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“Kassi has complete command 
of her audience, songs that 
make you listen, lyrics that 
speak powerfully to the 
Country audience.”

– Tim Roberts, VP Music Programming & 
Country Format Captain / Audacy 

“There are going to be folks 
who think Kassi is different 
than the sound of country 
radio. Those are the people 
we want. The ones who hear 
something special and turn up 
the radio. I’m so excited for her 
and her sound.”

– Nate Deaton, GM / KRTY

“Country’s new stand-out 
female star doesn’t sound or 
look like anyone else, and 
that’s exactly what it takes to 
make hits!”

– Jon Shannon, MD / WPOR

“Kassi is the defi nition of an 
entertainer. Her songs and 
personality are magnetic, 
and it’s impossible to think 
of anything else while she’s 
performing. Her music is too 
relatable not to love. Cannot 
wait to see what her career 
will hold!”
– Chelsea Thomas,  Afternoon Host / KWBL

IMPACTING 
2/28
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HOW TO 
PEOPLE
Why do the before-times seem so long ago? The last in-

person CRS was in 2020, and yet the pandemic era feels 
as though it has ever been. In that vein, returning to 

performance halls, seminar rooms and late night showcases can 
be fraught with anxiety. Anticipating those awkward moments 
of uncertainty, Country Aircheck has compiled this friendly 
refresher on how to people.

Fist bumps all around

Proper masking is 
mandatory

Side-hugs are your friend 

Mute 
button 
only 
available 
to you

Professional attire recommended
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All things in All things in 
moderationmoderation

Make 
rest a 

priority

Food line etiquette 
is a good thing

Enjoying Enjoying 
music is music is 

encouragedencouraged
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As the world prepares to mark two years since the beginning 
of the pandemic, Country Aircheck asked professionals from 

various segments of the business to weigh in on the “new normal.” 
What do they love, what do they hate and what do they wish they 
had known before? Spoiler alert: it’s about time.

BROOKE DIAZ
Big Machine
Dir./Northeast Promotion & Marketing
“There’s a new, constant worry about having the proper 
equipment for travel. Do I have my vaccination card, masks 
and at-home testing kits so I can take one before I travel 
just to double-check I’m keeping my partners safe? Did I 
get enough tests so I can screen myself again when I get 
home to make sure I’m keeping my family safe? I now 
have to check in with how my radio partners and artists are 
feeling, not only physically, but in regard to any new rules 
or regulations – which vary from state to state, artist to artist and tour to tour.”

MIKE MCVAY
McVay Media
Pres./Consultant
“When the pandemic first started, my workday ended 
around 6pm, but 2021 started a real growth curve for my 
business, so my days now go until 9pm most weekdays. I 
find it difficult to ‘shut it down’ before I’m finished, but I 
have no complaints about that. My career is my golf game 
... I don’t golf. My family is mostly in the business, as well, 
so our work is our life, and working hard allows us to enjoy 
our lives. It was lonelier working from home initially, but 

Zoom has solved that. I loved my job before the pandemic, but I love it even more 
now. I love the ability to stare out a window and contemplate whatever project I’m 
focused on, and if I could go back in time, I’d never start my workday before 9am.”

TIM ROBERTS
Audacy
VP/Country Format Captain
“I get an extra half-hour of sleep if I’m working out of 
the office, because there’s no commute. I now can make 
and consume caffeine at new levels. I miss seeing fans 
and other people in the business, because most of us 
are ‘people’ people, but my English Golden Retriever is 
also a great coworker. This new normal has forced me to 
be incredibly efficient, more transparent than ever and 
more organized. That has molded us all into being better at our craft. It’s a 
privilege and honor to work with dedicated Audacy programming talents across 
the country, and I feel like we’re getting closer as a team after all we’ve been 
through. We’re a band of brothers and sisters as we move forward.”

BRUCE LOGAN
Hubbard WIRK/West Palm Beach
OM/PD
“Nothing about my routine or work habit has 
changed – I live and work in Florida. Kidding! But 
everyone who coughs in the office is now immediately 
accused of having COVID, and I accept the fact that 
when record friends call me, they are doing so from 
some vacation destination. Sometimes I get to tell 
our record friends I don’t participate in push weeks 
from my home instead of just in the office – that has 
been refreshing. But Josh Easler hasn’t showed up 
in my office working a record and wearing a dress or 
costume in more than a year-and-a-half. I miss that; 
I’m not proud of it, but I do.”

ANNIE ORTMEIER
UMG/Nashville
SVP/Streaming Marketing
“I’ve adopted never needing to wear regular shoes unless 
I leave home – slippers or house shoes all day! It’s been 
easier to find a work-life balance when my office is just in 
the other room. I can walk away at 5pm for dinner then 
get back online to work if needed. In the before-times, I 
would skip dinner, work way too late then eat something 
terrible for me at 10pm on my way home; that would 
happen a few times per week. I do miss the spontaneity of impromptu lunches, 
happy hours and after-work meet-ups that lasted all night, but I love not having 
a commute of any kind and not needing to rush around town for meetings and 
lunches. I wish it’s a lesson I could have learned before the pandemic, but I’ve 
learned to just let go of things I cannot control.”

KENN MCCLOUD
Buck Owens KUZZ/Bakersfield
MD/On-Air Personality
“I pay a lot more attention to coughs, sneezes and sniffles; 
I think we’ll all be aware of them for a long time to come. 
I’ve also stopped engaging those who want to argue about 
science, politics or facial coverings, and if I could go back to 
2019, I’d begin working feverishly on some form of digital 
online meeting platform. Maybe I’d call it Shroom. Either 
way, I’d make sure it was ready for launch in Dec. 2019.”

TIM LEARY
Hubbard WIRK/West Palm Beach
Morning Personality
“The new normal? More like we’ve all lost our freakin’ 
minds! We have to wear a mask in the building ... until 
the next day, when we don’t have to wear a mask. Except, 
of course in the common areas, but who knows what a 
common area even is anymore? It’s fine, though, because 
we don’t have to wear masks after 11:30am if you’re facing 
east and know the seventh digit of pi, but we do have to 
produce our vaccination card – which obviously can’t be 
mocked up on a home computer – or shove an elongated cotton swab up our 
nose until we can feel it against the back of our skulls and hope for a negative 
result. But that’s only for three days until we don’t have to do any of the above. 
You know ... new normal!”

ANTHONY DONATELLI
Audacy KFRG/Riverside-Based 
West Coast Afternoon Personality
“I did have a home office, but we just had a baby, 
so now that’s a nursery. Before I was cleared 
to come back to the studio, I was working on 
a tiny nightstand next to my bed ... it was so 
uncomfortable. I thought working from home 
would be a dream come true, and it was for a 
while, but I’ve realized having access to a studio 
is a luxury. I sure do love ordering groceries for 
curbside pickup, so score one for the new normal! 
I’m more patient now, though, and I’ve realized it’s 
important to take breaks, drink water, go on walks 
and take care of yourself in other ways.”

NO GOING BACKNO GOING BACK
Is This The New Normal?Is This The New Normal?
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SAMANTHA DEPREZ
Curb
Dir./Midwest Promotion
“None of us have a true 9-to-5 – radio and 
records jobs just weren’t built that way, thank 
goodness – but the early flights, late nights, 
phone calls while running through the airport 
and days spent on the road have become fewer 
and further between. It’s breathed new life into 
me. These past two years have allowed me to 
refocus on my health and stick to a consistent 
workout plan – thanks, Orangetheory Fitness! 
And I’ve been able to maintain a consistent 
monthly girls’ night out and invite my parents 

to visit on weekends. I’m much better at my job when I’m feeling balanced and 
fulfilled in my personal life.”

KORY JAMES
Marker KPLM/Palm Springs, CA
PD/Afternoon Personality 
“Except for having a giant 50-gallon drum of hand sanitizer 
up front and a new air cleaning system installed, nothing 
has really changed. I still come in to work every day as usual, 
so I’ve missed out on being able to take calls in my boxers 
while having the NFL Network on the TV behind me in my 
home office.”

NATE DEATON
Empire KRTY/San Jose
GM/Morning Host
“‘Make time for other things’ has been 
my new motto. Being out of the office 
so much has facilitated everything being 
able to be done via my phone, for the 
most part. I don’t schedule music, but 
even that is easy to do remotely, and not 
being tied to a desk makes my work-life 
balance so much better. Now I look 

forward to getting out to shows, because sometimes there is a little too much life 
in the balance! But the new normal is easy and has allowed me to work on my golf 
game year-round while making new friends on the course.”

CLAY HUNNICUTT
Big Machine
GM
“Every company gets more working hours out of us 
working from home. No car rides to and from the 
office and no big lunches out means we have our 
heads down being productive. Not to mention it’s 
been better for my weight! I walk on my treadmill 
most days at lunch and talk on the phone instead 
of eating fattening burgers and fries. I do miss the 
face-to-face interaction, though. We get that on 
Zoom and Teams, but it’s not like being in person 
laughing, joking and working with passion. God 
made us to be social; we want to be part of a village. 
We still are, and we have to remain creative in how 
we interact with friends, family and teams.”

KEVIN CALLAHAN
Audacy RVPP/Western Region
KFRG/Riverside & KSON/San Diego PD
“This has blurred the boundaries for me a bit, 
because my office is the family room, which we have 
converted to a place we all use to do work or school 
from home. It’s just off the kitchen, where most of 
our family conversations happen, which is all fun and 
games until I’m on a Zoom call. Then, I have to wear 
out the mute button! During the time we couldn’t 

go anywhere, I took an online digital marketing course and started a photography 
course. I have also successfully not driven my wife and family nuts being home most 
of the time, and I’ve gained a deeper appreciation for being outdoors.”

ELAINA SMITH
Westwood One Syndicated
Nights With Elaina Host
“A full face of make-up is no longer necessary 
for work every day, and I can’t believe I used to 
do that. Who even was that woman?! Having 
a studio at home has opened up so many 
opportunities for our show, and the fact I 
can pop in whenever is a godsend. Working 
remotely has opened my eyes to what a healthy 
work-life balance can look like, and looking back 
at how I perceived my job before – thinking it always had to come first – makes me sad.”

TYLER REESE
Cumulus WKDF/Nashville
APD/Afternoon Personality
“We can now do a show remotely at the drop of a hat, 
which I do not enjoy one bit. It’s hard to reproduce the 
feeling of being in the moment in a studio. And, unless I 
consciously shut down mentally, I’m constantly operating 
with a radio station spinning in my head. But I’ve really 
grown in my ability to multitask, and I’m living on lots 
of coffee. I also miss the feeling of a full building. Sales 
works mostly remotely, so the downstairs has turned into 
somewhat of a library – and I’ve never liked the library.”

DANNY DWYER
Alpha KUPL/Portland
APD/MD/Afternoon Host
“I get to travel 20 steps down the hall, enjoy lunch 
with my wife, finish chores and enjoy family time. 
With COVID forcing us to make changes and staffing 
cuts, I’ve had to play ringleader and wear many more 
hats. This experience has helped me grow and learn 
about all the other departments. My professional 
growth has allowed me to keep everything on track 
without losing sight of the prize to win in our market, 

but my personal growth has ensured I’ve learned to manage time better. If I could 
go back to 2019, though, I’d enjoy that Blake Shelton concert I didn’t realize 
would be the last one before everything shut down.”

TRAVIS MOON
Cumulus KUBL/Salt Lake City
PD/Afternoon Host
“Expect the unexpected, be prepared, stay calm 
and focus; those are my adopted truths. This 
hasn’t changed the overall perception of my 
job, but how I value personal communication 
has grown. I love how my staff has embraced 
community service at a new level. There’s 
nothing more rewarding than seeing listeners come through by clearly 
understanding the mission – it’s a different level of engagement. Each moment 
brough good, creative ideas and challenged me in new ways. Realizing the path 
from point A to point B is the important part ... sometimes you don’t need a C 
... and sometimes simplicity is more powerful.”

HOLLY HUTTON
Audacy WYCD/Detroit-Based
Regional Night Personality
“Instead of driving an hour, I can 
quite literally roll out of bed and into 
my studio. Also, I’ve fully embraced 
sweatpants and crocs! We’ve accepted 
that Zoom interviews with artists will 

be a regular aspect of our daily routines, and I actually prefer them to phoners. 
Nothing beats in-person, but having the video content to share on socials has 
been great. I’m also thankful to be home with my son more. He’s almost five 
years old, and nothing builds character like loading a Nerf gun knowing you’ll 
be shot with all the bullets within minutes.”

“BIG FRANK” EDWARDS
iHeartMedia KRYS/Corpus Christi
PD/Morning Host
“iHeartMedia has provided some tremendous resources 
that allow us to do shows remotely, and while I’ve been 
known to cuss a few engineers – in a loving way! – I tip 
my hat to them for all they have done. Being able to do a 
show from home with good audio quality is fantastic. I’ve 
had more time to spend with my bride and kids and had 
no idea what went on in my house before school in the 
mornings, because I’ve always been at work. I much prefer 
being at the radio station than being home getting children ready and out the 
door to school or daycare. But, it’s been refreshing to not have weekend plans 
that involve selling cars like candy bars.”

GEORGE COURI
Triple 8
Owner/Founding Partner
“I love that it’s okay to hit a Zoom once in a while 
instead of putting on pants to go meet every single 
time. And, in the growth department, I’ve been 
grateful for removing toxic and egotistical people 
from our teams and environment. Life is short, and I 
have no tolerance for that anymore. It has led to even 
more unexpected benefits than I imagined it might.”

MOJOE ROBERTS
iHeartMedia KWNR/Las Vegas
PD/Midday Personality
“Benefits include not having to commute during 
extreme weather, being there when my kids 
get home from school and having the ability 
to update weekend tracks in real time without 
having to drive into the studio. I miss not having 
to wear a mask, but I love being able to do my 
job from anywhere. In fact, if I could join Marty 
McFly and go back to 2019, I’d bring a Rodecaster 
Pro console with me. That thing is a game changer! Oh, and I’d show you how 
to change your display name on Zoom so it doesn’t show up as Gabbycakes in 
a meeting because your kids used your computer earlier that day. Not that that 
has ever happened to me ...”

RAFFAELLA BRAUN
Triple Tigers
Dir./National Promotion
“This has been a blessing for things like 
scheduling doctors’ appointments and having 
the flexibility to move around during the day. 
We are extremely productive as a team, and it 
doesn’t matter where everyone is based! Being 
forced to balance physical and mental health 
is important, and I know many of my promo 
friends have felt distanced and disconnected 
because we were used to operating at warp 
speed for so long. If I had the experience I have 
and the knowledge I’ve gained, I’d integrate this 
work-life balance into the first 19 years of the 
2000s, for sure.”                                            CAC

NEW NORMAL?

Hunnicutt (r) with Big 
Machine’s Kris Lamb

Couri (l) meets 
with his 2-D 
friend, Enzo 
DeVincenzo.

Dwyer (l) with 
Blake Shelton

Deaton (c) and friends 

DePrez (bottom right)
and friends 

Braun (l) buys  
popsicles for neighbors
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Large Market Station 
KSCS/Dallas
KYGO/Denver
WUBL/Atlanta
WUSN/Chicago
WXTU/Philadelphia

Medium Market Station
KRTY/San Jose
KVET/Austin
WSM-FM/Nashville
WUBE/Cincinnati 
WWKA/Orlando  

Small Market Station
KCCY/Colorado Springs 
KUZZ/Bakersfield
KZPK/St. Cloud, MN
WRNS/Greenville, NC
WXBQ/Johnson City, TN

Platinum Label 
BMLG Records
Broken Bow 
Capitol
Columbia 
WMN

Gold Label 
Curb
EMI Nashville
Mercury
Stoney Creek
Triple Tigers

Large Market OM/PD
Marci Braun, WUSN/Chicago
Lance Houston, WBWL/Boston
Brian Michel, KYGO/Denver
Mark Razz, WXTU/Philadelphia 
Meg Stevens, WUBL/Atlanta

Medium Market OM/PD
Gator Harrison, WSIX/Nashville 
Bruce Logan, WIRK/West Palm
Travis Moon, KUBL/Salt Lake City 
MoJoe Roberts, KWNR/Las Vegas 
Clay Walker, WPAW/Greensboro, NC  

Small Market OM/PD
Justin Cole, WUSY/Chattanooga
Frank Edwards, KRYS/Corpus Christi, TX
Brent Lane, WYCT/Pensacola, FL 
Brent Michaels, KUZZ/Bakersfield 
Nikki Thomas, WXBQ/Johnson City, TN

Large Market APD/MD
Danny Dwyer, KUPL/Portland 
Holly Hutton, WYCD/Detroit 
Lois Lewis, KNIX/Phoenix
Brooks O’Brian, KSON/San Diego 
Angie Ward, WUBL/Atlanta

Medium Market APD/MD
Codie Allen, WDAF/Kansas City 
Heather Davis, WQDR/Raleigh
Heather Froglear, KFRG/Riverside 
Ryan McKiddy, WSIX/Nashville
Ashley Morrison, WWKA/Orlando

Small Market APD/MD
Tim Cotter, KXLY/Spokane 
Alana Lynn, KIZN/Boise 
Kenn McCloud, KUZZ/Bakersfield 
Brook Stephens, KZPK/St. Cloud, MN
Sarah Weaver, WKML/Fayetteville, NC

SVP-VP/National Promotion
Katie Dean, MCA
RJ Meacham, Curb
Royce Risser, UMGN
Lauren Thomas, Sony
Kristen Williams, Warner

 
Label Streaming Specialist
Benson Curb, Curb
Samantha DePrez, Curb
JoJamie Hahr, BMG/BBR
Dave Kelly, BMLG
Annie Ortmeier, UMGN

Director/National Promotion (tie)
Raffaella Braun, Triple Tigers
James Marsh, Warner
Mike Rogers, Curb
Shari Roth, Warner/WEA
Jennifer Shaffer, Wheelhouse
Tyler Waugh, Big Loud

Market Manager/GM
Joe Bell, WXTU/Philadelphia 
Nate Deaton, KRTY/San Jose, CA 
Elizabeth Hamma, WIRK/West Palm
Mary Menna, WKLB/Boston 
Brett Sharp, WSLC/Roanoke, VA 

Large Market Personality/Show
Andie Summers, WXTU/Philadelphia 
Brooks O’Brian, KSON/San Diego 
Danny Dwyer, KUPL/Portland
Heather Froglear & Anthony Donatelli, 
Heather & Anthony, KKWF/Seattle
Lois Lewis, Double L, KNIX/Phoenix 

Medium Market Personality/Show
Bob Pickett, KVET/Austin 
Joey Tack & Mindy Winkler, Joey & Mindy, 
WLHK/Indianapolis
Kris Daniels, WQNU/Louisville
Tim Leary & Chelsea Taylor, Tim & Chelsea 
In The Morning, WIRK/West Palm
“Wayne D” Danielson & Tay Hamilton,  
The Wayne D Show, WSIX/Nashville

Small Market Personality/Show
Brent Lane, WYCT/Pensacola, FL 
Kelly Jordan & Matt Wood, Kelly & Wood, 
KZPK/St. Cloud, MN
Philip Gibbons, WGSQ/Cookeville, TN
Scott Donato & Kim Alexander, Scott & 
Kim In The Morning, WGTY/York, PA 
Tommy “C” Carrera & TLC, Tommy & TLC, 
KPLM/Palm Springs, CA

National Daily Personality/Show
Angie Ward, iHeartMedia
Derek “Big D” Haskins, Sean “Bubba” 
Powell, Patrick Thomas &  
Jessica “Carsen” Humphreville,  
Big D & Bubba, Silverfish/Compass
Bryan “B-Dub” Washington,  
B-Dub Radio, Skyview
Elaina Smith, Nights With Elaina, 
Westwood One
Whitney Allen, The Big Time With 
Whitney Allen, Westwood One

National Weekly Personality/Show
Kix Brooks, American Country 
Countdown With Kix Brooks,  
Westwood One
Fitz, Bob Kingsley’s Country Top 40  
With Fitz, Hubbard
Bryan “B Dub” Washington,  
B-Dub Radio, Skyview
Lon Helton, Country Countdown USA, 
Westwood One
“Wayne D” Danielson, Country House 
Party With Wayne D, iHeartMedia

National Programmer/Curator
Kevin Callahan, Audacy
Johnny Chiang, Cox
Charlie Cook, Cumulus
Rod Phillips, iHeartCountry
Tim Roberts, Audacy

Regional Promotion
Brooke Diaz, Big Machine
Allyson Gelnett, Curb
Scotty O’Brien, Broken Bow
Lou Ramirez, WMN
Annie Sandor, Capitol

Independent Promotion Executive
Diane Richey, Diane Richey Promotions
Lisa Smoot, Jerry Duncan Promotions
Jeff Solima, New Revolution
Jay Thomas, Jay Thomas Promotions
Jody Van-Alin, JVA Promotion

New Face of Country Music
Donnie Black, WXTU/Philadelphia
Andy Flick, Warner Music Nashville
Hope Garrison, Triple Tigers
Alek Halverson, KAJA/San Antonio
Brooke Summers, KFGE/Lincoln, NE

The Nominees Are...

2022 
CRS/Country Aircheck 

Awards
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Mask & You 
Shall Receive

The New & In-Person Faces 
Of Country Music 

Parker McCollum
MCA
I remember Keith Urban standing side-stage at CRS while I was out doing my thing 
[during the UMG At The Ryman luncheon]. When I walked offstage, he said, “Wow, 
Parker, that was really great, man. You sing really nice.” I said, “Oh, thanks, Keith,” like we 
were on a first name basis and knew each other really well.

I did my whole radio tour on my couch via Zoom during COVID. It was a weird year  – 
2020 and 2021 were both weird, but we made the best of it. I got to hang out with Randy 
Travis at his house, meet George Strait, throw the first pitch at the Rangers game, sell out 
the Ryman and arenas — including The Cynthia Woods Mitchell Pavilion where I graduated 
high school — tour with Dierks Bentley and be taken into Waylon Jennings’ secret office by 
Jessi Colter. It’s been an unbelievable year, to say the very least.

Putting an album out during a pandemic wasn’t that different. We were back on the road 
by the time it came out. The big difference was it was on a major label so a lot more eyes 
and ears were paying attention. It was a great learning experience to get ready for this 
second album and know how the game goes on this level.

Gold Chain Cowboy was an idea I’d been playing with for a while trying to write a song 
around it. I never really could find anything that I thought was worth chasing, but when it 
came time to name the album, I was like, “You know what, let’s just use it for the whole 
damn thing.” It represents my style — I grew up working for my granddad on his ranches, 
and while I didn’t want to do that for my entire life, it’s part of who I am. The gold chain part 
is the bridge to the rest of my personality and lifestyle. Being on a million dollar tour bus, 
playing nice arenas, hanging out with famous people has become part of my life, as weird 
as it sounds.

Chris Stapleton told me the other night, “Don’t chase No. 1s,” which is funny because 
I don’t even know how to look at the charts to see where my song is. I don’t even know 
where my current single’s sitting. It’s not like I get to retire, so really, No. 1s don’t mean a 
whole lot to me. They’re nice. I’d love to have a bunch of them, but it certainly is not the 
endgame for me. I won’t let Country radio tell me whether my song is good or not. It’s 
more the longevity.

I love Country radio. I’ve listened to it my whole life. It’s really cool they’ve accepted me 
and took my first song No. 1, gold and platinum. That means the world to me. While I don’t 
care about No. 1s, I do care about Country radio and the people fighting so hard to keep it 
alive. If there’s anything that you expect from me this year, it’s to continue to cherish those 
relationships. I want to be on Country radio.

Gabby Barrett
WARNER/WAR
My manager called to tell me the exciting news that I’d been 
chosen as a New Face. It’s such an honor to be chosen by 
my Country radio family – I still can’t believe it!

My most meaningful CRS memory is singing the National 
Anthem at CRS 2020 before everything shut down just a 
few weeks later. It will definitely be a full circle moment to 
return and be able to perform live and in-person at New 
Faces this year!

I honestly don’t even know where to start when talking 
about my 2021 – such a defining year for me, both 
personally and professionally. Our Lord blessed me as a 
mom, and I was able to tour and release a deluxe version of 
my debut album. I can’t thank everyone enough for all of their 
support and love.

My husband Cade and I were able to grow our family 
during the pandemic, and it’s been such a blessing to learn 
together how to be the best parents for our sweet little girl, 
Baylah. Professionally, I’ve not taken any opportunity for 
granted. We’ve all felt our worlds stop in one way or another, 
so I’m just grateful for every moment. Definitely. 

I went out for my first big tour supporting Thomas Rhett 
last summer. Being able to take the stage with Cade and 
finally connecting that way with my fans was an unforgettable 
experience. I cannot wait to tour more!

The best piece of advice I’ve received about the music 
industry is that although it can feel difficult to navigate 
sometimes, you’ll always figure it out. And to not be afraid to 
put your foot down sometimes. 

It meant so much releasing a deluxe version of an album 
that’s completely changed my life! So, I’m happy to say that 
there’s a new radio single coming very soon. 
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Walker Hayes 
MONUMENT
My management team told me I had been chosen for New 
Faces and, man, it’s such an honor. I’ve been trying to crack 
this Country radio code for a while, and this is just some great 
affirmation! I’m also grateful to be among some really unique 
and talented people.  

I remember my first CRS, passing all these massive 
artists through the building thinking I should collect as many 
autographs as I can. I was more distracted by them than I was 
focused on working. My label rep had to calm me down.  

Being part of Dick Clark’s New Year’s Rockin’ Eve was so 
much fun. It was actually one of the first times I performed “AA” 
live, so to have such a hyped crowd was awesome. My family 
and I always stay up late, so we were up past midnight to ring 
in the new year and watch the show. After such a huge year for 
us, it was the perfect way to finish it out. 

There really was no master plan for Applebee’s and “Fancy 
Like.” I love being super specific in my songs and have been 
known to name drop brands in my music. It all happened so 
naturally once the song was out – the perfect storm! The 
highlight was bringing the Oreo Shake back. Man, that was so 
cool. My wife [Laney] and I used to drink Oreo Shakes back 
when we first started dating in high school, and it was really 
amazing to show my kids that I’m the reason it’s back. 

Country radio can expect me to keep it honest in 2022. I 
have some material on the way that I’m extremely proud of, and 
I want to build on the momentum we started in 2021. Again, it’s 
been a grind getting here, so I will definitely be spending 2022 
soaking it up every time I hear one of my songs on the radio.

 Lainey Wilson
BROKEN BOW
I was in Vegas to open the [National Finals Rodeo] when I found out about New Faces. Of 
course you’re going to have a few drinks in Vegas, but we definitely had something to celebrate 
that night. It was a really great way to wrap up the year – truly an honor. I genuinely feel 
supported by Country radio and the country music community. I’ve been in Nashville for 10 years 
just wanting and praying for a chance, and I feel like everybody has given me one. I promise I’m 
not going to let them down.

Funny thing is, this is my first year even being invited to a CRS event. Every other year, I 
would basically panhandle passes from people just so I could get a glimpse of what it might 
feel or look like to be recognized or play one of the events. All the dreaming and hard work is 
starting to pay off. 

There are so many things left on my “bucket list,” but if you had asked me the same question 
last year, I would’ve listed all the things that happened to me in 2021. This year, I’d love to have 
another No. 1 with Cole Swindell, and I’ve got another special song coming right after that. I 
want to headline sold-out shows, keep traveling the country and meet people and fans I made 
throughout the pandemic – put a face to a name and hug them around the neck. I spent four 
months going to five or six stations a day in the fall of ’19 right before the shutdown. One of the 
hardest times in my life because I was worn out, but I made some incredible friends. I’ll continue 
to talk to people I’ve met in radio for the rest of my life. I did a mini Zoom tour when we went to 
radio with “Things A Man Oughta Know” and I’ve done some radio shows, but I’ve got to get 
back out and see everybody. 

Yellowstone was looking for music for season two and Andrea van Foerster — the show’s 
music supervisor and a complete badass — found one of my songs called “Working Overtime” 
that my manager, Mandelyn, and my booking agent, Austin Mullins, had pitched. She became 
a fan and introduced my music to the show’s creator Taylor Sheridan, who became a fan and 
invited me to play a horse reining competition in Vegas, where I got to shake his hand. 

We talked about being fans of each other and it turned into this friendship. He and Andrea have 
put three of my songs in the show, which has given me an opportunity to share my music with people 
who might not listen to Country radio. The show is special to me because I grew up around cowboys 
and the rodeo world. Killing and murdering aside, I feel right home when I’m watching.

Jameson Rodgers 
RIVER HOUSE/COLUMBIA
Shane Allen and my manager broke the New Faces news by text. I was out 
hunting and they couldn’t get a call through. It means the world to me. I have 
watched this event from the sidelines the last five or six years and always dreamed 
of being a part of it. 

I don’t have much CRS experience. In 2018, I played the stage outside of New 
Faces hoping to get a record deal, but mostly provided A+ background noise that 
night. The record deal didn’t come from it, but did shortly after, thankfully. I have a 
feeling the show this year will be my favorite memory going forward. 

This past year was a big year for me. I got married, completed my first headlining 
tour, put out my debut album and had my second No. 1 song. Pretty unbelievable. Big 
bucket list item for me is headlining an arena. I look forward to that day. 

During the pandemic, I learned how much I took touring for granted. I never thought 
the curtain could be dropped on us that fast. Personally, I learned to be more patient 
and give everything to God. I learned to lean in to trusting Him with everything more. 

I am back on the road, thankfully. I missed seeing the fans and making new ones 
every night. I also missed being with my band and crew. We are a brotherhood and 
family out on the road. 

Garth told me to play each show for the next time you are in that city. That’s the 
best piece of advice I’ve ever gotten. If you lay it all out there for them, they will come 
back next time and bring three of their friends with them. 

My new single, “Missing One,” is out at Country radio now. It’s my favorite song I’ve 
ever written, and I’m so excited it’s going to get its shot on the airwaves.            CAC

N EW FACES
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LABEL PROMOTION

CEO Shannon Houchins 615-733-9983 shannon@averagejoesent.com
D/BD Nathan Thompson 615-733-9983 nathan@averagejoesent.com
    

Austin Tolliver, Bubba Sparxxx, Camo Brian, Colt 
Ford, Cypress Spring, Eddie Montgomery, Charlie 
Farley, DJ Cannon Banyon, Hatcher, Josh Mirenda, 
Jeremy McComb, Lenny Cooper, Sam Grow, Sarah Ross, 
Shelbykay, Tommy Chayne

CONTACTS

EVP Rick Froio 615-780-3070 rfroio@blackriverent.com

SVP/PR Mike Wilson 615-557-8884 mwilson@blackriverent.com

SND Bill Macky 615-202-8135 bmacky@blackriverent.com

RP/WC Dave Dame 714-366-7606 dame@blackriverent.com

RP/MW Joe Carroll 615-779-8382 jcarroll@blackriverent.com

RP/SE Theresa Ford 615-504-4865 tford@blackriverent.com

RP/NE Bailey White 623-693-3656 bwhite@blackriverent.com

CO Liz Scherff 321-750-4168 lscherff@blackriverent.com

Kelsea Ballerini, Ray Fulcher, MaRynn Taylor, 
and Josiah Siska

VP Carli McLaughlin Kane 516-314-6145 carli@bigskymusicgroup.com

D/A&R/AD Christine Hillmann 619-851-6711 christine@bigskymusicgroup.com

Stephanie Quayle

P Larry Pareigis 615-332-5511 larry@ninenorthmail.com
EVP/GM Kevin Mason 615-974-1999 kevin@edgehillmusic.com
D/PRM/WC Greg Stevens 214-287-6606 greg@ninenorthmail.com
D/PRM Angel Jennings 864-423-0803 angel@ninenorthmail.com

Jackson Michelson, Tim Dugger, American Young, Ruthie 
Collins, Keith Rushing, Lauren Teel, TJ Harris, Flo

VP/PR Jim Malito 480-203-4808 jim@19thandgrand.com
ND Dave Collins 480-223-8337 dave@19thandgrand.com
RP/MW Charlie Dean 612-718-4406 charlie@19thandgrand.com
RP/SW Kellie Longworth 937-232-0574 kellie@19thandgrand.com
RP/West Rick Young 818-926-8189 rick@19thandgrand.com
RP/SW Jim Dandy 813-422-1947 dandy@19thandgrand.com
CO Anna Bea Major 615-584-3771 annabea@19thandgrand.com

Tenille Arts

O/MP/CSO Nancy Tunick 615-403-6121 nancy@grassrootspromotion.com

O/AIP/SR/PR Teresa Johnston 615-456-0187 teresa@grassrootspromotion.com

VP/PR Renee McClure 615-646-3912 renee@grassrootspromotion.com

D/MR/PR RJ Jordan 615-335-0718 rj@grassrootspromotion.com

VP/M Jim Alderdice 615-268-9876 jim@grassrootspromotion.com

M/B Chris Allums 615-300-5321 chrisa@grassrootspromotion.com

D/MR/PR Heather Stupeck 219-895-2488 heather@grapevinepromotion.com

D/CR Julie Dove 818-231-3901 julie@grassrootspromotion.com

PR/MG/A Shannon Hall 615-557-8630 shannon@grassrootspromotion.com

MG/RT Jamie Fierberg 413-221-9155 jamie@grassrootspromotion.com

MG/PR/Radio Ashlee Wall 931-436-4989 ashlee@grassrootspromotion.com

AIP Chris Taylor 865-448-8039 chris@grassrootspromotion.com

Major label and leading independent artists

Canaan Smith, RaeLynn, Chris Bandi

P Dale Connone 212-991-5110 dale@in2unemusic.com
GM Cat Collins 770-682-0318 cat@in2unemusic.com

Eric Chesser, Johnny Rogers

GM JD Chesser 800-227-7765 bigbigentertainment@gmail.com
PR  Russ Ruhnke  800-227-7766 bigbigentertainment@gmail.com
RP/MW Clay Hennenan 800-227-7767 bigbigentertainment@gmail.com
RP/WC Sarah Burza 800-227-7768 bigbigentertainment@gmail.com
RP/NE Jonathan Sharp 800-227-7769 bigbigentertainment@gmail.com

Aaron Watson

EVP/PR Tony Morreale 615-260-6853 tony@biglabel.net
RP/LC Greg McCarn 615-243-1276 greg@biglabel.net
TX/PR Tami Millspaugh 214-697-8954 texasrecordchick@gmail.com

VP/PR Lee Adams 615-500-2961 ladams@brokenbowrecords.com
VP/PR Shelley Hargis Gaines 615-610-2112 shelley@brokenbowrecords.com
RP/SW Dawn Ferris 214-924-1020 dawn@brokenbowrecords.com
RP/WC Layna Bunt 615-473-9010 layna@brokenbowrecords.com
RP/SE Scotty O’Brien 615-610-2124 scotty@brokenbowrecords.com
CO Ashley Wojcinski 615-610-2134 ashley@bbrmusicgroup.com

Jason Aldean, Dustin Lynch, Chase Rice, Craig Morgan, 
Lainey Wilson, Tyler Farr, Everette, John Morgan

Jimmie Allen, Parmalee, Lindsay Ell, Frank Ray, 
Drake Milligan, King Calaway, Track45, Jelly Roll

Locash, Blanco Brown, Elvie Shane, Kolby Cooper, 
Chayce Beckham

P/BMG Jon Loba 615-610-2104 jonloba@bbrmusicgroup.com
SVP/PR Carson James 615-610-2108 carson@bbrmusicgroup.com
SVP/BBMG JoJamie Hahr 615-610-2126 jojamie@bbrmusicgroup.com
VP/RSGS Renee Leymon 615-610-2118 renee@bbrmusicgroup.com
VP/AR Sara Knabe 615-610-2095 sara.knabe@bbrmusicgroup.com
D/M Ellen Ford 615-974-8698 ellen@bbrmusicgroup.com
EA (Jon Loba) Tyler Tester 616-894-9842 tyler@bbrmusicgroup.com

VP/PR Adrian Michaels 615-477-0545 adrian@stoneycreekrecords.com
ND, MW Stan Marczewski 615-610-2122 stan@stoneycreekrecords.com
RP/WC Matt Vieira 916-844-7821 mattv@stoneycreekrecords.com
RP/NE Lexi Willson 707-410-6617 lexi@stoneycreekrecords.com
RP/SE Mary Forest Campbell 615-525-7683 maryforest@stoneycreekrecords.com
CO Ashley Wojcinski 615-610-2134 ashley@bbrmusicgroup.com

VP/PR Ken Tucker 615-584-7100 ken.tucker@wheelhousebbrmg.com
ND Jennifer Shaffer 904-386-5050 jennifer@wheelhousebbrmg.com
RP/NE Brittany Pellegrino 248-420-1125 brittanyp@wheelhousebbrmg.com
RP/WC Kendra Whitehead 408-316-2534 kendra@wheelhousebbrmg.com
RP/MW/SE Cait Gordon 319-750-3296 caitlyn@wheelhousebbrmg.com
CO Ashley Wojcinski 615-610-2134 ashley@bbrmusicgroup.com

Danielle Bradbery, The Cadillac Three, Callista Clark, 
Jackson Dean, Ray Wylie Hubbard, Tim McGraw, 
Midland, Carly Pearce, Noah Schnacky, Sugarland, 
Gary LeVox, Rascal Flatts, Wanda Jackson

Florida Georgia Line, Lady A, Brett Young, Riley 
Green, Laci Kaye Booth

Brantley Gilbert, Eli Young Band, Aaron Lewis, Justin 
Moore, Thomas Rhett, Tyler Rich, Avenue Beat, Heath 
Sanders, Abbey Cone

GM Clay Hunnicutt 615-651-8714 clay.hunnicutt@bmlg.net

SVP/PR/DG Kris Lamb 615-846-7750 kris.lamb@bmlg.net

VP/PR/M Erik Powell 615-324-7774 erik.powell@bmlg.net

RP/NE Brooke Diaz 615-324-6074 brooke.diaz@bmlg.net

RP/SW Tracy Wilkinson 828-244-2827 tracy.wilkinson@bmlg.net

RP/MW Jane Staszak 412-480-4871 jane.staszak@bmlg.net

RP/WC Bill Lubitz 615-846-7752 bill.lubitz@bmlg.net

RP/SE Jeff Davis 615-324-7776 jeff.davis@bmlg.net

M/PR Samantha Kane 615-651-8722 samantha.kane@bmlg.net

P/CEO Jimmy Harnen 615-324-7790 jimmy.harnen@bmlg.net

SVP/PR/M Matthew Hargis 615-324-7902 matthew.hargis@bmlg.net

Sr. D/SE Liz Santana 772-473-8116 liz.santana@bmlg.net

Sr. D/WC Stella Prado 818-854-0283 stella.prado@bmlg.net

RP/NE Andrew Thoen 571-247-1851 andrew.thoen@bmlg.net

RP/SW Andi Brooks 815-621-1155 andi.brooks@bmlg.net

MG/STP Kylie Dembek 615-345-4528 kylie.dembek@bmlg.net

CO Ally Gower 615-345-4523 ally.gower@bmlg.net

P George Briner 615-324-7782 george.briner@valorymail.com

VP/PR/DG Ashley Sidoti 615-574-7827 ashley.sidoti@valorymail.com

VP/PR Chris Palmer 615-846-7748 chris.palmer@valorymail.com

RP/MW Adam Burnes 615-324-7901 adam.burnes@valorymail.com

RP/WC Amy Staley 615-513-6009 amy.staley@valorymail.com

RP/SE Brooke Nixon 615-651-8709 brooke.nixon@valorymail.com

RP/NE Don Gosselin 615-846-7676 don.gosselin@valorymail.com

MG/PR/M Athena Puharic 615-846-7679 athena.puharic@valorymail.com

Rodney Atkins, Lee Brice, Hannah Ellis, Filmore, Mo Pitney, 
Dylan Scott 

SVP/PR RJ Meacham 615-715-2764 rmeacham@curb.com
ND/PR Mike Rogers 615-406-4132 mrogers@curb.com
RP/MW Samantha DePrez 260-715-1226 sdeprez@curb.com
RP/SW Brooke Meris 713-598-9355 bmeris@curb.com
RP/WC Lori Hartigan 760-929-1019 lhartigan@curb.com
RP/NE Allyson Gelnett 484-888-1181 agelnett@curb.com
CO Brian Day 860-707-9709 bday@curb.com

SVP Stacy Blythe 615-887-9860 stacy@bigloud.com

VP Ali Matkosky 615-300-9656 ali@bigloud.com

D/PR/WC Dave Kirth 916-903-7865 dave@bigloud.com

D/PR/N Tyler Waugh 615-870-2040 tyler@bigloud.com

D/PR/NE Nikki Wood 901-378-2346 nikki@bigloud.com

D/PR/MW John D’Amico 412-862-6539 john@bigloud.com

D/PR/SW Brittani Koster 308-293-4242 brittani@bigloud.com

D/PR/SE Sarah Headley 704-475-2194 sarah@bigloud.com

D/PR/SE  Duane Hobson 615- 364-1175 duane@bigloud.com 

CO Kelley Brock 423-802-4987 kelley@bigloud.com

Chris Lane, Jake Owen, Morgan Wallen, Hardy, 
MacKenzie Porter, Ernest, Mason Ramsey, Sean Stemaly, 
Larry Fleet, Madison Kozak, Ashland Craft, Hailey 
Whitters, Ben Burgess, Lily Rose

Timo Somers, Darin Jones, Cory Michael

P/PR Dan Hagar 615-430-2560 dhpromoman@gmail.com
SVP/AR Brad McFarland 615-944-8700 brad.mach3@gmail.com

Tim Dugger, Jackson Michelson, American Young

VP/PR/ME Craig Powers 928-201-8040 cpowers@curb.com
D/PR Todd Thomas 530-306-3391 tthomas@curb.com

O Jeff Solima 615-294-4787 jeffsolima@newrevnashville.com
RD Joe Schuld 913-579-9385 joeschuld@newrevnashville.com
RD Joe Putnam 615-491-7688 joeputnam@newrevnashville.com
RD Jon Conlin 818-399-1885 jonconlon@newrewnashville.com

Walker Hayes, Brandon Ratcliff, Teddy Robb, 
Caitlyn Smith, Alex Hall

GM Katie McCartney 615-995-4614 katie.mccartney@sonymusic.com
VP/PR Luke Jensen 615-743-5222 luke.jensen@sonymusic.com
M/RP Katelyn Lester 443-244-1126 katelyn.lester@sonymusic.com
D/RP Lisa Mastrianni 415-902-9400 lisa.mastrianni@sonymusic.com
D/RP Steve Pleshe 559-307-8148 steve.pleshe@sonymusic.com
CO/PR Anna Gallenberger 952-820-5705 anna.gallenberger@sonymusic.com

Rayne Johnson

P Mark Liggett 513-515-5879 mark@mountainroadrecords.com
D/PR Dan Pearson 516-993-9446 dan@mountainroadrecords.com
Co-D/PR Charlie Foster 917-968-5729 charlie@mountainroadrecords.com

Garth Brooks, Trisha Yearwood

GM Lesly Simon  leslysimon@pearlrecordsinc.com
SVP/PR/MAS Mandy McCormack  mandymccormack@pearlrecordsinc.com
D/PR Chris Waters 615-300-1590 chriswaters@pearlrecordsinc.com

Mark Leach, Anita Cochran, Farewell Angelina, Lefroy

P Chris Allums 615-300-5321 allums@quarterbackrecords.com

Lucas Hoge

P Laura Lynn 818-429-3655 laura@forgeentgroup.com

C/O Lea Walker  lea@forgeentgroup.com

P Pamela Newman 615-356-0535 pamelajillnewman@aol.com
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A Assistant
AD Artist Development
AE Artist Engagement
AIP Activator & Indicator 
 Promotion
AM Administration
AN Analytics
AP Audio Production
AR A&R
B Business
BO Booking
BR Brand Strategy
C Content
CA Catalog
CD Client Development
CMS Commercial Strategy
CO Coordinator
CR Creative
CS Chart Strategy
CSI Content Strategy
 & Innovation
CSO Content Strategy Officer
CT Central
D Director
DG Digital
DI Digital Initiatives
DM Digital Marketing
DMS Digital Media Strategist
DS Digital Streaming
DSM Digital Sales & Marketing
DST Distrobution
EA Exec. Asst.
EC East Coast
FP Field Promotion
IM Integrated Marketing
LC Label Consultant
LR Label Resources
M Marketing
MAS Marketing &
 Artist Strategy

ME Media & Publishing
MG Manager
MP Managing Partner
MR Music Row Promotion
MW Midwest
N National
ND National Director
NE Northeast
O Owner
OC Original Content
P President
PD Production
PR Promotion
PRM Promotion & Mktg.
PRS Promotion Strategy
PTM Project Manager
R Regional
RA Radio
RAC Radio Accounts
RC Radio Consultant
RD Regional Director
RI Radio Initiatives
RM Radio Marketing
RP Regional Promotion
RS Radio & Streaming
RSGS Radio Syndication 
 & Group Strategy
RT Radio Tour
S Secondary
SC Senior Coord.
SD Senior Director
SND Senior National Dir.
SPD Strategic Partnerships
 & Development
SE Southeast
SM Social Media
SP Special Projects
SR Streaming
ST Specialist
STM Strategic Marketing
STP Strategic Planning
SW Southwest
SY Radio Syndication
TX Texas
WC  West Coast

SSVP/PR Bob Reeves 615-347-9499 bob@riserhouse.com
EAST Jeff Davis 615-260-4975 jeff@riserhouse.com
CENTRAL Nathan Cruise 615-496-6356  nathan@riserhouse.com
WEST Roger Fregoso 760-532-8521 roger@riserhouse.com

Dillon Carmichael, Meghan Patrick, Coffey 
Anderson, Logan Murrell, Jordana Bryant, Mitchell 
Tenpenny (JV w/ Columbia Records – SMN)

O/CEO Jay DeMarcus

P/GM  Mark Lusk  mark.l@redstreetrecords.com

SVP/RA/PR/AD Alex Valentine 260-466-2253 alex.v@redstreetrecords.com

VP/RA/PR/AD Johnny Chiang 260-466-2253 johnny.c@redstreetrecords.com

Sr. D/A&R Kelly King  kelly.k@redstreetrecords.com

D/FP  Sally Allgeier 260-466-2253 sally.a@redstreetrecords.com

EA/PTM Mary Thorsby  mary.t@redstreetrecords.com

MG/M/DST  Taylor Day  taylor.d@redstreetrecords.com

MG/SM/AD  Cambria Mackey  cambria.m@redstreetrecords.com

Ryan Griffin

SVP Rick Moxley 615 293-6468 rick.moxley@showdogmail.com

VP/PR Teddi Bonadies 615-496-6352 teddi.bonadies@showdogmail.com

RP/SW Greg Sax 214-676-7833 greg.sax@showdogmail.com

RP/SE Blake Nixon 615-498-0988 blake.nixon@showdogmail.com

RP/NE/MW JC Coffey 269-806-6865 jc.coffey@showdogmail.com

RP/WC Pat Surnegie 818-400-2981 patsurnegie@gmail.com

A Laurie Gore 615-423-7266 gorelaurie@gmail.com

Toby Keith, Krystal Keith, Clay Walker, Kimberly Kelly

SVP/R Kristen Williams 615-214-1563 kristen.williams@wmg.com

VP/RM Chad Schultz 615-214-1423 chad.schultz@wmg.com

EA/R Marie Chailosky 614-477-1655 marie.chailosky@wmg.com

RA TBA  

RADIO ACCOUNTS
VP/RAC Tom Martens 615-214-1417 tom.martens@wmg.com

D/RAC Lou Ramirez 210-240-4001 lou.ramirez@wmg.com

D/RAC James Marsh 713-927-6302 james.marsh@wmg.com

D/RAC Shari Roth 312-590-3229 shari.roth@wmg.com

RADIO

VP/R Anna Cage 317-730-7671 anna.cage@wmg.com

  

ND/R Michael Chase 404-388-1715 michael.chase@wmg.com

MG/R Andy Flick 614-940-9348 andy.flick@wmg.com

MG/R Jenna Johnson 626-484-3382 jenna.johnson@wmg.com

MG/R TBA  

CO/R Taylor Niemi 661-210-9672 taylor.niemi@wmg.com 
  

ND/R Stephanie Hagerty 610-883-0533 stephanie.holzer@wmg.com

MG/R Chris Fabiani 859-466-3097 chris.fabiani@wmg.com

MG/R Diane Monk 310-663-4151 diane.monk@wmg.com

MG/R Ray Mariner 770-298-7365 ray.mariner@wmg.com

CO/R Kayla Burnett 615-214-1479 kate.myers@wmg.com 

  

ND/R TBA  

MG/R Bridget Herrmann 412-498-1796 bridget.herrmann@wmg.com

MG/R Mark Niederhauser 214-914-6550 markn@wmg.com

MG/R Justin Newell 304-580-1133 justin.newell@wmg.com

CO/R Kati Salverson 615-214-1430 kati.salverson@wmg.com 

Chris Janson, Dan + Shay, Gabby Barrett, Randall King, 
Shy Carter, Zac Brown Band   

Brian Kelley , Devin Dawson, Ian Munsick, Ingrid Andress, 
Kenny Chesney, Michael Ray, Morgan Evans, Walker County

Ashley McBryde, Blake Shelton, Brett Eldredge, Cody 
Johnson, Cole Swindell, Drew Parker, Jessie James 
Decker, Robyn Ottolini   

Nate Barnes, Joe Nichols

SVP/PRM April Rider 615-714-1749 april@brownsellersbrown.com
VP/PRM Will Robinson 813-205-3355 will@quartzhillrecords.com
D/PR Greg Raneiri 610-207-3657 greg@quartzhillrecords.com
D/PR Suzanne Durham 615-828-9493 suzanne@quartzhillrecords.com
D/PR Ray Vaughn 214-683-7298 ray@quartzhillrecords.com
D/PR Maurisa Pasick 615-428-9708 maurisa@quartzhillrecords.com
ND/AN/SY Clay Henderson 615-429-0262 clay@brpwnsellersbrown.com
CO/PR Denise Miller 615-886-0708 denise@brownsellersbrown.com

Russell Dickerson, Scotty McCreery, Cam, 
Jordan Fletcher

P Norbert Nix 615-429-6672 norbert@tripletigers.com 
SVP/PR Kevin Herring 615-308-1103 kevin@tripletigers.com 
NP/PR Raffaella Braun 973-930-9118 raffaella@tripletigers.com 
RP/WC Annie Brooks 360-903-1348 annie@tripletigers.com 
RP/NE Diane Lockner 443-253-9194 diane@tripletigers.com 
RP/SE Parker Fowler 256-630-1821 parker@tripletigers.com 
RP/SW Julianna Vaughn 615-545-4164 julianna@tripletigers.com 
M/PD Laura Hostelley 216-952-2495 laura@tripletigers.com 
CO Hope Garrison 207-776-0031 hope@tripletigers.com

Miranda Lambert, Kane Brown, Chris Young, 
Niko Moon, Drew Green, Pistol Annies, Restless 
Road, Andrew Jannakos, Rachel Wammack

SVP Dennis Reese 615-301-4357 dennis.reese@sonymusic.com
D/RP Dan Nelson 615-497-4000 dan.nelson@sonymusic.com
D/RP Elizabeth Sledge 615-481-7300 liz.sledge@sonymusic.com
D/RP Larry Santiago 818-294-0035 larry.santiago@sonymusic.com
D/RP Mallory Michaels 615-815-5478 mallory.michaels@sonymusic.com
ST Nicole Walden 615-301-4417 nicole.walden@sonymusic.com
MG/N/PR Sami Shea 615-301-4409 sami.shea@sonymusic.com

Mitchell Tenpenny, Luke Combs, Maren Morris, Tenille 
Townes, Jameson Rodgers 

SVP/PR Shane Allen 615-301-4311 shane.allen@sonymusic.com
RP/WC Paige Elliott 703-346-5233 paige.elliott@sonymusic.com
RP/NE Lyndsay Church 615-301-4458 lyndsay.church@sonymusic.com
RP/SW Mark Janese 214-763-7816 mark.janese@sonymusic.com
RP/MW Lauren Longbine 620-341-0573 lauren.longbine@sonymusic.com
RP/SE Mark Gray 704-906-4970 mark.gray@sonymusic.com
ST Christy Garbinski 615-301-4426 christy.garbinski@sonymusic.com

Brad Paisley, Brooks & Dunn, Old Dominion, Adam 
Doleac, Ryan Hurd, Seaforth, Morgan Wade 

VP/PR Open Position  
RP/SE Ali O’Connell 615-301-4425 ali.oconnell@sonymusic.com
RP/NE David Berry 214-695-9777 david.berry@sonymusic.com
RP/MW Kaileen Mangan 615-301-4362 kaileen.mangan@sonymusic.com
RP/WC Lisa Owen 310-614-2325 lisa.owen@sonymusic.com
ST Ryan Sanders 615-301-4423 ryan.sanders@sonymusic.com

EVP/PR/AD Steve Hodges 615-579-7160 steve.hodges@sonymusic.com
VP/N/PR Lauren Thomas 615-260-2500 lauren.thomas@sonymusic.com
D/PR/AD Bo Martinovich 615-300-5955 bo.martinovich@sonymusic.com
MG/C/N/PR Houston Gaither 918-381-0063 houston.gaither@sonymusic.com
ST/PR/AD Paul Grosser 859-757-8602 paul.grosser@sonymusic.com

EVP/PR Royce Risser 615-524-7588 royce.risser@umusic.com
VP/PR David Friedman 615-524-7539 david.friedman@umusic.com
D/RM Donna Hughes 615-524-7584 donna.hughes@umusic.com
VP/PR/RM Chris Schuler 615-524-7517 chris.schuler@umusic.com

Carrie Underwood, Caylee Hammack, Darius Rucker, 
Dierks Bentley, Jon Pardi, Keith Urban, Little Big Town, 
Luke Bryan, Mickey Guyton

VP/PR Bobby Young 615-524-7555 bobby.young@umusic.com
RP/NE Annie Sandor 954-529-3380 annie.sandor@umusic.com
RP/SE Ashley Knight 615-524-7592 ashley.knight@umusic.com
RP/WC Megan Youngblood 310-926-8114 megan.youngblood@umusic.com
RP/SW Mara Sidweber 469-231-6302 mara.sideweber@umusic.com
RP/MW Katie Bright 615 788-2203 katie.bright@umusic.com
CO Megan Kleinschmidt 720-320-2053 megan.kleinschmidt@umusic.com

Eric Church, Alan Jackson, Brandon Lay, Jon 
Langston, Brothers Osborne, Gary Allan, Kylie 
Morgan, Chrissy Metz

VP/PR Jimmy Rector 615-524-7562 jimmy.rector@umusic.com
RP/SE Trudie Daniell 770-253-1784 trudie.daniell@umusic.com
RP/WC Connor Brock 479-366-7306 connor.brock@umusic.com
RP/SW John Trapane 281-323-4053 john.trapane@umusic.com
RP/NE Mike Krinik 615-524-7590 mike.krinik@umusic.com
RP/MW Jackie Stevens 626-676-6344 jackie.stevens@umusic.com
CO Briarman Whitfield 615-524-7688 briarman.whitfield@umusic.com

Vince Gill, Kip Moore, George Strait, Josh Turner, 
Sam Hunt, Jordan Davis, Kassi Ashton, Kacey 
Musgraves, Parker McCollum, Reba McEntire

SVP/PR Katie Dean 615-524-7553 katie.dean@umusic.com
RP/NE Michelle Elliott 810-794-7193 michelle.elliott@umusic.com
RP/MW Donna Passuntino 847-531-6164 donna.passuntino@umusic.com
RP/SE Briana Galluccio 781-572-9658 briana.galluccio@umusic.com
RP/WC Anna Widmer 615-983-0610 anna.widmer@umusic.com
RP/SW Miranda McDonald 615-524-7537 miranda.mcdonald@umusic.com
CO Shannon Hogan 585-369-3132 shannon.hogan@umusic.com

Lauren Alaina, Billy Currington, Maddie & Tae, Chris 
Stapleton, Shania Twain, Travis Denning, Priscilla 
Block, Boy Named Banjo

SVP/PR Damon Moberly 615-524-7520 damon.moberly@umusic.com
RP/WC Sally Angeli (615) 337-1411 sally.green@umusic.com
RP/SE Jack Christopher (412) 916-9314 jack.christopher@umusic.com
RP/SW Jill Brunett 615-351-8273 jill.brunett@umusic.com
RP/MW Nick Kaper 513-207-3280 nick.kaper@umusic.com
RP/NE Summer Harlow 931-638-3954 summer.harlow@umusic.com
CO Jeannie Sullivan 615-524-7514 jeannie.sullivan@umusic.com

Matt Stell, Chris Bandi, Erin Kinsey, George Birge, 
Jennifer Smestad, Nelly

P Barry Weiss 917-421-7623 bweiss@recordsco.com

EVP/PR/CMS Josh Easler 615-969-7262 josh.easler@recordsco.com

Co-Head/PR Jamice Jennings 615-243-6779 jamice.jennings@recordsco.com

Co-Head/PR Andy Elliott 615-585-4101 andy.elliott@recordsco.com

RP Chele Fassig 704-724-1166 chele@recordsco.com

P Michael Powers 615-438-6372 mpowers@starfarmnashville.com
EVP/GM Matt Corbin 615-330-2863 mcorbin@starfarmnashville.com

ABBREVIATION KEY:

Sam Riddle, Ashley Barron, Dylan Gerard, Wes 
Hayden, Alexandra Demetree, Branch & Dean, 
Andy Griggs, Jarrod Turner, Chelsea Rae

CEO/AR Dean Scallan 615-254-2053 dean@ssmnashville.com
P Patti Olsen-Garafola 615-254-2053 patti@ssmnashville.com
D/M Adam Schaus 615-254-2053 admin@ssmnashville.com
SM/SR Jayne Hamblin 615-254-2053 info@ssmnashville.com
D/PR Liam Ryan 615-254-2053 promotion@ssmnashville.com

Easton Corbin, Ben Gallaher

SVP/PRM April Rider 615-714-1749 april@brownsellersbrown.com
VP/PRM Matt Galvin 615-414-4843 matt@stonecountryrecords.com
D/PR Traci Hite 256-338-1484 traci@stonecountryrecords.com
D/PR Gwen Foster 480-495-2209 gwen@stonecountryrecords.com
D/PR Ron Bradley 702-334-1898 ron@stonecountryrecords.com
ND/AN/SY Clay Henderson 615-429-0262 clay@brownsellersbrown.com
CO/PR Denise Miller 615-886-0708 denise@brownsellersbrown.com

Madison Station, Flat River Band,
Dallas Remington, About Kings

O Doc Gonzales 615-678-2522 docg316@gmail.com
Partner Craig Anderson 256-998-5150 craig@tc-promo.com
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JOHNNY CHIANG
SALLY.A@REDSTREETRECORDS.COM

SALLY ALLGEIER ALEX VALENTINE
ALEX.V@REDSTREETRECORDS.COMJOHNNY.C@REDSTREETRECORDS.COM
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BBR&BMG
    5 YEARS LATER

“Everybody makes promises when they are trying to 
acquire you – all blue sky,” says BMG/Nashville President 
Jon Loba. “People have asked how that turned out – one 

year in, two years in. Now at the 
five-year mark, I can say BMG 
not only delivered on every 
promise but allowed us even 
more freedom. We were never 
asked to lay off huge numbers 
of employees in cost cutting. In 
fact, they continued to give us 
more resources. We were given 
the freedom to stick with artists 
that – on the balance sheet – 
made no sense.”

SVP/Publicity Jay Jones 
lays it out. “The company went from basically a sole 
proprietorship, domestic only, radio-focused label to a 
huge cog in the wheel for a multinational corporation with 
international reach,” he says. “We went from having one 
artist that did three TV appearances a year to a dozen who 
had more than 100 national TV appearances last year.”

Perhaps surprisingly, the acquisition seems to have gone 
according to plan. “Much of our decision in choosing 
who to sell to was focused on making sure that it was a 
company that valued the staff we had, the roster we had 
and that would give us time to prove – with those two 
variables – that we could move 
forward and deliver what they 
requested,” Loba explains. 
“When others were looking 
at the company, they were 
dropping three quarters of the 
roster. BMG was patient with us.”

Much of that points to 
BMG Rights Management 
CEO Hartwig Masuch, who 
engineered the deal. “He 
views Nashville as the future 
epicenter of North American 
music,” Loba says. “We’re starting to see that take shape 
with, for example, the Jelly Roll signing. He was being 
courted by majors in New York and L.A. and offered 
millions, but he wanted to be here because of what we’re 
doing in Nashville. He’s currently No. 16 at Rock radio 
and was iHeart’s Rock ‘On The Verge’ artist.”

Lessons That Don’t Come Cheap
Initially, however, the label group had to adapt 

to changing times, and diversifying income was key. 
“Hartwig didn’t want to be dependent on one revenue 
stream,” Loba says. “We were probably at 60-70% being 
Jason Aldean and, beyond that, mostly Dustin Lynch. 
We had no marketing department; we were essentially a 
radio promotion team. We started building the marketing 
department under Mary Forest Campbell, who’s still with 
us, and then JoJamie Hahr, who built it out even further.”

That’s group SVP JoJamie Hahr, who notes the 
marketing expansion predated the acquisition. “When I 

came back over from Big Machine, all the pressure was 
on radio: ‘What did we get this week?’ There’s been a 
very obvious shift to, ‘What’s marketing doing? What’s 
streaming doing? What is press doing?’ Thankfully, BMG 
acquired us at a time when that was shifting within the 
industry, and they gave us the resources to keep up.”

A creative shift happened, as well. “We were one-
dimensional in sound, and I don’t know that we were the 
first thought for artists and managers looking for homes,” 
Loba says. “That has changed because of the confidence 
that has developed in the staff. We look and operate 
in a vastly different way now than we did five years ago. 
[Former owner and founder] Benny Brown had a very 
strong vision for each artist and how he wanted them 
to progress. By contrast, BMG is an artist-first company. 
We consider managers and 
everybody on an artist’s team 
true partners. We work to find 
and follow the artist’s vision as 
much as possible.”

Aldean, of course, is the 
standard bearer. “I’m as proud 
of sustaining and building his 
career – even though he’s a 
superstar – as I am about being 
part of launching Lainey Wilson, 
Elvie Shane and Jelly Roll,” Hahr 
says. “He’s such a powerhouse 
and keeps giving us hits – obviously coming off what might 
be the biggest No. 1 of his career with Carrie Underwood. 
Giving him the attention he deserves while working to 
develop other artists – and I think Jason would agree 
– fuels all of it. We can’t just be the Jason Aldean label. 
That’s not good for anyone.”

Loba agrees. “While I am so proud of what we have 
accomplished in broadening our roster and having 

success doing so, I’m equally as proud that while doing 
that, Jason has not only maintained but arguably 
strengthened his place in the genre.”

Everybody Plays, Everybody Sings
Expanding the group’s financial base was only one 

aspect of diversification. “When BMG acquired us, we just 
took that spirit and applied it to an even broader mission 
with respect to race, sexual orientation and sound,” Loba 
says. “We wanted to bring something to the genre that 
maybe hadn’t been fully supported yet and – win, lose 
or draw – be dogged and relentless about it. There’s a 
through-line of that all the way back to Aldean. I told the 
staff, ‘In our DNA, we know how to tell the story of an 
artist that the genre might not think belongs yet.’”

Fighting through early perceptions that his sound was 
“too rock” steeled staff for tougher journeys. “JoJamie was 
working the Southeast and came to me in tears because 
radio was telling her the first single on Jason’s sophomore 
album – ‘Johnny Cash’ – was too rock,” Loba recalls. “I told 
her they were wrong. They were wrong about ‘Hicktown,’ 
and they were wrong again about ‘Dirt Road Anthem.’ 
We had to battle through that, and the results speak for 
themselves.”

The statement Loba wanted the BMG version of BBR 
to make came in the form of first signing Jimmie Allen. “I 
didn’t sign Jimmie because of that, but his signing certainly 
demonstrated it,” Loba says. “And that was after I declared, 
‘I don’t care if I ever sign another solo male act.’ At the 
same time, we want to engage an audience that maybe 
didn’t feel like there was a home for them here, whether 
it’s the Hispanic, LGBTQ+ or Black communities.”

Operationally, Allen’s rise to winning ACM and CMA 
new artist trophies revealed the company’s growing vision. 
“Jimmie may have been the first 
artist we launched with an EP,” 
Hahr says. “We purposefully took 
him to New York for press and 
digital marketing visits before we 
took him to radio. We didn’t have 
a focus track from the EP; some 
were playing ‘Blue Jean Baby,’ 
and others were playing ‘Best 
Shot.’ Familiarity was growing 
before we went to radio.”

Breaking through with diverse 
voices hasn’t been a one-off. 
“Having success with Blanco Brown and Jimmie, getting 
Brooke Eden feeling very comfortable with being who 
she is, bringing in Frank Ray and being able to recognize 
Nashville as a vibrant creative community with things that 
aren’t 100% country like Jelly Roll – we’re proud of that,” 
Loba says, noting roster depth is at an all-time high. “Dustin 
had a career record with ‘Small Town Boy,’ and a lot of 
times you don’t get a second,” he says. “But he did with 
‘Thinking ‘Bout You.’ This will be a next-level year for him.

“We’re also proud to be able to tell the Chase Rice 
story, because I had to tell the staff to hang in there,” he 
continues. “The impression of him as this cocky asshole 
has completely transformed into love for the guy and 
a willingness to lay down in the road for him. He’s an 
important cornerstone for us now.”

Just The Way They Wanted

At the time BMG acquired BBR Music  
 Group in 2017, Stoney Creek’s    
 Parmalee were more than three 

years removed from their only No. 1 – 
“Carolina” – and the airplay arrow was 
pointing down. In an average label 
acquisition story, they would be poster 
children for roster-slashing aimed at 
“greater efficiencies.” Instead, they’ll be 
performing their second Stoney Creek 
chart-topper – 2021’s “Just The Way” – on 
next month’s Academy of Country Music 
Awards in Las Vegas with groupmates 
Blanco Brown and Brooke Eden. Rather 
than another in a long line of merger-
related artist casualties, Parmalee – with 
that performance and the eight-year gap 
between those songs – are emblematic 
of the unusual and unusually successful 
combination of the two companies.

Jon Loba

JoJamie Hahr

Jay Jones

Chris Oglesby

Jam On It: Stoney Creek’s Parmalee and BBRMG’s Blanco Brown receive platinum plaques 
for “Just The Way” at Nashville’s Whiskey Jam last June. Pictured (l-r) are Parmalee’s Josh 
McSwain and Scott Thomas, the label’s JoJamie Hahr, Brown, 33 Creative’s David Fanning,  
the label’s Jon Loba and Rick Shedd and Parmalee’s Matt Thomas and Barry Knox.

Dinner Party: Flanking 2019 CRS New Faces Allen and Lindsay Ell are (l-r) Stoney Creek’s 
Lexi Willson and Matt Vieira; BBRMG’s Renee Leymon, Loba and Ashley Wojcinski; and 
the label’s Stefani Cole.
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I’ll Give You My Best Shot
Being connected to a worldwide company is 

important, though much remains to be done. “Hartwig 
made a $104 million commitment to country music, 
because he believes it’s a global music genre,” Loba says. 
“He’s gone to bat with broadcasters in Europe to help 
clear the CMA Awards there. Within the next year or 
so, you’ll see a major Bertelsmann initiative in Europe 
with respect to country music. That said, the biggest 
challenge over these five years 
is continuing to have these 
international intentions and 
beliefs but knowing we must be 
present to win. You have to be 
on the ground, and we’ve not 
been able to do that with the 
pandemic.”

Another directive from 
Masuch was that the publishing 
and recorded divisions work 
more closely. BMG/Nashville 
SVP/Creative Chris Oglesby 
watched BBRMG transition into the company he joined 
back in 2013. “Outside looking in at the time, the 
global opportunity gave them an unbelievably larger 
footprint,” he says. “That probably happens with a lot of 
small companies that get brought into larger ones. What 
started out as a food truck is now a global franchise.”

Now integrated with a Nashville label group for the first 
time, the publishing arm is availing itself of those synergies. 
“It’s opened up so many more opportunities,” Oglesby says. 
“There’s the ability to be part of Jason’s career and Dustin’s, 
but then there’s also Lainey Wilson, John Morgan and Jelly 
Roll – such an amazing, diverse group of artists widens the 
scope for our writers and their various strengths.”

Writer-artists in development on the publishing side 
may get a first look from the label, but that’s not the full 
picture. “Broken Bow is aware of them, but that sometimes 
isn’t the best fit,” Oglesby says. “We’re not going to force 
that. We’ll let that artist be who they are where they can 
bloom and shine the brightest. If it’s on Broken Bow, that’s 
awesome. If it’s another label, that’s great, too. And vice 
versa. If they are developing an artist who feels like a good 
fit on the publishing side, we’ll go after it. But it’s that 
creative connection that’s what’s going to make it work.”

Loba points out that Oglesby and his team regularly 
join label group meetings. Oglesby explains, “It’s helpful 
to get an inside peek into streaming and radio, what the 
challenges are at each of the imprints and what’s going 
on with artists. I’m able to take that back to our writers, 
suggest things and set up co-writes based on that insight. 
You don’t want them writing from a flow chart, but music 
has to connect with people, too.”

I Know A Few Things
As a manager and producer – and formerly an artist on 

BBR imprint Red Bow – David Fanning has noticed the 
changes. “I’ve known most of these people on so many 
different levels – personally, when I was signed as an artist 
and through production and management,” he says. 
“Seeing how everyone has grown is really cool. There’s open 
communication on letting the artists be who they want to 
be – not forcing them in a direction, but leveling-up on 
their vision. There’s a lot more focus on streaming and 
social media. And the same with overseas – BMG has really 
embraced country. When Parmalee’s new single ‘Take My 
Name’ came out, Germany came onboard right off the bat.”

International, marketing, streaming and publishing 
integration – overlaid with the group’s continuing 
emphasis on Country radio – is making things happen. 
Perhaps not surprisingly, the latter played a big role in 
Parmalee’s post-merger resurgence.

Home’s Not So Far Away
“A lot of us in Country radio have known these guys 

for a long time, but I hadn’t seen them in years,” says 
WWKA/Orlando PD Steve Stewart. “Management called 
and said they were in town, so I met them on the bus, 
and we start drinking these terrible grapefruit Natural 
Light beers called Naturdays. I straight-up asked what’s 
going on with them and the label, the new parent 
company and so forth. [Lead singer] Matt [Thomas] 
goes, ‘Ironically, we just finished recording something 
yesterday with Blanco Brown.’ They played ‘Just The Way’ 
and told me the label hasn’t even heard it yet. I was like, 
‘What is this?!’ I immediately started texting Loba.”

“I’ll never forget [Parmalee producer/manager] David 
Fanning calling me after the acquisition thinking they 
were going to be dropped,” Loba says. “I said, ‘David, 
all Parmalee has ever done is everything we’ve asked. In 

some form or fashion, they will always have a home here.’ 
He asked if we’d be open to taking something to radio if 
we believed in it, and then sent me ‘Just The Way.’”

Fanning recalls, “Matt played me ‘Just The Way’ six 
months before that. Great song, but something was 
missing. The guys are genuine friends with Blanco, so I 
suggested they send it to him. 
Blanco thought it was a smash 
and wanted to get on it, so we 
went to Atlanta to record, and 
that’s how I had a rough mix to 
send to Loba. About 15 minutes 
later, he started sending me fire 
emojis, and I thought we might 
have a shot here. The label 
jumped in, building the story 
with TikTok and streaming, then 
took it to radio.”

In Orlando, radio was already 
onboard. “One of the few instances, for me anyway, of 
being sure about something without a data story,” Stewart 
says. “My thought has always been, if we’re going to 
step out on something, we’re not going to sprinkle it in 
overnights. Let’s go all the way and see what happens. 
So, we started really fast and immediately saw streaming 
jump like crazy. Once we got enough spins, the research 
started coming in, and we had the double whammy.”

“It was a beautiful example of someone in radio still 
understanding the influence they have if they’re willing 
to take a chance,” Loba says. Fanning adds, “When you 

have something coming together the way it did – just a 
crazy way to rebuild a career. At that time, it was eight 
years after their No. 1. That never happens. The ACM 
performance will be the biggest thing the guys have 
ever done. I’ve never seen them so happy. Seeing years 
of hard work come to fruition like this is awesome.”

“That kind of collaboration and connection across artists 
and staff is a big part of who we are,” Loba says. “The team 
rallies around. The artists are very supportive of each other. 
Easy to say and can sound cliché, but it really is a family. You 
can’t quantify that in the P&L.” Hahr adds, “BMG bought us, 
they help us, and we kept our culture. The spirit of what we 
did and do well has just been grown and elevated in ways I 
didn’t even imagine. The international focus, the caliber and 
types of artists we’ve been able to sign and the attention we’re 
getting because of that is the coolest thing. And this is just the 

David Fanning

Steve Stewart

Hall Of Frame: 
Hahr presents 
Jimmie Allen 
with some  
heavy metal.

Git You Some: 
Celebrating the 

success of 
Blanco Brown’s 

“The Git Up” 
are (l-r) BMG’s 
Alistair Norby, 
Fred Cashmir, 
Brown, BMG’s 

Hartwig Masuch 
and Loba.
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Reviver Entertainment Group is proud to be assosciated with the following companies 
representing Reviver Records artists at Radio, Marketing, Socials and Publishing.

REVIVERMUSIC.COM
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DAVID DEVAUL

IAN FLANIGAN
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AYNES New Aynes music (vinyl and digial) out wherever you consume music. REID BRODY New double vinyl 
album and digital music available now. DAVID ADAM BYRNES has 5 back to back # 1 songs on Texas Country  
Radio and plays over 100 live shows per year. BRIAN CALLIHAN has written songs for Dylan Scott, among 
others, but recently released his own debut single to Country radio, “Broke It Down.” DAVID DEVAUL is a  
multi-genre songwriter who writes for Reviver Publishing in Nashville, TN. He’s had songs recorded by Josh 
Gracin, Thompson Square, Abby Anderson, Jencarlos Canella, Jeb Gipson, Red Marlow, and many more. His 
passion for melodies and hip hop style rhymes brings a colorful taste to pop, country, and R&B. IAN FLANIGAN 
The Voice finalist Ian Flanigan’s Reviver debut, “Grow Up” (f/Blake Shelton), is impacting radio now! Ian’s debut 
album drops 2nd quarter 2022! AARON GOODVIN Double-platinum selling, Juno nominated, CCMA Songwriter 
of the Year is bringing his authentic and energetic sound to the US in the wake of his Canadian success! 
BROOKE MORIBER Nashville by way of NYC Songbird Brooke Moriber debuts with “This Town Made Us.”  
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Becky Brenner
Rose-Colored       Realism

A pillar of the format as a major market programmer and 
now as Consulting Partner for Albright & O’Malley & 
Brenner, Becky Brenner traces her unwavering belief 

in Country radio and country music to a seven-to-midnight 
shift early in her career. A Seattle area native, she went to 
Wisconsin-Oshkosh to earn her Radio-TV-Film degree before 
returning to the Northwest and earning her reputation as 
one of the most influential PDs in the business. During her 
26 years at KMPS/Seattle – with a short consulting stint 
sandwiched in – she rose to national prominence and 
was named to boards for the CMA and Country Radio 
Broadcasters. She joined A&O&B in 2012, where she 
continues to lead from the front.

CA: Before consolidation, radio consultants like Jaye Albright and the late Rusty Walker 
were regarded with a mixture of fear and awe. How has consulting changed and adapted 
to business dynamics since?
BB: We had to adapt because things were changing so quickly on the local level. Even 
when I was a client of Jaye and Mike O’Malley – and I had Rusty and Joel Raab at 
times – I thought of consultants as an idea resource. They were someone who could 

look at the bigger picture 
and give you tips on how 
to improve ratings and 
revenue. I enjoyed having 
the research and all the 

opportunities a consultant provided and never saw it from a fear perspective. Then 
about a year after I started as a consultant, someone said, “Don’t you miss radio day-
to-day?” And I didn’t, because I was getting to be at radio stations all the time. They 
replied, “Yeah, but doesn’t it bother you that no one wants you to be there? No one 
likes it when the consultant comes to town.” I’d never thought of it that way. I always 
assumed people were happy to see me.

Then there’s the music business side where, for a time, if a song didn’t make the top 
consultants’ lists, it was dead in the water.
That stems from stations having the opportunity to say, “The consultant doesn’t 
recommend it,” which is easier than saying “We don’t like it or just don’t have room for 
it.” Everybody wants to be friends, but making tough decisions is painful sometimes.

How has consulting changed from what it was 10 or even five years ago?
We’re doing so much more electronically. There are fewer people in radio stations, so 
we’re providing even more resources since they just don’t have as many bodies in the 
building. Finding new ways for people to accomplish more with less is tougher than it was 
a few years back. The good news is there are still so many people who are investing in radio 
the right way and working to build teams of talent. It’s a mix.

What’s a typical day like, if there is one?
That’s why I love this so much, because there is no typical day. I may start out with a few 
aircheck sessions, listening to different breaks and working on evolving the show and finding 
new ideas. Primarily morning shows, but we do a lot of air checking sessions with midday and 
afternoon shows, too. There are even some stations where I’ll do it with the night show or the 
weekend talent.

Then it’s looking at ratings reports, doing analysis on what actually happened and what needs 
to be done. I’ll write a complete monitor of all the stations in a market. Has our position changed? 
How many people are competing for the same demo? Who’s doing the best job of super-serving 
the market locally? It might even be determining if there’s a format hole for a company to launch 
into, maybe with a new signal or HD2 channel. Sometimes it’s high-level research meetings. And 
sometimes it’s being in an airport for seven hours and then driving for a couple of hours. No two 
days are the same.

What is the structure of A&O&B? Who does what?
We all contribute to the resources we provide for clients in terms of our daily e-magazine – 
putting together interesting articles on programming, sales and management. We have a team 
that works on that. We have a team that works on show prep for our stations and their talent. 
Kenny Jay and Mike do a lot of writing. Kenny’s been a terrific addition – anytime you can bring 
someone in who has the experience he has on both sides of the industry, it provides an injection 
of ideas and information – and lights a fire in us with the enthusiasm he’s brought. We all work 
individually with our markets, which aren’t really divided geographically, but by relationships 
and market needs. 

Your pre-CRS summit has become almost integral to the event. What are the benefits and challenges 
in putting that on?
Jaye and Mike did such a fantastic job of making this a pillar for the company and utilizing it to 
bring all the clients together at one time each year. CRS was always compatible, because people 
were going to be there anyway. The challenge is creating four great sessions we can combine 
with our Roadmap study, which is the Country P1 perceptual study we’ve done for 17 years – 
long before I got here.

Having a tremendous amount of research about Country listeners and how they’re 
interacting with stations – and being able to watch trends over a period of years – was the 
impetus for Jaye and Mike to start the client seminar. Some of the information we collect is 
obviously proprietary and only for clients, but there’s also a lot the industry really needed. Where 
do things stand right now? Where do we see things going in the future? What things have trended 
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in our favor? What areas might be challenged? Surrounding that, the challenge 
is finding three to four other unique topics that will help them with ratings and 
revenue – actionable items to take home. And music is an integral part of what we 
do, so it’s nice we’re able to partner with a label and feature one of their brand-
new artists. 

As a longtime CRS board member, you’ve seen the organization through many 
seasons. How do you think it’s handled the pandemic?
CRB Exec. Dir. R.J. Curtis and the entire team have done an incredible job of 
finding ways to keep the torch alive by keeping Country Radio Seminar as a 
relevant and integral part of the industry. Since I started working with the CRB – 
1992, maybe – every year, there have been major changes in the industry that need 
to be addressed. I’m amazed how the process, agenda and events keep getting 
better. CRS consistently moves with the times.

How poised do you think CRS is for handling shifting audience trends?
Radio has always adapted, so we’re poised to do well. And CRB has been smart 

to embrace the DSPs 
and educating not just 
radio people but the 
industry on everything 
that’s happening where 

consumers are concerned. Radio has the opportunity to do so many things from a 
digital perspective but also have a marketing arm while being integrated with local 
communities. It’s a matter of figuring out how to make the revenue side of that 
work. Many companies already are doing that. 

Last year was the format’s lowest in terms of both average share and cume in PPM 
markets. What’s happening and why?
A perfect storm of the pandemic, the format being slightly one-dimensionally 
pop sounding for several years and the need to develop a few more superstars. 
We need more artists who are easily identified and recognized and can fill 
stadiums. Luke Combs was able to do that almost out-of-the-box by quickly 
developing a hit catalog. That’s a bit of an anomaly, but we need a few more 
of those. Added to the storm is women’s listening habits changed dramatically 
based on childcare, not working in offices and not commuting as much. It will 
come back around, and we’re seeing some signs, but radio also has to make 
itself more relevant to people under 35.

This time last year, Morgan Wallen seemed poised to be one of those flag bearer 
artists you’re calling for. Even though he’s still streaming and getting airplay, 
did his troubles hurt the format?
That situation was so unfortunate in so many ways and is somewhat representative 
of where the country is right now. We are so divided; there are plenty of country 
fans who never wanted Morgan 
Wallen to be off the radio. From 
a political perspective, companies 
had to make a statement and do 
what they considered to be the 
right thing. It was an interruption 
and a struggle, but his shows are 
selling out now. You can’t ignore 
that the masses have spoken and 
are still supporting him. I do 
believe the format needs to be 
more diverse, but the fans have 
to come along with that. That’s 
the difference between DSPs and 
radio. We have to find the mass 
listening audience with music and 
artists who are most acceptable 
to the highest number of people. 
Right now, that’s a big, big 
challenge.

You can get 10 people in a 
room and talk about a TV show 
everyone’s been seeing in the 
press or talking about. Ask how 
many have actually seen it, and 
three hands go up. How many 
would know who a given celebrity 
is? So much context is required 
to make something mass appeal. 
The good news is, we have artists 
rising to that. I was at the Kane Brown show the other night, and he’s becoming a 
next-level superstar very quickly. He knows how to work the crowd, bring people 
together and tell amazing stories. I applaud people that are helping him with his 
stage presence and his live performance. It was a very diverse crowd from an age 
perspective, and we need more of that.

You have a unique perspective in working with many Canadian stations. Are 
Canadian Country ratings also suffering?
Not as much as the U.S. Radio there seems to still appeal to a broader age range – 
25-54, but a few more people on the younger end. The great thing that’s happening 
in Canada is they wholeheartedly support Canadian artists, whose development 
has improved exponentially. The music has gotten so much better. There’s good 
forward momentum for country in Canada right now.

Can you give me a short list of things you’d tell every PD and/or MM in the format 
to make sure they’re doing right now to meet today’s challenges?

The top priority is getting back to outside marketing – having a presence in 
the marketplace where you become the go-to source for all things community. 
What brought people to radio as a medium was how connected it was. Everywhere 
you went, you would see the radio station. Every time there was any kind of 
fundraising, the radio station was there. They supported local sports and local 
high schools. You have to be in front of people to stay top-of-mind. There are so 
many entertainment options, we have to make ourselves relevant to their lives 
to continue to really matter in the communities we serve. Radio got away from 
outside marketing for far too long. 

Also, capitalize on social media, because that’s where you’re going to find 
younger listeners. Stations need a strong plan for Facebook and Instagram. Along 
with TikTok, those are the primary platforms for reaching most of those people. 
I haven’t figured out how to tackle gaming yet. That could be another big area, 
because so many young people are into it.

The other thing is talent development. We aren’t just a radio station, we’re 
content curators for everything that happens on social media, the website and the 
air. You can’t do that without talent. The investment has to be in people, and the 
lack of that investment in some markets has been an issue. 

Finally, make sure your digital stream is as strong as your on-air signal. We 
monitor so many markets, and it’s shocking how many stations still have streams 
that are far inferior to the product that’s being put out on the air.

What is Country radio getting right?
There are many stations doing a terrific job being interactive, creating community 
on the air, being immersed in the market and making the listeners the star. That’s 
how you succeed. I’ve been called Pollyanna, and I do wear my rose-colored glasses, 
but I would rather have that perspective than doom and gloom. I’ve watched radio 
evolve over the years, and there’s so much that’s possible. We’re just scratching the 
surface of what can be done as long as companies are willing to invest.

Good segue. You are one of the most relentlessly positive and pro-music people in 
the format, but based on ratings, it seems fair to say country is not connecting with 
as wide an audience as it once did. What’s wrong with the music?
That’s fair; there is an indication it’s not connecting as well. Is it because the 
storytelling is missing? Is it because it’s not traditional enough? People will say, 
“I didn’t like western, but I like country.” Then you play something traditional 
sounding and they like it. Everyone defines “twang” a little differently. 

One of the challenges is we’ve gotten far away from the core of storytelling. 
There’s been so much that sounds pop and is similarly themed. We’re a little light 
on rock sounds. When country has been most effective is when it’s been about 
50% a mainstream sound, 25% pop and 25% rock. Not getting too far away from 
a core country sound – guitar, steel, banjo, mandolin. Those are the instruments 
that make country sound unique. We’ve had a period with so many snap tracks and 
electronic drums. There have been cycles like this before. When I started in radio, 
my PD was complaining about too much Crystal Gayle, Kenny Rogers and Eddie 
Rabbitt. Eventually, that becomes a core sound.

I hear songs that make me think, “Why is that so heavily produced? Why are 
there so many layers?” You need to be able to hear the lyrics and understand 
the story, and you want it to have an easy, open feel. We got to the point where 
production was highly processed without a lot of standout instrumentation that 
creates the character of country music.

As I said before, finding anything mass appeal these days is very challenging. We 
have to figure out what “country” means to fans of the format. They’ve grown up 
listening to so many different kinds of music. From a radio station’s perspective, 
how much can we integrate of each sound and still remain true to what the core of 
the audience wants to hear? Variety has always been a good way to do it, as long as 
you still have a core of storytelling that matches the audience’s values. We used to 
say this is a God, family and country format, but when you listen to the words, some 
of today’s songs don’t fit that at all. 

Are we doing anything operationally to contribute to these problems? Are power 
rotations that approach Pop levels too much? Are we out of balance in what used to 
be considered a TSL-not-cume format?
We think about rotations constantly; it’s why we watch research so closely. You have 
people who listen to the radio for 20 minutes, and you have people to listen to the 
radio for eight hours. And if you only listen for 20 minutes, you want to hear the 

hits. If you listen for eight hours, 
you want to hear the hits with a 
little variety. The biggest, newest 
music we’re trying to expose has 
to be played more frequently, or 
familiarity never goes up. It’s a 
mix of art, science and math in 
calculating the level of exposure 
that creates gold people want to 
hear more of and builds artist 
catalogs that sell tickets. It’s not 
easy, and every decade has seen a 
shift in what it takes to get it done. 

Because the country world is so 
connected, it’s easy to think that 
it’s very welcoming, but diversity 
issues are a big topic right now. Is it 
enough to sit back and think, “Hey, 
the door is open, come on in,” or 
do we need to do a better job of 
walking people into the room?
We absolutely have to do a better 
job of walking people into the 
room. There’s no reason we can’t 
be a more diverse format; you 
have to eliminate some of the 
stereotypes. They exist for a reason 
and last a long time. Getting rid 
of them takes time and effort. We 

have to make sure the environments are more welcoming and feel right for people to 
join. That could also mean changes in the music’s storytelling. I think about friends 
and neighbors who are Hispanic whose interests and values are well-aligned with 
country. There’s no reason we can’t have a higher level of involvement there, as well.

Does that apply to artists as well? Has Country radio artificially kept female artists 
from succeeding at the same rate as males?
I generally don’t comment on that, as it’s a no-win situation. I will say, I’m excited 
about the opportunities females are getting now; the conversation has made a 
difference. If you look at stats, it may not look like it has improved that much, 
but there’s more opportunity out there. With opportunity, I believe we will see 
improvement. It starts with the song and having the depth at the label level so that 
what’s being delivered to radio and DSPs can have the same impact as what’s being 
delivered by male artists and bands. Research becomes a key driver; listeners will 
determine how far it goes. There’s been a conscious effort by radio programmers I 
talk with to look for more female material to put out there.

What motivates you? What gets you excited to keep doing this on a daily basis?
Helping other people succeed, certainly. I was born to serve, so it’s very 
motivating to work with new and veteran talent and watch them grow with each 
new undertaking. Being a consultant allows me to satisfy my desire to teach – and 
learn. I love the work I get to do with the Country Music Association, because the 
CMA Foundation is providing an incredible shot in the arm for music education. 
Truly amazing.

But music is number one. I just love the format. I was telling someone recently, 
“How can we not play Lady A’s ‘What a Song Can Do’? That’s exactly what we do 
for people every day.” Country radio, too, has impacted people’s lives like that on 
a daily basis. When someone reaches out to a station or talent and says, “I heard 
you play that song, and it changed my decision,” or “I saw your station at an event 
raising money – thank you for all the lives you’ve changed,” that motivates me. 
Country radio and country music have a consistent and positive effect.

I was doing seven-to-midnight, and a guy called to say, “I don’t know if you 
remember talking to me a week ago. You didn’t know it, but I was thinking about 
committing suicide that night. You answered the phone, talked to me and then 
you played a song you said I needed to hear. And I didn’t kill myself.” It still makes 
me cry when I think about it. From that day, I have never looked back and never 
doubted the power of Country radio and country music. I love them both.     CAC
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