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Radio Jams & Jellies
What’s in a name? KYGO/Denver PD Eddie 

Haskell remembers a court battle resulting from 
just that question when he was at WYCD (Young 
Country)/Detroit and heritage competitor WWWW 
was putting on their Hot Country Jam in the 
suburb of Wyandotte, MI. “We leased a 
storefront that had access to that parking 
lot where the event was to be held and 
sort of made it a satellite studio on 
a six-month lease that started about 
three months before Hot Country Jam,” 
Haskell says.

“My Dir./Marketing Don MacLeod 
was an evil genius and found a fruit 
company that did custom labels.” 
MacLeod had jars of “Young Country 
Jam” produced and then the fun 
began. “We had the artists who were 
appearing at their show do liners 
for us that said something like, ‘Hey, this is Lee Roy 
Parnell and I love Young Country Jam!’” Haskell says. 
“We built those into promos that said, ‘Young Country 
Jam is coming to downtown Wyandotte’ on the date 
of the Hot Country Jam.”

Eventually, things turned litigious. “We really 
were in court being complete assholes, like, ‘Oh 
no, no, no! We’re selling jam and it’s for charity!’” 
he continues. “We were trying not to laugh as the 

judge was giving his ruling. We were allowed to call 
our product ‘Young Country Jam’ but we had to add 
‘in four delicious flavors.’ We couldn’t mention a 
date in conjunction with it and we had to say it was 
available in Wyandotte or Southfield, where our 
main studio was.”

The weekend of the event, WYCD was prohibited 
from venturing more than 10 feet from 

the Wyandotte studio. “So we chalked 
a 10-foot radius from the door,” 
Haskell says. “Then we stood right 
on it and called listeners over to say, 
‘I’m sorry. You need to come inside 
the line because W4 has a restraining 
order on us and we’re not allowed to 
leave this box.’ And of course, we did 
all of our shows live from our Wyandotte 
studio which was plastered with banners. 
I remember seeing their promotions 
director onstage taking pictures of us 
with this big telephoto lens just to make 
sure we didn’t break any of the rules. And 

all I could think was, ‘That’s all he’s thinking about 
today − not doing a good job on their promotion, but 
focusing on us.’ It was just dirty and fun.”

Presence Trumps Presents
Owning the other station’s event is a time-honored 

tactic, as Alpha Media SVP/Programming Scott 
Mahalick explains. “One time a competitor was 

producing a four-show concert series and we couldn’t 
even be on the property,” he says. “So we went to the 
vendors inside and they agreed to let us pay to co-
op their booths. They were wearing our t-shirts and 
handing out our swag. We also bought the video rigs 
and monitors inside the venue so 100% of the ads 
going on were for our stations. Then we had a laser 
system set up and we projected our logo on the roof 
of the venue from about a mile and a half away. And 
they were on the lookout for our station vehicles, so 
we rented two ambulances, drove around the parking 
lot and, every hundred feet or so, our street team 
would jump out and give away our swag. It really 
owned the crowd and the takeaway was that we really 
put on a great show.”

A programmer who wishes to remain anonymous 
achieved a similar effect with much less forethought. 
“The day of the concert my promo director and I 
wandered over to the park to see what havoc we could 
wreak. A huge crowd had already set up camp and 
much to our delight we noticed that there was no 
one from our competitor in sight. My morning show 
lived in walking distance of the park and I called them 
asking them to get down there immediately. I walked 
over to the sound board and told the sound guy that 
we were ready to go onstage to make announcements.”

Having gone back to the station for t-shirts, the 
promotions person also brought t-shirt cannons. 
“On their stage, in front of their gigantic crowd, 
my morning show, promo director and I fired what 
had to be more than a hundred of our shirts into 
that crowd before anyone from the competitor even 
showed up,” our unnamed PD says.

Of course, every trick has the potential to go awry, 
as KMLE/Phoenix PD Tim Richards experienced 
while programming Alternative WKQX/Chicago. 
“Our competitor went on the air and broke the 
lineup for our Twisted 8 Christmas show calling it 
Tiny Tim’s Christmas Wish as sort of my welcome to the 
market,” he says. “It was funny, but it backfired when 
we contacted their attorneys. They ended up running 
multiple on-air apology retractions promoting our 
show and brand on their station!”

WQNU/Louisville OM/PD Shane Collins recalls 

Guerrilla Radio
When Competition Gets Creative

Radio is show business, but the industry also has a 
long history of monkey business. Whether it’s find-
ing a way into the competing station’s concert, the 

PD’s head or the audience’s good graces, radio pros have 
found many ways to rattle the other guy’s cage, though 
not always as originally intended. Here’s a compilation of 
stories from folks who remember them fondly ... or not.
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being shut out of a Kenny Chesney stadium show, and 
doing something about it. “We knew Kenny would 
sometimes actually hang out with the tailgaters,” Collins 
says. “We didn’t know whether he was going to or not, 
but we were certainly going to make people think he 
was. We hired a Kenny Chesney impersonator who came 
up from Tennessee. We put him in a golf cart with myself 
and a giant security guy and drove around the parking 
lot. People went nuts. This guy looked just like him! 
Same height, same build, everything. 

“People were taking pictures with him and 
asking for autographs, though he explained he 
wasn’t signing anything. We kept at it until Kenny’s 
people caught wind of it and came out and threw 
a fit. It really was one of the most uncomfortable 
confrontations I’ve ever had like that. We weren’t 
breaking any laws, though. He wasn’t claiming to be 
Kenny, he just looked like him. There were no signs 
that said it was Kenny Chesney; none of that kind of 
stuff. We did have the golf cart all bannered up with 
the station logo, though, so there’s that. We had fun 
with it all afternoon, until we got caught.”

Magic Bus, Flying Pig
Sometimes, getting in the competitor’s head means 

getting in their parking lot. Another anonymous 
programmer offers this story: “I bought an old school 
bus for like $350 and my staff and I painted it for 
maybe $100 bucks. I think we spent more on beer 
and brushes than the actual paint. We added our call 
letters and logos to it too − all hand painted. The 
thing looked horrendous! 

“In the middle of the night we parked the beast in 
front of our competitor’s building, sort of crooked so it 
took up several spaces. That town had an ordinance that 
didn’t allow vehicles to be parked like that overnight, 
but they’d look the other way for up to 72 hours if the 
vehicle was broken down. To make it look like it wouldn’t 
run, I poured some transmission fluid on the ground 
underneath it and I disconnected the ignition coil so the 
engine would crank but it wouldn’t turn over. 

“When the cops called to tell me that radio 
station was complaining about our vehicle being 
in front of their building, I apologized profusely, 
telling them it was broken down. They gave me 
72 hours to move it otherwise they’d tow it to the 
pound at my expense. Gosh, wouldn’t you know 
it? At 71 hours and 30 minutes exactly that bus 
turned over. Amazing! A couple of weeks later it 
broke down in that same spot again! What are 
the chances of that happening?”

A legendary example of imposing your 
brand on another station occurred with 
the 1989 launch of The Power Pig (Top 
40 WFLZ/Tampa), which aggressively 
targeted heritage Top 40 WRBQ (Q105). 
Clear Channel VP/Strategic Services, Marketing & 
Innovation Marc Chase programmed the upstart and 
remembers battling what he calls “one of the best 
stations in the country. It had the revenue, the toys, 
the brand cache. Several stations had taken a run at it 
with no success. Just a fantastic radio station.”

Trying to get under their skin from the beginning, 
The Power Pig broadcast from the Q105 parking lot 
its very first day. “Every Q105 staff member who pulls 
into the lot flips us off,” Chase says. “We were like, 
let’s judo that. Instead of flipping the bird, let’s call it 
flipping the pig. We went on air and said, ‘Any time 
you see one of the pink vans from the Power Pig or 
one of us on the street, give us the old one-finger 
salute to let us know you love the Power Pig!’”

To say the idea worked may be understatement. 
“Listeners were insane doing it. Our Gabe Hobbs went on 
a trip so we spray painted his 300ZX pink and put Power 
Pig logos on it. He took it in stride, but his mom came to 
town and had to borrow the car to go to the store. She 
came back and said, “Tampa has the rudest people I’ve 
seen in my life! I bet a dozen people flipped me off!”

The air staff also encouraged listeners to “flip the 
Pig” at Q105 staffers to let them know what their 
new favorite station was. “They had Belinda Carlisle 
on their float during a parade and she got off in the 
middle of it because she thought all these people 
lining the route hated her,” Chase recalls.

Inside Jobs
Before the phrase “corporate espionage,” radio 

folks just called it dumpster diving in search of 
music logs, client info or other useful tidbits. 
Getting into the competition’s station took other 
forms, too.

KYGO/Denver APD/MD/afternooner Brian 
Hatfield has another story from WYCD/Detroit. 
“Our marketing director had a great idea of 
publishing a Young Country magazine for our 
listeners,” Hatfield explains. “He went through all 
the right channels and came up with a brilliant idea: 
Let’s buy advertising on the competing radio station 
– W4. We advertised a new country magazine that 
promotes the lifestyle of the country music listener. 
Never once did we mention anything about it being 
from Young Country. We bought ad time and a 
month later, their listeners started receiving our free 
Young Country magazine.”

While programming KATM/Modesto, current 
KMPS/Seattle PD Ed Hill was happy to employ 
someone who could do a spot-on Ricky Van Shelton 
impression. “This was in the ’90s,” Hill explains. “So 
we called our competitor and we told him Ricky Van 
Shelton was calling and they put him on the air. He 

did the whole interview as Ricky Van Shelton and 
mentioned our radio station live on the air.”

Hill also remembers advertising on a 
competitor’s station and creating, with then-GM 
Scott Mahalick, the “Country Music Circle Club.” 
“We ran commercials on the other radio station 
with a phone number that went to our station,” he 
explains. “We took down all the listeners’ info and 
databased them up.”

And if you can’t get on your competitor’s 
broadcast, or into their station or show, maybe 
your listeners can. CBS Radio VP/Countr y Jeff 
Kapugi also worked at WFLZ/Tampa and says, 
“Rumor has it that a client provided us with a 
backstage pass for a show that our competitor 
was putting on. Rumor also has it that there 
were about 300 copies of it made and given 
out to about 300 random people as they were 
walking into the show. Another rumor has 
it that a bunch of them got backstage! The 
only reason the competition figured out the 
passes weren’t authentic was because they had 
a different color lanyard. They were definitely 
scratching their heads as to why all these 
people were showing up for the meet-and-greet. 
It was a fun one to hear them recount on the 
air on Monday and say, ‘Yeah, we figured you 
out!’ Well, eventually you did.”

Feed The Homeless
Some dirty tricks were literally dirty. Chase recalls 

his time at Nashville’s Top 40 Y107 (WRVW) fondly. 
“When AC WLAC-FM/Nashville was known as ‘Class 
FM’ they had a client/listener party that was really 
nice – people in tuxedos and such,” he says. “So we 
went down to Second Avenue and handed half of a 
$100 bill to van loads of bums who hadn’t showered 
in weeks, dropped them at the party and told them 
to be polite, tell everyone you love WLAC, eat what 
you want and meet us back here in an hour for the 
other half of the bill. You could see the horror on 
everyone’s face at the event. It was fun.”

“Another one in Detroit was when the homeless 
people were all washing windshields in the mid ‘90s 
without asking and expecting a tip,” says Haskell. 
“People just hated it! So we bought a boatload of W4 T 
shirts, gave them to all the homeless people washing 
windshields and told them we’d give them five bucks 
if they would wear it all day.”

Hill remembers taking a direct approach. “We 
were destroying the competition and Mahalick 
wanted to put a nail in their coffin and intimidate 
them, so we had body bags made up with roses and 
we threw them on the front lawn of their studios,” he 

says. “They were pretty pissed.”
Mahalick says, “Yes, there was a point in my career 

a long time ago when I did send body bags out to 
everybody. A couple of the GMs who were really 
uptight didn’t think it was very funny. But one guy 
who did, Bill Johnson at Classic Rock KVFX/Modesto, 
wrote me back, ‘Scott, I appreciate the body bag. 
We’ve turned it in to the surplus store, and I’ve taken 
the cash they’ve given me for it and applied it to the 
bottom line this month.’”

Mahalick also employed the homeless ... with noble 
intent, of course. “In my early days I was a little more 
radical and we did load up vans with homeless guys 
and drop them off at the competition’s events, but 
only if there was free food,” he says. “We wanted to 
make sure there was stuff for them to eat and drink. 
We called it ‘Operation Feed The Homeless’ and it 
was something charitable that had a bonus effect.”

More recently, Mahalick remembers needling 
crosstown KMPS/Seattle PD Becky Brenner. “I 
sent her an old rearview mirror from a junkyard 
with our logo and a sign attached to it that read, 
‘Here’s lookin’ at you.’ As the ratings grew and 
we continued to have some success, I ramped up 
some of those things and Becky never really said 
anything until I ran into her at 2am at CRS. I 
don’t want to repeat what she said, but it was 
good-spirited and let me know that she got each 
and every one of those packages.”

Richards heard one about radio exec 
Randy Michaels (Jacor, Merlin, etc.), who 
wanted to get in the head of a new PD in 
town. “They sent someone over to his house 
on Thanksgiving to put a dead turkey and 

a sign on his front lawn that said, ‘Enjoy your last 
Thanksgiving in Denver.’ I mean, at his house! So that 
was pretty crazy.”

“There was a point where people crossed the line, 
doing things like running into stations and peeing 
on control boards,” Chase admits. “That’s just mean. 
There’s a fine line between being clever with a 
purpose and being annoying to outright hurtful. I’d 
love to tell you I never did anything over the line, 
but in hindsight there are a couple things I wouldn’t 
do again. On the other hand, most things you could 
share with the audience in a way that wasn’t self-
serving. Weave a plot about the evil villain competitor 
and the young upstart.”

Similar stunts aren’t as compelling in the current 
landscape. “Today we’re competing with so many 
other mediums that just focusing internally on 
radio competition or unintelligently dedicating 
too much time just isn’t productive,” Chase says. 
And consolidation may have put a damper on some 
of the hijinks, as well. Chase remembers how the 
Jacor-owned Power Pig made fun of the “evil Texas 
bankers” Mark and Lowry Mayes, who owned Clear 
Channel at the time. And then Clear Channel bought 
Jacor. “They were fantastic about it,” he says. “They 
never held any grudges.”                                        CAC

Send your guerrilla radio stories to news@countryaircheck.

On their stage, in front of their gigantic crowd, 
my morning show, promo director and I fired what 

had to be more than a hundred of our shirts into that crowd 
before anyone from the competitor even showed up.”“

Guerrilla Radio
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That’s What 
Friends Are For
Small Market Personality
The Wolf & Friends Morning Show
Brian Egan, Rusty Bumper & Amanda 
Walton, WKWS/Charleston, WV 
 

Two years after joining the West Virginia Radio station 
WKWS/Charleston, WV PD/morning guy Brian Egan says 

his first nomination is all about the listeners.
The Marconi was always one of those awards that 

was just kind of off the radar, but since I’ve joined this 
company it’s very much on the radar here. We’ve got a 
history of Marconi Award winners as [sister AC] WVAF 
has won before and they’re actually nominated again 
this year. The application is an interesting format 
too, because it’s a 200-word essay. You’re not sending 
any audio. You’ve got to tell your story succinctly and 
hope that time as a high school newspaper editor paid 
off in terms of being economical with your words.

I was pleasantly sur-
prised to get the nomina-
tion. To see another sta-
tion that I really respect, 
KKNU/Eugene, OR in 
the same category makes 
me feel like it’s just a 
huge honor. They’ve had 
some great success in 
country awards. Whether 
it’s the CMAs or the 
ACMs, they’ve done re-
ally well. So to be able to 
represent country in that 
category is nice.

We’ve had an interest-
ing year with some of the 
local challenges we’ve 
faced. Our water crisis, 
for example, which is 
one of the things we 
talked about in our en-
try. We’ve gone through 

things as a community that are just unlike anything I’ve 
ever been through anywhere else I’ve ever lived.

I’m most proud of how everybody pulled together. 
It’s small market radio – everybody’s got to do every-
thing. Whether it’s our sales staff or the promotions 
team or any of the people on the air, we figure out 
how we can cover things. When we were dealing with 
the water crisis, people were sleeping at the station to 
provide information, especially as they were starting 
to turn the water back on. I even had Cody [Alan] on 
After MidNite cut lead-ins to our updates on the crisis. 
People aren’t whining about how many hours they 
work, they just do what they have to do to be there for 
the community. When you’re meeting people a few 
weeks later and they say, “Hey, we really appreciate 
how we could count on you during that time,” that’s 
what makes it worth it. That’s how you build it – one 
listener, one family at a time.

If we win, it’s about the folks here in Charleston. 
They’re the reason we do this. They’re who ask us to 
be involved with their events and who’ve stepped up 
when we’ve done things for St. Jude. If they didn’t 
show up at our events or donate food or money at 
our fundraisers or ask us to come play music at their 
school car washes, we wouldn’t be here. So if we win, 
what it really means is that Charleston wins. 

If we do win, I think it will be like the Stanley Cup. 
Maybe a listener can have it for a day as long as they 
don’t break it. Or maybe we’ll take it on tour around 
our listening area. The Marconi And Cheese Tour, 
where we go to different places and have a macaroni 
and cheese dinner or something. Let everyone get 
their picture taken with the award. You can’t drink out 
of it, so that’s out. 

Country is typically well-represented with 
Marconi Radio Awards finalists and 2014 
is no exception, with 14 receiving nods. 

Bestowed by the National Association of Broad-
casters for excellence in broadcasting, the Mar-
coni acknowledges ratings success, awards and 
community service. Several of this year’s final-
ists are profiled below.

Additional finalists WIL/St. Louis (Legendary 

Station); WYCD/Detroit’s Don with Rachael 
and Grunwald (Large Market Personality); 
KKNU/Eugene, OR’s Bill Barrett, Tim Fox & 
Tracy Berry (Small Market Personality); KKBQ/
Houston and WUSN/Chicago (Major Market 
Station); WIVK/Knoxville and WUSY/Chatta-
nooga, TN (Medium Market Station); WKLB/
Boston (Country Station) have been profiled 
in recent issues of Country Aircheck.

The Hunt 
For Bofoot
Large Market Personality  
Bo Matthews, WIL/St. Louis

     A pact with his late mother, a big truck and a dash of 
irony all mixed together make up WIL/St. Louis afternoon 
personality Bo Matthews’ recipe for success.

I feel very blessed because people oftentimes ask 
me to help with whatever fundraiser they’re doing. 
There are so many things that come through by 
email or on Facebook about events, whether it’s an 
individual charity for somebody’s family member 
who’s going through hard times, or working with big 
organizations like the March of Dimes and everything 
in between. I try and cover as much ground as I can. 
One draw is that I own a street-legal monster truck I 
call Bofoot. It’s just fun. I’ve had it since 1997 and it’s 
kind of morphed over the years. People get a kick out 
of it. They want it in their parades and at their events. 
So if I can sell an extra burger and dog at a Boy Scout 
barbecue because my truck’s sitting there, I’m in.

I’m an Air Force brat and the father of a soldier. She 
did three tours in Iraq. After Sept. 11, the world changed. 
Knowing that I never wore the uniform, I promised my 
dad that I would always support organizations that do. 
And I found out early on when I came to WIL that it’s 

more than just play-
ing the music and 
being a jock on the 
radio. There’s just so 
much power with a 
microphone that you 
can use to motivate 
people. 

I watch every 
awards show, and 
everybody says it’s 
great to be nomi-
nated and I under-
stand what that feels 
like now – just to be 
connected to the 
name Marconi. I 
don’t know how I’ll 
feel if I win because 
it hasn’t happened yet, but the nomination has slayed 
me. What’s so nice about this is that your name gets 
out on all the press, and it’s crazy how many people 
I’ve crossed paths with since 1985 when I began in 
Country radio who remember me and have reached 
out with congratulations. 

I lost my mom in 1986. She raised me on country and 
gospel music. I made a secret pact with her in heaven 
that I would only work in Country radio, and I’ve been 
able to keep that promise. Here’s the irony: the day you 

put the nominations in Country Aircheck, one of the 
photos at the bottom featured the station that fired me 
in 1988. It was hilarious. You can’t make that up. The 
logo has never changed in all these years and I’ve always 
thought it was the coolest logo, so it popped out to me. 
The PD – I won’t name him – said, “You’re not educated 
enough and you really need to just go drive a truck.” I 
just love the music and the lifestyle, I live it and breathe 
it. And ironically I’m doing what I love on the radio 
and in the community ... and I also drive a truck. A big 
monster truck.

Marc 
ExcEllEncE

of

Truck Yeah: Matthews (c) and the Bofoot monster truck with kids who won a 
district-wide anti-bullying challenge.

Check, Please:  The Wolf & Friends Morning Show’s Rusty Bumper (front, left), 
Amanda Walton (front, center) and Brian Egan (front, right) present a $500 
check to a local high school marching band.



In The Bedroom
Small Market Station 
WFRE/Frederick, MD
     A growing bedroom community to both Washington and 
Baltimore, Frederick, MD maintains just the right mix of big 
city and small town, according to PD Don Brake. The station 
has ruled the airwaves there − by far − for more than 22 years. 
Chatting with him for even a short time sheds light on why.

People who don’t want to live in the 
hustle and bustle of metropolitan Wash-
ington or Baltimore come and live here. 
And they just don’t leave. They love it 
here. It’s a vibrant community that’s still 
got that old colonial feel, but with aspects 
of metropolitan life. And of course you 
have access to everything in Baltimore 
and D.C. within an hour’s drive. Our 
signal carries into both of those markets, 
so we really are the station that anybody 
living outside those metros relates to. 

This station has long had a really 
close connection to the community 
and we do a lot of community events. 
We’re constantly voted the favorite 
radio station in the local Frederick Magazine and we see 
that kind of thing constantly with our listeners. They 
show up in droves at our charity events and they sup-
port what we do unbelievably when you consider our 
market size. Nielsen has us ranked at 192 and yet we 
donate about half a million dollars a year to St. Jude. 
That doesn’t happen in markets this size. 

Our two Super Bowls are the two days we do the 
St. Jude Radiothon. I’ve done radiothons with St. Jude 
and with other organizations, and though there were 
amazing results with the others, it’s just not that same 
feel. The entire community rallies around this radio 
station for those two days, and that’s a big part of what 
went into our Marconi submission – the work we do 
with St. Jude, Toys For Tots, the Diabetes Association 
and more. And it’s all ongoing.

We do our own local traffic, too, which is one of the 
big selling points for our listeners who commute from 
D.C. and Baltimore. They stick with us. They don’t 
need to switch to a metropolitan station on the way in 
to get the best information.

The first celebration we did came when we found 
out we were a finalist. And for that we just made a point 
to thank our listeners, because a lot of our submis-
sion really was about the relationship with them and 
how they make this a great radio station. And we’ll be 
sending a small delegation of station staff to the awards 
event. Should we win, we’ll definitely do some celebrat-
ing there. Then we’ll come back and figure out some 
way to celebrate with the community; maybe a free 
show or something like that. We don’t really want to 
put the cart before the horse and plan a celebration. 

Texas Proud
Country Station: KCYY/San Antonio

Cox/San Antonio OM, KCYY PD and Country Format 
Leader Jeff Garrison says a consistent reach for excellence 

and community involvement, plus 
a little competition with a sister sta-
tion down the road, makes for great 
team recognition.

We’ve never won or even been 
nominated before. We think it’s 

one of the most prestigious awards – being recognized 
by our peers and leaders in the radio business is quite an 
honor. So we made a concerted effort to apply and we’re 
really excited.

Y-100 is a super brand. It’s one of the leading brands 
in Country that was very aggressive in a Top 40, very 
young approach to the format back in the late ‘80s 
when it launched. It’s been a powerhouse and a staple 
in the San Antonio country life group for more than 
25 years, and that’s worthy of recognition. Accomplish-
ments include being in the top five close to forever and 
No. 1 many times. KCYY is still the No. 1 listened-to 
radio station in San Antonio today.

We’ve consistently done radiothons for the local 
Children’s Hospital. We do a blood drive and, when 
things do happen around us, we are the first to react. 
When we had the explosion in West, TX and the com-
munity was just devastated, we were the first to deliver 

water. We pride ourselves on being involved and help-
ing when there’s need. 

One of the coolest things we did is we gave away a 
home to a Wounded Warrior during our Eight Man Jam 
last October. We had the leader of that organization come 
out, and it was one of the most touching moments I’ve 
been involved with. San Antonio is such a huge military 
community, so to be able to do that was fantastic. 

To win would mean a lot, because this staff and 
our CMG radio group here has worked so well 
together. It would be a team win for all of us. Every 
person operates at a high level of excellence and 
we all strive toward being the best. It would be an 
honor and a privilege to be recognized as a team 
and to be recognized in that elite group of stations. 
Plus, [KKBQ/Houston OM/PD] Johnny [Chiang] 
won last year, so we’ve got to try to step it up. 

I was thinking about the 
Marconi and all the young 
people in radio. You ever see 
those bits where Jay Leno 
sent someone out on the 
street and goes, “Hey, do you 
know the capital of Texas?” 
I’d like to ask some of the 
younger people in radio, “Do 
you know why they call it a 
Marconi?” I can’t imagine 
what kind of responses you’d 
get. “Is that a dish?” 

Marc 
ExcEllEncE

of

Frederick Cares: WFRE’s Dave Conrad, Dina 
Carole, Don Brake, Jessica Mitko, Tom Whalen 
and former staffer Holly McCall celebrate rais-
ing $407,383 with the station’s annual St. Jude 
radiothon. The station set a record this year by 
raising $411,863.

Pretty In Pink:  Members of Team WFRE including morning co-
host Dina Carole and Dir./Promotions Jessica Mitko at the St. 
Jude Country Music Marathon in Nashville where they were the 
No. 1 overall fundraising team, raising more than $125,000.

Go West:  KCYY middayer Beth Chandler (c) 
with listeners who helped with a collection 
drive to provide water and supplies (inset) 
to the victims and rescuers of the West, TX 
explosion last April.
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Hank’s 
Tattoo Shop
Country Station: WLHK/Indianapolis

Community-driven events, a hungry and almost-familial 
staff and local decision-making is a powerful combination 
for any radio station, but it seems especially so for WLHK 
(Hank FM). PD Fritz Moser has been at the helm since 
March, with the station since 2009 and in the market for 
many years beyond that. Here he explains why Hank is get-
ting so much attention from the NAB.

For us, it’s a very event-driven station. We probably 
do more events than any other station here in our 
market, whether it’s concerts, or hosting days out at 
the Indiana State Fair, or participating in the annual 

fireworks display here that draws more than 100,000 
people downtown. It’s just about weaving ourselves 
into the community and really doing what we all 
believed several years ago that great radio stations do. 
We’re fortunate enough that we’re still able to do that.

Not long ago, unfortunately, we had a police officer 
who was shot and killed here in Indianapolis. Emmis 
decided to get people together with the mayor and 
the police chief to talk about it. We invited all the 
Indianapolis radio stations to come down, had an 
open forum and a rally to support our police officers 
because it’s been kind of a violent year for the city. 
That’s the kind of group we are – taking the leader-
ship role in that way and we’re proud of that.

The environment is really hard to explain. There is 
something organic to it, but it is a staff that wants to 
win and do things for the community. They still have a 

passion and love for the product. Aside from the staff, 
it’s the management. Emmis is kind of a boutique 
company and they allow us to make decisions on a 
local level. They want your input and they want your 
guidance. Giving us that latitude allows us to do some 
great things and, when we make mistakes, there’s a lot 
of grace there, too.

To be recognized by industry professionals, be it 
though the ACMs, CMAs or the NAB, you’re certainly 
proud of that. With the NAB and the Marconi, it’s a 
little different. It’s not as flashy as the CMAs and it’s 
not on TV, but it’s one of the most prestigious awards 
you can get as a broadcaster. And that’s special to us.

To celebrate? Tattoos! Actually, we’ve talked about 
it a lot but we’ve never won one with this group here. 
With the ACMs, it’s always a big deal to celebrate in 
Vegas. For the NAB, the Marconi Awards are here 
in Indianapolis so I guess we’ll go out and get a nice 
dinner down the street. I’m sure our Market Manager 
Charlie Morgan will pull out something nice like 
he’s been known to do in the past. But even to be a 
finalist has caused a lot of high fives in the building. 
We do have a pact where we might get tattoos if we 
get a big award. Of what, we don’t know. That actually 
came up at a dinner to celebrate our CMA nomina-
tion a couple of years ago, and after another round of 
drinks, anything was possible.        cac

Dover Castle
Country Station: WOKQ/Dover, NH

WOKQ has been a New England radio staple since the 
1970s and is no stranger to recognition. It’s a former New 
Hampshire Association of Broadcasters’ Crystal Award 
winner, and MM Marty Lessard, OM Mark Ericson and 

Dir./News Don Briand are all 
recipients of the trade organiza-
tion’s Broadcaster Of The Year 
Award. Winning the Marconi, 
however, would be a first, and PD 
Mark Jennings welcomes what 

would be its highest honor yet.
I was at the station one afternoon and OM/

morning co-host Mark Ericson called my cell to say, 
“Congratulations, we’re Marconi Award nominees!” 
He had seen it posted on the Marconi Award website. 
I was just sort of stunned and in disbelief for a while. 
The nomination has been humbling because of the 
company that we’re in, but has also been a point of 
pride for the entire staff. We all realize how specialthis 
moment is. 

First and foremost the 
staff here has great chem-
istry, which is a must-have. 
Everyone knows their 
role, works hard and 
works smart. If you’ve got 
that going for you and can 
foster an atmosphere of 
creativity, it’s going to be a 
winning formula.

Beyond that, WOKQ has 
consistently offered its resources to 
the local community and that’s what makes it special. 
Airtime is just the start of things. Staff members have 
always volunteered their time to events, boards and 
whatever is needed in times of crisis. From station 
tours for Cub Scout groups to year-long public ser-
vice campaigns, we’ve always tried to step in and help 
wherever possible.  It’s been a part of our culture 
since the station went on the air. Through country 
music’s ups and downs, it’s been that localism that 
has grounded us. And WOKQ had its best ratings in 
20 years thanks to the appeal of today’s music, seeing 
double digit shares in all key demos. We’ve even got 

a 20-plus share among young adults 18-34, 
so the future is brighter than ever.

One of the things we’re proud of is that 
since the mid ’80s we’ve had the “WOKQ Year 
of Service.” It’s a year-long promotional part-
nership for an organization we feel is most 
deserving and for whom the campaign can 

do the most good. All ap-
plicants are encouraged 
to make the station’s PSA 
offerings part of their 
marketing strategy.

Being a finalist is a 
tribute to the staff both 
past and present who 
have always gone beyond 
what was expected of 

them. We have all worn many hats around here. The 
folks who can quietly still make time to serve on a 
board, volunteer for something or organize an event 
without much thanks rarely get the recognition. This 
one would be for them.

If we win, we will relish the accomplishment for a 
short time, but then get right back to work trying to 
live up to it. There is always more we can be doing for 
the large region we serve.

Love Boat: 
WOKQ after-
nooner Roy 
Sullivan (front) 
with a few 
lucky listeners 
during one of 
the station’s 
Kickin’ Coun-
try Cruises.
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Band For Blue: Indianapolis residents gather in 
the city’s Monument Circle to show support for 
local law enforcement as part of Indy United.

Polar Ops: WOKQ morning co-host Karen 
Kiley completes the station’s Penguin Plunge 
by jumping into the wintry waters of Hampton 
Beach on Super Bowl Sunday. The even ben-
efits Special Olympics of New Hampshire by 
raising approximately $500,000 each year.

Cigar Included: 19/Interscope/
Mercury’s Scotty McCreery 
performs for Hank FM listeners 
as part of the station’s Close-Up 
concert series in the station lobby.
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w1  Clay HunniCutt
Clear Channel EVP/GM National  
Programming Platforms
Country Brand Manager

Favorite station/personality: The one I grew 
up in – US-101 [WUSY/Chattanooga]. Back when 
I started and we had an all-star lineup with Bear 
and Ken (still 
there today), 
Big Old David 
Earl Hughes and 
Dex (still there), 
Bobby Byrd, Big 
Jon Anthony, and 
so many others. 
It was a training 
ground for how 
to produce big 
radio and how to 
really be in and 
for the com-
munity. Sammy 
George and others really instilled so many basics 
that I still live by: Whoever has the most fun wins, 
and do creative radio that is good for the station and 
the listeners. 
Non-hit I thought should be a smash: John 
Waite’s “Change” from a pivotal moment in the movie 
Vision Quest. Classic ‘80s fare!
Huge hit I couldn’t stand: Right Said Fred‘s “I‘m 
Too Sexy.“ Anything by Culture Club, too.
Early radio interaction: Winning tickets to see 
Mötley Crüe with a new opening band called Guns N’ 
Roses. I caught Tommy Lee’s drumstick and was king 
for a night!
Early artist interaction: Seeing Elvis at the Omni in 
Atlanta just a few months before his death. 
First music purchase: Alabama’s My Home’s in 
Alabama.
Music poster in my room: Mötley Crüe.

w2  SCott BorCHetta
Big Machine Label Group President/CEO 

Favorite station/personality: KMET/Los An-
geles. Finding “underground FM Rock” was like I 
discovered the cool kids club. The jocks were easily 
as cool as the artists they played – Jeff Gonzer, the 
Burner Mary Turner, Cynthia Fox, B. Mitchell Reed 

and more. Jim Ladd at night was LA; he was Holly-
wood. He’d take you into Jim Morrison’s head and 
to the Hollywood Hills as if you were invited to the 
coolest parties. Long live the Mighty Met!
Non-hit I thought should be a smash: If I liked 
it, I thought they were all hits! That’s stayed with me.
Huge hit I couldn’t stand: Disco.
Early artist interaction: You never knew who 
you might run into after dark in late ‘70s, early 
‘80s Hollywood. It felt like the center of the rock 
universe [and] you had the feeling that many of 
the guys you were hanging out with or saw at a 
club could become the next big stars. Punk/New 
Wave artists like X, Black Flag, the Go Go’s, and 
the Hard Rock/Metal guys like Vince and Tommy 
of Mötley Crüe, Stephen Pearcy of Ratt, the Poison 
guys – we were all running around Hollywood out 
of our minds.   
First music purchase: David Bowie’s “Space Oddity.”
Music poster: Led Zeppelin and The Rolling Stones.

w3  Mike Dungan
Universal Music Group/Nashville 
Chairman/CEO

Favorite station/personality: WSAI-AM/Cincin-
nati, my hometown hit radio station. Jim Scott, Dusty 
Rhodes, Ron Britton and all the music that mattered. 
It was the coolest club anyone could belong to. Draw 
a big picture of an eye, display it in a front window of 
your house and, if the ‘SAI crew came through your 
neighborhood and saw 
it, you won cash and 
got your name called 
out on air. But it wasn’t 
about that. It was about 
declaring yourself one 
of the enlightened – one 
of the people who “got 
it.” Of course, there were 
no signs hanging in the 
windows at my house. To 
my parents, this would 
have been the equivalent 
of telling all your neigh-
bors that everyone in the 
family was a registered 
Communist. Even without 
a sign, my heart was all-in, and I wore it with pride.
Huge hit I couldn’t stand: Every song was a 
smash, and every word from the mouths of the jocks 
was a treasure, the best moments of my life. There 
were no stiffs. Not to my ears. Even the fourth single 
from The Lemon Pipers sounded golden to me.

w4  JoHn eSpoSito
Warner Music Nashville President

Favorite station/personality: Free Form Rock 
radio WDVE/Pittsburgh where Little Jimmy Roach was 
the cool DJ. Lots of smoke-filled rooms and 15-minute 
songs! How wonderfully ironic that Little Jimmy Roach 
is now a Country DJ on WDSY!
Non-hit I thought should be a smash: I have 
hundreds, which is why I’m not the head of A&R! One 
is the entire Bonaroo album by a killer singer from the 
Bay Area named Bobby Winkelman (he was in The 
Steve Miller band). “Life’s Sweet Song” is wonderful 
and that album should have had more traction.

Huge hit I couldn’t stand: “Free Bird.” Do I really 
have to explain?
Early radio interaction: I interviewed Jessie at AOR 
WYDD/Pittsburgh for a college journalism assign-
ment. She had the sexiest voice ever, but in meeting 
her for the interview, all I can say is she was sweet but 
not the sultry gal I was expecting.
Early artist interaction: I met John Hiatt at a 
student booking convention and had him play at our 
school on two occasions. It was amazing, further so-
lidifying my desire to be involved in the music world.
First music purchase: Beatles ‘65. I remember 
so vividly putting the needle down and hearing “No 
Reply.” Chills! The entire album is joy!
Music poster in my room: Peter Max’s famous 
Dylan poster. I didn’t even really like Bob Dylan, but I 
loved that poster.

 w5  Jeff kapugi
CBS Radio VP/Country, WUSN/Chicago PD

Favorite station/personality: Hands down The Big 
89, WLS/Chicago – from Larry Lujack to Tommy Ed-
wards to Bob Sirott to John Landecker. I could listen all 
day and night and did so with a small transistor radio 
under my pillow. I couldn’t wait for the new WLS music 
surveys to come out each week at the record stores 
with the Top 40 list, jock bios and artist spotlights.
Non-hit I thought should be a smash: Every 
song by ELO. Most were not hits, but should have 
been. Jeff Lynne is a genius!
Huge hit I couldn’t stand: “Makin’ It” by David 
Naughton. It was top 5 in 1979 and a brief TV 
show, also. 
Early radio interaction: As a pre-teen I would 
call WLS and The Loop [WLUP] all the time to 
request ELO. I remember calling The Loop once to 
request a new ELO song that had just played and I 
could tell the jock was annoyed.

Early artist 
interaction: Got 
a high-five from 
Daryl Hall at an 
ELO/Hall & Oates 
show.
Music purchase: 
Cut-out version of 
ELO’s Out Of The 
Blue. I wore out 
the Concerto For 
A Rainy Day side 
with “Mr. Blue Sky” 
on it.
Music poster: 
ELO, FleetwooMac.

y
ou ranked ’em, we just asked about their childhood crushes. now in its eighth 
year, the power 31 asks readers to select executives with the most influence 
over airplay decisions, and the results are never disappointing. with a new  
no. 1 (Clay Hunnicutt), a leap into the top 10 (John Dickey) and seven top  

decision makers who weren’t on last year’s list, perceptions of influence are ever- 
changing, but not to be taken too seriously. there’s nothing scientific about this pro-
cess, nor are there any paradigm-shifting revelations in asking folks about their earliest 
thoughts on radio and music. there is, however, plenty of insight into the backgrounds of 
the men and women who are a big part of making the Country radio engine hum. 
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w6 JoHn DiCkey
Cumulus Media Partners Co-COO & EVP

Favorite station/personality: AOR WRIF/Detroit 
and Arthur P. Who didn’t want to sound like him? Wow.
Huge hit I couldn’t stand: “Whip It,” Devo. Not 
sure why, but even today the song drives me crazy.
Early radio interaction: I remember trying to win 
tickets to a beach party AOR WSHE (SHE 103)/Miami 
was throwing.
Music poster in my room: Jack Nicklaus. No music 
posters. I wanted to be a professional golfer.

w7 gary overton
Sony/Nashville Chairman/CEO

Favorite station/personality: Top 40 WABC/New 
York circa 1964. Cousin Brucie. The Beatles! Alison 
Steele on “Progressive Rock” WNEW circa 1972. Her 
sultry voice reading poetry accompanied by a lone 
flute each night before her overnight shift – she and 
the other jocks played whatever they wanted. Heaven! 
And Del DeMontreaux on WHN circa 1975. Country 
in New York! They played Conway and Loretta, Kenny 
Rogers, Mel Tillis, Charley Pride and Ronnie Milsap. I 
was hooked.
Huge hit 
I couldn’t 
stand: The Bee 
Gees, “Stayin’ 
Alive.” Those 
high, thin, 
stacked vocals. 
The outfits. The 
hair. The musi-
cal mascots for 
Disco, which I 
also hated.
Early radio
interaction:
Those air 
personalities 
were gods! 
I was too 
intimidated to 
call a radio 
station and ask 
them to play a 
certain song. 
I’ve gotten over 
that in the last 
few years.
First music purchase: Santana’s Abraxas on an 
orange plastic eight-track tape and Steppenwolf Live 
double vinyl LP with “The Pusher,” which my parents 
wouldn’t let me play in the house because of the laguage. 
Music poster in my room: Jimi Hendrix black 
light poster I bought in Phoenix at a “head shop” a 
few days after seeing my very first concert there. The 
Doobie Brothers. 

w8 Doug MontgoMery 
Clear Channel Premium Choice PD
Clear Channel/Grand Rapids OM

Favorite station/personality: Growing up in De-
troit, it was Mike Halloran on WDET and later WLBS 
and WDTX. His show was called Radios In Motion 
after the song from XTC, and it was Alternative 

back when Alternative 
was still referred to as 
New Wave. I wanted to 
have a show like that 
largely based in musi-
cal discovery.
Non-hit I thought 
should be a smash: 
Gino Vannelli’s “Black 
Cars.” My first car 
only had an AM radio. 
Fortunately the Cana-
dian stations were still 
playing music on AM so 
I am an expert on ‘80s 
Can-Con.

Huge hit I couldn’t stand: “Harden My Heart,” 
Quarterflash.
Early radio interaction: The same building in 
Dearborn where my mom would have to drive me to 
pick up prizes is where I sat with the GMs discussing a 
PD job some 20 years later.
Early artist interaction: I went to school with the 
children of some Motown stars. Edward Patten (one of 
Gladys Knight’s Pips) lived a couple of doors down.  
First music purchase: ELO “Sweet Talkin’ Wom-
an” 45 I bought only because it was on colored 
vinyl. I’m not sure I was familiar with their music at 
the time.

w9 JiMMy Harnen
Republic Nashville President, BMLG EVP

Favorite station/personality: As a college senior 
in Wilkes-Barre, PA, I naively walked across the street 
to see Jeff Walker, afternoon DJ at Top 40 WKRZ, 
who actually met with me and listened to a two-song 
demo my band Synch had just recorded. Before the 
first chorus of “Where Are 
You Now?” was finished 
he yelled, “That’s a hit!” 
He played it for the PD, Al 
Brock, and WKRZ added and 
played it ... a lot. Next thing 
we knew, they asked us to 
open for Bon Jovi and the 
song spread to stations in 
Allentown, Philadelphia and 
more before Columbia/CBS 
Records offered us a con-
tract. At that moment, I was 
addicted. It was the single 
defining moment when I realized that I was a record 
guy living inside of an artist body.
Non-hit I thought should be a smash: Sher-
iff’s “When I’m With You.” Again, WKRZ played the 
daylights out of it in 1983, but it did not become a hit 
until Nationwide rediscovered it in 1989.
Early radio interaction: I called radio request lines 
all the time. Early on, I actually got so nervous I hung 
up if the DJ answered. 
Early artist interaction: I won’t mention the name, 
but it was a big letdown. He was a total dick ... no 
other way to put it. In fact, he’s still a dick. 
Music poster in my room: Kiss.

w10 royCe riSSer
UMG/Nashville SVP/Promotion

Favorite station/personality: First, Top 40 XETRA-
AM (The Mighty 690)/Tijuana, then Top 40 KIIS/Los 
Angeles. I loved listening to Rick Dees and I’m still 

trying to find his “Candid Phones” bits.
Non-hit I thought should be a smash: Peter 
Schilling’s “Major Tom.” 
Huge hit I couldn’t stand: Culture Club’s “Do 
You Really Want To Hurt Me.” I grew to like it, but 
years later.
Early artist interaction: My grandparents took me 
to see a Broadway show featuring Florence Hender-
son. Somehow they knew her, so we got a meet-and-
greet. We had never met, but she came up, hugged 
me and said, “Oh, it is so good to see you again!” I 
was probably eight years old and I was completely 
stunned. I said, “Good to see you again, too!” After 
all, it was Mrs. Brady and I had seen her before many, 
many times. Awkward.
First music purchase: Styx, Paradise Theatre. I also 
had the Grease soundtrack because I was in love with 
Olivia Newton-John (still am), but I think my mom 
bought that for me.
Music poster in my room: The Alarm. That was in 
high school. I was obsessed.

w11 Jon loBa
Broken Bow Music Group SVP/Label Group

Favorite station/personality: I loved Rick Dees on 
KIIS/Los Angeles and Scott Shannon on Rock/Metal 
“Pirate Radio” KQLZ. Both personalities and stations 
seemed to be pushing the envelope at the time. 

Non-hit I thought should be a smash: “Long 
Day,” Matchbox 20. It was a hit at Rock radio, but 
didn’t spread to other formats. Thankfully, lack of 
success on that first single didn’t dampen the label’s 
belief in the act.
Huge hit I couldn’t stand: Anything by Air Supply.
Early radio interaction: I would spend hours 
requesting songs and making dedications to whatever 
girl I was in love with, but never heard them on-air. 
The anger gradually built until I fired off letters to both 
stations ... that were never answered. I vowed never to 
listen again if I didn’t get a response within 10 days. 
By day three or four, I was going through withdrawal 
and tuned back in.
Early artist interaction: My mom loved Neil 
Sedaka and dragged me along to my first concert. I 
swore he waved at me. Little did I know he was wav-
ing to everyone.
First music purchase: Marshall Tucker Band, 
Searchin’ For A Rainbow. I was obsessed with “Fire On 
The Mountain.”
Music poster in my room: Elton John, The Eagles, 
several others that were all crowded out by Farrah 
Fawcett. She was my first true crush and I even tried 
to dedicate songs to her on the radio ... to no avail, 
of course.

w12 JoHn MarkS
SiriusXM Sr. Dir./Country Programming

Favorite station/personality: WSAI/Cincinnati 
fueled my desire to get into radio. Jim Scott was in 
mornings and ended up being one of the most endur-
ing personalities in Cincinnati. I think he’s still on the 
air in some capacity, and I had the privilege of work-
ing at WSAI with him in the late ‘70s.

Non-hit I thought should be a smash: “I’m 
Alive,” by Johnny Thunder and separately by 
Tommy James. I won the Johnny Thunder version in 
a radio contest.
Huge hit I couldn’t stand: Anything from Don 
Kirshner. Manufactured pop drivel that was very suc-
cessful time and again. Chief offender – “Bang Shang 
A Lang,” The Archies.
Early radio interaction: I used to stay up late 
listening to WSAI’s Bud Stagg on my transistor under 
the pillow. He’d do phone ins and I got to be on the 
air a couple of times. I ended up doing some voice 
work with him back when I came to work at WSAI. 
Music purchase: The Lovin’ Spoonful’s Greatest Hits.
Music poster in my room: The black silhouette of 
Bob Dylan with his color psychedelic hair.

w13 kurt JoHnSon
Townsquare SVP/Programming

Favorite station/personality: WLS/Chicago. John 
Landecker was an original and all of us future-radio 
kids in the Midwest were glued to the radio every 
night to hear what he’d do next. He saw the humor in 
the whole thing – the station, the songs, the very fact 
of being a DJ.
Non-hit I 
thought should 
be a smash: 
Tycoon, “Such A 
Woman.” Great 
hook.
Huge hit I 
couldn’t stand: 
“Fly Robin Fly,” 
Silver Conven-
tion. Great. Now 
that’s stuck in my 
head.
Early radio in-
teraction: I was 
the sixth winner 
ever on Top 40 WZEE (Z104)/Madison when it signed 
on. I still have the prizes: A Z-Shirt and my Z104 
Supercard (No. 00006).
Early artist interaction: Robert Plant spoke to me 
on Led Zeppelin IV. Does that count?
First music purchase: Hall & Oates, Abandoned 
Luncheonette.
Music poster in my room: Boston, Dark Side of the 
Moon, Book of Dreams.
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w14 kevin Herring
Warner Music Nashville SVP/Promotion

Station/personality: 
Growing up in Detroit 
I was so lucky to be 
around great radio. 
From J.P. McCarthy at 
News/Talk/Sports WJR 
to Robin Seymour at 
Top 40 WKNR (Keener 
13), but my favorite 
was Dick Purtan. He 
was so funny, so fast, 
so relatable.
Non-hit I thought 
should be a smash: 
Radio was the author-
ity to me. If they played 
it, it was a hit.

Huge hit I couldn’t stand: “50 Ways To Leave Your 
Lover” by Paul Simon.
Early radio interaction: At 18 I got picked to do 
the W4 [WWWW] Amateur Hour, where you got to 
play any songs you wanted. My first time on the radio, 
and at the station I would eventually work. 
Early artist interaction: Eddie Kendricks from The 
Temptations used to come into the disco where I spun 
records. He was always very nice to me.  
First music purchase: Alice Cooper’s Welcome To 
My Nightmare and Steely Dan’s Pretzel Logic.

w15 JaCk purCell
Big Machine SVP/Promotion

Favorite station/personality: KZIO/Duluth, MN. 
I taped Zeppelin A-to-Z and still have it on cassette! 
They fed me Skynyrd, Floyd, Toto, Jackson Browne, 
Petty, Stones, Fleetwood Mac, Supertramp, The Big 
Chuck (Charlie Daniels), Marshall Tucker, Genesis 
and Bob Marley. 
Non-hit I thought should be a smash: Peter Ga-
briel’s “Games 
Without Fron-
tiers.” It’s full of 
political refer-
ences that I had 
no idea about. 
Huge hit I 
couldn’t stand: 
The Sweet, “Little 
Willy.” Hated 
and loved it. 
Dammit, make it 
stop. I’m hearing 
it again!
Early radio 
interaction: I 
remember how 
freaking slow rotary phones were. In my haste, I’d 
accidentally hang up on the DJ. And every once in 
a while you’d get through only to hear the DJ say, 
“Sorry, you’re No. 8. Call back again.“ Click. 
Early artist interaction: I was playing drums and 
living in a broom closet at a ski resort when Buddy 
Rich’s band came to play. I stalked him all day until I 
finally gave up. Walking away dejected, there he was 
and, for the life of me, I could not utter a word. It was 
bad. He walked by, I panicked and shouted down 
the hall, “Hey, Buddy!” He turned around and looked 
at me. “What?” I waved. Completely annoyed, he 
shrugged his arms, turned and walked away. I was 
completely 100% star struck. It was awesome.
First music purchase: Rolling Stones, “Miss You.” 
Music poster in my room: Drums. Bonzo, Bellson, 
Mick and Rich next to Farrah and Loni. 

w16 JoHnny CHiang
KKBQ Houston OM/PD

Station/personality: I grew up in Southern California 
listening to Rock, so KLOS, KMET and KROQ. I never 

missed The Seventh Day 
with Uncle Joe Benson 
on KLOS.
Non-hit I thought 
should be a smash: 
Big Pig, “Breakaway.”
Early radio interac-
tion: I actually called 
into KABC during a 
Dodgers postgame 
show and got on! I 
remember arguing with 
the host about how 

poorly Bob Welch pitched that night.
First music purchase: Van Halen.

 w17 Steve HoDgeS
Capitol SVP/Promotion

Station/personality: 
We only had one set of 
call letters in Harrison, 
AR: KHOZ-AM (Coun-
try) & FM (Pop). Marc 
Williams was the local 
legend on the air. Casey 
Kasem was engrained in 
my brain every week-
end. My love for the St. 
Louis Cardinals came 
courtesy of the boom-
ing night signal from 
KMOX-AM/St. Louis. I 
spent many nights on the 
front porch listening to 
Jack Buck.
Non-hit I thought 
should be a smash: I 
thought every song radio 
played on the radio was, 
and is, a hit. Now you’re telling me I was wrong?!
Huge hit I couldn’t stand: Far and away, “You 
Light Up My Life.” 
Early radio interaction: That dreaded busy signal 
on the request line was the extent of it.
Early artist interaction: I never got close to an 
artist before getting in radio in high school. One 
night after a local show we went to my high school 
(which was set up for graduation the next day) 
moved all the chairs from the gym floor and played 
basketball for two hours with Steve Wariner, his 
brother Terry and road manager TK Kimbrell. They 
won. The best part is that I got to work with Steve 
many years later at Capitol.
First music purchase: “Family Tradition,” Hank, Jr.
Music poster in my room: Olivia Newton-John 
and Hank, Jr. I’m sure he wishes they were on the 
same poster. 

w18 Mike CurB
Curb Records Chairman

Favorite station/personality: KRLA and Casey 
Kasem. Casey and I became best friends because 
we both were interested in the history of the music 
business. Sadly, I recently delivered the eulogy at 
Casey’s funeral.
Early radio interaction: When I was 18 I met 
Casey and tried to get him to play my college music 
group’s recordings.
Early artist interaction: I met Bobby Darin as he 
was walking into the Capitol building in Los Angeles. 
I walked beside him to get through security, then got 
on the elevator with him. He asked what I was doing, 
and I told him I was planning on submitting songs to 
Capitol, but I would be glad to submit them to him 
first. He said he had a new publishing company and 
invited me to play some songs for him, which led him 
to sign me to a publishing contract.

First music purchase: B.B. King’s “3 O’Clock Blues” 
on RPM Records.
Music poster in my room: I lived in the Compton/
Watts area of California and B.B. King was perform-
ing at a nearby club. I was only six or seven and too 
young to go to the performance, but the next day I 
walked by the venue and the owner gave me a B.B. 
King poster, which I still have. 

w19 CarSon JaMeS
BBR Music Group SVP/Promotion

Favorite station/personality: Top 40 WTOB-
AM/Winston-Salem, NC. All day long. I met one of 
the jocks at friend’s house and he was the funniest 

person (hell, I was 10) and I became enamored 
with what he did.
Huge hit I couldn’t stand: Anything by Dylan. Just. 
Don’t. Get. It.
Early radio interaction: Calling the station 
repeatedly and, as soon as the jock answered and 
realized I was just a kid, getting hung up on. I thought 
it was a phone issue at the time. Now I know!
Early artist interaction: Herman’s Hermits were in 
town and hot as fire. My uncle, a police officer who 
worked concerts for extra money, called my mother 
to tell her what hotel they were at. She took me there 
and I met and talked with Peter Noone. He was such 
a good guy. Ironically, my older cousin camped out 
where they were staying, but it was the wrong hotel. 
They had switched at the last minute. When she found 
out, she was so pissed that I met him and she didn’t!
First music purchase: Any and every Beatles 45.

w20 Joel raaB 
Joel Raab Associates Country
Programming Consultants

Favorite station/personality: Dan Ingram on Top 
40 WABC-AM/New York. My mother would laugh and 
I didn’t understand what she was laughing at. And I 
was laughing at bits she didn’t get. His humor worked 
on so many levels. And his timing was impeccable. 

Non-hit I thought should be a smash: “Shilo,” 
Neil Diamond.
Huge hit I couldn’t stand: “You Light Up My Life.”
Early radio interaction: I was 14 and I got to be 
a “Student DJ“ on WBAB/Long Island. They even let 
Student DJs read commercials, until I botched one. 
After my show, the board ops read the spots. 
Early artist interaction: I saw Sam The Sham And 
The Pharaohs on a plane when I was a kid.
First music purchase: More Of The Monkees. I 
admit it. I loved the Prefab Four. They (and their studio 
musicians) made some of the best records of that era. 
Music poster in my room: A Buddy Holly poster I 
won from WCBS-FM.

 w 21 Mike Moore
Entercom VP/Country, KWJJ/Portland PD

Favorite station/person-
ality: KDWB and WLOL in 
Minneapolis were locked in a 
tremendous Top 40 battle for 
years. So many great ones over 
the years – Hines & Berglund, 
Craig Hunt, Bill Lee, Greg 
Thunder, “Humble” Billy Hayes, 
Lisa Carr, Steve Douglas and 
Alan Kabel all had a tremen-
dous influence on what I con-
sider great radio. Fortunately, 
I have gotten to know many of 

these folks over the years and consider them friends.
Early radio interaction: Got to see John Hines and 
Bob Berglund doing a live broadcast at some bar in 
Minneapolis. They gave me a “Get Me Up WLOL” 
sweatshirt, which I still have. 
First music purchase: Sweet, “Fox On The Run.”
 

w22  Jeff garriSon
Cox Country Format Leader
San Antonio OM, KCYY PD

Favorite station/personality: WLS/Chicago, 
Growing up in Longview, TX, 
I would listen nights to John 
Records Landecker. Remem-
ber all the callers and crazy 
bits he had on every night? I 
never wanted to miss a min-
ute of his show.
Early radio interaction: I 
would call KFRO-AM/Longview 
just hoping I could get through 
on the request line.
Early artist interaction: 
Seeing Stevie Ray Vaughn in 
Nacogdoches in ‘81. It was an awesome show and I 
partied with SRV afterwards. It was a crazy night, let 
me just say that!
First music purchase: Led Zeppelin II eight-track.
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w23  keitH gale
RCA SVP/Promotion

Favorite station/personality: WABC-AM and WN-
BC-AM in NYC during their Top 40 wars. It awesome 
stuff. Harry Harrison and Ron Lundy on WABC, WNBC 
had Don Imus in the morning and then brought in this 
guy named Howard Stern for afternoons.

Non-hit I thought 
should be a smash: 
The theme song to a 
short-lived TV show 
called The San Pedro 
Beach Bums. Even then, 
I thought that positive 
“buddy” songs should be 
on the radio.
Huge hit I couldn’t 
stand: If it was on the 
radio, I loved it. I would 
have been a great one to 

participate in ‘70s call out research.
Early radio interaction: My brother and I would 
take turns calling. He actually won a pair of tickets to 
the New York premiere of the movie Murder By Death 
and went with my mom. I thought they were both 
celebrities, especially him because his name was on 
the radio.
First music purchase: Took a bus to the Paramus 
mall Sam Goody’s to buy Bruce Springsteen’s Greet-
ings From Asbury Park.

w24 BeCky Brenner
Albright & O’Malley & Brenner
Consulting Partner

Favorite station/
personality: John 
Records Landecker on 
WLS-AM/Chicago. He 
had so much fun and 
picked the best tunes 
to play. Loved the 
“Boogie Check” at 
the end of the night.
Non-hit I thought 
should be a 
smash: “Daybreak,” 
Barry Manilow. I loved 
the lyrics so much I 
wrote a paper about 
them for my Psych 
class in high school. It 
was my “I can save 
the world” stage.
Huge hit I couldn’t stand: “Another Brick In The Wall.” 
Early radio interaction: My very first concert was 
Styx at the local fair. The radio station was set up 
at the gate and their morning DJ was the emcee. It 
was awesome.
First music purchase: Donny Osmond, “Puppy 
Love.” I was in eighth grade and it reminded me of 
my fifth grade crush.
Music poster in my room: David Cassidy.

w25  SHane allen
UMG/Nashville VP/Promotion

Favorite station/personality: As a teen in South-
ern California, I remember listening to KSON, KFRG, 
KZLA, KLOS, KROQ and KIIS. I had a pair of KROQ 
Vans shoes. Mark & Brian at KLOS always cracked me 
up. I probably listened to Tony & Kris, Kimo Jensen 

and Nick Upton 
at KSON more 
than anyone. I 
started interning 
for Tony & Kris 
when I was 20 
and they weren’t 
much older than 
me.
Early artist in-
teraction: When 
I was about 

seven, I would always sing along with “Coca-Cola 
Cowboy.” So my parents and grandparents took me 
along to see Mel Tillis at a bar where grandpa knew 
a bouncer or someone in the road crew. They were 
able to get Mel to dedicate it to me. I felt pretty tall 
for a kid that night.
Early radio interaction: Nick Upton recorded 
me telling that story and played it as the intro to my 
request for “Coca-Cola Cowboy” in his afternoon 
flashback feature years later.
First music purchase: George Strait Greatest Hits, 
John Mellencamp Scarecrow or Kenny Rogers Great-
est Hits, but I can’t remember the specific order.  

w26  leSly tySon
Arista VP/Promotion

Favorite station/personality: Top 40 WHHY/
Montgomery, AL. My dad’s friend Larry Stevens was 
in mornings. They did a daily birthday segment and 
Larry would make a big deal about my siblings and 
me – it was very sweet.

Non-hit I thought should 
be a smash: Duran Duran, 
“Save A Prayer.” 
Huge hit I couldn’t stand: 
Anything and everything from 
Tiffany or Debbie Gibson.
Early radio interaction: In 
junior high, Larry had my 
cheerleader friends and I on-
air to talk about our first big 
football game. I am pretty 
sure all we did was giggle 
into the mics. I knew then I 
wasn’t great on-air.
Early artist interaction: 
I met Dave Matthews after 

a club show in Tuscaloosa when I was in college. My 
friends and I thought they were amazing and waited 
to meet him and buy his EP. I probably saw them 15 
times in different college towns around the South. 
First music purchase: Duran Duran Rio, Michael 
Jackson Thriller or The Eagles Hotel California.
Music poster in my room: Duran Duran. When 
I was in my first regional gig in Atlanta, they were 
in-studio with Leslie Fram at 99X and I got to meet 
them. I felt like a teenager all over again!

w27  BoBBy BoneS
Clear Channel/Premiere’s
The Bobby Bones Show

Favorite station/personality: Bob Robbins at 
KSSN Country and Tommy Smith, who was on the 
Classic Rock station in Little Rock. I listened to both 
every morning – even if I didn’t have to go to school. 
I worked in the same building as them years later and 
could never work up the nerve to say hello. 
Non-hit I thought should be a smash: “Ninja 
Rap,” Vanilla Ice. I loved the Ninja Turtles when I 
was a kid. I would call the local Top 40 station to get 
them to play Vanilla Ice’s song from the movie. They 
never would.
Huge hit I couldn’t stand: “Who Let The Dogs 
Out,” Baha Men.
Early radio interac-
tion: I would call our 
local station and get 
on the air every night. 
I was probably 12 
to 14 years old. My 
name was Bobby The 
Barbarian. For some 
reason, they would 
always put me on. 
Early artist interac-
tion: I never met a 
single famous person 
before I got into radio, and now I wish I had never 
met a single famous person!
First music purchase: Diamond Rio tape, AC/DC CD.
Music poster in my room: I didn’t have a room until 
college. I didn’t have walls on the living room couch!

w28 J.r.SCHuMann
KSCS & KPLX/Dallas OM, KSCS PD

Favorite station/personality: Bobby Bell on Coun-
try KNUE/Tyler, TX and Hubcap Carter at night on 
KLUV/Dallas. He was the first guy to let me be on the 
radio. Even as a kid I “K-Loved my Oldies.”
Non-hit I thought should be a smash: “Three 
Marlenas” by The Wallflowers. That entire One Head-
light album is one of the best.
Huge hit I couldn’t stand: “Achy Breaky Heart.”
Early radio interaction: I once won a trip to see 
Garth Brooks from KNUE. My grandfather and I went. 
It turned out to be 40 degrees and raining, but was 
still one of the best concerts I’ve ever been to.
Early artist interaction: First meet-and-greet ever 
was with Reba McEntire at the Oil Palace in Tyler with 
my grandmother.
Music purchase: Huey Lewis And The News, Fore!

w29 Brian tHoMaS
WNSH/New York PD

Favorite station/personality: Boogie Check – 
John Records Landecker on WLS/Chicago and then 
Rick Dees on KIIS when I moved to the west coast. His 
characters were great!
Non-hit I thought should be a smash: “I Melt 
With You,” Modern English. Some Soft ACs finally 
added the record in 2006 so I guess I was right.
Huge hit I couldn’t stand: Taco, “Puttin’ On The Ritz.” 
Early radio interaction: I qualified to win a Levi’s 
van from WVIC/Lansing. They woke me up on a 
Saturday morning – you could tell I was sleeping, but 
my voice perked up quickly when I realized I was on 
the radio!
Early artist interaction: One of my buddies got me 
backstage to meet Ann and Nancy Wilson of Heart at 
Michigan State. Funny, I think Exile was the opening 
act before they went country.
First music purchase: Fleetwood Mac, Rumours.
Music poster in my room: I think we had Kiss, but 
sharing a room with my brother it was more likely pin-
ups. Farrah, Cheryl Tiegs, Susan Anton and Heather 
Thomas ... no relation.

w30  MarCi Braun
WUSN/Chicago APD/MD

Favorite station/personality: I started listening 
to WUSN in high school. J.D, The Katman, and Trish 
Biondo in the morning before school. It was then that 
I decided I wanted to be on air like Trish, and be an 
MD even though I didn’t 
have the foggiest idea 
what an MD did. 
Non-hit I thought 
should be a smash: We 
listened to Oldies (WJMK) 
all the time, so everything 
I listened to growing up 
was a hit.
Early radio interac-
tion: I was working at 
Supercuts (not doing hair, 
I promise ... I was an 
amazing receptionist) and 
we were listening to Rick 
Dees’ countdown. I had 
to fax in an answer to his 
trivia question (yes, fax) 
and I won a stereo!
Early artist interaction: 
I was in Reba McEntire’s 
fan club in the early ‘90s. The first time I got to go 
backstage for the Q&A, I raised my hand and asked 
what kind of shampoo she used. She said, “Paul 
Mitchell.”  I went out and bought all Paul Mitchell 
products the next morning.
First music purchase: Barbara Mandrell’s Spun 
Gold on cassette.
Music poster in my room: Late ‘80s was all Joey 
McIntyre and NKOTB. Mid ‘90s was all Garth and 
Reba and, truth be told, Ultimate Warrior and The 
Rockers from WWF.

w31  Blair garner
Cumulus America’s Morning Show Host

Favorite station/personality: I lived in Canyon, 
TX, but had my brother in New York make tapes of 
Steve O’Brien doing afternoons on WYNY. He was 
the definition of smooth. I called, said I was a DJ, too, 
had been on the air for two months and would like 
to send a tape for suggestions. Two weeks later, I got 
that critique from him on NBC stationery and put his 
principles into practice. Three months later I was hired 
by John Shomby at KAFM/Dallas. 
Non-hit I thought should be a smash: Chicago, 
“Dialogue.” I’m still moved by that message. 
Huge hit I couldn’t 
stand: Melanie Safka’s 
“Brand New Key.”
Early radio interaction: I 
called KGNC/Amarillo 
every single day and got 
through five or six times in a 
row. Finally, the DJ told me I 
had called too much. Yes, I 
was a “prize pig.”
Early artist interaction: 
My dad played a gig with 
Sonny & Cher in Lubbock, 
TX. We stayed in the same 
hotel and I conveniently 
hung out in the lobby 
until I saw them pass by. 
I couldn’t get through the 
crowd to get an autograph, 
but I do remember telling mom that Cher had really 
bad acne. Funny what you remember.
First music purchase: The 45 of Elton John’s 
“Rocket Man.” I had to race across the room before 
Elton sang the word “hell.” If my dad were to hear 
that, I knew he would throw it in the trash. 
Music poster: The Beatles Rubber Soul.       CAC
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Arista
 As Brad Paisley runs Moonshine In 
The Trunk up the charts, we’ll hear even 
more of the clever lyrics and virtuoso 
guitar licks we’ve come to expect. 
We’ll take a sip of “Perfect Storm,” the 
follow-up single to “River Bank” in early 
September. After his double shot of 
“Drink To That All Night” and “Buzz 
Back Girl,” Jerrod Niemann’s wrap-
ping up the Keith Urban tour and then 
headlining his own tour this fall. The 
Swon Brothers were right on time with 
“Later On,” one of the highest-charting 
debut singles of 2014. They’ll release 
their self-titled debut album Oct. 14. 
Fans are saying “I Do” to new artist Ben 
Rue and his debut single, “I Can’t Wait 
(Be My Wife).” And VP/Promo Lesly 
Tyson says new music is coming from 
one of country’s biggest superstars, 
Carrie Underwood. “On your desk this 
fall!” Tyson promises.

Average Joes
 Expect a new album from The Lacs 
this fall, says VP/Promo & Mktg. Tony 
Morreale, as well as new singles and EPs 
from newcomers Sarah Ross, Twang 
And Round and more. A live Colt Ford 
DVD is also being prepped for release 
around the holidays. The label contin-
ues the ongoing campaigns for Daniel 
Lee, Lenny Cooper, the Moonshine 
Bandits and Demun Jones.

Big Machine
 Kicking off Q4 full throttle is Tim 
McGraw’s Sundown Heaven Town, the 
follow-up to his No. 1-selling Two Lanes Of 
Freedom. Fresh off the chart-topping single 
“Meanwhile Back At Mama’s” (featuring 
Faith Hill), the album’s rollout includes 
major TV appearances, an AMEX Unsta-
ged live stream on Sept. 16 (album release 
day), a street week radio broadcast and 
promotions customized for major radio 
chains and key stations. McGraw’s new 
single “Shotgun Rider” is impacting radio 
now. “Taylor Swift’s new album [1989], 
which is 100% Taylor and 200% fantastic, 
will be a global event, with opportunities 
for Country radio to engage on multiple 
levels,” says SVP/Partnership Marketing 
& Promotion Strategy John Zarling. More 
info via Big Machine’s regional team in 
the coming weeks. Country’s “most suc-
cessful touring band of the year,” Rascal 
Flatts, continue to deliver hits for radio. 
Propelled by the No. 1 single and album 
Rewind, Flatts’ latest single “Payback” 
gives as good as it gets. Look for a music 
video this month. “Big Machine is in 
the business of artist development,” says 
Zarling, “and no act exemplifies that fact 
more than The Cadillac Three, who rode 
onto the scene with ‘The South’ earlier 
this year.” Their current single and video, 
“Party Like You,” was Most Added out of 
the gate and is currently rising. On deck 
and poised to launch at the dawn of 2015 
is singer-songwriter Seth Alley, whom 
Zarling describes as a “John Mellencamp-
meets-Keith Urban prodigy.” A radio tour 
launches near the end of Q4.

Big Spark
 Olivia Lane continues her radio 
tour through Q4, promoting her EP 
Love Thing and the single “Steal Me 

Away.” Lane was recently featured on 
SiriusXM The Highway’s “Fresh Female 
Voices” and will cap off the year as part 
of KPLX/Dallas’ annual 12 Man Jam 
Dec. 7 at Billy Bob’s. “When you have 
the personality and talent Olivia Lane 
was blessed with, it is important for us 
to visit as many people as possible so 
everyone can experience it firsthand,” 
says VP Dennis Kurtz.

Black River
 In addition to working hits from 
Craig Morgan (“We’ll Come Back 
Around”) and John King (“Tonight, 
Tonight”), BRE is en pointe with new 
act Kelsea Ballerini and her debut 
single, “Love Me Like You Mean It.” 
“She is winning radio over big time!” 
says VP/National Promotion Bill 
Macky. “There is something very special 
about Kelsea. If we haven’t been by 
your station, get ready! She’s a force.”

Blaster 
 Montgomery Gentry’s “Headlights” 
are on bright as they prepare to roll out 
their first album for the label in early 
‘15. “We couldn’t be more excited to 
be working with them,” says VP/Promo-
tion Gator Michaels. Just down the road 
in Q4 you’ll also hear new music from 
Chuck Wicks and Allison Veltz (one of 
SiriusXM’s The Highway’s “Fresh Fe-
male Voices”). New signee Jack Ingram’s 
in the driver’s seat of two distinctly dif-
ferent albums out early next year – and 
one of them features a Country radio 
single. “All will be revealed further at 
our Second Annual Blasterama event 
December 12-14  in New Orleans,” says 
Michaels. “We plan to roll out hard evi-
dence of the kind of year we’ve planned 
for 2015 ... and you’re all invited!”

Broken Bow
 Coming in at No. 1 all-genre and with 
the biggest single sales debut of the year, 
Jason Aldean is truly “Burnin’ It Down.” 
“It’s rare that an artist of this stature is 
still breaking records,” says VP/National 
Promotion Lee Adams. “He was just 
certified by the RIAA as being the Most 
Digitally Downloaded Country Male Art-
ist in history.” Look for Aldean to make 
more history when his album is released 
this fall. Dustin Lynch has his own heat 
with the just-released Where It’s At. The 
title cut has already sold more than half 
a million. Adams says during an album 
preview at CRS, PDs told her, “This 
album will take him to the next level, 
maybe even skipping a level.’” New artist 
Jackie Lee’s debut single “She Does” hits 
radio Sept. 15 and Kristy Lee Cook’s “If 

You’re Looking For A Cowgirl” giddy 
ups this fall. 

Capitol
 Flying high after “Drunk On A Plane,” 
Dierks Bentley releases “Say You Do” as 
his next single. Also making a smooth 
landing are Lady Antebellum, who’ll 
release 747 Sept. 30, with a second single 
from the album, “Long Stretch of Love.” 
Expect a Christmas album this fall from 
Darius Rucker, and a new studio album 
in ’15. Rucker gives us a taste of it with 
his latest single “Homegrown Honey.” 
Come Oct. 21, we’ll be feeling all warm 
and fuzzy when Little Big Town’s Pain 
Killer is out. Expect another single from 
Luke Bryan’s Crash My Party; a headlin-
ing tour for Jon Pardi on the Top 30 
success of “What I Can’t Put Down;” a 
speeding ticket for Keith Urban’s “Some-
where In My Car;” and new music debuts 
from Joey Hyde (“Get It On” impacting 
now) and Mickey Guyton (“Better Than 
You Left Me”) for Q1 ’15.

Cold River 
 Katie Armiger has a busy fall includ-
ing her new single “One Night Between 
Friends,” her first European tour in No-
vember and a new album coming in ’15.

Columbia 
 Summer may be over but the good 
times keep coming with Kenny Chesney’s 
new single “Til It’s Gone” from his Sept. 
23 album The Big Revival. Tyler Farr’s “A 
Guy Walks Into A Bar” is no joke – and 
new singles from Chase Rice (“Gonna 
Wanna Tonight”) and Leah Turner (”My 
Finger”) are also on tap. Look for new 
music from Casey James and new artist 
Steven Lee Olsen, too. 

Crescendo
 Sunny Sweeney’s back with the 
estrogen-fueled, hell-raising “Bad Girl 

Phase” from her new album Provoked. 
Old Dominion are following up their 
“Dirt On A Road” with “Shut Me Up,” a 
self-titled EP on Oct. 7 and an opening 
slot on Chase Rice’s tour.

Curb
 Lee Brice follows up his No. 1“I Don’t 
Dance” with “Drinkin’ Class” all while 
waltzing into the hearts of fans on Luke 
Bryan’s fall tour. New music is on the 
way from American Young and Mo Pit-
ney debuts this fall, too. “Mo is the fresh 
sound Country radio has been looking 
for,” says VP/Promotion Ryan Dokke.

Dot
 The label is striving to put females 
back on Country radio with debut art-
ist Maddie & Tae’s “Girl In A Country 
Song.” “They came out of the box at 
an unprecedented pace and to quite a 
bit of fanfare,” notes GM Chris Stacey. 
“We look forward to having their debut 
single be a chart topper and we’re super 
excited to be launching their first retail 
EP in the quarter.” Dot’s second release 
will be from “the amazing Drake White,” 
Stacey says. “He already has a ton of fans 
at radio. He’s in the studio now hammer-
ing out new music and a single will drop 
sometime before the end of the year.”

EMI Nashville 
 His latest single may be titled “Cold 
One,”   but Eric Church’s fall is heat-
ing up with a tour that runs through 
mid-December. Label mates Brothers Os-
borne offer a different spirit, “Rum,” and 
they’ll join Church on tour just after they 
release their self-titled debut EP Sept. 9. 
Also look for new music from Eric Paslay 
(“She Don’t Love You”) and Kelleigh 
Bannen (“You Are What You Love”).

In2une 
 While Lucy Hale’s “Lie A Little 
Better” continues to pick up believers, 
Dir./National Promotion Jamice Jen-
nings says there will be another single 
in early ‘15 from Hale and also from 
Jamie Lynn Spears.

MCA 
 George Strait may be through with 
touring, but not with making music. 
King George will release The Cowboy 
Rides Away: Live from AT&T Stadium 
Sept. 16 on CD and DVD, and he’s 
already started working on his next 
studio album. Josh Turner’s new single 
is called “Lay Low” but he’s not taking 
the title to heart – he’s been working on 
a new album, as has Kip Moore. While 
David Nail’s “Kiss You Tonight” continues 
to climb, the label preps for Sam Hunt’s 
Oct. 27 album debut. “The embrace 
we’ve seen from fans and our friends at 
radio has been amazing,” says MCA VP/
Promo Van Haze. “I can’t wait for every-
one to hear this new project and to watch 
the growth of Sam in the coming year!”

Mercury
 As Kacey Musgraves wraps the Prismat-
ic Tour with Katy Perry and headlines her 
own tour, she’ll follow her arrow into 
the studio to work on new material. Also 
in the studio is Billy Currington, who’s 
coming off the success of “We Are To-
night” and “Hey Girl.” Scotty McCreery 

Positioning single and album releases for the 
crucial gift-giving season is as important as 
anything music companies do. So here are 

the single, album and artist priorities labels will be 
bringing to radio over the next three months.

Ben Rue

Jackie Lee

Maddie & Tae
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is currently “Feelin’ It;” Canaan Smith 
wants to “Love You Like That;” and 
Easton Corbin croons a new tune, “Baby 
Be My Love Song” (look for Corbin’s 
new album in ‘15). The deluxe edition 
of Jennifer Nettles’ That Girl is now 
available in Target stores and all digital 
retailers. It contains two new tracks - “His 
Hands” and “Every Little Thing.”

Momentum 
 “We are very excited about the new mu-
sic from Rachele Lynae being produced 
by Jamie O’Neal,” says managing partner 
Jimmy Murphy. “It’s a fresh new sound, 
including some programming from DJ 
Sinister.” Look for a new single in Q4.

Nine North/Turnpike/Edgehill
 “We continue to work the remark-
able Canada-by-way-of-Hawaii-by-way-of-
Nashville export Carissa Leigh and her 
single, ‘Bad Boy,’” says label President 
Larry Pareigis. Other fall priorities in-
clude Wyoming-born former coal miner 
Troy Bullock’s debut single “Country 
Go Round”; Miami-by-way-of-Equador 
performer James Leon’s debut “The One 
And Only”; and Chicago singer/songwrit-
er Elisa Grace’s single “Sweet Memories.” 

New Revolution 
 “We’re excited to be partnered with Big 
& Rich Records and their debut single 
from the new label, ‘Look At You,’” says 
Principal Rob Dalton. Look for a video 
that’s the first installment in a quadrilogy. 
(Is that a word?) The album street date 
is Sept. 23. Dalton says the next single 
‘Lovin’ Lately’ feels like “a very big no-
brainer. Every indication I see points in 
the direction that Big & Rich are about 
to experience a consistent run of success-
ful singles and a magnitude the likes of 
which they’ve not yet seen. Thanks for 
giving us and them a shot!”

RCA 
 “It’s busy - and we wouldn’t have it 
any other way,” says SVP/National Pro-
motion Keith Gale. The label’s sole al-
bum release focus this fall is from some 
guy named Garth Brooks. Current sin-
gles from Love And Theft, Jake Owen, 
Chris Young, Sara Evans and Brooks are 
still going strong. Look for a new single 
from Miranda Lambert’s Platinum. 
“In addition, we are very excited to 
be working with Trisha Yearwood and 
her new RCA project PrizeFighter,” says 
Gale. “And last but certainly not least, 
we are excited to welcome Josh Dorr to 
the RCA family. We’ll launch his debut 
single in December.”

Red Bow
 New artist Chase Bryant is taking his 
debut single “Take It On Back” on the 
road as he opens for Brantley Gilbert on 
the Let It Ride Tour. “After an extensive 
radio tour all across the country, Chase 
met and connected with several believers 

at radio,” says VP Renee Leymon. “Hard 
To Be Cool” is Joe Nichols’ new single. 
“It’s fresh, fun and tempo coming off 
two back to back No. 1 singles which 
have both gone gold,” says Leymon. Also 
this fall, the label debuts singer/song-
writer/producer David Fanning.

Redneck 
 Gretchen Wilson is still here for the 
party, and she’ll prove it with a live re-
cording of the Here For The Party album, 
celebrating its 10th anniversary. Look 
for it Oct. 28.

Republic Nashville 
 New signees A Thousand Horses 
have already been selected for the 
opening slot on Frankie Ballard’s fall 
2014 tour and will be making the radio 
rounds in between shows. VP/Promo-
tion Matthew Hargis says the band is in 
the studio with producer Dave Cobb – 
look for the debut single in January ‘15. 
Florida Georgia Line digs deep with 
“Dirt” from Anything Goes, available Oct. 
14. Reigning ACM Group of the Year 
The Band Perry are in the studio with 
producer Dann Huff recording their 
third album. Eli Young Band are keep-
ing the road hot while also preparing 
for their second annual “Dallas House 
Party” stadium show. EYB will also take 
the party to Houston at Minute Maid 
Park in November.

Show Dog-Universal
 The House that Toby Keith built is 
still standing firm with Josh Thomp-
son’s “Wanted Me Gone” and Native 
Run’s “Good On You.” And though 
there’s no word yet of a title or release 
date, there will be a new album from 
the builder himself this fall.

Spin Doctors
SMG Nashville’s teen duo Presley & 
Taylor are working their EP All Kinds 
Of Beautiful, which features the single 
“Kickin’ Back.” You’ll also hear “She’s A 
Lot Like Whiskey” from Billy McKnight 
and The Soul Circus Cowboys from 
their album That’s The Way We Roll. Kayla 
Calabrese releases a new single from her 
6-song EP and she’ll also debut two holi-
day songs. New SMG artist Chris Dags’ 
“Sky High (Til The Sunrise)” is rising up 
the charts and singer/songwriter Bryan 
Edwards just debuted “My Backyard” 
from his EP Taillights & Dust.

Stoney Creek
 Parmalee wrap up the Jake Owen 
tour in early Q4. “Then, in honor of 
Ned Ryerson, the mission is to top the 
airplay chart with ‘Close Your Eyes’ later 
in Q4,” says VP/Promotion Chris Loss. 
While Randy Houser’s “Like A Cowboy” 
gallops up the chart, he’ll amble all 
over the U.S. and Canada on the Dierks 
Bentley tour. Thompson Square’s second 
CD produced a No. 1 and a Top 5 so far. 
“‘I Can’t Outrun You’ will be a research 
chia pet when you daytime it,” says Loss. 
Lindsay Ell’s “Shut Me Up” had an “exc-
ell-ent” start, debuting at No. 2 Most 
Added, with KKBQ/Houston putting it 
straight to medium, according to Loss.

Streamsound
 Kristian Bush’s “Trailer Hitch” still 
has the hookup for the fall, says VP/
National Promotion & Strategic Market-
ing Teddi Bonadies. And look for new 
music from Austin Webb in ‘15. 

Sugar Hill
 She’s teased us with the title track and 
the wait is almost over. Lee Ann Womack’s 
The Way I’m Livin’  hits stores Sept. 23. 

Tenacity
 “It’s been a great year for Tenacity 
Records and the fourth quarter will not 
be an exception,” says SVP/Promotion 
Tim McFadden. “Along with our part-
nership with CO5, we’re also working 
with Loud and Proud Records on a new 
Blackhawk album.” There’s one more 

new release coming, though McFadden 
says, “Unfortunately we can’t name the 
act just yet. But our friends in radio will 
be excited to be getting new music from 
them. Stay tuned.”

Triple Crown
 It’s radio tour time this fall, as LJM 
Records’ new artist Lexi James promotes 
her new single “Knocking On Your 
Heart” and Sweetwater Rain knocks on 
doors with their new one, “Tailspin.”

TTA
 Looking for strong females? Check 
out Cali native Alissa Griffith, whose 
“Tennessee” is an ode to football and 
her adopted home state. Or how about 
Canadian import Heather Longstaffe? 
“When we heard ‘Slingshot’ we had to 
get it out immediately,” says head associ-
ate John Ettinger. “It’s a calling card for 
the power of attitude and the strength 
of dreams.” Group High Valley also 
cross into Q4 with a “game-changing” 
song “County Line” and an album dur-
ing the holidays. “These guys are mak-
ing radio fans every day,” says Ettinger. 
Blackjack Billy are touring behind “Got 
A Feeling” and “Booze Cruise,” while 
Emerson Drive prep their new music. 
TTA’s also lending a helping promo 
hand to Streamsound’s Kristian Bush 
and Sugar Hill’s Lee Ann Womack.

Valory 
 “Put your shades on,” warns George 
Briner. “The Valory future’s so bright.” 
Want proof? RaeLynn, who’s finishing
her debut album (out in ’15), is win-
ning over listeners with “God Made 
Girls.” It’s already the highest-charting 
debut single by a new solo female in 
2014, according to Briner, and the 
video got one million views in just one 
week. Thomas Rhett’s “Make Me Wan-
na” looks like it’ll follow in the footsteps 
of his previous hits, “It Goes Like This” 
and “Get Me Some Of That.” Rhett’s 
working on his second album and tour-
ing with the likes of Miranda Lambert, 
Brantley Gilbert and Justin Moore. And 
speaking of Gilbert and Moore ... Gil-
bert’s got a gold album (Just As I Am), 
“Small Town Throwdown” with label 
mates Rhett and Moore, and a hot-sell-
ing Let It Ride Tour; while reigning ACM 
Best New Artist Moore just celebrated 
his fifth No. 1, “Lettin’ The Night Roll.”

WMN 
 Blake Shelton shines in the fourth 
quarter with “Neon Light,” the first 
single from his Sept. 30 Bringing Back 
The Sunshine. “’Neon Light’ is just a 
sample of the stellar music Blake is 
bringing to the marketplace this fall,” 
says VP Kristen Williams. “The album 
follows his record-breaking streak of 12 
consecutive No. 1 singles.” Blake’s also 
back on his Ten Times Crazier Tour 2014 
and as a judge for his seventh season of 
The Voice. Hunter Hayes has an ink-ling 
his fans will love his guitar-slinging new 
single “Tattoo.” Look for Hayes to be 

knocking on your door soon, as he’s 
back out on a radio tour as well as his 
own headlining Tattoo (Your Name) Tour. 
“We’re keeping Hunter very, very busy 
this quarter,” says Williams. After skydiv-
ing and swimming with sharks to cel-
ebrate two No. 1s, one wonders what will 
happen if Brett Eldredge tops the chart 
with “Mean To Me.” He’ll have time to 
think about it while he tours with Keith 
Urban this fall. In just over a year, Cole 
Swindell’s sold nearly two million singles 
and has written hits for others, too. 
When the temperatures start to fall, you 
can find him “Chillin’ It” on tour with 
Luke Bryan and singing his latest single 
“Hope You Get Lonely Tonight.” There’s 
a new band on the WMN scene – The 
Railers. Their debut single is “Kinda 
Dig The Feeling” (out in October) and 
they’ll be opening for Hayes this fall 
along with label mates Dan + Shay. Wil-
liams says they have “one of the freshest 
sounds around with an undeniable live 
performance to match.”

WAR
 With “Sunshine & Whiskey” outpacing 
his first No. 1 in both sales and chart posi-
tion, it truly is a “Helluva Life” for Frankie 
Ballard. “If the sales trends hold, Frankie 
could be looking at a platinum, or even 
double platinum-selling single,” says VP 
Chris Palmer. In addition to touring 
with Blake Shelton and Hunter Hayes, 
Dan + Shay will launch their own Where 
It All Began Tour. Their single “Show You 
Off” continues to climb the chart, a nice 
follow-up to their gold single “19 You + 
Me.” Jana Kramer has been in the studio 
with Scott Hendricks finishing her second 
album. “Love” is just the tip of the iceberg 
for Kramer’s new music, which includes 
a few surprises in ’15. Gloriana have just 
wrapped up recording their third album 
and they’ll be visiting radio to present 
their new single. “This will be their first 
studio album completely approached as 
a trio,” says Palmer, “and you can really 
hear the difference. “

WEA
 Label debut artist Dean Alexander’s 
single “Live A Little” is already spinning 
in more than 50 markets and count-
ing. The Josh Abbott Band is on deck 
with a single called “Hangin’ Around.” 
“It already has a nice sales and airplay 
story developing as Josh’s huge fan base 
continues to bulge outside the Texas 
borders,” says VP Jordan Pettit. “As an 
indie band, they’ve already sold more 
than 640,000 albums (TEAs) and they’re 
ready to make a nationwide splash!”   
 And finally, this from SVP Kevin 
Herring: Even though he hasn’t been 
assigned to a specific team yet, look 
for country rapper Big Smo’s single 
“Workin’” from his debut album Kuntry 
Livin’. “Big Smo is building his impres-
sive story day by day, reaching new fans 
who he affectionately calls his ‘Kinfoke,’” 
Herring says. “It may not be on the radar 
of most radio programmers yet, but it’s 
… ‘Workin’!”                              CAC

Sam Hunt

The Railers
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THE INTERVIEW

Bruce
Beasley

Family, First, 
Together

J
ust 16 when he started working at the Goldsboro, NC AM day-
time Country station owned by his father George, Bruce Beasley 
did “anything that needed to be done around the station.” After 
college, he added sales during the week, plus airshifts on the 
weekends and in the summer when the station extended its broad-

cast day to local sunset. In 1985, he became Sales Manager for Country 
WRNS/Kinston, NC and moved to his first GM post in 1987 at a Beasley 
Broadcast Group station in Ft. Myers, FL. He was promoted to VP/Op-
erations in 1989 and maintained that post when he added GM duties at 
new acquisition WXTU/Philadelphia in 1991. It was back to Ft. Myers 
in 1995 to concentrate on his corporate post. And in 1997 he was pro-
moted to President/COO, a title he holds today.

We want to 
be together 

in our 
communities, 

we want 
to be 

together 
with our 
families, 
we want 

to be first 
in the 

business 
we’re in, 

whether it’s 
ratings or 
cash flow.

“

”

CA: At what point in your life did you fall in love 
with radio?
BB: That came at a very early age, and I guess it was 
because I was around it so much. When we took fam-

ily vacations, we’d always spend at least 
one day hanging around a radio station 
where George would go in and talk to 
the staff. I also worked on a farm when I 
was young and loved animals. I actually 

went to college and studied to be a veterinarian. 
Somewhere along the way I decided I didn’t love that 
as much as radio, so I switched to a business major. 
When I graduated in 1980, I went to work for George 
at his AM daytime station in Goldsboro, NC.

Not all kids share their father’s love for whatever business 
they’re in. What is it about radio that you grew to love?
It’s something new every day. Early on I liked the free-
dom of radio. I started out in sales and quickly learned 
I was my own boss. I also learned that if I didn’t get out 
and make the calls, and make the sales, I didn’t make any 
money. I liked the fact that I could help a person expand 
their business or buy a boat or a second home through the 
success they achieved by advertising on the radio. I also 
loved live and local, and the thought that the closest many 
people in a community might ever get to a star or a celeb-
rity are the people on the air. That’s one of the reasons 
we still carry the banner for live and local today.

Is there a mission statement for the Beasley Broadcast Group?
We say it simply to our employees, we want to be “first, 
together. “We want to be together in our communities, we 
want to be together with our families, we want to be first in the 
business we’re in, whether it’s ratings or cash flow. It’s a pretty 
simple little mantra that we developed 14 or 15 years ago.

A lot has changed since you got in this business, let alone since 
when your dad bought his first station in 1961. What’s your sense of 
where radio is today in the lives of listeners, especially given all the 
choices they have?
Radio has always had its challenges and challengers, but it still reach-
es 93% of the population weekly. There are a lot more choices for con-
sumers and for advertisers. But people are still interested in knowing 
how the high school football team did last night, or what’s happening 
on the local roads, or being friends with the disc jockey who has been 
on the air in their community for 15 years and they grew up with him. 
As long as you’re live and local, which is something we pride ourselves in 
being, you can be relevant in people’s lives and their lifestyles.

You’ve mentioned live and local a few times. Why is BBG able to do so 
much of it?
Some companies have a lot higher leverage than we do, but even during the 
tough times we went through a few years ago, we kept our people in place. 
We have a strategy that we feel strongly about and won’t deter from it. Radio 
is in our blood. If we have anything to do with it, we’ll be in the radio busi-
ness another 50 years.

There seems to be very little turnover within BBG, whether it’s top-level 
management at the local level or the people on the air. I take it that’s 
also part of the Beasley culture.
That’s very important to us. We’re also very interested to promote 
from within, which may be one of the reasons people stay with us. 
They know we can and are willing to help them reach their goals as 
far as what they want to do with their professional lives, being a man-
ager, sales manager, program director, so forth and so on.

When employees ask me what I think is important, I tell them family is the 
most important thing you have and your job comes after that. I strongly be-
lieve if a person has a happy home life, he’ll have a productive business life. 
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How do you execute this philosophy of trying to help 
people better their lives?
We hire managers who understand the culture we’re 
trying to create, from George’s chair to my chair on 
down, which is a culture of appreciating what people 
do every day and caring about the people they work 
with. Part of that is realizing people will have some 
issues at home that we don’t go bonkers on. If people 
need to do things, we’re more than happy to support 
them. And our managers have that same culture. 

I do it and have practiced it every day for the past 30 
some years. We were brought up to treat people the way 

you’d like to be treated. If you do that and give people 
a fair opportunity to be successful, most will be. 

You’ve referred to your dad, BBG Chairman/CEO 
George Beasley, as “George” a few times.
My dad has been part of my life outside of family since 
I was in the first grade and he was the principal of my 
grade school. When we were doing business together 
early on, it just felt kind of funny calling him “dad” in 
front of clients and business associates, so I called him 
George. Which is something my whole family does 
outside of family settings.

Was it just understood or was there a formal chat that 
if you were going to be in this business, you were go-
ing to have to learn it from the ground up?
I knew going in that I wasn’t going to be given any 
kind of special treatment. I probably had to work 25% 
harder than the person next to me because of my last 
name. I was driven by being successful and making 
my parents proud of me – especially inside a business 
started by your parents. 

Overall, what do you think radio does right 
these days?
When there is an issue in a community, radio is there 
first and foremost to support it. Radio also under-
stands our listeners’ needs and lifestyles and delivers 
what they need in an entertaining way. Radio can’t 
be beat when it comes to some weather tragedy or an 
event. Radio always jumps in and does a brilliant job.

What does it need to do better?
As involved as we already are in our communities, we 
need to step up even more in understanding needs. 
That is what separates us from our competitors. Our 
responsibility to the FCC for our license is taking care 
of the community. We can always do a better job at that.

BBG owns 44 stations in 11 markets. It’s grown 
slowly through the years; it doesn’t appear you partici-
pated in the frenzy that took place after the Telecom 
Bill of ’96 was passed. What has been your plan for 
growing the company?
Our growth strategy from the beginning was to buy 
stations that under-performed, turn them around and 
sell them. We did that in many markets, mainly very 
small markets. The first large market we got into (in 
1976) was Cleveland. We went in, bought an under-
performing signal, increased the power and sold it 
and made some money. In 1988 we bought KRTH/
Los Angeles, selling it in 1994 for the highest price 
ever paid for a stand-alone FM.

Our current strategy is to look for opportunities to 
get full clusters in markets that we don’t have them. If 
there are markets that we’re interested in and it makes 
sense for us, we’ll look at them as well. We’ve been 
through three recessions and they’re all different. But 
you get to a point where you feel really good about 
your leverage and have a good stable of radio stations, 
and you go a little slower. 

You prefer to have large clusters of the markets you’re 
in as opposed to being in a lot of different markets? 
Are you constantly looking for deals?
We prefer to do that. But we would entertain anything 
out there. Finding stations to buy is George’s job. Yeah, 
at 82 years old that’s still what he does. He talks to bro-
kers two or three times a week.

Conversely, lots of companies your size, especially 
those with properties in desirable markets and those 
with the balance your stations enjoy, have been 
bought. Is selling BBG an option you’ve considered? 
We’ve had many companies want to purchase us. We 
love the radio business and that’s our business. Right 
now, along with me, my brother Brian is VP/Opera-
tions, my sister Caroline is the CFO, my brother Brad is 
the Market Manager here in Ft. Myers. I’m also proud 
to say we have six third-generation Beasleys in the radio 
business. So, selling is not of interest to us. Unless, 
of course, somebody offered us a stupid amount of 
money. But even that would have to be stupid, stupid 
money. And I don’t think people are paying the kinds 
of high multiples for stations it would take for us to sell.

What is the relationship between corporate and 
the stations?
We allow our managers a lot of flexibility because 
they’ve earned it. But we still like to go in and talk to 
everyone in the building. People seem to enjoy having 
Brian and me visit them at their radio stations. It lets 
them know that we do care. When we announced 
Natalie’s retirement (WXTU/Philadelphia MM Nata-

lie Conner), I flew to Philadelphia, brought in pizza 
and sat in the conference room with the entire staff 
and just talked about it. 

We give our managers a lot of leeway; a lot of free-
dom to make decisions. They know what their goals 
are. They know what we expect of them. Number one 
is protect the license and number two is to make sure 
they have a really good business going. We’re there to 
help them all the time. Brian and I visit markets almost 
every other week. People new to our company often 
tell me how surprised they are to meet the president. I 
always tell them I’m there to help them be successful.

Justin Chase is your VP/Programming. What’s his role 
with the local PDs – again, looking at that corporate to 
local level relationship? And, where is the local Market 
Manager in the mix when it comes to making program-
ming decisions?
Justin works directly with the PDs and our consultants 
on the over-the-air product, as well as our digital prod-
ucts. Our Market Managers also work with Justin. We 
also have consultants who help us and the managers 
with various decisions. I’m involved in these things, as 
well. When it comes to any large scale programming 
decision, we all talk about it together before we make 
that decision. We just like working the old fashioned 
way – getting out and visiting our markets.

You mentioned digital. What role does streaming play 
in Beasley’s radio business model?
Digital is currently about 5% of our revenue. Streaming 
represents about 50%-60% of that, and the rest is from 
websites. We’re getting into selling digital products like 
search engine optimization, geo-targeting and those 
sorts of things that we just started working on this year.

Do you see streaming as an important part of what 
radio stations deliver to both local audiences and 
local businesses?
Absolutely. We want to reach our listeners anywhere 
they are, whether it’s in front of a computer at work or 
on a mobile device. We have our own app, iRadioNow. 
Plus we’re on TuneIn and iHeartRadio, so we’re on mo-
bile. You can reach us anywhere you go, as long as you 
have a device that can pick up a stream. And we think 
that’s very important. Only our stations in Fayetteville, 
NC, Augusta, GA and eastern North Carolina stream 
outside of the United States. Those markets reach a lot 
of soldiers who go overseas, so we extend the stream 
purely because we think it’s important to offer these 

guys an opportunity while they’re over there to listen to 
what’s going on in the cities where they were stationed. 

Speaking of being everywhere, where does BBG stand 
on getting FM chips into smart phones? Are you ac-
tively involved in the push to get that to happen?
We’re all for it and are part of [Emmis Chairman/
President/CEO] Jeff Smulyan’s efforts. My sister was 
President of the NAB for a few terms and has been 
instrumental in the effort. We all believe it’s important 
to have radio available everywhere. We live in an area 
where there are hurricanes. When you lose power, the 
only way to get information is from the radio. If you’ve 
got a smart phone, it’s easier to do that. It just makes 
total sense for radio to be on these things.

The battle for ears is more intense than ever. How do 
you see the marketplace with SiriusXM, Pandora, Spotify 
and all the other entities trying to eat part of your lunch?
They’re obviously competitors. But one thing that sepa-
rates us from all of them is being live and local. They 
can play music, but they can’t tell you what the football 
score was at Ft. Myers High School on Friday night. 
They can’t go out and do a remote or do community 
service. We’re out supporting charities, doing whatever 
we need to do. We’re helping people in any way we can, 
whether it’s collecting diapers for tornado victims in 
Oklahoma or helping local Ronald McDonald Houses 
raise money. Those other guys can’t do that.

What is the company’s stance on performance royalties?
We’re solidly against it. We think the current model 
works well. Radio still exposes listeners to new music 
more than any other source. We work well with perform-
ers and record companies to get their music in front of 
people, so they can sell their records, concert tickets, etc. 
We’ve always worked in tandem to benefit one another.

BBG owns five Country stations: WKXC/Augusta, 
GA, WKML/Fayetteville, NC, KCYE/Las Vegas and a 
couple in those hotbeds of Country music – WXTU/
Philadelphia and WKIS/Miami. What is Country’s role 
within Beasley’s overall business?
Personally, and as a company, we’ve always been fans 
of country music. The first station I worked was Coun-
try and I’ve worked for two other Country stations in 
our company. When we had stations in Goldsboro, 
NC, we brought in George Jones and Tammy Wynette 
for concerts. So Country has always been in our blood. 
We really don’t choose one format over another in the 
company, but I can’t remember us not ever having a 
Country station in our company.

As an owner of radio stations, what do you like most about 
having Country-formatted stations in your company?
The best thing right now is Country is one of the hot-
test formats in America, so we like it because it attracts 
a lot of listeners. Of course, it always hasn’t been that 
way. When I was managing WXTU, everybody I saw 
called it “Country and Western” and believed the listen-
ers were all rednecks. Back in the diary days, we felt 
like people weren’t writing us down, even though they 
were listening to ‘XTU, because they were embarrassed 
to admit they listened to Country. But we’ve always en-
joyed the format. We particularly like the way the artists 
interact not only with the radio stations but with our lis-
teners. They’re very friendly and they’re genuine. They 
actually care about what listeners think. I enjoy this 
format personally purely because of how entertaining it 
is and how easy it is to entertain our audience through 
guest appearances and things like that.

Even as hot as the format is today, do you face still 
any sales challenges in Philadelphia and Miami for 
people who just don’t want to buy Country?
Not as much as we used to, but there’s a little bit of a 
stigma. But when you look at Philadelphia now and see 
how strong our young numbers are, I think advertisers 
understand that it is not a niche market anymore. It’s 
a general market radio station that has a lot of people 
listening to it. So there’s not as much bias as we’ve 
experienced in the past, just a bit here and there. 

You mentioned you’re a Country fan. What is your 
sense of what Country is today, musically, and what 
are some of your favorite artists and songs these days?
George Strait has a song that I love right now and he’s, 
what, 61? And I love the Luke Bryan song out now – and 
he’s in his 30s. Others are in their 20s. Country artists have 
a wide age range, which appeals to a wide group of listen-
ers and helps keep the format healthy. I don’t have one 
favorite artist. I just enjoy the music and enjoy the new 
songs that come out. I love to listen to Country music.

Many of the major operators have airplay programs in 
place with the labels. Does BBG have anything like?
No, we don’t have those types of airplay initiatives. 
Our agreements with record labels are mainly for our 
web and digital components.

Is BBG bullish on the future of both radio and Country?
Absolutely. We’re certainly bullish on radio. As for 
Country, look at the gigantic 18-34 ratings it’s getting 
across the nation. That means people are growing up 
with the format on a larger scale than ever before, 
which should make for a long and bright future for the 
format. All current music-based formats go through cy-
cles. But I think Country is going to have higher highs 
and higher lows in ratings as time goes on. How can 
you not be extremely bullish on Country?               CAC

THE INTERVIEW

People new to our 
company often tell 
me how surprised 
they are to meet 

the president. 
I always tell them I’m 

there to help them 
be successful.

“

”
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