s no exaggeration to say  
   I’ve listened to this hundreds of times, maybe more.
  • Carly Pearce/Every Little Thing: The fi rst song I’ve ever been a part of  
   where adding it into rotation played a signifi cant role in launching the artist’s career. 

27GEORGE BRINER
Valory President

  • Louis Armstrong/What A Wonderful World: This song  
   has been a part of many chapters of my life. I have been  
   hearing it since I was kid and Dad would be playing  
   ol’ Satchmo.
  • Kenny Loggins/Celebrate Me Home: A song I shared  
   and an album I turned many people onto back in the record  
   store days.
  • Randy Travis/Forever and Ever, Amen: The fi rst country  single I worked  
   when I landed my fi rst label gig at Warner Bros.
  • Tracy Lawrence/Find Out Who Your Friends Are:    

Changed my life in so many ways, plus proved to me so many things I believe  
   in. And, in a small way, got me to whereI am today at Valory.
  • Justin Moore/Small Town USA: First No. 1 song for Valory, but lost its  
   bullet twice climbing the charts. Add to that me being a Wisconsin
   Cheesehead, Justin and I celebrated the song in Green Bay, WI the
   night it peaked.
  • Thomas Rhett/Remember You Young: And today, a song I get to be  
   associated with that resonates with me, and so many others.

28TROY TOMLINSON
Universal Music Publishing Group Nashville

                Chairman/CEO

  • Bob Seger/Night Moves: It was 1976, the Bicentennial  
   year. I was in the sixth grade, heard those lyrics and  
   blushed. 
  • Alabama/My Home’s In Alabama: I was a sophomore  
   at Portland High School in 1980, and even though I  
   was born and bred in Tennessee, I related to every word of  
   Randy and Teddy’s song. It was the fi rst time I felt like someone knew what I  
   was thinking and what I was feeling inside.
  • Hank Williams Jr./A Country Boy Can Survive: My senior year, 1982,  
   and I felt like I belonged.
  • Kenny Chesney/I Go Back: It was 2005, and a decade had passed since  
   I fi rst signed Kenny to a publishing deal at Acuff-Rose. I stood and watched  
   NFL stadiums fi lled with 50,000 fans singing every word and knew Kenny  
   had simply told his story and they got it.
  • Taylor Swift/All Too Well: One of her best from 2012.

29RYAN DOKKE
Curb SVP

  • Tim McGraw/Don’t Take The Girl: The whole Not A 
   Moment Too Soon album was worn out in my bedroom in  
   the mid ‘90s. I wanted to be Tim McGraw but could never  
   get my hair to grow right.
  • Dire Straits/Walk Of Life: This song instantly takes me  
   to the summer of ‘88 playing Wiffl e ball with my uncles  
   and cousins in a baseball fi eld near a campground my 
   family stayed at. Great memories!
  • Crosby, Stills, Nash & Young/Our House: The fi rst song I played and  
   back-announced on the radio. I was 17, doing my fi rst air shift ... and terrifi ed  
   ... on “1320 KXRO with news, sports, and your latest look at the weather at  
   the top and bottom of every hour.”
  • Brad Paisley/Old Alabama: My fi rst No. 1 single on the record side of the  
   business. Some of the most fun I’ve had in this business was working Brad  
   Paisley songs and being on the road with his team! 
  • Lee Brice/I Don’t Dance: My fi rst No. 1 at Curb. I had known Lee since I  
   was in Spokane, WA and he was playing “She Ain’t Right.” Finally working  
   together and being a part of this song was a really cool full-circle moment.
  • Dylan Scott/My Girl: One of my proudest accomplishments as head of  
   promotion. Our team did an incredible job – start to No. 1. Felt like we were  
   climbing Everest at times but incredibly gratifying to reach the summit! 

30 KOS WEAVER
BMG EVP

31BRITTANY SCHAFFER
Spotify/Nashville

                Head of Artist & Label Marketing

  • Tennessee Christmas: I grew up loving Christmas music  
   (I’m still somewhat obsessed), and this was the fi rst solo I  
   ever performed. I was in kindergarten and remember my mom  
   sitting in the audience mouthing every word. 
  • Shania Twain/Any Man Of Mine: Shania was my childhood  
   hero. I watched every TV special and bought every album. 
   I was 10 when this was released and it became my go-to  
   talent show song for years! 
  • Miranda Lambert/Famous In A Small Town:
   I discovered Miranda and “Kerosene” when I was a 
   college intern in the promotions department at 
   Sony/Nashville, and I was instantly hooked. She released    

Crazy Ex-Girlfriend as I was graduating from college and starting law  
   school,and I found myself drawn to this song. For the next three years, I  
   listened to it before literally every exam. It just had a way of calming me down  
   and putting things in perspective.
  • Tracy Byrd/Keeper Of The Stars: This was the song my husband played  
   when he proposed to me under the starlit sky near his hometown in southern  
   Indiana, and the song, naturally, became the fi rst dance at our wedding. 
  • I’ll Fly Away: I grew up singing this in church, and my fi rst assignment as  
   a summer law clerk with the late Bob Sullivan at Loeb & Loeb was helping  
   with a legal issue around the song. I ended up working for Loeb & Loeb 
   after law school and spent more than seven years working to fi nally fi nd a 
   resolution to that issue. I cannot separate my time as a lawyer from 
   this song.
  • Devin Dawson/All On Me: I met Devin when he was a Belmont student.  
   It was so clear that he was one of the most talented, focused, and 
   good-hearted artists I had ever met, and I am so proud to have worked with  
   him until I came to Spotify. I will never forget the fi rst time I heard this demo. 
   I couldn’t stop playing it and couldn’t imagine the produced version could top  
   it – it did! He’s my most listened to artist on Spotify in 2017 and 2018!     CAC

AIRPLAY ARTISTS/MUSIC
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Q4 MUSIC PREVIEW
As summer dims and fall beckons, labels and promo teams ready a musical feast.

SHADOWING
FOURFOURFOURFOURFOURFOUR

Arista
“The Arista Nashville team is thrilled and thankful 
for the support of Matt Stell’s debut single, ‘Prayed 
For You,’” says VP/Promotion Josh Easler. Be on the 
lookout for the follow-up in early 2020, and catch Stell 
on the road this fall opening for Chris Young. Walker 
Hayes continues to tour as “Don’t Let Her” impacts 
the chart, while former radio station intern turned 
country singer Teddy Robb impresses with debut 
single “Really Shouldn’t Drink Around You.” Lanco 
are in the studio working with producer Dann Huff, 
and speaking of new music, Brad Paisley is currently 
working on some projects to be announced soon, 
including completion of The Store – a grocery for 
people in need. “Thank you for your ongoing support 
of Arista Nashville and all of our projects, from the 
new acts just getting started to exciting projects like 
Reboot from Brooks & Dunn,” Easler concludes.

Average Joes
Colt Ford’s seventh studio album, We The People
released Sept. 20 and boasts collaborations with artists 
including Mitchell Tenpenny, Jimmie Allen, Dan 
Tyminski, Eddie Montgomery, Walker Montgomery 
and Michael Ray. Label mates Carter Winter and 
Sam Grow have been in the studio recording new 
music, according to Sr. Dir./Business Development 
& Marketing Nathan Thompson, who also teases an 
upcoming extended physical version of Montgomery 
Gentry’s Outskirts. 

In2une/AWAL
VP/Promotion Jamice Jennings reports the company 
will continue to grow John King’s “Try Saying Goodbye,” 
aiming to “get it charted before end of quarter.”

Big Label 
Aaron Watson has released the second single from his 
Red Bandana album, “Country Radio,” while his team 
is gearing up new content to re-introduce last year’s 
An Aaron Watson Family Christmas. “The search for a 
new artist has become more focused, and we hope to 
introduce and/or announce something in early 2020, 
if not sooner,” says EVP Tony Morreale.

BigLoud
The team rolls into the quarter with four active singles 
– the most at one time in label history. Jake Owen’s 
“Homemade” gains momentum on the heels of a recent 
music video release inspired by his grandparents’ true 
love story. Chris Lane’s “I Don’t Know About You” nears 
the top of the chart, while Hardy’s debut “Rednecker” 
crosses 500,000 equivalents. The success of Morgan Wallen 
continues with “Chasin’ You,” the follow-up to the three-
week No. 1 “Whiskey Glasses.” Notes VP/Promotion Stacy 
Blythe, “We are incredibly proud of the artists and music 
that have come out of Big Loud in our fi rst four years. To 
wrap up 2019, we look forward to introducing Big Loud’s 
‘Class of 2020.’”

BigMachine
The continued growth of Rascal Flatts’ “Back To 
Life” shows the Machine team in full throttle. 
Having recently released their sophomore album 
Let It Roll, Midland charges up the chart with “Mr. 
Lonely,” while one of the newest additions to the 
roster, Noah Schnacky, just impacted radio with his 
debut single “I’ll Be The One.” The fourth quarter 
will also see the introduction of Payton Smith, a 
19-year-old guitar prodigy hailing from Houma, LA. 
And expect a Carly Pearce collaboration that will 
“inevitably be the event of the year,” according to 
VP/Promotion Kris Lamb, who warns, “Get ready, 
Country radio – this one is going to be massive.”

BlackRiver
Coming off Kelsea Ballerini’s fi fth No. 1 is 
“Homecoming Queen?,” the debut single from 
her upcoming third album, expected next spring. 
“Kelsea took the approach of how we all put our 
best face forward in person and on social media, but 
we all have our hidden fl aws,” says SVP/Promotion 
Mike Wilson. “I can’t wait for you to hear it.” Abby 
Anderson continues the push for “Good Lord” after 
wrapping 44 dates with Rob Thomas on the Chip Tooth 
Smile Tour, with more dates lined up through the end 
of the year and beyond. 

As summer dims and fall beckons, labels and promo teams ready a musical feast.
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BMLGRecords
Lady Antebellum’s debut BMLGR single, “What If I 
Never Get Over You,” is on the rise and new album Ocean
follows Nov. 15. SVPP Matthew Hargis notes Riley Green’s 
latest single “I Wish Grandpas Never Died” is lighting up 
Country radio, following the Sept. 20 release of his debut 
album Different ‘Round Here. Brett Young’s follow-up to fi ve 
consecutive No. 1 singles, “Catch,” is on deck, as well as 
Florida Georgia Line’s latest offering, “Blessings.”

BrokenBow
Following his 23rd No. 1 single, ACM Artist of the Decade 
Jason Aldean blasts into the fourth quarter with “We 
Back” from his ninth studio album for BBRMG. Dustin 
Lynch is “Ridin’ Roads” up the chart once again, with 
more new music on the way in 2020. Chase Rice follows 
up his two week No. 1, “Eyes On You,” with current single 
“Lonely If You Are” and his AM/PM winter tour. BBR is 
also excited to introduce LA native Lainey Wilson and 
her debut single, “Dirty Looks.” “Known for her ‘bell 
bottom country’ sound, which is unapologetic, gritty 
and free-spirited, Lainey is already making waves with 
programmers across the country,” adds VP/Promotion 
Lee Adams. Also making waves, Blanco Brown and debut 
album, Honeysuckle & Lightning Bugs, due Oct. 11 fueled 
by viral track “The Git Up.” 

Capitol
Look for new music from Luke Bryan, who recently 
celebrated a two-week No. 1 with “Knockin’ Boots,” by 
the end of October/early November and a new LP in 
fi rst quarter. Carrie Underwood’s CMA Album Of The 
Year-nominated Cry Pretty is on its third release to radio as 
“Southbound” is northbound on the chart. Keith Urban’s 
latest offering, “We Were,” marches toward Top 10; expect 
a new album in the fi rst quarter. Dierks Bentley’s third 
No. 1 from The Mountain, “Living,” researched well July 
and August and is still peaking, according to VPP Bobby 
Young. Joining Bentley on the Burning Man Tour, label 
mate Jon Pardi scored three No. 1s from his sophomore 
album, California Sunrise, and momentum is gaining for 
“Heartache Medication” as it approaches Top 20 following 
the release of the album of the same name. Caylee 
Hammack is “going to have a long-standing presence and 
impact in our format,” says Young as her debut single 
“Family Tree” climbs. Little Big Town are busy working 
on their new album, having released the fi rst single “Over 
Drinking” in September, with a new tour and album 
launching in January. Darius Rucker has been touring 
with a little group called Hootie and The Blowfi sh, 
alongside the release of “Hold On” this month and a new 
album in November, while Adam Hambrick will release his 
second single, “Forever Ain’t Long Enough,” in February. 

Columbia
After Luke Combs’ sixth No. 1 in a row “Beer Never 
Broke My Heart,” “Even Though I’m Leaving” is 
currently building airplay steam. Be on the lookout 
for his sophomore album dropping this fall and sold-
out Beer Never Broke My Heart Tour, which also features 
Jameson Rodgers and his single “Some Girls.” Following 
the platinum No. 1 “Girl,” “The Bones” became the new 
Maren Morris jam as she continues her Girl World Tour. 
In addition to her own dates, Morris will be joining 
Miranda Lambert on the Roadside Bars & Pink Guitars 
Tour 2019. “We are excited for you to see Tenille Townes
performing her powerful new single ‘Jersey On The 
Wall’ before Maren and Miranda every night,” says SVP/
Promotion Shane Allen. Tim McGraw is gearing up for 
a massive year as he hits the road for his fi rst solo tour 
since 2015 and delivers new music. Mitchell Tenpenny
extends his headline tour through 2019 with new music 
ready to launch and a couple of big announcements for 
2020. Brandon Ratcliff, fresh off opening for Keith Urban 
in Las Vegas, will be releasing his new single “Sometimes 
Always Never” in January.

Curb
Dylan Scott’s “Nothing To Do Town” and Filmore’s 
“Slower” will continue to be priorities for the label 
through year end. “Both songs and artists are 
representative of our focus on artist development 
above and beyond the current singles, having amassed 

incredible streaming and consumption stories,” comments 
VP/Promotion RJ Meacham. “Last year, we got Rodney 
Atkins back on the radio with a song that ended up being a 
hit across the board – research, streaming, everything,” says 
Meacham. “The follow up, ‘Thank God For You,’ is off to a 
great start thanks to Country radio!” Q4 will also see a new 
single from Jackson Michelson, “Stay Over,” impacting in 
mid-November. And last but not least, Lee Brice is putting 
the fi nishing touches on new music to follow up the multi-
platinum No. 1 “Rumor.” In the meantime, Brice has a 
remix of “Rumor” at AC radio. Meacham says to keep your 
ears peeled for another new Brice track being featured 
during broadcasts of ACC football.

EMINashville
Gaining airplay at a solid pace, Jon Langston is making 
headway with current single “Now You Know.” He’ll be 
on the Sunset Repeat Tour with Luke Bryan as well as his 
headlining Bird Dog Tour. Eric Church follows up his 
No. 1 “Some Of It” with “Monsters,” a familiar song to 
those who caught him on this year’s Double Down Tour. 
Kylie Morgan will be visiting radio this fall as the EMIN 
reps set up her debut single “I Break Things” for Q1 
of 2020. “This Oklahoma native brings a unique voice 
and amazing lyrics to the format,” says VP/Promotion 
Jimmy Rector. “We’re sure she’ll be breaking airplay and 
attendance records in the days to come.” Brandon Lay 
is fi nishing studio work as this issue goes to print, with 
Rector warning, “Our early peek has us chomping at the 
bit to get this amazing performer and one-of-a-kind talent 
back out to the masses. We are coming!” Speaking of the 
studio, Brothers Osborne’s Live At The Ryman lands Oct. 
11 as they head back in to record their third studio album 
for early 2020.

Forge
Pres./CEO Laura Lynn reports they’re on the tail end of 
Lucas Hoge’s “That’ll Be The Day,” and releasing “Workin’ 
On Me” in the fall followed by “This Old Flame” and a 
Christmas song in October. Lucas is currently fi lming his 
new outdoor lifestyle TV show called Hoge Wild.

GrassRoots
The Voice veteran James Dupré returns to radio with his 
self-penned new single  “Another Love Song,” which 
radio can catch live alongside Randy Travis’ 16 No. 1s 
on The Music Of Randy Travis Tour this fall. Jagertown 
will release their new single “Blacktop” in October in 
support of their Hittin’ The Blacktop Tour. Eric Burgett is 
introducing himself with single “Swing Low, Sweet Old 
Cadillac” and debut EP Pass It On. “We are excited about 
the opportunity we have in this last quarter to continue 
to share music that brings a diversity of sound, but a 
consistently impactful listening experience to the Country 
radio audience,” says Managing Partner Nancy Tunick. 

Gwendolyn 
Trisha Yearwood makes a triumphant return to country 
music with Every Girl, featuring collaborations with Kelly 
Clarkson, Garth Brooks and Don Henley and showcasing 
the talents of a bevy of female writers including Lucie 
Silvas, Caitlyn Smith, Ashley McBryde and Gretchen Peters, 
as GM Lesly Simon explains. The release of her lead single, 
“Every Girl In This Town,” is the highest debut and biggest 
add day of her career with 84 total adds. “It’s incredible to 
have Trisha’s extraordinary voice back on Country radio,” 
says Simon. “‘Every Girl In This Town’ is the inspirational 
anthem for every girl with a dream!” Yearwood is also 
planning her fi rst solo tour in fi ve years.

MCA
Sam Hunt returns to Country radio this October, with an 
album expected in 2020. Jordan Davis’ follow up to his 
fi rst two No. 1 platinum singles, “Slow Dance In A Parking 
Lot,” continues to climb as he works on his sophomore 
album. Kip Moore’s lead single from an upcoming 
release, “She’s Mine,” is currently at radio. On the heels 
of his fi rst Top 20 in six years, George Strait’s new single is 

“The Weight Of The Badge,” impacting now. “We are also 
proud to welcome Parker McCollum to the MCA roster, 
with plans to launch his fi rst major label single in 2020,” 
says SVP/Promotion Katie Dean.

Mercury
The scoop from VPP Damon Moberly: Travis Denning’s 
“After A Few” is generating good research stories from 
radio partners, and he’s on the road with pal Riley 
Green this fall. Billy Currington is back on the chart 
with “Details.” “Play this song for the ladies in your life 
and take note of the look on their faces when it’s over,” 
Moberly urges. “Classic Billy C. groove!” Maddie and 
Tae’s “Die From A Broken Heart” paints a vivid picture of 
real life and is connecting with listeners. Lauren Alaina is 
dancing her way into your living rooms this fall on ABC’s 
Dancing With The Stars. Moberly promises a new Alaina 
single in Q4 from an album dropping next year.

Monument
With Teddy Robb’s “Really Shouldn’t Drink Around 
You” and Walker Hayes’ “Don’t Let Her” on the rise, 
Monument is heading into the fourth quarter of the year 
with two songs at radio in partnership with Arista. Hayes 
is heading overseas to the UK with C2C’s Introducing 
Nashville series in the coming weeks, and Robb is working 
on a tour in partnership with CMA EDU. Brandon Ratcliff
is preparing for the release of a new single expected to be 
shipped in December for a January impact in partnership 
with Columbia. Newest signee Alex Hall is set to open 
dates on Tanya Tucker’s While I’m Livin’ Tour and will 
have his debut single ready for Country radio in the new 
year. The label is planning for the second season of their 
podcast Shady Ladies of Music City. Also, keep an eye out 
for new music from Caitlyn Smith.

Pearl
Garth Brooks’ “Dive Bar” featuring Blake Shelton is 
currently ascending at Country radio with the highest 
Mediabase debut in seven years. Brooks continues the 
Dive Bar Tour, for which tickets are only available through 
Country radio. “As if the stadium tour wasn’t exciting 
enough, Garth surprising fans with these intimate, money-
can’t-buy performances has made this an incredible 
summer for Country listeners,” says GM Lesly Simon. 
“We are excited to keep this momentum going with the 
new album release coming soon.” Speaking of stadiums, 
Brooks is on the three-year The Garth Brooks Stadium Tour 
and averaging 83,000-plus in each city, selling more than 
830,000 tickets to date. He’s now gone vinyl with a new 
package, Legacy, available Nov. 1.

RCA
Chris Young’s “Drowning” impacted radio and audiences 
Sept. 23. Meanwhile, Miranda Lambert is back with new 
solo music, kicking things off with “It All Comes Out In 
The Wash” and a fall tour. Kane Brown follows up his 
fourth No. 1 with “Homesick,” and reigning CMA Vocal 
Group and ACM Group of the Year Old Dominion are 
bringing “One Man Band” to airwaves everywhere. On 
tour with OD is Ryan Hurd, whose “To A T” continues 
its ascent. Seaforth are set for a big fall with “Love That” 
reacting with listeners. They’ll join Mitchell Tenpenny for 
the Anything She Says Tour. 

RebelEngine
Stephanie Quayle releases her fi ve-song If I Was A Cowboy 
Oct. 4, featuring “Whatcha Drinkin ‘Bout.” “This new 
music further defi nes Quayle’s unique lane in the country 
landscape by leaning into her western roots and owning 
what makes her sonically different from her peers,” says 
VP Carli McLaughlin. “We are thrilled to be receiving an 
early positive reaction from our friends at Country radio.” 
Quayle continues her Wrangler partnership with the 
upcoming Montana Sessions video series and will announce 
additional national brand alignments this fall.

RedneckRecords
Jessie G’s “Whatever This Is” hit radio Sept. 3, and 
Gretchen Wilson says of her fi rst outside artist signee, 
“Sometimes true musical talent just cannot be denied, 
even when it’s found in the sleepy fi shing town of 
Brookings, Oregon.”
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RiserHouse
Dillon Carmichael has a new EP out in October with 
five new tracks, including current single and title track 
“I Do For You.” “Dillon is all country and will be around 
for years to come given his pedigree,” says Dir./National 
Promotion Maurisa Pasick, who also notes the company 
will be “introducing a new artist very soon.”

Show Dog
VP/Promo Rick Moxley touts key selections from Toby 
Keith’s Greatest Hits: The Show Dog Years, including 
“That’s Country Bro” and “Don’t Let The Old Man In.” 
The collection will be out Oct. 25 with 16 titles and four 
new songs. New music from Waterloo Revival is also on 
the horizon. 

Stoney Creek
Here’s the check-in from VPP Byron Kennedy: Jimmie 
Allen’s multi-week chart topper “Best Shot” paved the 
way for “Make Me Want To,” which continues its climb. 
King Calaway is earning praise from Garth Brooks, who 
labeled the group “what any artist or band would hope to 
be” while Ricky Skaggs says “King Calaway is the freshest 
new sound I’ve heard in country music in years.” Randy 
Houser’s “No Stone Unturned” is the second single off 
the Magnolia album, complete with a film and fall tour of 
the same name. Be on the lookout for new music from 
Lindsay Ell, produced by Dann Huff.

Triple Tigers
“For the remainder of 2019, our staff will be focused on 
delivering our three current singles to critical mass at 
Country radio,” says SVP/Promo Kevin Herring. Russell 
Dickerson’s “Every Little Thing” is fast approaching gold 
and Top 5 all while finishing up the Very Hot Summer Tour
and a new record due in 2020. New music will be Scotty 
McCreery’s focus when he hits the studio at the end of 
Q4, but for now it’s all about current single “In Between,” 
as well as a European tour in October. McCreery will also 
tour with Old Dominion in November and December. 
Meanwhile, Triple Tigers’ newest addition Gone West is 
focused on their current single “What Could’ve Been” and 
finishing up their debut album, which is scheduled for 
release in early 2020.

Valory
In its 12th year, Valory has featured releases from 
Thomas Rhett, Justin Moore, Brantley Gilbert, Eli Young 
Band, Aaron Lewis and Sheryl Crow, and the label is 
currently working music from all of those projects. 
Crow’s Threads was released to critical acclaim, and 
Rhett’s “Remember You Young” is on track to claim 
his 14th No. 1. Moore just celebrated his eighth No. 1, 
followed by “Why We Drink,” the second single from 
Late Nights And Longnecks. Gilbert released his fourth 
Valory album, Fire & Brimstone, featuring “What Happens 
In A Small Town” with Lindsay Ell. EYB are celebrating 
their fourth No. 1 with another Dann Huff production, 
“Break It In,” on the way. They’ll be touring with Chris 
Young this fall. “We are so excited to introduce our new 
trio, Avenue Beat, to the world,” raves VP/Promotion & 
Marketing Chris Palmer. “We can’t wait for you to meet 
these girls and hear what we hear – a sound for the next 
generation of country listeners!

WAR
Grammy winners Dan + Shay will return with new music 
from a forthcoming project in 2020. With six No. 1 singles 
and more than two billion global streams, the duo look 
to kick it up yet another notch. “The anticipation for new 
music from Dan + Shay is palpable,” says SVP/Radio & 
Streaming Kristen Williams. “These guys have become 
two of country music’s biggest stars.” Dir./National 
Radio & Streaming Promotion James Marsh adds Chris 
Janson is “spreading ‘Good Vibes’ up the chart, targeting 
another No. 1 single off his upcoming new album, Real 
Friends, due October 18.” ACM New Female Vocalist of 
Year and current CMA Award nominee Ashley McBryde 
is back with new music and her current single “One 
Night Standards.” American Idol alumna Gabby Barrett is 

knocking at Country radio with 30 million streams prior 
to impact, and “I Hope” made her the most-added new 
artist upon release. She’ll open for Kane Brown at Los 
Angeles’ Staples Center Oct. 18.

WEA
The team opens Q4 with Kenny Chesney’s first single from 
his new project, “Tip Of My Tongue,” co-written with Ed 
Sheeran as the most-added song upon release. With new 
music coming this fall, Morgan Evans recently wrapped 
the Rascal Flatts’ Summer Playlist Tour and embarked on 
his headline world tour in September. Ingrid Andress 
will continue her radio tour while also performing across 
Australia and Europe. The late fall will take Andress on 
her first U.S. headlining tour, featuring debut single 
“More Hearts Than Mine.” She will also make her Grand 
Ole Opry debut Oct. 18. “Michael Ray has a career-defining 
record with ‘Her World Or Mine,’” says Dir./National 
Radio & Streaming Promotion Adrian Michaels. “With 
three No. 1 singles under his belt, many programmers 
are saying this is his best offering to date.” High Valley
will return this fall from a Canadian tour and headline 
several shows in November and December in the States to 
promote their newest song “Single Man.”

Wheelhouse
On the heels of a summer full of shows including Fenway 
Park and Coors Field, Zac Brown Band released its 
seventh studio album, The Owl, Sept. 20, which includes 
“Someone I Used To Know.” Meanwhile, Granger Smith
is back with “That’s Why I Love Dirt Roads,” an ode to 
outdoor exploration coming to playlists everywhere soon. 
Following their biggest hit to date, Runaway June will be 
back with their second single from their debut album. 
LoCash continue their journey with “One Big Country 
Song,” while Billy Ray Cyrus teams with newcomer Johnny 
McGuire on “Chevys And Fords.”

WMN
Blake Shelton’s 2019 included his 26th chart-topper, multi-
week No. 1 “God’s Country” and current single “Hell Right,” 
which was most-added upon impact. This fall he returns to 
NBC for his 17th season on The Voice. Cole Swindell is nearing 
the top of the airplay chart with current single “Love You Too 
Late.” “After spending the summer on Luke Bryan’s Sunset 
Repeat Tour, Cole’s visibility with fans is higher than ever,” says 
VP/Radio & Streaming Tom Martens. The fifth installment 
of his annual Down Home Sessions, an EP of unreleased music, 
is due this fall. Cody Johnson celebrated his first top 10 single 
with “On My Way To You,” and his follow-up “Nothin’ On 
You” is at radio now. Cale Dodds is back with “I Like Where 
This Is Going” and is joining Chase Rice for his AM/PM Tour. 
Newest artist Trea Landon surpassed one million on-demand 
streams with his debut single “Loved By A Country Boy” just 
months after its release. “We are so excited to be the team 
who brings female supergroup The Highwomen to Country 
radio,” says newly-appointed National Anna Cage. “The 
Highwomen are more than a group; they’re a movement. It’s 
about women banding together and holding one another 
up.” Their first single, “Redesigning Women,” hits Country 
radio this month.                        CAC
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Beverlee 
   Brannigan
From Journal to Scripps to Summit, VP/Programming Beverlee 

Brannigan has been a steady hand through a fi ve-year succession 
of ownership changes. The company’s seven Country stations in 
10 markets certainly benefi t from her deep understanding of the 
format, including her longstanding involvement with CRS as a board 
member and moderator. And her role as Summit/Wichita Market 
President keeps her intimately acquainted with the challenges and 
opportunities afforded by locally focused radio. Not surprising 
for someone excelling in multiple roles, Brannigan has an 
uncluttered view of what matters – for the business as well as the 
people in it.

CA: What have those ownership transitions been like 
for you, and how have you handled that in leading 
your staff?
BB: Transition is diffi cult for everyone, but thinking back 
over the course of those years, our team has handled it 
remarkably well. When someone tells you there’s going 
to be new ownership, there are all sorts of questions and 
concerns. Understandably, everyone wonders how that’s 
going to affect their personal situation. The companies 
have been very different, and I’m just really proud of how 
the team navigated it. Systems change, business models 
change, and you’ve just got to be adept. And the change 
you experience in an ownership change is also sort of a 
microcosm of our changing industry.

What have the cultural changes been, and what does 
that look like now with Summit?
A publicly traded company, which we were as Journal 
and as part of Scripps, operates in very different ways 
than a privately held company like Summit. There’s a 
certain sense of relief in not having to look at the quarter 
in the same way we did. That horse race toward goals 
we’re trying to accomplish looks very different. There’s 
something to be said for the nimbleness of a company 
that’s not publicly traded, too. We have the ability to turn 
on a dime when someone has a great idea, and if it doesn’t 
work out you can course correct pretty easily. Without tons 
of layers, it’s a fl atter way of doing business.

How does your corporate programming role intersect 
with your colleagues?
I was lucky to join two people in Summit programming 
– SVP Bill Tanner and VP John Olsen. They’re at 
headquarters in Birmingham and, when Scripps sold to 
Summit, I was – I don’t know – an add-on. They didn’t 
know me from Adam but became familiar with my work 
and my love of country music and Country radio. They 
said, “We’d like you to do what you can to contribute 
to our programming team while still GM in Wichita.” 
Working with them has honestly been one of the 
highlights of joining Summit, because they’re super smart 
and have great ears. Programming across all formats is 
what they do all day long, and I occasionally get to add 
my two cents. The company is very well known for its 
Urban efforts and Top 40. There are formats I don’t know 
the fi rst thing about, but I do know Rock and have some 
competency in a few formats I got to work with through 
Journal and Scripps. The other thing is, I knew the 
Scripps markets and have been able to fi ll in the blanks 
for them with what worked well, what didn’t, who the 
talents are and so forth. I helped translate through the 
transition, and they were all ears.

Is there an overriding programming philosophy applied 
at Summit?
John, Bill and I just had this conversation the other day. 
We share common values in expecting our programmers 
to spend time listening to their radio station. That seems so 
simple, right? But the way many companies do business 
these days, and with how people get stuck in data and 
assigned reports, a programmer can get through a day 
without actually listening. It happens a lot. We try to make 
sure we’re taking time to listen. Is that a philosophy? 
Maybe it’s more something that we value. You can spend 

all day in strategy meetings with the very 
best in your company – consultants, research 
people, whoever – and develop a great 
strategy. If you don’t listen to determine if 
what you want to be happening is actually 
happening, then it’s all lost.

How do you balance being a 
market president and corporate 
programming responsibilities? 
What’s a day like for you?
The market piece is always fi rst and really 
kind of Jekyll and Hyde some days. 
Yesterday is an interesting example. 
I spent part of the day on a research 
presentation, so my brain was in 
programming land. Then I had to turn 
because I’m in the process of recruiting 
a new receptionist, so I spent some 
time in interviews. In the afternoon I 
was working on the budget with the 
sales manager. Some days get eaten 
by an HR crisis in the building. It’s 
everything and exactly what you think 
it would be. There are no dull days.

From the market and 
programming standpoints, 
what’s most pressing in today’s 
environment? Where are the key 
challenges demanding adaptation 
from radio?
In programming, perhaps the 
biggest single challenge is fi nding 
and hiring talent who can create 
entertaining content and experiences on 
the radio. We used to say, “We need talent, 
let’s go look in a slightly smaller market and 
fi nd someone who’s ready to move up.” That’s so 
rare anymore. First of all, people are not relocating like 
they used to. Then it’s just hard to fi nd people who have 
an aspiration in that way. There aren’t as many people 
seeking to devote their whole career to radio. There’s 
plenty of talent in radio, but companies are recognizing 
that and compensating them in a way that keeps them 
from going anywhere.

It makes you think twice when maybe you’d otherwise 
hope to make a change with a certain daypart. It’s twice 
as diffi cult as it used to be to fi nd a talent who will be 
an improvement over the one you’re not happy with. If 
someone says, “I think we want to change this morning 
show,” I sarcastically say, “Just go to the morning show 
store and pick out a new one you like.” It used to be like 
that. It’s not anymore.

And the market side?
In a larger business sense our challenges are people’s 
attention being split into a million pieces. In the 
same way people aren’t sitting down to watch 
network television at eight o’clock every 
night, they don’t tune into the radio with rapt 
attention as they once did. Every year that 
passes fractures their attention a little more. 

Are there opportunities that come with these changes? 
Ways radio might take advantage or fi nd solutions?
I’m an eternal optimist, so I’m going to say yes. That 
comes from identifying people who are perhaps adjacent 
to our industry, who can still see the forest for the trees. 
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Maybe they have new ideas, crazy ideas. We should be 
paying attention to those people, capturing them and 
pulling them into radio. We are absolutely going to be 
healthy in the long term by embracing people and ideas 
that are new and different. The longer you do this, the 
harder it is to have bright, inspiring ideas. We know how 
to do this thing that we’ve done for so long, but our ears 
have to be open to younger people on the fringes who are 
seeing it differently. Their context and vision will grow our 
future. We’re so ingrained and you do need institutional 
knowledge so you don’t reinvent the wheel, so it’s 
collective IQ that incorporates those fresh ideas.

Country seems to be moving at two different speeds: 
T he streaming world of aggressive music consumers 
who drive revenue for labels, and the broader fan base 
including the Country radio audience, who seem to 
be learning about and engaging with new music and 
artists at the same rate as ever. D oes that concern you?
It’s certainly divergent. There was a long period where 
the business of Country radio – serving listeners – and 
the business of labels – serving the people who bought 
their product – were very tightly enmeshed. It is diverging 
because our revenue streams are divergent. It’s going 
to take its course. Labels need to follow their revenue, 
and some of the people consuming their music are radio 
listeners. Radio has to follow listeners, because we’re in 
the business of delivering advertising messages to them. 
We intersect at the artist level. 

It matters to all of us whether the music is good, but the 
market cycle is going to be different for each. That’s okay, 
I think. We can’t expect to be on the same schedule all the 
time, and that doesn’t change our desire to be partnered 
and supportive of one another when it comes to the artists. 
The days are gone where there’s one chart and everyone 
is in lockstep. We’re using different metrics that serve 
everyone differently. You can’t stop market forces.

Has the ongoing discussion about female artists on the 
radio, which you’ve been a part of, changed your mind 
or in  uen ed your a roa h to rogramming?
Keep in mind that I don’t program on a daily basis – I 
don’t have hands on a music log. We have programmers in 
our markets making individual music decisions, which is 
one thing I’m very proud about in our company. Can you 
ask the question another way?

How has your thinking on the topic evolved over the 
course of this continuing attention and discussion?
First, I am delighted to see some female artists with 
really strong songs right now. Off the top of my head, 
Ingrid Andress, Gabby Barrett and other new women are 
introducing really, really good music. 

I tend to come down in a more traditional programming 
way, if I had to fall on one side of the argument or the 
other. I don’t think any programmer, male or female, is 
making music decisions based on gender. I just don’t think 
that happens – hardly ever. Programmers are using their 
very best instincts and data to make song choices every 
week. I don’t think they’re making those choices gender-
wise. However, you can’t argue with the data showing 
numbers of women on playlists. There have been many, 
many years where it’s been better. There’s no denying that.

During the CRS360 webinar I moderated, Lindsay Ell 
asserted it all comes back to the song, that there is progress 
and that there will continue to be. I agree with that. When 
you look at the artists in development working their way 
up the chart with some really great songs – not just okay 
songs – it’s very encouraging.

Is that an issue programmers you work with ask 
you about? 
Oh, yes, of course. I get to be the spokeswoman for 
all women.

I’m sure you love that.
“Let’s ask Beverlee, she’s a woman.” We do talk about it 
a lot, which is why I can strongly make the assertion that 
I don’t think anyone is making decisions based on gender. 
They’re making it based on songs.

D o you get fatigued by the woman q uestion – t he 
female in the business q uestion? Couldn’t the point be 
that you’re really good at your j ob and the rest of it 
doesn’t matter?
That’s a really fair question. The answer is yes and no. In my 
position, I don’t think it’s fair for me to ever be fatigued with 
the topic. There are women trying to advance in the industry 
who legitimately want to know my viewpoint or hear about 
my experience. So I don’t get to be tired of answering that 
question and will always answer it. Does the thought cross 
my mind that it’s not gender-based at all and just a matter 
of job performance? I’d be lying if I said it didn’t. I don’t 
typically say that out loud, but sometimes I think it. 

One of the things I’m sad about is the low percentage 
of women in programming positions, particularly in 
country. A PD’s job is very, very demanding and always 
has been. There’s a lot of night, remote and weekend 
work. It’s hard. For any woman who has children and 
wants to be available to her family, it’s doubly hard. 
And a very different task from being, say, an account 
executive – which isn’t to say that’s easy either. It’s not. 
Any working woman deals with those challenges, and 
they can be overwhelming. I don’t have children, I just 
have a husband and a cat to feed.  Some women have 

family support systems that make that possible and, for 
some, it’s not possible.

The other thing that works against women is that PDs 
typically rise up from on-air positions, and there were 
many years where it was heresy to have more than one 
woman on any given air staff. As air staffs have shrunk, 
the percentages go even smaller.

It’s hard, but it’s a wonderful job and there are certainly 
lots of smart, qualifi ed women who have what it takes to 
pursue programming, and I hope they do.

T he culture does seem to be a shift toward recogniz ing 
that a more balanced approach to work and life is a 
better long- term model for everyone – men and women. 
P erhaps that will open things up to contributions from 
a wider group of people.
Totally agree. Things are moving to a more moderate 
work schedule. Maybe that’s going to allow companies 
to think a little bit differently about how to accommodate 
people who might want to have a family and be a program 
director. You also see more and more men and women 
sharing family responsibilities. We see lots of men with 
family responsibilities, and we accommodate that.

In that vein, you were a programmer at 24 ...
I know. Isn’t it crazy? I was terrible, by the way. Horrible. 
I had no business having that job.

What were the obstacles you had to overcome along 
the way? Are those still there for others or have 
they changed? 
It’s so funny you bring that up because, I’m not lying, I was 
not a good PD at 24. The biggest obstacle, and would be for 
anyone programming at that age, is trying to direct and lead 
people older and more experienced than you. That’s a really 
tough dynamic. It would be a unique person who would be 
really accomplished as a leader with a team of people who 
have been around longer and are better at everything than 
you are. Oh, and I was a woman, too. That’s really, really 
hard. It took a while and the opportunity to work with other 
stronger, better, smarter, more skilled leaders. And I had the 
good fortune to run in to a number of them along the way. 

Is radio an industry where chances like that can still be 
taken on young people? 
It’s probably less likely. That was with Fuller-Jeffrey 
Broadcasting, a very small, privately held company. I 
was working for them in New Hampshire, and they were 
expanding into Iowa. Honestly, I think I was an easy and 
cheap solution – everything was on a bit of a budget. I was 
a single woman, easy to relocate and didn’t cost a ton of 
money. It was fun, but that’s not a scenario that happens an 
awful lot anymore.

Y ou’ve been at the core of CR S for years as a 
moderator and board member through a lot of 
transition.  Where do you think the organiz ation and 
event are heading?
We could be seeing the start of a growth spurt. The 
business has changed signifi cantly and the stakeholders 
are expanding. Radio, our label partne rs and ancillary 
businesses like DSPs have common interests. We’re 
defi nitely operating under different business models, 
but CRS has been at the center of keeping the Country 
format strong for decades. Our ability to partner with 
one another makes all of us stronger.

I believe in that centralized place where we come 
together and talk about whatever challenges we’re 
facing in any particular year. We hear different points 
of view, get angry, get happy and have that touch-point. 
That’s what will keep us all vital for years to come. 
We’ve got the fi rst 0 years under our belts, let’s see 
what else we can accomplish.

At every level, country music sets itself apart by 
having those conversations, and CR S may be the 
embodiment of that.  D oesn’t happen in other genres.
No, it doesn’t. I feel sad for people in other formats 
that don’t have this kind of connection. I know some 
people think it’s just like a big cocktail party, but it’s not. 
There’s connection and real caring about what we all do – 
a consideration to the needs each person and aspect of the 
industry has to be successful. Another reason we might 
be looking at growth is the CRS experience’s expansion 
beyond those three days in Nashville. We’re keeping 
the conversation going with the webinars, thereby being 
attentive to the hot topics throughout the year.

We see you leading interviews and panels at CR S, 
and you’re so smooth and in command.  What’s your 
education been in doing interviews? How have you 
developed that ability? Share some secrets!
The biggest secret is preparation. The interviews 
you’re talking about at CRS are with [CRB Exec. 
Dir.] RJ Curtis and, what people don’t see is hours 
and hours of preparation. The other thing is, it’s 
not about me. If you’re doing an interview, it’s not 
about you. Nothing has been cooler than getting to 
sit onstage and interview Keith Urban, for instance, 
who is just a marvelous person. The fact that I’m 
the person in the chair next to him is meaningless. 
My job is to help him feel comfortable so that he’ll 
say something our audience hasn’t heard before. You 
know you’ve had a successful interview when you 
get someone to a point where they are comfortable 
enough to really share. We had a moment like that 
with Jason Aldean, who for the first time really 
shared his thoughts and feelings about the Las Vegas 
shooting. Those moments come from making the 
interviewee comfortable expressing something in a 
way that’s really true to themselves. The best way to 
get there is to be prepared.

How’s your health?
My health is fabulous. You’re asking because I had 
breast cancer, diagnosed late last year. I had surgery in 
January but did not have to have chemo or radiation. 
I feel the best that I’ve felt, perhaps in my whole life. 
As a matter of fact, one of the things I’m doing to 
keep it from coming back again is exercising. Anyone 
who knows me knows I’m no athlete, but I’ve started 
working out and ran my fi rst whole mile not too long 
ago. I feel great.

I had so many prayers and good wishes from the 
country music community. It’s really humbling and was 
very much appreciated. I know that helped to get me 
whole and healed again.                                             CAC
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