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Sony/Nashville Chairman/CEO Randy Goodman:
When I was a Product Manager at RCA in the early 

years, The Judds won the CMA Horizon Award their fi rst 
year and Naomi said something like, “Slap the dog,” and 
something else. So I’m thinking, ‘Cool t-shirt.’ The
problem was when we got the t-shirts back they said, 
“Kick the dog ....” I guess that was deemed uncool even 
in those prehistoric days and so the shirts were scrapped. 
A few got out and to this day one might pop up on 
eBay. I guess that’s why I’m so opposed to swag. 

KKBQ/Houston MD Christi Brooks: This is hard 
because I keep everything. My favorites are when 
we have radio tours come through and later you 
get the picture you took either framed or signed, 
sometimes with a sweet note. For example, my 
Kelsea Ballerini picture has a spot in my offi ce. I 
still have my fi rst-ever handwritten thank you note 
from Taylor Swift. I also keep the silly stuff, like the 
recent lamb with Kris Lamb’s [Big Machine contact] 
info on it. I once got a puzzle from MCA that 
was Gary Allan when put together. That was fun. It 
takes people time to think of this, no matter how 
big or small, and so I keep it. But I’m still waiting 
on my “In Christi We Trust” shirts. They know who 
they are. 

iHeartMedia EVP/Programming Steve Geofferies:
A pop artist who’ll remain nameless but had released a 
country album once visited the station on her radio tour. 
While she was here I asked if I could get a photo signed 
for the station and then fi ve generic versions. She signed 
two pictures that day. One was  “To WSSL.” She signed 
the other “To Five Generic.” I can’t throw that one away.

Big Machine Regional Alex Valentine: 
As a programmer in Dallas I’d gotten to know Sean 

Phillips, who programmed Top 40 KHTT/Tulsa. We’d 
talk music, see each other at concerts and on junkets. 
Between radio gigs I did Pop promotion for Island Def 
Jam for about fi ve minutes and I had set a lunch with 
Sean. We were on the phone a few days prior and I re-
minded him about it. He said, “Don’t forget the cashews.” 
I didn’t know what that meant, so I just laughed it off.

The day of the lunch I get off the elevator, which 
opens right into the station lobby, and the receptionist 
tells me Sean isn’t in, but probably will be soon. So I 
sit down to wait. About 20-minutes late, Sean walks off 
the elevator straight through the lobby and doesn’t 
look at me. I say, “Hey, bud. Sean!” He keeps walking 
straight to his offi ce. I’m like, what was that about? 
I go up to the receptionist and ask her to ring him. 
“He’s being a knucklehead. We have a lunch scheduled 

and he’s late. Can you tell him to come out?”
She rings him and says, “Sean is asking where the 

cashews are.” I’m clueless and ask her what that’s about. 
“Sean says everyone who comes to see him for the 
fi rst time has to bring cashews.” Now I’m pissed. I yell 
through the phone she’s holding, “Get your ass out here 
and let’s go to lunch!” She listens for a moment and says, 
“He’s not coming out.”

Okay, fi ne. I tell her I’ll be right back. I go outside 
to this little mom-and-pop grocery I saw on the corner. 
When I get in there, I see they have one of those six-foot-
tall, old-school round displays covered with bags of every 
kind of nut you can imagine. I call the manager over and 
ask how much for it. Nuts, display, the whole thing. He 
says, “I don’t know, $100?” I’m like, “Done. I’ll give you 
$200.” They help me take all the nuts off, break the
display down, shove it all in the back of my rental car and 
go to the station with me. We set it back up in the down-
stairs lobby, put it on a dolly and wheel it onto the elevator.

The doors open on the station fl oor and I see the 
receptionist’s eyes get huge. She gets on the phone and 
says, “Sean, you better get out here and see this.” I wheel 
the thing out there and Sean brings the whole staff out. 
He’s laughing his ass off. By the way, this is a guy who 
never, ever wanted to be in a trade photo. I say, “Okay 
tough guy, we’re taking a picture.” Which we did, though 
he hid behind some of the nuts so only part of his head 
was showing. He says, “All right, I’m good for lunch now.” 
I’m like, “Screw you,” and I left. He called as I was leaving 
the building and I told him to shove those nuts right up 
his ass. That’s my favorite thing I ever gave a radio station.

Embarrassed, nameless programmer: Years ago when I 
was young, brand new to programming and beginning 
to understand the money labels sometimes spent on 
promotional products for the radio station when it came 
time for adds, I was on the hunt for something unique to 
add to the prize closet. We’d already done shirts, jackets, 
purses, fl ags, and a million other things, so I was at a bit 

  Tale Swagging
   The Dog
Separating from the pack – whether it’s in the minds of 

programmers or listeners – can be about a lot more than 
the creative output at the center of an artist’s or station’s 

efforts. At least, that’s the idea behind the rivers of hats, shirts, 
stickers and other tchotchkes emanating from radio and music 
businesses. If it can be autographed or a logo  can be printed 
on it, it’s probably been swag at one time or another. Here are 
a few of those stories.
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of a loss on what to do next. Then it hit me. Bass fi shing 
was big in our market and a big tournament was coming 
up. I thought, “Why not have a ton of fi shing hats em-
broidered with the logo?” The promotions director told 
me I was nuts, but found a catalog for us to pick from. 

We ordered enough of those things to top every 
head in a small army. There were black ones, red ones 
and even khaki ones. The problem was they were ugly 
as hell and we couldn’t give them away. Fisherman, 
who, looking back, certainly didn’t represent our target 
demo, didn’t even want ‘em. Think about it. Who 
have you ever seen in a fi shing hat anyway? That was 
probably 15 years ago, and I recently got a note from a 
friend of mine who still works at that station saying he’d 
come across an entire box of them while cleaning out a 
studio closet. God knows if they’ll ever get rid of those 
terrible things.

WGH/Norfolk PD Mark McKay: I’ve got so much of 
that stuff in my offi ce, I don’t even know where to 
start. A personal 
favorite that still 
makes me chuck-
le is an engraved 
railroad spike 
from The Railers. 
Yep. A railroad 
spike! I remem-
ber asking my 
pal Lou Ramirez 
how in the world 
he got those 
through TSA dur-
ing a radio tour 
without getting a 
hernia (they’re 
pretty heavy) or 
arrested for try-
ing to transport 
a weapon. His response (preceded by a deep sigh), 
“Buddy, it is not easy.” Between this, my Brantley
Gilbert brass knuckles and Zac Brown Band knife, I 
guess I’m the most dangerous guy in my building.

Black River SVP/Promotion Mike Wilson: 
Don Williams had a song called “Catfi sh Bates.” We 
thought it was a good idea, sitting in an offi ce in Nash-
ville, to send out small jars of catfi sh bait as a promotion. 
Unfortunately, catfi sh bait is stink bait and most of the jars 
ended up broken when they arrived at radio. The whole 
thing was a big, smelly mess. The jar and the single.

WEA Regional Shari Roth: When I was in radio the 
best thing I ever got was a really nice duffel bag from 
DreamWorks. I had that thing for years. We did some 
great swag at Valory. The best, and I still see it when I’m 
visiting radio today, is sticky notepads when we launched 
a new single – Thomas Rhett, Justin Moore, Brantley 
Gilbert. Also, we did pens with the regionals’ names on 
them. Long after I left, people were still telling me they 
were using my pen. 

One goofy thing we did when we were launching 
Thomas’ “Something To Do With My Hands” was send 
out these squishy hands that had his name on them. We 
did a good job over there with swag. What we’ve done 
really well with at Warner is t-shirts. Devon Dawson’s 
“Dark Horse” shirt is really high quality. Same with 
Ryan Kinder. Those are the kinds of things people want 
because they’ll use them. They’ll wear them. Yeti cups or 
coolers, although those can be extravagant – anything 
people will actually use is appreciated.

But be careful throwing things out. I had so much 
Thomas Rhett stuff and Taylor things from when she was 
still doing country, and it’s all gone. I really regret that.

Entercom VP/Programming Tim Roberts: I have a lot of 
weird stuff around the offi ce. We used to get things like 
luggage and carry bags, but in recent years there’s been 
lots of cool things like fi shing lures and Brothers Osborne 
shot glasses. A fave was from BMLG’s Kris Lamb, who 
sent us a “stress lamb” that’s useful when you’re in meet-
ings. I think my favorite swag, though, is vinyl albums. 
I love ‘em. Vinyl from Eric Church, Chris Stapleton, 
Frankie Ballard, Thomas Rhett, Maren Morris, Drake 
White and others are sitting on my desk. What can I say? 
I still like to spin records. I’m a music guy!

Reviver VP Bob Reeves: During my second country job 
in the business, during the Opryland CRS days when 
every label had a suite and the hallways were like a bazaar 
in Calcutta – drugs and all kinds of debauchery – Mag-
natone gave away these greenish, almost olive, shirts. 
Long-sleeved, so I don’t wear them very much, but they’re 
great and I still have two. One has a hole under the arm, 
but other than that they’re in perfect condition and super 
soft. The label lasted two years, the t-shirt lasted 22.

Rubber City/Akron VP/Programming Sue Wilson:
I get the idea of swag and premium items to market 
a business or an artist or a radio station to keep it top 
of mind, and in radio we want our call letters and 
frequency on any and everything. But does a premium 
item from a label make you want to add the record? I 
can’t say a particular item has ever infl uenced my add 
decision, but some items certainly have been more 
memorable or useful than others.

In the cool and useful department is all the stuff 
from the Zac Brown Band and Southern Ground. I 
got a well-fi tted Carhart rain jacket that I love and 
wear all the time! Another year they sent a lined 
zip-up sweatshirt jacket. Most importantly, they fi t! 
I’ve received tons of t-shirts over the years and most 
are XXL, which proves to me how few females there 
must be in the business, or how that might be the 
perception. I use them as sleep shirts or give them to           

listeners. Also cool and useful are the Yeti or Orca 
coffee and tumbler mugs. I have one from both Luke 
Combs and Jerrod Niemann that I use constantly.

As for creative, I have to mention the autographed 
Frankie Ballard mini-guitar, the “Cold Beer With 
Your Name On It” beer to promote the song by Josh 
Thompson with the same title. And one year we got a 
Rodney Atkins Bluetooth speaker.

Warner Music Nashville Chairman/CEO John Esposito:
I didn’t receive this can of Hoobastank swag, I sent it 
as GM at Island Def Jam. The reason I chose this is to 
show how much money the music business wasted back 
in the day. Loved the band, but geez! And how about 
that name?!

Curb National Mike Rogers: I can’t think of the single, 
but we once had a plaque done for Doug Stone. In an 
effort to save money and still get them done in a mass sort 
of way, we spent a little less than we might have otherwise, 
so they weren’t always of the best quality. I had one in my 
offi ce and the very day we lost the bullet on the single, 
a couple of the discs that were part of the plaque fell 
off. We were all on a conference call and I remember 
somebody saying, “The craziest thing just happened. 
Doug Stone lost a bullet!” And right as that was said the 
discs dropped down inside the plaque. I was like, “Well, I 
guess we’re screwed.”

One of our more fun mailings was for a Jack 
Ingram single called “Barbie Doll” on the Lucky Dog 
label. We ordered more than 200 Barbie Doll heads 
– yes, you can do that – and actually glued them to the 
CD jewel boxes. Most people got it and thought it was 
funny, but there were a surprising number that were 
offended by it for whatever reason. Either way the sin-
gle never took off.                                                   CAC
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Andy & Alison
“For 25 years I stared 
at his face every frickin’ 
day. It’s kind of weird 
not seeing him anymore,” 
says Alison Mencer on 
her partner in radio Andy 
Ritchie. During their 
20-year tenure at WIVK/
Knoxville, the Andy & 
Alison morning show won 
seven CMA Personality 
of the Year awards, three 
ACM Personality of the 
Year awards and two CRS 
Awards. Now they refl ect 
on their upcoming Coun-
try Radio Hall of Fame 
induction and the paths 
that led them there.
Andy Ritchie: I always was a performer. As cheesy as 
it sounds, I’d do magic shows in middle school and 
for people’s birthdays. Nobody in my family had ever 
been in broadcasting. When I got to college I had 
planned to be a music major. I went to Appalachian 
State and when I got accepted into music school I 
thought, “They really pulled the fun right out of it 
with all the stuff they’re requiring. What else can I do 
to perform and make a living?” Gaston Community 
College had a year-long radio broadcast program. I 
went there back in 1988, got that diploma, got a job 
at my hometown radio station and worked there for a 
while doing news.

The irony of this is growing up, I listened to the 
radio for school closings, just waiting for them to 
make the announcement. And then I fi nd myself 
years later in Knoxville, before the internet and social 
media, giving school closings and remembering how 
excited I was as a kid.

Alison Mencer: I got into radio by accident. I was a 
divorced mom. My son was a year-and-a-half and I 
had bounced my third check. I was working part-time 
as a waitress and needed a full-time job. I saw an ad 
for a receptionist at WYAY/Atlanta. I did that for 
about eight months and then I went into sales. One 
day someone said, “Hey, we need a female voice to 
do a commercial for a female product.” None of the 
women who were on the air wanted to do it. So, I did 
it, and I started doing some voice work. Dixie Lee 
was a friend who did middays and nights. She said, 
“You ought to be on the radio.” I said, “They’re not 
going to let me do that – that’s ridiculous.” But we 
went into the studio on the weekends and she helped 
me put a tape together. I gave it to the PD, Bill Wise. 
I thought he’d think I was an idiot. But the next day 
and said, “Can you start this weekend?” I really have 
to thank Dixie and Bill. 

AR: Those fi rst years in radio were very lean. I wanted 
to move to Charlotte, so I started working at Traffi c 
Patrol Broadcasting. Then the night job came open 
at WLVK, which was then called K97 and owned by 
Capitol Broadcasting. I applied for and got the job, 
but TPB said, “You have a non-compete. You can’t 
go over there or we’ll sue.” K97’s GM, Mike Buxser, 
said, “Well we’ve got lawyers, too. When do you 
want to start?” 

I did nights, afternoons and mornings at K97 and 
was there for about nine years as the station went 
through change after change. I was the MD and 
imaging director for a while. Those guys were the fi rst 
ones to believe in me, at that level, and let me have 
a shot. I learned a lot from WLVK PD Mark Tudor. 
Some of my other mentors were WIVK/Knoxville GM 
Bobby Denton, PD Les Acree, who was a legend in the 
business, and OM Mike Hammond, too. They all gave 
us the freedom to go on the air and do the things 
we thought would work. They trusted that we would 
make good decisions. 

AM: Rhubarb Jones was the morning host at WYAY. 
He encouraged me and kept saying, “You’re talented.” 
When I was doing seven to midnight, he would call 
me randomly and tell me how good I was doing and 
give me tips on how to be better, like “Smile when you 
talk.” He really was a big help to me along the way. It 
meant a lot.

AR: What blew me away was when we announced 
we were going to be leaving WIVK. We were on our 
“Hometown Road Show,” going around to the old 
greasy spoons and doing our broadcast. We had 
people coming by on a regular basis, from way out of 
the way, to say thanks. People got sincerely emotional 
that we were leaving. I still fi nd that surreal. It made 
me emotional. One kid said, “I used to ride to school 
every day with my mom and she would listen to you 

guys. I hated it, but then I started listening to you. 
I’ve been listening to you for 15 years.” They would 
be 25 years old with tears in their eyes. Like any 
job, some days are awesome. Some days you’re just 
getting through because you’re not feeling good. 
All those days we had no idea the impact we had. To 
have somebody saying it to you is very humbling and 
mind blowing.

AM: I met Andy when I went to Charlotte in 1992 
after I left WYAY. He was doing afternoons and I did 
middays. When I was getting off the shift, he was get-
ting on the shift, and we got to know each other that 
way. He was a funny guy. He made me laugh. He’s 
extremely talented, very witty. 

AR: Alison and I decided we wanted to pitch a show 
together when we were in Charlotte. We all took 
a huge risk. Alison was a single mom who moved 
from Charlotte with a 13-year-old son who didn’t 

want to move. My wife Angie and I had a new baby. 
My family looked at me like I had three heads 
when I told them we were taking their brand new 
grandbaby and moving away to do a morning show 
in Knoxville. But they all believed in us. We rolled 
the dice and went for it.

AR: In Country radio, 99% of the people are genuine. 
That’s really what endears people to the music, but 
also to the business side of it. You can make a living 
in it and feel like you’re part of something that’s 
worth being a part of. There are values people can 
identify with and latch onto. We had chances to move 
on several occasions, individually and together. But 
Knoxville, the company, the station and the music was 
just “us.”

AM: When I fi rst started at a Country radio station, I 
didn’t like country music. I’d be at the reception desk 
and I’d go, “Well, I do like that song.” And then I grew 
to love it, and got to know the artists and how talented 
they are. Now it’s all I listen to.

AR: I want to thank my PD in Charlotte, Ron Ellis, and 
Dave Henderlight, one of the owners of Dick Broad-
casting. Dave and the Dick family believed in us. It was 
so different from working in a corporate structure. 
They served the community. So all of those people, 
especially Bobby and Les and Mike, and everyone in 
Knoxville, without them believing in us early on, we 
may have only been there fi ve years.

AM: Bill Wise gave me the opportunity to do what 
I’ve been doing for the last 33 years. He’s the one 
who really gave me a chance. Dixie Lee, who took 
the time to help me put an aircheck together. Ron 
Ellis hired and believed in me. Bobby Denton, who 
hired us at WIVK, was a wonderful man. He knew 
radio in and out, better than anybody I’ve ever met. 
He’s a huge celebrity here in Knoxville, everybody 
knew Bobby Denton.

AR: We need to thank our producer, Jimmy Holt, and 
the whole Knoxville staff. They were great. That truly 
is a family station. Everybody had your back. We were 
like, “Why would we want to go anywhere else?”

AM: When I started out in the radio business, I didn’t 
think I would be in it for 33 years. The fact that I will 
be inducted into the Country Radio Hall of Fame is 
just mindboggling. To be among the other inductees 
before me is an amazing feeling.

AR: It’s an incredible honor to be included with all 
the other folks who are in the Hall of Fame. Getting 
up at 3:30am all those years in Knoxville and losing 
sleep at night thinking of what we have do tomorrow, 
it makes it all worthwhile to receive the recognition. 
It’s truly an honor I would’ve never expected in a 
million years.                                                             CAC

Baby You A Song: Mencer and Ritchie inter-
viewing Tom Cruise on the red carpet of the 
actor’s Knoxville premiere of Jack Reacher.

Andy & Alison
“For 25 years I stared 
at his face every frickin’ 
day. It’s kind of weird 
not seeing him anymore,” 
says Alison Mencer on Alison Mencer on Alison Mencer
her partner in radio Andy 
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Barrett, Fox & Berry
Celebrating their 20th 
year at KKNU/Eugene, 
OR in 2017, the
Barrett, Fox & Berry 
morning team are the 
embodiment of local 
radio done right. Bill 
Barrett, Tim Fox and 
Tracy Berry may have 
a shelf full of awards 
and a prodigious stack 
of No. 1 books, but it’s 
the deep and moving 
connection with their 
audience that really 
gets them excited.

Bill Barrett: After the University of Wyoming and my 
fi rst radio gig, I got a job at 50kW Oldies KLOK-AM/
San Jose. I lived there for eight months and hated it. 
I was not a big city boy. I asked around and two weeks 
later I was on my way to Eugene. I worked at Oldies 
KPNW for fi ve years when we had a chance to help 
put Oregon’s fi rst FM Country station on-air, KUGN. 
I did mornings there for 16 years and then we went 
through four corporate takeovers that I really was not 
okay with. 

Tim Fox: I applied for a job in Eugene and got an op-
portunity to go across the hall to the Country station. 
Bill was doing mornings solo until we hit that time in 
radio when they thought it was good to have teams. 
The station started fl ying females in there, but it never 
worked out. He wanted to work with me and I wanted 
to work with him, but they thought it would be too 
much locker room humor – boy stuff. They risked it 
and we became a team. The fi rst book we went right 
to No. 1 all demos. Boom. Just like that. And it’s 
stayed that way for the last 23 years. 

BB: Probably the greatest owner in the history of 
radio, John Tilson, offered me a job and I came over 
to New Country KKNU. Timmy was still 
under contract after being with me about 
a year at KUGN. He got released, joined 
me and we took 75% of the audience with 
us. Tracy joined a year-and-a-half later and 
we’ve been together ever since.

Tracy Berry: I started with radio in high 
school and college, then wound up going 
into TV for 20 years as an anchor and 
reporter. They needed a morning news 
person. I was doing some radio fi ll-in at 
that time and they asked me to help. A lot 
of the skills carried over from television, 
and a lot of the connections I’ve made 
over 20 years carried over, too. 

TF: I knew Bill was a very accomplished 
character voice guy and I just had to work 
with him. Our senses of humor clicked 
right away. I set out to make him laugh ev-
ery day if I could. He’s a tough audience. 
We had a similar goal of doing a family 
oriented local radio show so that parents 
could listen with their kids. There’s a line 
we don’t cross. We get close to it with a little innuendo 
for the adults every once in a while, but anybody can 
listen to our show. We’ve now had three generations 
tell us, “I’ve been listening to you since I was three.” 
Thanks a lot. Now I feel old.

BB: Our chemistry was immediate. Tim is so creative 
and one of the quickest minds I’ve ever worked with. 
It just worked. We’re best of friends, love to fi sh 
together, he’s been a part of my family and me a part 
of his. Tracy is just the most wonderful addition to 
all of that, because she is so smart, so good and so 
experienced. She’s a marvel. Her recent vacation was 
to Arizona for a medical conference. You won’t fi nd 
anybody more knowledgeable. There are times she’ll 
say one thing and slay us. Other times we’ll ask her 
about a subject and she’ll come back with a three-
page typed report.

TB: They’re both genuinely sweet people – exactly 
the same off the air as they are on. At the same time, 
they’re a little bit like living cartoon characters. Bill 
has that nice west coast mix. He and Christie have 
adopted eight children, have three biological chil-
dren and fostered another, which gives him wonder-
ful perspectives on things that people care about like 
raising kids, not getting enough sleep and coffee as 
the only thing that keeps you going some mornings.

Tim was the single guy. Bill would be talking about 
how tired he was, Tim would stretch and say, “Yeah, 
I don’t know whether to go fi shing or take a nap this 
afternoon.” That would always get a rise from Bill. 
When Tim got married and had a kid, Bill was just 
rubbing his hands like, “Ah, now you will learn what 
it’s all about.” Now Tim’s afternoon Mr. Mom, super 
active and exploring the world with his daughter. It’s 
such a kick. 

BB: My family is probably my biggest accomplish-
ment. I met my wife at work in the sales department. 
She wanted 12 kids and I came from a family of eight. 
I thought, “Yeah, right. We’ll have three and she’ll be 
tired.” Boy did I read that wrong. I put my foot down 
eight times and the rest ...

TF: I love him like a brother and her like a sister. 
We’ve been “married” to each other more than 20 
years and I have the greatest respect for them both. 
They’re wonderful, wonderful individuals. 

BB: If I were to say one thing to a young person going 
into radio, it would be, “Don’t just live in the commu-
nity. Live in the community.” I’ve made that my No. 1 
priority by accident. We’re regularly asked to emcee, 
rarely do we say no and then only for a confl ict. We’ve 
never charged to come to any organization’s event. 
Being in the community isn’t about driving to work 
and back. What are you doing on weekends? What are 
you doing on a Thursday night if there’s a fundraiser? 
We’ve worked crowds of 5,000 and crowds of 30. It just 
depends what the need is.

TB: I’ve always felt you have to be out there in 
the community, meeting people, knowing what 
their lives are like and not having any pretense. I 
love going to small fairs and buying a slice of pie 
and, maybe, another slice of pie. Just chatting with 
people. Everyone has a story. There’s something, 
often many somethings, that are absolutely fascinat-
ing about every single person on the planet.

TF: I was walking home with my daughter, she was 
six at the time, and a road rage incident happened 
on this little rural road right next to us. Two cars 
screeched to a halt, a guy got out of one car, ran 
up to the other and started hollering. I covered 
my daughter’s ears and we ran away as quickly as 
we could. The next morning we talked about it on 
the air, how it wasn’t the best behavior and how the 
guy’s family had been in the car with him. Fifteen 
minutes later a call came in and a listener says, 
“This is me. I’m the guy you just talked about and 
I’m so embarrassed at my behavior. I’ve talked to 
my wife, apologized to my family and I’m going to 
get counseling.” That’s the kind of thing that blows 
your mind.

BB: Another example is a single mom with 
two kids who had gotten out of a bad rela-
tionship. She was driving an hour-and-a-half 
each way to community college to get her life 
on track. She started calling on her morn-
ing drive. Over the course of a year-and-half 
she’d check in, tell me what the kids were 
doing, how school was going, and I always 
encouraged her to hang in there. She called 
one day (chokes up) – sorry, this is hard for 
me – she’s crying because she had just got-
ten her nursing degree. I put her straight 
on air, but I couldn’t hold it together. I was 
so impressed with her and her determina-
tion to make life better for her family. We 
have become part of our listeners’ lives and 
they part of ours. 

TF: My dad was in the military, so every two 
years I moved to another country. I never had 
any roots before settling here and now every-
where I go I get, “Hey, Tim! I heard that thing 
you did this morning!” That feels so much like 
family to me. I’m woven into this community.

TB: They always joke that they’re the older 
brothers I never wanted. When I decided to stop do-
ing TV they said, “Okay, let’s go fi shing to celebrate.” 
Within 10 minutes I landed a salmon. I looked at 
them and said, “Is it like this all the time?” 

TF: John Q. Tilson, owner of McKenzie River Broad-
casting, really, really believes in live, local radio, which 
is exactly what we do. He supports it with television 
advertising and all the other things we need to make 
a successful product and has for years. For the last 20 
years, PD Jim Davis has worked to pound us into the 
morning show he thought we should and could be. 
His instruction, advice and wisdom have been invalu-
able. We have a wonderful sales crew. They love us and 
we love them. It’s a little family here in Eugene. Why 
would we go anywhere else? The Oregon Ducks are 
here and they’re kicking butt!           CAC

Living In Their Town

Barrett, Fox & Berry

Brooks & Huh? Barrett, Fox and Berry get their ‘90s on.



New Music Soon
Over 23 Million Streams
on “What Guy Wouldn’t”

Celebrating 25 Years of
“Should’ve Been A Cowboy”

Tour info: TobyKeith.com
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Harmon & Evans
First teaming in 1985, 
following successful careers 
at separate Charlotte 
stations, Steve Harmon
and Scott Evans made their 
mark on Country radio 
at KPLX/Dallas, where 
they handled mornings for 
eight years. After splitting 
briefl y in 1996 – Harmon 
handled mornings at 
KNIX/Phoenix, and 
Evans created a nationally 
syndicated evening show 
– the pair reunited at 
WXTU/Philadelphia in 
1998. Among the duo’s 
honors are CMA and 
Texas Country Music 
Association Personality 
of the Year awards.

Steve Harmon: Radio is all I’ve ever done and all I’ve 
ever wanted to do. We could walk along the beach in New 
York and you could hear the entire song as you walked, 
from little tiny portable radios ‘cause everybody had the 
same radio stations on. I went to college at SUNY/Ad-
irondack. I wanted to be the mixer and the producer, the 
board guy, the guy that puts the music together. But then I 
started hanging out with the radio guys at the college and 
they were having a ball. I thought, “These people are get-
ting the same grades as me and they’re doing nothing.” 
(laughs) I’m hanging out with them. 

Scott Evans: One of my earliest memories of radio 
is listening to AM radio in my parents’ Buick. I was 
always obsessed with the radio. And you could get 
one that didn’t cost very much. For Christmas, my 
Dad bought me a Toshiba baseball-shaped radio I had 
seen on TV. I listened to it all the time, and a couple 
years later I got a tiny reel-to-reel tape recorder for 
Christmas. Those two things were my favorite toys.

SH: Super Dave T on WPTR/Albany gave me my fi rst 
break. He was your quintessential, funny, hyper, hec-
tic, Top 40 jock and I was on his show. I was Rodney 
the Poet. Every day I had to have a poem for him and 
it didn’t matter what it said as long as it ended with 
“and I love my Super Dave T.”

SE: While I was going to the Wista Broadcasting 
School in Charlotte, they would send you out to shadow 
someone at a radio station. I went to a station in States-
ville, NC that later became WKKT “Kat Country.” I got 
to sit in with the morning guy and I did a bit for him. 
He said, “Wow, we need you to do some characters for 
us. Anytime you want to come up, you can observe and 
we’ll help you make a good aircheck.” But every time I 
went there, there was a different PD. Finally someone 
said, “We need some part-timers.” I ran automation, 
overnights and on the weekend, and I could do news or 
an update on the weather once an hour if I wanted to. 
After a couple a months of that, they let me jock.

SH: Dan Halyburton showed us what it was like to be 
accepted into a radio station family in Susquehanna. 
He’s still one of my best friends. Another mentor 
was Kidd Kraddick. I was his executive producer on 
the Kidd Kraddick In The Morning show in Dallas, and 
then I ended up working for him for the next 18 
years on his prep service called BitBoard. It was the 
’90s – it’s not like it is now where everybody can hop 
on social media. I stayed with BitBoard and Kidd until 
he passed away. Bobby Kraig, Paul Castronovo, Paul 
Anderson, Larry Daniels, Ed Salamon, Charlie Cook, 
Lon Helton and Bob Kingsley were also mentors.

SE: My mentors were Bobby Kraig, who was my boss at 
KPLX, and Doug (McGuire)Harvill, who was our PD 
at WLVK (K97)/Charlotte, which was Love97 when 
it fl ipped to Country. Bobby had a saying: “It’s never 
as good as you think it is, and it’s never as bad as you 
think it is.” He is just a great human being. And he 
also said, “You can only have one thought in your 
head at a time. Make it a good one.”

Doug had some major-market experience. He 

worked in DC, and was Rhubarb Jones’ PD at WYAY/
Atlanta. I don’t remember the situation, but he said, 
“Rhubarb would have gone crazy. He would have 
had people call up, and he would have gotten on his 
soapbox and ranted and raved for a while and riled ev-
eryone up. He would have been incensed, and that’s 
what you guys need to do.” This is when Harmon and 
I were fi rst starting to work together, and I realized 
that sometimes you have to voice your opinion and 
sort of be the spokesman for the city. That was one of 
the most important things I think I ever learned.

SH: Evans and I worked well together because we’re 
complete opposites. He loved golf. I don’t like golf. 
He does characters and is extremely funny and 
witty and I’m just a quirky guy from New York ... the 
straight man who got to laugh his head off. For a long 
time we didn’t know what we were doing. That was the 
beauty of us, we didn’t have a clue what we shouldn’t
do, so we were doing all kinds of crazy stuff. But we 
had a lot of fun. He and I learned early on to stick 
together in these meetings where every time we had a 
different consultant, they would tell us the opposite: 
“Do a character at 7:10.” Next consultant: “Why are 
you doing a character at 7:10 everyday?” It was crazy.

SE: We got to be backstage with Garth Brooks a lot, 
even when he was new. One time, before he did a 
TV special, he gave everyone a pep talk before they 
went out onstage: “Have fun, look good, smile, and 
let’s kick some butt.” Then he said, “Booger check,” 
and we were supposed to look around and make 
sure nobody had anything in their nose that would 
be embarrassing when they fi lmed. Then he said, 
“Okay everybody, hands in – Harmon, Evans ...” 
Everybody had to put their hands in the circle. It 
was a magic moment.

SH: Once we decided to sit in every seat at Texas 
Stadium to raise money for St. Jude. It was 65,000 
seats and we thought, “Yeah, we could do that.” We 
got a dollar a seat or something. By the end of the fi rst 
day we’d done 12,000 seats. We were going nowhere. 
So Evans and I came up with what we called the “butt 
extender” – big, thick piece of styrofoam that you 
could stick in the back by your butt. Now we didn’t             

actually have to sit down anymore and get up; we 
could just slide across. It still took three days, but the 
butt extender was a favorite memory.

SH: I wish I learned my lessons more clearly, but every 
time we separated I realized we were better together. 
He knew what I knew and I knew what he knew. He 
was a fantastic interviewer so I learned quickly that I 
had to increase my interviewing skills and catch up. 

SE: Very early in my career, consultant Randy Kabrich 
said, “The difference between you and the top guys in the 
business are four breaks an hour, times four, a four-hour 
shift, sixteen breaks, because there’s a certain amount of 
stuff you have to do. You have to do the weather, but you 
have maybe four times an hour to excel. Only four times 
an hour, and sometimes it’s only 15 seconds. It’s over a 
song, but you have to excel four times an hour.”

SH: I did Top 40 and Classic Rock, too. The idea 
that at six o’clock in the morning, back in the day, we 
could call Garth or Clint Black or Alan Jackson and 
say, “Hey, tell us about this song and what you’re up 
to,” and they would pick up the phone and talk to you 
– that’s not going to happen anywhere else. 

SE: Country radio, more than almost any other 
format, allows you to grow older. I was pretty lucky 
because I don’t sound old, and I don’t smoke so I’m 
not coughing or anything on the air. But country 
people form an attachment to you. They want you to 
stay on the air, and they don’t want you to leave.

SH: I’d like to thank my wife Becky. We’ve been to-
gether 25 years. Once you get that radio wife who un-
derstands that you’re a little off, that’s the support you 
need. And I thank my family for my quirky personality, 
which helped me to cut through. After that I’d like 
to thank Halyburton and Kidd Kraddick and Evans 
for tolerating me, and Susquehanna radio for taking 
the chance on us. I also want to thank Lisa Mulcahy, 
John Weber, Julie Talbott, Joel Raab, Joe Bonadonna, 
Randy Lane and Dennis Clark.

SE: There are three people I really want to thank 
and they’re already in the Hall of Fame: Dan Halyburton, 
Bobby Kraig and Bob McKay. The person I’d worked for 
the longest was Bob McKay. I worked for him at WKIS/
Miami and in Philadelphia, and he ran a lot of interference 
for me. And Bobby and Dan, we wouldn’t be in the Hall of 
Fame if it wasn’t for them and working at KPLX. It was that 
experience and those years that put us in the Hall of Fame.

SH: At fi rst you’re numb and then it starts dawning on 
you, how diffi cult and what an amazing feat it is. You 
go back to work and say, “Oh my gosh I did that, that’s 
incredible.” And then my wife says something like, 
“Hey, you, take the garbage out.”

SE: It means a lot. Harmon and I tried to do a good 
show every day, and we did enough of ‘em, and we 
did it long enough that it added up. It’s really great, 
because I retired, and it’s the perfect ending to my ca-
reer. So, I’m ecstatic.                                               CAC  

Who’s The Boss: Harmon, Tony Danza and 
Evans fl ex their ‘PLX.

Better 
Together

Harmon & Evans
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Lisa McKay
The late Lisa McKay’s whirl-
wind affair with Country 
radio began in 2002 with her 
appointment as PD for Curtis 
Media’s WQDR/Raleigh. The 
then-Top 40 veteran was hired 
to bring a contemporary spark 
to the sleepy property and her 
efforts produced one of the 
most celebrated successes in the 
Country format. She passed 
away in January, but left an 
indelible mark on those she 
worked with. They point to an 
intensely competitive nature, 
laser-like focus on the listener 
and a dogged determination 
to win as her most powerful 
attributes. As fellow Country 
Radio Hall of Famer the late 
Rusty Walker once put it, 
“Lisa is in pursuit of a utopi-
an ideal that is neither practi-
cal nor achievable, but she will 
not be dissuaded in her pur-
suit of it.” She also cared, they 
say, about everybody.
Curtis President/COO Trip Savery
Lisa had not programmed Country before we hired 
her. We did that very deliberately because she had done 
Top 40 at WRVQ/Richmond for pretty much all of her 
career, certainly as PD. We wanted to bring that Top 
40 energy to Country, which in 2002 wasn’t necessarily 
being done on a lot of stations. It certainly wasn’t at 
WQDR. So we decided to hire a Top 40 PD and have 
Rusty Walker help teach her the ropes of Country.

We grew the station to become dominant in the 
market and in the state, but weren’t getting industry 
recognition. We couldn’t get any awards; we couldn’t 
even get nominated. I remember talking to Rusty and 
Lisa about it and he just laughed. He said, “Well Lisa, 
you’re about fi ve years ahead of the curve. You don’t 
sound like any other Country station in America, 
but wait for them to catch up with you. You’ll get 
the recognition.” To refl ect back now and see what’s 
happened over the past few years – to have the 
privilege of ACM awards, three in the past six years for 
Station of the Year – was confi rmation that we were on 
the right track and maybe pioneers in Country.

She was my work sister. We were about the same age 
and had been through similar experiences in the 
business. I always thought of her as my partner in 
this, even though I was technically her boss. When 
we fi nally started achieving things together, it was just 
amazing. When Lisa got sick and after she’d gotten 
her diagnosis – I still get a little emotional when I 
think about this – she called me and said, “Your work 
sister’s checking out.” Four days later she passed away. 
We had been through so much together and she was 
such a part of more than just ’QDR. One of the fi rst 
things I did when I came back in 2013 was [make 
her VP/Programming]. I’d told her, “I need you to 
do this, I need you to do more.” So she brought that 
’QDR magic to our Top 40 station and our Variety 
Hits station. She infl uenced our Hispanic station. She 
was so talented and had so much to offer, and did. All 
she wanted to do was win.

Her number one strength was that she cared. Her 
passion outside of this industry was working with the 
ASPCA and rescuing animals. The same thing goes 
for our work with the North Carolina’s Children’s 
Hospital – she did it because she really cared. She 
got to see the way radio could touch and transform 
peoples’ lives. 

She brought a certain intensity to everything. And she 
combined it with amazing capability and discipline. 
She was creative, focused, disciplined, competitive and 
determined. She was never quite satisfi ed with where 
she was and always striving for more.

The foundation of excellence she left has been 
enhanced by her mentorship of many people at the 
station. When she was going through her very brief 
illness, she kept worrying about the radio station. I 
just kept saying, “Lisa, you’ve got to take care of you.” 
Through that, I got reintroduced to Phil Hunt, who 
worked for a lot of years for Rusty. When she was sick 
and just after she passed away, Phil helped with the 
search for her replacement. It is very telling that the 
best candidate to emerge was someone Lisa had men-
tored from the time he was 16 years old, Mike Biddle. 
It’s bittersweet, but in another way it’s really comfort-
ing to have somebody who’s so much a product of 
Lisa’s mentoring at the helm of the station now. It’s a 
real testament to her.

WQDR/Raleigh morning host Mike Wheless
She hit  the ground running from day one. I’ll never for-
get a meeting we had for her to get to know everybody. 
She pulled out a roll of toilet paper and sad, “Pull off as 
much as you want and we’re going to play a game.” On 
each piece she wanted us to tell her something about 
ourselves. Being the show-off, I grabbed about half the 
roll and spent 20 minutes explaining all the great things 
about me. But it was a great day to get to know each 
other and that’s how she was. She’d been an RA in col-
lege and was used to leading by being creative and fun.

She was always thinking about people. In 2003 a 
storm came through and knocked out power to half 
the area. We were at a Blake Shelton show and a lot 
of people in the audience had been affected. Lisa 
liked to have a drink or two, as she did that night, 
and she decided she wanted to help the people with-
out power. So she turns to me and says, “Take me up 
on stage.” I said, “But he’s performing.” 

She goes up anyway, and when Blake sees her he just 
starts laughing. She then instructed everyone in the 
audience who had power to go to the left side of the 
room, and all those without power go to the right 
side. Then she told them all to exchange phone 
numbers with each other so those without power 
could have showers, be warm and that kind of thing. 
At the moment, I thought “Oh man. What the hell 
is going on?” But it was Lisa in a nutshell. She had 
compassion for people.

WQDR PD Mike Biddle
She was such a caring person and thought so much 
about listeners. That was her focus and motivation every 
day. She always encouraged discipline, especially with the 
resources we have like research. She didn’t allow herself 
to make a bad decision because of emotion. She always 
had what it took to step away from a moment, observe it, 
see it, and say, “Despite what I may want to do, this is the 
best decision we can make for the radio station.”

I’m looking at something I left on the wall from her 
time in this offi ce. It’s a plaque that just says, “Keep 
it simple, love everybody. Advice from the dog.” It 
really sums her up. That, and her mantra to just have 
fun – it’s radio. It’s easy to let today’s added pressures 
consume you, and she did such a great job of being 
able to disconnect when she needed to. That’s really 
helped me now that I’m older and have a family. I 
love radio and radio is important, but my kids and my 
happiness are that much more important. 

Husband Bill Campbell
I remember her work for a foster care operation 
early in our relationship. They wanted to do some 
promotion, and because I also did production, 
we decided to put the kids on the air telling their 
stories. So she went and captured that audio and we 
would work hours into the night putting it together. 
This wasn’t for anything commercial, it was just a way 
to better the lives of those kids and her listeners. She 
obviously knew the nuts and bolts of programming, 
but there were other aspects that were more impor-
tant to her. That stuff especially worked for Country 
radio. They can spot a phony a mile away. 

She wanted her stations to have a heart. Her motto 
was basically to make it matter. She didn’t just do a 
promotion because the sales department wanted to, 
she found a way to make it special. It’s like the free 
spay and neuter clinic she started in Richmond that’s 
still in business today, some 30 years later. Or when 
we’d be going out to dinner and run into traffi c. She’d 
call up the station to do a report. She was always doing 
stuff like that. Lisa was good for radio. There’s no 
doubt about it.                                                         CAC

American Band Stand: McKay in the late ‘80s 
with the late Dick Clark.

Big Heart, 
Big Vision

Lisa McKay
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Mike O’Malley
A distinguished career de-
veloping radio stations and 
talent almost didn’t happen. 
Mike O’Malley fi rst eyed 
public relations as a profes-
sion, but a fateful night at 
Ohio University intervened. 
A change of major and a 
few years in radio’s trenches 
led to programming jobs 
in Baltimore, Washington 
and even New York, where 
he took WYNY Country in 
1987. Since 1992 he’s used 
that experience to help others 
fi nd success in the industry 
as one of its most celebrated 
consultants. How does he 
do it? With a broad smile, 
a positive attitude and a 
servant’s heart.

I was the kid with a transistor radio under the pillow. I 
not only enjoyed the music, but I really enjoyed the tal-
ent I heard. I can remember catch phrases from differ-
ent talents. Dan Daniel at WMCA-AM/New York would 
always sign off with “I love you all, especially you, Size 
Nine.” And when you asked Dan who Size Nine was, he 
always said, “My wife thinks it’s her!” B. Mitchel Reed 
was there, and I listened to Dan Ingram on WABC-
AM/New York, Al Gee on WWRL-AM/New York and 
Scott Muni and Cousin Brucie, of course, who called 
everybody “cousin.” And I remember listening to Big 
Ron O’Brien at night on WCFL-AM/Chicago as I was 
driving home to New Jersey from college in Ohio. That 
was a treat. Holy crap, do I sound like I’m 150 years 
old? It was just the way talent personalized their shows 
in unique ways; nobody sounded like anybody else.

When I left for Ohio University I was convinced I 
wanted to be a spin doctor for a politician or a big 
company. But one night several of us were studying 
or having a couple of beers – I can’t con-
fi rm or deny one or the other – and on a 
whim we decided to stop by the campus 
radio station. There was this guy who was 
working seven to midnight, and I wish 
I knew his name so I could thank him 
for setting me on this career path, but 
watching him was just fascinating. His 
arms were fl ying a mile a minute and he 
was hitting buttons and charting 45s. It 
was spectacular. I was so intrigued that I 
changed my major the next day.

Programming WBGM/Tallahassee was 
fun – and it was a pretty loose build-
ing. The great Ty Richards was there, 
and he later went with me to Baltimore. 
The whole company had a great sense 
of humor. One Halloween I thought I’d 
push that forward a little bit, so I came in 
dressed up as Dolly Parton. I didn’t stop 
to put gas in the car and I didn’t make a 
stop at the grocery store; I just got in the 
car, went to work, and came home. The 
funny thing about that is that you just 
pretend nothing is going on. In spite of all that we 
did really well.

There was one station with a long hallway between 
the studios and the front door. One morning I 
came in to fi nd a hole in the paneling that looked 
like someone had put their foot through it. Come 
to fi nd out the overnight guy had wanted to see 
if he could run down the length of the hall and 
gather up enough speed to do a 360 by putting his 
foot on the wall and spinning around. Obviously 
that didn’t work out as well as he had hoped. He 
got the big lecture, had to pay for the repairs and 
went back to work. But there was some fun in watch-
ing this poor guy explain why he thought that was a 
good idea.

I didn’t know radio consultants existed until I met E. Karl. 
He was working for this brand new company called The 
Research Group and I was programming a station in Jack-
sonville. But my eyes were opened. “This is a real job? You 
can do radio from six in the morning ‘til midnight every 
day, get on plane, go somewhere else and do it all over 
again? I have to do this!” It was really his coaching and 
mentoring that led me to choose this career path.

I enjoy consulting for the mental and creative 
challenges it presents. Every radio station has 
different opportunities, assets and liabilities, and I like 
being able to help people make the most of those and 
perhaps grow beyond what they thought they could 
achieve. Those are pretty big hot buttons for me.

With the exception of half a year, I’ve done nothing 
but Country since 1980. The fi rst time I was exposed 
to it for any length of time was when I was in the 

Midwest going to school. Growing up in New Jersey, 
Top 40 had most of my attention. But once I started 
hearing country music a lot and got a chance to work 
in it, I thought it was awesome. The music is so story-
oriented and very touchy feely. It’s the complete pack-
age. Listeners have tremendous passion for it, there’s 
a lot of diversity within the genre, and the artists are 
incredibly gracious in spending time with both radio 
people and listeners. That’s a very special aspect of 
this format.

It’s always been a little uncomfortable talking about 
things I’ve done well. I’m much more comfortable 
talking about things I could’ve done better, but I be-
lieve what I’m about is mentoring. How can I help you 
as a talent, programmer, or person? How can I help 

your radio station? What can I share that I’ve learned 
that adds to your collective great life? And that can 
include business, something personal, being a friend 
when you need one or just paying it forward. I can’t 
believe all the people who took the time to share 
what they knew with me and I want to double that in 
returning it.

Life is a three-quarter full glass, maybe even an 
overfl owing glass. People have asked me how I like 
living in Florida. That’s easy! I look out the window 
and see palm trees and a blue sky. How can you be 
in a bad mood when you wake up to that? I choose 
to see the positive and I choose to see the oppor-
tunities. I’m sure over time that’s probably gotten 
me in trouble for not seeing a risk or two, but I’m 
still looking for the next positive thing and I hope 
I’m contributing something positive to the people 
I meet.

My advice to those coming up in the in-
dustry is to start every day with a positive 
outlook and always remember the good 
things about your job. What gives you joy 
and how can you increase those moments 
for those around you? How can you help 
them realize what is good around them 
and making them happy? Showing up for 
work every day is important, and I don’t 
mean just coming to work. I’m reading 
a book called The War of Art, and it’s par-
ticularly apropos if you’re a performer in 
any medium. It’s about not letting circum-
stances and distractions interfere with the 
work you want to do, need to do and will 
get great benefi t from. It’s like songwrit-
ers. You don’t sit around waiting for inspi-
ration, you show up, share ideas and you 
go to work to write a song. And you write 
every day. If you’re a talent, you have to 
perform every break. Show up and do it. 
And when you do it well and regularly, it 
adds joy to how you make your living.

At some point my induction will sink in.
It hasn’t yet. My partner Becky Brenner broke the 
news. I was driving from one station to another 
in the mountains of Western Montana and didn’t 
have any cell service. When I drove into Helena I 
saw something like five missed calls from her and I 
thought, “Oh my gosh, she’s either signed an entire 
chain of radio stations or she doesn’t want to do 
this anymore.” So I pull into a McDonald’s park-
ing lot to call her back. After talking about work 
she said, “By the way, I have something to tell you.” 
I’m not sure what it is, but there’s something very 
appropriate about being told you’re going into 
the Country Radio Hall Of Fame while sitting in a 
rental car in a parking lot in Helena, MT. That goes 
to show there are even positives about pulling into
a McDonald’s.                                                       CAC

Fair Shake: WYNY/New York’s O’Malley takes in Fan Fair ‘88. 
Pictured (l-r) are Judy Rodman, O’Malley, Buck Owens, Eddy 
Raven, Dwight Yoakam and the station’s Scott Carpenter.

Service With 
A Smile

Mike O’Malley



NEW ALBUM COMING SEPTEMBER 14

“Underwood unleashes the full, soulful 

power of her voice.” 

“…Underwood strikes a blow for women 

that puts them �rmly in the seat of their 

own emotions. She brings dignity and 

drama to being broken. And in her 

power-vocal relentlessness, Underwood 

shatters conventional wisdom with a 

potent few words and a squealing guitar.” 

“…a classic country song with 

soul at its cathartic heart.”
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This Jockey: With his recorder, a liner card 
and Alabama’s Randy Owen. Pictured (l-r) are 
the station’s Monte Carter, Owen, WFMS’ Russ 
Schell, Morgan and the station’s Nancy Vaeth.

Charlie Morgan
Proud 
Participant

Emmis/New York SVP/Market
Manager Charlie Morgan continues 
to have a supervisory role over the 
company’s Indianapolis cluster, which 
includes Country WLHK. Morgan’s 
career began in the market at cross-
town Country WFMS, where he began 
a 30-year association with Country 
Radio Seminar. He continues to serve 
on the organization’s board after four 
years as president. 
My fi rst seminar was in 1987 and Russ Schell 
was PD at WFMS. I’d just started doing
afternoons while still teaching high 
school. I don’t know who fell out, but 
Russ had bought some registrations 
and at the last minute said, “Hey, 
I got something for you, Charlie. 
Want to go to Country Radio Semi-
nar?” I had no idea what it was, but 
I was a young, aspiring broadcaster 
and said, “Absolutely.” 

I remember the overwhelming feeling
at the Opryland Hotel where everything 
seemed massive and more than I could 
get my head around. All those people and all 
those stars – even just at the Artist Taping Session. 
That was back in the day we were hauling big Marantz 
recorders, mics and headphones around. I can still 
remember thinking, “These are all the important 
people in the business. I’ll never know them all and I 
really don’t belong, but I’m damn lucky to be here.”

Around 1990 I became PD and you start getting a lot 
of invites, access and things are easier. At that point 
I’d fi gured out navigating Opryland and the power 
of the Pickin’ Parlor. Just like everything else in life, 
the more you’re around, observe and are curious, the 
easier things get.

Certainly there are transformative music moments. 
There are transformative relationships that started at 
CRS. And there’s the general spirit – the collegial feel 
where competitors are still competitive, but there’s a 
camaraderie around the greater good as well. That re-
ally resonates with who I am in general and validated 
that you could be goal-oriented, driven and com-
petitive, but also set that aside to form relationships 
with peers and competitors. While I can’t pinpoint 
specifi cs, those are the general categories of how CRS 
shaped my career. 

There’s no, “I met this person at CRS and later got 
a job from them” story. I didn’t have that many jobs 
with working for ‘FMS for 23 years, but there were 
certainly plenty of discussions of other jobs. 

One of the pivotal people in my professional and per-
sonal life dates back to that fi rst CRS, and that’s the late 
Tom Rivers. He sought out Russ for an aircheck session 
and Russ had me sit in the room while he was doing 
it. To this day, I don’t know exactly what that chemis-
try was that formed between us, but we became, in so 
many ways, different sons of the same mother. Or twin 
sons of a different mother. We were different in many 
ways, but we shared so many experiences and a love of 
the business. From that relationship came many things.

There was defi nitely a time when Tommy and I were
going to move to WMZQ/Washington. Charlie Ochs 
and Gary McCarty were powerful leaders in the industry. 
We had a conversation with them and eventually Tom 
went and I chose not to. It is in some ways ironic that I 
am in New York now. There was defi nitely a New York 
PD job fl irtation that happened in a CRS suite. Ultimate-
ly I decided, “Really, that’s all you pay to program in New 
York? Hell no, I’m not moving there.”

CRS may not have been transformational for me in 
terms of pursuing opportunities, but to be fair made 
me more confi dent that I was working for an amazing 
company at a really good radio station. When you talk 
to people about other opportunities, it ultimately tests 
what you currently have. I became more and more 
secure and convinced that I had a really good gig.

I did not aspire to be on the agenda committee or 
the board. I didn’t feel I was an industry mover and 
shaker – I was a PD and air talent in Indianapolis and 
lucky to even be there. Seats at those tables more 
rightfully belonged to those I viewed as bigger, more 
successful, more well-traveled or more infl uential. 
In both cases, I got invited and probably by Tommy. 

We had formed a relationship such that when one of 
us was doing something they would recommend the 
other. He joined the board a year before I did.

Mike Culotta was the board president who preceded 
me and it was CRB’s Bill Mayne who asked if I would 
consider stepping up. I said, “If I can be helpful to 
you and the organization, I am happy to consider it.” 
Again, it wasn’t my lifetime dream, but that’s how 
it happened. If I’m honest with myself, it’s not an 
uncommon experience for me to ultimately be asked 
to take a leadership role in an organization I am a 
member of. And I enjoy it. I like to plan and organize, 
and I enjoy a leadership position, but I don’t necessar-
ily enjoy campaigning for them.

Among the proudest achievements made on my watch 
– I won’t say they were made because I was president, 
but I certainly participated – are fi nancial stability and 
the transition to the Omni. 

Mike Culotta was the perfect president for the transi-
tion to Bill Mayne as Exec. Dir. The place was a hot 
mess, really in some fi nancial peril and needed Mike 
and Bill’s shared vision. Dream big. They were so 
good for setting a new vision and message. When I 
came in it was time to solidify structure, process and 
fi nancial planning to build a more long-term legacy 
moving forward. We’re in great fi nancial shape now, 
and I feel really good about that.

I remember the Executive Committee meeting 
where it became suddenly clear, in a surprise to ev-
eryone including Bill, that we did not have a location. 
The Renaissance and Nashville Convention Center 

were not guaranteed for the next CRS. One year out. 
Examining all the options, making that choice and 
moving to the Omni is something in which I partici-
pated in a big way. And I’m proud of that for sure.

The board room is full of very strong, smart, 
experienced, vocal, opinionated industry leaders, 
all with different perspectives. I worked really hard 
at navigating that. I am sure at times people didn’t 
feel as heard as I wished they had, though I was 
very conscious of it. Ultimately, you have to make 
a choice and I’m sure that at times the choices we 
made or that I pushed for did not please every-
body. Those are the things I look back and wonder, 
“Was there a more elegant solution? What did I 
miss? What shading should I have been more at-
tuned to?” Finding consensus for the greater good 
amongst that collection of people is the really hard 
thing, which is expected. Sometimes it was harder 
than expected.

For 18 years, slightly more than half the span I have 
been going to CRS, I haven’t been on the product 
side.  I’ve been a market manager, business unit man-
ager or organizational leader. Yet I am always, always 
reminded of the power of music and the people who 
make it, and how fortunate we are to make a living 
in that kind of business. That’s the inspirational part, 
the reason we do this and why CRS always had the 
ability to reconnect to me in a personal, emotional 
and ultimately a professional way to not losing sight of 
what it’s all about. That is the magic that separates this 
event from most industry gatherings.

Driving to CRS and back with [WFMS and WLHK 
programmer] Bob Richards all those years – there’s 
no direct fl ight from Indianapolis – we’d listen to 
music the whole way down. We’d laugh about how 
we did more listening together on that drive than 
we did all year. Driving home, exhausted as we
always were, we probably reinvented WFMS and 
then Hank more times than we could count. As 
tired as you are, all your creative juices have been 
stimulated for three or four days. We made more 
tweaks, improvements and modifi cations to our 
products on that drive than in any other time in all 
our years working together.

Getting the award is embarrassing. I much more 
enjoyed being president and giving it out. Because it is 
an organization I love so much, that for three decades 
has been an important part of my life professionally 
and personally, this acknowledgement is very mean-
ingful. It’s not about the award, it’s about the chance 
to look back and refl ect like this. For all the ways this 
event and this organization has mattered to me, I
am grateful.                                                       CAC
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Steve Wariner
Steve Wariner’s impres-
sive career has earned 
him honors including 
14 No. 1s, four Gram-
mys, three CMAs, one 
ACM and 15 BMI Mil-
lion-Air awards. He is 
a member of the Grand 
Ole Opry, the Kentucky 
Music Hall of Fame, the 
National Thumbpickers 
Hall of Fame, the Music 
City Walk of Fame, and 
one of only fi ve guitar 
players in the world to be 
dubbed a “Certifi ed Gui-
tar Player” (CGP) by the 
late Chet Atkins. 

Country radio has been wonderful to me for years. 
I’m lucky – I had my records played in the late ‘70s, 
the ‘80s, the ‘90s and 2000s. It was always a dream, as a 
kid, to hear your record on the radio someday.

My dad had a band and played the VFWs and 
American Legion Halls. They would practice at 
our house. I knew all the songs as well as they did, 
because I would sit in on the rehearsals. He made a 
few regional records. In my fi rst-ever recording 
session, I was in the seventh grade and played 
on an album he recorded in Indianapolis. Back 
then, my dream was just to be a player.

When I was 17, some friends invited me to 
sit in with their band on the west side of 
Indianapolis at the Nashville Country Club. 
Sometimes the club would bring in a national 
country act, and this time it was Dottie West.

Dottie heard me sing and offered me a job that 
night – she said her bass player was quitting. 
I was really a guitar player, but I said, “Yeah, 
sure I’ll do it!” My high school let me graduate 
early, I hightailed it down to Nashville and 
joined Dottie’s band. I grew up pretty quickly. I 
lived with Dottie for awhile; I was like another 
one of her kids. I’d never been away from 
home. I was so homesick. I’d never fl own on an 
airplane. My fi rst fl ight was to London. It was 
quite an eye-opener.

Dottie was really gracious with her time and 
always promoted me. She knew I was going to 
be a singer at some point and make records. 
She signed me to her publishing company 
and taught me a lot about songwriting. Dottie 
would come to the offi ce and have me sing 
her all the stuff I was working on. She’d coach 
me about lyrics: “Why did you say that?” I’d 
say, “I don’t know” and she’d say, “Well you 
need to know.”

She also taught me a lot about persever-
ance. I saw some ups and downs in her life and 
watched how she handled them. She was always 
reinventing herself. I learned how to treat my 
band members, how to work with a band lead-
er and run rehearsals through watching her. 
I didn’t know it at the time, but these lessons 
would come in handy later on. And Dottie introduced 
me to Chet Atkins.

Being a sideman for Bob Luman was incredible, too. 
I’ll never forget, one night we were playing at a club 
in downtown Nashville. Bob had been very sick, but 
while we were onstage he told me he was making a 
comeback record and his neighbor would produce 

it. Bob’s neighbor was Johnny Cash. Suddenly, “1976 
Johnny Cash” comes out from the crowd and up 
onstage. We played a bunch of his songs and the place 
was going crazy.

I played on that record and it was a lottery day for 
me. Bob had heard some of my songs and wanted 
to record them. We didn’t even have demos, so I 
sang them for Johnny Cash in the control room. He 

approved every one of them. Those were my fi rst four 
cuts as a songwriter. The guitarist on that session, Paul 
Yandell, said if I got a tape together, he’d get my songs 
to Chet Atkins.

Chet was a good friend to me. I could call him 
about anything, particularly about business stuff. 
“The label’s wanting to do this, Chet – what should 

I do?” And he’d tell me. There was nothing I could 
throw at him that he didn’t already know about. On 
the road he was like a big brother, almost a father 
fi gure. He always looked out for me. In the studio he 
treated musicians with respect. I didn’t even realize 
it until later, how big of an icon he was. Not only 
as a musician, as the head of RCA and as a record 
producer. But he wanted to be one of the guys. 
He never forgot where he came from over in East 

Tennessee. We’d be on the street walking to a 
restaurant and the average Joe would say, “Oh 
my gosh Chet Atkins, how are you sir?” And he 
would stand and talk to them like they were 
best friends.

There were so many people in Country radio 
who helped me and went above and beyond 
when they didn’t have to. Charlie Morgan was 
always a dear friend and very kind. Whenever 
I’d land in Bakersfi eld, I’d call Buck Owens and 
he’d bring me out to his station and play my 
records while we hung out. It was heaven.

It took me a while to get comfortable visiting 
radio stations, though. I remember trying so 
hard to impress the PDs and MDs, especially 
in the early days when I just had one hit out. 
I fi nally realized, “Hey, I just do what I do, 
and hopefully they like it.” And I had some 
wonderful promotion people who took me 
under their wing.

For a while I was called the Susan Lucci of 
country music, because I went a long time and 
couldn’t win any awards. I was there, I kept 
being nominated ... but never did win. So when 
we fi nally did get lucky and start winning some 
things, the ones that meant the most to me 
were the Song and Single of the Year awards for 
“Holes In The Floor Of Heaven.” My wife Caryn 
was running my publishing company, so she 
got an award, too, for being the publisher. That 
really made me happy.

I wish my parents were going to be at the 
Country Radio Hall of Fame ceremony. My 
dad passed away last July. It was a dream of his 
to do what I’m doing. He was with me when I 

was inducted into the Grand Ole Opry, and he did get 
to see a lot of cool things, but this honor would have 
been another good one for my parents to see.

I’m a lucky man. I’m grateful and I wouldn’t trade 
anything for the path I’ve been down with Country 
radio. It’s something I don’t take lightly and I’m 
very appreciative.                                                   CAC

String Theory: Wariner 
(clockwise from top) with 
friend/mentor/producer/
fellow “Certifi ed Guitar 
Player” Chet Atkins, Dottie 
West and Bob Luman.
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WE ARE THE

Champions
Radio Winners Make Their Vegas Run

Las Vegas fi gured prominently in the story of the past year for 
Dave Daniels and his station. A celebratory weekend with family 
added a happy chapter.

My wife, son and his girlfriend and I left Friday (4/13) after 
the morning show and drove. I had planned on doing my show 
live from Vegas the following Monday, so I wasn’t part of radio 
row, but instead was running around doing artist interviews in 
casinos and wherever/whenever artists were available. Events 
like the ACMs are a big reunion where you get to see the coun-
try community networking and catching up with everyone, but 
I was particularly excited about sharing the experience with my 
family. My wife has been a big part of my radio journey, so it was extra special that she 
was there. 

Vegas is always great, but this year was different for two reasons. It was my fi rst 
ACM nomination and win. It was also the fi rst time since Route 91 that a lot of 
people went back. Naturally, the tragedy was on everyone’s minds, but the ACMs 
did an excellent job of addressing and respecting the situation, but still creating 
a fun, celebratory and safe environment. I noticed more security, and credentials 
were checked and double checked at the blue carpet, but it wasn’t intrusive and 

didn’t hinder me from doing my job. Fans were out taking 
pictures and getting autographs and it seemed like everyone 
was having a great time.

This past year was interesting – it was the best at times, but 
also the worst at others. It was the station’s 45th anniversary, 
so we had a lot of events, contests and promotions planned. 
We gave away more tickets and meet-and-greets and con-
ducted more artist interviews than ever before. The station 
was involved with shows, festivals and events all over Southern 
California. On the other side, we had eight listeners lose their 
lives and many others injured at Route 91. 

We also had The Thomas Fire in December, which was a 
massive wildfi re in Ventura and Santa Barbara Counties. It was 
moving and spreading so quickly that we were constantly giving 
listeners updates and news from fi re and police on-air and 

through social media. At one point, we were broadcasting from our sister station 
KBBY because of power outages. But that’s what radio is about. We support our 
community and they support us. And that was never more evident than this past 
year. We all came together. 

The station had its fi rst festival, KHAY Fest, April 8. We had Luke Combs and Ash-
ley McBryde perform and it was a sell-out. Unbeknownst to me, my GM contacted 
Combs and they planned to surprise me onstage in front of more than 5,000 listen-
ers in recognition of my ACM win. It was such a cool moment and I’ll never forget it. 

The Bakersfi eld boys win with consistency on a number of 
levels. Steve Gradowitz and Geoff Emery enjoyed seeing their 
numbers come up in Vegas.
S: This was our second win, something neither Geoff nor I 
was prepared for – shocked would be a great word to 
describe it. We had just got off the air and were eating 
breakfast in the station kitchen when our PD Brent Michaels 
came in and asked us to come to production, where the staff 
was gathered. 
G: The fi rst time we won an ACM, we couldn’t believe it. My 
wife Val got emotional when we went to that show, saying 
she used to watch the show on TV when she was a young girl 
and couldn’t believe we were actually there. When we were 
told about this win, it put things into a truly surreal feeling 
for me. Still won’t believe it until it’s on the mantle.
S: I was battling a severe respiratory condition in Vegas. 
Not having a voice made for a wonderful weekend. I even 
spent four hours at a nearby clinic waiting for a doc who 

never showed, but my wife of 50 years, Jan, and I made it 
to the show. We both thought Carrie was the highlight. 
G: Wifey Valeri and I arrived Friday, and we did a little 
shopping, including M&M’s World. She’s a fi end for slot 
machines and has some sort of sixth sense for the ones that 
hit, so she paid for lots of stuff that weekend. The atmo-
sphere in Vegas was festive and going as a winner adds a 
special air to it. You just want to shout out to anyone who 
will listen why you’re there; then you remember country 
folks don’t do that! At the show, the highlight for me was 
Kelsea’s number and her little excited dance after the cam-
eras were off, but Carrie commanded the arena for sure. 
S: Geoff and I didn’t really change much about the core of 
the show this year, although we do tweak things here and 
there to keep it fresh and current. The listeners are really 
the stars of the show. We let them shine and lead the way.
G: Over the past year, we’ve honed things a bit to focus 
more on specifi c events. Consistency is the ultimate key 
to winning, and that will continue.  The great part about 
country is folks will always band together during tragedy, 
and do so sincerely. The opening of the ACM Awards
solidifi ed that, and you just knew it was real.

The Best Of Times ... And ...
SMALL MARKET PERSONALITY 
Dave Daniels, KHAY/Ventura, CA   

Double Down
MEDIUM MARKET PERSONALITY
Steve & Geoff, KUZZ/Bakersfi eld

Star Turn: 
Daniels on 
the carpet.

Happy Couple: 
Steve & Geoff pose for 
an engagement photo.

Call him the Susan Lucci of Country radio.  Dale 
Carter has been nominated no less than 11 times for 
national awards, but this was his fi rst win.

I have some nomination certifi cates framed 
and hanging on the wall in my offi ce at home. I 
call it the ‘Wall of Mediocrity.’ It means, “You’re 
good, you’re just not over the hump yet.” I walk 
by it every day on the way to my car and it’s 
always reminded me, “Try harder today.” As 
far as the ACM trophy, maybe I’ll put it on the 
mantle over the fi replace in the living room.

This was my fi rst time in Las Vegas in maybe 
12 years. First of all, I don’t gamble. It’s not a 
religious thing, it’s just that I realize they built 
those really pretty buildings out there on the 
backs of losers and I don’t want to lose my 
money. I did want to see some of the sights, 
though, like the place where they shot Pawn 
Stars. We went down there Saturday morning 
just as it was opening, so there was no crowd at 
all. Usually they have a line all the way out the 
door. None of the guys you see in the show are 
there, although I did take a picture with the 
cutout of Rick Harrison. I put it up on 

Facebook and most people think it’s really him, 
so it’s a pretty good cutout!

After that we walked over to Fremont Street, 
which I’d never seen. That’s just an absolute 
freak show. I can’t even describe it. It’s almost 
like being in Mexico when there’s a guy with a 
donkey on every corner. There was an Elvis on 
every corner! There was another guy in a bikini 
with bunny ears. And apparently he’s there 
a lot because when I put that picture up on 
Facebook everybody knew who he was. When I 
took the photo he said, “Hey buddy I get paid 
for that!”

Winning the award was nice and it feels like 
it’s more for the listener. We’re about to launch 
a 21-city tour, which started last year when we 
did one for my 20th anniversary on the 
morning show. It went over so well we’re just 
going to add another city every year. This year 
we’re calling it the 21-City Thank You Tour and 
we’re taking the award with us. I want every-
body to see it and I want them to be part of it. 
As I’ve said on the air, if they weren’t there in 
the morning, there’d be no need for me to be 
there. So we won it together.

Oh, I know I said I don’t gamble, but while I 
was out there I walked in to a sports book and 
did something I’ve never done before: I put 
$20 down on the Chiefs to win the Super Bowl.

Know When To Hold ‘Em
LARGE MARKET PERSONALITY
Dale Carter, KFKF/Kansas City

Buckle Bunny: What 
happens in Vegas 

stays in Vegas, save 
half-naked men in 

bunny ears.
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Best-Laid Plans
MAJOR MARKET PERSONALITY
Bud & Broadway, WIL/St. Louis

     It’s been a long time coming, but Bud Ford and Jerry Broadway will take it. 
Bud: This was our fi rst! And the fi rst thing that came to mind when we won was 
elation! 
Broadway: I was numb for about three hours. I just couldn’t process it. When Bud 
and I put this show together back in 2010, we had a fi ve-year business plan. And 
in that fi ve years our goal was to get to a major market. We only missed it by six 
months! We were fi ve years and six months in when we landed in St. Louis. After 
we got here we were like, “Well what’s our next goal gonna be?” And we said, “Well, 
some hardware would be nice.” So we put together another fi ve-year plan that 
basically involved us doing what we do and hoping someone noticed. Two years 
later we got our fi rst piece of hardware, so we’re ahead of the curve again. Now 
we’ve got to come up with a new plan!
Bud: As for Vegas, what’s so cool is the access to the artists. Broadway got to hang 
out with Lee Brice and even play a little Jenga!
Broadway: Yes! We bumped into Lee at an event the label was having and it was 
almost over by the time we got there. We asked Lee to step over to the Jenga 
table real quick because we thought it’d be funny to get a picture of the two of 
us playing Jenga. But it turned into a really intense 30-minute competition! It 
got brutal. I realized when I moved my hand off the last block that Lee was 
going to win, but he said, “Let’s do it together, man!” So we did and two-by-
fours fell everywhere.
When it was it was over, Lee said something I thought summed things up pretty 
good: “You know, for just a little while I wasn’t a singer and you weren’t a radio guy, 
we were just two rednecks playing a game in a bar.” I loved that.
Bud: The limo we rented when we got out there was fun, too.

Broadway: ‘Cause why not, right?
Bud: Somebody had to get us to CVS.
Broadway: Right. We told the lady who was driving that we needed to swing by the 
CVS ‘cause we’d all forgotten something. It was like, “Well, here we are. We just 
drove a limo to a drug store. We must be in Vegas!”
We had a lot of fun. There are six people on the show, but three you’d probably 
call the principal players. There’s Bud, myself and Kelly from Arnold, which is what 
we call her on the show. And we took our promotions director Rachel Cook.
Bud: Those neck tattoos we got are gonna be around forever.

Bobby Bones is busy, but not too busy for industry friends.
I fl ew in from taping American Idol, landed and went 
straight to the venue. And I guess the car picked me 

up at 4:40 the next morning to get out of there and 
back to the set. I stay pretty busy and like to stay work-
ing, but that was a really crazy time. I couldn’t stay for 
the show, but I wanted to get to the radio ceremony 
and show the ACM how much I respect what they do.    
That was really important to me. 
    It’s always good to see everybody at once. And I got 
to hang out with my friend Jordan Davis, who had a 

No. 1 that week. We were at some restaurant that’s 
way too expensive and probably won’t have the same 
name in 18 months, but we got to sit and talk about 
life and how it’s changing for him. We talked about 
his bartending days, getting a record deal, the fi rst 
time I played his song, things like that. I just love that 
dude and even took him out on the road at one point.  
    It was cool to sit and talk, especially because of the 

No. 1 that had just happened. That was the 
highlight of my trip, really, more so than 
our show winning the award. We may or 
may not win other awards in the future, but 
he’s never going to get another fi rst No. 1.
     I didn’t get to do much more than that. 
The rest of our show may have gone out, but 
I actually went to bed because I hadn’t been 
to bed in three or four days at that point. I 
did go to a songwriters round, which is a 
little lame because I can do that in 
Nashville, but my friends Adam Hambrick, 
Brandon Ray and Kristian Bush were 
playing. That was cool because I got to watch 
some record people watch Adam. He’s been 
a friend of mine and I took him out tour as 
well. So that’s about as wild as I get; no 
hookers or anything. I’m just not that fun!

Every year we’ve been allowed to win the 
award, we’ve won it, so I’m guessing this 
is probably our last one for a while. I keep 
them proudly displayed in my home studio.

PD Mark Grantin can explain his station’s success in three 
words: Local.

The ACMs really do treat you right. They have moved 
the radio ceremony since we won a couple of years ago to 
a private room at Topgolf. It’s very special and we really 
appreciated it. 

The telecast was eye-opening. We were amazed by the 
production quality and the sound was as good as I’ve 
heard it in a longtime. It’s so interesting to see the 
production from inside the room and how they count 
things down for live TV. 

What’s exciting about winning an ACM is that you don’t 
know – they don’t give you any warning. As opposed to 
the CMAs, where you get word to expect an announce-
ment. For this, I was on the air and got an email. Had to 
read it twice and I got very excited. We have a bell near 
our GM’s offi ce the sales staff use to celebrate important 
moments. You get a good sale, you ring the bell. I don’t 
get to do that very often, but I ran down the hallway and 
rang the bell. Everyone came running and I yelled “We 
won! We won! We won!” 

It’s a special feeling, because your peers were the 
judges. I have never worked for a radio station as special 
and customized as KTTS. We still do top-of-the-hour news. We do research. Scripps 
is very old school, so we get to make the decisions. It was very gratifying to win. 

We play the hits and are supportive of new music. We really wrap our arms 
around new artists that make sense for us. We are ingrained in the community. 
We challenge the staff with what they can do to take something they’re passionate 

about as a charity and own it. Cash Williams has a ‘Be Better’ initiative benefi ting 
Boys & Girls Club, for which he’s gotten support from Blake Shelton and Luke 
Bryan. When Houston fl ooded we partnered with Convoy of Hope, which ships 
everything all across the world, to get donations to those in need. In short, we 
have a three-prong approach: play great music, get involved in the community 
and embrace the listeners. Local, local, local. 

Three-Part Strategy
SMALL MARKET STATION
KTTS/Springfi eld, MO

Busy Man
NATIONAL PERSONALITY
The Bobby Bones Show

Knock On Wood: 
Broadway (l) and Lee Brice 
celebrate a Jenga tie.

Cast Away: Premiere’s Bobby Bones (third from left) shows off his 
show’s heavy metal with the help of (l-r) Big Machine’s Carly Pearce, 
the show’s Eddie, Amy and Lunchbox, and Broken Bow’s Dustin Lynch. 

Grantin Wishes: KTTS/Springfi eld, MO PD Mark Grantin 
(second from r) and APD Cash Williams (left) accept their 
Station of the Year trophy from Carly Pearce and Dustin Lynch. 

ACM
RADIO
WINNERS



STEPHANIE QUAYLE

“Whatever ‘it’ is, Stephanie 
Quayle has got it! Strong 

and sexy and giving a voice 
for the modern-day woman!” 

-Cory Myers MD, 
WWYZ- Hartford

“Selfish sounds like a hit to me, and belongs on
the radio.” -David Corey PD, WKLB- Boston

SELFISH

“Stephanie Quayle is 
what Country music has 

been waiting for and 
‘Selfish’ is a sure-fire hit.” 

-Keith Hill, 
Radio Consultant

“This song has C-O-U-N-T-R-Y
written all over it – play it and 

see. Stephanie can deliver 
what your P1s haven’t had 

in a while.”- JoJo Cerda PD, 
KTEX-McAllen 
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The WUSY team kept its focus in a busy year, and PD 
Justin Cole says that’s exactly what he’s come to expect.

Vegas was great, the gambling was not. It’s funny, 
I’m always really excited to get there, but after 
three or four days I’m equally excited to get home. 
Accepting Station Of The Year on behalf of the 
Chattanooga team was a dream. Every person in this 
building works hard and seeing them recognized is 
incredibly powerful. Seeing Kane Brown and Lauren 

Alaina own the moment during the telecast was 
also impactful. Both of them are from our area and 
listened to WUSY growing up. The pride our listeners 
felt during their performance gives me chills. 

The best moment of the trip came during the 
awards ceremony. When Old Dominion won Group 
Of The Year, I was about three rows back from 
[Sony’s] Lauren Thomas and [MCA’s] Katie Dean. 
When the winner was announced, LT’s drink went 
straight up in the air and covered everyone around 
her. I caught it on video and Old Dominion posted it. 
I even made a gif of it. I’ll never forget that moment. 

It’s hard to articulate the exact feeling of winning 
the ACM. It’s exhilarating. Every nominated station 

is great and deserving, so when you get word you 
won after being buried in a pile of all those amazing 
stations, I’d be lying if I didn’t say there was relief. It’s 
extremely humbling and a huge honor.  

Our station might have stood out this year because 
the team was having fun. We have the most listener-
focused talent I’ve ever known and they’re all 
passionate about the music and the format. It was an 
eventful year. We’ve changed ownership, got a new 
GM and Mo [afternooner Melissa Wagner] had a baby 
(and it was fi nally a girl), but we remained focused. 
My staff does everything they can for the listeners. 
This team embodies positivity more than any other 
I’ve worked with. They’re a family and it shows. 

Win Some, Lose Some
MEDIUM MARKET STATION
WUSY/Chattanooga

PD Gator Harrison got a trip to the fair and came 
home with the biggest prize of all, but he won’t claim it.

Vegas is the world’s biggest county fair. 
There’s lots of blinky lights, games that look 
easier than they are, rides that should scare the 
crap out of you and you know everyone walking 
around. But who doesn’t love a good county fair?

 I’m such a fanboy for the songwriters and 
storytellers of our format. I met Busbee and 
got to gush over his insightful infl uence on 
our city as well as our songs. I invited myself to 
play basketball at Ashley Gorley’s house and 
I witnessed Ross Copperman without a hat! 
Dude’s got hair game. Seriously, these are the 
wizards behind the curtain granting wishes to our 
format’s biggest superstars. You don’t see them, 
but their infl uence is undeniable and appreciated. 
I also had a random, unplanned, poolside chat with Kip Moore about the life moments 
that really matter. I’ll forever be a better man because of that conversation.

 In all honesty, I can’t describe what it’s like to win. Those words don’t exist. It 
is, in these moments, where you feel so close, so appreciated, and so a part of the 
all-encompassing family of country music. Carly Pearce and Dustin Lynch honored 

Country radio during the Saturday ceremony 
at Topgolf. Dustin is from Tullahoma and I’m 
from Sparta. We’re two small-town Tennessee 
boys who grew up 60 miles from each other, 
living out different dreams that collide in this 
moment. That made it even more special.

 God has blessed me with several ACM 
awards, but this one was incredibly special. 
My radio families and I have won Small and 
Medium Market Radio Station Of The Year, 
but this was my fi rst Large Market Station 
win. To earn it in the crazy competitive home 
of country music was both unexpected and 
unbelievable, but it’s more a testament to the 
people I’m blessed to work with. It’s defi nitely 
The Big 98 family’s ACM Award, not mine.

 This was my fi rst year with The Big 98 and 
there were absolutely some special moments. 
Bobby Bones and his heart after the Route 91 
Harvest tragedy. Raising and reaching over 
$6 million for St Jude. Nielsen returning The 
Big 98 to being the No. 1 Country station 

in Nashville, starting January 2017 to today. All of this, obvious from the outside 
looking in, but what makes The Big 98 special is what’s on the inside. Everyone in 
this family gives a crap: about country, about our Nashville community and, most 
important, about each other. Caring is always the origin of creation and what this 
family has created is undeniably special.

An Inside Job
LARGE MARKET STATION
WSIX/Nashville

Not only did PD Tim Richards lead the charge on Entercom’s combined radio remotes effort, he also picked 
up a nice bit of hardware for the station.

Las Vegas was a great experience this year. Collectively, we did a two-day broadcast and 
captured a lot of great content. The radio room is the most important part of the week, because 
everyone comes through – all the superstars – and that was a ball. I didn’t attend the telecast, so I 
gave my tickets to the team, but we did attend the radio awards, which is a separate ceremony at 
Topgolf. There was great food, and Dustin Lynch and Carly Pearce gave out the awards. 

There was a big loud party at Losers at the MGM grand with Jake Owen and other artists 
performing on Saturday, which I snuck out of to buy a gift for my daughter. That same night Jordan 
Davis was going for No. 1 and the chart closed at midnight. When I snuck out it was just about 
midnight and by chance I ran into him and his wife. He said, “We got it!” He was so happy and 
choked up and I gave him a big bear hug and picked him up. I had to take a selfi e with them the 
moment he scored the No.1. That’s the kind of magic that happens at the ACMs.

It was a lot of fun and a remarkable honor for our station and the team on its 30th birthday. 
I actually went back through the history of the station and this is the fi rst time we’ve won Major 
Market Station of the Year. 

Everybody at the station works really hard. Two primary things likely contributed to us winning 
this year. One is that we’re really focused outwardly on the community. Our St. Jude radiothon 
raised $320,000 this past year. The other is what we do on the air to differentiate ourselves. It’s all 
about live and local and developing a relationship with the listeners. Our plan is to indoctrinate 
the listener into the KMLE nation, to make them proud of being part of it. My hope is that has 
resonated, but whatever the reason, I’m grateful to have to this win for the staff.                    CAC

Cheer Thirty
MAJOR MARKET STATION
KMLE/Phoenix

Single’s Up: Richards with MCA’s Jordan 
Davis and wife Kristen at the exact moment 
“Singles You Up” became his fi rst No. 1. 

Pawn Scars: Harrison (l) either needs some extra cash for the 
tables, or won some and is coming back for his collateral. 

April Showers: 
Stills from Cole’s 
video of Old 
Dominion’s 
ACM win.

ACM
RADIO
WINNERS
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THEY KEEP ON TALKIN’
Before “Drinkin’ Problem” carried them to the top of the 

chart and three nominations (Single and Vocal Group, in 
addition to their win), Midland attended last year’s ACMs. 
“We were sitting in the audience, essentially,” Mark says.

“We were at the bar the whole time,” Cam corrects.
“We weren’t far from where Jon Pardi got up to do his 

minute-and-a-half performance,” Mark continues. “We 
were cheering him on and he came off and said to us, 
‘Next year, boys. It’s gonna be you.’ And we were like, 
‘Great. Until then, can you buy us a drink?’”

“Doesn’t it seem like two years ago?” Cam asks. “We 
look at least two years older.” Clearly the class clown, 
Duddy is quick, smart and easily distracted. Wystrach is 
Texas by way of California – conversational and calm, 
perhaps even a bit Zen. Carson is measured and quiet, 
content not competing with his more gregarious mates 
as they talk over each other and drop down frequent rab-
bit holes. “Two hours together and we probably haven’t 
given you a single useful quote,” Cam says at one point.

The night before their fl ight to Vegas, Midland played 
a radio show in Kansas. “We were staying at a Best West-
ern in Wichita, eight guys crammed in a minivan,” Mark 
says. “Then we arrive at the MGM Grand for the ACMs 
and security guards are taking us everywhere and we’re 
in suites. There are extremes, but it’s all part of it. We 
played in front of like 7,500 people in Wichita. That’s in-
credible and a testament to the power of Country radio.”

“Actually it’s a testament to the power of drugs,” Cam 
jokes. “There were only 75 people there.”

Opening for Little Big Town’s tour, radio shows and 
a televised awards performance are points on a wide 
spectrum for a group that isn’t quite a household name, 
but isn’t quite toiling in obscurity either. “Whatever the 
format of a show is, we’re going to get lost in the music 
and give people the best we’ve got,” Mark says.

“I got bombarded by fans while buying Nyquil at a gas 
station,” Cam says.
(Ed. Note: As is the case in person, non-sequiturs from Duddy 
can be expected.)

ONE MORE ROUND
A guitar pull format for the ACM’s Stories, Songs & Stars

event has them joining On The Rocks co-producers and 
“Drinkin’ Problem” co-writers Shane McAnally and Josh 
Osborne for two songs. Mark has a red wine stain on his 
white shirt when the trio hits the stage.

“We went in fully lubricated,” Cam explains. “Pure 
Midland hijinks. We had two hours backstage with noth-
ing to do, which isn’t safe for anyone. They asked, ‘What 
songs do you want to do with Shane and Josh?’ ‘Drinkin’ 
Problem’ and ‘Burn Out.’ Are we sure? Yep. We went out, 
did ‘Drinkin’ Problem,’ then looked over at Rhett Akins 
and ended up doing ‘Altitude Adjustment,’ which he 
wrote with us. Shane and Josh were stuck onstage during 
a song they didn’t write.”

Mark adds, “I started to sing the second part of the fi rst 
verse and completely forgot the words.”
     Jess: “Like a true professional, he threw Rhett under 
the bus.”
     Mark: “It was a work of genius. Everyone thought 
Rhett fucked up, not me.”
    Cam: “Country music loves surprises.”

The real surprise was being presented with their New 
Vocal Group honor after the performance. “Just want to 
say thank you to each and every one of you guys, Shane 
and Josh and Rhett, and especially Country radio,” Mark 
tells the crowd. “Thank you for letting a bunch of idiots 
live out their dreams.”

Refl ecting later, Mark calls the moment surreal. “We 
made a decision to go all-in on this because we loved the 
music and it wasn’t guaranteed anyone else would,” he 
says. “We fuck around a lot, but I got teary-eyed and I 
think all of us felt the emotions. This is real.”

FIRST ONE IN, LAST ONE OUT
The day before the awards, Saturday, has the most in-

tense schedule, starting with two hours interviewing other 
artists for Entercom at the Westwood One radio remotes. 
“Switching roles and getting to interview people was 
pretty cool,” Jess says. “Talking with Keith Urban, Brett El-
dredge, Jason Aldean – and Morgan Wallen is an animal. 
He’s young, has all the energy and is pretty funny.”

Urban tells them about meeting Bruce Springsteen 
and Paul McCartney. The discussion turns to guitars. 
“It’s comforting to know Keith Urban is a massive star 
and still a fan of music,” Jess says. “We’re asking him, 
‘Do you still practice? Are you trying to get better?’” 
Cam interjects, “I was trying to inspire Mark and Jess to 
continue to practice.”

After two hours playing radio personality, Midland 
go straight into two hours of rounds back on the more 
familiar side of the remotes operation. “None of us ate,” 
Cam says. “We were so crispy. You become a husk, but it’s 
like boot camp. If you make one complaint or show any 
level of weakness, everyone pounces. Your team. Other 
artists. ‘Fucker! This is why we’re here! Put your game 

face on. Really? You didn’t get up early enough to have 
eggs and bacon?’”

Mark shrugs. “You’ve spent your whole life trying to be 
in that room.”

An unrelated private show is next, and Midland feel 
like they’re kind of a big deal. “We give our rider out to 
every venue and they ignore it and laugh at us,” Mark says. 
“These guys gave us the entire thing. It was incredible.”

Cam, however, was starting to feel the effects. “This was 
day three and we’ve been going hard,” he says. “We went 
on for an acoustic set, but I was thinking about jumping 
off a balcony. I was in a fragile state.”
     Jess: “Good thing we were on the fi rst fl oor.”

The night closes at the craps table with label and radio 
friends. Mark toys with a $500 chip, thinking of a risky 
bet. “If you place it, I’ll roll the fi eld for you,” Cam prom-
ises. Mark takes the challenge and the dice hit. 

“I feel like I’m fl oating on a pink cloud,” Mark says 
while sucking down double tequilas. Even so, he’s 
clearly bothered at being unable to break through a 
cocktail waitress’ grumpy demeanor to connect on a 
human level. The money fi nds a good home, though. “I 
have a buddy who is struggling, so I’ll turn that around 
to him,” he says.

Another party beckons, but the rope is fully unspooled. 
“I tapped out,” Cam admits. “One of the fi rst times in 
my life I turned down an invite to party. I heard they had 
Coke bottles with our faces on them.”

SAME OLD FOLKS, SAME OLD SONGS
Show day dawns with contemplation. “I won $2,000 

the night before, called it early, got a good night’s sleep, 
woke up and meditated with 30 grateful breaths,” Mark 
says. “And it wasn’t hard to think of something I’m glad 

Serious Shenani gans

ACM Week With MidlandThat was lucid, when you de-
evolved,” Midland lead singer 
Mark Wystrach tells bandmate 

Cameron Duddy after the latter’s 
illustration of their four-day Las Vegas 
experience. The trio’s Jess Carson nods 
appreciatively. Moments earlier in the 
press room, the Academy of Country 
Music New Vocal Group came clean 
about their weekend.

“This is the depiction,” Cam explained 
on the small riser at the front of the 
room. “You start as homo sapiens, 
upright.” He steps back and stoops 
slightly, pausing for effect. Then he 
crouches. He is acting out the famous 
“evolution of man” image in reverse. 
“The day you leave – I’m crawling 
around right now.” Everyone laughs.

In a shuttle from the MGM Grand 
Garden Arena to their fi nal performance 
of the weekend at the offi cial ACM after-
party, Mark repeats what is clearly a 
compliment: “That was lucid.”

The word is unexpected and 
surprisingly apt. Not just for the 
hilarious and indelible moment with 
the media, but for the band’s fi rst full 
ACM experience. Despite the drinking, 
absurdity, relentless pace and drinking, 
there’s a through-line of thoughtful 
appreciation for the moment, the country 
community and the journey that’s 
brought them to both.

Blue Neon: Fans light the night at 
KWNR’s listener show.

Urbanization: At the Entercom 
booth with Keith Urban
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for with every inhale. Then I decided to have a good 
time. The pressure was off because we already won.”

Cam’s experience was slightly different. “The hotel 
security alarm went off at 9am saying, ‘Imminent danger. 
Get out. Don’t take the elevator.’ I was so discombobulat-
ed it took me fi ve minutes to fi nd my shoes. By the time I 
hit the door the alarm stopped. I was like, ‘Fuck me.’ So I 
was up an hour earlier than I had to be. I worked out, got 
a steam and tried to unload all the nervous energy.”

Dress rehearsal fails to live up to its name. “They said 
please come dressed and, because we’re brand new, that’s 
what we did,” Cam says. “We walk in and see Luke, Dan + 
Shay, Dierks – the whole spread. Zero people are wearing 
their shit and we’re standing there in our bedazzled suits. 
Karen Fairchild tells us, ‘This is the fi rst time I’ve ever 
seen you guys follow the rules.’”

Over the course of their four days in Las Vegas, Mid-
land regularly return to expressions of support for and 
from their peers. “We’re on tour with Little Big Town and 
they give us advice on all kinds of things,” Cam says. “Like 
what kind of underwear to wear. What’s the right amount 
of buzz to have when you go onstage. You don’t want to 
walk in dry, but you don’t want to be too lubricated.”

On a more thoughtful note, Mark refl ects on their 
fellow New Artist winners. “We did the radio circuit with 
Lauren Alaina and Brett Young,” he says. “There’s a 
genuineness to people in this business because it can be a 
tough grind.” 

“I don’t listen to everyone’s music, but I know they’re 
away from home and family probably 300 days a year,” 

Cam adds. “And I respect 
that – being gone from your 
safe space, being out in 
the world talking to lots of 
people you don’t know, shar-
ing yourself with people who 
think they know you. You 
have exposed yourself in a 
very intimate way through 
music and performing. It’s 
a great job but it takes a psy-
chological toll. As a naive young musician I was very quick 
to dish out critiques of people’s music, but at this point it 
really doesn’t matter.”

“Nobody is an island in Nashville,” Jess says. “You can’t 
make it without the town getting behind you. Plus, people 
have different tastes and Country radio is big enough for 
all of it, including Midland.”

“Oh, look! They’re coming out with Incredibles 2,” Cam 
says. “Just wanted you guys to know.”

GRAND ILLUSIONS
“Having to do a TV performance is unnatural,” Mark 

says. “Every artist will tell you that, but it’s an honor and a 
huge thing to get in front of that many people.” 

Before the telecast, however, Midland have some walk-
ing and talking to do. “The red carpet gave me anxiety, 
just having to perform emotionally in that way,” Cam 
says. “It’s such a dog-and-pony show and you want to be 
presentable. It’s a fi ne line between being Midland and 

being PG Midland for television.”
“Everybody’s different, and that’s the great thing about 

there being three of us,” Mark says. “For the red carpet, I 
was actually really relaxed. It felt easy.”

Anticipating the performance, not so much. “When 
you’re the Male or Female winner, that’s one thing,” 
Mark says. “When it’s New Vocal Group, they’re giving 
you an award that says ‘vocal’ on it, so all three of us bet-
ter have a really ‘on’ night.

“Jess and Cam have the harder job,” he continues. 
“I’m singing lead and they have to follow that. Going 
back to when we were just setting off, we’d spend three 
hours working on one chorus. It could be tedious and 
sometimes you’d want to go out of your fucking mind, 
but that’s what it takes. Getting the ACM for New Vocal 
Group is really a testament to Cam and Jess. In fact, I’m 
not even singing. It’s a track. It’s actually Luke Bryan 
singing my part.”

When the lights come up, however, all is well. “That’s 
when you lean back on the thousands of hours we’ve 
played together,” Mark says. “Get out of your head and do 
it.” Cam adds, “By that point we’d rested, the harmonies 
were good and everything was tight.”

A respected video director, Duddy offered some pro-
duction input. “They wanted to create the Midland expe-
rience for the people watching,” he says. “They put a soft 
effects fi lter on the camera to get a ‘70s vibe. I wanted a 
star fi lter, but they wouldn’t let us do it because it’s such a 
different look from the rest of the show.”

THEY CALL IT A PROBLEM
After the show, someone in the press room asks the 

band to address a blog post challenging their authen-
ticity. “We don’t care about that, honestly,” Mark says. 
“That’s just some fool trying to get click bait because he 
has to pay rent in his mom’s house.”

“Full disclosure, I wrote that article,” Cam jokes.
Mark mentions his rural upbringing, but gets cut off. 

“I grew up in the suburbs, though,” Cam says. “Hold on 
a second.” Media members laugh and the point is made. 
Arguments about what’s real are as old as the genre. As 
Forest Gump might say, “Country is as country does.” 
And Midland have much better things to think about, 
including the after-party performance, the after after-
parties and a video shoot in Dallas the next day.

Serious Shenani gans

 Thursday 10:33am Depart Wichita via American Airlines

 Thursday 10:33am Depart Wichita via American Airlines

 Thursday
 1:39pm  Arrive LAS

 10:33am Depart Wichita via American Airlines
 1:39pm  Arrive LAS

 10:33am Depart Wichita via American Airlines 3:30pm  SiriusXM Interview

 1:39pm  Arrive LAS 3:30pm  SiriusXM Interview

 1:39pm  Arrive LAS
 4pm  ACM Performance Rehearsal

 3:30pm  SiriusXM Interview 4pm  ACM Performance Rehearsal

 3:30pm  SiriusXM Interview 8pm  KWNR Guitar Pull call time

 4pm  ACM Performance Rehearsal
 8pm  KWNR Guitar Pull call time

 4pm  ACM Performance Rehearsal
 Friday
 11am  NashVegas Live! remotes

 Friday
 11am  NashVegas Live! remotes

 Friday
 8pm  ACM Stories, 

 11am  NashVegas Live! remotes
 8pm  ACM Stories, 

 11am  NashVegas Live! remotes   Songs & Stars performance Saturday 12-2pm  Host Entercom booth at WWO  

 Saturday 12-2pm  Host Entercom booth at WWO  

 Saturday
   remotes 2-4pm  Westwood One remotes 
   interview rounds

 2-4pm  Westwood One remotes 
   interview rounds

 2-4pm  Westwood One remotes  6:30pm  Textron Private Performance
 8pm  Craps hang with radio

 6:30pm  Textron Private Performance
 8pm  Craps hang with radio

 6:30pm  Textron Private Performance 10pm  CAA Party (optional)

 8pm  Craps hang with radio
 10pm  CAA Party (optional)

 8pm  Craps hang with radio

 Sunday 11am  Glam

 Sunday 11am  Glam

 Sunday
 2-4pm  ACM Red Carpet 5-8pm  ACM Awards

 2-4pm  ACM Red Carpet 5-8pm  ACM Awards

 2-4pm  ACM Red Carpet8:30-10:30pm  ACM After Party 

 5-8pm  ACM Awards8:30-10:30pm  ACM After Party 

 5-8pm  ACM Awards
 TBD  Big Machine After Party

8:30-10:30pm  ACM After Party 
 TBD  Big Machine After Party

8:30-10:30pm  ACM After Party 

Altitude Adjustment: Josh Osborne (l) 
and Shane McAnally (horizontal) join 
the fun at Stories, Songs & Stars.

Air Shift: At the Entercom booth during 
Westwood One’s radio remotes are (l-r) WWO’s Neal Bird, 
Duddy, WWO’s Tim Closson, Carson, Entercom’s Tim Richards, 
Wystrach, Jason Aldean and Entercom’s Mike Moore. 



“We went to the label party then I found 
myself at House of Blues for Blake Shelton’s 
party,” Mark says. “Somebody asked if we 
would like to perform, but at that point I was 
exhausted and drunk, so I called it kind of 
early and went to bed.”

“We all had drinks and hung out, nothing 
too crazy,” Cam adds. “There was a strange 
rolling stepladder in the middle of the lob-
by. Twelve drinks in I decided it was a good 
idea to climb up and give a rousing speech. 
Not sure, but I think Carly Pearce enjoyed 
it. Scott Borchetta laughed, so that’s all
that mattered.

“What we’ve learned about Vegas is you 
gotta keep it in your pants,” Cam continues. 
“Not literally. Figuratively. Emotionally. Play it 
close to the vest, especially with Dallas and the 
video shoot right after. Because I co-directed, 
I knew I couldn’t roll in at 25%. So I played it 
like a church boy.”

While Mark and Cam came into Vegas hot 
and cooled things off the last night, Jess did 
the opposite. “We sort of switched roles,” he 

says. “I broke off and went to Jason Aldean’s 
party at the Mandalay. I went hard all night 
until about 6am playing blackjack with Mor-
gan Wallen and Lanco. They were all leaving 
for the airport and I was bummed. ‘You can’t 
leave, we’re still going!’”

His disappointment didn’t last long. “The 
casino was empty except for one craps table 
where a bunch of people were yelling. I walk 
up and it was Thomas Rhett. That was an all-
time hangover. The worst I’ve ever had.”

DRAWING CONCLUSIONS
“What will history say of Midland after all 

the shenanigans?” Cam wonders, feigning 
a philosophical air. “Will we be the Beastie 
Boys of country music, the Eagles of rock 
and roll or ... nothing?”

Mark offers a balanced, perhaps even lucid, 
perspective. “That’s how we blow steam,” he 
says. “We joke around. We don’t take
ourselves too seriously, but we take the music 
seriously. And everyone had a blast. It’s a week-
end we’ll never forget.”                              CAC

Picture Perfect: Jess Carson, Mark Wystrach and Cameron Duddy 
in two views of the same moment in the backstage photo room.

ACM Week With Midland
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Calls/City                               12+ Shares                12+ Cume (00)               Revenue (in millions) 
  ALPHA MEDIA Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016

KGNC/Amarillo, TX 6.7 6.5 401 404 $1.0 $1.0

KBRJ/Anchorage, AK 5.1 4.0 260 268 $1.6 $1.7

WHKX/Bluefi eld, WV 15.2 12.0 206 198 $0.9 $0.7

WHQX/Bluefi eld, WV 0.0 0.0 0 0 $0.0 $0.0

WCCQ/Chicago* 0.6 0.3 1,390 1,919 $1.6 $1.6

WCLI/Dayton+ 2.5 2.1 445 515 $1.2 $1.1

RATINGS & REVENUE 
C O M P A N I E S

C O U N T R Y ’ S  T O P

COUNTRY COMPANIES REVENUE RANKER
Here’s how the companies listed on these pages rank by 2016 Country revenue 
(in millions of dollars). The data is compiled from individual station revenues for each year as provided 
by BIA. For comparison purposes, previous years’ total company revenues and revenue rankings fol-
low, with each company’s rank for that year following the revenue fi gure.

        
Calls/City                                  12+ Shares       12+ Cume (00)   Revenue (in millions) 
  ALPHA MEDIA  (continued) Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016

KCOB/Des Moines 0.0 0.0 0 0 $0.0 $0.0

WFLS/Fredericksburg, VA 8.0 9.7 636 557 $2.8 $2.8

WQSL/Greenville-New Bern 1 2.2 2.4 341 347 $0.4 $0.4

WQZL/Greenville-New Bern 1 0.0 0.0 0 0 $0.0 $0.0

WRNS-AM/Greenville-New Bern 1 0.0 0.0 0 0 $0.0 $0.0

WRNS/Greenville-New Bern 1 7.9 8.9 939 1,067 $2.5 $2.7

WUBB/Hilton Head, SC 1 5.9 8.6 207 229 $0.9 $0.9

KZKX/Lincoln 6.4 5.8 403 336 $1.5 $1.4

KLLL/Lubbock, TX 7.2 8.2 376 442 $1.5 $1.5

KDES/Palm Springs, CA 1.8 2.4 213 161 $0.6 $0.6

WXCL/Peoria, IL 7.8 7.3 513 542 $2.0 $2.0

KUPL/Portland, OR* 4.1 4.9 2,258 3,975 $5.5 $5.5

WARV/Richmond 2 -- 0.0 -- 0 -- $0.1

WLFV/Richmond 2 -- 1.5 -- 585 -- $2.5

WWLB/Richmond+ 3 2.1 2.1 559 561 $0.5 $0.5

WCEN/Saginaw, MI 6.0 5.0 513 456 $1.3 $1.4

KYEZ/Salina, KS X -- 4.2  -- 205 -- $0.6

WGCO/Savannah 1 3.5 3.0 232 182 $0.4 $0.9

KLQL/Sioux Falls, SD 2.7 2.0 101 119 $0.5 $0.5

KTPK/Topeka, KS 8.2 9.0 309 296 $1.1 $1.1

WIBW/Topeka, KS 7.2 8.9 300 365 $1.9 $2.1

KYKX/Tyler, TX 2.7 2.0 243 205 $1.0 $1.1

KKUS/Tyler, TX 6.2 4.3 303 326 $1.0 $1.0

WIRK/W. Palm Beach* 4.0 4.6 1,568 1,470 $4.8 $4.8

        
 Calls/City   12+ Shares         12+ Cume (00)     Revenue (in millions)  
 BEASLEY  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016

  WKXC/Augusta, GA 6.7 7.1 717 700 $3.0 $3.2

  WKLB/Boston 1 4.4 4.4 6,452 7,374 $13.5 $13.5

  WSOC/Charlotte* 5.9 7.5 4,298 4,362 $8.0 $8.0

  WKML/Fayetteville, NC 8.1 7.9 625 652 $3.4 $3.4

  KCYE/Las Vegas* 3.8 2.8 2,032 2,169 $2.8 $2.7

  WQYK/Tampa* 5.1 5.4 4,388 4,461 $10.0 $10.0   

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue  
  2017 6 34.0 1,851,200 $40,625,000
  2016 5 30.6 1,234,400 $27,325,000
  2015 5 32.1 1,243,500 $26,175,000
  2013 5 33.3 1,428,700 $33,700,000
  2010 5 29.2 1,535,600 $26,500,000
1. Beasley closed on its purchase of WKLB in Nov. ‘16.
Beasley also operated two HD Country stations, according to BIA.

      
 Calls/City    12+ Shares  12+ Cume (00)       Revenue (in millions)
   CBS RADIO  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016

 WUSN/Chicago* 3.9 2.4 9,066 10,310 $15.5 $16.5

  WYCD/Detroit* 4.7 4.9 6,233 7,758 $10.7 $10.6

  KILT/Houston* 3.5 3.7 9,235 9,370 $18.5 $19.8

  WKIS/Miami*  2.2 2.1 4,658 3,905 $7.5 $7.9

  KMNB/Minneapolis* 3.6 3.8 4,458 5,640 $8.0 $8.7

  WXTU/Philadelphia* 4.0 4.3 6,038 7,602 $12.5 $14.0

  KMLE/Phoenix* 3.2 3.8 5,760 5,555 $10.0 $9.8

  WDSY/Pittsburgh* 4.7 5.8 3,164 3,513 $6.0 $6.3

  KFRG/Riverside* 4.5 3.9 3,329 2,984 $9.0 $9.2

  KXFG/Riverside* 0.3 0.1 125 171 $0.8 $0.8

  KNCI/Sacramento 1 4.6 5.4 3,175 3,312 $5.7 $5.6

  KMPS/Seattle* 2 3.6 3.9 5,358 4,352 $9.3 $9.3  
          

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue  
2017 12 42.8 6,059,900 $112,700,000

 2016 12 46.6 6,447,200 $117,800,000
 2015 12 56.4 6,799,400 $117,500,000
 2013 12 54.4 6,268,700 $122,300,000
 2010 15 52.8 6,619,700 $118,150,000
CBS Radio and Entercom completed their merger in Nov. ‘17. 
1. KNCI became part of the Entercom Divestiture Trust after the CBS-Entercom deal closed. It is 
operated by Bonneville. 
2. KMPS fl ipped to Soft AC Dec. ‘17.
CBS Radio also operated seven HD Country stations, according to BIA.

 Owner 2017 2016 2015 2014 2012

  1 iHeartMedia $316.4 $327.1/1 $331.6/1 $336.0/1 $309.8/1
  2 Cumulus $129.2 $136.3/2 $152.2/2 $161.9/2 $172.9/2
  3 CBS Radio $112.7 $117.8/3 $117.5/3 $124.2/3 $122.5/3
  4 Townsquare Media $66.4 $78.3/4 $80.4/4 $84.5/4 $58.9/4
  5 Cox $43.8 $49.0/5 $55.0/5 $56.3/5 $53.8/5
  6 Beasley $40.6 $27.3/8 $26.2/8 $26.0/7 $30.3/7
  7 Entercom $37.7 $37.0/7 $37.6/7 $28.6/6 $27.8/8
  8 Alpha Media $36.2 $47.7/6 $42.0/6 $21.4/8  -- 
  9 Midwest Communications $20.7 $18.2/10 $17.6/13 $16.3/14  -- 
10 Hubbard $19.3 $19.4/9 $19.1/12 $20.6/9 $20.4/9
11 EW Scripps $17.8 $17.2/12 $20.3/10 $15.5/15 $15.1/12
12 Saga $17.7 $17.5/11 $20.2/11 $16.9/12 $14.8/13
13 SummitMedia $15.5 $15.0/14 $15.4/15 $16.4/13  --
14 Forever Media $15.1 $16.5/13 $16.9/14  --  --
15 Hall $13.3 $13.6/15 $13.1/17 $13.3/16 $13.6/14
16 MGTF Media $10.5 $10.6/16 $10.6/18 $11.3/17  --
17 Curtis Media $10.3 $10.1/17 $10.5/19 $10.8/18 $11.4/15

  

 Owner 2017 2016 2015 2014 2012

  1 iHeartMedia 13,832,100 14,766,100/1 15,408,000/1 14,593,800/1  13,757,700/1 
  2 Cumulus 7,732,700 8,539,700/2 8,555,270/2 8,647,400/2  7,326,000/2 
  3 CBS Radio 6,059,900 6,447,200/3 6,799,400/3 6,715,000/3  6,953,900/3 
  4 Cox 2,831,700 2,792,500/4 3,021,400/4 2,849,700/4  3,852,600/4 
  5 Entercom 2,014,000 2,142,300/5 2,340,900/5 1,920,500/5  1,928,300/5 
  6 Beasley 1,851,200 1,234,400/8 1,243,500/8 1,253,200/7  1,584,000/6 
  7 Townsquare Media 1,553,000 1,612,200/6 1,651,400/6 1,812,820/6  1,448,900/7 
  8 Alpha Media 1,271,600 1,514,500/7 1,049,300/9 854,000/11   -- 
  9 Hubbard 971,500 1,085,700/9 1,255,900/7 1,114,800/8  1,214,900/8 
10 EW Scripps 627,100 649,200/10 652,900/11 344,100/17  482,600/13 
11 MGTF Media 605,300 535,600/12 506,100/15 633,800/12   -- 
12 Hall 485,000 577,500/11 568,500/12 554,500/13  527,200/12 
13 SummitMedia 478,600 478,900/13 511,000/14 523,000/14   -- 
14 Midwest Communications 541,600 451,600/14 428,200/16 397,800/16   -- 
15 Curtis Media 301,400 355,600/15 352,300/17 327,400/18  325,700/15 
16 Forever Media 272,800 354,300/16 258,100/18  --   -- 
17 Saga 117,500 139,700/17 185,500/19 184,300/19  180,700/17 
    

COUNTRY COMPANIES REVENUE RANKER
Here’s how the companies listed on these pages rank by 2017 Country revenue 
(in millions of dollars). The data is compiled from individual station revenues for 
each year as provided by BIA. For comparison purposes, previous years’ total 
company revenues and revenue rankings follow, with each company’s rank for 
that year following the revenue fi gure.

COUNTRY COMPANIES AUDIENCE RANKER
Here’s how the companies listed on these pages rank by 2017 metro weekly 
Country 12+ cume audience, according to Nielsen Audio information 
provided by BIA. Previous years’ cume and cume rankings follow, with the 
company’s rank for that year following the cume fi gure.  

    Country Aircheck’s annual overview of America’s top radio 
companies shows that 17 groups each generated at least $10 million 
in revenues from their Country stations in 2017. Collectively, the 484 
stations owned by these 17 operators entertained almost 43 million 
people, off from last year’s just over 44 million. Total revenues for these 
groups totals more than $922 million, the second consecutive sub-$1 
billion mark after breaking a billion in 2013, ’14 and ’15.

 In PPM markets, the Fall shares and cume represent the Nielsen 
Audio Sept.-Oct.-Nov. 12+ average (6+ fi gures are not available) 
as obtained from BIA/Kelsey, which also supplied revenue fi gures. 
This report provides year-to-year trends in both categories and 
stations-owned by each operator, plus ratings, cume and revenue 
comparisons. If your company or station has inadvertently been 
omitted, please let us know. 

LEGEND: Following each station’s call letters and market are Nielsen Audio 12+ 
shares and cume fi gures from Fall 2017 and 2016. After that are the station’s 2017 and 
2016 revenues, shown in millions, except in “Totals,” where actual fi gures for cume and 
revenue are listed.
     BIA/Kelsey is the source for all ownership, revenue and Nielsen Audio share and 
cume data. The “Number of Stations” column shows stations owned by each operator at 
the end of 2017. Revenues and audience from HD stations and translators are included in 
the totals. “Na” means not available or “not applicable”. A “+” indicates a Classic Country 
outlet. A “*” indicates a PPM market; all others are diary markets.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue 
  2017 51 124.0 1,271,600 $36,175,000
  2016 54 131.9 1,573,000 $47,743,000
  2015 47 98.3 1,049,300 $41,955,000
  2014 17 71.4 854,100 $21,400,000
  2013 5 32.4 511,400 $10,255,000
1. Alpha sold WQSL, WQZL, WRNS-AM & FM, WUBB and WGCO to Dick Broadcasting in Sept. ‘17.
2. WARV & WLFV were sold to EMF and changed formats in early ‘17. 3. WWLB was sold to Commonwealth public 
Broadcasting in Dec. ‘17. Country outlets opeated by Alpha included 24 Country stations in non-rated markets and 
four translators, according to BIA.
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TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2017 8 35.7 2,831,700 $43,825,000
  2016 8 37.7 2,792,500 $49,225,000
  2015 8 40.6 3,021,400 $53,850,000
  2013 8 40.3 3,079,100 $49,200,000
  2010 13 62.2 3,400,300 $64,125,000

Country outlets operated by Cox also included one station in a non-rated market, three HD stations and 
one translator, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 10 41.5 2,014,000 $37,725,000

  2016 10 44.8 2,142,300 $36,975,000
  2015 7 44.7 2,340,900 $37,550,000
  2013 9 38.5 1,727,000 $27,700,000
  2010 9 34.6 2,298,500 $32,575,000
The merger Entercom and CBS Radio closed in Nov. ‘17. CBS Radio stations’ ratings and revenue are under 
CBS Radio. 1. Entercom acquired WUSY from iHM in Nov. ‘17. WUSY’s 2017 ratings and revenues are included in 
iHM’s totals. 2. KSOQ and WGGI were sold to EMF Nov. ‘17. 3.KMPS went Soft AC Dec. ‘17.
Country outlets operated by Entercom include 10 HD stations and two translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 15 25.4 272,800 $15,125,000

  2016 14 38.5 354,300 $16,475,000
  2015 13 42.2 258,100 $16,925,000
1. WOGH became Classic Country WLYI (Willie) April ‘17. 2. Classic Country WLEJ became WYLY and simulcast 
with WYLI Sept. 17. 3. WHVR-AM fl ipped to Classic Hits March ‘17. Share and cume declines partly the result 
of Altoona, PA no longer being a rated market. Country stations operated by Forever Media included eight 
Country stations in non-rated markets and three translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 7 40.7 627,100 $17,775,000

  2016 7 36.7 649,200 $17,150,000
  2015 7 36.6 652,900 $18,700,000
  2013 6 42.5 471,100 $15,600,000
  2010 7 41.2 470,300 $14,975,000

  1 KILT/Houston (Entercom) $18,500,000
  2 KKBQ/Houston (Cox) $16,575,000
  3 KPLX/Dallas (Cumulus) $16,375,000
  4 WUSN/Chicago (Entercom) $15,500,000
  5 KEEY/Minneapolis (iHeartMedia)  $14,000,000
  6 WKLB/Boston (Beasley) $13,500,000
  7 WXTU/Philadelphia (Entercom) $12,500,000
  8 WUBE/Cincinnati (Hubbard) $11,200,000
  9 KSCS/Dallas (Cumulus) $10,750,000
10 WPOC/Baltimore (iHeartMedia) $10,700,000
11 WYCD/Detroit (Entercom) $10,650,000
12 WQDR/Raleigh (Curtis) $10,150,000
13 KMLE/Phoenix (Entercom) $10,000,000
13 KNIX/Phoenix (iHeartMedia) $10,000,000
13 WQYK/Tampa (Beasley) $10,000,000

In 2017, 15 Country stations generated at least $10 million in 
revenue, according to BIA.  

COUNTRY RADIO’S MILLION MASTERS

In 2017, 15 Country stations generated at least $10 million in 

COUNTRY RADIO’S 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  CUMULUS  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
KBCY/Abilene, TX 4.6 6.3 162 177 $0.4 $0.6
WKAK/Albany, GA 3.2 3.0 105 132 $0.3 $0.3
WNUQ/Albany, GA 1 0.6 0.6 19 31 $0.03 $0.03
KBZU/Albuquerque 2.4 1.7 465 491 $0.3 $0.3
KRST/Albuquerque 2.6 3.7 886 753 $1.8 $1.9
WCTO/Allentown 10.1 10.5 1,265 1,279 $5.0 $4.9
KARX/Amarillo, TX 2.0 2.0 134 152 $0.2 $0.3
KPUR/Amarillo, TX 1.7 1.7 91 93 $0.2 $0.2
WWWW/Ann Arbor, MI 4.3 4.6 265 299 $2.2 $2.4
WPKR/Appleton, WI 1.4 1.7 250 246 $0.8 $0.9
WKHX/Atlanta* 3.3 3.8 5,297 5,701 $6.5 $7.5
KAYD/Beaumont, TX 1.6 2.7 141 231 $0.4 $0.5
WBWN/Bloomington, IL 7.5 6.9 225 232 $1.2 $1.2
KIZN/Boise  2.8 2.3 406 466 $1.3 $1.2
KQFC/Boise  2.0 2.1 321 321 $0.5 $0.7
WIWF/Charleston, SC 2.2 3.2 568 574 $0.5 $0.5
WOGT/Chattanooga 2.1 1.3 321 282 $0.3 $0.3
WNNF/Cincinnati 2.1 2.1 1,558 2,582 $1.0 $1.0
KATC/Colorado Springs 3.2 4.4 493 662 $1.6 $1.6
KBBM/Columbia, MO 0.6 0.7 67 61 $0.3 $0.4
KPLX/Dallas*  5.1 5.6 10,465 12,282 $16.4 $16.4
KSCS/Dallas*  4.2 3.4 8,927 9,496 $10.8 $10.7
KHKI/Des Moines 6.0 5.4 1,063 976 $2.5 $2.8
KJJY/Des Moines  5.3 4.0 797 835 $1.2 $1.2
WDRQ/Detroit* 2.3 3.2 4,028 5,051 $1.7 $1.3
WMIM/Detroit  0.0 0.0 168 188 $0.6 $0.5
WXTA/Erie, PA  5.9 4.5 376 284 $0.7 $0.8
KAMO/Fayetteville, AR 5.4 1.8 350 163 $0.2 $0.1
WFBE/Flint, MI  4.4 4.3 348 377 $0.8 $0.9
KLSZ/Ft. Smith, AR  0.6 0.6 80 73 $0.3 $0.5
KOMS/Ft. Smith, AR+ 8.3 9.0 380 418 $0.5 $0.6
KRMW/Ft. Smith, AR 0.0 0.0 0 0 $0.6 $0.4
WYZB/Ft. Walton Beach, FL 2.6 2.1 154 139 $0.2 $0.3
KSKS/Fresno  4.1 3.9 899 880 $2.3 $2.7
WTNR/Grand Rapids 2.5 2.6 793 725 $0.8 $1.0
WPCK/Green Bay 1 1.5 1.5 117 126 $0.2 $0.2
WZCY/Harrisburg 2.5 2.0 463 321 $0.7 $0.7
WWFF/Huntsville, AL 1.1 1.5 188 147 $0.1 $0.2
WFMS/Indianapolis* 7.0 6.6 2,837 3,106 $3.7 $3.4
WKOS/Johnson City, TN 0.7 0.9 119 124 $0.1 $0.1
WIVK/Knoxville 13.1 12.2 1,562 1,453 $5.9 $6.7
KXKC/Lafayette, LA 3.6 3.2 562 571 $0.6 $0.7
KQLK/Lake Charles, LA  2.6 1.6 164 135 $0.2 $0.3
KYKZ/Lake Charles, LA 9.5 7.4 725 312 $1.7 $1.8
WIOV-FM/Lancaster, PA 7.0 6.6 725 610 $2.9 $3.4
WLXX/Lexington 3.1 4.0 464 495 $1.1 $1.1
WVLK/Lexington  0.6 0.8 126 148 $0.1 $0.1
WDEN/Macon, GA 7.2 7.6 586 637 $1.6 $1.9
WHKR/Melbourne, FL 3.8 2.8 495 435 $0.8 $1.1
WGKX/Memphis* 4.8 4.6 1,313 1,823 $2.6 $2.8
KATM/Modesto, CA 13.8 9.6 901 832 $3.9 $4.1
WLWI-FM/Montgomery, AL 4.9 4.2 465 419 $1.5 $1.5
WMDH/Muncie, IN 7.7 9.7 260 289 $0.8 $0.9
WLAW/Muskegon, MI 1.8 1.9 66 95 $0.1 $0.2
WLFF/Myrtle Beach, SC 2.1 2.3 240 253 $0.2 $0.3
WKDF/Nashville* 3.4 3.5 2,352 2,348 $1.8 $2.1
WSM-FM/Nashville*  5.4 5.7 2,547 2,792 $2.2 $2.2
WRKN/New Orleans  na 1.5   na 626 $0.5 $0.4
WNSH/New York 2.4 1.8 8,941 10,664 $5.5 $5.9
KHAY/Oxnard, CA 3.8 3.6 398 418 $2.5 $2.6
WXBM/Pensacola, FL 3.1 4.2 369 409 $0.9 $1.1
WFYR/Peoria, IL 3.4 4.8 265 332 $0.7 $0.7
KBUL/Reno, NV 3.6 4.7 565 660 $1.2 $1.5
KUBL/Salt Lake City* 4.4 4.4 3,080 3,355 $3.5 $3.4
WJCL/Savannah, GA 2.9 3.8 330 335 $1.3 $1.4
WZAT/Savannah, GA 2  -- 1.4  -- 149 -- $0.1
KRMD/Shreveport, LA 4.6 4.0 396 356 $1.1 $1.0
WKKO/Toledo, OH 11.0 9.1 1,033 937 $3.2 $3.4
KTOP/Topeka, KS 4.8 4.3 186 192 $0.3 $0.3
KIIM/Tucson  8.6 8.4 1,268 1,508 $4.2 $4.4
KLUR/Wichita Falls, TX 12.2 11.2 235 236 $0.9 $0.8
KOLI/Wichita Falls, TX 1.6 0.8 51 46 $0.1 $0.1
WSJR/Wilkes Barre 1.9 1.8 298 309 $0.2 $0.2
WORC/Worcester, MA  1.4 2.2 137 258 $0.4 $0.5
WQXK/Youngstown, OH 7.1 9.8 631 766 $2.9 $3.1

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 ENTERCOM  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WUSY/Chattanooga 1 na na na na na na
WUSN/Chicago* na na na na na na
WYCD/Detroit*  na na na na na na
WPAW/Greensboro* 6.2 5.3 2,274 2,252 $2.8 $2.5
KILT/Houston*  na na na na na na
WDAF/Kansas City* 4.6 3.7 2,675 2,661 $4.1 $3.8
WLFP/Memphis* 2.5 3.0 951 1,161 $1.2 $1.0
WKIS/Miami*  na na na na na na
KMNB/Minneapolis* na na na na na na
WXTU/Philadelphia* na na na na na na
KMLE/Phoenix* na na na na na na
WDSY/Pittsburgh* na na na na na na
KWJJ/Portland* 3.9 4.9 3,195 4,241 $6.2 $6.3
KFRG/Riverside* na na na na na na
KXFG/Riverside* na na na na na na
WBEE/Rochester, NY 9.4 8.3 1,716 1,705 $5.8 $5.9
KSOQ/San Diego* 2 0.1 0.0 97 0 $0.0 $0.0
KSON/San Diego* 4.3 4.7 4,139 4,074 $9.0 $8.7
KKWF/Seattle*  3.2 3.0 4,234 4,352 $5.9 $6.0
KMPS/Seattle* 3 na na na na na na
WGGY/Wilkes Barre 7.0 8.2 859 977 $2.7 $2.8
WGGI/Wilkes Barre 2 0.0 0.0 0 0 $0.0 $0.0 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 FOREVER MEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WOGG/Pittsburgh* 1.7 1.0 681 1,135 $1.1 $1.4
WOGI/Pittsburgh* 0.6 1.7 879 1,135 $1.2 $1.3
WINX/Salisbury, MD 0.0 0.0 0 0 $0.5 $0.8
WBGI/Wheeling, WV 5.4 5.5 185 153 $0.5 $0.6
WLYI/Wheeling+ 1 8.1 2.3 233 116 $0.6 $0.8
WYLY/Wheeling+ 2 0.0    na 0 na $0.0 na
WGTY/York  9.6 9.8 750 634 $3.0 $3.1
WHVR-AM/York+ 3  -- 2.1  -- 79  -- $0.2

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 EW SCRIPPS  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WCYQ/Knoxville 3.4 3.7 752 568 $2.0 $1.8
WKTI/Milwaukee* 4.4 3.1 2,176 2,325 $3.0 $2.8
KTTS/Springfi eld, MO 14.5 10.9 780 812 $4.1 $4.0
KVOO/Tulsa  3.8 4.1 879 989 $2.9 $2.9
KXBL/Tulsa+  5.4 4.6 732 818 $2.0 $2.0
KFDI/Wichita  7.8 9.1 858 870 $3.5 $3.3
KFTI-AM/Wichita+  1.4 1.2 94 110 $0.4 $0.4

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue 
 2017 82 301.0 7,732,700 $129,155,000

  2016 82 297.4 8,539,700 $136,340,000
  2015 86 316.6 8,555,270 $152,240,000
  2013 70 330.3 7,959,700 $161,904,000
  2010 52 300.2 3,323,000 $85,752,000
1. WNUQ and WPCK were sold in March 2018. 2. WZAT fl ipped to Hot AC March ‘17.
Country outlets operated by Cumulus included eight stations in non-rated markets, four HD stations and one 
translator, according to BIA.

Calls/City                                    12+ Shares                 12+ Cume (00)    Revenue (in millions)

COX Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WHKO/Dayton 10.9 11.3 1,748 1,734 $6.4 $6.9
KKBQ/Houston* 4.6 4.4 11,042 9,782 $16.6 $19.5
KTHT/Houston*+ 2.2 2.9 4,466 5,278 $0.7 $0.7
WWKA/Orlando* 4.2 5.0 2,362 2,514 $7.3 $7.1
KCYY/San Antonio* 5.7 6.9 6,043 6,128 $7.2 $8.1
KKYX-AM/San Antonio*+ 1.6 1.3 1,405 1,313 $0.3 $0.3
KWEN/Tulsa 6.5 5.9 1,251 1,176 $3.4 $4.3 

      
       
    

                 

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 5 7.3 301,400  $10,250,000

  2016 4 7.3 355,600 $10,125,000
  2015 4 7.8 352,300 $10,500,000
  2013 2 9.5 305,800 $10,800,000
  2012 2 7.0 325,700 $11,400,000
1. WQDR-AM/Raleigh adopted Classic Country Nov. ‘17.
Country outlets operated by Curtis Media included three stations in non-rated markets and 10 Country transla-
tors, according to BIA.

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 CURTIS MEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WPCM-AM/Greensboro* 0.0 0.2 100 135 $0.1 $0.1
WQDR-AM/Raleigh*+ 1 na -- na  --  na  --
WQDR/Raleigh* 7.3 7.1 3,014 3,421 $10.2 $10.0

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 9 14.7 971,500 $19,250,000

  2016 9 14.2 1,085,700 $19,400,000
  2015 9 14.2 1,255,900 $19,100,000
  2013 3 15.4 1,074,500 $20,300,000
  2010 3 14.8 1,221,400 $19,150,000
1. KNUC/Seattle fl ipped to Country Dec. ‘17. Country outlets operated by Hubbard included six stations in non-
rated markets and three HD stations, according to BIA. 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 HUBBARD  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WUBE/Cincinnati* 7.5 7.6 3,841 4,684 $11.2 $11.6
WYGY/Cincinnati* 1.1 1.0 950 1,290 $1.4 $1.3
KNUC/Seattle* 1 na na na na na na
WIL/St. Louis*  6.1 5.6 4,924 4,883 $6.7 $6.5

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 4 38.0 485,000 $13,300,000 

  2016 4 42.3 577,500 $13,550,000
  2015 4 45.8 568,500 $13,100,000
  2013 4 42.9 523,500 $13,200,000
  2010 4 45.4 559,900 $12,325,000

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  HALL Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WOKO/Burlington, VT 12.0 16.2 654 856 $2.6 $2.8
WPCV/Lakeland 9.1 8.4 919 1,015 $4.8 $4.2
WCTY/New London, CT 8.8 10.2 337 445 $2.0 $2.3
WCTK/Providence* 8.1 7.5 2,940 3,459 $4.0 $4.4
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TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 2 10.0 605,300 $10,500,000

  2016 2 8.3 535,600 $10,600,000
  2015 2 8.3 506,100 $10,600,000
  2014 2 11.8 633,800 $11,300,000

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 MGTF MEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
KBEQ/Kansas City* 3.9 3.6 2,905 2,504 $4.5 $4.8
KFKF/Kansas City* 6.1 4.7 3,148 2,852 $6.0 $5.8

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 MIDWEST COMMUNICATIONS Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WNCY/Appleton, WI 9.5 11.8 765 775 $5.3 $5.2
WGEE/Appleton, WI+  4.3 4.4 361 282 $1.6 $1.8
KDKE/Duluth, MN+ 9.9 8.0 276 253 $0.5 $0.6
KTCO/Duluth  5.7 6.0 265 225 $0.5 $0.5
WLFW/Evansville, IN  4.5 5.2 295 316 $1.0 $1.0
KVOX/Fargo  6.8 6.3 318 269 $1.9 $1.9
WDKF/Green Bay, WI+ 0.0 0.0 0 0 $0.0 $0.0
WNWN/Kalamazoo, MI 1.9 2.8 160 141 $0.7 $0.7
WDKW/Knoxville+ 3.1 2.9 549 477 $1.1 $1.0
WWDK/Lansing, MI+ 3.7 3.1 344 242 $0.9 $0.9
WBFM/Sheboygan, WI 9.6 7.8 191 159 $0.7 $0.7
KTWB/Sioux Falls, SD 11.3 11.3 398 440 $3.0 $2.7
WDWQ/Terre Haute, IN+ 1 10.1 7.6 440 253 $0.5 $0.5
WTHI/Terre Haute, IN 2 16.7 14.2 526 463 $1.7 $1.8
WDEZ/Wausau, WI 8.3 7.8 528 547 $1.5 $1.5

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 SAGA Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WCKN/Charleston, SC 1 3.1 3.0 615 705 $1.5 $1.0
WCVL/Charlottesville, VA 2 3.6 na 138 na $0.4 na
WSIG/Harrisonburg, VA+ 9.6 11.0 160 152 $1.1 $1.0
WPOR/Portland, ME 6.0 5.8 802 743 $2.2 $2.4
WNAX/Sioux City, IA 1.7 3.5 75 78 $0.7 $0.7

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 SUMMIT MEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WZZK/Birmingham 5.6 6.2 1,733 1,403 $6.2 $5.9
WQNU/Louisville 4.1 2.9 1,028 1,133 $2.4 $2.5
WRKA/Louisville 2.3 2.7 754 874 $0.5 $0.2
WKHK/Richmond 6.7 5.5 1,271 1,379 $6.4 $6.4

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

TOWNSQUARE MEDIA Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
KEAN/Abilene, TX 9.3 6.3 255 218 $0.9 $0.9
KSLI-AM/Abilene, TX 1.3 0.7 30 16 $0.1 $0.1
WGNA/Albany, NY 7.1 6.4 1,167 1,148 $5.0 $5.5
KATP/Amarillo, TX 4.4 5.5 260 295 $0.5 $0.5
WPUR/Atlantic City, NJ 5.1 6.9 321 414 $1.5 $1.5
WEBB/Augusta, ME 10.7 7.7 214 189 $0.9 $0.9
WQCB/Bangor, ME 12.4 10.7 362 390 $2.0 $2.1
KCTR/Billings, MT 9.6 8.7 291 227 $1.6 $1.6
WHWK/Binghamton, NY 10.9 11.6 437 467 $2.0 $2.2
KUSB/Bismarck, ND 4.7 4.8 133 136 $0.7 $0.7
KAWO/Boise, ID 3.4 3.6 571 537 $1.6 $1.6
WYRK/Buffalo  10.7 9.6 1,669 1,857 $7.5 $7.7
KHAK/Cedar Rapids, IA 12.0 10.2 393 407 $3.5 $3.7
KLEN/Cheyenne, WY 2.2 3.4 54 43 $0.1 $0.1
WDBY/Danbury, CT 3.9 4.3 170 204 $1.0 $1.0
KKCB/Duluth, MN 6.1 6.0 297 265 $0.6 $0.6
WKDQ/Evansville, IN 11.3 10.5 542 583 $2.2 $2.1
WLCO-AM/Flint, MI 0.0 0.0 0 0 $0.1 $0.1
KUAD/Ft. Collins, CO 4.4 6.2 6 459 $3.2 $3.6
KEKB/Grand Junction, CO 5.5 7.6 181 200 $0.6 $0.6
WZAD/Hudson Valley, NY 0.0 1.8 0 154 $0.4 $0.4
KUSJ/Killeen-Temple, TX 4.0 5.1 397 380 $1.1 $1.1
KMDL/Lafayette, LA 7.5 7.6 835 1,002 $2.1 $2.1
KNGT/Lake Charles, LA 6.3 4.8 264 242 $0.9 $0.8
WITL/Lansing, MI 7.9 6.6 682 628 $2.8 $3.1
KQBR/Lubbock, TX 4.5 4.4 280 363 $0.7 $0.6
KNFM/Odessa-Midland, TX 5.6 4.0 286 291 $1.1 $1.1
WPKQ/Portland, ME 1.3 0.8 226 146 $0.6 $0.6
WOKQ/Portsmouth, NH 9.1 7.5 765 718 $4.0 $4.1
WKXP/Poughkeepsie, NY 3.1 3.0 15 175 $0.8 $0.8
KBOB-AM/Quad Cities, IA-IL 0.6 1.2 54 38 $0.1 $0.1
KWWK/Rochester, MN 6.9 5.9 224 245 $1.2 $1.6
WXXQ/Rockford, IL 6.8 5.8 480 424 $1.7 $1.9
KGKL/San Angelo, TX 7.8 7.3 172 132 $0.6 $0.6
KKCN/San Angelo, TX 2.6 1.8 47 49 $0.4 $0.4
KXKS/Shreveport, LA 3.6 3.8 337 332 $1.2 $1.3
KIKN/Sioux Falls, SD 2.3 2.8 161 167 $1.2 $1.4
KXRB-AM/Sioux Falls, SD 1 0.0 1.6 0 na $0.4 $0.4
KXRB/Sioux Falls, SD 3.5 4.4 108 110 $0.9 $0.9
KKYR/Texarkana, TX-AR 12.4 10.5 271 290 $1.4 $1.4
KORD/Tri-Cities, WA 5.4 6.3 273 282 $1.0 $1.1
WFFN/Tuscaloosa, AL 4.2 4.1 178 203 $0.6 $0.6
WTBC/Tuscaloosa, AL 1.6 1.0 58 42 $0.03 $0.06
KEZJ/Twin Falls, ID 13.0 11.0 249 235 $0.9 $0.9
KNUE/Tyler-Longview, TX 8.1 6.4 524 409 $1.6 $1.7
WFRG/Utica, NY 10.9 12.6 597 597 $1.6 $1.7
KOEL/Waterloo-Cedar Fallls, IA 11.1 13.6 266 301 $1.2 $1.3
KWFS/Wichita Falls, TX 8.1 8.0 181 187 $0.4 $0.4
KDBL/Yakima, WA 4.7 4.8 247 226 $0.5 $0.4

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 IHEARTMEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017  2016
WOBB/Albany, GA 7.0 5.4 161 161 $0.4 $0.4
KBQI/Albuquerque 4.0 4.2 757 755 $1.3 $1.2
KASH/Anchorage, AK 3.5 4.4 223 253 $1.0 $1.1
WKSF/Asheville, NC 13.0 13.6 669 657 $4.0 $4.2
WUBL/Atlanta* 4.3 3.7 5,753 6,091 $9.0 $9.0
WLUB/Augusta, GA 2.8 3.7 436 386 $1.1 $1.1
KASE/Austin*  4.6 4.5 2,789 2,977 $6.4 $6.4
KVET-FM/Austin* 6.9 6.3 2,952 3,338 $5.7 $5.6
WPOC/Baltimore* 6.8 6.9 3,686 4,581 $10.7 $10.9
WYNK/Baton Rouge 4.2 4.4 934 826 $2.2 $2.2
KYKR/Beaumont, TX 6.2 6.2 403 521 $1.1 $1.1
WKNN/Biloxi, MS 3.9 5.7 393 432 $0.9 $0.9
WBBI/Binghamton, NY 1.9 1.7 110 142 $0.1 $0.1
WINR-AM/Binghamton, NY+ 1.9 1.3 81 74 $0.1 $0.1
WDXB/Birmingham 3.8 4.6 1,340 995 $1.5 $1.4
KBMR-AM/Bismarck, ND 7.0 7.9 96 111 $0.5 $0.5
KQDY/Bismarck, ND 7.8 7.1 196 200 $1.2 $1.2
WBWL/Boston  2.4 2.4 4,046 4,655 $5.0 $4.5
WYNR/Brunswick, GA 5.8 5.8 121 134 $0.7 $0.7
KAGG/Bryan, TX 2.4 2.8 244 194 $0.5 $0.5
KKSY/Cedar Rapids, IA 4.7 4.8 223 201 $1.1 $1.0
KMJM-AM/Cedar Rapids, IA+ 1 0.0 0.5 0 27 $0.1 $0.2
WEZL/Charleston, SC 5.1 4.0 747 718 $1.5 $1.8
WKKT/Charlotte* 5.5 5.5 4,403 3,985 $7.3 $7.7
WUSY/Chattanooga, TN 2 11.9 12.4 1,274 1,427 $5.0 $4.8
KOLT/Cheyenne, WY 7.5 5.7 118 92 $0.4 $0.4
WEBG/Chicago 1.8 2.1 6,728 8,164 $3.6 $3.6
WGAR/Cleveland* 6.9 7.9 3,289 4,304 $7.5 $7.6
KCCY/Colorado Springs 5.0 5.7 625 684 $2.0 $2.0
WCOS/Columbia, SC 6.2 5.6 807 906 $3.2 $3.5
WHAL-AM/Columbus, GA+ 3 na 1.6 na 88 na $0.2
WSTH/Columbus, GA 3.1 2.7 189 183 $0.6 $0.6
WCOL/Columbus, OH* 11.6 9.8 4,425 4,126 $9.4 $9.4
KRYS/Corpus Christi, TX 6.5 7.2 738 796 $1.2 $1.2
WIZE-AM/Dayton 0.0 0.0 0 0 $0.0 $0.0
WATQ/Eau Claire, WI+ 6.2 6.0 174 189 $0.6 $0.6
WQRB/Eau Claire, WI 7.5 9.0 268 296 $1.7 $1.7
KHEY/El Paso  6.5 5.4 917 1,005 $1.3 $1.4
KKIX/Fayetteville, AR 8.2 10.6 715 713 $2.1 $2.3
WEGX/Florence, SC 9.2 8.0 270 297 $0.9 $0.9
KHGE/Fresno  2.7 3.4 662 566 $1.1 $1.1
KIIX-AM/Ft. Collins, CO 0.0 0.0 0 0 $0.2 $0.2
KXBG/Ft. Collins, CO 3.6 2.7 378 327 $0.9 $0.7
WCKT/Ft. Myers 4.1 2.1 657 600 $1.2 $1.2
WAVW/Ft. Pierce 3.6 4.1 648 603 $2.2 $2.0
KMAG/Ft. Smith, AR 7.7 9.0 583 641 $0.6 $0.6
KSNR/Grand Forks, ND-MN 5.7 7.3 100 148 $0.4 $0.4
WBCT/Grand Rapids 8.7 8.4 1,498 1,313 $4.2 $4.4
WTQR/Greensboro* 6.8 5.3 2,278 2,669 $2.7 $3.1
WESC/Greenville, SC 6.1 5.0 1,470 1,194 $3.2 $3.2
WSSL/Greenville, SC 6.2 6.3 1,421 1,471 $3.2 $3.4
WRBT/Harrisburg 4.5 5.8 722 652 $3.1 $3.1
WKCY/Harrisonburg, VA 12.3 8.3 243 225 $1.9 $2.0
WWYZ/Hartford* 6.9 8.5 1,734 2,590 $6.7 $6.7
WTCR/Huntington, WV-KY 12.3 9.5 566 653 $1.9 $2.0
WDRM/Huntsville, AL 10.2 10.3 1,016 871 $4.0 $4.0
WMSI/Jackson, MS 4.6 4.0 462 424 $2.5 $2.5
WQIK/Jacksonville* 12.8 8.3 2,585 2,557 $6.0 $5.2
KWNR/Las Vegas* 5.1 4.9 2,443 2,332 $3.3 $2.9
WBUL/Lexington 9.6 9.5 1,140 1,227 $3.1 $3.1
WIMT/Lima, OH 17.2 16.8 497 505 $1.7 $1.7
KMJX/Little Rock+ 5.7 6.0 654 716 $1.8 $1.9
KSSN/Little Rock 5.9 6.7 885 768 $4.9 $4.8
WAMZ/Louisville 5.6 7.4 1,503 1,543 $5.9 $6.2
WIHB-AM/Macon, GA+ 1.4 1.6 152 178 $0.2 $0.2
WIHB/Macon, GA 2.4 2.1 217 290 $0.3 $0.3
WMAD/Madison 2.8 3.8 489 472 $1.8 $1.7
KTEX/McAllen  9.2 8.8 2,158 1,857 $3.2 $3.2
WMIL/Milwaukee* 4.5 5.7 2,697 3,398 $8.5 $9.1
KEEY/Minneapolis* 4.7 5.3 4,914 6,236 $14.0 $15.0
WKSJ/Mobile  7.3 7.7 868 587 $4.3 $4.3
KOSO/Modesto, CA 1.3 0.6 174 191 $1.1 $1.3
KTOM/Monterey 2.9 3.2 584 456 $0.8 $0.8
WMUS/Muskegon, MI 6.5 8.9 230 255 $1.2 $1.2
WGTR/Myrtle Beach, SC 6.8 6.9 558 484 $1.2 $1.1
WSIX/Nashville* 5.0 4.6 2,525 2,483 $3.7 $3.5
WRWB/Newburgh-Middleton, NY 0.0 0.0 0 0 $0.3 $0.3
WNOE/New Orleans 4.1 4.5 1,577 1,513 $4.0 $4.3
KTST/Oklahoma City 5.3 4.3 1,547 1,534 $4.6 $4.7
KXXY/Oklahoma City+ 3.0 3.1 923 1,043 $1.9 $1.9
KXKT/Omaha  9.9 7.9 1,293 1,146 $5.2 $5.3
KFFF/Omaha  2.8 3.5 478 554 $1.0 $1.0
WPAP/Panama City, FL 7.1 8.2 279 262 $0.9 $1.0
WNUS/Parkersburg, WV 7.7 11.9 219 305 $0.6 $0.7
KNIX/Phoenix* 4.0 3.6 6,537 6,397 $10.0 $10.5
WPGB/Pittsburgh* 3.0 4.0 2,092 2,634 $4.0 $3.9
WTBU/Portsmouth, NH 0.9 1.3 135 169 $0.5 $0.3
WRWD/Poughkeepsie, NY 3.4 4.4 257 281 $2.2 $2.4
WLLR/Quad Cities, IA-IL 15.3 17.1 862 935 $3.4 $3.4
WNCB/Raleigh* 3.4 3.2 2,098 2,238 $3.3 $3.3
WYYD/Roanoke, VA 5.2 4.9 528 508 $1.4 $1.4
KMFX/Rochester, MN 5.6 5.9 204 228 $1.2 $1.1
WNBL/Rochester, NY 0.6 0.5 0 170 $0.2 $0.2
KBEB/Sacramento* 1.8 2.9 1,882 2,154 $3.5 $3.5
WWFG/Salisbury, MD 8.9 7.1 635 600 $1.7 $1.7
KAJA/San Antonio* 4.5 5.5 4,747 5,279 $8.0 $8.3
KRPT/San Antonio*+ 0.4 0.3 586 733 $0.8 $0.8
WCTQ/Sarasota 1.8 3.5 406 490 $1.5 $1.5
KIIX/Spokane 4 1.5 1.0 319 437 $0.8 $0.8
WRNX/Springfi eld, MA 5.4 5.0 506 601 $1.0 $1.0
KSWF/Springfi eld, MO 7.5 5.3 504 467 $1.5 $1.5
KSD/St. Louis*  3.6 3.7 4,147 4,514 $4.4 $4.4
WBLJ/Sunbury, PA 0.0 0.0 0 0 $0.0 $0.0
WBBS/Syracuse 9.9 10.9 979 1,229 $5.3 $5.4
WTNT/Tallahassee, FL 3.9 4.7 276 315 $1.5 $1.6
WFUS/Tampa*  5.5 4.9 4,704 4,499 $5.6 $5.8
WCKY/Toledo  1.0 1.5 212 268 $1.0 $1.0
KYWD/Tucson  1.0 1.6 266 362 $1.3 $1.3
KTGX/Tulsa  3.9 2.4 732 620 $1.5 $1.5
WTXT/Tuscaloosa, AL 4.2 5.7 220 245 $0.6 $0.7
WACO/Waco, TX 12.3 12.3 466 464 $1.8 $1.8
WMZQ/Washington, DC* 3.6 3.0 4,334 4,803 $9.7 $9.7
WOVK/Wheeling, WV 11.5 11.7 280 345 $0.9 $1.0
KZSN/Wichita  5.5 6.7 771 622 $2.5 $2.5
WBYL/Williamsport, PA 2.7 3.1 91 117 $0.3 $0.4
WDSD/Wilmington, DE 2.2 3.4 465 583 $2.0 $2.2
WUSQ/Winchester, VA 16.0 15.1 465 460 $2.5 $2.5
WBBG/Youngstown,OH  2.1 3.6 288 371 $0.8 $0.9

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 ENTERCOM  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WUSY/Chattanooga 1 na na na na na na
WUSN/Chicago* na na na na na na
WYCD/Detroit*  na na na na na na
WPAW/Greensboro* 6.2 5.3 2,274 2,252 $2.8 $2.5
KILT/Houston*  na na na na na na
WDAF/Kansas City* 4.6 3.7 2,675 2,661 $4.1 $3.8
WLFP/Memphis* 2.5 3.0 951 1,161 $1.2 $1.0
WKIS/Miami*  na na na na na na
KMNB/Minneapolis* na na na na na na
WXTU/Philadelphia* na na na na na na
KMLE/Phoenix* na na na na na na
WDSY/Pittsburgh* na na na na na na
KWJJ/Portland* 3.9 4.9 3,195 4,241 $6.2 $6.3
KFRG/Riverside* na na na na na na
KXFG/Riverside* na na na na na na
WBEE/Rochester, NY 9.4 8.3 1,716 1,705 $5.8 $5.9
KSOQ/San Diego* 2 0.1 0.0 97 0 $0.0 $0.0
KSON/San Diego* 4.3 4.7 4,139 4,074 $9.0 $8.7
KKWF/Seattle*  3.2 3.0 4,234 4,352 $5.9 $6.0
KMPS/Seattle* 3 na na na na na na
WGGY/Wilkes Barre 7.0 8.2 859 977 $2.7 $2.8
WGGI/Wilkes Barre 2 0.0 0.0 0 0 $0.0 $0.0 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 FOREVER MEDIA  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WOGG/Pittsburgh* 1.7 1.0 681 1,135 $1.1 $1.4
WOGI/Pittsburgh* 0.6 1.7 879 1,135 $1.2 $1.3
WINX/Salisbury, MD 0.0 0.0 0 0 $0.5 $0.8
WBGI/Wheeling, WV 5.4 5.5 185 153 $0.5 $0.6
WLYI/Wheeling+ 1 8.1 2.3 233 116 $0.6 $0.8
WYLY/Wheeling+ 2 0.0    na 0 na $0.0 na
WGTY/York  9.6 9.8 750 634 $3.0 $3.1
WHVR-AM/York+ 3  -- 2.1  -- 79  -- $0.2

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 EW SCRIPPS  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WCYQ/Knoxville 3.4 3.7 752 568 $2.0 $1.8
WKTI/Milwaukee* 4.4 3.1 2,176 2,325 $3.0 $2.8
KTTS/Springfi eld, MO 14.5 10.9 780 812 $4.1 $4.0
KVOO/Tulsa  3.8 4.1 879 989 $2.9 $2.9
KXBL/Tulsa+  5.4 4.6 732 818 $2.0 $2.0
KFDI/Wichita  7.8 9.1 858 870 $3.5 $3.3
KFTI-AM/Wichita+  1.4 1.2 94 110 $0.4 $0.4

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 17 105.4 541,600 $20,700,000

  2016 16 89.6 451,600 $18,222,000
  2015 16 79.2 428,200 $17,580,000
  2014 14 69.8 397,800 $16,300,000
  2013 11 57.6 291,700 $12,705,000
1. WDWQ fl ipped to Classic Hits as WBOW Dec. ‘17. 2. MWC bought WTHI from Emmis in Jan. ‘17. Country 
outlets operated by MWC included two stations in a non-rated market and three translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2017 14 20.9 117,500 $17,675,000
  2016 13 35.5 139,700 $17,500,000
  2015 13 46.7 185,500 $16,400,000
  2013 12 43.7 193,000 $15,010,000
  2010 12 40.8 238,900 $14,350,000
1. Saga bought WCKN from Apex in Sept. ‘17. Its totals are not included in Saga’s ‘17 totals. 2. Saga bought WUVA 
in Jan. ‘17 and fl ipped it to Country WCVL in March ‘17. The 2016-2017 share and cume disparities are partly the 
result of Jonesboro, AR (KDXY) no longer being a rated market. Country outlets operated by Saga included 10 sta-
tions in non-rated markets, fi ve HD stations and 11 translators, according to BIA.

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 4 18.7 478,600 $15,500,000

  2016 4 17.3 478,900 $14,950,000
  2015 4 18.5 511,000 $15,375,000
  2014 4 22.8 523,400 $16,375,000
  2013 4 23.9 525,200 $16,400,000

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
  2017 70 297.9 1,553,000 $66,375,000
  2016 68 274.0 1,612,200 $78,315,000
  2015 69 292.7 1,651,400 $80,415,000
  2013 66 313.3 1,498,700 $83,871,000
  2011 45 309.6 1,347,700 $49,144,000
1. KXRB-AM simulcast with KXRB-FM in Aug. ‘17.
Country stations operated by Townsquare included 21 stations in non-rated markets and four translators, according 
to BIA. 

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

 HUBBARD  Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WUBE/Cincinnati* 7.5 7.6 3,841 4,684 $11.2 $11.6
WYGY/Cincinnati* 1.1 1.0 950 1,290 $1.4 $1.3
KNUC/Seattle* 1 na na na na na na
WIL/St. Louis*  6.1 5.6 4,924 4,883 $6.7 $6.5

TOTALS Year No. Stations Fall Shares 12+ Cume Revenue   
 2017 140 638.3 13,832,100 $316,350,000

  2016 141 650.8 14,766,100 $327,050,000
  2015 123 696.9 15,408,100 $331,585,000
  2013 122 705.6 13,147,200 $308,285,000
  2010 125 657.2 14,380,900 $294,980,000
1. KMJM-AM dropped Classic Country for Adult Standards Oct. ‘17
2. WUSY was sold to Entercom Nov. ‘17.
3. WHAL-AM fl ipped from Classic Country to AC WGSY Jan. ‘18.
4. KIIX changed to Alternative as KFOO Mar. ‘18.
Country outlets operated by iHeartMedia included 22 stations in non-rated markets, 62 HD stations and 16 transla-
tors, according to BIA.

       
Calls/City                                    12+ Shares                 12+ Cume (00)            Revenue (in millions) 

  HALL Fa ‘17 Fa ‘16 Fa ‘17 Fa ‘16 2017 2016
WOKO/Burlington, VT 12.0 16.2 654 856 $2.6 $2.8
WPCV/Lakeland 9.1 8.4 919 1,015 $4.8 $4.2
WCTY/New London, CT 8.8 10.2 337 445 $2.0 $2.3
WCTK/Providence* 8.1 7.5 2,940 3,459 $4.0 $4.4
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Starting as a ticket-taker at the Music Row 
location in 1976, Kyle Young has risen to 
the CEO post for the Country Music Hall of 

Fame and Museum. For an institution that’s now 
so highly regarded, it can be diffi cult to fathom 
how shaky its foundation was prior to and even 
since its move downtown in 2001. Weathering 
challenges including the Sept. 11 tourism slump, 
the 2008 recession and the 2010 fl ood to
become the most-attended music museum
in the nation is a testament to many things.
Not least of which is the enduring appeal of 
country music.

Country Aircheck: What’s the current state of the Country Music Hall of Fame and Museum?
Kyle Young: Well, it’s pretty good. We took two pretty big risks. One was moving downtown 
when there was virtually nothing south of Broadway. “SoBro” wasn’t even in the parlance at 
that time. For various and sundry reasons, we were really challenged once we got down here 
after opening in May 2001, primarily by 9/11. The second big risk was expanding. I’m happy 
to say that on the other side of both of those, we have something we’ve wanted for a long, 
long time – fi nancial stability. 

With that, we’re able to concentrate on things that will ultimately be very benefi cial to the 
city and the music industry as opposed to just trying to make payroll. When we moved down-
town, we thought it would be great for the community – Nashville – to look at us as an asset. 
We’re getting there, but we’re not there yet. We also wanted the artist community to look at it 
as their museum, and that’s starting to happen.

Did the latter happen because of the move?
All of them did. If we had stayed on Music Row we might not have made it. The last year we 
were on the Row 138,000 people came through and we grossed about $1.4 million. We were 

living hand-to-mouth and 
had been from day one. 
When we got down here 
we started operating in 
the black, barely, and had 

a prodigious debt service we were trying to handle – about $1.7 million annually. Then we 
moved through expansion and got to the point of real fi nancial stability. 

I don’t think Nashville would have thought we needed this great building in the heart of 
downtown. The shift from, “That’s not really ours,” to, “Hey, that’s a good museum,” is big. 
The relationships between the music industry and the non-music industry are a million times 
better. Look at CMA Fest. A lot of people roll into town for it and it’s a great week, but locals 
embrace that to an extent they never did before. 

As it relates to the artist, we were looked at like most museums as kind of old and dusty. 
Not relevant. Moving here and having it grow gives us more space to do things. You can add 
on more staff. You can engage contemporary artists via the American Currents exhibit or what 
we’re doing on the second fl oor. 

There seems to have been an emphasis on having exhibits on Tim & Faith, Jason Aldean, 
Blake Shelton and Taylor Swift, among others. How do you balance what’s happening right 
now with the old and dusty, as you say?
If you sit in on our exhibition planning meetings you’ll hear “balance, depth and texture” 
over and over. The balance part is exactly what you just referred to. It’s good to have all of 
those folks side-by-side with Loretta Lynn and other exhibitions focused on folks who are 
already in the Hall of Fame. Then you sweeten it by opening up something like Outlaws & 
Armadillos: Country’s Roaring ‘70s. That exhibit space and the American Currents exhibition 
space are key to our success. The West Gallery where Outlaws is now has also housed Family 
Tradition, The Bakersfi eld Sound, Night Train To Nashville and Ray Charles. We are able to use that 
to tell a rich narrative, a fairly complicated story that people think they know but don’t. 

The No. 1 reason people come, according to the exit surveys, is the Hall of Fame. They 
want to see that. But we’re batting a thousand when we see one of those West Gallery exhibits 
tied with the Blake or Tim & Faith. That’s how you get 1.2 million people through a museum. 
Approach it very democratically and broadly. We also know what we’re really doing is report-
ing on what happened and what’s happening now.

American Currents looks back at the year that came before, so right now it’s 2017 – Sam 
Hunt and Jason Isbell, John Prine and Garth. It’s a great mix of stuff we carefully curate 
based on who made a big impact the prior year. That’s not necessarily selling the most 
records or having the biggest concert grosses. There are many other ways people might have 
contributed to what went on.

How dire did it get in those lean years? Was that well known?
We were intentionally not public about it at all. Our Chairman at the time, Bud Wendell, 
would say, “It’s like a startup. It’s going to take six or seven years. Just keep your head 
down. Focus on mission.” I’ll give us credit for never chasing money because if you 
do that, you might undermine your mission. You needed to be real clear on what 
you’re trying to do here. We intentionally were not public and, in fact, met with 
the Tennessean twice a year to say, “Look at how we’re doing. You can see [at-
tendance] ticking up.” And then to say, “If you’re going to write something that 
might not be particularly positive, will you give us a chance to respond?” Because we would 
hear rumors. “God, they’re in trouble.” And we were. But if it became public, that could have 
seriously stymied our growth. There were a lot of naysayers.

Was the collection ever threatened by the 2010 fl ood?
When we were designing the building, our architect Seab Tuck mentioned we were
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building in a 100-year fl oodplain and the archives 
needed to be 45 feet above ground. There had been 
some speculation about building a basement, but 
we fought that because of the fl oodplain. You didn’t 
really think much about it because 100 years is a long 
time. It didn’t seem like a big decision at the time, 
but the fact that the collection was never in jeopardy 
means it was actually a really big decision. 

What are your best memories of this place?
I have driven home a few nights and really wondered 
whether we were going to make it or not. So the 
fact that this place is pretty much safe forever is the 
best memory. If you’re talking about musical perfor-
mances, they’re endless. Last year, Jason Isbell, night 
number two, artist in residence, 400 Unit acoustic is 

one of the best fi ve shows I’ve ever seen. In 2001 walk-
ing Dolly through and into the Ford Theater when 
she decides it’s time to do an a cappella version of 
“Wayfaring Stranger.” That was pretty good. 

The question almost isn’t fair. Every Hall of Fame 
Medallion Ceremony leads one to think, “This is the 
greatest moment in music ever.”
Randy Travis. We start talking about stuff and that 
Medallion Ceremony is a very special thing. It will never 
be on TV and will always remain pure because of mo-
ments like Randy Travis deciding he wants to try to sing 
in public for the fi rst time since his health crisis. The 
progression is pretty interesting because after he got 
elected we had lunch and the discussion was about him 
being able to walk up onstage that night. Turns out, we 
get a call the day before the ceremony and Mary [Tra-
vis] asks if it’s okay if Randy tries to sing. Well, yeah.

Last year you couldn’t keep Loretta Lynn at home 
because she had to get here for Alan Jackson. Wheth-
er it’s Marty Stuart, Alison Krauss, Garth Brooks or 
George Strait, these artists are fl ying in on their own 
dime – not taking a penny – so they can perform in 
honor of someone being formally inducted into the 
Hall of Fame. I could go on and on.

Another great moment was the fi rst year Keith Urban 
and Vince Gill did All For The Hall at Bridgestone Arena. 
Man, did we need help, both fi nancial and with visibility. 
Vince had already picked up the mantle, but we needed 
someone like Keith. Walking in, seeing 18,000 people 
and thinking, “This is for us?” was pretty crazy.

What does your day-to-day look like?
Varied. We obviously interact with the music industry 
a lot. We also interact with the city. From dealing with 
kids who have come in here through Opportunity 
Now to doing an exhibition opening like we did the 
other night, it’s about half music and half not. Inten-
tionally, so. There aren’t a lot of surprises anymore. 
We’re just moving through a fairly heavy, well-formu-
lated agenda. If you’re associated with a place that is 
engaging 120,000 folks a year in your education pro-
grams, 1.2 million are rolling through your building, 
your event business is doing $15 million and there are 
1,500 live events, it’s kind of crazy.

Simple question: What is country music?
It is lyric-based, blue-collar music. It’s music that 

tells stories, and tells stories about this country. The 
way we look at country music is understanding that to 
tell this story, we have to make sure we are telling the 
truth about how much borrowing across cultural lines 
there has been from day one. We also feel a responsi-
bility to approach it in a real democratic way because 
we understand that there are all of these infl uences. 

What don’t people know about this place?
I’m often surprised by people not understanding what 
a serious museum this is. The backbone of the place 
is almost three million pieces in the collection and all 
the work being done not only to take care of it but to 
digitize and create access to it. That in itself is a very 
specialized, almost academic, enterprise.

Maybe the most important thing we did was change 
our name from the Country Music Foundation. We 
were the CMF, but becoming the Country Music Hall 
of Fame and Museum got it out of this intense aca-
demic thing into what we want to be known for. 

What comes with taking care of the collection is 
making it available. People are really surprised we 
are so active in education. As I said earlier, 120,000 
folks participated in education programs last year. We 
touched about 25% of all the kids in Metro Nashville 
Public Schools. A really proud moment last year was 
announcing Community Counts, which makes admis-
sion free to people 18 and younger. If they want to 
come with family and can’t afford it, they can check 
something out of the library that gets them in free. A 
membership that’s usually $100 is $10 if you qualify. 
That’s what good museums do.

We’re a non-profi t (c)3 that’s been accredited three 
times over a 30-year period. And we’ve made big com-
mitments to fi nancial, staffi ng, and otherwise because 
everything we do is education – from the exhibition 
programs on down.

When people really begin to understand that, does it 
open any doors for you?
Mike Tolleson, the one grownup involved in starting 

the Armadillo World Headquarters, came up from 
Austin for the opening of Outlaws & Armadillos. I 
had been wondering whether they recorded shows 
down there, because Springsteen, Freddie King and 
so many others played there. Tolleson brought with 
him a tape of the fi rst show at the Armadillo, which is 
Billy Joe Shaver opening for Waylon. He asked to see 
the archives, how we transfer stuff. He says, “Walk me 
through what you do when something comes in and 
you want to preserve it.” This recording hadn’t been 
played since it was recorded. Well, he left it with us 
because he knows it should be here. Get ready for a 
re-generation of our record label.

What would you say to people in the business who might 
have kept things the museum could be interested in?
Before you throw anything out, call us up. Often what 
people think is valuable and what we think is valuable 
are entirely different things. The general feeling is 
we’re interested in shiny stuff, and that is not the case. 
This is a research facility as well, and people will be 
coming here as they’re writing about this music for-
ever. So letters, business documents, photographs and 
recordings – I hate to think about what’s been thrown 
away. Bob McDill donated his whole life to us last year. 

He enabled us to go through his house and not all of 
that ended up here, but a lot more than he thought. 
The obvious things are all of the manuscripts, the 71 
legal pads. But there was correspondence and other 
stuff related to his career that’s really important. Once 
it rolls in here, it will be taken care of and a bunch of 
different audiences will be engaged. Plus, it’s safe.

Is it borrowed? Who owns an item once it’s in 
the collection?
Three or four times a year a relative will come to us 
saying, “You’ve got our grandfather’s instrument. He 
used to have a lot, but there’s only one left and we 
want it back.” And our response has to be that even if 
we wanted to give it to back, we can’t because it’s been 
donated. It is now part of the public trust and we’re 
just the caretakers. We don’t really own it. The public 
owns it. It’s part of this museum. What you want to say 
is, “Thank God it’s here, because if it weren’t here, 
there might not be any left.”

That almost happened once, right?
Maybelle Carter’s guitar was on loan here and the 
owner got into some personal circumstances where 
he needed to sell it. We couldn’t fi nd anyone and our 
media relations head at the time Liz Thiels brilliantly 
said, “We need to go to the paper and write about it. 
Maybe somebody will read it.” Well, someone did read 
it, came to the rescue and bought it for us. Unfortu-
nately, this person was running a Ponzi scheme and 
eventually the bankruptcy trustee calls to say Mother 
Maybelle’s L-7 and Bill Monroe’s mandolin were paid 
for with ill-gotten gains. “You owe us $1.125 mil-
lion.” We didn’t have it. The trustee said, “We know. 
No problem. We’ll auction them off and whatever it 
brings, we’re square.” Our response was, “We can’t. 
It’s in the public trust. It’s not for us to give it up – we 
don’t even have that option.” We fought through it 

and a year later settled. Thank you to the late [Sun-
trust banker] Brian Williams, who loaned us the 
money to pay for it when he probably shouldn’t have.

That tested us sorely. Our feeling is if we had given 
up those items, then Bob McDill isn’t donating any-
thing because there’s no certainty about those items 
remaining here forever.

Beyond the material representation of careers, you’re 
also shaping a subject’s narrative. Stories are so pre-
cious to people and to their families – are there ever 
points of confl ict over that?
Our not-so secret weapon is the brain trust we’ve as-
sembled who read about, consume and have written 
about this music a lot. Many of them have newspaper 
pedigrees. I am absolutely certain when we roll down 
to Austin and say, “Hey, this is the narrative we are 
going to tell,” it’s been well researched and will be 
handled beautifully. We are in a position to really tell 
the truth about stuff because we’ve assembled that 
group of people. I’m always nervous at an opening 
that we have researched, curated and written in a way 
they will appreciate and ultimately agree with. With 
Family Tradition, for example, that’s a complicated 
family. They allowed us to move forward and to do it 

because I think they trusted us. It’s an obligation and 
a responsibility to do that well. 

A large part of that Rotunda is the radio tower, rep-
resenting the guiding light of WSM-AM. Where does 
radio fi t into this place?
Radio is really crucial to the genre, obviously. In terms 
of relying on radio to get our message out, it’s really im-
portant. We participate with CRS every year and I don’t 
think we would be sitting here without radio because 
that’s the fi rst way people even heard any of this music. 
It was a way to get the music out to everybody and con-
tinues in that function, so it’s a central part of the story 
we tell as you move through the gallery space.

What was WSM’s effect on the industry ending up 
in Nashville? How important were R&B WLAC/Nash-
ville and WSM to what was going on musically in the 
South? The Night Train story wouldn’t even have ex-
isted if it weren’t for ‘LAC and pumping that stuff out 
all over the airwaves. With the Ray Charles exhibition, 
people were shocked to know he listened to the Opry
and WSM-AM. Radio permeates everything.

There was a story about you and [former CMF Exec. 
Dir.] Bill Ivey having cocktails in the early days, talking 
about what this place could become. How close does 
this come to that dream?
There’s always a lot you can do. I don’t think we’ve 
actually gotten this museum ingrained and embedded 
in the daily life of this community like we should. You 
get there by continuing to do good work, primarily 
educating kids and giving them opportunities. In a 
lot of ways, this is a content company. As we continue 
to enlarge our cultural footprint, we are moving as 
quickly as we can toward creating more and more ac-
cess to what’s donated into this collection. You won’t 
need to roll into this building to have access to them. 

Three years ago we realized there are live events 
that only happen and can only happen in this build-
ing. We had been fi lming them on a one-camera 
C-SPAN setup, but we’ve been expanding how we 
capture those now. This year we’ll do that with 55 
separate events so they live on. I also see more activity 
in education. Probably at some point the Taylor Swift 
Education Center will stand alone just like Hatch 
Show Print and Studio B. 

We have 350,000 square feet, so we’ve got the room 
we need. We’ve got the capacity to deliver on many 
things because we have 395 people on the payroll. 
We are one of the 10 largest history museums in the 
country. We have far outpaced the Rock Hall, EMP, 
Motown, Stax and Grammy museums. The Rock Hall 
is the second biggest at $18 million in revenue and 
we’re fl irting with $50 million. We are fi nancially 
stable, have the capacity to do more and there are still 
things to do.                                                             CAC

“ I have driven 
home a few nights 

and really wondered 
whether we were 

going to make 
it or not. ”
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