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The People v. Pandemic
Business dynamics are probably the most expected topics for a 

trade publication’s year-end roundup, but hurricanes, fi res, 
fl oods, a market crash and a mass shooting have also made 

these pages over Country Aircheck’s 15 years. Adding global pandemic 
to the list? Katy, bar the door. 

Coupled with economic upheaval, a divisive political climate and civil unrest around 
police brutality, summer wasn’t over before 2020 was dubbed 
the year from hell. But there may be other perspectives worth 
considering, too. Country is, after all, an intersection of music 
and community without parallel ... and that showed through.

March’s sudden and worldwide shutdown forced air 
personalities into bedroom-closet studios, songwriters 
into being home-school teachers and promotion reps into 
fl ying their friendly dining room tables. Canceled concerts 
and promotions spawned an entirely new event category 
as artists, their teams, radio and other media adapted 
platforms to reach audiences. Even as screen fatigue set in 
over months of lockdown, WFH and interminable sweat-
panted video calls, old truths remained.

“We’ve learned more about our listeners and been reminded 
we are their friend,” says WUSJ/Jackson, MS PD Traci Lee. 
“They’ve needed us and, if I’m being honest, we needed them. 
We remembered names and had longer conversations on the 
phones and through text. We were in this together, and it felt 
good. I hate it took a pandemic to remind us how important 
personal connection is, but here we are.”

Ironically, years of declining physical sales and slow 
streaming adoption may now be regarded as a key factor 
insulating record companies from a pandemic-induced 
downturn. “If all that pain we went through hadn’t 
happened, we might have been decimated as well,” says 
UMG/Nashville EVP/Promotion Royce Risser. “We’ve made 
adjustments and saved on a lot of costs this year, but imagine 
what could have happened if we’d still been reliant on 
consumers purchasing physical CDs in stores.”

Deep drops in radio listenership and ad revenue led to widespread furloughs 
and layoffs (see accompanying stories), but by far the greatest impact was felt in 
the live music space. There, too, the country industry raced to adapt ... and led the 
way for music overall. In June, Eli Young Band kicked off the nation’s fi rst series 
of paid drive-in concerts at the Texas Rangers’ new ballpark in Arlington. “Others 
who came after our shows may have already been thinking about it, but maybe they 
were emboldened when we had a hundred major press hits and didn’t get slapped 
for being reckless in any of them,” says organizer and Triple 8 Management’s 
George Couri. “The shows were safe and 3,200 tickets sold out in one day.”

Meanwhile, Nashville – a city with music and healthcare as industrial pillars – was 
also leading in live performance solutions. “We partnered with Vanderbilt Medical 
Center, the local department of health and the Nashville mayor’s offi ce to begin 
putting plans in place so that as the phasing got to appropriate points, we’d be ready 
to entertain patrons,” explains Opry Entertainment Group President Scott Bailey. 
“We’re fortunate to have world class talent in a 20-mile radius. Coupled with the 
history and importance of the Grand Ole Opry and the Ryman Auditorium, a lot of 
eyes were on how we navigated this. We listened, pushed where we needed to, were 
responsive and handled the safety side of it strongly. We didn›t just check the box, we 
enforced it.”

Limited capacity audiences and a multi-camera production 
propelled the hybrid in-person and pay-per-view Live At The 
Ryman series, which may have post-COVID legs. “We’ve had 
people in 25 different countries signing up for the pay-per-
views,” Bailey says. “Given the right venue and production 
quality, it’s appealing to consumers – particularly those who 
may not be geographically close.”

Despite the rush to innovate, thousands of musicians, crew, 
venue staff, agency workers, promoters and similar professionals 
faced a future with no work in sight. Assistance included the 
CMA’s COVID-19 Resources platform, connecting members 
with mental health, fi nancial, education and legal services, and 
more. The organization donated $1 million to MusiCares’ all-
genre COVID-19 Relief Fund, as well as $100,00 to Music Health 
Alliance. In December, ACM Lifting Lives began distributing 
$2 million to hard-hit country professionals following an April 
distribution of $1.5 million. These and other music organizations 
and unions also jumped into advocacy for legislative relief.

Victories included the March CARES Act, which for the fi rst 
time made independent contractors – including gig workers 
and freelancers like musicians, songwriters and production staff 
– eligible for unemployment benefi ts. Though election inertia 
hampered progress, a proposal from moderates in both parties 
had Recording Academy Chief Advocacy Offi cer Daryl Friedman
optimistic at press time about further assistance. 

Among the provisions sought: An extension of unemployment 
benefi ts for contractors; the Save Our Stages Act offering 
loans for struggling venues; the return of federal pandemic 
unemployment assistance, which provided $600 additional per 

week until it expired at the end of July; and the HITS (Help Independent Tracks 
Succeed) Act allowing the full cost of recordings to be deductible in the current 
tax year. “We’re hoping most of these will be included in a fi nal bill before the end 
of the year,” Friedman says. 

None of that minimizes the distress of those who’ve been sick, lost loved ones 
or experienced life-changing fi nancial hardship. Sadly, many who once found 
employment in this industry may never return to it. And so, the work of the 
broader country community remains, offering support, salve and escape through 
the music and personal connections upon which it has always rested. Onward.
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It was the best of times; it was the worst of times.” 
While those are likely the only words anyone 

remembers from their college book report about A 
Tale Of Two Cities, for many in radio, 2020 fell sharply 
on one side or the other of that famous opening 
line. As the pandemic lockdown shuttered 
businesses nationwide, radio saw 
unprecedented revenue declines 
accompanied by furloughs, layoffs 
and downsizing. Meanwhile, 
innovation and adaptation 
accelerated to unprecedented 
levels at companies big and 
small. Increasing centralization 
and nationalization at top groups 
got the headlines, even as live 
and local radio continued to 
prove itself with relevance  
and revenue.

Among those shedding personnel 
were iHeartMedia and Entercom, each 
of which initiated multiple rounds of cutbacks 
resulting in the restructuring of on-air and 
programming teams. iHeartMedia bulked up their 
National Programming Team and thinned out 
local staffs while Entercom moved to a regional 
structure with programmers and personalities alike 
handling multiple stations. “From the earliest days 
of the pandemic, we have made it clear that we 

are committed to emerging as a vibrant, healthy 
and growing company positioned for a bright and 
successful future,” explained Entercom Pres./CEO 
David Field in an internal 
memo circulated in June. In a 
follow-up memo in September 
amid the restructuring, Field 
added, “As the media world 
continues to experience 
rapid changes in technology, 
consumer preferences and 
the competitive landscape, so must we continue to 
reimagine and enhance our programming and sales 
strategies to ensure that we are meeting evolving 
listener and consumer expectations. We are, of 
course, not alone.”

But, not everyone elected to go the route of 
downsizing, with 2020 serving as a springboard 

for change in an environment where 
risk was inevitable on either side of 

the coin. Adams Pres./CEO Ron 
Stone launched the Independent 

Broadcasters Association (IBA). 
As Stone told Country Aircheck 
in August, the collective 
approach to shared services, 
employee benefits, HR, digital 
services and ad sales “can 
elevate each independent 
brand at a station level while 

also strengthening the base of 
locally owned radio.” Others saw 

the opportunity for broadening 
syndication platforms, as Shawn Parr’s 

Across The Country, Bud & Broadway and 
Backstage Country came to the table with new 
offerings. Apple Music Country also launched a 
personality-driven station and Country-specific 
programming team that included many terrestrial 
radio veterans.Yes, it was the best and worst of 
times, giving the industry much to consider about 
its future. Not even Charles Dickens could have 
fictionalized such circumstances ... and 2021 

remains to be written.

iHeartMedia 
Restructures

CMT Equal 
Play 

Launches
Nashville 
Tornado

Live Nation 
Cancels 
Shows

Quarantine 
Begins

Opry Airs 
With No 
Audience

ACM 
Awards 

Postponed

ACM 
Presents: 

Our Country

Monument 
Adds Promo 

Team

ACM Awards 
Move To 
Nashville

Death of 
George 

Floyd Sparks 
Protests 

First Paid 
Country Drive-

In Concert 
with Eli Young 

Band

MCC/Curb 
Records 
Launches

CMA 
Best 

of Fest

MILESTONES

JAN. 
14 

JAN. 
21 

FEB. 
19

MARCH 
3 

MARCH 
12 

MARCH 
13 

MARCH 
13

MARCH 
16 

MARCH 
31 

APRIL 
2 

APRIL 
5 

APRIL 
23 

APRIL 
27 

MAY 
25 

JUNE 
4 

JUNE 
30 

JULY 
13 

Entercom 
Cuts

914 18th Avenue, South
Nashville, TN 37212

615-320-1450

Publisher/CEO
Lon Helton

lon@countryaircheck.com

VP/GM
Chuck Aly

chuck@countryaircheck.com

VP/Sales & Marketing
April Johnson

april@countryaircheck.com

Sr. Radio Editor
Monta Vaden

monta@countryaircheck.com

Managing Editor
Caitlin DeForest

caitlin@countryaircheck.com

Sr. Radio Analyst
Chris Huff 

chris@countryaircheck.com

Manager/Graphics & Administration
Kelley Hampton

kelley@countryaircheck.com

Coordinator
Addie Morton

addie@countryaircheck.com

Art Direction
Jerry Holthouse

jerry_holthouse@comcast.net

Volume 15, Issue 3, December 2020

Lessons 
Learned 
In 2020
WIRK/West Palm Beach morning host Tim Leary: 

I actually had to say the sentence, “You have to at 
least wear underwear during the show” to our pro-nudist 
producer Garrett. Follow up: I learned I will never go to 
Garrett’s condo and sit on anything ever!

WUSJ/Jackson, MS PD/Morning Host Traci Lee: 
COVID helped us appreciate each other’s time and 
position more ... and reminded us why we all hated that 
one person in the building ... all in Christian love, of 
course. #GodBless 

Big Loud VP/Promotion Stacy Blythe: While working 
from home, I still have to plan time for my commute! 
I swear, some days it takes me longer to actually get to 
my desk chair in my home office than it did to get to my 
office on Music Row. I’ve gotten to know the FedEx guy 
pretty well …. and 182 packages is a busy day for him 
when he usually has less than 150.

WIRK/West Palm Beach PD Bruce Logan: I learned  
I hate Zoom calls. I just can’t bear them. Hate them 
with a passion. It’s no way to check out new music or a 
new artist.

WQYK/Tampa OM/PD Travis Daily: I started attending 
all Zoom meetings on my phone, and I changed the 

name of my phone to “Reconnecting” so I wouldn’t have 
to participate on the calls that were tedious. I also learned 
Luke Bryan concert tickets used to be the biggest form 
of currency to get ratings on the air, then at some point 
during the pandemic, that changed to toilet paper.

KWJJ/Portland OM/PD Scott Roddy: I found that 
my dogs have no idea what a Zoom call is. They can’t 
understand who the hell I’m talking to and why I’m so 

animated. They bark, jump and spin in circles.
KNIX/Phoenix on-air personality Barrel Boy: You 

have to be even more detail-oriented and make tons of 
lists when you don’t have the luxury of walking over to 
someone’s desk or studio to ask the question/thing you 
forgot. When you have someone’s attention on a Teams 
meeting/video call, you need to maximize it.

Monument VP/Promotion Drew Bland: The need for 
recognition is more important now than ever before, 
and it’s always been important. Take time to celebrate 
the accomplishments big or small. It makes a difference. 
Also, buy a $300 Costco stationary bike and get the 
Peloton app for $12/month. Saving that much money 
helps you not feel bad when it ends up holding clothes.

MCA SVP/Promotion Katie Dean: Life is incredibly 
uncertain. But no 
matter how scary 
things are, you can 
make your own 
pillow fort and feel 
better. 

Triple Tigers 
Dir./National 
Promotion  
Raffaella Braun: In 
an office setting, I 
can usually schedule 
my meals and refill 
my water/get my 
steps in while on 
the phone. But, 
I’ve now officially 
learned that  I have 
no will power and 
can snack from 
sunrise to sunset, 
no problem. I also don’t  like any of the food options we 
have. Like clockwork, I get up for a quick break, open 
every one of the cabinets and fridge then close all doors 
unceremoniously, grabbing a tea and sitting back down.
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“Slim Jim” Clemens
JT Corenfl os
Kenny Dale (Kenneth Dale Eoff)
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Charlie Daniels
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Justin Townes Earle
Paul English
Dick Fontana
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Sonny Fox (James Warren Rowley)
Barry Freeman
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Lawrence W. “Larry” Grogan
Stephen Gudis
Don Hall
Alex Harvey
Stu Haskell
W.S. “Fluke” Holland
Dave Holmes
Jan Howard
Charles Lawton Jiles
Larry W. Johnson
Troy Jones
Philip R. Jonsson
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“Mr. Ed” Lambert
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Robert “Bob” Mather
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Bob McCurdy
William E. “Bill” McEuen
Amy McGovern
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Jamie McKibbin
Gary McSpadden
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Walter C. Miller
Tom Miller
Bob Mitchell (Walter Detweiler)

Courtney Nelson (Dave Brooks)
Andy “O” Oatman
Jamie Oldaker
David Olney
Ray Pennington
Dale Pon
John Prine
William “Bill” Pursell
Robbie Raggs (Bob White)
Jim Raimo
Zachary Ray (Zachary Taylor)
Harold Reid
Jack “Uncle Don” Rhea
Dusty Rhodes (Bob Long)
John Roberts
Kenny Rogers
Alan Rowe
Angelo Joseph Salvi
Norm Schrutt
Alan Schulman
Edward F. Setser
Billy Joe Shaver
Carrigan Chet Shields
Scott Smith
Jimmy Stewart (Kerry Alford)
Doug Supernaw
Gary Walker
Jerry Jeff Walker
Dick Whitehouse
J. Douglas “J. Doug” Williams

I N  M E M O R I A M

Considering the year’s many challenges – led by dramatic changes in 
consumer behavior – country music increased market share as Country 

radio held its own despite deep cuts in overall audience. 
Country radio managed to slow its recent decline, with Persons 6+ PPM 

share off only 0.1% from 2019; however, the format’s 6.6 is its lowest PPM 
share in a decade. Nielsen Audio’s Jon Miller adds, “The 25-54 share in PPM 
markets is also at its lowest point ever. The 18-34 number ticked up slightly 
in 2020, which is a bright spot, but the share was down in the broad demos.” 
Meanwhile, News/Talk saw a massive surge in an election year, and Classic 
Rock also rose – both scoring their largest PPM shares ever.

Of course, share only tells part of the story. Country cume remains 
dramatically reduced from pre-COVID levels. Year-to-year cume – Nov. 2019 to 
Nov. 2020 – is down 20.9%. The average cume among PPM Country stations 
one year ago was just over 365,000. Now that average stands at 288,990.

If radio’s challenges were – arguably – fueled by a shift from in-
car listening to at-home listening, a signifi cant increase in streaming 
consumption would bear out the theory. Country’s share of total music 
consumption increased from 7.3% to 7.9%, its largest share in three 
years. Clear evidence of the pandemic’s effect on consumer behavior is 
the fact that this growth was driven entirely by streaming. Year-to-year, 
country album and track sales were down 18% and 17% respectively, while 
streaming increased more than 20%.
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I N  M E M O R I A M

Considering the year’s many challenges – led by dramatic changes in 
consumer behavior – country music increased market share as Country 

radio held its own despite deep cuts in overall audience. 
Country radio managed to slow its recent decline, with Persons 6+ PPM 

share off only 0.1% from 2019; however, the format’s 6.6 is its lowest PPM 
share in a decade. Nielsen Audio’s Jon Miller adds, “The 25-54 share in PPM 
markets is also at its lowest point ever. The 18-34 number ticked up slightly 
in 2020, which is a bright spot, but the share was down in the broad demos.” 
Meanwhile, News/Talk saw a massive surge in an election year, and Classic 
Rock also rose – both scoring their largest PPM shares ever.

Of course, share only tells part of the story. Country cume remains 
dramatically reduced from pre-COVID levels. Year-to-year cume – Nov. 2019 to 
Nov. 2020 – is down 20.9%. The average cume among PPM Country stations 
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If radio’s challenges were – arguably – fueled by a shift from in-
car listening to at-home listening, a signifi cant increase in streaming 
consumption would bear out the theory. Country’s share of total music 
consumption increased from 7.3% to 7.9%, its largest share in three 
years. Clear evidence of the pandemic’s effect on consumer behavior is 
the fact that this growth was driven entirely by streaming. Year-to-year, 
country album and track sales were down 18% and 17% respectively, while 
streaming increased more than 20%.
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kelsea ballerini

thank you country radio!

hole in the bottle
#75 song of 2020

over 75 million global streams

 homecoming queen?
#59 song of 2020

over 265 million global streams

2020 RIAA certifications

2x platinum single
miss me more

platinum single
homecoming queen?

platinum single
yeah boy

platinum album
the first time
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KNCI/Sacramento
Large Market Station
“Our area has been hit on multiple levels with lockdowns and 
shelter-in-place orders due to the case numbers in California, 
as well as the threats of wildfi res that spread statewide and drew 
national media attention,” says PD Joey Tack. “In spite of all that 
has happened, our team has remained focused on being a source 
of local and relatable information with timely updates and news, as 
well as staying positive while instituting uplifting on-air benchmarks 
and promotions, including our Health Care Hero Of The Day and 
Educator Spotlight features. In addition to serving the community, 
being a beacon of light in a rather dark year has been the goal for 
KNCI. As the area transitioned to distance learning, we held an 
Earbuds For Education drive that brought in 425 pairs of headphones 
for students to use as part of their at-home school setups.

“Our digital focus has shifted to more creation and engagement 
and less curation of third-party content. Connection has been 
important, and we want to be accessible to our listeners, serve as a 
conduit to their favorite music and entertainment and also elevate 
the KNCI brand across platforms. Part of the initiative includes 
the launch of our Split Screen Sessions featuring on-air talent 
interviewing artists via Facebook Live. We’ve also created a digital 
liner sheet that is updated in real-time for our on-air talent. We 
intend to continue both long after a return to ‘normalcy.’

“This is the fi rst CMA Award win for KNCI, and the team has been 
thrilled to be recognized. Without the ability to gather in person, we 
celebrated with a group email chain and video call. Plus, morning 
co-host Pat Still surprised us all with Station Of The Year t-shirts!”

VICTORY US
CMA BROADCAST AWARD WINNERS
Gowns and tuxes. Group shot party photos. Gobs of chilled after-party shrimp. Yeah, 
that was last year. Radio winners for the 54th CMA Awards cycle may not have enjoyed 
the fanciest of celebrations, but their community service has never been more crucial.

WKXC/Augusta, GA
Small Market Station
“We have always been committed to serving our community in its immediate need, and this 
year was no different,” says OM/PD Tee Gentry. “While we all felt isolated, confused and 
overwhelmed, we came together to meet those needs as best we could by being good listeners 
on-air and online and highlighting local heroes making a difference. We also provided a gift 
card service for local businesses and remained a source of updated news while also hosting 
safe, at-home concerts. As community leaders, we felt this was the best overall approach to 
build a thriving community in uncertain times.

“Our Kicks 99 Wake-Up Krew continues generating promotions to give back to listeners and 
keep them entertained. During the pandemic, the team also created a new benchmark called 
Good Vibes focusing on people doing good things for their neighbors and the community. We 
intend to continue this long after the pandemic subsides. We also continue giving back through 
the Kicks 99 Christmas Wish to meeting holiday needs throughout the area, and through the 
Kicks 99 Backpack Blowout providing school supplies to local residents and their children.

“As a team, we celebrated the win with a lot of hooting, hollering and even a couple tears. 
Seriously – Jenny from the Wake-Up Krew cried on the phone with Luke Combs! Beyond 
that, we are working on a true celebration when we can come together at a ridiculously nice 
restaurant and put a couple drinks in our hands.”

WUSY/Chattanooga, TN
Medium Market Station
“In addition to the pandemic, our community experienced additional hardships, the most 
devastating of which was a series of tornadoes that struck the area at approximately 11:30pm 
on Easter Sunday,” explains SVP/Programming Justin Cole. “Homes were demolished, streets 
were closed, and power lines were down, all within a half mile of the radio station. Coronavirus 
restrictions were already fi rmly in place, which limited our station’s ability to execute a physical 
response. While we were unable to be onsite for relief efforts and fundraising, our staff was able 
to go on-air immediately with information. As the National Guard rolled into town to distribute 
supplies, we let listeners know where they could drop off donations and advised those needing 
assistance where they could fi nd help. We matched the feeling of the market and became an outlet 
for information and support, crying with those who lost everything and sharing the warmth with 
those able to offer help.

“Connection is paramount, so listeners’ voices and their interactions with talent are 
invaluable. By using socials, virtual meetings, voicemails and other available technology, we 
continue to make certain our audience has a strong presence in all areas of our brand. Everyone 
on this team is passionate  about our community. Without them, we don’t exist – much less 
matter. Between the pandemic, natural disasters and the election, they’ve been done with the 
negative for quite some time, and we have thrived on being an escape from the craziness of 
politics, opinion, polarity or speculation. Our job continues to be serving as a companion who 
has a shared love of country music and the community.

“WUSY is a tight group; I often refer to it as a family. Much of our team was watching the 
nominees press conference, and there was an immediate group text thread and an onslaught 
of calls to one another. The day Ken & Daniel received the call saying we were winners was a 
very happy one. I’ve watched the effort this staff puts in daily, and I see their dedication to the 
community, their passion for the product and their humble hearts. To be recognized with an 
award amongst such a talented and competitive fi eld of nominees really is an honor. We aired 
the CMA Awards on the station and thanked our listeners for the win because – again – it’s all 
about the community and the team.”

Hear Me, Hear Me: 
KNCI/Sacramento’s 
Tom Mailey (l) and 
Joey Tack solicit 
donations for the 
station’s Earbuds For 
Education drive.

Hope Totes: WUSY/Chattanooga staffers show off their St. Jude Radiothon total in 
the pre-pandemic days of early March. Pictured (l-r) are St. Jude’s Haley Cameron; 
WUSY’s Cowboy Kyle, Styckman, Mo, Tyler Stansell, Tiffaney Irving, Nichole Hartman, 
Justin Cole and Devon Owens; and St. Jude’s Allison Buchignani.

The Team That Sleighs Together: WKXC/Augusta, GA’s Cash, 
Jenny Bender and Dub (front, l-r) and Chris O’Kelley, Melanie 
Quick and Tee Gentry (back, l-r) gather for a team meeting in 
the simpler times before face masks and hand sanitizer.
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KSCS/Dallas
Major Market Station
“The station’s already active community involvement plan began with our 
10K For Troops garnering more than 50,000 cards for our military members 
serving overseas last Christmas,” explains PD Mike Preston. “Our Cook Children’s 
Radiothon also raised hundreds of thousands of dollars for our local children’s 
hospital. Once coronavirus impacted our area, however, we turned to daily 
pandemic news updates and running personal PSAs from our on-air team talking 
about staying safe and new restrictions. We connected with our restaurant clients 
for our Front Line Food Run that allowed listeners to purchase lunches or dinners 
online for medical teams at area hospitals. That generated thousands of donated 
meals, which also helped our local restaurants during a time when dining out 
was restricted or prohibited. Additionally, we launched a First Responder Of The 
Week spotlight honoring the selfl ess folks putting their lives on the line each day.

“Something we will continue along with the on-air elements is the frequency 
of our team meetings. We have a weekly full programming team meeting, but 
have added a daily meeting for myself, KSCS APD Al Farb, KPLX APD Smokey 
Rivers and Dir./Marketing Rebecca Silvers. We brainstorm and run through 
details on elements ranging from music to appearances and everything between. 
Since our team moved to work-from-home just two weeks after I joined the 
cluster, I have only worked with this team via Zoom, but the meetings have been 
invaluable and productive.

“Similarly, because we are working remotely, our celebration of the big CMA 
win included emails all around! The Cumulus/Dallas community is large with six 
full stations, so the kudos and congratulations were ample. We are also working 
on some other ideas to more personally honor the core team for the amazing 
efforts that resulted in this honor.”

“Offi cer Don” Evans, DeAnn Stephens
OFFICER DON & DEANN, WBUL/LEXINGTON, KY
Small Market Personality
“Adjusting to virtual was a learning curve, but we kept our audience and 
community connected with live online music events including The Kentucky 
Campfi re Series,” say Evans and Stephens. “We also took advantage of the extra 
time artists had while not touring to create a podcast series with extended 
artist interviews. And we brought some much-needed positivity to the area 
with random acts of kindness, which allowed us to remain on the streets while 
observing CDC guidelines. The Offi cer Don & DeAnn show pumped gas for front 
line workers, delivered lunch to teachers, honored moms pulling double-duty 
as at-home educators and provided gift cards to those doing good around the 
community.

“More than anything, this year drove home the importance of providing an 
escape and adapting to the community needs. It was our mission to do both 
while playing the country music fans love. We also prioritized getting in front 
of our listeners as much as possible – in person, via socials and on-air. We had 
been affected in much the same way as them, so we maintained a balance of 
realism and positivity. When the pandemic is over, those are the lessons we will 
take with us.

“As for celebrating, we sat in front of the television in our pajamas, poured 
a few drinks and watched the show. The fi rst time we won in 2017, we had 
the privilege of representing our Country broadcast community in Nashville 
during a whirlwind of events. This time was much more like slow-motion, and it 
gave us the chance to refl ect and be amazed at this very humbling experience.”

Clay Moden, Rob Banks, 
Val Townsend
CLAY & COMPANY, WYRK/BUFFALO, NY
Medium Market Personality
“When lockdown began, Clay & Company became an outlet and a voice for 
small businesses,” says Moden. “We invited local business owners to tell us how 
they are keeping Buffalo moving forward, which connected so well with the 
audience and clients that we are still doing it each morning.” Adds Banks, “It 
gives listeners a chance to learn the backstory and features of businesses in the 

area and has been tremendously successful.
“We may have been working remotely instead of broadcasting 

together in the same room, but we love to bring country music 
– especially new music – to 
Buffalo,” Banks says. “So much 
new music was put out during 
this pandemic and we all love 
listening to albums front-to-
back, so we would play our 
favorite non-singles from new 
albums every few days. That’s 
been a great new element we 
hope to keep moving forward.”

Moden notes, “This was a 
great win for our team, but it 
was a huge win for our city and 
audience. In a year of losses, 
getting this award means we 
have worked hard to entertain, 
inform and become friends 
with the people who tune in 
each day, so it is as much their 
win as ours. We celebrate that 
morning after morning with 
the audience!” Concludes 
Banks, “My family also had 
a viewing party for us that 
was over-the-top and slightly 
embarrassing. My mom had 
a backdrop and red carpet, 
and she put everyone’s name 
on a star. A few of our family 
members even played parts as 
show runners and interviewers. 
They made an unfortunate 
situation – not being able to 
celebrate together in Nashville 
– a very memorable one.”

CMA
BROADCAST 

AWARD 
WINNERS

“Big Dave” Chandler, Chelsie Shinkle, 
Jason Statt, Ashley Hempfl ing
THE BIG DAVE SHOW, WUBE/CINCINNATI 
Large Market Personality
“Early on, we focused on people doing good in the community: those making masks, 
front-line workers going the extra mile and citizens organizing food drives,” Chandler 
says. “We also knew listeners had been hit hard by shutdowns and many were out of 
work, so for the two weeks leading up to Labor Day we did The Big Dave Show’s Million 
Dollars’ Worth Of Work campaign. We hosted on-air interviews with hiring managers and 
posted jobs via the station website. More than 100 Tri-State employers and countless 
listeners were connected for new career opportunities. The program was so successful, 
we’ve kept it going. We’ve 
also talked to several artists – 
including Luke Bryan, Sam 
Hunt, Justin Moore and 
Dustin Lynch – to fi nd out 
what they are doing during 
quarantine. We felt it was 
important for our listeners 
to know their favorite artists 
are going through exactly 
what they are.

“On the digital side, we 
started the Big Dave Show 
& Tell where, each day 
after the show, we used 
Streamyard to go live on 
Facebook and YouTube, 
answering questions from 
listeners and showing them 
different items from our 
lives. We also invited special 
guests including Carly 
Pearce, Kane Brown, Chris 
Lane, Robert Counts and 
Niko Moon to participate in 
the feature. Additionally, our 
Big Dave Show Virtual Field 
Trips for Tri-State students 
have been a hit! We go out to area zoos, museums and factories on Mondays, record 
our fi eld trips and play them back Wednesday of the same week during a live Zoom 
with local teachers and students. We plan to keep those going well into next year.

“The show picked up Large Market Personality awards from both the ACM 
and the CMA this year, and WUBE won ACM Large Market Station, but we didn’t 
get to go to either show or celebrate the wins. It really is an honor to have been 
recognized with these prestigious awards all in one year, and maybe one day soon 
we’ll be able to celebrate as a team accordingly.”

Branded New Man: The Big Dave Show’s 
“Big Dave” Chandler, Chelsie Shinkle, Ashley 
Hempfl ing and Jason Statt (clockwise from top 
left) show off their personality-branded masks 
during a Big Dave Show & Tell segment.

Make It WYRK: In lieu of a star-studded 
celebration in Nashville, Clay & 
Company’s Rob Banks, Clay Moden and 
Val Townsend (l-r) enjoy a more casual 
outing and accept their handmade 
trophies from Banks’ mom (inset).

Trophy Self: “Offi cer Don” 
Evans (l) and DeAnn Stephens 
recreate the thrill of victory 
with a helicopter ride alongside 
their CMA trophy from 2017. 

Having A Ball-oon: KSCS/
Dallas’ Mark “Hawkeye” 
Louis, Michelle Rodriguez 
and Al Farb (l-r) fi nd colorful 
ways to spend time together 
during the pandemic.
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small businesses,” says Moden. “We invited local business owners to tell us how 
they are keeping Buffalo moving forward, which connected so well with the 
audience and clients that we are still doing it each morning.” Adds Banks, “It 
gives listeners a chance to learn the backstory and features of businesses in the 

area and has been tremendously successful.
“We may have been working remotely instead of broadcasting 

together in the same room, but we love to bring country music 
– especially new music – to 
Buffalo,” Banks says. “So much 
new music was put out during 
this pandemic and we all love 
listening to albums front-to-
back, so we would play our 
favorite non-singles from new 
albums every few days. That’s 
been a great new element we 
hope to keep moving forward.”

Moden notes, “This was a 
great win for our team, but it 
was a huge win for our city and 
audience. In a year of losses, 
getting this award means we 
have worked hard to entertain, 
inform and become friends 
with the people who tune in 
each day, so it is as much their 
win as ours. We celebrate that 
morning after morning with 
the audience!” Concludes 
Banks, “My family also had 
a viewing party for us that 
was over-the-top and slightly 
embarrassing. My mom had 
a backdrop and red carpet, 
and she put everyone’s name 
on a star. A few of our family 
members even played parts as 
show runners and interviewers. 
They made an unfortunate 
situation – not being able to 
celebrate together in Nashville 
– a very memorable one.”
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“Big Dave” Chandler, Chelsie Shinkle, 
Jason Statt, Ashley Hempfl ing
THE BIG DAVE SHOW, WUBE/CINCINNATI 
Large Market Personality
“Early on, we focused on people doing good in the community: those making masks, 
front-line workers going the extra mile and citizens organizing food drives,” Chandler 
says. “We also knew listeners had been hit hard by shutdowns and many were out of 
work, so for the two weeks leading up to Labor Day we did The Big Dave Show’s Million 
Dollars’ Worth Of Work campaign. We hosted on-air interviews with hiring managers and 
posted jobs via the station website. More than 100 Tri-State employers and countless 
listeners were connected for new career opportunities. The program was so successful, 
we’ve kept it going. We’ve 
also talked to several artists – 
including Luke Bryan, Sam 
Hunt, Justin Moore and 
Dustin Lynch – to fi nd out 
what they are doing during 
quarantine. We felt it was 
important for our listeners 
to know their favorite artists 
are going through exactly 
what they are.

“On the digital side, we 
started the Big Dave Show 
& Tell where, each day 
after the show, we used 
Streamyard to go live on 
Facebook and YouTube, 
answering questions from 
listeners and showing them 
different items from our 
lives. We also invited special 
guests including Carly 
Pearce, Kane Brown, Chris 
Lane, Robert Counts and 
Niko Moon to participate in 
the feature. Additionally, our 
Big Dave Show Virtual Field 
Trips for Tri-State students 
have been a hit! We go out to area zoos, museums and factories on Mondays, record 
our fi eld trips and play them back Wednesday of the same week during a live Zoom 
with local teachers and students. We plan to keep those going well into next year.

“The show picked up Large Market Personality awards from both the ACM 
and the CMA this year, and WUBE won ACM Large Market Station, but we didn’t 
get to go to either show or celebrate the wins. It really is an honor to have been 
recognized with these prestigious awards all in one year, and maybe one day soon 
we’ll be able to celebrate as a team accordingly.”

Branded New Man: The Big Dave Show’s 
“Big Dave” Chandler, Chelsie Shinkle, Ashley 
Hempfl ing and Jason Statt (clockwise from top 
left) show off their personality-branded masks 
during a Big Dave Show & Tell segment.

Make It WYRK: In lieu of a star-studded 
celebration in Nashville, Clay & 
Company’s Rob Banks, Clay Moden and 
Val Townsend (l-r) enjoy a more casual 
outing and accept their handmade 
trophies from Banks’ mom (inset).

Trophy Self: “Offi cer Don” 
Evans (l) and DeAnn Stephens 
recreate the thrill of victory 
with a helicopter ride alongside 
their CMA trophy from 2017. 

Having A Ball-oon: KSCS/
Dallas’ Mark “Hawkeye” 
Louis, Michelle Rodriguez 
and Al Farb (l-r) fi nd colorful 
ways to spend time together 
during the pandemic.



TOBY KEITH CLAY WALKER

–– BIG VOICES, BIG HITS & A BIG YEAR! ––

Thank You Country Radio & Streamers.& Streamers.&
A Clay Walker Hit

AND
Incredible New Toby Music in the New Year.

Chris Carr, Kia Becht, McKaila Granning
CHRIS CARR & COMPANY, KEEY/MINNEAPOLIS
Major Market Personality
“We truly dared to be different – but not irresponsible – and got out to help people by getting 
our hands dirty,” Carr says. “Truckers needed food because they couldn’t fi t through a drive-
through, so we fed them tacos in the biggest parking lot we could fi nd. Front line workers were 
tired and overworked, so we found another large lot near a major hospital and fed hundreds of 

workers in their cars. With Memorial Day gatherings canceled due 
to the pandemic, we found a way to honor our heroes and feed 
veterans, active military and families who lost loved ones in the 
military during yet another drive-through event. Area children 
battling cancer had very little contact with anyone outside 
of immediate family during the pandemic, so we asked our 
audience to write letters to lift their spirits, garnering thousands 
of responses for the Pinky Swear Foundation during our Letters 
Make It Better campaign. The list goes on. We engaged and our 

audience stepped up. Radio works if you let it!
“We pride ourselves on being the most interactive show in the market, both on-air and via 

social media, and this year showed us how to send it into overdrive. All the cool stuff we would 
normally give away wasn’t there, so we gave our audience an abundance of information, options 
for their personal needs, and humor that was getting hard to fi nd anywhere else. The year 
also gave us an already-heated election season and civil unrest. Sadly, politics is a major part 
of the pandemic, too, along with the events surrounding the passing of George Floyd here in 
Minneapolis. We learned that common ground can be found and unity can be achieved, and we 
embraced and highlighted what everyone was striving for – some kind of normalcy and eventual 
peace. Not everyone agrees on how to solve the issues we face together, but we can agree that 
we all want to help make things better.

“As is par for the course this year, our celebration after winning was pretty low-key. We may 
have all been home in our jammies for the awards, but we called one another an hour before it 
started so we could be a part of each other’s night as much as possible.”

audience stepped up. Radio works if you let it!
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Lon Helton
COUNTRY COUNTDOWN USA, 
WESTWOOD ONE
National Personality
 “From the fi rst day of Country Countdown USA, there have 
only been three of us,” Helton says. “I fi rst met Jo Pincek Hunt 
soon after she relocated from San Diego to Nashville, and 
hired her as Offi ce Manager for Radio & Records/Nashville at 
the start of 1992. 
 “Three months later, then-Westwood One CEO Norm Pattiz 
and then-VP/Programming Gary Landis offered me the job of 
co-hosting a Country countdown show. The idea was to fi nd a 
country star to co-host. I thought it would be diffi cult getting 
an artist to commit as full-time co-host, and fl oated the idea of 
a different one each week. When they bought into that, I knew 
I needed someone to book talent. Considering my oversight of 
the R&R Country chart, I wasn’t comfortable booking artists, 
so I hired Jo, who was more than up for the challenge. For the 
record, however, I did book the fi rst show.  Because we were 
trying to be conversational with a minimalist script, I wanted 
someone I knew really well to be my fi rst co-host. So I recruited 
my friend Steve Wariner for the show that aired the fi rst 
weekend of April, 1992.
 “A few career twists took Jo to High Five Productions and 
other projects. She is now the proprietor of Brilliant Sky, a 
Brentwood, TN toy store. Armed with the best Rolodex in 
Nashville, Jo continues to book CCUSA. 
 “George Achaves was a producer/writer for the Mutual 
Broadcasting System in Washington DC when he was assigned 
as CCUSA’s producer/writer. We had worked on Listen-In
for Mutual, which ran from 1988-89, and he also produced 
projects with legendary Country broadcaster Lee Arnold. That 
experience made George the natural choice for CCUSA. A 35-
year vet of MBS and Westwood One, the New Jersey native made 
the bold move to relocate to Nashville in 2002.
 “It’s truly a privilege to share our tenth CMA award. I could 
not have asked for better partners over the last 28 years. (I have 
a hard time believing either of the last two sentences.) Thank 
you, Jo and George. Make plans to party when this is over!”

KEEYs To Safety: Chris Carr & Company’s Kia 
Becht, McKaila Granning and Carr (l-r) mask 
up to participate in a socially distanced Food 
Parade with the Minnesota State Fair.

Crystal Light: 
Achaves, Helton 
and Hunt share 
the trophy.
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Ridin' roads that don't nobody go down

If it's 10,000 hours or the rest of my life, I'm gonna love you

When the bones are good, the rest don't matter

If home is where the heart is, I'm homesick for you

Everything I love is homemade

Even if it's just a slow dance in a parking lot

You got me tryna catch my breath

I don't wanna love nobody but you

After a few drinks, it's always the same thing

I'm somewhere in between

I hope you're happy now

You're playin' hard to forget

I won't stop 'til it's done

Ain't the whole wide world just one big country song?

Mama, can you die from a broken heart?

I love my country up loud

In a world full of hate, be a light

One of them boys who'd trade his whole world for one of them girls

I've moved everywhere but on

I don't love you like I used to

I could be happy anywhere with you

I got some big, big plans

What does that say about me?
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51 CARRIE UNDERWOOD Drinking Alone Capitol

52 RILEY GREEN I Wish Grandpas ... BMLGR

53 JON PARDI Ain't Always The Cowboy Capitol

54 CHRIS LANE Big, Big Plans Big Loud  Big Loud  

55 ERIC CHURCH Monsters EMI Nashville

56 GARTH BROOKS & BLAKE SHELTON Dive Bar Pearl

57 MORGAN WALLEN More Than My ... Big Loud  

58 BLAKE SHELTON f/GWEN STEFANI Happy Anywhere Warner/WMN

59 KELSEA BALLERINI Homecoming Queen? Black River

60 LADY A Champagne Night BMLGR

61 MICHAEL RAY Her World Or Mine Warner/WEA

62 DUSTIN LYNCH Momma's House Broken Bow

63 GONE WEST What Could've Been Triple Tigers

64 KENNY CHESNEY Happy Does Blue Chair/Warner/WEA

65 MIDLAND Cheatin' Songs Big Machine

66 DAN + SHAY I Should Probably Go ... Warner/WARWarner/WAR

67 LAUREN ALAINA Getting Good Mercury   

68 KEITH URBAN We Were Capitol

69 BRAD PAISLEY No I In Beer Arista

70 RYAN HURD To A T RCA

71 JON LANGSTON Now You Know 32 Bridge/EMI Nashville

72 TENILLE ARTS Somebody Like That 19th & Grand 

73 NIKO MOON Good Time RCA

74 KENNY CHESNEY Tip Of My Tongue Blue Chair/Warner/WEA

75 KELSEA BALLERINI Hole In The Bottle Black River

76 RASCAL FLATTS How They Remember ... Big Machine

77 BRANTLEY GILBERT & LINDSAY ELL What Happens In A ... Valory/Stoney Creek

78 CHRIS YOUNG Drowning RCA

79 DYLAN SCOTT Nobody Curb

80 FLORIDA GEORGIA LINE Blessings BMLGR

81 BRETT ELDREDGE Gabrielle Warner/WMN

82 ERIC CHURCH Stick That In Your... EMI Nashville

83 DARIUS RUCKER Beers And Sunshine Capitol

84 BROTHERS OSBORNE All Night EMI Nashville

85 MAREN MORRIS To Hell & Back Columbia

86 LANCO What I See Arista

87 OLD DOMINION Some People Do RCA

88 JORDAN DAVIS Almost Maybes MCA

89 BLAKE SHELTON f/TRACE ADKINS Hell Right Warner/WMN

90 CHRIS STAPLETON Starting Over Mercury   

91 CAYLEE HAMMACK Family Tree Capitol

92 BILLY CURRINGTON Details Mercury   

93 BRETT YOUNG Lady BMLGR

94 PARMALEE f/BLANCO BROWN Just The Way Stoney Creek

95 DILLON CARMICHAEL I Do For You Riser House

96 RAYNE JOHNSON Front Seat Legend/Studio2B

97 TRISHA YEARWOOD Every Girl In This Town Gwendolyn/Pearl 

98 RUNAWAY JUNE Head Over Heels Wheelhouse

99 GRANGER SMITH That's Why I Love... Wheelhouse

100 JIMMIE ALLEN & NOAH CYRUS This Is Us Records/Columbia/Stoney CreekRecords/Columbia/Stoney Creek

1 MORGAN WALLEN Chasin' You Big Loud  

2 MAREN MORRIS The Bones Columbia

3 GABBY BARRETT I Hope Warner/WAR

4 SAM HUNT Kinfolks MCA

5 LUKE COMBS Even Though I'm ... River House/Columbia

6 TRAVIS DENNING After A Few Mercury   

7 BLAKE SHELTON f/GWEN STEFANI Nobody But You Warner/WMN

8 OLD DOMINION One Man Band RCA

9 DUSTIN LYNCH Ridin' Roads Broken Bow

10 JAKE OWEN Homemade Big Loud  

11 LUKE COMBS f/ERIC CHURCH Does To Me River House/Columbia

12 MADDIE & TAE Die From A Broken Heart Mercury   

13 CARLY PEARCE & LEE BRICE I Hope You're Happy Now Big Machine/Curb

14 BRETT YOUNG Catch BMLGR

15 THOMAS RHETT f/JON PARDI Beer Can't Fix Valory/Capitol

16 DAN + SHAY & JUSTIN BIEBER 10,000 Hours Warner/WAR

17 KANE BROWN Homesick RCA

18 JON PARDI Heartache Medication Capitol

19 CHRIS JANSON Done Warner/WAR

20 SAM HUNT Hard To Forget MCA

21 JUSTIN MOORE Why We Drink Valory

22 LUKE BRYAN One Margarita Capitol

23 LOCASH One Big Country Song Wheelhouse

24 INGRID ANDRESS More Hearts Than Mine Warner/WEA

25 JORDAN DAVIS Slow Dance In A... MCA

26 MIRANDA LAMBERT Bluebird RCA

27 SCOTTY MCCREERY In Between Triple Tigers

28 JIMMIE ALLEN Make Me Want To Stoney Creek

29 JAMESON RODGERS Some Girls River House/Columbia

30 LUKE BRYAN What She Wants Tonight Capitol

31 LADY A What If I Never Get ... BMLGR

32 LEE BRICE One Of Them Girls Curb

33 JASON ALDEAN Got What I Got Macon Music/Broken Bow

34 KEITH URBAN God Whispered Your... Capitol

35 MATT STELL Everywhere But On Records/Arista

36 KENNY CHESNEY Here And Now Blue Chair/Warner/WEA

37 KANE BROWN Cool Again RCA

38 LUKE COMBS Lovin' On You River House/Columbia

39 CHASE RICE Lonely If You Are Dack Janiels/Broken Bow

40 FLORIDA GEORGIA LINE I Love My Country BMLGR

41 T. RHETT f/MCENTIRE, SCOTT, URBAN, & TOMLIN Be A Light Valory

42 THOMAS RHETT Remember You Young Valory

43 JASON ALDEAN We Back Macon Music/Broken Bow

44 ASHLEY MCBRYDE One Night Standards Warner/WMN

45 HARDY f/L. ALAINA & D. DAWSON One Beer Big Loud  

46 TIM MCGRAW I Called Mama Big Machine

47 KIP MOORE She's Mine MCA

48 PARKER MCCOLLUM Pretty Heart MCA

49 RUSSELL DICKERSON Every Little Thing Triple Tigers

50 RUSSELL DICKERSON Love You Like I Used To Triple Tigers
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58 BLAKE SHELTON f/GWEN STEFANI Happy Anywhere Warner/WMN

59 KELSEA BALLERINI Homecoming Queen? Black River

60 LADY A Champagne Night BMLGR

61 MICHAEL RAY Her World Or Mine Warner/WEA

62 DUSTIN LYNCH Momma's House Broken Bow

63 GONE WEST What Could've Been Triple Tigers

64 KENNY CHESNEY Happy Does Blue Chair/Warner/WEA

65 MIDLAND Cheatin' Songs Big Machine

66 DAN + SHAY I Should Probably Go ... Warner/WARWarner/WAR

67 LAUREN ALAINA Getting Good Mercury   

68 KEITH URBAN We Were Capitol

69 BRAD PAISLEY No I In Beer Arista

70 RYAN HURD To A T RCA

71 JON LANGSTON Now You Know 32 Bridge/EMI Nashville

72 TENILLE ARTS Somebody Like That 19th & Grand 

73 NIKO MOON Good Time RCA

74 KENNY CHESNEY Tip Of My Tongue Blue Chair/Warner/WEA

75 KELSEA BALLERINI Hole In The Bottle Black River

76 RASCAL FLATTS How They Remember ... Big Machine

77 BRANTLEY GILBERT & LINDSAY ELL What Happens In A ... Valory/Stoney Creek

78 CHRIS YOUNG Drowning RCA

79 DYLAN SCOTT Nobody Curb

80 FLORIDA GEORGIA LINE Blessings BMLGR

81 BRETT ELDREDGE Gabrielle Warner/WMN

82 ERIC CHURCH Stick That In Your... EMI Nashville

83 DARIUS RUCKER Beers And Sunshine Capitol

84 BROTHERS OSBORNE All Night EMI Nashville

85 MAREN MORRIS To Hell & Back Columbia

86 LANCO What I See Arista

87 OLD DOMINION Some People Do RCA

88 JORDAN DAVIS Almost Maybes MCA

89 BLAKE SHELTON f/TRACE ADKINS Hell Right Warner/WMN

90 CHRIS STAPLETON Starting Over Mercury   

91 CAYLEE HAMMACK Family Tree Capitol

92 BILLY CURRINGTON Details Mercury   

93 BRETT YOUNG Lady BMLGR

94 PARMALEE f/BLANCO BROWN Just The Way Stoney Creek

95 DILLON CARMICHAEL I Do For You Riser House

96 RAYNE JOHNSON Front Seat Legend/Studio2B

97 TRISHA YEARWOOD Every Girl In This Town Gwendolyn/Pearl 

98 RUNAWAY JUNE Head Over Heels Wheelhouse

99 GRANGER SMITH That's Why I Love... Wheelhouse

100 JIMMIE ALLEN & NOAH CYRUS This Is Us Records/Columbia/Stoney CreekRecords/Columbia/Stoney Creek

1 MORGAN WALLEN Chasin' You Big Loud  

2 MAREN MORRIS The Bones Columbia

3 GABBY BARRETT I Hope Warner/WAR

4 SAM HUNT Kinfolks MCA

5 LUKE COMBS Even Though I'm ... River House/Columbia

6 TRAVIS DENNING After A Few Mercury   

7 BLAKE SHELTON f/GWEN STEFANI Nobody But You Warner/WMN

8 OLD DOMINION One Man Band RCA

9 DUSTIN LYNCH Ridin' Roads Broken Bow

10 JAKE OWEN Homemade Big Loud  
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15 THOMAS RHETT f/JON PARDI Beer Can't Fix Valory/Capitol
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17 KANE BROWN Homesick RCA
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21 JUSTIN MOORE Why We Drink Valory
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46 TIM MCGRAW I Called Mama Big Machine

47 KIP MOORE She's Mine MCA

48 PARKER MCCOLLUM Pretty Heart MCA

49 RUSSELL DICKERSON Every Little Thing Triple Tigers

50 RUSSELL DICKERSON Love You Like I Used To Triple Tigers
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Annie Sandor, Northeast
I learned that all sorts of animals 

spend more time at our family house 
in the Catskills than I did previously, 
and that a glass of wine in my comfi est 
clothes while watching Hallmark 
movies is the best way for me to 
recharge. More importantly, I’ve 
learned that it is okay to give myself a little extra grace.

Megan 
Youngblood, 
West Coast

Professionally: 
How much I 
appreciate and 
miss our amazing 
artists and their 
entire teams. I 
miss seeing the 
hard work they do 
behind the scenes 
and the fans they 
make so happy. We 
all sincerely enjoy 
that, and it’s a big 
part of keeping 
us motivated and 
happy, as well! 
Personally: Without 

this madness, I wouldn’t have driven from LA to Tahoe 
and ended up hiking around Yosemite by myself ... but 
I did, and it was amazing!

Mara Sidweber, Southwest
How important music and good 

relationships are. When the world 
drastically changed in the spring, 
those two very basic sounding things 
are absolutely what got me through. 
That they apply to my world in both 
a personal and professional sense is 
incredible and reminds me that I am 
just downright lucky to have the family, friends and 
career that I do. I already knew that, but I realized how 
easy that is to take for granted.

Ashley Knight, Southeast
I’ve learned life can be fun even when we slow it 

down. How to raise a feisty little puppy; how to play 
drinking games with 
college friends over 
Zoom; and how to bake 
a quiche, perfect a key 
lime pie, and roast a 
Thanksgiving turkey. 
Having a dance party 
in your PJs is a perfect 
date night. Backyard 
get-togethers are more 
satisfying than hitting up 
the Broadway bars. (Or 
maybe I’m just gettin’ 
old.) I’ve also learned to 

slow down and lean into my relationships – personally 
and professionally – and to be grateful for the human 
beings who bring so much joy to my life.

Katie Bright, Midwest
Practice JOMO – the joy of missing out – instead of 

FOMO. I’m an extrovert, but I’ve learned there is so
much joy in staying 
home, being cozy, 
and letting my two 
little boys snuggle 
with me in bed. It’s 
very much our new 
happy place. 

Professionally, 
I’ve learned how 
to be radically 
focused. Now that 
we are all working 
from home, many 
of us with spouses 
and kids in the 
house, there are no 
boundaries between family and work. The only way to 
keep making progress is learning to work in bursts but 
with radical focus each time. 

Megan O’Gara, 
Coordinator

I didn’t know how 
diffi cult it would be 
Zoom training for a 
new role during a 
pandemic, but the 
team supported 
and welcomed me 
from day one. The 
biggest takeaway is 
realizing how much 
I miss my family and 
friends in Boston. 
When you eliminate 
the fun distractions of concerts, traveling and general 
socializing, you’re forced to look at what matters most. 
Also, $5 wine from Trader Joe’s is your best friend 
during quarantine.

Royce Risser, UMGN EVP
I learned a ton about myself, 

particularly my struggle with 
patience. Having family in 
the same house all day while 
working was more of a shock 
than I imagined. My three 
kids love musical theater and 
sing all the time – they want 
to make careers of it. Imagine 
trying to speak on a Zoom 
meeting while two of your kids 

are doing vocal warmups or auditioning for college 
programs in an adjacent room. “Dad? Can you be quiet 
while we do this Zoom? Sure, boys. No prob.” When 
they leave home, I know I’ll miss the noise, so I made 
a conscious and fi rm decision to embrace, love and 
cherish every interruption with understanding and 
joy. That changed my mindset, and I’m laughing and 
smiling way more often about those things now. I need 
to apply that to other areas of my life ... 2021 goals!

David Friedman, UMGN VP/Promotion
I baked a blueberry pie for a friend’s birthday – 

from picking the blueberries to making the pie crust 
from scratch. It tasted a lot better than it looked, 
thank God! More than anything, I’ve learned we need 
more kindness and compassion in the world. People 

are hurting physically, mentally and fi nancially. 
Many of our friends are out of work, many have 
been sick and some of us know someone who has 
died from the virus. When you are making that call, 
you never know what the person on the other end 
is going through, so always lead with kindness and 
compassion. Personally, my family had to make some 
diffi cult choices this year. And, fi nally, I learned that I 
can survive without Facebook.

Chris Schuler, UMGN 
VP/Promo & Mktg.

I never realized 
just how much daily 
offi ce face-time I had 
throughout the company 
until I stayed home for 
months. But technology 
has allowed us to remain 
creative. Who knows what 
this would have looked 
like 30 years ago. I’ve 
also learned the value of 
a 30-minute drive during 
lunch or an early morning 
hike, if only to remove myself from the same four walls. 
Regardless of how much time I like to spend outdoors, 
I can’t seem to fi nd the balance between not-enough 
and too-much water for new plants. 

Donna Hughes, UMGN Dir./Radio Mktg.
I can type and edit audio pretty effi ciently with 

only one hand after falling off the deck and breaking 
my left arm. Thank 
goodness it wasn’t 
the right! I also have 
a new appreciation 
for yoga pants. 
Also, during such a 
contentious, unsettling 
and strange time, 
the entire company 
was able to swivel on 
a dime and come 
together – remotely 
– to shine a light on 
the amazing talents 

and inspirational gifts our artists have given us. We’ve 
been exponentially more creative, busier and more 
resourceful than ever before. I am proud to be a 
member of this remarkable team!

Bobby Young, VP
Putting on masks for a fl ight to Sedona for a week in 

the spring gave us some much-needed family time and 
set the pace for the rest of the year. We have two great 
kids at home who began to play nicely with each other 
and get along. For a short time, Heather and I thought 
the pandemic was a blessing but have since realized 
living in your offi ce takes discipline. Knowing when 
to stop working, shave and shower, get dressed, and 
remembering to carve out quality family time remains 
a work in progress seven months later.

This year has expedited the evolution of the radio 
and recorded music industries. We are all learning 
new skill sets and dealing with new revenue streams, 
licensing laws and legal documents while producing, 
promoting and marketing the best music for listeners. 
Unfortunately, change has brought unfortunate 
circumstances with some friends being forced to make 
hard life-decisions. My prayers go out to all of them.

We’re very blessed to post another successful 
year working with Royce and the UMGN team, our 
incredibly talented and charitable artists, passionate 
and caring programmers, and the all-star, second-to-
none Capitol promotion staff. Thank you, everyone! 
And thank you, Heather, for always being the wind 
beneath my wings.                                                CAC

LABEL  YEAR
Staving off yet another formidable challenge from the Luke 

Combs-fueled Columbia team, Capitol/Nashville takes the 
airplay crown and brings their consecutive win total to 12. 
Country Aircheck asked the extended promotion team what 
professional and personal lessons from the year they’ll take with 
them as they attempt to cook up the full baker’s dozen in 2021.

OF 
THE

2020 CHART SHARE
1 CAPITOL               9.5 

 2 COLUMBIA               9.0
 3 RCA               7.9
 4 MCA               7.3
 5 BIG LOUD               6.9
 6 BMLGR               6.4
 7 VALORY               6.2
 8 WAR               5.8
 9 BROKEN BOW               5.7
 10 MERCURY               4.8
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“10,000 Hours” by Dan + Shay & Justin Bieber
WRITTEN BY: Justin Bieber, Jason “Poo Bear” Boyd, 
Jordan Reynolds, Dan Smyers

“After a Few” by Travis Denning
WRITTEN BY: Justin Weaver
 
“Be a Light” by Thomas Rhett 
(feat. Reba McEntire, Hillary Scott, Chris Tomlin 
& Keith Urban)
WRITTEN BY: Matt Dragstrem
 
“Catch” by Brett Young
WRITTEN BY: Ashley Gorley, Brett Young

“Chasin’ You” by Morgan Wallen
WRITTEN BY: Jamie Moore, Craig Wiseman
 
“Die From a Broken Heart” by Maddie & Tae
WRITTEN BY: Maddie Marlow, Deric Ruttan, 
Jonathan Singleton
 
“Done” by Chris Janson
WRITTEN BY: Mitch Oglesby
 
“Everywhere But On” by Matt Stell
WRITTEN BY: Paul Sikes, Matt Stell
 
“God Whispered Your Name” by Keith Urban
WRITTEN BY: Chris August

“Hard to Forget” by Sam Hunt
WRITTEN BY: Ashley Gorley, Sam Hunt, Josh Osborne
 
“Here and Now” by Kenny Chesney
WRITTEN BY: David Garcia, David Lee Murphy, 
Craig Wiseman
 
“Homemade” by Jake Owen
WRITTEN BY: Ben Goldsmith
 

“I Hope You’re Happy Now” by Carly Pearce & Lee Brice
WRITTEN BY: Carly Pearce, Jonathan Singleton
 
“I Love My Country” by Florida Georgia Line
WRITTEN BY: Corey Crowder
 
“In Between” by Scotty McCreery
WRITTEN BY: Jessi Alexander, Frank Rogers, 
Jonathan Singleton

“Kinfolks” by Sam Hunt
WRITTEN BY: Zach Crowell, Jerry Flowers, Sam Hunt, 
Josh Osborne
 
“Lonely If You Are” by Chase Rice
WRITTEN BY: Hunter Phelps
 
“Make Me Want To” by Jimmie Allen
WRITTEN BY: Jennifer Denmark, Paul Sikes
 
“More Hearts Than Mine” by Ingrid Andress
WRITTEN BY: Sam Ellis
 
“Nobody But You” by Blake Shelton (feat. Gwen Stefani)
WRITTEN BY: Josh Osborne
 
“One Beer” by HARDY (feat. Lauren Alaina 
& Devin Dawson)
WRITTEN BY: Hillary Lindsey
 
“One Big Country Song” by LOCASH
WRITTEN BY: Ashley Gorley
 
“One Man Band” by Old Dominion
WRITTEN BY: Josh Osborne, Matthew Ramsey, 
Trevor Rosen, Brad Tursi
 
“One Margarita” by Luke Bryan
WRITTEN BY: Michael Carter, Matt Dragstrem
 

“One of Them Girls” by Lee Brice
WRITTEN BY: Ashley Gorley
 
“Remember You Young” by Thomas Rhett
WRITTEN BY: Ashley Gorley
 
“Ridin’ Roads” by Dustin Lynch
WRITTEN BY: Zach Crowell, Ashley Gorley
 
“She’s Mine” by Kip Moore
WRITTEN BY: Kip Moore, Scott Stepakoff
 
“Slow Dance in a Parking Lot” by Jordan Davis
WRITTEN BY: Jordan Davis, Lonnie Lee Fowler
 
“Some Girls” by Jameson Rodgers
WRITTEN BY: C.J. Solar
 
“The Bones” by Maren Morris
WRITTEN BY: Jimmy Robbins
   
“We Back” by Jason Aldean
WRITTEN BY: Jordan Schmidt
 
“What If I Never Get Over You” by Lady A
WRITTEN BY: Sam Ellis
 
“What She Wants Tonight” by Luke Bryan
WRITTEN BY: Hillary Lindsey
 
“Why We Drink” by Justin Moore
WRITTEN BY: David Lee Murphy, Jeremy Stover
 
View the full list at 
ascap.com/aircheck2020

ASHLEY GORLEY
ASCAP Songwriter

of the Year

CARLY PEARCE
CMA Musical Event of the Year 

(“I Hope You’re Happy Now”)

DAN + SHAY & JUSTIN BIEBER
3x AMA Winners

Favorite Song/Collab of the Year (“10,000 Hours”)
Favorite Duo or Group (Dan + Shay)

JIMMY ROBBINS
CMA Song of the Year 

(“The Bones”)

JAMIE MOORE & CRAIG WISEMAN
Aircheck #1 Country Song of the Year 

(“Chasin’ You”)

OLD DOMINION
& JOSH OSBORNE
ASCAP Song of the Year
(“One Man Band”)

Thomas RhettThomas Rhett

Old DominionOld Dominion

Maren MorrisMaren Morris

*Luke Combs was No. 1 10/29/18 and 11/5/18.
*Chris Young was No. 1 11/12/18
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Artist Title     Label
Peak Position
(wks. at No.1)

Peak 
Date

Wks. on
Chart

2020
Rank

A
JASON ALDEAN

JASON ALDEAN

JIMMIE ALLEN

INGRID ANDRESS

We Back

Got What I Got

Make Me Want To

More Hearts Than Mine

Macon Music/Broken Bow

Macon Music/Broken Bow

Stoney Creek

Warner/WEA

6

1(1)

1(1)

1(1)

3/23/20

10/19/20

3/2/20

4/27/20

21

29

18

26

43

33

28

24

B

KELSEA BALLERINI
GABBY BARRETT 
LEE BRICE
GARTH BROOKS & BLAKE SHELTON
KANE BROWN
KANE BROWN
LUKE BRYAN
LUKE BRYAN

Hole In The Bottle
I Hope
One Of Them Girls
Dive Bar
Homesick
Cool Again
What She Wants Tonight
One Margarita

Black River 
Warner/WAR
Curb
Pearl
RCA
RCA
Capitol 
Capitol 

13
1(1)
1(2)

5
1(2)

2
1(1)
1(2)

11/9/20
4/20/20
10/5/20
3/2/20

3/16/20
9/28/20
3/30/20
7/13/20

19
25
26
17
20
25
22
15

75
3

32
56
17
37
30
22

C

KENNY CHESNEY

KENNY CHESNEY

KENNY CHESNEY

ERIC CHURCH

LUKE COMBS

LUKE COMBS f/ERIC CHURCH

LUKE COMBS

LUKE COMBS

Tip Of My Tongue

Here And Now

Happy Does

Monsters

Even Though I’m Leaving

Does To Me 

Lovin’ On You

Better Together

Blue Chair/Warner/WEA

Blue Chair/Warner/WEA

Blue Chair/Warner/WEA

EMI Nashville

River House/Columbia

River House/Columbia

River House/Columbia

River House/Columbia

7

1(1)

11

15

1(3)

1(2)

1(2)

15

11/18/19

6/29/20

11/9/20

5/4/20

12/2/19

6/1/20

9/21/20

11/9/20

8

21

16

30

9

20

16

5

74

36

64

55

5

11

38

  -- 

D

DAN + SHAY & JUSTIN BIEBER

DAN + SHAY

JORDAN DAVIS

TRAVIS DENNING

RUSSELL DICKERSON

RUSSELL DICKERSON

10,000 Hours

I Should Probably Go To Bed

Slow Dance In A Parking Lot

After A Few

Every Little Thing

Love You Like I Used To

Warner/WAR

Warner/WAR

MCA

Mercury

Triple Tigers

Triple Tigers

1(2)

9

1(1)

1(1)

5

1(1)

1/27/20

11/9/20

4/6/20

6/8/20

11/18/19

11/9/20

13

15

23

32

1

31

16

66

25

6

49

50

F FLORIDA GEORGIA LINE I Love My Country BMLGR 1(1) 8/31/20 25 40

G BRANTLEY GILBERT & LINDSAY ELL

RILEY GREEN

What Happens In A Small Town

I Wish Grandpas Never Died

Valory/Stoney Creek

BMLGR

10

11

11/18/19

3/16/20

2

21

77

52

H
HARDY f/L. ALAINA & D. DAWSON

SAM HUNT

SAM HUNT

One Beer

Kinfolks

Hard To Forget

Big Loud  

MCA  

MCA  

4

1(1)

1(1)

11/9/20

2/24/20

7/20/20

35

17

21

45

4

20

J CHRIS JANSON Done Warner/WAR 1(1) 8/10/20 33  19

L

LADY A
LADY A
MIRANDA LAMBERT
MIRANDA LAMBERT
CHRIS LANE
LOCASH
DUSTIN LYNCH

Champagne Night
What If I Never Get Over You
It All Comes Out In The Wash
Bluebird
Big, Big Plans
One Big Country Song
Ridin’ Roads

BMLGR
BMLGR
RCA   
RCA   
Big Loud  
Wheelhouse
Broken Bow

12
1(1)

11
1(1)

5
1(1)
1(1)

11/9/20
1/13/20

11/18/19
7/27/20
11/9/20
8/3/20
1/6/20

26
11
3

31
35
40
10

60
31
 --
26
54
23
9

M

MADDIE & TAE
ASHLEY MCBRYDE
PARKER MCCOLLUM
SCOTTY MCCREERY
TIM MCGRAW
JUSTIN MOORE
KIP MOORE
MAREN MORRIS

Die From A Broken Heart
One Night Standards
Pretty Heart
In Between
I Called Mama
Why We Drink
She’s Mine
The Bones

Mercury
Warner/WMN
MCA   
Triple Tigers
Big Machine
Valory
MCA   
Columbia

1(1)
7
7

1(1)
1(1)
1(1)

15
1(2)

8/17/20
9/8/20

11/9/20
6/22/20

10/12/20
8/24/20

10/26/20
2/18/20

42
34
28
34
25
43
49
23

12
44
48
27
46
21
47
2

O OLD DOMINION

JAKE OWEN

One Man Band

Homemade

RCA

Big Loud  

1(1)

1(1)

12/9/19

3/23/20

8

21

8

10

P
JON PARDI

JON PARDI

CARLY PEARCE & LEE BRICE

Heartache Medication

Ain’t Always The Cowboy

I Hope You’re Happy Now

Capitol

Capitol

Big Machine/Curb

1(1)

8

1(1)

2/3/20

11/9/20

6/15/20

14

32

33

18

53

13

R

THOMAS RHETT

THOMAS RHETT f/JON PARDI

T. RHETT f/MCENTIRE, SCOTT, 
URBAN & TOMLIN

CHASE RICE

JAMESON RODGERS

DARIUS RUCKER

Remember You Young

Beer Can’t Fix 

Be A Light 

Lonely If You Are

Some Girls

Beers And Sunshine

Valory

Valory/Capitol

Valory

Dack Janiels/Broken Bow

River House/Columbia

Capitol

1(1)

1(1)

1(1)

8

1(1)

14

12/16/19

5/11/20

9/8/20

9/21/20

10/26/20

11/9/20

9

20

25

47

48

14

42

15

41

39

29

83

S
BLAKE SHELTON f/TRACE ADKINS

BLAKE SHELTON f/GWEN STEFANI

BLAKE SHELTON f/GWEN STEFANI

MATT STELL

Hell Right 

Nobody But You 

Happy Anywhere 

Everywhere But On

Warner/WMN

Warner/WMN

Warner/WMN

Records/Arista

15

1(1)

3

1(1)

11/25/19

5/4/20

11/9/20

11/2/20

8

18

16

41

89

7

58

35

U
CARRIE UNDERWOOD

KEITH URBAN

KEITH URBAN

Drinking Alone

We Were

God Whispered Your Name

Capitol  

Capitol  

Capitol  

9

4

5

6/1/20

12/9/19

9/8/20

33

8

29

51

68

34

W MORGAN WALLEN

MORGAN WALLEN

Chasin’ You

More Than My Hometown

Big Loud  

Big Loud  

1(1)

2

5/18/20

11/9/20

29

21

1

57

Y BRETT YOUNG Catch BMLGR 1(1) 4/13/20 24 14

Gabby BarrettGabby Barrett



A S C A P  S O N G W R I T E R S  I N  T H E  T O P  5 0  O F  T H E  C O U N T R Y  A I R C H E C K  1 0 0

“10,000 Hours” by Dan + Shay & Justin Bieber
WRITTEN BY: Justin Bieber, Jason “Poo Bear” Boyd, 
Jordan Reynolds, Dan Smyers

“After a Few” by Travis Denning
WRITTEN BY: Justin Weaver
 
“Be a Light” by Thomas Rhett 
(feat. Reba McEntire, Hillary Scott, Chris Tomlin 
& Keith Urban)
WRITTEN BY: Matt Dragstrem
 
“Catch” by Brett Young
WRITTEN BY: Ashley Gorley, Brett Young

“Chasin’ You” by Morgan Wallen
WRITTEN BY: Jamie Moore, Craig Wiseman
 
“Die From a Broken Heart” by Maddie & Tae
WRITTEN BY: Maddie Marlow, Deric Ruttan, 
Jonathan Singleton
 
“Done” by Chris Janson
WRITTEN BY: Mitch Oglesby
 
“Everywhere But On” by Matt Stell
WRITTEN BY: Paul Sikes, Matt Stell
 
“God Whispered Your Name” by Keith Urban
WRITTEN BY: Chris August

“Hard to Forget” by Sam Hunt
WRITTEN BY: Ashley Gorley, Sam Hunt, Josh Osborne
 
“Here and Now” by Kenny Chesney
WRITTEN BY: David Garcia, David Lee Murphy, 
Craig Wiseman
 
“Homemade” by Jake Owen
WRITTEN BY: Ben Goldsmith
 

“I Hope You’re Happy Now” by Carly Pearce & Lee Brice
WRITTEN BY: Carly Pearce, Jonathan Singleton
 
“I Love My Country” by Florida Georgia Line
WRITTEN BY: Corey Crowder
 
“In Between” by Scotty McCreery
WRITTEN BY: Jessi Alexander, Frank Rogers, 
Jonathan Singleton

“Kinfolks” by Sam Hunt
WRITTEN BY: Zach Crowell, Jerry Flowers, Sam Hunt, 
Josh Osborne
 
“Lonely If You Are” by Chase Rice
WRITTEN BY: Hunter Phelps
 
“Make Me Want To” by Jimmie Allen
WRITTEN BY: Jennifer Denmark, Paul Sikes
 
“More Hearts Than Mine” by Ingrid Andress
WRITTEN BY: Sam Ellis
 
“Nobody But You” by Blake Shelton (feat. Gwen Stefani)
WRITTEN BY: Josh Osborne
 
“One Beer” by HARDY (feat. Lauren Alaina 
& Devin Dawson)
WRITTEN BY: Hillary Lindsey
 
“One Big Country Song” by LOCASH
WRITTEN BY: Ashley Gorley
 
“One Man Band” by Old Dominion
WRITTEN BY: Josh Osborne, Matthew Ramsey, 
Trevor Rosen, Brad Tursi
 
“One Margarita” by Luke Bryan
WRITTEN BY: Michael Carter, Matt Dragstrem
 

“One of Them Girls” by Lee Brice
WRITTEN BY: Ashley Gorley
 
“Remember You Young” by Thomas Rhett
WRITTEN BY: Ashley Gorley
 
“Ridin’ Roads” by Dustin Lynch
WRITTEN BY: Zach Crowell, Ashley Gorley
 
“She’s Mine” by Kip Moore
WRITTEN BY: Kip Moore, Scott Stepakoff
 
“Slow Dance in a Parking Lot” by Jordan Davis
WRITTEN BY: Jordan Davis, Lonnie Lee Fowler
 
“Some Girls” by Jameson Rodgers
WRITTEN BY: C.J. Solar
 
“The Bones” by Maren Morris
WRITTEN BY: Jimmy Robbins
   
“We Back” by Jason Aldean
WRITTEN BY: Jordan Schmidt
 
“What If I Never Get Over You” by Lady A
WRITTEN BY: Sam Ellis
 
“What She Wants Tonight” by Luke Bryan
WRITTEN BY: Hillary Lindsey
 
“Why We Drink” by Justin Moore
WRITTEN BY: David Lee Murphy, Jeremy Stover
 
View the full list at 
ascap.com/aircheck2020

ASHLEY GORLEY
ASCAP Songwriter

of the Year

CARLY PEARCE
CMA Musical Event of the Year 

(“I Hope You’re Happy Now”)

DAN + SHAY & JUSTIN BIEBER
3x AMA Winners

Favorite Song/Collab of the Year (“10,000 Hours”)
Favorite Duo or Group (Dan + Shay)

JIMMY ROBBINS
CMA Song of the Year 

(“The Bones”)

JAMIE MOORE & CRAIG WISEMAN
Aircheck #1 Country Song of the Year 

(“Chasin’ You”)

OLD DOMINION
& JOSH OSBORNE
ASCAP Song of the Year
(“One Man Band”)

Thomas RhettThomas Rhett

Old DominionOld Dominion

Maren MorrisMaren Morris

*Luke Combs was No. 1 10/29/18 and 11/5/18.
*Chris Young was No. 1 11/12/18

TOP 15
2020

of
s

theYEAR
in MUSIC

PAGE 23 • DECEMBER 2020

Artist Title     Label
Peak Position
(wks. at No.1)

Peak 
Date

Wks. on
Chart

2020
Rank

A
JASON ALDEAN

JASON ALDEAN

JIMMIE ALLEN

INGRID ANDRESS

We Back

Got What I Got

Make Me Want To

More Hearts Than Mine

Macon Music/Broken Bow

Macon Music/Broken Bow

Stoney Creek

Warner/WEA

6

1(1)

1(1)

1(1)

3/23/20

10/19/20

3/2/20

4/27/20

21

29

18

26

43

33

28

24

B

KELSEA BALLERINI
GABBY BARRETT 
LEE BRICE
GARTH BROOKS & BLAKE SHELTON
KANE BROWN
KANE BROWN
LUKE BRYAN
LUKE BRYAN

Hole In The Bottle
I Hope
One Of Them Girls
Dive Bar
Homesick
Cool Again
What She Wants Tonight
One Margarita

Black River 
Warner/WAR
Curb
Pearl
RCA
RCA
Capitol 
Capitol 

13
1(1)
1(2)

5
1(2)

2
1(1)
1(2)

11/9/20
4/20/20
10/5/20
3/2/20

3/16/20
9/28/20
3/30/20
7/13/20

19
25
26
17
20
25
22
15

75
3

32
56
17
37
30
22

C

KENNY CHESNEY

KENNY CHESNEY

KENNY CHESNEY

ERIC CHURCH

LUKE COMBS

LUKE COMBS f/ERIC CHURCH

LUKE COMBS

LUKE COMBS

Tip Of My Tongue

Here And Now

Happy Does

Monsters

Even Though I’m Leaving

Does To Me 

Lovin’ On You

Better Together

Blue Chair/Warner/WEA

Blue Chair/Warner/WEA

Blue Chair/Warner/WEA

EMI Nashville

River House/Columbia

River House/Columbia

River House/Columbia

River House/Columbia

7

1(1)

11

15

1(3)

1(2)

1(2)

15

11/18/19

6/29/20

11/9/20

5/4/20

12/2/19

6/1/20

9/21/20

11/9/20

8

21

16

30

9

20

16

5

74

36

64

55

5

11

38

  -- 

D

DAN + SHAY & JUSTIN BIEBER

DAN + SHAY

JORDAN DAVIS

TRAVIS DENNING

RUSSELL DICKERSON

RUSSELL DICKERSON

10,000 Hours

I Should Probably Go To Bed

Slow Dance In A Parking Lot

After A Few

Every Little Thing

Love You Like I Used To

Warner/WAR

Warner/WAR

MCA

Mercury

Triple Tigers

Triple Tigers

1(2)

9

1(1)

1(1)

5

1(1)

1/27/20

11/9/20

4/6/20

6/8/20

11/18/19

11/9/20

13

15

23

32

1

31

16

66

25

6

49

50

F FLORIDA GEORGIA LINE I Love My Country BMLGR 1(1) 8/31/20 25 40

G BRANTLEY GILBERT & LINDSAY ELL

RILEY GREEN

What Happens In A Small Town

I Wish Grandpas Never Died

Valory/Stoney Creek

BMLGR

10

11

11/18/19

3/16/20

2

21

77

52

H
HARDY f/L. ALAINA & D. DAWSON

SAM HUNT

SAM HUNT

One Beer

Kinfolks

Hard To Forget

Big Loud  

MCA  

MCA  

4

1(1)

1(1)

11/9/20

2/24/20

7/20/20

35

17

21

45

4

20

J CHRIS JANSON Done Warner/WAR 1(1) 8/10/20 33  19

L

LADY A
LADY A
MIRANDA LAMBERT
MIRANDA LAMBERT
CHRIS LANE
LOCASH
DUSTIN LYNCH

Champagne Night
What If I Never Get Over You
It All Comes Out In The Wash
Bluebird
Big, Big Plans
One Big Country Song
Ridin’ Roads

BMLGR
BMLGR
RCA   
RCA   
Big Loud  
Wheelhouse
Broken Bow

12
1(1)

11
1(1)

5
1(1)
1(1)

11/9/20
1/13/20

11/18/19
7/27/20
11/9/20
8/3/20
1/6/20

26
11
3

31
35
40
10

60
31
 --
26
54
23
9

M

MADDIE & TAE
ASHLEY MCBRYDE
PARKER MCCOLLUM
SCOTTY MCCREERY
TIM MCGRAW
JUSTIN MOORE
KIP MOORE
MAREN MORRIS

Die From A Broken Heart
One Night Standards
Pretty Heart
In Between
I Called Mama
Why We Drink
She’s Mine
The Bones

Mercury
Warner/WMN
MCA   
Triple Tigers
Big Machine
Valory
MCA   
Columbia

1(1)
7
7

1(1)
1(1)
1(1)

15
1(2)

8/17/20
9/8/20

11/9/20
6/22/20

10/12/20
8/24/20

10/26/20
2/18/20

42
34
28
34
25
43
49
23

12
44
48
27
46
21
47
2

O OLD DOMINION

JAKE OWEN

One Man Band

Homemade

RCA

Big Loud  

1(1)

1(1)

12/9/19

3/23/20

8

21

8

10

P
JON PARDI

JON PARDI

CARLY PEARCE & LEE BRICE

Heartache Medication

Ain’t Always The Cowboy

I Hope You’re Happy Now

Capitol

Capitol

Big Machine/Curb

1(1)

8

1(1)

2/3/20

11/9/20

6/15/20

14

32

33

18

53

13

R

THOMAS RHETT

THOMAS RHETT f/JON PARDI

T. RHETT f/MCENTIRE, SCOTT, 
URBAN & TOMLIN

CHASE RICE

JAMESON RODGERS

DARIUS RUCKER

Remember You Young

Beer Can’t Fix 

Be A Light 

Lonely If You Are

Some Girls

Beers And Sunshine

Valory

Valory/Capitol

Valory

Dack Janiels/Broken Bow

River House/Columbia

Capitol

1(1)

1(1)

1(1)

8

1(1)

14

12/16/19

5/11/20

9/8/20

9/21/20

10/26/20

11/9/20

9

20

25

47

48

14

42

15

41

39

29

83

S
BLAKE SHELTON f/TRACE ADKINS

BLAKE SHELTON f/GWEN STEFANI

BLAKE SHELTON f/GWEN STEFANI

MATT STELL

Hell Right 

Nobody But You 

Happy Anywhere 

Everywhere But On

Warner/WMN

Warner/WMN

Warner/WMN

Records/Arista

15

1(1)

3

1(1)

11/25/19

5/4/20

11/9/20

11/2/20

8

18

16

41

89

7

58

35

U
CARRIE UNDERWOOD

KEITH URBAN

KEITH URBAN

Drinking Alone

We Were

God Whispered Your Name

Capitol  

Capitol  

Capitol  

9

4

5

6/1/20

12/9/19

9/8/20

33

8

29

51

68

34

W MORGAN WALLEN

MORGAN WALLEN

Chasin’ You

More Than My Hometown

Big Loud  

Big Loud  

1(1)

2

5/18/20

11/9/20

29

21

1
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Gabby BarrettGabby Barrett



1

#   

HUNTER 

PHELPS

"COLD BEER CALLING MY NAME"

"BREAKING UP WAS EASY IN THE 90'S"

"GONE"

"DRINKIN' BEER. TALKIN' GOD. AMEN."

NEW SINGLES AT RADIO:

WHAT'S YOUR COUNTRY SONG?

HOLE IN THE BOTTLE

WE WERE RICH

SINGLE SATURDAY NIGHT 

SALTWATER GOSPEL

MATT JENKINS

“HAPPY ANYWHERE” 

ZACH CROWELL 

“RIDIN' ROADS” 

“KINFOLKS” 

BEN JOHNSON 

“ONE OF THEM GIRLS” 

WILL WEATHERLY 

“I LOVE MY COUNTRY" 

HUNTER PHELPS

"I DON'T KNOW ABOUT YOU"

AVENUE BEAT

       Ashley Gorley's Publishing Venture Enters 
     New Territory With Avenue Beat Debut  

  After Writing 51 No. 1 Hits, Ashley Gorley Is 
Guiding The Careers Of Nashville's Songwriters

With Tape Room Music

Ashley Gorley Makes History With 50th No. 1 Milestone

TOTAL  

H
I
T
S

CHECK OUT MORE @TAPEROOMMUSIC

BRAD CLAWSON 

“HAPPY DOES” (TOP 10 & CLIMBING)

CONNER SMITH

NEW MUSIC COMING IN 2021 

JORDAN ROWE

"GOOD FOR NOTHIN'" OUT NOW

"F 2020""F 2020"

 S

2424

NO. 1

JAMESON RODGERS FT. LUKE COMBS

SAM HUNT

DIERKS BENTLEY

CHASE RICE FT. FLORIDA GEORGIA LINE
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 The juggernaut also known as Luke Combs continued his Country radio dominance in 
2020, once again topping Country Aircheck’s Overall and Top Male categories. In only his 
fourth full year on the national music scene, Combs cruised to an easy victory on the back 
of four singles, three of which spent a combined seven weeks at No. 1, more weeks on top 
in 2020 than any other artist. “Even Though I’m Leaving” was No. 1 for three weeks, while 
“Does To Me” and “Lovin’ On You” both spent two weeks at the pinnacle. The fourth, 
“Better Together,” is his latest and cracked the Top 15 in the 2020 chart year (Nov. 10, 
2019  to Nov. 7, 2020), after debuting on the Oct. 12 chart.
 Maren Morris led the Female category on the strength of a pair of singles including 
“The Bones,” which is the No. 2 song overall (see page 17). It also set a Country Aircheck 

record by remaining on the chart for nine weeks after 
summiting on Feb. 17. The feat was accomplished when 
the song regained its bullet (increase/fl at in points or 
plays) three weeks after peaking. It did the improbable 
another three weeks later by once again regaining its bullet. 
Subsequently bulleted for one more week, “The Bones” 
fi nally passed through three unbulleted weeks to drop 
off the chart on April 27. Morris’ place atop the Female 
category is a return, as she held the title in 2017 and 2018.
   Despite a number of major awards over the last few 
years, including 2020 Group of the Year trophies from 
both ACM and CMA, this is the fi rst time Old Dominion 
have topped the Duo/Group airplay category. The band 
was runner-up to Dan + Shay last year, and fi nished 
second to Florida Georgia Line in 2016, 2017 and 2018. 
Propelling Old Dominion to the top was “One Man 
Band,” which lands No. 8 overall for the year.
   Gabby Barrett tops the New Artist list on the strength of the 
No. 1 “I Hope,” which registers as the No. 3 song of 2020. 

Record Low Charted & Top 15s
   The 142 songs making it into the Top 50 (see graph) is the 
lowest annual total in more than 30 years of keeping track of 
this stat. This year’s batch came from 86 different artists – 53 
men with 92 songs, 10 women with 23 songs and 17 duos/
groups with 27 songs. That compares to last year’s 143 songs 
from 91 different artists – 58 men with 100 songs, 17 women 
with 20 songs and 16 duos or groups with 23 songs.
   The 69 songs reaching the Top 15 came from 49 
different artists – one more than last year’s totals 
for both. Once again, the large number of artists 
contributing to the low number of songs suggests a 
continuation of the considerable slowing in the life of 
a song. In 2018, 52 separate artists had 77 songs peak 
inside the Top 15. In 2017, 49 artists generated 72 Top 
15s, and in 2016 there were 52 acts with 80 songs.
   Breaking down the Top 15s by gender: There were 35 
men with 52 songs, eight women with nine songs and 
six duos or groups with eight songs. Last year saw 37 
men/52 songs, four women/six songs and seven duos 
or groups/10 songs. In 2018, 52 artists with 77 Top 15s 
breaks down as 39 men/58 songs, fi ve women/seven 
songs and eight duos or groups/12 songs. 

Top 100, No. 1 Breakdowns
   Country churned out 41 No. 1 songs by 35 different 
artists in 2020. Once again, Combs is king, posting three 
songs for seven weeks on the throne. That’s a follow-up to 
his 2019-leading six weeks at No. 1. Combs joins Barrett, 

Kane Brown, Luke Bryan, Dan + Shay and Morris in having a song stay atop the chart for 
two weeks. Those six artists accounted for 18 weeks at No. 1. 
 Twenty-four men contributed 30 No. 1s across 37 weeks, fi ve women had fi ve chart-toppers 
for six weeks and six duos/groups posted six No. 1s for seven weeks. Last year, 27 men 
contributed 42 No. 1s over 42 weeks, four women had four chart-toppers for four weeks and 
four duos/groups posted four No. 1s covering fi ve weeks. In 2018, 40 No. 1 songs came from 
31 artists, broken down as 24 
men with 32 No. 1s over 40 
weeks, three women with three 
for three weeks and four duos/
groups posting fi ve songs across 
seven weeks.
 Contributing songs to this 
year’s Top 100 were 46 men 
with 69 songs, 12 women with 
14 songs and 13 duos/groups 
with 17 songs. That’s very close 
to 2019, where the Top 100 
came from 46 men/70 songs, 
12 women/15 songs and 12 
duos/groups with 16 songs.
 Blake Shelton, Kenny 
Chesney, Thomas Rhett and 
Combs each had three hits in 
the Top 100. Another 16 acts 
placed a pair, making 20 artists 
responsible for 42 of the Top 
100 most-heard songs of 2020.
 As always, the airplay 
information within these pages 
comes from our partners at 
Mediabase 24/7.  All stats are 
based on singles that spent at 
least one week in the Top 50 
during the 2020 chart year, 
which ran Nov. 10, 2019 to Nov. 
7, 2020.

COMBS, MORRIS, OLD
DOMINION LEAD AIRPLAY

1 LUKE COMBS River House/Columbia

2 THOMAS RHETT Valory

3 BLAKE SHELTON Warner/WMN

4 SAM HUNT MCA

5 MORGAN WALLEN Big Loud

6 JON PARDI Capitol

7 LEE BRICE Curb

8 LUKE BRYAN Capitol

9 KANE BROWN RCA

10 MAREN MORRIS Columbia

11 JASON ALDEAN Macon Music/Broken Bow

12 DUSTIN LYNCH Broken Bow

13 GABBY BARRETT Warner/WAR

14 OLD DOMINION RCA

15 DAN + SHAY Warner/WAR

1 LUKE COMBS River House/Columbia
2 THOMAS RHETT Valory

3 BLAKE SHELTON Warner/WMN

4 SAM HUNT MCA

5 MORGAN WALLEN Big Loud

6 JON PARDI Capitol

7 LEE BRICE Curb

8 LUKE BRYAN Capitol

9 KANE BROWN RCA

10 JASON ALDEAN Macon Music/Broken Bow

1 MAREN MORRIS Columbia

2 GABBY BARRETT Warner/WAR

3 CARLY PEARCE Big Machine

4 MIRANDA LAMBERT RCA

5 INGRID ANDRESS Warner/WEA

6 KELSEA BALLERINI Black River

7 ASHLEY MCBRYDE Warner/WMN

8 CARRIE UNDERWOOD Capitol

9 LINDSAY ELL Stoney Creek

10 LAUREN ALAINA Mercury

1 OLD DOMINION RCA

2 DAN + SHAY Warner/WAR

3 LADY A BMLGR

4 MADDIE & TAE Mercury

5 FLORIDA GEORGIA LINE BMLGR
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3 INGRID ANDRESS Warner/WEA
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7 PARKER MCCOLLUM MCA

8 RYAN HURD RCA
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10 JON LANGSTON 32 Bridge/EMI Nashville
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FIRST 

TIMERS
 Seven artists charted a Top 
15 Country single for the fi rst 
time during the 2020 chart 
year, up from six in 2019 but 
well below 2018’s 10. There 
were eight in 2017 and nine 
in 2016. 

 Ingrid Andress’ “More 
Hearts Than Mine,” Gabby 
Barrett’s “I Hope,” Travis 
Denning’s “After A Few” and 
Jameson Rodgers’ “Some 
Girls” were this group’s chart-
toppers; however, the class 
of 2020 isn’t quite done, 
as a couple of other artists 
are knocking on the 2021 
penthouse door.

 Artists achieving their fi rst 
top 15 in 2020 are:

INGRID ANDRESS
(Warner/WEA)

GABBY BARRETT
(Warner/WAR)

TRAVIS DENNING
(Mercury)

HARDY
(Big Loud)

ASHLEY MCBRYDE
(Warner/WMN)

PARKER MCCOLLUM
(MCA)

JAMESON RODGERS
(River House/Columbia)
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 The juggernaut also known as Luke Combs continued his Country radio dominance in 
2020, once again topping Country Aircheck’s Overall and Top Male categories. In only his 
fourth full year on the national music scene, Combs cruised to an easy victory on the back 
of four singles, three of which spent a combined seven weeks at No. 1, more weeks on top 
in 2020 than any other artist. “Even Though I’m Leaving” was No. 1 for three weeks, while 
“Does To Me” and “Lovin’ On You” both spent two weeks at the pinnacle. The fourth, 
“Better Together,” is his latest and cracked the Top 15 in the 2020 chart year (Nov. 10, 
2019  to Nov. 7, 2020), after debuting on the Oct. 12 chart.
 Maren Morris led the Female category on the strength of a pair of singles including 
“The Bones,” which is the No. 2 song overall (see page 17). It also set a Country Aircheck 

record by remaining on the chart for nine weeks after 
summiting on Feb. 17. The feat was accomplished when 
the song regained its bullet (increase/fl at in points or 
plays) three weeks after peaking. It did the improbable 
another three weeks later by once again regaining its bullet. 
Subsequently bulleted for one more week, “The Bones” 
fi nally passed through three unbulleted weeks to drop 
off the chart on April 27. Morris’ place atop the Female 
category is a return, as she held the title in 2017 and 2018.
   Despite a number of major awards over the last few 
years, including 2020 Group of the Year trophies from 
both ACM and CMA, this is the fi rst time Old Dominion 
have topped the Duo/Group airplay category. The band 
was runner-up to Dan + Shay last year, and fi nished 
second to Florida Georgia Line in 2016, 2017 and 2018. 
Propelling Old Dominion to the top was “One Man 
Band,” which lands No. 8 overall for the year.
   Gabby Barrett tops the New Artist list on the strength of the 
No. 1 “I Hope,” which registers as the No. 3 song of 2020. 

Record Low Charted & Top 15s
   The 142 songs making it into the Top 50 (see graph) is the 
lowest annual total in more than 30 years of keeping track of 
this stat. This year’s batch came from 86 different artists – 53 
men with 92 songs, 10 women with 23 songs and 17 duos/
groups with 27 songs. That compares to last year’s 143 songs 
from 91 different artists – 58 men with 100 songs, 17 women 
with 20 songs and 16 duos or groups with 23 songs.
   The 69 songs reaching the Top 15 came from 49 
different artists – one more than last year’s totals 
for both. Once again, the large number of artists 
contributing to the low number of songs suggests a 
continuation of the considerable slowing in the life of 
a song. In 2018, 52 separate artists had 77 songs peak 
inside the Top 15. In 2017, 49 artists generated 72 Top 
15s, and in 2016 there were 52 acts with 80 songs.
   Breaking down the Top 15s by gender: There were 35 
men with 52 songs, eight women with nine songs and 
six duos or groups with eight songs. Last year saw 37 
men/52 songs, four women/six songs and seven duos 
or groups/10 songs. In 2018, 52 artists with 77 Top 15s 
breaks down as 39 men/58 songs, fi ve women/seven 
songs and eight duos or groups/12 songs. 

Top 100, No. 1 Breakdowns
   Country churned out 41 No. 1 songs by 35 different 
artists in 2020. Once again, Combs is king, posting three 
songs for seven weeks on the throne. That’s a follow-up to 
his 2019-leading six weeks at No. 1. Combs joins Barrett, 

Kane Brown, Luke Bryan, Dan + Shay and Morris in having a song stay atop the chart for 
two weeks. Those six artists accounted for 18 weeks at No. 1. 
 Twenty-four men contributed 30 No. 1s across 37 weeks, fi ve women had fi ve chart-toppers 
for six weeks and six duos/groups posted six No. 1s for seven weeks. Last year, 27 men 
contributed 42 No. 1s over 42 weeks, four women had four chart-toppers for four weeks and 
four duos/groups posted four No. 1s covering fi ve weeks. In 2018, 40 No. 1 songs came from 
31 artists, broken down as 24 
men with 32 No. 1s over 40 
weeks, three women with three 
for three weeks and four duos/
groups posting fi ve songs across 
seven weeks.
 Contributing songs to this 
year’s Top 100 were 46 men 
with 69 songs, 12 women with 
14 songs and 13 duos/groups 
with 17 songs. That’s very close 
to 2019, where the Top 100 
came from 46 men/70 songs, 
12 women/15 songs and 12 
duos/groups with 16 songs.
 Blake Shelton, Kenny 
Chesney, Thomas Rhett and 
Combs each had three hits in 
the Top 100. Another 16 acts 
placed a pair, making 20 artists 
responsible for 42 of the Top 
100 most-heard songs of 2020.
 As always, the airplay 
information within these pages 
comes from our partners at 
Mediabase 24/7.  All stats are 
based on singles that spent at 
least one week in the Top 50 
during the 2020 chart year, 
which ran Nov. 10, 2019 to Nov. 
7, 2020.

COMBS, MORRIS, OLD
DOMINION LEAD AIRPLAY

1 LUKE COMBS River House/Columbia

2 THOMAS RHETT Valory

3 BLAKE SHELTON Warner/WMN

4 SAM HUNT MCA

5 MORGAN WALLEN Big Loud

6 JON PARDI Capitol

7 LEE BRICE Curb

8 LUKE BRYAN Capitol

9 KANE BROWN RCA

10 MAREN MORRIS Columbia

11 JASON ALDEAN Macon Music/Broken Bow

12 DUSTIN LYNCH Broken Bow

13 GABBY BARRETT Warner/WAR

14 OLD DOMINION RCA

15 DAN + SHAY Warner/WAR
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2 DAN + SHAY Warner/WAR

3 LADY A BMLGR

4 MADDIE & TAE Mercury

5 FLORIDA GEORGIA LINE BMLGR

6 LOCASH Wheelhouse
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8 GONE WEST Triple Tigers

9 RASCAL FLATTS Big Machine

10 RUNAWAY JUNE Wheelhouse

1 GABBY BARRETT Warner/WAR

2 TRAVIS DENNING Mercury

3 INGRID ANDRESS Warner/WEA

4 JAMESON RODGERS River House/Columbia

5 ASHLEY MCBRYDE Warner/WMN

6 HARDY Big Loud

7 PARKER MCCOLLUM MCA

8 RYAN HURD RCA

9 GONE WEST Triple Tigers

10 JON LANGSTON 32 Bridge/EMI Nashville
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 Seven artists charted a Top 
15 Country single for the fi rst 
time during the 2020 chart 
year, up from six in 2019 but 
well below 2018’s 10. There 
were eight in 2017 and nine 
in 2016. 

 Ingrid Andress’ “More 
Hearts Than Mine,” Gabby 
Barrett’s “I Hope,” Travis 
Denning’s “After A Few” and 
Jameson Rodgers’ “Some 
Girls” were this group’s chart-
toppers; however, the class 
of 2020 isn’t quite done, 
as a couple of other artists 
are knocking on the 2021 
penthouse door.

 Artists achieving their fi rst 
top 15 in 2020 are:
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MY CHURCH
 Goodman and his new executive team introduced 
themselves to staff in the chapel of Sony’s old building 
on Music Row. “My opening line was, ‘The change has 
happened. Take a moment. Breathe, and exhale,’” he 
told the weekly version of this publication dated July 
13, 2015. “Then I said, ‘What do you think the music 
industry will have to gossip about now? I have an idea. 
Let’s keep them talking about us, but let’s give them a 
new Sony storyline.’ I described the things I thought 
we should aspire to become and said the only way they 
become real or believable is when people see us living 
them out daily. It’s great to have plans, but you must 
execute. You have to hold one another accountable 

for that. My message was to change the storyline and 
become this new, energized Sony that is represented 
by these values and these commitments. Let’s get 
people talking about us in that way.”
 “Sony had been in the news for all the wrong 
reasons,” says EVP/COO Ken Robold, who was 
joining the company along with Goodman and EVP/
Promotion & Artist Development Steve Hodges. 
“There was an interim CEO in [Sony/New York EVP] 
Julie Swidler. Market share had dropped. Imagine 
what the psyche of that building was like.”
 Twenty-year company vet Caryl Atwood doesn’t 
have to. Now SVP/Sales & Streaming, she and others 
recall a decentralized and highly siloed structure that 
often created confl ict between departments. Calling 
the new approach “a complete 180,” she says, “Randy 
revamped the entire culture of the company. We just 
weren’t working and communicating as well as we 
could, so that was a remarkable change. The other big 
part was adjusting the roster.”
 Robold adds, “I’m not saying it happened 

overnight, but it was a very intentional thing. We 
needed to not be territorial, communicate better and, 
as the marketplace has gotten more dispersed, we’ve 
found that was essential.”
 What did happen almost overnight was the 
revamped team’s fi rst signing, Maren Morris. “Even 
for 2015, that happened fast,” says Hodges. “Everyone 
in the company – temps to executives, and whether 
they’d just joined or been there 25 years – jumped on 
the train. The mission was to take care of the artists 
and do what’s right.”
 The signing also set a tone. Current SVP/A&R
Taylor Lindsey had been with the company for 
two years at that point. “We talked regularly about 

building a new storyline,” she says. “And we signed 
artists who are some of the most talented, hard-
working people. They truly know their brand and 
have a real idealism in honoring their fans. That 
began with Randy and trickled down to a team that 
mirrors the work ethic and vision of our artists.”
 Robold agrees. “Signing Maren was an infl ection 
point. It was risky, but we had passion to get that deal 
done. Lanco were our second signing, then you get 
Kane Brown, who is probably our earliest example 
of working the analytics. His iTunes sales were 
exploding. Everyone thought that was a Jay Frank 
creation, but it wasn’t. The guy was building a fanbase 
on Facebook and we were building a roster. Out of 26 
or 27 artists in 2015, only four remain: Miranda, Old 
Dominion, Chris Young and Brad Paisley.”

1, 2 MANY
 The “A” word is a big topic in the halls of Sony, 
and Goodman points there fi rst in assessing the past 
half-decade. “In the inimitable words of my favorite 

President – Jed Bartlett of The West Wing – show me 
the numbers,” he says. “This is an age of analytics, and 
on its very top level, this story is told in the numbers – 
specifi cally market share. 
 “What we strive to do as a major label is to show 
consistent growth without wild highs and lows,” he 
continues. “The idea is to build a roster that refl ects 
that consistency. Mike Dungan and the UMG/
Nashville team have done an amazing job over the 
last decade building superstar acts, and their long 
tail is formidable. So I said to our team, let’s become 
the No. 1 current country market share leader. And 
that’s how we tell the story – in a very objective and 
analytical way – about sustaining and building artists.”
 Sony reached the current country consumption 
market share pinnacle last year and holds the title 
again in 2020 (see graph). The genesis of that 
precedes widespread country adoption of streaming. 
“Even fi ve years ago, Randy and the team recognized 
this is where it was going – not only for the sake of 
our label, but for the sake of country music overall,” 
Atwood explains. “Five years later, the album and 
download market is so poor, it’s a good thing we 
focused on the right kind of consumption.”
 Goodman’s catchphrase became “lean in to 
streaming.” He explains, “Whatever plans we were 
developing, we were continually questioning what it 
would mean for streaming three or four years down 
the road. Now it’s as normal as breathing, but back 
then, it wasn’t necessarily that way.” He traveled 
extensively to the West Coast and New York meeting 

with DSPs before they built out their current Nashville 
operations. And his encouragement has paid off 
internally. “Caryl and her team have been incredibly 
aggressive trying new things,” he says.
 Streaming’s greatest benefi t – beyond revenue, of 
course – is in those analytics. “The info we receive 
allows us to better understand the fans and what they 
want,” Atwood says. “They tell us what the hits are 
going to be, and that direct feedback is extremely 
important. It’s so much different than wondering who 
the random person was who pulled a CD off a shelf.”

IT ALL COMES OUT IN THE WASH
Streaming and data have permeated every aspect of 

the label business, including radio promotion, which 
found success from the jump. “We had early traction 
with Maren, Lanco, Cam and Old Dominion,” Hodges 
says. “That gave us positive momentum. By the time we 
got heavily into streaming consumption, we were fi ring 
on all cylinders. And we still see the biggest successes in 
getting songs to critical mass at radio.”

Summer of 2015 was a low point. While the roster was still formidable, 
the once-dominant Sony Music Nashville was resting primarily on legacy. 
Leaderless and the subject of months of incoming-executive rumors, 
the label group was dogged by many questions. One stood out: Could 

anyone remember the last time Sony broke an act?
 Five years later, the reversal is astounding. Punctuated by a prevailing 
night at November’s 54th Annual CMA Awards, Sony/Nashville closes 2020 with a 
roster comprised of proven talent at every level of career development – among 
them the format’s hottest artist – and earns its second consecutive market share 
crown for current music. Country Aircheck spoke with a number of executives 
representing the broader staff , whom Chairman/CEO Randy Goodman credits 
with authoring the new narrative around the company – one born of a very 
intentional challenge.
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revamped the entire culture of the company. We just 
weren’t working and communicating as well as we 
could, so that was a remarkable change. The other big 
part was adjusting the roster.”
 Robold adds, “I’m not saying it happened 

overnight, but it was a very intentional thing. We 
needed to not be territorial, communicate better and, 
as the marketplace has gotten more dispersed, we’ve 
found that was essential.”
 What did happen almost overnight was the 
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in the company – temps to executives, and whether 
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and do what’s right.”
 The signing also set a tone. Current SVP/A&R
Taylor Lindsey had been with the company for 
two years at that point. “We talked regularly about 
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artists who are some of the most talented, hard-
working people. They truly know their brand and 
have a real idealism in honoring their fans. That 
began with Randy and trickled down to a team that 
mirrors the work ethic and vision of our artists.”
 Robold agrees. “Signing Maren was an infl ection 
point. It was risky, but we had passion to get that deal 
done. Lanco were our second signing, then you get 
Kane Brown, who is probably our earliest example 
of working the analytics. His iTunes sales were 
exploding. Everyone thought that was a Jay Frank 
creation, but it wasn’t. The guy was building a fanbase 
on Facebook and we were building a roster. Out of 26 
or 27 artists in 2015, only four remain: Miranda, Old 
Dominion, Chris Young and Brad Paisley.”
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half-decade. “In the inimitable words of my favorite 
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streaming.” He explains, “Whatever plans we were 
developing, we were continually questioning what it 
would mean for streaming three or four years down 
the road. Now it’s as normal as breathing, but back 
then, it wasn’t necessarily that way.” He traveled 
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 He cites the recent No. 1 for Jameson Rodgers as 
an example. “Consumption jumped to more than 5.5 
million streams those weeks he was in the top fi ve,” 
Hodges says. “It might take a while to get there, and 
we have to be patient early on, so it’s a contrast to 
Pop. They’ll put songs out on DSPs, chase it, blow it 
up and move on.”
 Goodman also sees Country differently than Top 
40 ... for now. “In our world, it’s still radio on the 
front end. It’s beginning to shift, but that’s a bit off 
in the future. We still need Steve, Shane, Dennis, 
Josh and their teams to secure critical mass airplay 
and drive consumption. That said, having LT in a 
marketing, content capture and support role opens 
up all kinds of artist development opportunities 
within promotion.”
 LT, of course, is VP/National Promotion Lauren 
Thomas, who joined the company in 2009. “As a baby 
regional, I’d walk into a station and hand over a CD,” 
she says. “Now if I do that, they don’t even have a CD 
player. We’ve had to change as the business has changed 
and use the tools that make sense. The conversion from 
sales to streaming means it’s important to understand 
the consumption chart, although my personal report 
card is still the airplay chart.”
 While airplay may be the most reliable fuel driving 
consumption, Sony also has a stable of artists releasing 
music before promotion plans are set. “Every artist is 
different,” Thomas explains. “It’s pretty collaborative, 
and we get invested in artists from the beginning. 
Having an in-house content person gives us the ability 
to get things out early on artists. The second they’re 
signed, it goes up on the Sony prep site so if someone 
is in there looking for assets on Luke Combs, they 
might also discover Andrew Jannakos, Kameron 
Marlowe or Jameson Rodgers.”
 To similar ends, Assoc. Dir./Promotion & Artist 
Development Olivia Laster serves as a liaison between 
promotion and other departments. “My role gives us 
the opportunity to be innovative with our partners, 
including radio,” she says. “We want to maximize 
artist exposure on all our partner platforms – social 
media, podcasts and online events. And as the 
industry is adapting to this new reality, there’s even 
more focus on digital engagement with fans and 
listeners. It’s a great challenge.”
 “The whole team is heavily involved,” says Hodges, 
who points to results in the form of nine Sony 
artists who’ve had their fi rst No. 1s in the last fi ve 
years (see sidebar). “We encourage open dialogue 
and opinions. And new music discovery is still 
very popular, which is why we’ve seen the business 

sustaining itself in a crazy pandemic. For a fan, 
there’s no greater experience than having your 
favorite morning person introducing the next big 
thing from Nashville – and that might be the new 
song from Miranda Lambert. We really saw that 
groundswell from her fanbase with ‘Bluebird.’”
 Streaming data makes identifying that 
groundswell a richer experience, buoyed by the 
addition of data miners across Sony’s department. 
“It’s a highly passionate staff of analysts,” Hodges 
says. “They care deeply about country music and 
the artists, and I learn so much from them every 
day. They may not get the credit or show up in the 
plaque photos, but if it wasn’t for them, we wouldn’t 
have bullets in the gun – those stories we need when 
presenting an artist in the marketplace.”

SONG FOR ANOTHER TIME
 The greatest internal transformation has occurred 
in Artists & Repertoire. “That’s an area that has 
moved from a classical, static platform of fi nding 
unique and compelling artists and songs to signing 
someone like Andrew Jannakos because he was 
blowing up on TikTok,” Goodman says. “The idea of 
what A&R means is constantly being challenged, and 
that’s been a real disruption.”
 For EVP/A&R Jim Catino, adapting to the new 
model has been a process. “There have been years of 
internal conversations with the executive team – and 
even me and Randy going back and forth about what 
it looks like to develop talent in this era.”
 Goodman is blunt: “On one side, you have me 
saying I’m right; on the other, you have Catino saying 
he’s right. We had contentious conversations about 
what the new world of A&R looks like. But it’s been 
a seismic shift in how they think, and they’ve done a 
tremendous job in viewing artists in a holistic way – 
radio, DSPs, and engaging a fan base.”
 Dir./A&R Margaret Tomlin’s fi ve-year tenure has 
coincided with the new executive team’s. “When 
I started, we were still doing traditional signings – 
showcases, meeting artists referred by publishers and 
the like,” she says. “Jim and Taylor split the roster and 
also worked on a lot together. We were at a size where 
that was doable. He brought me on as SiriusXM 
and playlisting were getting analytics going. It was 
starting to become impossible to keep up with. I 
would follow the DSP info, clunkily setting up ways to 
measure data, but I’m a true creative so it was a lot of 
stretching my brain into new realms.”
 Kane Brown’s pre-signing success was a harbinger. 
“Kane was our fi rst big social media signing when he 
blew up on Facebook shortly after Randy started,” 
Tomlin says. “The way the world was changing, we 
needed more staff to do the job properly. We’ve 
since followed in the footsteps of the Pop labels in 
monitoring all the platforms.”
 The Sony A&R department now includes an analyst 
and an artist development staffer. “We have a studio 
in the offi ce that’s as capable as any in town,” Tomlin 
says. “From master recordings to video shoots, we 
can be very self-suffi cient at a small scale. Jim runs 
the department, Taylor and I split the roster and we 
all work with the support staff who create content, 
handle analytics and oversee artist development.”
 “We’re truly developing talent, not just signing it,” 
Catino says. “As a department, we have the staff and 
tools to help young acts by creating an identity on 
socials or taking it to new levels if they already have 
that. We’re speaking into marketing and the digital 
plan, burning in streaming numbers and a fanbase so 
momentum is built before we go to radio.” 

LOSING SLEEP
 This brave new world’s challenges and 
opportunities aren’t unique to Sony. Most of them 
center on artist development taking place on national 
platforms, in the public eye, in real time. “Because 
of the access fans have to artists, they get a front row 
seat to that evolution and growth,” Tomlin says. “As 
an A&R team, we do, too. With some artists, growth 
follows a traditional path. Others get catapulted in 
non-traditional ways. In some cases they’re twenty-

Since 2015, Sony/Nashville 
has given nine new 

artists their fi rst No. 1:

OLD DOMINION
Break Up With Him (RCA) 

Debuted 5/11/15, peaked 11/9/15, 
29 weeks on.

CAM
Burning House (Arista) 

Debuted 7/13/15, peaked 12/20/15, 
27 weeks on. 

LUKE COMBS
Hurricane (Columbia) 

Debuted 12/6/16, peaked 5/15/17, 
27 weeks on.

KANE BROWN
What Ifs (RCA) 

Debuted 3/27/17, peaked 10/16/17, 
31 weeks on.

MAREN MORRIS
I Could Use A Love Song (Columbia) 
Debuted 4/13/17, peaked 1/15/18, 

44 weeks on.

MITCHELL TENPENNY
Drunk Me (Riser House/Columbia) 

Debuted 4/23/18, peaked 12/10/18, 
38 weeks on.

MATT STELL
Prayed For You (Wide Open/Records/

GCE/Arista) 
Debuted 4/15/19, peaked 10/14/19, 

29 weeks on.

LANCO
Greatest Love Story (Arista) 

Debuted 5/15/17, peaked 11/27/17, 
31 weeks on.

JAMESON RODGERS
Some Girls (River House/Columbia) 

Debuted 12/16/19, peaked 10/26/20, 
48 weeks on.
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Drunk Me: Celebrating on CMA Awards night in 2018 
are (l-r) Old Dominion’s Whit Sellers, Goodman, the 
band’s Geoff Sprung, Matthew Ramsey, Trevor Rosen 
and Brad Tursi and Robold.

Worldwide Beautiful: Celebrating at the 2019 
Grammys are (l-r) Kane Brown, Ryan Hurd, Maren 
Morris, Clive Davis, Sony Music Entertainment CEO 
Rob Stringer, Goodman, Sony Music Entertainment/
UK Chairman/CEO Jason Iley and Luke Combs.
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 He cites the recent No. 1 for Jameson Rodgers as 
an example. “Consumption jumped to more than 5.5 
million streams those weeks he was in the top fi ve,” 
Hodges says. “It might take a while to get there, and 
we have to be patient early on, so it’s a contrast to 
Pop. They’ll put songs out on DSPs, chase it, blow it 
up and move on.”
 Goodman also sees Country differently than Top 
40 ... for now. “In our world, it’s still radio on the 
front end. It’s beginning to shift, but that’s a bit off 
in the future. We still need Steve, Shane, Dennis, 
Josh and their teams to secure critical mass airplay 
and drive consumption. That said, having LT in a 
marketing, content capture and support role opens 
up all kinds of artist development opportunities 
within promotion.”
 LT, of course, is VP/National Promotion Lauren 
Thomas, who joined the company in 2009. “As a baby 
regional, I’d walk into a station and hand over a CD,” 
she says. “Now if I do that, they don’t even have a CD 
player. We’ve had to change as the business has changed 
and use the tools that make sense. The conversion from 
sales to streaming means it’s important to understand 
the consumption chart, although my personal report 
card is still the airplay chart.”
 While airplay may be the most reliable fuel driving 
consumption, Sony also has a stable of artists releasing 
music before promotion plans are set. “Every artist is 
different,” Thomas explains. “It’s pretty collaborative, 
and we get invested in artists from the beginning. 
Having an in-house content person gives us the ability 
to get things out early on artists. The second they’re 
signed, it goes up on the Sony prep site so if someone 
is in there looking for assets on Luke Combs, they 
might also discover Andrew Jannakos, Kameron 
Marlowe or Jameson Rodgers.”
 To similar ends, Assoc. Dir./Promotion & Artist 
Development Olivia Laster serves as a liaison between 
promotion and other departments. “My role gives us 
the opportunity to be innovative with our partners, 
including radio,” she says. “We want to maximize 
artist exposure on all our partner platforms – social 
media, podcasts and online events. And as the 
industry is adapting to this new reality, there’s even 
more focus on digital engagement with fans and 
listeners. It’s a great challenge.”
 “The whole team is heavily involved,” says Hodges, 
who points to results in the form of nine Sony 
artists who’ve had their fi rst No. 1s in the last fi ve 
years (see sidebar). “We encourage open dialogue 
and opinions. And new music discovery is still 
very popular, which is why we’ve seen the business 

sustaining itself in a crazy pandemic. For a fan, 
there’s no greater experience than having your 
favorite morning person introducing the next big 
thing from Nashville – and that might be the new 
song from Miranda Lambert. We really saw that 
groundswell from her fanbase with ‘Bluebird.’”
 Streaming data makes identifying that 
groundswell a richer experience, buoyed by the 
addition of data miners across Sony’s department. 
“It’s a highly passionate staff of analysts,” Hodges 
says. “They care deeply about country music and 
the artists, and I learn so much from them every 
day. They may not get the credit or show up in the 
plaque photos, but if it wasn’t for them, we wouldn’t 
have bullets in the gun – those stories we need when 
presenting an artist in the marketplace.”

SONG FOR ANOTHER TIME
 The greatest internal transformation has occurred 
in Artists & Repertoire. “That’s an area that has 
moved from a classical, static platform of fi nding 
unique and compelling artists and songs to signing 
someone like Andrew Jannakos because he was 
blowing up on TikTok,” Goodman says. “The idea of 
what A&R means is constantly being challenged, and 
that’s been a real disruption.”
 For EVP/A&R Jim Catino, adapting to the new 
model has been a process. “There have been years of 
internal conversations with the executive team – and 
even me and Randy going back and forth about what 
it looks like to develop talent in this era.”
 Goodman is blunt: “On one side, you have me 
saying I’m right; on the other, you have Catino saying 
he’s right. We had contentious conversations about 
what the new world of A&R looks like. But it’s been 
a seismic shift in how they think, and they’ve done a 
tremendous job in viewing artists in a holistic way – 
radio, DSPs, and engaging a fan base.”
 Dir./A&R Margaret Tomlin’s fi ve-year tenure has 
coincided with the new executive team’s. “When 
I started, we were still doing traditional signings – 
showcases, meeting artists referred by publishers and 
the like,” she says. “Jim and Taylor split the roster and 
also worked on a lot together. We were at a size where 
that was doable. He brought me on as SiriusXM 
and playlisting were getting analytics going. It was 
starting to become impossible to keep up with. I 
would follow the DSP info, clunkily setting up ways to 
measure data, but I’m a true creative so it was a lot of 
stretching my brain into new realms.”
 Kane Brown’s pre-signing success was a harbinger. 
“Kane was our fi rst big social media signing when he 
blew up on Facebook shortly after Randy started,” 
Tomlin says. “The way the world was changing, we 
needed more staff to do the job properly. We’ve 
since followed in the footsteps of the Pop labels in 
monitoring all the platforms.”
 The Sony A&R department now includes an analyst 
and an artist development staffer. “We have a studio 
in the offi ce that’s as capable as any in town,” Tomlin 
says. “From master recordings to video shoots, we 
can be very self-suffi cient at a small scale. Jim runs 
the department, Taylor and I split the roster and we 
all work with the support staff who create content, 
handle analytics and oversee artist development.”
 “We’re truly developing talent, not just signing it,” 
Catino says. “As a department, we have the staff and 
tools to help young acts by creating an identity on 
socials or taking it to new levels if they already have 
that. We’re speaking into marketing and the digital 
plan, burning in streaming numbers and a fanbase so 
momentum is built before we go to radio.” 

LOSING SLEEP
 This brave new world’s challenges and 
opportunities aren’t unique to Sony. Most of them 
center on artist development taking place on national 
platforms, in the public eye, in real time. “Because 
of the access fans have to artists, they get a front row 
seat to that evolution and growth,” Tomlin says. “As 
an A&R team, we do, too. With some artists, growth 
follows a traditional path. Others get catapulted in 
non-traditional ways. In some cases they’re twenty-
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something kids still learning who they are as an artist 
and even a person. You have to allow each to have 
their own approach.”
 As Goodman says, “An artist may have immediate 
value in the marketplace that heretofore didn’t exist, 
but now you have to work to get them in writers’ rooms 
while at the same time furthering and building the fan 
base. Being an artist now can mean spending a third of 
the day on online content and execution, another third 
on writing and the fi nal third recording.”
 Not only do digital platforms start an artist’s 
introduction much earlier, but they offer instant, 
nationwide access to aspirants, too. “You can’t sign 
them all,” Catino says. “There are a lot of artists 
with decent followings, but is it materializing into 
something signifi cant and does it fi t the roster? We 
don’t want to cannibalize what we already have. Those 
are the things that keep me up at night.”
 The global nature of streaming and social media has 
also changed the game. “My role has shifted to having 
more 30,000-foot conversations with New York,” Catino 
says. “When I started, those discussion might have 
happened once every four or fi ve years with the right 
artist or song. Now it’s weekly. We’re talking constantly 
to fi gure out what’s next for certain artists.
 “Part of that is the advantage of having fresh artists 
who are busting out and really in tune with their fans. 
Having that open communication with L.A. and New 
York helps us see things coming – when to pull the 
trigger on something, engage in a new area or tackle 
that next territory. We’re able to be ahead of the 
curve and it’s panning out.”
 And the worldwide challenge of COVID-19 has also 
forced adaptation. Jannakos, for instance, was signed 
without physically meeting with the label after going 
viral on TikTok. “The benchmarks shift quickly as 
people adopt new platforms,” Catino says. “People 

have been learning new technologies they want to use 
at home or on their phones. Our job is to fi nd and dig 
into those platforms, whether its young people or older 
demos using it. It’s exciting to see fan engagement 
that isn’t driven by passive listening. Getting under the 
hood and seeing that intel is fascinating.”
 Technology may allow insight into fan reactions, 
but that only goes so far. “It takes some of the guess 
work out of it, so what we’re trying to do is marry 
traditional A&R gut with great data and analytics,” 
he says. “There have to be elements of both. Lots of 
young artists can create moments on socials, but are 
they going to be able to become an artist like Luke, 
Kane, Brad or Miranda, or just an infl uencer?”
 Striking the right balance is the real trick. “That 
comes with experience and knowledge of the 
marketplace,” Lindsey says. “Gut tells us if a song is 
on-brand, if it shares the artist’s vision and can reach 
fans. We can think it’s a hit, but the opportunity to 
measure that makes the job a lot more fun.”

GREATEST LOVE STORY
 Asked what they remember most about Sony’s 
current fi ve year run and the answers are very similar. 
“It’s all about this team and the artists,” Lindsey says. 
“Beyond superstars like Miranda and Brad, the others 
we’ve signed in this period started from virtually 
nothing, and we’ve gotten to watch every benchmark: 
The fi rst No. 1, the club shows to two nights in 
an arena, the 10,000 Instagram followers rising to 
100,000, or their fi rst million streams – those are the 
most rewarding moments. Each one is just as fun as 
the one that came before.”
 Laster echoes, “Listening to the fi rst demo by 
Maren and sitting in on some of those meetings 
before her signing was offi cial, then watching her 
become a global cross-genre superstar has been a 

highlight. Same with Luke and Kane. Getting to 
witness careers skyrocketing is a testament to the 
leadership and dedication we have.”
 Atwood recalls the launch of Morris’ Girl album, which 
she and her all-female team saw as a milestone release. 
“I, another team member and Maren’s marketing lead 
were in New York that week to cover events. The night the 
album came out, the three of us stayed up until midnight 
to see it come to life. It felt like Christmas morning, 
because we knew that album was something special, and 
it refl ected that shift we’d gone through. We weren’t 
just co-workers; we were people who wanted to hang out 
together and celebrate something important.”
 Infamy marks Thomas’ memory. “When Old 
Dominion won ACM Group, I jumped up and spilled 
my drink all over Katie Dean’s wife, Paige. Justin Cole 
snagged the video, the band put it on their socials and 
I became accidentally viral. That was just pure joy.”
 The other obvious commonality is the extent to 
which each individual believes they are heard and 
valued. “The big thing I admire about Sony is how 
the company and my coworkers challenge traditional 
ideas,” Laster says. “It’s important to continue 
learning, improving for yourself and your artists and 
to better help our partners. You really feel that within 
the company. We talk about it a lot.”
 Even when plans don’t work, growth is encouraged. 
“You learn a lot and miss some opportunities, but it 
just makes you fi ght harder for things you believe in,” 
Tomlin says. “Early on, I didn’t speak up enough, but 
now no one will ever be confused about how I feel. If 
I’m passionate and it still doesn’t work out, that’s fi ne 
now, because I did all I could. Jim, Taylor and Randy 
have all encouraged that.”
 Lindsey adds, “Randy’s leadership has empowered 
us to speak our minds and then go after those ideas in 
a real way. Moving like that afforded us so much time 
to fi gure out what works and adjust quickly. There’s 
not a lot of red tape from the top. And our artist partners 

are a huge part of that in how they collaborate. We are a 
true extension of them, but more than that, we all care 
about each other on this staff. It’s been a challenging year, 
but the value placed on all of us as members of the Sony 
community has really been felt from the company and 
from each other. There’s a strong human aspect at every 
turn and we don’t take it for granted.”
 Another infl ection point – for staff, certainly – may be 
the abrupt shutdown in March. “Nobody missed a beat,” 
Atwood says. “Monday morning, we were doing the same 
meetings, just remotely. Nobody slacked off. If anything, 
they were inclined toward being more productive to 
keep our business moving forward. Had the culture of 
the label not changed, that would have been much more 
diffi cult, but we didn’t want to let our teammates down.”
 Moreover, a corporate-level contingency plan 
offered substantial resources. “The company has been 
really solid with mental health support and other 
tools to get through really trying times,” Lindsey says. 
“We set regular meetings and have check-ins as teams 
and individuals. Those kinds of things create synergy 
and trust, and they encourage creativity. That’s really 
been key in a time when we’ve had to be incredibly 
innovative to keep up with the pace of change.”
 The intentionality of being people-forward goes back 
to 2015. “Randy takes leadership and being a CEO very 
seriously,” Robold says. “We had an executive coach come 
in very early on as a means of establishing a culture. There 
were a couple of offsites with senior level folks, including 
one three-day retreat where we established our company 
values: Passion, creativity, dependability, respect and 
growth. They’ve stuck with us and paid dividends.”
 As has the music. “We signed amazing artists who 
didn’t fi t the mold,” Atwood says. “We weren’t afraid 
to take those risks, which was refreshing, because 
we now have artists paving the way. Great music and 
getting along with your coworkers are a terrifi c mix 
when you’re fi ghting to have success.”       CAC
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something kids still learning who they are as an artist 
and even a person. You have to allow each to have 
their own approach.”
 As Goodman says, “An artist may have immediate 
value in the marketplace that heretofore didn’t exist, 
but now you have to work to get them in writers’ rooms 
while at the same time furthering and building the fan 
base. Being an artist now can mean spending a third of 
the day on online content and execution, another third 
on writing and the fi nal third recording.”
 Not only do digital platforms start an artist’s 
introduction much earlier, but they offer instant, 
nationwide access to aspirants, too. “You can’t sign 
them all,” Catino says. “There are a lot of artists 
with decent followings, but is it materializing into 
something signifi cant and does it fi t the roster? We 
don’t want to cannibalize what we already have. Those 
are the things that keep me up at night.”
 The global nature of streaming and social media has 
also changed the game. “My role has shifted to having 
more 30,000-foot conversations with New York,” Catino 
says. “When I started, those discussion might have 
happened once every four or fi ve years with the right 
artist or song. Now it’s weekly. We’re talking constantly 
to fi gure out what’s next for certain artists.
 “Part of that is the advantage of having fresh artists 
who are busting out and really in tune with their fans. 
Having that open communication with L.A. and New 
York helps us see things coming – when to pull the 
trigger on something, engage in a new area or tackle 
that next territory. We’re able to be ahead of the 
curve and it’s panning out.”
 And the worldwide challenge of COVID-19 has also 
forced adaptation. Jannakos, for instance, was signed 
without physically meeting with the label after going 
viral on TikTok. “The benchmarks shift quickly as 
people adopt new platforms,” Catino says. “People 

have been learning new technologies they want to use 
at home or on their phones. Our job is to fi nd and dig 
into those platforms, whether its young people or older 
demos using it. It’s exciting to see fan engagement 
that isn’t driven by passive listening. Getting under the 
hood and seeing that intel is fascinating.”
 Technology may allow insight into fan reactions, 
but that only goes so far. “It takes some of the guess 
work out of it, so what we’re trying to do is marry 
traditional A&R gut with great data and analytics,” 
he says. “There have to be elements of both. Lots of 
young artists can create moments on socials, but are 
they going to be able to become an artist like Luke, 
Kane, Brad or Miranda, or just an infl uencer?”
 Striking the right balance is the real trick. “That 
comes with experience and knowledge of the 
marketplace,” Lindsey says. “Gut tells us if a song is 
on-brand, if it shares the artist’s vision and can reach 
fans. We can think it’s a hit, but the opportunity to 
measure that makes the job a lot more fun.”

GREATEST LOVE STORY
 Asked what they remember most about Sony’s 
current fi ve year run and the answers are very similar. 
“It’s all about this team and the artists,” Lindsey says. 
“Beyond superstars like Miranda and Brad, the others 
we’ve signed in this period started from virtually 
nothing, and we’ve gotten to watch every benchmark: 
The fi rst No. 1, the club shows to two nights in 
an arena, the 10,000 Instagram followers rising to 
100,000, or their fi rst million streams – those are the 
most rewarding moments. Each one is just as fun as 
the one that came before.”
 Laster echoes, “Listening to the fi rst demo by 
Maren and sitting in on some of those meetings 
before her signing was offi cial, then watching her 
become a global cross-genre superstar has been a 

highlight. Same with Luke and Kane. Getting to 
witness careers skyrocketing is a testament to the 
leadership and dedication we have.”
 Atwood recalls the launch of Morris’ Girl album, which 
she and her all-female team saw as a milestone release. 
“I, another team member and Maren’s marketing lead 
were in New York that week to cover events. The night the 
album came out, the three of us stayed up until midnight 
to see it come to life. It felt like Christmas morning, 
because we knew that album was something special, and 
it refl ected that shift we’d gone through. We weren’t 
just co-workers; we were people who wanted to hang out 
together and celebrate something important.”
 Infamy marks Thomas’ memory. “When Old 
Dominion won ACM Group, I jumped up and spilled 
my drink all over Katie Dean’s wife, Paige. Justin Cole 
snagged the video, the band put it on their socials and 
I became accidentally viral. That was just pure joy.”
 The other obvious commonality is the extent to 
which each individual believes they are heard and 
valued. “The big thing I admire about Sony is how 
the company and my coworkers challenge traditional 
ideas,” Laster says. “It’s important to continue 
learning, improving for yourself and your artists and 
to better help our partners. You really feel that within 
the company. We talk about it a lot.”
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Laurie DeYoung
Memories Out Of Milestones

When Laurie DeYoung joined WPOC/Baltimore 
for mornings in 1985, she had no designs on 
marrying the market, setting records, breaking 

barriers, being named to the Country Radio Hall of Fame 
– or even enjoying country music. Yet, as she celebrates 35 
years, DeYoung has checked those boxes and many more, 
becoming a market fi xture and positioning herself among 
the most successful and trusted brands in the industry. 
And while some have asked when she intends to 
slow down, DeYoung has no plans on walking 
away while there’s still fun to be had.

CA: You spent the early years of your career in multiple formats including Top 40, Rock and 
Sports-Talk before taking Country mornings in Baltimore. Why the move?
LDY: I’ll be very honest; it was the best job at the moment. I had been in San Diego for fi ve 
months when the owners came in and fi red the morning show, PD and GM. I knew no one 
out on the West Coast, and I was a new mother. After a few months of sending out tapes – 
as I age myself with that remark – my husband and I decided to move back to Michigan. 
As soon as we arrived, I got the call from Baltimore. I didn’t know anything about country 
music, but the job sounded better than living with my in-laws!

I was concerned, because what I knew to be true about radio – something that still holds 
true today – is that female listeners didn’t want you to be stupid, and they didn’t want you 
representing them on-air if you didn’t know what you were doing. I already had to work 
twice as hard to get women to think they wanted to hear me back then. Someone once 
called me a parrot, and I didn’t like that. So not knowing the format or the city didn’t get 
me immediately excited about the opportunity.

Once you committed to WPOC and to Country, what hooked you?
The music. My show is about good music and good conversation – those are my two 
favorite things. I had a lot of learning and catching up to do and spent time fi nding 

out about the history of 
country music. My timing just 
happened to be great, too, I 
just didn’t realize it then. Early 
on, I discovered Mac Davis’ 

“It’s Hard To Be Humble” and Roger Miller’s “King Of The Road” and “Dang Me.” I 
appreciated the music and the musicianship, but at the time, it was a lot of standing still 
with a microphone or a guitar, which was very different than what I had come from with 
Madonna, Prince, Michael Jackson and the hair metal bands.

As we moved into the late 1980s and early ‘90s, Garth Brooks brought this amazing 
energy that reminded me of what I experienced early in my career with Rock and Top 
40 radio. Then there was Mary Chapin Carpenter, one of my favorites to this day, who 
reminded me of the folksy songwriter vibes of James Taylor, Carly Simon or Carole King, 
all of whom would be considered country artists now. Those energies started coming 
together, and everything started to shift. That’s when I said, “Okay, I get it now. I can 
relate to what they are saying.”

Is that when you decided to marry the format?
That’s a good way to put it, yes. The lifestyle and the music maybe caught up to who I was 
instead of me having to catch up to it at that point. I was never going to be the type to dress 
in full Western wear, though I did get myself a few good pair of cowboy boots over the years. I 
remember people wanting to do photo shoots with hay bales and thinking that was funny, but when 
that next generation of artists came through with their fresh energy, there was a shift. 

When did you feel the format fully embraced you back?
There were several small moments along the way, but I recall the fi rst time the show traveled to 
Nashville to broadcast live. It was the late ‘80s, and I had the opportunity to speak in person with 
some of the artists. I was pregnant with my second child, and I remember June Carter Cash walking 
up and, without so much as an introduction, saying, “Oh, honey, that hurts. Having babies ... that 
hurts!” The artists were regular people with a lot of heart, and they were all extremely down-to-earth, 
which was a stark contrast from other formats.

I also remember a moment with Wynonna Judd during one of those early onsite broadcasts in 
Nashville when she walked up to my table in the middle of a big banquet room fi lled with other 
stations and said, “Thank God there’s a woman here.” So many of the other shows were male leads or 
all-male teams. I felt welcomed and embraced by the artists almost immediately.

You’ve alluded to the scarcity of female-fronted morning shows. Why do you think it’s rare to see?
To this day, I don’t know why it’s uncommon. I know women have babies and some will step away 
from their career for a while, but the fact that there aren’t more women with their names on a 
show is surprising. There are a lot of ladies who have their names attached to a show headlined by a 
man, and that’s fi ne, but there is something about having a show that’s yours, and it’s important for 
women to have more of those opportunities. 

You also mentioned earlier that female listeners can be hard on female personalities. Has that 
changed for you over the years?
No question. When I was in Rock, I joined an incumbent morning guy for the Tony And Laurie 
Morning Show. A lot of female listeners were mad they didn’t have this guy to themselves anymore; 
they had this idea of a personal relationship with Tony, and I was like the other woman! They saw 
me as stealing Tony’s attention from them, even though I was married. After I became a mom, that 
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changed. Other women in broadcasting have said similar things to me. Before you 
have children, you are almost a threat. Once you give birth, the mindset changes to, 
“Oh, she’s a mom. She’s like me.”

Throughout my career in Country, and especially in recent years, I’ve had strong 
support from women, both younger and older. I’ve always appreciated that, because 
it wasn’t that way early on for me. While my role as a mom serves as a secondary 
plotline on the show, motherhood grows your heart and makes you more sensitive. 
Your focus shifts, and you become responsible for others. I’ve always tried to just be 
who I am, and after 45 years in radio, my authenticity – as a woman, a mom and a 
personality – is what draws people in and keeps them listening.

You’ve not only made Country radio your home, but you’ve married the market, as 
well. Was that a conscious decision, or did it happen organically?
As a child, my family moved a lot, which was diffi cult for me. I was relocating to 
new schools and trying to get people to engage with me as the new kid, because 

I wasn’t an automatically 
cool person. Staying in 
Baltimore was more of 
an organic evolution, but 

in the back of my mind, I knew it wouldn’t be a bad thing to have our three kids 
grow up in one place instead of having the experiences I had of always feeling 
like an outsider.

Did having to continually get classmates to warm to you affect the way you engage 
with listeners?
It has infl uenced everything about my life! I don’t have a base level of friends I’ve 
known since I was young, and I’ve fought for every friend I have. As a kid, I was thin 
and what I called “furry” with a lot of dark hair on my arms. Kids would tease me 
about more than just being new in school, so I learned to develop other parts of my 
personality to win people over. That colored my entire life, and I have capitalized 
on my personality my entire career.

Was it diffi cult to get native Baltimoreans to engage with a Midwest girl initially?
Baltimore was certainly an easier entry than San Diego, but Baltimore is a different 
feel. Neighborhoods are important here, and this town has more people who end 
up moving into their parents’ home after their parents pass away. Loyal is the right 
word for people from this area, so you have to prove yourself. I didn’t only have to 
win over listeners, but also my coworkers, most of whom were native to the area. I 
actually had one woman ask me to lunch only to tell me why she didn’t like me. I 
ended up paying for the lunch. Isn’t that a typical female move? She spent the meal 
telling me what she hated about me, and 
my response was, “I’m sorry you don’t 
like me. I’ll buy lunch.”

Did planting roots as a family ingratiate 
you to the community?
Absolutely! We lived downtown for the 
fi rst fi ve years, because we didn’t know 
the area. As schools became more of 
an issue, we moved to the county. Not 
only did we raise our children here, 
but two of our three kids were born 
here. We’ve owned homes in different 
neighborhoods and gotten to know the 
places people love. Even something as 
small as learning to pronounce the street 
names made an impact. Listeners took 
these as signs I wasn’t planning to go 
anywhere. They are loyal to their city, 
and they expect loyalty from others.

You now have second generation 
listeners, as well.
And third! Generations of people have 
now listened to me with their parents or 
grandparents. I think there’s a comfort 
factor there. People have grown up with 
me in the market, so especially this year 
with the uncertainty of everyday life, 
there’s some comfort in them being able 
to say to themselves, “Let me just have 
Laurie talk to me for a while.”

During the pandemic, have you remained in 
the studio, or are you working from home?
St. Pierre is working from home now, 
but Francesca and I are here every morning. We already had a fantastic setup with 
our individual studios. I’m in the center, and there is glass between each studio so 
we can see one another. Not only do I not want to be at home in my basement, but 
I was also afraid to lose the phones. These are the moments I was made for – being 
there with people. I don’t think of it as talking into a microphone, I consider myself 
to be talking to another person. 

Have the show dynamics changed?
There have been subtle shifts. Early on, everyone was shaken up, so there was a 
signifi cant amount of pandemic-related conversation happening on the show. 
Fatigue started to set in after a while, and everyone needed a break from the 
constant news cycle; it was affecting mental health for many. People needed to 
laugh! That’s what the soul needs in diffi cult moments. This will forever change us 
and be part of the narrative, much like 9-11, and this pandemic will change what 
“normal” means going forward.

What has changed most for you?
Having fewer decisions to make. I see the beauty in both sides at all times and 
think life is a gray zone where nothing seems black or white. Making decisions 
about where to go, what to do, which concerts to see, what events to be involved 
with, which causes to support ... so many decisions every day and a constant sense 
of being busy is not something I miss. I don’t think I’ll ever go back to being as 
seemingly busy as I once was. I love the big shows we do, but the quieter things are 
the ones that bring us back to life.

Does that mean you’re getting more sleep?
No! As you get older, they say you don’t need as much sleep. I also have three dogs 
– my three adult children think I replaced them each with a dog – and they don’t 
believe in new routines. When you do mornings, you also sleep with one eye open, 
always afraid of oversleeping.

You made mention of your current co-hosts. What are you looking for in a 
teammate, and how do you know when you’ve found the right person?
I hear nightmare stories of people who come to work each day hating the person 
they work with, but I could never do that. As I’ve gotten older, we have been 

strategic in building out the team. Country encapsulates and engages multiple 
generations, and since I’m not going to be getting married or having more babies, 
we want co-hosts who can appeal to the other demographics. 

I want to serve as many people in our audience as we possibly can, so where 
I have grown children, I can occupy that space and fi ll that role. Francesca has 
a boyfriend but isn’t yet married, and she just bought her fi rst condo. St. Pierre 
will turn 40 in February and will welcome his fi rst child soon. I’m never going 
to be able to go through those life phases again, other than through the eyes 
of my children – which will also be an interesting perspective when the time 
comes. Last year, my son was getting married around the same time St. Pierre 
got married. He and I were able to bring two different viewpoints on the same 
topic, meaning we could serve more of the listening audience at once. 

You’ve also been a champion for other female personalities, correct?
Absolutely. I always want to have another woman on my show, because it took a lot 
of years before we even had women who would apply. Francesca happens to be the 
same age as my daughter, which brings a multi-tiered relationship to our on-air 
banter. I may have been the fi rst female to be the morning show lead for a Country 
station, and I never had a female boss until I arrived at WPOC. I was also only 
the third female to be inducted to the Country Radio Hall of Fame in the on-air 
category [in 2010].

Many years ago, I had a talent coach named Lorna Osmond who was the fi rst 
to tell me, “Laurie, you don’t value what you do, because it comes easy to you. It 
doesn’t come easy to most people.” As a woman, that’s sometimes hard to hear. 
Surveys say men overestimate their looks, intelligence, wit and abilities, while 
women underestimate their own. I want to do for other female personalities what 
Lorna did for me – foster confi dence and self-worth.

Do you feel you have been treated differently by male peers during your career?
In all honesty, guys gave me attention for a lot of reasons. I did, however, have some 
wonderful male bosses. I remember, though, a few years back there was a guy who 
wrote for the Baltimore Sun who wanted to have lunch with me. We’d both been in 
the market for a long time, and he would routinely mention me in his columns, so 
I agreed to the lunch to thank him for that. At the table, as I was thanking him, I 
asked, “Did you always like country music?” He said, “No, I just thought you were 
hot.” When you’re young, you think you’re setting the world on fi re as a woman, 
and sometimes you’re getting attention for other reasons. What was I expecting 
him to say? “Oh, your show really touched me.” I thought he would say something 
deep and meaningful about the impact I had on him.
 I also recall fi lling in on the Rick Dees show for Liz Fulton, who they 

called Rugburns on the air. That was her 
on-air name! Rick used to put in these 
drops that now would be completely 
inappropriate to air. They asked me to 
play the Rugburns role, and I told him 
I wouldn’t do it. Rick Dees had the No. 
1 show in Los Angeles, but I had no 
desire to be portrayed in that way. Once 
I declined to play the part, there was 
no more business talk. I fi nished up my 
fi ll-in work and went back home. I never 
regretted that decision.

Has it gotten easier for women over 
the years?
It hasn’t gotten easier, but it has gotten 
... different. Right now, people want 
women involved and want to be seen as 
being diversifi ed. For that reason, this 
is a great time to be a woman. Ladies 
put up with a lot for many years before 
there were any rules. I had men ask me 
in interviews if I planned to have any 
more children. Now, you wouldn’t think 
of asking that. Legally, you can’t! It’s a 
much more sensitive culture now. You 
can still end up working with someone 
who is a bully, because those people will 
always exist. But, professionally, there’s 
a tighter rein on it.

My daughter is a public defender 
in Manhattan, and she has an entire 
network of support from females in 
her industry. When I was her age, there 
weren’t a lot of other women in radio, 
so I didn’t have that network to lean on. 

It has expanded in recent years, though, and women entering the business have a 
greater opportunity to talk shop with and support one another. There are entire 
social media pages and groups devoted to bringing together women who work in 
the radio and records industry.

Change has happened in many facets of the business, including how listeners 
consume audio. Does that ongoing culture shift excite or worry you?
I was in Rock radio when MTV fi rst came on the air, and there were radio 
personalities who thought that signaled the end for us. If people can see a video of 
the song, why would they turn on the radio? But change is inevitable, and evolution 
is continuous. I’ve never been someone who eats dinner every night at 6pm, and if 
the change is for the better, I’m always in favor of it. What does bother me is fewer 
people having jobs. Other industries have already gone through this cycle and 
radio is just starting to catch up to it. But, being a compelling person with a local 
perspective is never going to go out of style.

So, you continue to have an optimistic outlook on the future?
Of course. With radio continuing to evolve, and the ability to get audio content 
in more places, there are more opportunities for authentic personalities to shine. 
People have asked me if I would ever do a podcast, and that’s an interesting 
thought. But, a lot of things that interest me already have national-level podcasts 
devoted to them, so I’m not certain what I would do. I’m always open to 
opportunities and growth, though.

Looking to the future, do you have plans to retire? What are the goals for Laurie 
DeYoung the morning host and for Laurie DeYoung the woman?
For Laurie the woman, I hope I am always as crazy about my family as I am now. 
There are people in my life who have children that don’t speak to them, and I can’t 
fathom that. I hope to always maintain good friendships and relationships with my 
family. That’s important.

As for the show, I’ve often been asked how long I will stay at WPOC. I have 
another two-year contract currently, so that’s my plan for now. But looking 10 or 
20 years down the road, who knows. I don’t know where my kids will be or what 
my health will be like, but I plan to appreciate and make the most of every day I 
have until there are no more days. That’s my goal for today and tomorrow. CAC
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changed. Other women in broadcasting have said similar things to me. Before you 
have children, you are almost a threat. Once you give birth, the mindset changes to, 
“Oh, she’s a mom. She’s like me.”

Throughout my career in Country, and especially in recent years, I’ve had strong 
support from women, both younger and older. I’ve always appreciated that, because 
it wasn’t that way early on for me. While my role as a mom serves as a secondary 
plotline on the show, motherhood grows your heart and makes you more sensitive. 
Your focus shifts, and you become responsible for others. I’ve always tried to just be 
who I am, and after 45 years in radio, my authenticity – as a woman, a mom and a 
personality – is what draws people in and keeps them listening.

You’ve not only made Country radio your home, but you’ve married the market, as 
well. Was that a conscious decision, or did it happen organically?
As a child, my family moved a lot, which was diffi cult for me. I was relocating to 
new schools and trying to get people to engage with me as the new kid, because 

I wasn’t an automatically 
cool person. Staying in 
Baltimore was more of 
an organic evolution, but 

in the back of my mind, I knew it wouldn’t be a bad thing to have our three kids 
grow up in one place instead of having the experiences I had of always feeling 
like an outsider.

Did having to continually get classmates to warm to you affect the way you engage 
with listeners?
It has infl uenced everything about my life! I don’t have a base level of friends I’ve 
known since I was young, and I’ve fought for every friend I have. As a kid, I was thin 
and what I called “furry” with a lot of dark hair on my arms. Kids would tease me 
about more than just being new in school, so I learned to develop other parts of my 
personality to win people over. That colored my entire life, and I have capitalized 
on my personality my entire career.

Was it diffi cult to get native Baltimoreans to engage with a Midwest girl initially?
Baltimore was certainly an easier entry than San Diego, but Baltimore is a different 
feel. Neighborhoods are important here, and this town has more people who end 
up moving into their parents’ home after their parents pass away. Loyal is the right 
word for people from this area, so you have to prove yourself. I didn’t only have to 
win over listeners, but also my coworkers, most of whom were native to the area. I 
actually had one woman ask me to lunch only to tell me why she didn’t like me. I 
ended up paying for the lunch. Isn’t that a typical female move? She spent the meal 
telling me what she hated about me, and 
my response was, “I’m sorry you don’t 
like me. I’ll buy lunch.”

Did planting roots as a family ingratiate 
you to the community?
Absolutely! We lived downtown for the 
fi rst fi ve years, because we didn’t know 
the area. As schools became more of 
an issue, we moved to the county. Not 
only did we raise our children here, 
but two of our three kids were born 
here. We’ve owned homes in different 
neighborhoods and gotten to know the 
places people love. Even something as 
small as learning to pronounce the street 
names made an impact. Listeners took 
these as signs I wasn’t planning to go 
anywhere. They are loyal to their city, 
and they expect loyalty from others.

You now have second generation 
listeners, as well.
And third! Generations of people have 
now listened to me with their parents or 
grandparents. I think there’s a comfort 
factor there. People have grown up with 
me in the market, so especially this year 
with the uncertainty of everyday life, 
there’s some comfort in them being able 
to say to themselves, “Let me just have 
Laurie talk to me for a while.”

During the pandemic, have you remained in 
the studio, or are you working from home?
St. Pierre is working from home now, 
but Francesca and I are here every morning. We already had a fantastic setup with 
our individual studios. I’m in the center, and there is glass between each studio so 
we can see one another. Not only do I not want to be at home in my basement, but 
I was also afraid to lose the phones. These are the moments I was made for – being 
there with people. I don’t think of it as talking into a microphone, I consider myself 
to be talking to another person. 

Have the show dynamics changed?
There have been subtle shifts. Early on, everyone was shaken up, so there was a 
signifi cant amount of pandemic-related conversation happening on the show. 
Fatigue started to set in after a while, and everyone needed a break from the 
constant news cycle; it was affecting mental health for many. People needed to 
laugh! That’s what the soul needs in diffi cult moments. This will forever change us 
and be part of the narrative, much like 9-11, and this pandemic will change what 
“normal” means going forward.

What has changed most for you?
Having fewer decisions to make. I see the beauty in both sides at all times and 
think life is a gray zone where nothing seems black or white. Making decisions 
about where to go, what to do, which concerts to see, what events to be involved 
with, which causes to support ... so many decisions every day and a constant sense 
of being busy is not something I miss. I don’t think I’ll ever go back to being as 
seemingly busy as I once was. I love the big shows we do, but the quieter things are 
the ones that bring us back to life.

Does that mean you’re getting more sleep?
No! As you get older, they say you don’t need as much sleep. I also have three dogs 
– my three adult children think I replaced them each with a dog – and they don’t 
believe in new routines. When you do mornings, you also sleep with one eye open, 
always afraid of oversleeping.

You made mention of your current co-hosts. What are you looking for in a 
teammate, and how do you know when you’ve found the right person?
I hear nightmare stories of people who come to work each day hating the person 
they work with, but I could never do that. As I’ve gotten older, we have been 

strategic in building out the team. Country encapsulates and engages multiple 
generations, and since I’m not going to be getting married or having more babies, 
we want co-hosts who can appeal to the other demographics. 

I want to serve as many people in our audience as we possibly can, so where 
I have grown children, I can occupy that space and fi ll that role. Francesca has 
a boyfriend but isn’t yet married, and she just bought her fi rst condo. St. Pierre 
will turn 40 in February and will welcome his fi rst child soon. I’m never going 
to be able to go through those life phases again, other than through the eyes 
of my children – which will also be an interesting perspective when the time 
comes. Last year, my son was getting married around the same time St. Pierre 
got married. He and I were able to bring two different viewpoints on the same 
topic, meaning we could serve more of the listening audience at once. 

You’ve also been a champion for other female personalities, correct?
Absolutely. I always want to have another woman on my show, because it took a lot 
of years before we even had women who would apply. Francesca happens to be the 
same age as my daughter, which brings a multi-tiered relationship to our on-air 
banter. I may have been the fi rst female to be the morning show lead for a Country 
station, and I never had a female boss until I arrived at WPOC. I was also only 
the third female to be inducted to the Country Radio Hall of Fame in the on-air 
category [in 2010].

Many years ago, I had a talent coach named Lorna Osmond who was the fi rst 
to tell me, “Laurie, you don’t value what you do, because it comes easy to you. It 
doesn’t come easy to most people.” As a woman, that’s sometimes hard to hear. 
Surveys say men overestimate their looks, intelligence, wit and abilities, while 
women underestimate their own. I want to do for other female personalities what 
Lorna did for me – foster confi dence and self-worth.

Do you feel you have been treated differently by male peers during your career?
In all honesty, guys gave me attention for a lot of reasons. I did, however, have some 
wonderful male bosses. I remember, though, a few years back there was a guy who 
wrote for the Baltimore Sun who wanted to have lunch with me. We’d both been in 
the market for a long time, and he would routinely mention me in his columns, so 
I agreed to the lunch to thank him for that. At the table, as I was thanking him, I 
asked, “Did you always like country music?” He said, “No, I just thought you were 
hot.” When you’re young, you think you’re setting the world on fi re as a woman, 
and sometimes you’re getting attention for other reasons. What was I expecting 
him to say? “Oh, your show really touched me.” I thought he would say something 
deep and meaningful about the impact I had on him.
 I also recall fi lling in on the Rick Dees show for Liz Fulton, who they 

called Rugburns on the air. That was her 
on-air name! Rick used to put in these 
drops that now would be completely 
inappropriate to air. They asked me to 
play the Rugburns role, and I told him 
I wouldn’t do it. Rick Dees had the No. 
1 show in Los Angeles, but I had no 
desire to be portrayed in that way. Once 
I declined to play the part, there was 
no more business talk. I fi nished up my 
fi ll-in work and went back home. I never 
regretted that decision.

Has it gotten easier for women over 
the years?
It hasn’t gotten easier, but it has gotten 
... different. Right now, people want 
women involved and want to be seen as 
being diversifi ed. For that reason, this 
is a great time to be a woman. Ladies 
put up with a lot for many years before 
there were any rules. I had men ask me 
in interviews if I planned to have any 
more children. Now, you wouldn’t think 
of asking that. Legally, you can’t! It’s a 
much more sensitive culture now. You 
can still end up working with someone 
who is a bully, because those people will 
always exist. But, professionally, there’s 
a tighter rein on it.

My daughter is a public defender 
in Manhattan, and she has an entire 
network of support from females in 
her industry. When I was her age, there 
weren’t a lot of other women in radio, 
so I didn’t have that network to lean on. 

It has expanded in recent years, though, and women entering the business have a 
greater opportunity to talk shop with and support one another. There are entire 
social media pages and groups devoted to bringing together women who work in 
the radio and records industry.

Change has happened in many facets of the business, including how listeners 
consume audio. Does that ongoing culture shift excite or worry you?
I was in Rock radio when MTV fi rst came on the air, and there were radio 
personalities who thought that signaled the end for us. If people can see a video of 
the song, why would they turn on the radio? But change is inevitable, and evolution 
is continuous. I’ve never been someone who eats dinner every night at 6pm, and if 
the change is for the better, I’m always in favor of it. What does bother me is fewer 
people having jobs. Other industries have already gone through this cycle and 
radio is just starting to catch up to it. But, being a compelling person with a local 
perspective is never going to go out of style.

So, you continue to have an optimistic outlook on the future?
Of course. With radio continuing to evolve, and the ability to get audio content 
in more places, there are more opportunities for authentic personalities to shine. 
People have asked me if I would ever do a podcast, and that’s an interesting 
thought. But, a lot of things that interest me already have national-level podcasts 
devoted to them, so I’m not certain what I would do. I’m always open to 
opportunities and growth, though.

Looking to the future, do you have plans to retire? What are the goals for Laurie 
DeYoung the morning host and for Laurie DeYoung the woman?
For Laurie the woman, I hope I am always as crazy about my family as I am now. 
There are people in my life who have children that don’t speak to them, and I can’t 
fathom that. I hope to always maintain good friendships and relationships with my 
family. That’s important.

As for the show, I’ve often been asked how long I will stay at WPOC. I have 
another two-year contract currently, so that’s my plan for now. But looking 10 or 
20 years down the road, who knows. I don’t know where my kids will be or what 
my health will be like, but I plan to appreciate and make the most of every day I 
have until there are no more days. That’s my goal for today and tomorrow. CAC
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